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Abstract

This research aims to study the level of customers’ opinions on the usefulness, the easy use

of technology, and the acceptance of an e-Payment system; and investigate the factors effecting customers’

acceptance of an e-Payment system. The 360 subjects in Chiang Mai were chosen by simple random

sampling.

The results showed that the highest level of opinions on customers’ acceptance of e-Payment

system was on the perception of the ease of the use of the e-Payment, and the usefulness of the system,

respectively.

In terms of the factors affecting their acceptance, the results indicated that the perception of the

ease of the use of the e-Payment system and the perception of the usefulness of the e-Payment system

were statistically significant at a level of 0.05. Also, the different income level and occupation of the

customers affect the acceptance of e-Payment technologies differently.

Keywords: Technology Acceptance, Technology e-Payment, Perceived Usefulness, Perceived Ease of Use
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