2561535 INeATBUATA1TIANIT

Thai Research and Management Journal

v v A ¥ a 1’4 =
ANuFuNUSIBlaseaislugsianisAusaan

The Structural relationship in the prostitution business.
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Abstract

this study to study the development of the brothel model.
Prostitution in Thai society is related or related to the social, economic and
political context. Policy factors Law enforcement Efficiency, effectiveness of
public administration Which led to the promotion of brothels How are
prostitutes in Thai society? The preliminary results of the synthesis show that
brothels or commercial sex It has existed since the modern era and there
were brothels which have changed patterns according to the social, economic
or political context. With the service model of the brothel Prostitutes are
undercover or perform a variety of services. Variety of locations and various

prices according to the needs of consumers in that society

Keyword: Structural relationship, prostitution business
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