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Abstract

The development of area-based mechanisms through the
concept of social entrepreneurship represents an approach to state
development at the local level, which varies according to social
structures and economic readiness. Social entrepreneurship initiatives
therefore require collaboration across all sectors, with central authorities
working in parallel with local administrative organizations. These local
bodies play a crucial role in gathering issues, planning, and serving as
coordinating mechanisms to drive social entrepreneurship toward
successful outcomes.

Keywords: Local Government, Social Entrepreneurship
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UszLaANeauT Luuwalsninils (For-profit) Wl enauaueInIsia 39
\Junisfanedenn Wy vidniigaysunenedinunazinasilaile
Wvsnetiy (wu vimsmensdudiedfeslenia).

UssLanilany wuuray (Hybrid / Blended models) Tnafilaseasis
NALTEVINLUULINLATIUUTI@RY WU mheAansidamndludaiug fuyads
iWiovnanudseninaseldaznaUsylovilansnsay (Emerson, 2003; Battilana
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ALlunNTT LU Social Impact Bond, Crowdfunding
o MIUTMITNISIueg 1l UszANS nnvusingruaulyselaly
ﬂﬁzmumim"wLﬁuﬂ’lmﬂsﬂgumaul,ﬁamm5’&5141‘14538381';
3. HeNIULUUNIN VI gLaENSATUALS eoRersanUsslovtinig
118 N5FuUsA ANdui1ves wazAuSuRAveUTINY
4. armuAnagnsn1siu (financing mix) N33 smusTogEudy
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e Impact investing / Social bonds / Pay-for-Success finnameiile
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2007)

95 | U7 6 avuii 2 (WuaaAu-Genias 2568)



21581599 IN15 MEIFBUATNISIANIS

Thai Ren15Usznaun1snsdsasarch and Management Journal
nelan1sifun1sueIn1susEnounIsnIedsnuty sndudealinig
U a 1 1 ﬁl 1 v o
TAkarUsE I UNANTENUBE19A DMLY LU NNSEYNTBUNISYNIULUY SROI
(Social Return on Investment) Tun15AN®IN1SUTENBUNITNIITIAN SIUNI
TATN155199UNANTENUBE19AUILELD LI 9AF19AIUL LT B BLAT AL
Tindla 8nvisdehliiAnnsteyalunisiauiadnsuasinluguinisusuly
ANSVITUAHINUN
3 dy U o ¥ = 14 1 A
Wailn1sUsenauniIsnedeausndudesiinisasieainusuile
Usznausnie
o N13ATINATBVIUAUNIAFINANY TENINST LonTu Usendeny waz
ABINNT
o MINAUIANUTINLDTINALNS 1 NBVUIUHANTENUNNTIAY
. m‘;uﬂaﬁummﬁuasum‘%au WBNAILIVUIUNITNANSUTENBUNNSAIAL

1n8571

ayunanIsAnen

nsaasatuayunisusenaunsnedenu (Social Enterprise) 1y
wul1 NMsUszneunmInsdianlulsemalnedateidunisinausiuiuedg
Jussuusening esdnsunasesdiwriesdiu way mhenuaiuayudiunaly/

szAUUTEIA INBaTNTrUUTEA (Ecosystem) 7LEaRan1stARLAYAIINESEY

96 | U7 6 avufi 2 (WguaAu-Genias 2568)



21581599 IN15 MEIFBUATNISIANIS

Thai Ren15Usznaun1snsdsasarch and Management Journal

284n15U5¢NaUNSNAIANTUN LT 198ThuIn19n1sYinaIUsIuAUEI LAY
ponu 3 TAundn sail
UNUINBAZBLUINIINITYINIUVDIDIANTUNASTDIAIUNDID U LU

WAL 89ANTSUSUNTEINRIUE Anslunumddglugiue 'nalnduindeulu

¥
o

& A a va v - ¢
Wun" AlnadadulyniazAinufsInIsvesguIuNINgn (NUANT 196
Usziasy wazaue, 2562) Ingasdnsunasasdiuyosdudvuiniamantunis
o a o d’j
ALung fadl

1. myseylymuazduie (Demand Side Role) wisldtayariaaiu
wisszyUamiseitunnisuseneunismedeatannsaidnliuilula wagly

nalnN19ngedndeves asAnsUnATRIEINYRIRY aluaAyUALAILATUINIS

¥
=

31nn1sUsEnouMInIdanluiug diegieau autan muauleugInge
A o oo - o v
A" Andnannnsusenaumsniedeay 13191uauiinslugusy ¥5e319
nsUsEneun Iy Iiguadanisiunddeslusiua

2. m3biinfanswensluiiuil (Resource Provision) lagatiuayunis
TS ngduanssuensoNunveI09ANIUNATEIAILTDIAY LNBAARUYUNIT
ANTUUVBINITUTENOUNITNINEIAN LU N1ToY AR UTZNBUNITNIG

damuldiunnanyurunioninsvesssdnsunasesdiuriosduliuanuiings

97 | U7 6 avuii 2 (nguaaAu-Genias 2568)



21581599 IN15 MEIFBUATNISIANIS

Thai Ren15Usznaun1snsdsasarch and Management Journal

Y 2 v & 1 o & A a
49517 wseldidugudvunignisusenaunismedsanluiiui laedn
| = o A %
AsTTHLENAmMTRUNLIY

3. MIBnEANNEzaINAUNgseiley (Regulatory Facilitation) N1

v v 1 = oA <, {

nsasianudlawazieulsungseilouuisegeiionaluguassanonis
a9 wazaduauvesdusenaunisniedeanluseaugusy 1wy 97
Uszaruanunmsveluaygyinusznounis useliauSnwisiunisaaneideu

o 1

FamRailodsnumunguanevieadu (udu

eidlefinnsanddassairsluseduamang gounudn wwamnanis
yhauremthsnudnauatuayussuUszing semiasnusedulszne
iy dnfneudaaiiiaviaiiodinuuiend (@.2.4.)) dadunuinlunis
a$13 'TassadiefiugIu’ (Infrastructure) LAYATNLYOUSITUNNNY MU UAE
M5u mungrineaaTiaviailiodiau we. 2562 Uszneusny msaing
ANUTALIUNNYUUIBKALA1Y (Legal and Fiscal Framework) N15a319
AL KAYAIINAIN3A (Capacity Building) agn1sasienalnnaiauaznis

\Feulles (Market and Network)

aNAITUMINUAT 1P UT 1R UTAI1 wUINIINITIINuTIudY (Co-
creation and Integration) a8s¥nnAdugantluganudnsaliAntuass
16 ins1wtuegiunsNaIuIUIENINg BeAnTUNATEsEIUYIDMY Lasnieay

szauUseing lagresinisuaniUisutoyauasningins nanee

98 | U7 6 avufi 2 (WguaAu-Genias 2568)



21581599 IN15 MEIFBUATNISIANIS

Thai Ren15Usznaun1snsdsasarch and Management Journal

A7UNAaN9 HUNUINIAYILATBILTIANANSENU (WK SROI Guide) wag

MANGATOUTH U1 anenen kndming ssrnsUnasesdIuioddu wax

'
a

fusenaumsviosiu iflell asdnsunasesdrwvinadu (Duldvludud
uaNINT drunasaraasLRIUMIIRINDIUIET psdnTUnazes
dviesiuanifugndunsesuaziauedefnsusznounismedsandisidneamn
nazlnddnfuguruase Weldunuindanguitiminegldnssga
MnuesdnsUnasesdutissiufazdidunmsnunudeyadamuay
guassamengraeiinduaiilussduujianig udrdsdoyalivuiau
drunanlilunsusulaingrunsuasuleuieduasunisusenounismiedany

Tuszazpald

JDLAUBDLUL
ASHAILINALNNITWAILINUNAIULUIAANISUTENBUNISNIEIALADY
deenfeausiuiielunnairdiunislussduadiunarsidesdiiunisaivg by
fuesAnsunAsesdIuyiasd ufunumislunissivsindseiaudeym ans
I d' [ d' v [
MY kagn1siunalnuseany ien1stumasulinisusenaun1sniedsny

] o = 1
Uuussauadsasely

99 | U7 6 avufi 2 (nuaAu-Genias 2568)



21581599 IN15 MEIFBUATNISIANIS

Thai Ren15Usznaun1snsdsasarch and Management Journal

UIIAUIUNTY

nunns 1AUTELESY, 4551 eAdunuinsal, wag ynds unn1dn. (2562).
unumvesesdnsunasesaluaad ulunisdaadufanisiiodeny.
233753907 UM INGIFEUTNNTUNN, 8(1), 118-129.

Alter, K. (2007). Social enterprise typology. Virtue Ventures LLC.

Austin, J., Stevenson, H., & Wei-Skillern, J. (2006). Social and commercial
entrepreneurship: Same, different, or both? Entrepreneurship
Theory and Practice, 30(1), 1-22.

Battilana, J., & Lee, M. (2014). Advancing research on hybrid
organizing. Academy of Management Annals, 8(1), 397-441.

Dees, J. G. (1998). The meaning of social entrepreneurship. Stanford
University.

Emerson, J. (2003). The blended value proposition: Integrating social
and financial returns. California Management Review, 45(4), 35-
51.

Kerlin, J. A. (2010). A comparative analysis of the global emergence of
social enterprise. Voluntas: International Journal of Voluntary

and Nonprofit Organizations, 21(2), 162-179.

100 | Uit 6 atiudl 2 (WqunA-BanAu 2568)



21581599 IN15 MEIFBUATNISIANIS

Thai Ren15Usznaun1snsdsasarch and Management Journal

Nicholls, A. (2006). Social entrepreneurship: New models of sustainable
social change. Oxford University Press.

Yunus, M. (2007). Creating a World Without Poverty: Social Business and
the Future of Capitalism. PublicAffairs.

Yunus, M., Moingeon, B., & Lehmann-Ortega, L. (2010). Building social
business models: Lessons from the Grameen experience. Long

Range Planning, 43(2-3), 308-325.

101 | Ufi 6 atiudl 2 (WqunA-BanAu 2568)



