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Abstract
The purposes of this research were (1) to study personal factors
affecting decision to buy online dietary supplements in Chumphon
Province, and (2) to study marketing mix factors affecting decision to buy

online dietary supplements in Chumphon Province. The sample was 400
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consumers buying online dietary supplements in Chumphon Province.
The data were collected by using questionnaires, examining content
validity and reliability test. The statistics used to analyze the data were
descriptive, frequency, percentage, arithmetic mean standard deviation
and inferential statistics including T-test and F-test analyzes. The results
of the study showed that differences in personal factors consisted of
gender, age, status, level of education, occupation, different monthly
income were no statistical difference on the decision to buy online
dietary supplements in Chumphon province, and found that personal
factors no difference, and physical, marketing promotion, and process
factors could predict the decision to buy online dietary supplements in

Chumphon province at .05 statistical level of significance.

Keywords: decision to buy online product, dietary supplements, and

Chumphon province
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