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The Analysis of Factors Related toward the Success of Construction Projects

in the Southern Region

a 4

4 =~ o v e’l o v a (2 a Q‘ v a 53*
WYTWIA ATIAUNUS', WUNANE WIANTIIAAU? LazAnNS WIANITIAaU
Pacharapog Sreerattanapan!, Pimlapas Pongsakornrungsilp? and Siwarit Pongsakornrungsilp®

1 CY

nAnw nangasn1sdnnisudadin d1n3¥n13dnn1s anInerdeineanual

2 fRhmans19138 vdngmsgnanmnssinsvioadisanaznsuinig dindmnisians
UNTINENdIaTanNYal

? 599MANTIA15E MENgRITNIIIAIRATTIALAENNTATIUTUA STinTIn1sInns
UNIVIEEISUaN YAl

! Student of Master of Management, School of Management of Walailak University

Assistant Professor in Tourism & Hospitality Industry department,

School of Management of Walailak University

Associate Professor in Digital Marketing and Branding,

School of Management of Walailak University

E-mail: psiwarit@gmail.com

Received February 13, 2022; Revised May 19, 2022; Accepted May 30, 2022

unfado

(%
[ o

MITeAstTIngUszasdiiie Jnsziladenfianuduiusiveudnsavediasinisneasig
Tuiiufinald Fenrsdnwilun1sidedsdrmalaglduuvasuauiimuiunanuufanssuruiiel

AUN13UINI58IN13Ma0 (S-D logic) waz 7S’s of McKinsey tWutasesiislunisiiusivsiudeya

[ [y

ngeIdasiun1suTmsinnisiasinisneaiislunials lawa 3mans g5umun 11vesianis

dld L3 ! 6 1 | o/ o s 1 1 o
AUszaunisalauliainit 5 1 Imﬂmmqmmmmmmmmasmquhma'mmmuﬂﬁzﬁmm

Y @ ¥ 1

=& A v 1 I v ! 2/ a d' U !
TAIUAFAAIUNTTFUAIBYNIDYRY 40 NA1ANAataAdau 0.05 taglalAudauaainngunlagng

Y 9

¢

FIUIUNINUA 398 AU AINTU IATIETAANUFTUNUSAwAdUUSEANTandunusiiesau (Pearson
Correlation Coefficient) Han1s@nwinuii Jadeanuaiiannuduiusiualinudsaveslasanig
neasadlununaalaluszauiiuna Feiiarsanlusigasiden wuin Jadesuainuiiianuduius

fuAudsaveslasinisneasalagsin Tusysuturunatadududunis (r = 0.559) 5098911 A9



RMUTL Journal of Business Administration and Liberal Arts
Vol. 10 No. 1 January - June 2022

ANUNNBENITINUIUTEAUUIUNANS (r = 0.459) WAEAUNINEINTLUSEAUUIUNANY (r = 0.420)

[V
= v o v 4

aua1su taslunisAneinseliidednnnds Lulalinsdnsiuwls vsen1sanmiwUsibuiiedea

20NNNTIATIEY Aatulunsfinueseiely fIduasiinnsinseiesdausenauieduunsiuds

AumTinaudisavedlasisneasnsluiuneng q saunae

(%

AdnARy: N13neasNs, AudnSavelasinis, METanudse, nsruruiadaIun1TuINISUeN

A15Mann, 7S luna

Abstract

The purpose of the study was to analyze related factors toward the success of
construction projects in the southern area of Thailand. The study was conducted by a
questionnaire-based survey developed from Service Dominant Logic of Marketing and 7S's of
McKinsey to collect data from participants in building projects in the south of Thailand, such
as engineers, contractors, and company owners who had at least 5 years in this business. The
formula for quantifying the sample size of an unknown population with a sampling rate of
40% and an error of 0.05 was used to compute the sample size, which collected data from a
total sample of 398 people. Hypotheses were tested with the Pearson Correlation Coefficient.
The results revealed that all factors relate to the success of the project in the southern region
at the moderate level. For consideration in detail found that: 1) The Knowledge factor related
to the success of the project in the southern region at the moderate level (r = 0.559). 2) The
work skill factor related to the success of the project in the southern region at the moderate
level (r = 0.459). And 3) The Resource factor related to the success of the project in the
southern region at the moderate level (r = 0.420). Limitation of the research was unrelated
variables were not excluded from the analysis. As a result, the researcher should conduct a
component analysis in the future to discover factors in terms of construction project success

indicators in various locations.

Keywords: Construction, Success Factor, Success Indicator, S-D logic, 7S’s of McKinsey.
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