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Abstract

The purposes of this research were to 1) design and develop a chili paste logo to promote the image
of products in the community of Nayom Subdistrict Phetchabun Province and 2) study consumers satisfaction
toward the chili paste logo designed to promote the image of products in the community of Nayom Subdistrict
Phetchabun Province. Through interviewed with key informants including community leaders and community
representatives from 15 villages of 45 persons selected through quota sampling and a sample group used in
the study was a questionnaire with consumers of 100 persons selected through convenience sampling. Data
were collected using interview forms and questionnaires. The statistics used in the data analysis included
percentage, mean and standard deviation. The research results were found as follows: 1) design and
development of the chili paste logo to promote the image of products in the community of Nayom Subdistrict
Phetchabun Province. By studying the problems and needs, it was found that there was no chili paste logo that
could indicate the community's identity, and there was also a lack of knowledge in product logo design.
Consequently, the community's products lacked recognition among consumers. During the design and
development process of the logo, the community was engaged to express their opinions, provide advice, and
utilize colors, symbols, fonts, and images that conveyed the meaning of the product. Experts assessed the

quality of the logo at a higher level (X = 4.34, S.D. = 0.48), indicating that the logo design can create recognition
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among consumers and onlookers. And 2) study on consumer satisfaction towards the chili paste logo designed
to promote the image of products in the community of Nayom Subdistrict Phetchabun Province. The results
found that overall satisfaction was at a high level (X = 4.32, S.D. = 0.59).
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Figure 1 Conceptual framework for research
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Figure 2 Logo for the chili paste product in the community

311 Figure 2 finsdiasdyanwalnlasunisesniuunasiiaul laed g W@eawigy 91u7u 10 AU
Usznausmig 8137158 10393 Wmvihimseana giyusd wagsumiaulugusy kanisussiluaunmasdyanval
§14 Table 1

Table 1 Evaluation result of the logo by experts
Topic X S.D. Quality Level

1. The logo is aesthetically pleasing, contemporary, and 4.50 0.53 High
appropriately aligned with the product

2. The logo clearly reflects the local identity and characteristics 4.40 0.52 High
of the community

3. The color scheme exhibits visual appeal and appropriateness 4.30 0.48 High
in relation to the product characteristics

4. The overall quality of the logo influences consumer 4.30 0.48 High
purchasing decisions

5. The textual design elements, including style, size, and color, 4.20 0.42 High
exhibit visual attractiveness and appropriateness

Total 4.34 0.48 High
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20.00 818581319 41-50 U AniduFesar 18.00 find1 20 Anfufesar 12.00 waze1y ynndn 50 U Amdudosay
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T3AY 10,000 U AevduSesar 40.00 sasasunfe s18lAsEnINg 10,000-20,000 v Antdusesay 30.00 s1ela
581774 20,000-30,000 U Anlusasay 20.00 kazu1nnin 30,000 U Antdudesas 10.00 ¢ Table 2

Table 2 Evaluation result of the logo by experts

Topic X S.D. Satisfaction Level
1. The logo is easily memorable and visually appealing to 4.55 0.58 Highest
viewers
2. The logo contains information that clearly communicates the 4.53 0.52 Highest
meaning of the product
3. The compositional arrangement of diverse elements 4.52 0.50 Highest

demonstrates coherence with the chili paste product

4. The selected font exhibits visual clarity and strong recall 4.51 0.52 Highest
characteristics

5. The design and content clearly represent the distinctive 4.24 0.47 High
identity of the chili paste nayom product

6. The color selection for the logo is appropriate 4.22 0.54 High

7. The logo exhibits visual attractiveness, contemporary 4.20 0.62 High
elements, suitability, and alignment with product attributes

8. The compositional layout demonstrates the appropriateness 4.16 0.60 High
and visually pleasing

9. The selection of images accompanying the logo is appropriate 4.15 0.66 High

10. The selection of textual elements utilized in the logo is 4.11 0.67 High

appropriate
Total 4.32 0.59 High
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PGERL 8§1u53ﬁuu’m‘ﬁﬁjﬂ (X = 453, S.D. = 0.52) NM1359A8IAUTENBUANY 9 flanuaonAdesTuNEa S e NN
a&ﬂmséﬁ’wmﬁq@ (X = 4.52, S.D. = 0.50) §28nwsild Smnudaauansasilaine agﬂuisé’umﬂﬁqm (X = 4.51,
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