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Abstract

The purposes of this research were to study 1) the value chain management level of
the Rongrien Nasan Rambutan farmers, 2) the success level of the Rongrien Nasan Rambutan
Farmers and 3) the value chain management success on the Rongrien Nasan Rambutan farmers
success. This research was quantitative research with a Questionnaire employed for Rongrien
Nasan Rambutan farmers surveying in Permpoontrap Sub-District, Ban Na San District, Surat
Thani Province. Sample size was 175 which determined Krejcie & Morgan's formula
convenience sampling method. The data is analyzed with Mean, Standard Deviation and
Regression Analysis.

The results found that: 1) the value chain management level of the Rongrien Nasan
Rambutan farmers in Permpoontrap Sub-District, Ban Na San District, Surat Thani Province reveals
the overall of main activities importance level in value chain management is at a high level (X=
4.04). Considering in each aspect, it is founded that the activity with the highest average level is
outbound logistics. the overall of supporting activities importance level in value chain
management is at a high level (X= 3.71). Considering each area, it is founded that the activities
with the highest average are infrastructure. 2) the success level of the Rongrien Nasan Rambutan
farmers reveals the overall success level is at a high level (X= 3.84). considering each aspect, it is
showed that financial perspective has the highest average level. 3) the value chain management
affecting on the rongrien nasan rambutan farmers success with statistical significance at the .05
level. it can be predicted with 4 activities: infrastructure, procurement/purchasing, outbound
logistics and marketing and sales. the forecast equation can be written as follows: Y = 0.172 +

0.145 + 0.141 + 0.212 + 0.145 with 67.60 predictive percent (Adjusted R2 = 0.676).
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Value Chain Management
1. Primary Activities
- Inbound Losgistics
- Operations
- Outbound Logistics
- Marketing and Sales
- Service
2. Support Activities
- Infrastructure
- Human Resource Management
- Technology Development
- Procurement/Purchasing

(Porter, 1985)

Success of Farmers
1. Financial Perspective
2. Customer Perspective
3. Internal Process Perspective
4. Learning and Growth Perspective
(Kaplan & Norton, 1996)

Figure 1 Conceptual Framework
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Table 1 Cronbach's Alpha Coefficient
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Case Processing Summary

N %
Cases Valid 30 100.0

Excluded® 0 0
Total 30 100.0

a. Listwise deletion based on all variables in the procedure.
Reliability Statistics
Cronbach's Alpha Cronbach's Alpha Based on Standardized Items N of Items
.982 .982 56
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Table 2 Display the Mean and Standard Deviation of Opinions on the Main Activities

Opinions on Value Chain Management X S.D. Level of Opinion
1. Inbound Logistics 4.03 0.74 Very
2. Operations 3.98 0.63 Very
3. Outbound Losgistics 4.21 0.66 Most
4. Marketing and Sales 4.00 0.72 Very
5. Service 3.98 0.78 Very
Total 4.04 0.58 Very
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Table 3 Display the Mean and Standard Deviation of Opinions on the Support Activities

Opinions on Value Chain Management X S.D. Level of Opinion
1. Infrastructure 4.17 0.65 Very
2. Human Resource Management 4.00 0.79 Very
3. Technology Development 3.02 0.77 Medium
4. Procurement/Purchasing 3.64 0.67 Very
Total 3.71 0.54 Very

d| v < 1
NA15199 3 wanslniiulnaang
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Table 4 Display the Mean and Standard Deviation of Opinions on Success.

Opinions on Success X S.D. Level of Opinion
1. Financial Perspective 3.95 0.75 Very
2. Customer Perspective 3.81 0.68 Very
3. Internal Process Perspective 3.71 0.62 Very
4. Learning and Growth Perspective 3.87 0.70 Very
Total 3.84 0.59 Very
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Table 5 Display the Correlation Coefficient Between the Value Chain Management Variables

that Affect Success

Variable X, | X, X5 X4 Xs Xs X, Xg Xo VIF
Inbound Logistic (X,) - | 6837 | 5277 | 5747 | 618" | 6317 | 691" | .038 | 464" | 2.838
Operations (X,) - 6427 | 497 | 5927 | 656 | 601" | 244" | 601 | 2.819
Outbound Logistics (Xs) - | 6017 | 5517 | 644" | 628" | 178" | 497 | 2.338
Marketing and Sales (X,) - 7197 | 577 | 6247 | 185 | 355 | 2.656
Service (Xs) - 646" | 5627 | 2527 | 435" | 2.788
Infrastructure (X,) - 6947 | 150" | 570" | 2.859

Human Resource

*%

- 137 | 541 2872
Management (X;)

Technology "
- | 483" | 1515
Development (Xg)
Procurement/Purchasing
- | 2333
(Xq)
** Has statistical significance at the 0.01 level.
* Has statistical significance at the 0.05 level.
INHI15MN 5 ANFUUSLENTANAUNUS (Gujarati and Porter, 2009) 8¢ 5¥%319 1.515
sEnaiLUIMsIansnlenuaiainans — 2.872 Faflaueunin 10 LaAsIANUENITUS
AudnsveunwnInIy Ugniaglsuseu v uUsdasylufstuninelmindymn

AUAALNUNTNYG DUNDUIUUIENT JINIAE ANNFNITUETEIINFINUTBATY

51903571 Taanduiusluiv 0.8 uazan VIF

Table 6 Display the Weight Values of Opinions on Forecasting Value Chain Management that

Affect Success

Unstandardized

Standardized
Value Chain Management Coefficients t Sig.
Coefficients
B Std. Error

(Constant) 0.172 0.202 0.852 0.396
Inbound Logistics (X;) 0.068 0.058 0.085 1.174 0.242
Operations (X,) 0.118 0.068 0.125 1.729 0.086
Outbound Logistics (X5) 0.145 0.059 0.162 2.461 0.015*%
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Unstandardized
Standardized
Value Chain Management Coefficients t Sig.
Coefficients
B Std. Error
Marketing and Sales (X,) 0.141 0.057 0.174 2.467 0.015*
Service (Xs) -0.064 0.054 -0.085 -1.176 0.241
Infrastructure (Xg) 0.212 0.066 0.236 3.228 0.002*
Human Resource Management
0.091 0.054 0.123 1.683 0.094

(X7)
Technology Development (Xg) 0.076 0.040 0.100 1.879 0.062
Procurement/Purchasing (X,) 0.145 0.058 0.164 2.493 0.014*
R 0.832
R Square 0.692
Adjusted R Square 0.676
Std. Error 0.334
F 41.255

Dependent Variable: Success of Rambutan Farmers in Permpootrap sub-district, Ban Na San District, Surat Thani Province.

* Has statistical significance at the 0.05 level.

3INR15197 6 A1ENd U Us Vo3
mma"wL?ﬁ]ﬁuaqmwsﬂmyﬂqﬂmziwﬁau
fuafiununing suneviuuans Swming
w351l lufanssulassasisiugiu (X n1s
Fam/msiade (Xo) TadaRnavionn (Xy) uaz
M13RE1ALAEINSIE (X,) Tnen1snensaii 4
Fin aﬂmiawmﬂsajmmé’%%waﬂmwmﬂss;
Jgnnglsadou lasosas 67.60 (Adjusted R
Square = 0.676) TAr1unatawad oulunis
WeINTal 3 eear 33.40 (Std. Error = 0.334)
mmﬁﬁuaqaumiwmﬂiaﬁugﬂLL‘UU%LLuuﬁu
WU 0.172 Fsanansadeuaunisnennsaila
el Y = 0.172 + 0.185 (X5) + 0.181 (X)) +
0.212 (X) + 0.145 (Xo)

PINALNNSNEINTAITINATIVIIAY asy
A msa"fmmi‘vi'NT,sei@zumﬁuaamwmﬂi;;ﬂqﬂ

WElsUTEY AUaUNUNSHY SUNBUIUUN

a13 Singanun i Aanssuaduayy lown
TAseas 19 ugnu N133nn1/n133ad o uay
Aanssumdn Taun ladafindwiean nsnain
LAZNITVIE AINITAUBNITAUAIUANSIVD
nwasnsgUgninglsniou smuadiiumuning
SUNBUIUUIAS Famingsugiond lnsenay
67.60

dasUnazoniusiowa

MNnMsAnwIEes Msdansmaslena
AfiasnanonudLIIve LN YNINIHUgNLNY
Tsa3ou sualfiuguning s1nouIuuIas
Jam¥agarugaont annquioetsdia 175
AU AansntaeAUTBHaNTIde Tadedl

1. Fas'gauuAna maqw:mau
wuuaeuny alvgdumene egluriseny

41 - 50 9 lunsaungadamniagueuiam,



nsasusmisssnvnazAalmaas sisuinadiuun

UA 13 auui 1 (uUns1AU - Daulou 2568)

walanfiumuning (zuvasivey) dfuiinng
Ugninglsafou 5 - 1015 szozinanlunis
wnzlgnunglsafou 16 FulY uarleGunu
yowosimLalumanzgnnglsaioy

2. anfaguszasaved 1 uan15ids
WU inwasnsyUgnglsadeudauAndiu
Rerfumsdansmalagaa il

2.1 Aanssuvdn Fo ladefinduioen 4
AuddaInfian esininuasnayugn
wglsaFou Inszvrunsifuifer nsdauen
N13U559 uaznsvuasazlsuiowdiodn
$rorune Tuyn 4 Suseu ImAenindemees
fian §eaennaostusuisores aiam
MeA M09 wazsnyuns yad (2560)1a
yn1sfine nsdanismaslegununatsla
ny sneidies Samindunys nuanisvues
namtlyvennuasnsdeulvsoneineslennig
p1slunmaiadeuselurelniugusznaunis
Feudn lnainuwasnsdnian funszunnuises
fugnumnuy ioanmanszunnduduaning
fvlunasgluriiannudenis uazly
annsonslumainInasesnia

2.2 Aanssuatuayu Ae Tasiasis
fugu fauddyann wsgrnnensnsy
UgnglsaFou finsdanisanslusgrady
spUU mamuasthlvdfisme nsassuuh
nsdavidiydaunu e¥umeais dnsgua
Fansaunzdioasnandnfidamnmam
shlnlasunailsnnnsmenasnslsaFou 39
aonAapsiuILifeues 1aun Fnuni (2564)
pvhmsfine madanamdeauaiiasans
Aruaansalunsduiueuniuladafndves

¥
o I

5350958 au18199157 Tudneuuuians

[

(% N

ANFATY AD Iﬂiaagﬂqﬁugmmmqsﬁﬂ u
anuitae Amnyay LLazﬁunuﬁﬁumLLas
[ gamenan13TuE atnenmns1aNNs0E5 19
anuidedelvitugnala

3. anTagUszasavefl 2 nan153ae
WU inwasnsyUannglsadeudauAndiu
poANdSe :qua«;mmiﬁu fmnudiny
110 me’hmw%mﬁmmsgunuslﬁamaalg
vilninwnsns lasunailsifinunndy was
UszauaudiSannnisiiiusenuiefiunniy
dleiguanditnumn wasvinluanunisamia
Jurduduuan deaennaesiuanuisevns
23unsss ssanasaus®@ (2564) laviinnsdnen
ﬂaqwémiﬁmimuaéwﬁqaamwsum
iﬁamﬁﬁ]sqmuﬂfjuwamﬁmsﬁuﬂigﬂmﬂmw;’n
U Jaminaynsasasiy lnedsnns
Fun1wald98n (Indepth Interview) mﬂﬂﬁ,vg{
%agamé’ﬂswﬁgwm 24 AY NANSANYINUA
miu‘%mimuaéwﬁqaamw (BSC) Aun5iu
snsselaluseudisnsufuduvessiele
NARAMAeNoEIaINTaTY

4. 1nimgUszasnven 3 nan133de
WU miaﬁ’mmivi'wiezj'ﬂmﬂlw‘ﬁ'amada
anudnfavnnnuasnsyUaniaglsaiou &
$1u7y 4 Aanssy laun Imqag’]qﬁjugm, N5
%’mm/mﬁm%@, Ta3afna108n WAYNIIAAN
La¥N15918 A1LE1RU Taefia1TuI91InA7
duUsrdnivesaunisonnas (Beta
Coefficient) & auuandi wansdamnuduius
sEed LU B AT RarMuUIAIL Faunse

anuselanadl

Fanings19g 3511 aufanssuadvayund

9



AUENS NN YAINIH Ugniglsueu

RMUTL Journal of Business Administration and Liberal Arts

Vol. 13 No. 1 (January - June 2025)

4.1 TASIET 190 UFIU AIHARN D

UL U UNS MY §ILN0U UUIAT
Fm¥agsrugisnd nsuimsdanisnielu
ognaiussuy fuwnmsidenauiug mawiew
sTUU AvuaTIaaITesnITUgn Resingg
Maunulunisdnduaues1unszand aa
fnnsquadanismulnzesisasiase e
uashs nslaye Wudsddgivilnlanande
wglsaFouiifinmnin fadennnosiuauide
193 21au7 $nU1f (2564) Lavn19A nw
nsdansmislenaaifiaimanenuaNng
lunmssdunuaulaiafindvesgsiaiuiden
g1ew1571 TugunouILuIans Fwminganugs
5711 auRanssuatuayuiiianuddy Ao
TA59a5 199 ugIuv095 3R T Lo U AU aa

Mvnzan uazRunuiduadiagiiemenans

Yy v [ '
o

SUTRUNEN19NI5IEIU50ET 1AL BD B U

GN

D)

4.2 NM5TAMINTBN15IAT 0 AINAND
AL arennunInTy Ugniarlsasen
fruafununing suneviuuans Sming
s1u3571 nadendewuginzlsaieuds
A Lumsiinlonalumsiaigiulnves
puzlad MafnaunITUsERduius 910
mnsnuesss iWelnanusunnunsnaUan
wglsaSou Adudesddnlunisiaiuany
Induszansam nmsmunainisdetanuas
gunsal Aflamnmuazaiaign silvaiunsn
Yrvannunule TeaenaanifusuiTeves
NTUANUN mqm”&uug wazAmy (2566) 1o
yin1sfne nsAnwinislenuaivesnais

eunosludminmysuIaelaaniuniso

nsunsszuinvend olasalalsun 2019
HaMsITenua1 M3dnte MInesesAITes
Hurevadenimdnduinuaing lauwn Yan
QUNIUNINITNYAT 1ATDSEUL Noth ane
gramanadin wdowinnn o Jownduazais
Sun3e nuvenatagrenalevieunes neiily
doulynanaradnuelndieniidu 511
Qenanadnuie Indloniidu inumsnsdinisdo
Wudlansu s1milansuas 500 vm Uszana
100 Tu) ansipdimdniviivuasdngiiy 53889
hifufoinas ﬁi%ﬁ’m%’uLﬂ'%"aﬂqufflLLazLﬂ%"aq
FAVR INYATNIILTANIALBAULDIALTTE
Famlanelunosiu uienuilnaldes 4
anunsntrsnduiuanvderiududonla

a3 ladadnduioen d96an o
AU arennunInTy Uanielsasen
FIUALT NN UNTHE ©ILNDUIUUIATS
Famingsugisndl MInuauguAALLDEN
fuszansamaeus A viA sanandnang
Tsa5guresnszvaunsiiuiies n1sdnLen
N19U33q MITI N AREAIUNTTLALNE
TssFeuluneluiugnalafuniuimuaina,
warlvgnenlasunandanslsudsuiiina
Femeuosiian dsaennaesiunuideves
p9unT anley wasiasy Aidv (2563) la
ynsfnw malenaAIuazLLINIINISIRY
%aﬂ'maywlsu'ﬂ"w R LRV ALY
yusznaumslusaanasla wansAnyInu
Usgdnsarmvesladadndavieenyes
i Usznaunislunaiauenalsly 1inain
srpvynTuaAuAAY ﬁé}gmmuﬁuﬂigﬂﬁﬁw

antunaunsuuatla duinisvuaunyuilae



nsasusmisssnvnazAalmaas sisuinadiuun

UA 13 auui 1 (uUns1AU - Daulou 2568)

yanereIe uaziisnsvostuarudenied
91UAPTLAINNSYUATELAN
4.40139A1AUAENITUIY @ INAN D
AL arennunInTy Uanaglsasen
fuafiununing suneviuuats Sming
s1u03571 inwasnayUgnelsadeuiinig
pTedeUTIAYIsTeaglsuisuluunas iy
oyasiiaue uarasauLLTofioninns
n31FpUIIRsHILvesgUnIaluMIToUY LU
sAsgIuresaIestaiuiin dinlinvesmens,
fladulunuiiseyla dn1senassiniane
wandnduluniusinuinigiuvemain 4
denAa osfuIuTTu0s Suis dnd s
wazavmusven T3yqengy (2560) 1a
yinsAnun mslonALaz LM TRAL
1/1L%waqz%’uLLaqmsﬁm5ﬁ15§um’13%’mmﬁlq
vstnsgiimans nan1sidenun vadlsamen
fafanssundnuazAanssuatuayuainisn
Gthaa;wgaﬁ%ﬁ'uig 1AgN1TARNIANANGNYN
Tnnandnlasuaudefiolufodsuazaiy
dusndnwaiinsanasmainoudmue Tag
inwnsnsdialunistiuasien gUsznaunis
fnsfuesimaauneidnsdanse fnns
SuusziununmAuaudiuinsmdanis
™Y Lﬁamiamzé’umiﬁwmﬁuéjﬂnL%'awaq
Sunamasanidlegualudalsueiiioass
HAARUILAZATNLUTUARD “NagNsWALIVS
Toamafiosnsgduauamiounasduua i
4 g1y lown audadenisudn aunisude

ATUNITTIUTINLALATUNITIATNNUNE

valduallu:

1. Yavduamuzinanisunluly
LNEATNIAITHIUUNITIANITATUAN <]
samalull

[y

1.1 Iﬂsaa%ﬂﬁ”ugm \uauddyivh
Tmnwasnaulgnunglsadsulszauanudia
Tngi3uannnsuinsinnisnislusenady
spUU dauansidenauiug mawieuszuuih
MNUAY29I189015UgN N15TAYITTYT
AuNU 185019918 Ll ATIENANINAT DS
yansiulufanisvesmiu aufansiinng
NauwlunsAdunumg 9 sgramanzay

1.2 nMsdanviensdnde inunsns
mﬁmmwﬂauﬂmméﬁmﬁa Jamn Yangunsal
fiflannn 1A1gewen eanauyunsHAn
Jusu Fevhlmnunsnsladunadlafiaunn
Ty

1.3 ladafnav1een NTEUIUNITUTIY

'
) o

LAZNITIALAT BUA NS UAINANAALZITUS BU
a a aa d' [ d'
waziwmAdakarisnsnwnnglunIsN UL 87
a a ¥ a a v d‘
HandaLnzlseseulninnnudeneuesiian

1.4 N1SAANALALNISVNY NSRS
N19Nsglunvatsdu NsVeRIUNINeaula U
A5 T UAIL AN T UNITVIHANA AL DL LT IAN
YDINAKARN IN1TNTIVFDUITIANVIYVDILIY
155 8URYNIALLAND AT INANUUNLT BN
31NNINTIVFRUNINTFIUYesQUNTANlUN5T
¢

2. UaLEUaLULLTIUlEUNY

2.1 masgasasasulmnunsnsylan
WEl5UTHU AUATINUNTNY §1ABUINN

a19 Tamdina syl lasunissuses




UINTIZIU “TTUUNITIANTITAUAIN: GAP

RMUTL Journal of Business Administration and Liberal Arts

Vol. 13 No. 1 (January - June 2025)

Wy i olasuas 19 e ulv ULy
Tsadou wasiiiunisaseonludinnsusemala
1N

2.2 mﬂ%’gmsfi’mummfmawm"’ﬂqm
gpanstevsglsaseulunnasd oUsetu
TyleAIAUNANSNATIANNNTIUT BNARERTNN
\YASNT

2.3 1ATFLATAIUTIUNITO U o 714
AR 829 09 B2 udneninlunas
N5¥18AUANTBNEASNTIAEILISALNT HAY
nmdurlvineasnsinatnlunisidonane

NANARLAUINTU

1oNd1SOJDJ

nsunsweaunadaa. (2561). msaunz o
vadnepimansiorslsuseuuias
siluad av 61100111, Fuauidle
15 §aniAn 2566, dUAUIIN
https://www.ipthailand.go.th/th/gi-
11/item/ ¢i61100111.html

fag vy Uy wasgaun Nndve vy
(2561). 771517 SPSS for Windows Tu
N5IATIZYYaya. (RUNATIN 15).

NTUNN : PHIAINTUNNING .

AuANUA Qm’“f&uﬁ, Tana WoUNAY Lazleonf
Wawi§es. (2566). n13@nwInaele
AmAIaInalevieunodly anin
meq?maim”amumsajmmwé
szutnvoad olagalalsun 2019,

215FITUNUNEHT, 51(2), 271-287.

[y

uds1 dnd a3 wazadusven Tsygenge.
(2564). n2aleAAALATLUINAINTT
fiwun3eunasiunagasinafilafu
mi%’usaqa"aﬁﬁmqqﬁmamg. 279479
MEIMTIANTINNIING 1851 NY A
8934, 3(2), 40-60.

Araunn a1alvey uaginsn A1dnn. (2563).
mlAaAILazuuINIINSLiyan
naaela i LnaLnysa@Insuna o
yusznaumslunaianaagly. 2753
UM INEIDENIEN, 30(1), 94-109.

W LAYEIUNS. (2545). LaUNININNALNEHNIT
UAURA e Balanced Scorecard lhae
Key  Performance Indlicators.

NN : PHIAINTUNNING .

159U dnvwnefas. (2552). ¥gA9INAUAN
Balanced Scorecard. NTHNNUNIUAT

, US9 Bdmeadu 910 (o).

23uUNT5s sTAasandR. (2564). nagnsnig
UImsnuesninasanveiamia
@m%umﬁmﬁmﬁm%uﬂsgﬂaﬂﬂmw;n
FLABTUNIN TINTAAYNTAIATIY.
515NN 1TVANTIUNIING 10857
AnuasUsy, 8(2), 213-227.

M@ $ni. (2564). n159anI5viadlERaAi
AuagenIuaINI701uNITANTUIIY
sruladaindvesgsiasudonenanis
luwmannetuwiars 3mingsivgs
571, N13AUAI18ATEUSNITT A9

UMUUNA F191UIN1555N3 Uddin



NsasusmsssnvnazAalmaas s1sunadruun
UA 13 auui 1 (uUns1AU - Daulou 2568) 19

IR UNTIMERE TIN5, Porter, M.E. (1985). Competitive Advantage:

- P oL Creating and Sustaining Superior
FIANT MIENDY WAZINTUNT YA, (2560). N3

. A S . Performance. New Jersey: Free
dansmaslgaumunadelulng dune
e oW . Press.
bBY WININVUNYS. 3798737 7049AG

a1, 5(1), 52-60

MifnunuessuneuIuuIET Santeg
51975519, (2566). Tayainvasnsy
Ugnarglsuseuenneviunigans
TIningsIv) 3571, [2566, Hana
31].

Y

AUINNUATYININTABAST. (2566). NTENTI
INWATT TUYOUNaNYINTAIUSUIINT
wangununwns Uinzdgn 2566/67.
dumaile 12 fueneu 2566, duauan
https://www.oae.go.th/view/

194/42329/TH-TH

Gujarati, D. N., Porter, D. C. (2009). Basic
econometrics.  (Fifth  edition).

McGraw Hill: New York.

Kaplan, R. S., & Norton, D. P. (1996). The
Balanced Scorecard: Translating
Strategy  into  Action.  Boston:

Harvard Business School Press

Krejcie, R. V., & Morgan, D. W. (1970).
Determining ~ sample  size  for
Research activities. Educational And
psychological measurement, 30(3),

607-610.


https://www.oae.go.th/view/%09oae

RMUTL Journal of Business Administration and Liberal Arts
Vol. 13 No. 1 (January - June 2025)




