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Abstract

This research aims to study marketing mix influence to customers decision making in

community markets at Mueang Lamphun District, Lamphun. Province. Populations included
customers aged above 15 years old. The number of samples was 396.For collecting data,
purposive sampling was used. To determine the number of samples to be collected, qualitative
data using frequency, mean and percentage. Quantitative data using the interval scale was
demonstrated in mean and data distribution to explain an internal environment analysis. Also,
Inferential statistics employed a Chi-square test for testing. The study found that seven aspects of
marketing mix influenced customers' decision to buy products at local markets. It was found that
for product aspect, products at the markets had good quality and variety. For the price aspect,
the products' price was reasonable for the quality. It was shown that the markets were located in
the community, so it was very convenient for visiting. Also, in terms of promotion, it was suggested
that during the Ta5alalsun 2019 situation, the markets should provide product delivery by Chat
and Shop (Line). For people aspect, venders and market staffs were polite. For process aspects, it
was sugegested that a parking system should be organized. Lastly, in terms of physical evidence,
vendors at the markets were supposed to wear a face shield and use plastic barriers. Behaviors of
local markets customers in Mueang Lamphun District Lamphun, the expense per visit was
301-500 bath. The products purchased each time was fresh food. The frequency of visiting the
markets was 1-3 times per week. The most popular local market was Lamphun Chatuchak Market
at Pa Sak sub-district in Mueang Lamphun District, Lamphun because the sample group agreed
that its price was reasonable, variety and standardized.

Keywords: Marketing Mixes, Buyer’ Purchasing Decision, Commmunity Market
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a. Dependent Variable: wawaiidndulatoifondeduci

b. Predictors: (Constant), Physical, Process, Product, People, Price, Promotion, Place
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