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Abstract

This quantitative research aimed (1) to study the perceived importance of online
marketing mix elements and purchasing decisions, and (2) to analyze the influence of the
online marketing mix on purchasing decisions for OTOP (One Tambon One Product) products
on online platforms in Thailand. The sample consisted of 385 individuals who had previously
purchased OTOP products through online platforms in Thailand, selected using purposive
sampling. A questionnaire was used as a research tool. Descriptive statistics percentage, mean,
and standard deviation were applied, along with inferential statistics using multiple regression
analysis. The results revealed that (1) the overall and individual components of the online
marketing mix were rated at the highest level, with product ranking first, followed by
promotion, privacy, place (distribution channel), personalization, and price. (2) Purchasing
decisions overall and by category were also rated at the highest level, with brand selection
ranked first, followed by seller selection, time of purchase, and purchase quantity. (3) The
analysis showed that product, price, place, and personalization significantly influenced OTOP
product purchasing decisions on online platforms in Thailand at a 0.05 statistical significance
level. The findings suggest that selling OTOP products online should emphasize offering
products that meet consumer needs, just as in physical stores. Moreover, understanding target
customers is crucial, as they can easily compare products and prices across various online

platforms.
Keywords: Online Marketing Mix, Purchase Decision, OTOP Products, Online Platforms
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