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Marketing mix, Trust, Risk Perception and The Credibility of Online
Product Presenters Through Live Streaming That Affect the Purchase

Intention of The Elderly in Lampang Province.
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Abstract

This study is (1) examine the significance of marketing mix factors, trust, perceived risk,
credibility of live-stream presenters, and purchase intention among elderly consumers in
Lampang Province, and (2) investigate the relationships between these factors influencing the
purchase intention of the elderly. The findings reveal that elderly consumers in Lampang
place importance on all factors, particularly the marketing mix, with a mean score of 4.22 and
a standard deviation of 0.502, showing statistical significance at the 0.05 level. Trust (mean =
4.16, SD = 0.442) and the credibility of presenters (mean = 4.16, SD = 0.480) follow closely,
both showing statistical significance at the 0.001 level. The purchase intention was also high
(mean = 4.03, SD = 0.456). Overall, all factors significantly influenced purchase intention at
the 0.05 level. The study highlights that marketing strategies should focus on building
confidence in online shopping, enhancing the positive image of online presenters, and
developing live-streaming channels to meet the needs of elderly consumers. Key priorities
include ensuring accurate delivery, maintaining robust data privacy, and promptly resolving
any issues. Additionally, measures to mitigate risks, such as thorough order verification,
providing secure payment methods, offering warranties, and selecting reliable delivery
services, are crucial to building trust and a positive brand image. The increasing trend of live-
stream shopping underscores the importance of developing effective communication skills

among presenters, which can influence the attitudes and behaviors of elderly consumers.

Keyword: Purchase Intention Toward Online Shopping, Live Streaming, Elderly
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