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Abstract

This research aimed to study factors in High Vocational Certificate students at Rajamangala University
of Technology Lanna, Chiangmai. The research population were High Vocational Certificate students
majoring Mechanical Engineering, Welding Engineering, Automobile Engineering and Electrical Engineering
at Rajamangala University of Technology Lanna, Chiangmai. The population used in this research were
220 students. The research instrument was a questionnaire divided into three parts; the first part is a
questionnaire about personal information, the second part is a questionnaire about the factors of continuing
education of the respondents which the reliability of the questionnaire was 0.86, and the third part is a
questionnaire about suggestions and other factors. Statistics used for data analysis include frequency,
percentage, mean and standard deviation.

The research found that; factors for continuing the higher education of High Vocational Certificate
students at Rajamangala University of Technology Lanna, Chiangmai are at high level which are; factor
on institute (X = 4.27, SD = 0.45), factor on instructor (X = 4.24, SD = 0.48), factor on personal seasons
(X = 4.01, SD = 0.47), and factor on curriculum or major (X = 3.89, SD = 0.51) were in the high level.
And factor on cost of study (X = 3.46, SD = 0.79), factor on building or facility (X = 3.40, SD = 0.63),
and person motivation factor of media (X = 3.08, SD = 0.89) were in the medium level.

Keywords: Factors for Making Decision to have Further Education, Bachelor’s Degree, Faculty of Engineering
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Abstract

This qualitative research aimed to study the history, way of life, culture, traditions, practices,
problems and ways of preserving the community traditions in Ban ThanonKae, ThanonKae Subdistrict,
Mueang District, Lopburi Province. The 50 samples were used in this research which were selected by
purposive sampling. The research tools consisted of participatory observation, interviews, and group
discussions. Data were analyzed by Content Analysis. The results of the study show that Thai Phuan
community in Ban ThanonKae is unique in its traditional way of life. The community members have
their own language and have strong faith in Buddhism. There is also a sacred place to worship,
Grandpa’s Shrine. They have their own culture, traditions and prides that have been preserved from the
past to the present. The problems were found with the behavior of people in community. The heirs of Thai
Phuan lack of awareness of the tradition of the community. Less people join the events in community,
conducting their own traditions, lacking of unity. The urban expansion makes the land price in
community higher. Besides, members of community do not preserve the tradition of a unique community.

Keywords: way of life social, Culture, traditionthaipuan
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Abstract

The purpose of this study were to study the operational level of knowledge management and
exploratory factor analysis for the development of knowledge management system in faculty of business
administration, Bangkokthonburi University. The sample in the study were consisted of 350 lecturers and
students in faculty of business administration, Bangkokthonburi University by using the surveys as the tool
for researching. The data were analyzed by exploratory factor analysis with principal component extraction
and varimax rotation. The study found that: 1) the operational level of knowledge management in overall
aspects were at high level (X = 3.97, S.D. = .842) and 2) the elements of knowledge management as
5 factors which were the organizational culture and the knowledge management, the achievement motive
and the self-efficacy, the organizational support for innovation, the organizational structure and leadership,

and the knowledge transfer and knowledge acquisition. In which every elements had cumulative variance

can by described as 71.241.

Keywords: Factor Analysis, Knowledge Management, Factors Influencing Knowledge Management
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ABSTRACT

Nowadays, consumers buy fresh vegetables from the traditional trade, market while the trend of
buying from the modern trade is increasing. This is because the consumers’ behaviors have changed in
terms of variety of products, accessibility and satisfaction of the buying locations. The entrepreneurs have
to adapt and improve their products, selling methods and uniqueness to meet the needs of consumers.
This research aims to study the marketing factors that affect consumers’ decisions to buy fresh vegetables
in the traditional trade stores in Bangbon District, Bangkok.

The results find out that most respondents are 279 females, ageing between 21-30 years old,
holding Bachelor degree and working as employees. They have monthly income around 15,001-30,000 Baht.
Their opinion regarding to 7Ps marketing mix factors which affect fresh vegetable buying decision
making from traditional retailers in Bangbon area, Bangkok are product and place.

The demographic factors which affect fresh vegetable buying decision making from traditional
retailers in Bangbon area, Bangkok are age, education background and occupation. The entrepreneurs

can use the result of this study to develop selling strategy for fresh vegetable in traditional retailers by

understanding both their behaviors and developing product mix to serve customer needs.

Keywords: Fresh vegetables, Buying decisions, Traditional Trade
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Abstract

This paper aims to determine the factors which influence to customers’ loyalty to start up business,
and to test the goodness of fit of constructed model. By the use of the Structural Equation Modelling (SEM),
the model has been tested by employment of 385 subjects collected by method of multistage stage
sampling. Results from this study indicated that all five factors-eCRM, Online Customer Experience,
Customer Knowledge Management, Customer Satisfaction, and Online Purchase Intention-posted
positively and statistically significant relations with customer loyalty [CMIN = 149.19, DF = 124,
CMIN/DF = 1.20, GFI = 0.96, AGFI = 0.94, CFl = 0.99, RMSEA = 0.02, P = 0.06]. However, this study also
found that customer experience is a key factor to a customer loyalty while customer satisfaction bridges
between customers and target business in producing repurchase intention and word-of-mouth.

Moreover, results from this study can be a guidance to have online marketing plan and strategy.

Keywords: Customer loyalty, Online Customer Experience, Customer Satisfaction, and Online Purchase
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o

Aanswanuaslataausaalay

ANNINElauaIguslam (CS) na1aDa
o a v ala fa v o A
NAUAFLUTILINYIQNANTINABULTUARLAN B1LHEY
HNANNINAUAAINNTOUAAIANANTRNT BNARNS
TARTIATHAMNAIANIINT DA NABINITUDIGNAT
IAaenausiaz (Prior Experience) (Ganesan, 1994;
Oliver, 1980; Kotler & Keller, 2012) TUNNILANIN
wInduAaxnsauansAuantinsenaulandls
AFIATHANABINITUTAAINNAIANIIUDIGNATUAD
o v v a Y = ca v
AzNINGNANAANNTANAIN LAl ULLTUARLAN
UL 7 TNEBARABINLILTUVNUY Kotler and Keller (2012)
a \ | a v oy = = o
nna1a91 Begnanfanianelavsatlsyiivlanin
winlug fiaztlainlignAnsislanausnae@ua/uinig
Uu - luauIARNINgTU IngANNNIneladad
Auilne dszneusaasaulsndunalisealii
1. MFAIANIY (CST) NNNEDE NMINFLTINAAIANIS
= ¢ a o e & A a A VYo
YWIRANANTAULN LN UNAANSYT aRINAUALlATUANN
¢ a v = a 2: [~] YR = a
nmsuslnAduAvTeLTNsUL - Inafluaiuianiingn
v a Aa X X a v a =
PBIFLTLNANLAATUN B UM TTORUA/ LTS, 2. N17H
tse@nEnIn (CS2) nuane N1eNRLTLNATUITY
ar n‘d‘ v a a v a G5 |
NAANSNLAaNnn1suIlnAduA/uTAs Tnewdlu
R vt A a X Yo oo
nsfufviennuianniiaiuainnisladudanay
NARBIMIANEAULEY, WAZ 3. Mslseiniigy (CS3)
= v A Y a ¥ Ao a v
NHEDN ANNIANTIUTIAT9DIRUT LN ANNFDRUAYTD
a 2 o v A a =
UFN3tiu 7 InefluaansaniinaanmaifFeuiiey
FENINTEAUIDIANANTIALTEAUIDINTFLITNNAANS
Ay v P a v a o | =
Alpann17L3lnARUAYLTNIIN T AN NLANFANIYTE
ARAARBINUNINIALNLA 1AENANITIRLURINUIRE
] v X ] ~ & o
nauntnil nuan Anunanelaludssaunisoinainig
Y o v ogyoa - . La X
gaauA/lruTn1sdenaluieuaniuaANmaglade
duA/liusnslueunan (Ha et al., 2014; Ali, 2016;
Chongsanguan et al., 2017; Cao et al., 2018) WaL
1 ) as s = v ) o o 1
danaluldsuaniuauinaresiusing aunllg
neRsanNAgIuasallil
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H4: anuianalaresgusinadansna
fumNsalageduAraaulal

H5: AgxnelarevguFinANansna
AuAININAYe9gLTINA

Anungladadua1aanlal (P1) unad
Aa = v ' | PR Aa £ a

MIUsLAURANNANANTENIAT AN B AT AT
o & Yo A a v a
AunalselaaunnuadlasuainnisLsinAauAIYTa

v a < | a A Vo A a I a
nNslELTNN9IU ) I RennulATULaT RN auReudsld
ANNITOADLABAIANABINITUTBANNANIND LA
yaanuLedbanntasinedla (Oliver, 1980; Zeitham,
1988; Sweeney et al., 1999; Kotler & Keller, 2012;
Samuel, Balaji, & Wei, 2015) Usznaunqamnqwls
naanalanerellil 1. nissufiwarlselond Pi1)

= & i v A A a o v
NN ANAdLATae8ILTINANLTAAINNITT U]
19ANNANTULALHAANS LULTILUINAINNITLFLAA
AUAV/LFNNTUN 7, 2. MasugneAaalunTlE
(PI2) MN18DY ANASIAT eI UTINATNLAAAN
NM7FUITNANINELAEATAINLUNITUTLNAG AT/
UTNITUT , WAL 3. NIIAABEAINNGNENEY (PI3)

= < i AN A a o
N80 ANNAlATeUadRUTINANIAAINNN9T LT
ARTNYTEALULNWTILINYTBITIALAINYARALA

= =~ P Yo v a

yaRavtl Inglaniziieuatin AUFan uavHimeaTiey
Tusnuiu 7 (Himawan & Abduh, 2015) Iaananis3ae
89U ENe UM WU ANNANRYeIKLTLNA
LAAANNNNTNLFLNAFS AT AAUAN/LTNTUBILLTUA
A1AN (Macintosh & Lockshin, 1997; Gogoi, 2013;
Malik et al., 2013; Das, 2014; Laksamana, 2018)
duilgnismaannAg Al

H6: Axadladaaumaaulatiiansna
AuAINNAYe9gLTINA

4. 355N1S3
Usransnldlunisdnsiansail Aa naNgnAY
LUTUALB AT FNNAITDNA R UTMITEAIDIULLTUR

3 -2

Wang1sununaivladiuan latlven (LINE@)
de1/1 (Shopee) iWaijn (Facebook) Wazalm1A"
(LAZADA) $2M3N9 A8 uNqUIEUduAUNg AINIEY
= & A Ao 2 | =
1 2561 NANWATIHLATINANI NNDEAIUA 15 T
uly AuIURsEY 500 38

AMFUNIIUATUIANGNFatN Hade s
Auiiunslaeliasn1sguAtatNuLUNaNETuRaY
AB 1) NITFNAIDENNULLLANIZLANZAY FRENIT
o o | v ¢ o ¢ aa [N
APABNNANANARLTUALEALITITHNATIRNT
R S o
Avadui saus 2 preulil uay 2) nsgusaadng
wuudne LHun19guseTe1eangNAf 8t 19HIY
nisAataanandunevusnlagldllsunsndsagd
NNETF VTTENGNA@ENI9aTUIUNIEY 385 318
TIAAAARBINULNIUINITAINUANGHAIDEINITUA
YRINITAATIZNADAANNTLATIASNS (SEM) a1n
NIINMUUANGHNFLBLEINRIUIU 20 F18FBAIuLTT
Funmlenilafauils (Schumacker & Lomax, 1996)
Tnaiudsndunalalun1sisansel s9uvia@y 19
Fallls (20x19 = 380)

o ar [~ v VA o k4 v

damdunisifiusausondeya fadulaaing
wuvaauaineeuladlugluuuaioinlanain
(Close-Ended Question) lagldinuainisindaya
Uszinnaumnsniatu wusaentilu 6 s2AL (Chomeya,
2010) WaldiiuiATaalalunsdnsesAuANNANAT8Y
AUTINA AUAU 6 AU AB 1) N1TUTUIIIANNT
ANNANTUSgNAeaulatl (eCRM) a1uau 10 44

s YV A s o v

2) dszaunsniaasfusinaseula (CX) a1uau 9 4o
3) NMILEMTAANITDIAANNIIBIGNAT (CKM) A 110U
12 4 4) ANNNINElALa9RUTLNA (CS) AU 8 18
5) N3Ralataduraaulatl (P) a1uIU 9 18 waz
6) ANNANATRIRUTLNA (CL) 91U 7 8 T9NNIFY
55 18 lAUWANIIATIAEBUAINNATIUTILUDUN
(Content Validity) AMNFL@EMTIYa UL 3 inu HAn
ATHAINADAARBITEVINIT B AN NLAT IR TTaeA

WIaANNENNARIN1TIA (IOC: Item-Objective
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Congruence) 3214 0.33-1.00 LAZHANITATIAADL
AAINE Y (Reliability) T0IULILABLANN AN
AnnanantasdludasdntlszavianearasauLA
(Cronbach’s alpha) WINAL 0.96 WARIN LBAINN
N sl g sl
dviradaTdlunAniiaye deznausae
1) M3dLszidayanitat ATangsniu (Descriptive
Statistics) nell¥Alade Fasaz uazdlwaauy
NIMTFIU 2) NMIAATITITaYAALATATNEUNIY
(Inference Statistics) A® NITATIAADLANNENAUS
72UINNAULT (Multicollinearity) WazN1TATIAAAL
ANNABAARBITNLsE AN auL LA aesaNnng tneld
WNATANITIATIETALARANNNTIATIASNT (SEM)

5. wan1s3%y
5.1 Tayavalivasfnevuundiseanudn

! v 13

FnananAnusustaanasunlinainaulalunig

Q u

AaLLLUARUNINaaUlatl A Ul 385 98 e

AN5991 1 HANNIILATIENITALANNANATBIRLTINA

' a —
ALRAE (X)

Aaulsadse

anuluniihuwAns auau 264 9 Asiluianas
68.6 LAZLIIUWATIY A1UIU 121 918 ARLIuTRtAY
31.4 Ta@1gsLndng 15-24 T 41uqu 200 318
a @ v | | aa 1% '
Anflufeuar 51.9 waziilunguiisglaszndng
10,000-20,000 1N 31131 240 318 AsLuiasay
62.3 lnanguanadaaauluiduasndnuusus
@ ¢ v 1 | o a |
LWBATITNLesNI 1 11 97191 235 18 Anvtlu
@ a P = A o s &
Fauay 61.0 NANNDIBNNTTANARN LN LLUTIA
LEANTNTH Bttat 1 ATIADLADU 11U 374 T8
AnfluFasay 97.1 IRETaNARNEIATAIAINULLTUR
LEATITHANUAY 1-3 TURABATI 91U 373 918
AnLilusasay 96.9
a ¢ zﬂ' =

5.2 N17ATIZNUTLNIANG LWAFANEN
o Aaa a | o a ' 1 a
AL NAENENAABAINANATRINGNYNANGINA
ARSNENBaULAUANTINN 1 HANIFILATIZINTLAL

o YV a
ﬂ’)’?NﬂﬂﬂﬂJ@Q[}j}Uﬁ‘Iﬂﬁ

CL SIeE)
CKM 5.58

Pl 5.56

CX .50

CS SIeE)
eCRM 5.62
ANLaRESIN 58

dawdizaiuy nsuildana
NIMTFIU (S.D.) (5LAUANNANR)
0.59 unTige
0.59 anTiga
0.60 unTign
0.61 anTiga
0.62 unTign
0.62 anTiga

0.61 aniiga
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=~ a s ]
ANENTWA 1 N3TATIZNLTTUIARALNE ANEN
AL NAENTNARBANANATRINGNANANGINA
¢ o < i o A o o
aminanesulatl wudn faulsndsriuanNAng
1eUTINANINNEA Ae Aaulsnisuiuisdanas
BIAAINTTBINAT (CKM) HALRAY 5.58 T0I8HN

¥
a v

AasaulsAnnumdlatedusasulal (P) HAaas
5.56 TINANLRALNINUNUAILLTANNANAT B
AUTLAA (CL) WulAsanusoutsaonnianalages
Auslom (CS) wazdulstszaunisninesduslam (CX)
Ao = o Ao A v A =

dAany 5.55 lagsulsniiAaaetiesign Ae
outlsnisunisdanisaaNdniusgnAtaeula

(€CRM) fiiALade 5.52 sz%ummﬁmmummﬁ’m
s09iiaulsdasy wudn HAnednvesdowioauu
HATIIUTIMNGL 0.61 FafaurlsBaseiifiAiads
doudleaiusnnIgIuNniig Ae FulsnisEms
Aan1sANNANAUsgnAnaulal (eCRM) was
poutlsauianalaedgLiFing (CS) HAinAL 0.62
sa9a9K0AD Aautlsdszaunisalaesduslneg (CX)
Ay 0.61 Fautlsannusdateduiaalal @I
HAWVINTL 0.60 ARULlTNTUTINTAANITBIAAINT
2B9gNAT (CKM) wazsautlsanuinAresyising (CL)

FANYVINAL 0.59 ANNANAL

SCX
e3 cx3 34
49 84 /8
79 97
e2 CX2 CX 2 CS SCS
80
Se
el CX1 CRM
46 =
85 | eCRM 70
) EC3 CL cLr 14
84 s . 83
T . cL3 e15
EC1
e . 49 SCL
e19 CK4 e7
78 29
e18 o) i 2
82 | CKM ' Pl SPI
e17 cK2 - AN
77
e16 CK1
SCKM PI3 PI2 PI1

&

) €

CMIN = 149.19, DF = 124, CMIN/DF = 1.20, GFI = 0.96, AGFI = 0.94, CFI = 0.99, RMSEA = 0.02, P = 0.06

ei a 's a Y a o
AMWA 1 HANTTILATIZINTDUWUIAATILT MIN1TIRE
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P a P Aa s v
AINAMNN 1 WANITILATIZANTDULUIAAY 4G
TunsasamlanisaanliatA Nkl sdsouaag
mwﬂmmLﬂﬁ@ummﬁm‘umﬁmﬂﬂ%qﬂizﬁﬂﬁ
mq@'ﬁmwﬁmﬁu%ﬁu W91 AN Chi-Square (CMIN)
WAL 149.19 A1 DF Ay 124.00 A1 CMIN/DF
WAL 1.20 A1 GFI Wiy 0.96 A1 AGFI NNy
0.94 A1 RMSEA NNy 0.02 A1 CFl winny 0.99 hay
AN P WA 0.06 LAANINLELAATLNANNNADAARDGL
[% a [ v a o Aaa a
Teyaivlszantluszaunnin lnadaulsnianana
1 s = 1 v 'g o g v 1
mmwmmm@qnqmgﬂm@mwmwafaﬂ@u Toun
1) fautlsmstsmsannisanndniusgnAnaaulay
(e€CRM) 2
(CX) 3
(CKM) 4
5) mLLﬂimmﬂqsnfmummui@u (Pl)

2) sawlslszaunsniaesusineeaulal
[mLLﬂ?ﬂ’]ﬁ?‘UTM’]?@mﬂ’]?@\‘Iﬂﬂﬁ]’mi“ﬂ@\‘iﬂﬂﬁ’]
4) siautlsanufianelareduilon (CS) uas

a v v
AINNANITAATIEILAadN9EY @1xTnaT
ansnasNaasfiLlsdarslasamnisan 2

dl a a
AFI9N 2 ANENATIN

CX CKM eCRM CS

CS | 0.97 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00
PI 0.33 | 0.39 | 0.29 | 0.34 | 0.00 | 0.00
CL | 0.61 | 0.19 | 0.14 | 0.63 | 0.49 | 0.00

AINANTNT 2 HANITALATIZFBNENATINYD
AaLUsBaTE WU 1) BNTWATINTTUINNALLS
dszaunisniaesuilnaaaulat (CX) ddlidemouls
AHNanalaradiuslng (CS) Fautlsnnssslaie
aumeaulall (P) uazdiwlsanuinaueuilng
(CL) NAWMNAL 0.97, 0.33 WAz 0.61 AINAIAL 2)
BNENATINIENINNNTLINITAANITDIAAIINTTD
qnA (CKM) ddlaliiagnsnisssladeaudaailal
(P)) uazsuspanninAreyUslng (CL) HAwiniu
0.39 LAz 0.19 MNANAL 3) BNTNATINTZUINFILT
ANNNANWUTTTNININTUINNTIANITANNANAUS
gnAnaaulatl @CRM) ddlailasutlsnnsslagadud
aaulatl (PN wazsaulsarninsaesusing (CL) &
AWYNNL 0.29 UaZ 0.14 ANNANAL 4) BNENATIN
PEUINAIULTANMNENANUTIZNININTLTVTAANNT
ANNANTUsanAeaulat €CRM) aslidasiautlanig
wilagadusoaulal P) wazdaulspuAnFear
UTINA (CL) NAWYNAL 0.34 1Az 0.63 AMNATAL LAY
5) AvianasanszIngianLsFulsnnsselatedud
aaulall (P) adlifdoulsaauinduesiising CL)
AL 0.49 uandn Adudsdaseynaaudsluy
Tumaflansnadauanialuniensaasnies oy
AautlsAnniNRYeKLTINA (CL)

5.3 HaN13aATITRaNNAFIuluNNIIAY
[ABRTIAABLAINEDAAE DT Tz AN T0
LUURNABaNNNTIATIE s s ABEnase
AINANATBINgNgNAIgINaaRTTNENaaulal
annsnalaNANAusIEduaeIsaLlsusazy

a
k4

LazANannAfattesanNNAgIulunisdduls
AIANTIN 3
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A5 3 HANTYNARDLANNFAF U

YuINURI9A

Lﬁummuuﬁg'\ums%’ﬂ

Han19nAdau

nan1s lsauLiey

dsznau

H1 CS <--- CX 0.97

H2 Pl <--- eCRM 0.29

H3 Pl <--- CKM 0.39

H4 Pl <--- CS 0.34

H5 CL <--- CS 0.46

H6 CL <--- PI 0.49

«mw@mﬂnmmmmﬁgﬁﬂummﬁ 3 @390
agdladn FaudsBaszurazgdansnantansaly
FavanetaitdAnnieadinisedy 0.01 wazd
ANNAAAAABINUNAINUIREBITINITINNTUAZUNIRE
NN IAHANITTATIENANNATIULBINNTIAY
Tupsail wudn HI: daulsszaunisniaesduiing
aaulall (CX) Jansnantensslud@auaniumauls
ANTanelaraafuiing (CS) fAninmina e
a4ALlsEnau Winfu 0.97 H2: fullsnnsu3visdannis
pNANAUSYNANBaUlal (€CRM) Haviananusauls
nnsilatedudeaulal (P) FAruimiinaed
a4ALlsEnau Winfu 0.29 H3: fiullsnnsu3vnsdannis

HANTL

8RNI

SRANTL

HRNTU

HRNTL

ERNTU

SEUININUATER RN
ADAARBANLNANITINEIDY Maklan and
Klaus (2011); Lin and Lekhawipat (2014);

Bhattacharya and Srivastava (2018); Roy
(2018); Wasan (2018)

ADAARBINLNANITINED Canniére et al.
(2010); Ahmed and Zahid (2014); Wang et
al. (2014); Hakim et al. (2017)

AAAAREINUNANITIAETRY Gruen et al.
(2006); Hung et al. (2013); Wang et al.
(2013); Mohd Suki (2016); Ateke and
James (2018)

AAAARBINUNANNTINEURY Ha et al. (2014);
Ali (2016); Chongsanguan et al. (2017);
Cao et al. (2018)

ARAARBINUNANNIIAE RS Cater and Cater
(2009); Han and Ryu (2009); Chang and
Wang (2011); Zaman et al. (2012)

ARAARBINLNANNIIAEUAY Das (2014);
Gogoi (2018); Laksamana (2018); Macintosh
and Lockshin (1997); Malik et al. (2013)

BIARNNITBIQNAT (CKM) HBnEnananssldanan
Fusawlsnissdlatedudreaulad Pl St
18984AL3ENaL WiINAY 0.39 H4: AautsAdnaianela
1035 U3INA (CS) HEnFwanitemsaldauaniy
Fautlsnssdlatedudeaulal ) danvnmdnaes
a9AtsEneay WinAL 0.34 H5: Aaulsanuianela
2129KLTINA (CS) Hanswanemssluidauaniusauls
AIINANRAYIBIUTLAA (CL) fAntnnidnae
a9AsENaL N 0.46 uaz HE: fautlsnssdlade
dumaeaulat (P) Aanswantemssluidauaniy
AaulsAdNANATedgUTINA (CL) A mTnae
asAlsznan Wity 0.49 laaanansnesungladn We
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YV A & a =
Auslnaeeulatiiiaaauianelaainiszaunisnily
&/ a v Y a a () VY a
nMsgeafuAkazNTIILTNTANgINa AsvinbiRUsine
widlanduangeduavisaliuinisaingsnatdu - lu
Arasalladnealiles wwRaanunislia Ay
AuszuuAnulaeadtlunisvinginssneaulatiusy
NN LI AUAIUTBLTNITNATINLAMNADINITUD
v - . . e oa A y
Auslnea Aansnsatldgaonainssegsiatu - 16

I & o
(A AANNINEIES

6. asUnazonusiywanisdoy
o v a a v a
ANANATBIRLTLNA LARAINNITNHLTLNA
Yo ol ~ a v ~
lasuilszaunisoinAannsuFlnaAduALaTLINIg
= v o = & X ' o
TIRDAARDINUNANITANE IUATIUANLAY Fauls
dszaunsolaesfusinalaninasasutlsannuing
v a P o o o v
1095 UTnANINgn laadaladrdnylunisaiig
Uszaun salnalinugnAn Ae N1suTNIsTnTE Ny
darenie gailugduuunisyingsnssanianisidun
azanNuazlaandsuINNgnd1iun1TasaafuAl
WATLTNITHUTRIN9aeulat (Maklan & Klaus,
2011; Lin & Lekhawipat, 2014; Bhattacharya &
Srivastava, 2018; Roy, 2018; Wasan, 2018) a1y
1 = YV A z ﬂv a v
ganuianelaredgLsing raanaunisalamafum
waznIratiuayugsiaannangnAteluilagiu
agNABLeIaNAY (Ha et al., 2014; Ali, 2016;
Chongsanguan et al.,, 2017; Cao et al., 2018) me
a v oA v o a ]
axnsnedungladn WeuslnafinAuianinela
TunsuFlnAGUAY/LTNITLA 9 LAIKHUTINAAELAR
YR Vv =3 v o a =
auiantdnslauasiaslalinisativayugsianie
LUSUARUATIY 7] BENgsaLiley Lanadn NsngnaAn
HANANAABLINAMTBULTUARUAIUY LHARINNNG
= v v = ~ a v oA Yo
ngnAnfanianelalunisuslnedusvienislaiy
NIUENNSNAANGINANIBULITURAUANIY ] (Cater &
Cater, 2009; Han & Ryu, 2009; Chang & Wang, 2011;
Zaman et al., 2012)

UBANAMNT NITUTNITANNANAUGYNALAY
NN3AANITBNIAAINITBIGNATHIUTBINNaaLlal
=~ a a o o '
nHdsz@naninuszasaungN fearunsaunlilyg

< g a v v a ' v Ao
nsndlageduAuarnIsLTNT1eIngNgnATNNes
Tuilaqiiugnsos Insgtuuunsdnnisashnaniaed

v Ao a a =~ = o a v
anARUITENENINGINGA AB NIWRUNAUALAY
UINITAINANABINITIRINGHTUNNY RaBnal
nTUanAaduAINILITLLaaulat eWOoM) lawn
ns3anauAINIuIaaUlEs, uien, uwasdediny

& ' P o oA v a
aaularisng ) anngugnifegluilaariuiserldass
(Gruen et al., 2006; Hung et al., 2013; Wang et al.,
2013; Mohd Suki, 2016; Ateke & James, 2018) AUTU
NIUTIMIANNANTUSANAHUTBINNeaulatiiie
Iigsialnaitlszauanuaialaasnedaiuiy g3na
° @ v t% o o o ! v Ao o A
uiusedlinnudAyALNgNgnANEANNANARS

a o~ e v o2 o ' v A A v
genavseunsundudn daflungugnAnideonldos

¥ = o o a v a
pldndlanasipnndedulunonmdud/isnig
U99INAUU 7] BEIUTATe InsgnAlunguildinay
UfjiRsegIfavTauusuaauAtiL - lwdauan 8nvi
o o a v A A vo oA 2 Vo
fdauuzih@uAnauesinalanuine uviTaAuIan
limpaaddauAvizauinisaingsiaansat Canniere
et al., 2010; Ahmed & Zahid, 2014; Wang et al., 2014;
Hakim et al., 2017)

7. valdauallu:
N3UNAUBRUAILTNNTNNAMNINLAZ AT
ANNABINTIRINgNgNAviTaNgu s e1e3gIna
< ° = o ¥ ala a = s
1 NN TIANNANATBIGN AN NN AR RINAVTBULITUA
a v VA o v = v o
auAn TaadddulasouFsedetauanuslunisily
dfiAvTeunlidszgnald deanuunitluy 2 dezifin
Aa 1) dalauauusdinagns uay 2) doiauauuy
nsiasluaunam laaisaaziasnnimalili
1) dalauauusENagns
o s v = Aac v
1.1) @miudilszneunisdaeiiise aasli
ANANATY LA WRUATLAZNNTITLTNTgNAN
Wunan TeaEasswanisaanuuuiuladlinnou
o o P oA oA a o
Pugds AAnNtdane warianndaasdislunng
gsnssnasulat dszneuiumaiiauedayadum
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a v [~3 & A Y a v v Vv
UINTUUNTNAULTANT D NTNRUAN A2 8N T 1EN 1=
P 1% v a o a P
Ranunrdlaladns HAcNTARY Laristaziann
NEINURUAY/LTNNTNATUAIY 11U AnianTALa
| a v A v aa o X a v ax
AIUNANIDIRLAN TIAVALAN 2TNITRITAAUAN 15N1T
192 ¥U TBNIINRIRUAN TOINNNTFARBRAMLNE
aurn Tuslududiuan AnsnLARAINLANLLYFN
AABAAUULEUNHANUNITUTNNTUAINITINE 1T NIT
AARINADIUSABINITIAFIALAT N1TFULTZAULAY
P A A v | o o
NNTLUAIUAUAUAY LTUAY INTIZANNTALAULAY
Anlilsslasasdayadnesuiiusausd Ayl
] gj dy = a v = =Y 2:
gnadlaganazpnnanelaluduATaLINTIL 7
10IRUTINALAEATY IALRNITNNTUTNNTTNTLE
UANUNIILAZNTARAIRWAINT TaDaITIuLTELAUA
YV a 6 1 [l v o o v
Auslnraauladdeuluglinasddnguagliiaay
aulagnign TuvinueuRgnmi n1suTNsEnsely
Ua18nN19LazNI17AnaIa WA NTTan el uanuiia
cala a a P % '
nagninilszansninlunisiingugnaselug
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Abstract

The research aimed to study the relationship between perception on the management of
supervisors, social support and the performance of personnel at the Service Support Department at
Thammasat University Hospital. Statistic calculation using Cronbach’s alpha coefficient equals 0.92
were randomly distributed to participants. Descriptive analysis, t-test Independent, On-way ANOVA,
Pearson’s product moment correlation, and Multiple Regression were applied to analyze the data.
The results were as follows: 1. there were no significant differences between gender, marital status, job age,
job position and education level among the participants, but there was a significant difference between
period of time that each participant working at the Social Support Department and the social support.
2. There was a moderately positive relationship between the perception of their supervisors’ management,
the social support and their work performance with r = .426 and r = .656, respectively. 3. Both variables
(the perception of supervisors’ management and the social support) could explain the performance of the
personnel at the Service Support Department with multiple linear regression at 43.4 percent. The regression
coefficient (B) of the perception of the management of the supervisor (SB) was .092, and {3 of the social
support (SS) was .722.

Keywords: Supervisors management, Social support, Personnel performance, Personnel at the Service

Support Department
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waeLue: “Correlation is significant at the 0.01
level (2-tailed).
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Abstract

This research aims to study government policy on developing integrated entrepreneur, which has
a great impact on the purchase of used cars and to study the relation between individual factors that
also affects upon the purchase of used cars and tactics together with technique of effective persuasive
communication of entrepreneurs by choosing the purchase of customers of Bass used cars , located in
Bang Khae District, Bangkok. This research finds sample by applying the formula of systematic sampling
(Cohen.L., and Manion, L.1989) due to the fact that the size of population cannot be exactly identified. Yet,
the number of population per day can be forcasted both walk-in and online customers, which are
approximately 100 people per day. The researcher collected sample in form of 10:1 by taking a random
sample of 10 customers. One out of ten customer will be collected questionnaire until the number reaches
to 100 people, which took ten days to complete it. The result shows that the most of used car customers
of Bass Used Cars, located in Bang Khae District, Bangkok, are men aged between 41 and 50 years old,
business owners, having graduated a Bachelor’'s Degree with income of 100,000 baht per month.
More importantly, it can be summed up that the customers share some similarities in their purchasing behaviors.
The reason they buy used cars is due to the credibility of the company. A person who has influence
upon customer’s purchase is himself and these customers are likely to change cars every six to ten years,
their budget on buying used car is between 1,000,001 and 2,000,000 baht. Two-door car and Toyota are
their favorite type of cars when they consider used cars. Moreover, the researchers found that the level
of decision-making process is high. It can be summarized that there are 4 factors which have great impact
on purchasing used cars at Bass used cars are Demand & Supply Management, High value Services,
Product efficiency which is known as ‘Smart Farmers’ and management by using digital technology or the
so called Comprehensively Digital respectively and these factors range from highest to lowest levels.
Regarding the test on the first assumption, it can be concluded that individual factor of Bass used cars

customers depend on differences in gender, age, occupation, educational background and monthly
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income are different in terms of statistical significance. The second assumption regards government
policies on developing full-service entrepreneur which affects upon the factors in the purchase of used cars
of customers at Bass used cars , Bang Khae District, Bangkok is that the person affecting purchase of
used cars and budget can have a great impact in the decision-making process of buyers at Bass used cars
the study also shows that management by digital technology or the so-called ‘comprehensively Digital’ is the
least important factor. The company should have billboard and publicize more to enhance convenience for
customers who use services at company.

Key words : Government Policy, Development on full-service entrepreneur used cars, purchasing used cars.
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1. Anw wazmItaaeudeyalulszminsuay
NANAIBENY

2. Wnunedasfiefldlunaifusausiadaya

3. Afiunisivsousandeys

4. ipvideys wazaglua
szansuazngumlacing

nsfndszmnsnguideatg lignsreaenisgs
ALNNNTTLY (Systematic sampling) (Cohen, L., and
Manion, L,1989) Liiasannlansnuauinlszains
fipauLRaIn1Tna1anislszansieanneduls
TN fwiE e wazsnanneesula
U 100 AuFadY InaRddtldisIAnLLY 10:1 A
AUADENUBIRTULTNNT 10 AU AL ALLLLALINY
1 gpauATy 100 AW demnnndndaruadusn 14
AAD 10-12 Su Fausdudl 12 Sunew 2562 B4
24 JUNAN 2562

o A 3 o
LATRINA IUNSINUSIUSTINTDYA
Ao = B B
nmsdaelupsilipzesdlenld Ae wuaaLUIY
. . A va o v v X A I =
(Questionnaire) mjlfmfﬂm AFNTUNDLTUNTANEN
ulgunanIAfgFeanIsimuIglsneunIsLLLATY
N ] = & o N
WNATNANARBNTRBNTRINLUANDADY NTUUANE :
qNALGIWY Bass used cars LUAILNIWA NTINHNMILAT
Inglauuuuaaunneaniu 3 dou Al
a1 ludeysadiuyrnstedigney
A va o 1 & o °
WULABUDNNTIRASEATIe AU InadansueAInIy
danetln laun twa ang nmsAnen e1dw wazaels
AeLABY
) =~ @ o v o
duin 2 tuulauneniafgaIunI TR
v N ] o =
AUsEnaunITuLLATUNNAT Ninaseiladenisiaen
TOINUUANDADIVDIGNALAUY Bass used cars
Tuan 11auA namnEuAs InegnauLLLAa LN
v A v a
asnsoneulAieadaifen
) =~ ST v a
duin 3 ludeiauanuglunisliuinisves

Bass used cars

JFasAsasanlflunisiiusiusIntays

= Ao A o v = o
AnEL@naTLaraIudtaiigadadnaa iy
ulguraniAigzesniswmuiglseneunisuuy
e ] = & G =
ATLNAT NHHARBNNTRENTRINEURNDADY NTT
Anwn: gnALAiWY Bass used cars lumAuneLA
NIUNWNMIUAT UAdRMNNNLENUANTBLLUIAR
lunn991398 tivednanduuuanianisiinue
damoslunuuaauniy
TngAasulen liiinauaanAaeiL
TrnUsradn NTOLUUIAA AAYIULLADLAINT
v d%} o s vV a
@597y Inenilinsoaaaumnumsani LR M
3 VU e
1. {NTRAIMNNVNANENREVINEL
2. JVNTAINUMINENALIITAYAIURRR
3. ANIAMNNMNAINENFENNHATANGRT
dluuaauaINNYNITUFULUAY Hmeaa
ABUAINNITHUTREUAZYNABIANATY WAzl
=~ = 1% 1% v o i
wungauniudluFeuiesudonaaadld Aungs
Aa o v o I e | o v
niansuclnalpeeiungusnedne lnauideys
! 5 < v o a £
NAAuEesu aeligndnissansueani
189ATAULNA (Cronbachalpha Coefficient) ANF BN
0.77 (Cronbach LJ. 1951)

EANAUNSINLTILTINTDYA

nIsLAYTIUTINTeYAINLULARUDIN H3D
Fufiudail

1. semiafeiuresanumianeds iieve
ANNFINABLUNTIALTILTINT RYANINNGHNAIDEN

2. sra1uanuiUBass used cars Lilai
wuuaaunNllaaunadeyaanngusinetng

3. HINHUATIRADLANINYNFADI UBINGNAIDEN
TunaneudemoumaaTesausazgalianysal
wanthranisneullanvinuazdinszideyanalll
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7. Wan1s39y
1. A0ALTINSTUUN (Describe quantitative
statistics)
NIRRT aYA FINT UL LA ANEDR
TagldAanuD (Frequency) WATATREIAY (Percentage)
a o ' ¥ Ao =1 Y i o a
asUNFMLLTAN 7 N lunnTIuATaLaZld Admma
WUANA (Arithmetic Mean) AWDENLUUNIATFIU
(Standard Deviation) LazANNAY (Rang) 5LNERAMWLT
puiladel AaUyAAR LU LNA B NTANEN VTN LAY
Yo = ds/m s o a s s
uliRaou uenantiidy SelamsiszAtaes
fladeidauypAaIasHARaNIABNTAINIUANARITL
'S a P v v =
nagnsuazinaiialunisaaaisiiurinlanmanzas
k4 s = ﬂy L v
18951/7EN@UNNT AUNITRBNTDIDEUAUBIGN AT
L9 Bass used cars MAIALNGLA NIUNNNUIUAT
AREABNITANUIDIANARE WAZANTEULUNIATI
A ntutIAeagNLdan urnnalaaldin ol
wlamanauNngred UseAes NITIgNT.(2542)
A o v &
Anualinatl
| = = o v =
ALARE  1.00-1.49 vianeia sTALtiaegn
ANRAE  1.50-2.49 MNNEDN TTALURY
ANLARE  2.50-3.49 MNNEDN 7TALLNUNANY
ANARE  3.50-4.49 MNNBDN TTALNIN
ANARY  4.50-5.00 YNEDN TEALNINTIGN
2. 40RA219D4 (Inference Statistics)
1AgINITNARBLANNLANFANITLUIN
= o [ a s
pzuuuladsressouls Iatldnnsgnanisdimsnz
AnaLLssausalsznasifan (One-way analysis of

variance)
=
NAaN1gAN:N

N'Z‘m’ﬁﬁ‘%Lﬂiqzﬁ“ﬁjﬂgﬂﬂ’]?u@ﬂLL’Nﬂ’J’WNﬁ NS

v v | vl &
MWF\’T?@EI@ZEIJ@Q‘LI@H@ muqﬁﬂmm@wﬁmmﬂum
JaaainuLAuy Bass used cars LULMIALNGWLA

NIANNHUTUAT

AT9N 1 LAAIAIUIULAZTDEAZUIBINGNAIDENY
TUUNANN INA B 81N TEAUNNTANMILAZTEAL

snelanalAau
1. WA
¢ 84 84
AN 16 16
2.21¢
fiNnan 20 1 0 0
20-30 1 5 5
31-40 1 8 8
41-50 1 62 62
50 7 Tuly) 25 25
3. 21N
UniFew/inFnen 0 0
TUTITNIF/NUNINUY
FRRLAVIR
MULTENLANTUW/ATUAN 13 13
9INARIUAI 75 75
4.5zAUNTANEN
pnaFeyeyns 5 5
Ftynynes 87 87
aandfFeyeyns 8 8

5.5zausglARaLADY

AN97 30,000 LY 0 0
30,001-50,000 LW 12 12
50,001-100,000 LW 36 36
100,000 Ul 52 52
593 100 100

ANAENR 1 ansAATEToyAdIULARS
BINGNFIBEN IAENITUANUAIITUIULAZ AT R
S149% 100 AL @ansaaLunaEFauLTlE Gl

1. oA wudngusnetwaulunitlu iwate
UL 84 AU ARLTUTALAT 84 LAZIWAIIN AU
16 AU AnLuFatas 16
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2. @1 wudhnguetedulunieny 41-50 1
drunu 62 Au Aniflufenas 62 a1y 50 T Auld
UIU 25 AU AnLTuTeEaL 25 7a9a91n Hene 31-40
T a1uqu 8 au Aalfluiatay 8 way 20-30 1l Anuau
5 Au Anilufatas 5

3. @13 wWudnguAaetedduluaieTn
gIfadaumy U 75 AU Aniluieatas 75 7898980
HONTW VINULTENONTW/IUANS ANUIU 13 AU
Antflusasas 13 fusEnigs auou 6 AW ALl
FRHAY 6 LAZWINUTTIaIMNA U 6 AU ARl
fatay 6

4. sEAUNTANEN WudngNAneteaulund
TLALNTANENLTIYUNAT AU 87 AU AntTuiasay
87 7AIAINNNTTALNTANTN gananToyny s anuau
8 au Anlufenar 8 wazsrduNIIANEAAING
Fynyes anuau 5 Au Aaduianay 5

5. szhusglaneilfian wudNngNAaatg
dnulwegfiangld 100,000 v Tuly Suau 52 Au
Anfluiasas 52 raaaaunimals 50,001-100,000 LW
AU 36 AL AnLluFansy 36 wazaals 30,001-
50,000 LW a1uu 12 AU Anlilufetay 12

ANSIN 2 LAASANUAULAYSALATUDY NTTDIDLUR
Hoaed UeINNTInUANeAeIN LAWY Bass used
cars TUIIALNIUA NTUNWNUUAT STLUNATNIBNG
lunnsie gndunuimsenisde szaziaalunig

a & & s
wasusnaun audszannilunisde Ussinnsneus
P18 LazATAUANaUlaTe

aqalun1siaanda

auu | Sauaz

o
FAURANDARY

1. .waualunsia

AANUEane 79 79
Vo ° v

lAsunisuuzinAnNgau 5 5

HAudusnisiuses 2

N9 IALTNNTURILTEN 14 14

=
AN

asalun1siaanda

e auau | Sauaz
SDUUANDADY

valal ' &
2. Q‘Vl&lu‘lll‘uﬁ‘l/lm'aﬂ’]'a“ﬂ@

AULAY 83 83
e 7 7
w1 4 4
ATALATY 6 6

3.5zaznan lunisilasu

F0EUR

1-5 1 17 17
6-10 1 80 80
10 Tl 3 3

4. sulszanadlunsia

FNN1 500,000 LW 4 4
500,001-1,000,000 LW 5 5
1,000,001-2,000,000 U 75 75
2,000,000 Uil 16 16

5.1sziAnunsnaus

SUV 4 4
s08UA 2 1sep) 62 62
T08UA 4 sep) 23 23
snitlanszue 11 11
6. ATIRUAN
Toyota 62 62
Honda 11 11
Misubishi 9 9
Nissan 3 3
Mazda 15 15
EREY 100 100

AINANFIN 2 HANIILATIZVTBYANTULANUAS
ANND LazvAsatay tadslunisiaendasngus
- vl & v & &

Neaed 19IRNTRINLUANDADINLLAWY Bass used

cars TUAIALNGLA NIUNNHUTUAT WU
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' o 1

1. nquretedlvg) 1 iwanalunisge Ae

1FIENAAMNUNT R0 D

2. ngusnetsdnlvnd fiumuvsenisge
AB AULEY AU 83 AU AnduTREAY 83 TR9AINN
Ao iou awau 7 Au Aadlufesaz 7 AseUAT)
UL 6 AL ARLTUTREAY 6 LAZLWU AUl 4 AL
Anduseuay 4

3. nqusnedediuluniiszaziaailunis
wWasusoaus 6-10 7 4uau 80 Au Anllufenas
80 sevanilszaziaatlunisulaausnaus 1-5 7
uan 17 au Anilufesay 17 szaznarlunsuaou
sneud 10 Taullanuan 3 au Anflufasay 3

4. ngusnassdaulnnifisuszannlunisge
1,000,001-2,000,000 L9 auU 75 AU AnLTluTaaas
75 sesarniautszannilunisida 2,000,000 1w
21l s1uou 16 A Andludeaas 16 5 suilszanm
lun19T8 500,001-1,000,000 UM 41u9u 5 AU
Anflufasar 5 uarieudszanadunisdeaningn
500,000 UM auau 4 AU Anduseaas 4

5. nquinesedlyilssinnaessnaudi
e Ae s0aud 2 sy o 62 Au AndluFesay
62 709INAS F08UA 4 Yszr A1uou 15 AuAniy
Fauay 23 70n72UL AauaU 11 AU Anlduieaas 11
waz SUV anuau 4 au Anduseuas 4

6. nqusnatndlnyfinmauifiaulade
A8 Toyota ANUIL 62 AL ARLTIUTEEAY 62 TRIAINN
A8 Honda a1uau 15 A Aslllusesas 15 Mazda
uan 11 Au Asdlufesas 11 Misubishi aNuaL
9 Au AmluTeuaz 9 war Nissan AUIU 3 AU
Anfusauas 3

<

AN5197 3 ALede uazdduLdleaLLNRTg I
ulguraniAFgAIuNI TR UsEnaUN T
ATUNAT TisaReiladannsiAendesnaudsioans
183gNALAUY Bass used cars lWaALIILA
NIUNNAVIUAT AR 7 TunIngan

uleinaniAdganu STALNISANARULA
nmswanglsznaums
LULATUINAT NNNARD

Hasansidandasasus

=) ¥ < 4
u@ﬂmmm@nmmuw

Bass used cars
Tum ueA

NIUNNNWIUAST

1.Smart Farmers 430 0.79 &N

2.Regional & Global player 4.45 0.62 &N

3.Demand & Supply 449 059 dN

Management

4.Comprehensively Digital  4.15 0.76 &N

5. Commercialization 427 0.81 N

6. High Value Services 449 059 dN
\aResIN 436 069 N

ANAN99T 3 WU SEFUN9ERFULA s0aus
Hoa8IIeIgNALAUN Bass used cars luamLNILA
NIANWHNIUAT AIUAIS T LAENINTINNTEAL
nsindula egluszaunin (X = 4.36) WeRansnn
Hlusneldwudn Tadefifinasonssnaulagesnaus
HOADIVBIGNALAUY Bass used cars TUIAIRLNULA
NIEMNAVIUATTY 7 G Tezduniendulanglu
seAuNin bewA Demand & Supply Management
(X = 4.49) uaz High Value Services (X = 4.49) d5zaul
nsiinaulaanniign sadasnAa Regional & Global
player (X = 4.45) Smart Farmers (X = 4.30)
Commercialization (X = 4.27) waz Comprehensively
Digital (X = 4.15)
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NMINARAUANNAFIY

annAgud 1 fadudouypnatesgniiui
Bass used cars WALWUA NIUNWNYIUAT ATUUN
FANINA 818 BTN TTAUNIANE wazszauaels
faifauiiuansineiu dawasansdsdulatasnaud

UADILANFAIINL

9197 4 TadeidoulAnauesgnATLiuY Bass used
cars WALNIUA NTUNWANIUAT ATWUNATHINA
@18 8NN sEAUNIANE uazsrAumeldrafew
fupndneiu denadanisinduladasnauiieans

WANFNNNLS

dsrumespies | wiakelums | SiEuvumde | seoeibe Uszrmed AT

" & & : -
iR o k] maEe T

fmznaumauny TOH

ATneRTRdiREsa
Tudunnsitioniia
sniionn:

ARy

Ernart Farmars 118 | 032 [ 251 | *0p04( 124 | 029 | 173 [ 016 | 026 ( 050 | 1.02 | 040

PFegonal & Global 0z 089 | 073 | 054 | 043 | 065 | 126859 | *000 ( 046 | 076 | 079 | 005

player
Demand & Supply | 020 090 | 058 040 [ 209 | 013 | 2931 | *000 | 186 | 0.12 021 087

Manzgement
Comprehensively | 058 | 0.3 | zzz | 0.09 | 108 | 03¢ | 7720 (=000 | 04z | 079 | 116 | 033
Digital
Commerdiglizaton | 208 | 010 | 102 | 038 [ 113 | 032 | 100 | 040 | 227 | 006 | 023 | 002

HighValue Services | 113 | 034 | 109 [ 035 | 084 | 043 | 141 [ 024 | 327 | 001 | 044 | 076

TRl 113 | 034 [ 203 | *003 ( 165 | 0.1% | 4224 (#0000 | 054 ( 071 054 | 071

ANA1F19R 4 WU

LWA m@qgﬂﬁmﬁuﬁ Bass used cars LIRLINNLLA
NTUNNAMIUATTUANFANAY denasanisinaula
fesnausiiasasllunnmetunlugnunins ey
el dfiszAunudAnynaadin .05

21¢ ‘umgﬂﬁﬁlﬁuﬁ Bass used cars MIRALNGLA
NTUNNAMIUATTUANFANAY denasanisinaula
Tasnaufdeaaauanmn i ulua I uATNIINLAS
Wansnnaelel Wudn BngBIgnNALAWY Bass used
cars TUWALNGUA NTUNNHYNUAT WANFNNY HHA
fenssinaulatesnausiioaaunnsiaiy Tudnu
Regional & Global player A1 Demand & Supply
Management AU Comprehensively Digital WAZAL
High Value Services TisvfutitdAtynieadin .05

A1TW 209gNAILAUY Bass used cars
LALNILA m;qmwmmumﬁtmnﬁiﬁqﬁu AINAFD
nsindvladesnsusdeaadlaiuanaiaiuidlugiu
sz elEfissiutiadAtynneain .05

STAUNISANEN UBIGNAILAY Bass used cars
LALNILA m;qmwmmumﬁtmnﬁiﬁqﬁu AINAFD
nsinduladesnaufieses wansteiulugnu
ANTINLAERATUNTELANLIN TLALNNTANEN
‘umgﬂﬁ%ﬁuﬁ Bass used cars hULIALNGLA
NANNEVILATLANANNTY Snarannsindulate
TDUURNDARILANATY 1AL Regional & Global
player A1 Demand & Supply Management Wag
A1 Comprehensively Digital ﬁ?zﬁuﬁﬂﬁ’lﬁmww
@l .05

szauselanahau 109gnALFuY Bass used
cars WUALNNLA m;«mwwmmﬁl,mnﬁmﬁu AINAFD
masnauladasnausiaaaunnansiilugiunmes
wazAanTngls wudn sesuelanelReutes
gAY Bass used cars LUIALNILA NTANHAMIUAT
LanATuinasansEnauladesnaufilaseunn
pinanu Tupu Regional & Global player 11 Demand
& Supply Management WAZANU Comprehensively
Digital fiszfusitidArynieadin .05

ANNAZIUN 2 UlgU18N1ATFERINNTAILN
v Ao ] o = &
AuszneunisuuuAsuwaTinaseiladunsidende
TOHUUANDABIUANGNTIY

fladalun1slaenTesnauANadaa918IgN AT
LA1Y1 Bass used cars WAILNALA NJANHNVNUAT LN

& v ] &

WANALUNNTTE FNHUNUIMABNITTE T28ZI9a1
Tunsilasusaaus sutlszanns dssinnaessoaun
LAZATIRUAINANTNAGDLANNFFIY
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a o o v
A15NN 5 "Lﬂ,ﬂ‘l_lﬁ?mf\ﬂ?ﬁLﬁ?mmiwwu’]Qﬂizﬂﬂumi
aa i o = & o=y
LLUUﬂ?UQQ@?WNN@m@ﬂq@ﬂﬂqﬁ\l@@ﬂsﬁ@?ﬂﬂumﬂ@@@\‘i

WANFNNL

Haiuzuyans s bl 21N sedunaine | sAuseldds

smada rafngul By

Hosapuilioans F sig. F sig. F | sig F | sig F Sig.
sy

Smart Farmers 403 | 037 403 | 035 401 08 394 | 031 148 0.3

Regional & Global 401 043 390 044 396 039 394 033 2829 *0.00
player

Demand & Supply | 385 043 385 044 381 | 035 | 381 | 031 | 7363 *0.00

Management

Comprehensively | 39z | 0438 | 389 | 041 | 386 | 033 | 380 | 036 | 22759 | *0.00
Digital

Commertialization | 398 017 400 046 403 | 023 | 400 | 025 058 056

High Value 405 021 407 043 404 | 026 | 40T | 024 155 021

Senvices

Ere el 397 | 023 | 396 | 023 | 3985 | 01T | 392 | 0.16 | 10530 | *0.00

ANANS9T 5 WU

wianalunsta 109gnAufiuy Bass used
cars LUALNNLA m;umwwmmﬁmwiwﬁu WA
fenrsinauladelsiuanneiwiduninean uay
el A sz Auiadndynneatia 05

fAfiunumsanista 1eagnénfiud Bass
used cars MUALNNUA ﬂﬁ;qmwwmmﬁumnﬁmﬁu
fnasanssaduladounnaneiuluninian uay
fnsnngald wudn gRTunImAenIstesesgnn
LAY Bass used cars TWAALNGUA NIANWENIUAT
uansnaiy Snasanisinduladeunnsnaiu Tug
Smart Farmers fiszauiiadnAtyniaadin .05

szazaanlumsulAgusagud 1eagnAniu
Bass used cars MIALNNLA m;\imwwmmﬁumﬁhﬁu
fnasenssnaulate liunnseiuiduninean uaz
el dTiszAuiaddynneatia .05

sutlszanns 909gnALAUY Bass used cars
UALNLA ﬂﬁ;deNM’]uﬂ‘j‘ﬁLL[ﬁmﬁi’Nﬁu Anase
nsspaulagaunnsneiluninsan uazRanson
18/l wugn sutlszanouesgnAnLAuY Bass used cars
TUEALNWA NTUNNNVIUAT UWANANAY AHARS
masnauladauansneiy ludnu Regional & Global
player A1 Demand & Supply Management LAy
A1 Comprehensively Digital ﬁizﬁuﬁﬂd’]ﬁa&lwm
ann .05

UszLANUaIsa8ul 1099nAILAUY Bass
used cars LUALNLA ﬂqqmwmmumﬁmnﬁmﬁu
finasionssnauladaldunnsneidlunings was
Aasaunela wudn Ussinnaessnausaasgnan
LAY Bass used cars TamL19LA NIUNNNIIUAT
wansnefy Snasanissnauladewansnaiu lugu
High Value Services TisziutidnAtynneadi .05

MSIRUAT 1DIGNAILAWY Bass used cars
WALNULA m;qmwmmumﬁmnﬁhﬁu Anane
nsdpauladeliuansieiunduninsanuayly
el ATiszauiiadndymneata .05

8. anusiuwanisfinu

ANWANTTANENTES “ulauneniAigies
NIIANAMUIRUTENBUNITULLATUIIATNANAR D

= dv sl = 2 v [=3 ¢

NTRBNTAINUUANAADI NTUANE © gNAILAUY]
Bass used cars bULIALNNLA NIUNNNRIUAT”
U o a Y o dg/
Haduasnsnefmeonalinil

1. Us=@NBNIWEUAT (Smart Farmers) Wudn
nsAnduladiasnaurleaada9gnAILiuy Bass
used cars TUWALIGKLA NTUNWNIIUAT HITHY

o a P v & ° | P

nsandulanInfgalutesnauaneneainuiiud
ANatltnuazilungeNFuAaNgNaNAT TaenAAEY
AULWIAAYEY BN LATHTYRT (2547) 1enanadn
NIMBLAUBIIUATUNITLABNATIEUAT (Brand Choice)
¥ a ° a A v aada ]
AUTlnAszyinnIsdssiiuns AU Nanganeuay
NNNILABNTE

2. NANNNIIWEUN (Regional & Global player)
WU N9RRAUlaTeIntUANaaaIIDIgNALAUY
Bass used cars MIALNGLA NTUNNNUIUAT YA
nmasnaulannfgealudesaiuannInaassnaus
HAMUNNZAN TIRDAAABINULUIAAUDY NEH])
1@ 81 S-R Theory £AAN" LATHFUAT (2547) 1AL
AINUNNETT BINTTHUAIUTIAT (Price) LIAAIN
nsaesAlagNansananngavanainelviia

AIHNINNICEAN
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3. aUnuuazaladd (Demand & Supply
3 E .

Management) WL91 N19inaulatasaauRNaaad
su@\‘igﬂﬁﬁlﬁuﬁ Bass used cars bulaAUNSLA
NIUNNNMIUAT srAuNITAnRUlanIngaluded
stluuunisusnisiaesanisindulateignan
TIRDAARDINLLUIARIEY Kotler (2003) lAnana91
N1TUTNIINALAZIaINILUNITaRaNrUnaaaL T
A o o 12 v = [ 5|
fedrAnynsznngnAtaisadnfialadnaaztilu

'
1 =

andaananndluniniausalalunismesaigni

v

ANMNIL

)}

)}

4. nsapnslagldimalulagnana (Compre-
hensively Digital) Wu31 nMsiindulatesnsuniaand
“ﬂ@d@ﬂﬁ%ﬁuﬁ Bass used cars bULUIALNIWLA
NIUNNANIUAT szAuNtsRndulanInigalude
FUFN19UaINI717e wazlInEniunisaaulal
TIRDAARDINLLUIARIDY Kotler (2003) lAnanaan
NM7NUHUNIAAAAL T uNazsadliANEAT MY
v A v P & A @ v | @
AuslnauazauLnIsisnnesiulauaznadlaiiiu
Ti@aanu

5. UTANTIN (Commercialization) Wu31
M9AiAFULA TaINIUANBABNTDIGNAILALV Bass used
cars TUIALNLA NFUNNUMNUAT TTAUNTARGULS

P 1% | P |
snAgaludanisteamasuszuilatlyiniussuy
aaulall T9aanAR@INLLLIAATEY AN NARBALNA

% | | = P = = £
(2555) 1ana19971 1ATRINaN1TABaNTIANe A5
ANNANDLA ABATIEUAIYIBLINIG YIBANNAR
wreseyaAa Lagldineddla (Persuade) TlinAYY
ABINITNBLAOUANNNTIAN (Remind) TUHARADLT
1AEAIAIN ATHENTNARDAINIAN ANNTE UAL
WORNITNNIITD

6. N19UTNNT (High Value Services) WL

o a dy sl v I3 s
n7ARaUla TeT08UANeABIIBIGNALAUY Bass
used cars MULUALINULA NIUNWNUIUAT TLAY

o A ~ [% @ v a
nsfnaulasngaludenannsansdlunislianis
TIEDARRBINL $1UITHUBI TNTU NARBALNA (2555)
TINLINNIADANTTENINYARRTLLARALNENEN LN

vl A @ | b1 A o & Aa
silag@eiidunguiweandgidenaniusivzeusnig

=S v o o ¢ o A o v | L3
?QNGQ@?’Nﬂ’]’]NﬂNWMﬁ’Bu@ﬂUQﬂﬂWLﬂuﬂ@ﬂWﬁﬂﬁi

= a = vyal vo  a a <
UL TRUTNNT LW@lW}dWiﬂiUUiﬂ’limmﬂ’NNW\‘IW@FL’Q
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Abstract

This study analyzed the value of tea leaf pillow products in community enterprises Paa Miang Tea
Pillow Group Lampang province. The value of tea leaf pillow consists of cost and return analysis and
analyze the value of investment for the production of tea leaf pillow products. The instrument used to collect
data was the questionnaire and the time spent to collect the data between June and October 2018.

The study also shows that Tea Pillow Produces 14 Tea Pillow Products and total cost of producing
tea leaves per year is 69,322.10 baht and the return on sales is 104,020 baht per year and the net
profit is 31,097.94 baht per year. The analysis value of 10 years with interest rate of 7% of the community
enterprise group was payback period of the project is 3 months 5 days, the net present value of the project’s
return is 515,964.88 Baht, the return on investment projects is 154.57% higher than the 7% interest rate
and profitability index was estimated at 39.61 more than 1. The project provides a cost-effective return

on investment and to maximize the value of the investment. The entrepreneur should focus on cost reduction

at each stage of production.

Keywords: Analyzing the Value, Tea Leaf Pillow Products
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Abstract

The objectives of this study are 1) to study a problem and threat to the operation of Nan Malt community
enterprise. 2) to study the evaluation of the performance of Primary GMP. 3) To determine the guidelines
for the operation of community enterprises into Primary GMP for Nan Malt community enterprise.
Tumbon Klang Wiang, Amphoe Wiang Sa, Nan province is a case study. The research model is qualitative
and quantitative research. Applying concepts in organizational management and norms of primary
production standards is a framework for research. And rely on observation techniques. GMP Compliance
Interview The main members and / or representatives of the organization provide basic information. The results
of this research are as follows: 1) The study of problems and obstacles of operation of Nan Malt community
found that the financial management is the most important problem then the production management, Marketing
Management, Organizational Structure. This is a critical condition for success in business operations. And
2) the results of the assessment of the production environment according to the Primary GMP criteria
from the self-assessment showed that the average score was 49.83 (83.06%). When considering the topic,
it was found that maintenance and cleaning had the lowest average scores. Causes of lack of knowledge of
implement or standard of cleaning the building regularly. Include how to keep chemicals, cleaners or other
chemicals. It is associated with the hygienic and labeling of the separate and safe. To continue improve and
develop the production process and environment.

Keywords: Nan Malt Enterprise, Primary GMP
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Packaging Design for Klip Lamduan (Thai Shortbread
Cookies) of Chatchadaphon Bakery Based on Local Identity
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Abstract

This research aims to design a package of Klip Lamduan (Thai shortbread cookies) for Chatchadaphon
Bakery. By taking the local identity of Tak province to be a guideline for the design. To promote local products
as a valuable souvenir. According to the Focus Group Discussion, including interviews and observations, found
that the tradition of Loy Krathong and the suspension bridge across the Ping River are the local
identities of Tak province, in terms of art, culture and architecture. Those identities are applied to be a graphic
on the packaging, to convey the story of the origin of the product. Based on the analysis of packaging
requirements of Klip Lamduan cookies, which need a packaging structure that can protect the product
from breaking. And it also can prevent moisture and air permeability, which cause of mold and rancidity.
In addition, to the needs of the entrepreneur who would like to position the product in the Niche Market
and Mass Market. The research has formulated the packaging to two types for Klip Lamduan cookies:
(1) Packing products in laminated foil bags. Pre-packed in paper carton for distribution in the Niche Market
and (2) Packing in instant PP plastic cup (Polypropylene) for distribution throughout the Mass Market.
And the shopping bag for all types of packaging. From the tradition of Loy Krathong and the suspension
bridge across the Ping River, which are the local identities, combine with purple tone colour, which is the
identity of Chatchadaphon Bakery. The graphic is designed in two types. The results from the evaluation
by the packaging experts and the entrepreneur found that the two groups rated the graphic design type
2 more than type 1.

Keywords: packaging design, local identity, OTOP entrepreneursé
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