21581535 INYIFBWAZNITIANTT

Thai Research and Management Journal

ﬂm‘ﬁﬂLﬁusumgnﬁwianﬂsﬁ'ﬂauh%awaagﬂwssm
lundnatiuits Jwminvays
Opinions of Customers on the Purchasing Decisions
of Gold Jewelry in Area of Ban Bueng District,

Chonburi Province

#0170 uidUszyn’ wae Au U
Suphawadee Koewprachum and Phin Pankhao

[ []

UNAnga

=

nsfnwiafaliifnguszasdiiieAnwuasiuisuifiounufaiiuges
andvemsdinaulatonessunssalluansunetiuds fmdavay3 Suunau
Hadudmyean Usznnsfifinuite gnifiundenessunssnluunsnotiu
T Sminvay3 esanlianansaszydnunguieisiuiueuld Tduun
naufI8g13 400 AU 1a3esfleildlunsiAuniunudoyalunisfnwndy
LUUAB UL UINAT AU sTINMAY afFnldlunsiesgideya loun fn
Sovaz Aade drudsauuinnsgiu Msnageuil MszinauUsUTIY
LaENAFBUTIEALALTIN TV YN

NANISAN®INUI

" infnwvangassussmaumansuvidadgin e deunsidin
? 509ANaN519138 A5, 019138UsEIEVISFUTEAAUAIENS INedeuATINEEN

42 | 97 4 avuit 3 (fueneu-Suanau 2566)



21581535 INYIFBWAZNITIANTT

Thai Research and Management Journal

1. gnAnfidovessunssaluansinotiuts Samdavays dainu
Aniusanisinduladonessunsaa Tunmamegluseduunn Wefiarsan
dusedu lnesessdriuanadoanuiniundes fuil sugeaanisda
FIMUNY TRIAIUT ATUTIAATAUNTEUILUNNT AUHEASILAZAIUYARINS
UaZ AUALATUNITNAIA MUAIRY

2. gnénitevesgunssaluansuaetuds Sminvaus Aiwednary
fanuAniiudentsiadulatovessunssa liunnsaiy

3. gnAfidenesgunssalundunetuds Saniavays sz
msfnwseiu SanuAaiiudentsidulagovesgunssa liunnsaty

4. gnéniidevesgunssnlundunotuts Simiavays Ae1dn
snafu Sarwfnusionisindulatovessunsan luunnsatu
AdAY: ANARTILTEIgNAY, msﬁmﬁﬂas’?}l@waqgﬂwmm

Abstract

The research purposes were to study and to compare the
opinions of customers on the purchasing decisions of gold jewelry in
area of Ban Bueng District, Chonburi Province classified by the personal
factors. The target population was the customers bought the gold
jewelry in area of Ban Bueng District, Chonburi Province; the sample
group was the 400 customers. The research instrument was the estimate
rating scale questionnaire. The data analysis statistics were the
percentage, mean, standard deviation, t-test (Independent samples), F-
test (one-way ANOVA) and pairwise difference test by Scheffe's method.

The research findings were:
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1. The customers bought the gold jewelry in area of Ban Bueng
District, Chonburi Province had the opinions of customers on the
purchasing decisions of gold jewelry found the overall was at high level,
each aspect consideration by descending mean were the distribution
channel aspect, followed by the price aspect and the processes aspect,
the product aspect and the personnel aspect, and the marketing
promotion spec, respectively.

2. The customers bought the gold jewelry in area of Ban Bueng
District, Chonburi Province with different gender, education levels and
occupations found the opinions on the purchasing decisions of ¢old
jewelry did not difference.

Keywords: Opinions of Customers, Purchasing decisions of Gold Jewelry
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