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Abstract

This research aimed to examine how enhancing entrepreneurial capacity affects the development of
a green community prototype within the Biz Club business network in Samut Prakan Province. A mixed-
methods research design was employed, in which quantitative research was conducted first, followed by
qualitative research. Questionnaires were administered to customers who purchased products from network
members using non-probability accidental sampling, with a sample size of 385 respondents. Questionnaires
and in-depth interviews were conducted with all entrepreneurs in the network through purposive sampling,
totaling 113 participants. In addition, brainstorming sessions were held with entrepreneur committee
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members and representatives from government agencies selected through purposive sampling, comprising 12
participants. Data were analyzed using mean, standard deviation, and multiple regression analysis, with t-tests
and F-tests. The results indicated that respondents expressed the highest level of agreement on the following
issues: customers’ demand for safe products; entrepreneurs’ use of customer needs to enhance the
efficiency of business management; the development of business plans and online marketing plans aligned
with the digital era; the application of digital applications, with public and private sector organizations serving
as policy-driven mechanisms to translate policy into practice; the generation of appropriate income that is
cost-effective; and the use of online marketing channels to expand the customer base and increase sales. In
terms of economic investment, businesses were found to distribute profits among members, and the
adoption of technology and innovation was identified as a key factor in enhancing competitiveness. Enhancing
competitiveness toward international standards significantly affected the development of the Biz Club
business network as a green community prototype at the 0.01 level of statistical significance. The results
suggest that products should comply with international standards in accordance with the principles of the
circular economy and the green economy, leading to economically worthwhile investment and the
sustainable use of resources.

Keywords: Digital Era Entrepreneurs, the Biz Club Network, Green Community, Economic Investment,
Competitive Advantage
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1.1 AUAIAYVBINITINY
JMINFYNTUIING Wuiudliuinisdunisuinsinniswaznisite ANUYNTATANTVDINNIING T E
waluladvmsnans Tusen uiananiumsnilsaszuialain-19 Adndusndaud® we 2563 fa 2565 funuideldas
fuiledunualdeiniuUsssuiniernegsi Biz Club Seminasmsusinig. (ouawius 4, 2564) wuih §uszneuns
ynseduiUszauigueiudildlifmaneenlatuagmanesulal Jyminisnaenudgsiagaddva n1suius
wagsinue Is1dudmiunmsigsieeeulatliuszauanudifanazdedu silvivihuseuladvesaindniadetie
Sunulsitosiliianumeadeuln vnenindede wlignélsifinnuuarlidste Jagtulifuszneunmslueiets
$1u9u 113 wis Mdugsivvuadnuazauinnans smutsdudluseimanazsiaseine (Biz Club Business
Network, Samut Prakan Province, 2023) 3asnfuliinisisouayimuinssuiunsussmdusiusuazdoaisnmsnain
Taenndaafugaiania 1indnen mUsznsUNMImuARLATYgRasudsuasAsygiadiden Wewmundusuuuy
ﬂqmuﬁlﬁm (Mondal et al., 2023)
1.2 I9QUszaeAvaINITITY
1.2.1 Welnnevinruideinsvesmadedudluaietiogsiadendyu Sminamsunms
1.2.2 WelfiuUsaninmnisuimsiansgsiamuiuifniasugiavauiousasiasughadiden
123 Wiel¥Eusznounsannsailsuunugsianaz ununaineeylat
1.2.4 WeafunagnszAunszuanisiuindeuesdamnitemsiamuyusudiden
125 fiodnsginanauimumaasugamans uazuuudiasmsimunduduiuugusudiden
1.3 nsauuwAnlunIsAne

AulUsdase AUTHIY

maiwdnenwgUsznaunseafdviaveunsetiegsnadendu laud
1) ANABINT5YRINAN 2) UseAnSA1mNIsUIMIIaNITsiamuLwIAmasvgRav s uLazIATYgRAd

- - - « y 5 L mswandu
Je7 3) Anuaunsaleuunugsnasununaineaulal 4) n1sasuaznsgiunssuanstuindeuves >

F1Ax 5) ANUANAMINGIND 6) NTAMULAHANDULNIUNNGLATEFAIENS 7) N1sNTnANaIusalunis AURUUTUTU
wisdugunsgiuana ATen

Figure 1 Conceptual Framework in Education
AUNAFIUATIRY NsiiuAnEnmMEUTENBUNSEARTTIaTeNATaYIegTNadendy Jaminaynsusinig dwmase
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1.4 ANTNUNIUITIUNITU NINTUNANUEDAAABIUBINUITENNYITBINUAILUTDATTRATFLUTAN Aatl

Table 1 Consistency (¥") of research related to variables

Variables
Name of the owner of the works (Year)

market manage plan  social  bus econ com  green

1. Matman and Kumsumran (2025) v v

2. Chantra et al., (2024) v v

3. Tailangka et al,, (2022) v v
4. Mondal et al., (2023) v v v
5. Pratono et al,, (2023) v v v v v
Note: market = Market Demand bus = Business value

manage = Optimization of business management econ = Investment and economic return

plan = Ability to write a business plan and online marketing plan ~ com = Increasing competitiveness to international standards

social = Creating and stimulating the flow of social mobility green = Development as a model of a green community
2. 33NN
2.1 Uszvnsuasiiegn

Tsnsduietslaglildnnunzdu (Non-Probability Sampling) (Vanichbuncha (2018)) et

211 gnénfidedudvosandneiodns a Suswiinedudn Wy Feasmndudduiiea dilss, Ond,
Tseu, $1uyayans uaseumamavesdwinaynsusns Bmsduiedslngldldmmninandu wwudady (Acidental
Sampling) $1uau 385 Au (Cochran, 1977) Aisefuanuiiesiu Sevas 95 uazaaalAoy Sevat 5

2.1.2 uszneumslunievgsiatendu daminaynsusnis Bmsduitedideglidldnmutiesdu wuu
1971239 (Purposive Sampling) ﬁaﬂﬂuﬁﬁwuauﬁgﬂgu 113 AU

2.1.3 fuszneunisluniovegsiadendy dminaymsusinig Mduraznssuns $1um 7 au uaz
MBUN1ATTUeRMInaynsUsInIg 911U 5 Au laud mdlvddmdn Usesuanianainngsy Usesumnenisd
Ussnuaniinuning uazUszsiuanigaamnssivieadies Bnisduiedlaglildanuiesidu wuuagas Samut

Prakan Provincial Office of Commerce, 2023) Liionsszaueues f]ﬁ]ﬁgﬁuﬁﬁm’mﬂgﬁéju 12 AU (Krueger & Casey, 1994)
2.2 wispsiiaildlun1sise
2.2.1 MWuuvasuniu dwdusvsmdeyannudesnsvesmainaingndiisedudwesauiniaiode
Fuau 385 au lngldnszay Jufinteyadislusunsudniogy wuvaeuamdinasimslinzuuuniudaiu 5 seau
(Likert’s Scale) lawn 5 A mm?'iqﬂ, 4 Ap 11N, 3 A UunNan, 2 Ao Usy way 1 Ao ﬁasﬁqm Lﬁammwsﬁa;&amﬂ
mjmflmmaﬁgwumt,é’a SatmuavdnnaE nsuanaiiiodnsuARas wiadu 5 939 el (Likert, 1932)
AleAE 4.50 - 5.00 Awuslvieglunast inniign AiadE 3.50 - 4.49 fvunlveglunasi ann
AleAE 2.50 - 3.49 Awuslvieglunast Unans Ai0dE 150 — 2.49 Awusilieglunast tee
AleAE 1.00 - 1.49 Awuslvieglunast Tesiign
2.2.2 Twuvasuauuasiuudunwalddniuduseneunaasetiegsnadendu Jminaymsusinis
duau 113 au legldnszany Guiindeyadielusunsudnuiagy wuuaeunuiiinasiinzuuunnudnmiu 5 5vau uay
wdninaginsulanaiiedaseauatad wiadu 5 999 (Likert, 1932) lun1slianuAaiiuieatunisiiudnenmn
FuszneuMsyARdra leua mafisyszansammsuimsiansgsia, suanansadsuusugsianazununainesulat,
msa¥uaznsEunTEIaNsTUIABUYBId IR, ATIANAIMNIGIAY, MSAMUIATHARDULTUN AT YEAEn3, M3iiluTa
AUEISEUNEWY T ugmsgIUEINg warnsiandusiuuugiuEiden
2.1.3 Wuvudunwalifleszauausaiionmundudunuuyeudilon umadeyannduszneunsiidy
ALENITUMIWAT BN UNIAS TV InaynsUsINg 91w 12 au leeldnszany duiinfeyadelusunsudisagy
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MIATIIABULUUABUILLALLUUEL W] onsdeuarunsweaion Tnefvsmand 3w nisiduads
il 10C = 0.95 uaznsmBUANLITiBsvBIUUAB LAY TnsmavnaestufiogwiTdnvar lndiRestunguegng
(Pilot Study) 971U 30 A18E19 (Hertzog, 2008) LLUUﬁEJiJmmJENQﬂﬁW Cronbach's Alpha = 0.715 Lagluuaaun 1uues
FUsznaums = 0.760 Wel@susesnmsguasesssumsideluuywd RMUTTO REC No. 040/2566 WU Expedited Review
Fuit 26 Funan w2566 Fudangutmune @niuaziuszneunis) ilevennubusen mafaiiananuaiaslady
fsideyandn iHuidedudmnandniniernen nsdnoenannainssuiiiuguassaienisdiiuaideliaunsaly
Toyandnld wazasinslasenanlasinsiinasna nailidunvalidsdnauas Ay 1 alus reunuugounuauas
TsitAu 20 wiit lalléFurnemive iudeyalumbemmdlulindaidsiatldon Wusnuoyal 2566 fa 2567 Favhang
2.3 mensziteyauazananidlumsiaszi
nsivendedl \Wunmideuuunands vnsitedaiiiudeuund 3 ainisideideeanin (Sequential
Explanatory Design) Uﬁzﬂauﬁaamﬁmiwsﬁfﬁa;ﬂaLLazaﬁaﬁiﬂi’ﬂumﬁmezﬁ et
23.1 MU MnTies BT nmssiusimanuuuasua Tsaianssaun Ae
Aade wardnidonuunnigiu (SD) uazisadfoyutu fe ttest uay F-test lUN33ATIENITANLLUUNY AT
TTzviRanaULIUNLATEEAENS tun 1) MIIATIERaRULNLYEINITAaU (Return on Investment: RO wag 2) M3
JnsginaneuLnunedInu (Social Return on Investment: SROI) ¥insAasiiuar Ussaianadglusunsudisagums
@i (IBM SPSS Statistics ver. 26)
23.2 MTIFBFeRUAM INITIATRTeyaelsngn1salinga (Phenomenological Research) (Van
Manen, 2016)) lngnsdans dunueliliedn seauanengvideya Jupseviiifonn (Content Analysis) LAgafunsL
Fnenmuszneumsypidviavones st egsislendu Sminaymsusins Weldummemsiamunduduuuygueudide

3. nan1sAnEILazaAUTIENa

3.1 NANSANYY wianuinguszasd il

3.1.1 WaAATIRANNABINITVRIRARRRUA lWATEUNegINATYARY TMIREYNITUTINTG

a v a

MNMITIVTIWTRYAINGNAITeAUAVRIAINTNATEYY FIUTILANIUA 385 AU Fagay 100 WU

£

anAedudluasediegsivdendu desnsduiiiiaulasadelufinsivdwinden danudamussiuuinian

Y 3
= 9 =i

ANaRY 4.92 (S.D. = 0.27) MAsanlags wuhilseavannian fannse 2

Table 2 Mean and standard deviation (S.D.) of comments on market demand

Market demand Mean S.D. result

1. Awareness of public communication on waste and environmental management. 4.20 0.64 Very
2. Understanding of value-added utilization of leftover or recycled materials. 4.58 0.49 Most
3. Demand for products that are safe and environmentally friendly. 4.92 0.27 Most
4. Application of information in daily life or sharing it with others. 4.20 0.64 Very
5. Participation in green community activities of the Biz Club Business Network. 4.58 0.49 Most
Mean 4.53 0.35 Most

Source: Calculated
3.1.2 ilatnysEAnS A mnIsUIMsiantsgsianauuIRalAsugRavyu i suLasATugRaEiTen
nnnsTTsteyannguszneunisaudniaiedis srusamldvionnn 113 au fesas 100 wui
FUsznoumMIthaufesNsvesgnAu Ny sEanSamnsUIMsianisgsasliAnnmduAmnessAakas s Y
maasugenans dnnuAndiuseduaniian Aaede 4.72 (SD. = 045) lideyalvmnuiuiinsyssnduiusuay
doansmsnannliiaenndosiugaida viliAnnsiuiuasnszuindenisndndudiianuuasnfouazanvoinde
auslmAndudifyadfin fansanlaesn nuiiiseduan fnisa 3
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Table 3 Mean and standard deviation (S.D.) of comments on optimization of business

management

Optimization of business management Mean S.D. result
1. The circular economy and green economy enhance the efficiency of business planning 4.09 0.61 Very
and decision-making.
2. Entrepreneurs incorporate customer needs to improve business management 4.72 0.45 Most

efficiency and achieve economic and investment value.

3. The circular economy and green economy contribute to more efficient cost and 4.60 0.56 Most

resource management.

4. The ability to define clearer business goals and strategies. 4.19 0.48 Very

5. The circular economy and green economy strengthen long-term strategic perspectives 4.34 0.54 Very

in business management.

Mean 4.39 0.41 Very

Source: Calculated

3.1.3 Weligusznaunisansalisunnugsiouasununainaaula

MnnsTvTnteyanngusznaunisaundniaiedns sauswldvanun 113 au $osay 100 nudn
aunsadouunusiiaazuiunainesulailidenndestugaiivia fanuAsiiuseduiniign anade 4.79 (SD. =
0.41) {lsidoyalsinimiiuinmsdeuunugsionazununanesulategafuszuuuardaau viliaunsofinde
Anuannsalunisutsduguinsgiuana Taslflumagsisgusudidonniovedendy deillasaircluinagsna
Usznausie 1. ngugndn: (Jufldledannden 2. auet: gsfandnduiilanveziazUaonansiiv 3. Jeamnanisda
F1me: $1uda3aazesulal Facebook 4. Amnuduiusiugndn: Tianuiududuazduwnden 5. nszuasels:
Nnnsifingaduususadealusziuaina 6. ninensuan: uinnssudienaziasetisauianile 7. Aanssumén:
nsuandudetnaasa donazidulinssedainden manainesulatiuazmsdoasdny 8. fiusiingman: unanvlesy
ooulall n3etnsyuvuLaTaIAnTYiBsdY Lag 9. Taseadedumu: Auyuniskan mInaineeulatl TadaAnduazussg
Fwidden definrsanlaesi nuhiiseduann famsi 4
Table 4 Mean and standard deviation (S.D.) of comments on ability to write a business

plan and online marketing plan

Ability to write a business plan and online marketing plan Mean S.D. result

1. Improved understanding of developing business plans aligned with the digital context. 4.41 0.59 Very
2. Ability to develop business plans and online marketing plans consistent with the digital era. 479 0.41 Most
3. Understanding of the use of digital tools to support marketing and sales. 4.57 0.64 Most
4. Business and marketing plans enhance competitiveness at the international level. 4.18 0.55 Very
5. Training in online marketing plan development can be applied to real business practices. 4.48 0.54 Very
Mean 4.48 0.42 Very

Source: Calculated

3.1.4 weadrauaznsedunssuanistuindauvasdsauiion1swaunyuyuiien

mnmsTuTnteyanngussneunsaundnedetns ssmldinua 113 au fevay 100 nuth 113
Uszgndldueundindu Tngvisnuniasguazienvudunalnnsiuindoumaleuislugnisufoase farwdniiu
syduNniign Aede 4.83 (SD. = 0.38) fliteyalimnuiiuiinmsainauaznszdunseuansiuindeuesdsauiions
WA YUYUEDYY H1uNTeUIun13InUsUAIINS (reskill, upskill, new skil) Uszendldusundiadu viate GREEN
MARKETING nagnsnisnainfifen amuuamng BCG Model Yufl 11 unsiau 2567 Ussundanius Facebook Biz Club
SaMut Prakan Fuipdeulnedninaumdeddmin efinnsanlaesm wuindssdvanniian fms 5
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Table 5 Mean and standard deviation (S.D.) of comments on creating and stimulating the
flow of social mobility

Creating and stimulating the flow of social mobility Mean S.D. result
1. Contribution to raising awareness of green community development. 4.39 0.49 Very
2. Training processes stimulate community participation in sustainable development. 4.48 0.50 Very
3. The application of digital applications by public and private sectors serves as a 4.83 0.38 Most
mechanism for translating policy into practical implementation.
4. Clear identification of ways to apply knowledge to tangible community development. 4.37 0.49 Very
5. Strengthening collaborative networks for sustainable social development. 4.46 0.50 Very
Mean 4.51 0.34 Most

Source: Calculated
3.1.5 1IATITARANDULIUNINATEFAERS uazuuuTtaanIsiauluduwuuyusudiden

NNNTIIUTIMTRYAINHUTENOUNTANTNIATEYY TIuTlaviavan 113 Ay Segaz 100 wudi fu
ANUANAIMNGINY MIadeelanmunzauiazduaiuiunu nisldtemunisnainesulatdigvenegiugniuay
a a a < o a ' a %% v < o w o & a
WNYBAYIY UANMUAAUSEAUNNYIER ALRaY 4.78 (S.D. = 0.42) riﬂma;ﬂalwmmmmﬂmimaa@maamﬁ]mmimam
nduldndazilidununisidnvezanas Tlemaldtlsundu gsiadizess (story) Weatunisudniduiing
fudwinday NMswerussAiagnawandueiiv Wenasanlagsin wudlsedunniian fm1sne 6

Table 6 Mean and standard deviation (S5.D.) of comments on business value

Business value Mean S.D. result

1. Business operations generate appropriate income relative to costs. 4.78 0.42 Most
2. Increased profitability resulting from improved managerial capacity. 4.13 0.34 Very
3. Improvements in production and marketing enhance business competitiveness. 4.45 0.50 Very
4. The use of online marketing channels expands the customer base and increases sales. 478 0.42 Most
5. Business stability and the ability to operate sustainably in the long term. 4.48 0.50 Very
Mean 4.52 0.27 Most

Source: Calculated

NTBATIYARANDURNUIINNTANU (ROI) WAsNERAUIEisufiukuawu (Buathong et al., 2021)
NnMsduN AU UTENaUNIS WU JUTEnouns TmteduAluineasInauAn LageonysnumANIAYes
Jandn lesumsdeaiuandrdnaumdsddmia vensddmin nsuiauiguy wasdinanunensdmia vinlud
goavtouarilsuntu lud 2566 aundnedetogsiadendu 1 18 Vsssnanisneldiade 30,000 vimAfou vy

MU uNondnFudA1 UsTedne W5au vuds wazarssyulaa Ussunuduyuade 10,000 UIn/ifeu Aety

30,000 | a U A a PN Y oA
AT ROI = m = 3 WNV/ADU/918 UUABLWU 1 UMY NamaULLmu‘lﬂﬂaUﬂuuq 3 U

FuNTIMULAZHAR UL NATegmaRS U gatadinsdusarilsldaandn Waatarnismedea
fauAnuiusiuanniian Aede 4.84 (SD. = 0.37) flideyalinrunduimsiauinuegusenaunts snsedy
wmsgAuduarelimeluearsusimyuisulasiasugindiden nansUseneunmsilafintu uazihrilsly
avataRmsmadany ihduivesmulutismdedgeny WeRiasanlaesin wuilssduiniian fanss 7

Table 7 Mean and standard deviation (S.D.) of comments on investment and economic return

Investment and economic retumn Mean S.D. result
1. Investment in community business development leads to equitable income distribution within 4.48 0.50 Very
the community.
2. Business operations contribute to job creation and increased income for community members. 4.50 0.50 Most
3. Operating businesses under the green community concept improves community quality of life. 4.53 0.50 Most
4. Economic investment enables profit sharing among members and generates social welfare. 4.84 0.37 Most
5. Businesses play a role in strengthening and sustaining the community in the long term. 4.23 0.42 Very
Mean 4.52 0.23 Most

Source: Calculated
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MIIAsIziRanaULNUNIEIaY SROI iansansenviesiuiunaUseloviiidewmulasu WeuiuRuasmu
(Buathong et al, 2021) Mnn1sduN walTadniugUsenaunis wudl In15U3MTIANISVELINNITHAR LS VBT UTTY
faua apduyuwaznsidndsnulunsidavey mimwuuauEJﬂiumUﬂmmwmmﬂwmﬂmwu Wl 2566 @u1n
w3enegsiatendu 1 518 Uszanaun1sselsiadeiiiu 30,000 vn/iieu iam‘umiammm’aamm%mmmammiaﬂfu
W nszansiulyl nszdie wavvesiisedn Wudu Swiheldseladszuna 5,000 vmAReu wssuienTmaSuiwes
mﬂmiﬁ]ﬁmsﬂﬂNamﬁuﬁwﬁﬁmua Tmteiesls Useanes 5,000 UIn/Ldeu ﬂiummmiwaﬂiﬂwﬁﬁLﬁuﬁaﬁuﬁﬁiﬁa
LLaJUlI‘U‘uf\]ulﬂ 40,000 UIN/ifieu ”qumww,auawmwamamaum U7 0U91 L3997 YU LLauﬁ’lﬁ’l‘im‘UIﬂﬂ Tanuan
miaﬂszj Use mmmwmaas 12,000 VI/tiau FatunImsas SROI = 40,000/12,000 = 3.3 wihiew/s1e Tufedu 1
mwamu mamammulmamumqmﬂu 3.33 UM muqmaunaamaai%‘lﬂmm&amwmnwmms

sumsifisdaanuannsalunisudsdugiasguaina wuh ssinhmaluladuazuinnssusnliile
Wuaruansaluniswe sty ﬁmmﬁmﬁuiwﬁwmﬁam ﬁhLa?i'EJ 4.73 (SD. = 0.50) fldoyaliauiiuitau@nd
ATUVILVIEMANUFNNUBNUNIATTUAY anunsAnuuil oA InNTTINSNAATEIMY AMLLIVNALATEFAY
vyudsuLazLAsgiad e, Tomadnassaudn OTOP Iuiwmwawu JJLLu’JWN‘UE]@J’Miﬁ’MLW@LL‘ZN‘U‘LJI‘LJG]’NU?“WM
WNTY WY mm%maamﬂuﬂiwmmum GMP warenena (udy Wefesaulaes ‘wmmavm‘umma@ fIR1519 8
Table 8 Mean and standard deviation (S.D.) of comments on increasing competitiveness

to international standards

Increasing competitiveness to international standards Mean S.D. result
1. Continuous improvement of product and service quality in compliance with international 4.44 0.58 Very
standards.
2. Adoption of technology and innovation to enhance competitiveness. 4.73 0.50 Most
3. Ability to adapt to changes in both domestic and international markets. 4.67 0.47 Most
4. Management systems that enhance credibility and corporate image at the international level. 4.60 0.49 Most
5. Potential to expand markets or establish business networks internationally. 4.32 0.47 Very
Mean 4.55 0.28 Most

Source: Calculated
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Table 9 Mean and standard deviation (S.D.) of comments on development as a model of

a green community

Development as a model of a green community Mean S.D. result
1. The Biz Club Business Network implements concrete activities promoting environmental 4.60 0.49 Most
conservation.
2. Business operations reduce environmental impacts and promote efficient resource utilization. 4.54 0.50 Most
3. Active participation of members and communities in green community development. 4.27 0.45 Very
4. Network operations can serve as a model for other communities or business networks. 4.94 0.28 Most
5. Development of the Biz Club Business Network contributes to the economic, social, and 4.62 0.49 Most

environmental sustainability of Samut Prakan Province.

Mean 4.59 0.24 Most

Source: Calculated
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Table 10 Factors affected to development as a model of a green community

Factors Development as a model of a green community (Green)
B SEy, B t Sig
Constant 2.143 0.505 4.243 0.000
Increasing competitiveness to international standards (com) 0.412 0.072 0.472 5.688 0.000
Investment and economic return (econ) 0.128 0.088 0.121 1.456 0.148

R =0.493 R? = 0.243 SE 0.212 F = 17.622 Sig. = 0.000

Source: Calculated
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