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Abstract

This research aims to study the level of customers’ opinions on the usefulness, the easy use

of technology, and the acceptance of an e-Payment system; and investigate the factors effecting customers’

acceptance of an e-Payment system. The 360 subjects in Chiang Mai were chosen by simple random

sampling.

The results showed that the highest level of opinions on customers’ acceptance of e-Payment

system was on the perception of the ease of the use of the e-Payment, and the usefulness of the system,

respectively.

In terms of the factors affecting their acceptance, the results indicated that the perception of the

ease of the use of the e-Payment system and the perception of the usefulness of the e-Payment system

were statistically significant at a level of 0.05. Also, the different income level and occupation of the

customers affect the acceptance of e-Payment technologies differently.

Keywords: Technology Acceptance, Technology e-Payment, Perceived Usefulness, Perceived Ease of Use
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was el Swinidedu e 5 d1u Ussneu
e 27 fenn Fadumonuwuuuanelauuy Likert
Scale fdnwauzveswuvasunilusnsduyseiiiu
A1 5 SgAU

duil 3 WJusuvasuauniseausumalulad
e-Payment apsUszsvululunsiinolios danin
Fodlual Woithgeamsugiandsia Tasuadu 3 du
Usznaumie 17 Aoy Wudaiuwuuvaiedauuu
Likert Scale fianwauzvoauuuaauadulIngdIu
Usziliuan 5 sehu
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YoUUEDUALHATIETU AN 0.7

nsATIEdaya

Va v o
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TnsintayaflaannnsAneuAsIeikazanUsiena

KU

71980# Percentage, Means, Standard Deviation,

t-test, F-test, Simple Linear Regression
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wudrnadelnesiumindu 4.32 egluszduaniign
nguegsmeunuudTalinuiiusniigaifeaiy
SLUVENITOIUTEUU e-Payment lApg1sdteiay

Lidudeusglusziumniign uansinnissudanudie
Tumsldnuszuu e-Payment figsdensliiAnnissensu
walladigenna uazBelduimssusiasslovdlunis
THumeudiniseeusunalulag e-Payment dwad
dutuludnde wazdededunisseusumalulad
e-Payment aglusziusniian Anadelnesauyini
4.31 wunsuiaeaudrglunsldaudamalyd
nsldu3nns e-Payment agluszduanniign 50989
fonnusiulafiagldiusnis e-Payment siold wazlnanin
sudanuisneladiunislduinig e-Payment muaneu
3. NTIATIERANNON0088E19918 (Simple
Regression Analysis) 718735 Enter
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welulad e-Payment wagdlvifiudndadonisiud
Uselowil (Sig = 0.000) uanda Jadesdsnanianunsa
wgnsadniseausumalulad e-Payment laogisdl
HedAgy FldrudsiannsaesuisnnuuUsUsiuees
nsweausuwmAlulad e-Payment laspeay 62.8 wiedl
81U19N1TNEINTAl SoUay 62.8 wazilA1A21Y
ARIALAREUTDINTNEINTAIN +0.497 Feanunsnadis
aunsannosldaal (M9 1 wez 2)

Y (nsgauiumalulad e-Payment) = 1.122 + (0.710) Uadunmsfuiusslovy

15799 1 Lansmuuunlanannnsiesigin1sannseldady (Model Summary)

Model Summary

R R Square
0792 | 0.628 |

Adjusted R Square
0.627

Std. Error of the Estimate
| 0.497

a. Predictors: (Constant), TotalPU
b. Dependent Variable: TotalEV

M990 2 wanFIATIvAsanneeduduvestafenisTuiusslev

dependent variable: word-of-mouth communication, r = 0.792, R? = 0.628, constant (a) = 0.497

Independent variables B Beta Std. Error t Sig.
Constant 1.122 0.125 8.976 0.000
Tadumssuiuselovy 0.710 0.792 0.029 24.562 0.000

Dependent Variable: TotalEV
HodAgneadanszau 01
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32 fhudsfuannsanensainissonsuinalulad e-Payment wardlvidiuidadonisiuiieaude
Tunslea1u (Sig = 0.000) wanea1 Jadeisnanasnsaneinsalniseeusuimnalulad e-Payment laognsditdodfgy
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Y (nsgaufumalulad e-Payment) = 0.880 + (0.750) Uadunisiuitsarudirelunisldenu

A157°9% 3 LansmLuUlaanNITiesIgin1sanneedady (Model Summary)

Model Summary

R R Square Adjusted R Square Std. Error of the Estimate
0.770° 0.593 0.591 0.520

a. Predictors: (Constant), TotalPEU
b. Dependent Variable: TotalEV

M990 4 wanFeszveuanneednduvestafenisiuitnnuielunisldau

dependent variable: word-of-mouth communication, r

0.770, R® = 0.593, constant (a) = 0.520

Independent variables

Constant 0.887

8.976 0.000

Tadunnsiusieanudiglunisldau 0.750

0.770 24.562 0.000

Dependent Variable: TotalEV
dodAgyneadanszau .01
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wialulad e-Payment F-test (10.421)
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Abstract

The objectives of this independent study were to study the opinion levels of service quality and

buying decision that affect the customer loyalty of a construction material shops in Ngao district, Lampang
province, and examine the factors affecting the customers’ loyalty. The 420 subjects were customers of
the construction material shops in Ngao district, Lampang province. The study tool was a questionnaire
and the descriptive statistics used to analyze the data were frequencies, percentage and standard deviation;
referential statistics were used for linear analysis through the Statistical Package for the Social Science
Program. The study results showed that the overall of most customers’ opinions in terms of the service
quality, decision to buy and loyalty were at a high level. Also, the results of linear analysis showed that

the most direct factors affecting loyalty were decision to buy, and service quality, respectively. Finally,

service quality had indirect influence towards loyalty at the statistical significance level of 0.01.

Keywords: Service Quality, Decision to Buy, Customer Loyalty, Construction Material Shop
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Abstract

This research aims to study the customers’ behaviors to buy used cars in Chiang Mai; examine

the level of their opinions about the products, prices, places, promotions, service staff, developments
and suggestions on physical characteristics, processes and decision making of customers to buy;
and investigate factors of service marketing mix influencing a decision to buy a used car of customers in
Chiang Mai. The 369 participants selected for data collection by using a questionnaire were those who
were interested in or used to buy and expected to buy a used car. The descriptive statistics used for
data analysis were frequency and percentage, and inferential statistics used for testing the difference
between 2 variables were t-test and F-test. As for the customers’ behaviors, the results revealed that
they were interested in buying a used car, Toyota brand, priced between 200,001 and 300,000 baht
with a car engine of 1,500-2,000 cc. They received the information about used car stores from their
acquaintances who mostly paid on a bank loan or by installment. Moreover, the person who was involved
in the decision-making was their family. It took them 2-3 months to make a decision to buy a used car.
In terms of their opinions, the highest level was on the product or service, physical evidence/environment
and presentation, pricing, service staff, promotions, places and processes, respectively. Finally, as for the
seven service marketing mix factors, the results indicated that the most influential factors were pricing,
products, and physical environment, respectively. In contrast, the other four factors which did not affect
their decision included a promotion, processes, service staff, and places.

Keywords: Service Marketing Mixes, Decision Making, Used Car
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dadlafany winnudeanislunsiiumadudsiu
dmivaulne TaglangluneiiasugAamuienidl
miLLﬁda%’uquqsﬁﬂé’wuiawﬁﬁaammnsﬁu iy
AudeInIsvesustaalunisldsasudiioansdadl
mme%’wﬁzyLﬁwﬁummﬁwé’uﬁgud‘]uwammﬂmmﬁaami
wazAfoududeny dawaliussyrvuialuiiaiy
Fosmstesasuiumnnd i Fuduldanlavansasus
usdufuagnaaiiios aaning sl wilsdofa
wagllngaseng q (angy avedmul, 2557) Bnits
nmsiaulavesnainsneuntieaesiuUsemalnedsfivuin
gy pwdilyadinaingennndt 5 wauauumeet
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waztiulnegenaLlownnaen melaeassesay 10

fov TuvaenuSunansiiulaengludgiuvesnisvingn
FosovusieaatsazUnlisinintdas 4 wauaiuum

=3

Fsdeindussiananasailoassifvunlvnjuazilsng
maiulafirluoman azdulutaslasnausnuest 2562
Avsasasudiloassdudgsruumsuetios vinls
fusznauntsuisnsuifiodeadiuntosneudlugui
Fosmsoenlusmiinemnnty ldsansosudioaes
aglunaueia sIAevennaialinnawinin (eyyd
AUTELETT, 2562)
FaTadeslnd i dudmtafidouinlnglue
mawmilonauuy danuasyivlalaziidnaninlunig
Wannaglusedugs SnvaduundsieniiondeTausssy
\Bedununng uaziBesssafiatiuayuszuuiaTygia
W1uRanssunasuAaUs Jausssy nsvieaiien
Wead1edssA AanNsAlagnIsamueUsEnaung
lilin1svgeiniwnuAsegiarouinasmedauals
dgwalindunaneduliemauasaudnarmaasegia
Alneiiamesmamile @inauiiosiu Smindess,
2554) MIANWIANTUADITIInWedlmiUsEnausle
NIVUAMAIBUTZAM LKA N1SVUANINUN WagNI5UUE
yaema Feuldnduthdefugusuauueiiddy
Usen1snia e?iqﬁmmﬁwé’zyﬁﬁumﬂ%uasjﬁwiaLﬁaﬂmu
nsatgivlavedasugiaidesiissuunisauunay
yudsiviuasie anunsasesiuglduinnslaegiamis
wiiszvunsanuAvsunfiddaludmindeslng
Tuilgtuiiivsssudduyanauazsnlasansansisne
Tneszuusalasansassnglusinadlendedamniuil
wonlsidu 2 ngu Ao nguusn Wusalasansleuszd
Wunaanduneseuusnidgiaiisndesini szuu
yudalnssauszdmadussuuiiliuinsuuduni

fifvunlSudueu (Fixed Route Service) Sﬂiuﬂﬁju‘ﬁ
T3un sevuadniend sadde (seam, sawdes, saile)
waysavavg 40 il LLazn@i/ﬁ%fao Husadlsiusnns
Tundadies (Huftdouseusenieslandlasyszanay)
wuuliivszddunis LiflgaEudulas Uarovna dnvas
sovdusovundnidondt soddeuns 111505095
Hlavansle 11 au sausnisvudenavudeslng
30 vy Wusalneaisusedmalunsazidunis
Fathivun 8 WuManIsIAuse $1uau 24 fu (@530l
gusena, 2551) AudeInsiduesiusiansagud
fuiissnntuannsondaguilareenidu 2 ngu Ae
sneuRvi (New Car) Warsnaunliudl (Used Car) #3e
Sundnegrmilei sesudilodes Jssnsuniloaesiidu
Sﬂmuﬁaﬂwﬁaﬁuwﬁuﬁm stwziwmﬁgﬂﬂd%ﬁam‘%au
WeuRusaluiusnendeSurousnvsasaeudisuns
uinmuA e ssAUsiiaaDzdnun syl
ware199zmsasudlFudafinssiuaudesnisidenn
sopuATiedenSesosusvildudddodudnmadennils
‘1‘71'61’1ﬁ’mﬁm%’uﬁﬁﬁmmﬁmmﬁaauﬁLﬁumuwmus
s uavdmsuiiisnglides (Eunsiing [Udum uag
YEUNITIU 19981, 2559)

e nansaiyiulnvesaTegRvegueiiles
Iu%’wi’mL%aﬂmia'qwalﬁﬂsxﬁmmﬁmﬁaa&ﬂuﬁmi’m
Fodwl fseldifistunaziisrunalunisdeonandosi
LasUsniinTy Tnoanizsasusdadudadoiisiuae
ANNAEANIALANITANEUTIN danaliminAufDIng
lun1s3esasudileaeiniesosud Aldudauiniy
Tnefnldanndnsnisaanziousasuddsdiuyana
itudes 9 NadATIUIUIIIANSTUINUN NI
AIYIABUR WAZNANUIBTIINIEN1TVUA 958 1T 19T
W.A. 2559 éﬁ’a%’a;ﬂamswﬁ 1

M15999 1 adATIIUTANEL B UALNY YIS IR TDEUARALN N ETIENSUUETE I WA, 2559

v . SNBUAUTINN

UENI 7 AU 41NN 7 AU : :
auynna

U @ 2558 376,487 AU 719,969 fu 335,676 AU
Y w.A. 2559 16,472 AU 213 Au 7,862 fu

Pan: ddnauvudsdanindedlna (2559)
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=
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%aﬁmaﬁwmﬁy’ammﬂLL@'@I‘U’Sim n1s¥uuseiuduan
sufmsvinisiidamunimnniy sammﬁimmiﬂivua
sofleansfiiuudsdunmanasoioreniintu ez

ndgyninazivauadaiildnaiund i udswaly

Auszneunsgsiaiivisalioassmsasismadenig 9
‘LﬁLLﬁQ’U'%Immn%u Tnemadoniadaduiuaisiinan
HOAARBINUAIINABINITVBILARZUAAR LI1VBINANTT
Wiuvisadleaensavewurlifuilnaldnsemindedon
wazdaidgveamsidenlsasunileass Ae (1) {uslan
fifianudnduanunsaldsnoudsiuil (2) s9a1ganin
Slewfisufunstesasudidulu uee (3) ldgannides
nswwsetenans tudndudesdisisanunianisdu
yassurmsiiiaiunsinnieaniuznianisiiuves
;ﬁ?@ LLaza%’NmmL%aﬁuiﬁt,m;:Jaj’mmaiaauﬁﬁaam
(F1ULATEFNA, 2559)

Frahy MyaNTITNTUluYeIUIENBUNINAN
sovuniloany Jalatinsledadediulssaunenisnann
Usnsunyssenaldlunisanfiuianissasudiioass
Weaseuarilsliunianisvesnues liinenduilede
FunERSeT (snpudiloass) Aimumannvaneunay
frusianfifinislitaruanrdedinisentisslunn
LﬁaLﬁuV}NLaaﬂIﬁLLﬁfégU%Iﬂﬂ nIvdNITdNETUNIINAA

Tnglaruanvassianvne waureessdananinlulevinld

gsfansdmhesasudiieaosszaumudisaningens
Auszneunsiuvisaussendananslumszndngu
fiusnsuanslydeyaiduaia leun UseiRsnoud
vnfufienaasiigtRmmnnou iliaesesssulunis

Usgnougsia Weguilaaumsudeyaniondafivils
awdnuaivesgshaliiflumenivesuilon Aavani
Lﬂuﬂﬁaéﬁaﬁﬁmaﬁamsﬁmﬁui%%@maw@%‘lm
Felutagdumsuimsmanaagalviaziiufingugndn
\Duddey Fefiednduilevesnisdniugsiauing
Sy fuszneunsgsivsnsusiiodesiosmuumeiioy
vlvgnAfnanufisnelaluanudesnistesngusd
floans TaoifugaiBusulugnisnausunagnsmagiu
MsnanafifiusyarEnm SefiesmeuaussaufesnTUes
anénliduetned (Bees Fodud, 2550: 1) sheavn
namdnsfu fAnwdsdianuaulaiesdnuitadeni
dnswasonisfnduladosnsudieansvesuilaa
Tudsrindodl iledudoyaiiugiuwasfuuuimi
TunsmaununIsmanuesiUsznounIsgsiate—ue
soeudiloanslyinganuAuien1svesLuslag

Sagus:=an

1. ie@nwiszRuaiuAnLiud 1unandael
3901 YBMNNFIAT MUY MTAUFTUNTAAIN UAAA
Alfuinig nsafanasiiauednuuznIanIenm
nszuaunsliuing waensdnduladesneusionns
voulnaludminigedy

2. \iefnwiduuszannanisnainuinisii
dvdnaronisinauladesnsudiioansvosuilnaly
Janinigesluy

assaunssuRInuovel

Kotler (1980) ﬁw‘?immmﬁmmsmam%uﬂw
vadlaniluwAnsuduuszaunnsnaindmiugsne
U313 (Service Marketing Mix) 3 nduuwpafiiendos
fugshafliuinis dudugsRaiunnsnsdudgulna
wazudlapialy sudussdedlddulszaunisnann
(Marketing Mix) §7uu 7 Uselav wi3e 7P’s Tunisiviua
AFNNNTANTUNUNNNITAAA %qﬂizﬂaué’wﬁﬁaga
seluil
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1. MuKaRsuseUsN1s (Product or Service)
Huedeaussanusnfunazanudesnsvosuyudle
ﬁa%ﬁﬂmaﬁamaﬂﬁm@ﬂﬁw wazgnA1vzlasuna
Usglosiuazamarvosndndasity 9 Tneviiluuds
nansSausinUalu 2 dnvaz fie ndasusiienadudesld
(Tangible Products) wazndnseiisudodlle
(Intangible Products)

2. M1 (Price) nneia AuAHARsUalY
MY gnARzLUIeuiuTEninanuaT (Value) 104
U3mafusIan (Price) vosAudviouinistiu o framen
g4nd191e1 gﬂﬁﬂ%é’mﬁﬂﬂ%@ FaunismuasIan
YOWANTUIVITEUINNT JULUUNSIAUINIS AdsiiAIY
MANEEUAUTEAUNSIAUSMSTRLAULAE 8RB TMUA
seAuUsNSTisaty

3. MuteIneNTIRTIMUNg (Place) Wuianssu
fiieadestuusseniedanandaulunisinaueu3nng
THuignd deiiasionisiuivesgnanlusunnriuas
ﬂmﬂiﬂﬂ‘ﬁﬁ%@ﬂu%ﬂ’ﬁﬁﬂ’] e Feazdosfinnsanludnu
¥adise (Location) wavdosmslunisynausudnng
(Channels)

4. grunsduasunIsve (Promotions) 1u
ww3eslondefifianuddglunisinsedeansli
Aau3nns Inellinquszasdfiudsnasiedngsliia
VirupRAnazngAnssunislduinig waziBunguaddy
YDINTAAAAILFUNUS

5. gnuyARa (Peoples) w3aniina1u (Employees)
Fednsodonisdadon nisilnausy n1534la il
arursaaseaudianalaliungndilaunnsig
wileguysdu suidumnuduiusseniradming
glrusmsAuglduinissng q vedeeinns Wmii
fosfivinwruazaiuaiunse dvAuARfaIuise
LRGN CATERRE fauAnsisy dauaunse
Tunsunledgmianizndl amiseasisardeuliin
DIANTS

6. ArunIeAINLarn1sIL@Ue (Physical
Evidence/Environment and Presentation) Lf]u?ilﬂ
fuandlifiiufdnwaznisnisamuazn1siaue
Tungnébiudugusssu Inenereuadnnuninlag
57U ﬁy’qmqﬁwumamwLLazgiJLmeﬂﬁU'%miLﬁaa%ﬁa

AauAbiwnandn Tdinesidudunisussnieazen
Seuioy NMsIResan neeuluy wazn1suINIg
fisanis) vizonaustlovidu o fignenmslaty

7. dunszuaunis (Process) 1ufanssy
Afendeatussdeuiinmauas i fiRludunsuins

=

Miauslrungliuins ieweumslinisedgniies
ey igldusnmafinnulseivla

FathuuuAnues Kotler (2000) a3ud dautsvas
mamsnaInusnse 7 Ussiiudnedu (Dudeddy
ABNISANUANAYNENIFIUNITARIAYBITINIUIANT
flagdosinisdndiuuszauniinisnalnuinisusas
Usstaulidaumuzaniuaninuindauvesgsiag
Tuvneiunazvosgramnssuiinandsiululnglyd
Bnsfideuang

uuaRanIsAnaula

nsemaula (Decision Making) MmINLUIAAYBY
Barnard (1972) dnauein nsimaulaidunisiden
fznsevimsadadmis lnnzainmadends o
Afeguartadodiunsegila nsiuifemnudesnis
nsideus yadnaw uazsirunfveaduilan deas
azioudininudeinis anuaseniinlunsidaud
Wousnsiidenrainany ﬁmmiuﬁﬁﬁuﬁmﬁmm
Fuitus Audeyaiifiogudedeyaidegudntausun
nsUsziliunanisiden nsanduladenuazngfingsy
MENFINITTD UATLUIRAYDIASITIRL Laas, Usgy
andauun, uagAns @3sed (2552: 75-84) e
fanszurunsinaulede (Buying Decision Process)
Suunlét 5 Jumeu e (1) N33U3HeAURABINNT (Need
Recognition) #38n135U3Uayy (Problem Recognition)
mstyanasufsmnudesnsaeluvewmy Gio1aiin
Puesaiannansedumelusazneuon 2) madum
%’aga (Information Search) 5”|ﬂjmﬁaﬂﬂ”|igﬂﬂis§1:u
unme wazdsfianunsanevausinudesniseglnd
fuguslam ;:Iﬁimwﬁ'ﬁLﬁumsﬁumﬁi’fagaﬁLﬁ'm%aq
1Ny Lma'qsffaagaﬁﬁu%lﬂmm’mm wazidnsna
ARetesiunginssumaiden (3) maUssiiunamaden
(Evaluation of Alternatives) Lﬁaﬁuﬁﬂﬂlﬁﬁi’faga
iudanduiiaes AuslnpazinauidlanasUseidiu
HAYNURDNANS 9 NS¥UIUNSUsTRIUNgANSIUYRULAA
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(4) n3dndulate (Purchase Decision) Ju3laAag
anduladondndusiNvouniniian wazdadesing q

MAnTusziUszliuNangfinssukaznsdndulade

3 Uszn1s fe nasenUszsiuniadenteudiesiin
audsladeuaziinnisinduladelunisinaulade
usiayAss FuilnmazdoainaulaluGesing 4 Adosinn
Usznounissinaula waz (5) wqamsumwﬁamﬁa
(Post Purchase Behavior) mwé’qmnﬁéﬁiﬂﬂlﬁa
dudvseusnsudmeRnssundinistounsesnafiavna
11 19U 9n9FeLinty WieonaUssiliunsteiilddnauls
Foluuds Lﬁaﬁaﬁuﬁm%au%msaa'ﬂqwﬁqaa'wim
TWudfasvhliRnusetumalavilfiianstedusmse
U3maBnegnemutuiu aguléd madnaulatedud
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2
3.
4. NMAUETUNITAAIN
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Hunsiasanmadenlanadenvilsninvats q ms
Fonfildfasanuazlseifiuesnaind Tnethuniudeu
deufuauldmadondimnzandign

a3uladn diudsgaunisnainuinis 7P’s
ANULUIAAYDY Kotler, Armstrong, Harris, and He (2020)
asUinisuu 7 sumeu waslinasomsdinauladente
AUANMIDUINITNULUIAAYDY Barnard (1972) way
@390 1a33m wavmmy (2552 75-84) flagudn
nszurumsinaulede (Buying Decision Process)
$wunld 5 Suneu fe (1) N133U3N9AUABINTT
(2) msAumdeya (3) nsusziliunaniaien (4)
nssnaulade waz (5) wqaﬂﬁmmwé’qmis??a PN
7 1 nseunwAnNsIde
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1. msfuidaym
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38a1tGuMmsdy
UsenIuaznguAlagig

Va v

dAdeladndunisiAu

Y

n15AUTIUTINT aya
s1usmdoyalaslduvvasuanuduiniosiieids
Uszrng Ae Ussvnsiiendoegludeminidesiv
flmrwaulaviownsldsnsud uazaniazdesaous
floanasensguieganuudty dedainsuduau
futiueu fafuFddinarivesrenasu (Cochran, 1953)
Tunsdifildnsuaunussensiuiueu dgasdelud

N = 7% 4 C?
N = (1.96)/ 4 (0.05f
N = 383.16 = 384

Aeil NENAIPEN9INENTYRY Cochran (1953)
14U 384 AU LLm'asJ'N"Lsﬁmm@%’aLﬂmj’wmu
wuvdauauttudnsesar 3 wialidulalaqn

Y v

agmauluvasunuliasudiunnte ATe T
wflyuangusiegeiingay fadun1sideaded
fideiafuteyannusznnsidunguitedne Srumu
396 Y quaaumulﬂmaaﬂﬁi’fﬁ’wﬂﬂaﬁma%@m’%a
IWaruaulasasudiioaesuaviinuandind ey
nauieg1eluguneasd Jwmiadiedduid asunaves
Aoty (Reliability) Wiy 0.83
w3aediefildlunsive
M53seidunsiTeddnne wisdloidy e
WUUAOUATUTIWAILINIIINAITNUNIUITI UNTTU
ffeatos 7 fuds Laun dundedest (sasudiieans)
AIUTIAT ANULDINNITIATINUIY ATUNITE AT
nsRaA SuyAaNSTlIUINS sumsaiaasiiaue
SNWULNIATLAIN LAEATUATEUIUNITIRUIANS
1A8U1ATINEINUTEAUNIINITHANNUSNNTAALUASIN
1AsInves Kotler (1980) uazmsdnduladendesneus
fiodns AnuUasaInuInsInUes Barnard (1972) uay
A31950 183501 wazmue (2552: 75-84) wagdin1sman
i0C Tneideamna S1uau 3 viu Ideeumsadadion
294A1 I0C $2vAU 0.87 (Rovinelli, 1976) N139151980U

m'%'aaﬁaLﬁammmﬁaﬁéﬂﬁima;ﬁ"i%’alﬁmmé’uﬂssﬁwé
woau (Alpha Coefficient) A1335N19999ATOUUIA
(Cronbach, 1990: 202-204) nageuAMITeLUYDY
WUUADUDTNANNGT SN 0.7 FulU uidmsuanite
Hloesunimduiiawiiu 0.86 Tneuuuaeunaduwuy
WNSIEIUUTENNUAT 5 SE6U (Rating Scale) lmald
INTIEIUUTEUUAIDIALATN (Likert, 1970: 275) A
5 = 1niign wag 1 = teeiian AMrusnasidmiuLya
AITNEEMIUALILLIRADIY AZULUEIER — ASIUL
fga / Srurutu adiszdudriedevinfu 0.8
Tnoilenade 1.00-1.79 mnefs szivdesdian ua
ARAY 4.20-5.00 e sERUINTgn aaLnasives
AU @8R LazdInn anser (2543)
AnTUNITIVY
A3dgdwvuasuauludiunisasuaiuiy
nquithmngluwadmiadednl Ineiiunquiiogng
MERULEY Iaelingudiieg1a 31U 396 AU NUTEIIVU
fondeluumisinidedvl Sshidunsifvloyaiiou
lwgu-iquisy 2563 tewuiinszudeyade
USunaudsenausie (1) Andnwagvengusiiegialagld
adfnssau (Descriptive Statistics) LiewAnSeuas
Alady uazANdeuUuNIATEIu (2) adfeyuiu
(Inferential Statistics) tAs1zhiA0adf t-test
(Independent Sample t-test) lumsnagaUANNLANGIY
5EMINFMUT 2 0 uazldadid F-test nn1sAATIZn
AMUTUTIUNMAAET (One-way Analysis of Variance:
One-way ANOVA) Tun1s1ad@auninuuanmIesening
2 fhudstuld fiszuiladifey 0.05 wioszRuAIy
Fetudenaz 95 iiedinszinnuuaninsseninadade
duyana wofngsunstevesduslaatutiafofiidviwa
sonsravlatesnsusieaadudmindedival uazns
IATIEvin1sannsenan (Multiple Regression
Analysis) qumiﬁﬂsﬁagawﬁﬁﬁgﬂ%m (Enter Selection)
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B Std. Error Beta
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Abstract

The purposes of this research were to (1) study the shopping behavior of personnel of Rajamangala

University of Technology Lanna Nan at 7-Eleven convenience stores, (2) to study marketing mix factors
affecting the decision of Rajamangala University of Technology Lanna Nan personnel to purchase products
at 7-Eleven convenience stores. This quantitative research used the method of selecting all samples of
199 personnel from Rajamangala University of Technology Lanna Nan. The questionnaire was used as
a research tool. The data were analyzed using frequency distribution statistics with the average percentage
and standard deviation.

The results showed that the shopping behavior of the sample group revealed that most respondents
were shopping for beverages on Monday-Friday. They tended to shop in convenience stores during
12.01-18.00 hours, with a 100-200 Baht per transaction. Purchasing frequency at convenience stores was
2-3 times a week, with most of them were shopping alone and taking less than 30 minutes. The reason
for buying products from convenience stores was because the stores are located near their residences,
and the primary purpose of choosing convenience stores is to buy products. The convenience store most
frequently selected by the sample group is the Rajamangala branch. The marketing mix factors affecting
the purchase decision of the product have shown that the distribution channel has the highest opinion
by open for service at a convenient time, without holidays, and the location is convenient to visit. The
second point is the marketing promotion, including sales promotion regularly such as price reduction,
point accumulation, and product redemption. Modernity and diversity are vital factors for production. For
the price factor, the price tag is clear and appropriate for the quality respectively.

Keywords: Convenience Stores, Consumer Behavior, Shopping, Marketing Mix
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Abstract

The purpose of this research was to develop a community business management system at Ban

Mae Khee Mook, Mae Jam district, Chiang Mai province. The system was developed so that the community
could analyze the asset, debt, loan, cash, cash payment and the performance of community members
at Ban Mae Khee Mook in order to calculate the income and debt via digital technology as well as for the
convenience of the president of the sub-district administration organization and the sheriff to report the
community members’ performance and analyze the future trend of the community. This system was
developed by using Software Development Life Cycle (SDLC), HTML, PHP, and MySQL. Then, the database
system was analyzed and designed into 3 groups of users including the system administrator, the data
collection officer, and the sheriff. The result showed that the system could retrieve of basic operation
information on asset information, debt, loan, cash and the performance of the community. Finally, the

results indicated that overall, the quality of the system was at a high level with the mean of 4.45 and the

standard deviation of 0.48.

Keywords: Business Community, Decision Support System, Community Turnover
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Abstract

This scholarly article wants to present the context and factors affecting the process of preparing

teachers into multicultural classrooms in four multicultural schools in Chiang Mai in semester 1-2 of
academic year 2019. The samples were four students on teaching internship and the data collection
methods consisted of observations and interviews. To present contextual information and factors affecting
the process of preparing teachers into multicultural classrooms, the authors see teachers as people who
have a vision of diversity in the classroom and have a positive attitude and awareness of the importance
and acceptance of diversity in the classroom, as well as the skills to integrate teaching in diverse classrooms.
It starts with students practicing their professional experience. This is what leads to an understanding of
the importance and goals of education management in accordance with the multicultural approach, a

concept that begins with the importance of all learners to provide a learning experience that is characteristic

of educational equality, allowing learners to develop themselves in the best possible way.

Keywords: Process of Preparing Teachers, Multicultural Classrooms, Multicultural Education
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(Content Integration)
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(Equity Pedagogy)
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(Knowledge Constructon

Process)

N15anANNNBAR

(Prejudice Reduction)

(An Empowering School Culture)
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117: James A. Banks (1973)
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Abstract

Abstraction in the media needs to be configured in a form that appeals to the travelers providing
them accurate and clear information for traveling to places that are attractive to their needs. This work
takes a look at how the role of the media should be applied for promoting tourism to Chinese travelers.
It seeks to find out how the media contents are to be applied, how information should be presented and
proposed for developing an appropriate media. The media serves as a platform for disseminating information,
education, or entertainment to the targeted audience but how the message is to be delivered depends
on the facts that have been gathered for planning. While the huge number of tourists from China may
bring lots of income for the local community’s economy the idea is to get a good quality number of
repeated tourists who know what they want in vacationing. Results indicate that contents in the media
should be designed for grabbing Chinese tourists’ attention and interest on where to go and what to do
as they come for rest and relaxation, as well as to enjoy the cultural recreation, natural environment, and
activities that give them a chance to go shopping. Further study is recommended to truly discover what
the Chinese travelers’ values are when they immerse themselves in the events.

Keywords: Chinese Travelers, Developing, Media, Presenting, Promoting Tourism
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Introduction

In today’s world the majority of the population
has been exposed to globalization, abstract media
coverage and technological communication network
which all shape the nature of ideas and perceptions
of the current issue as well as factoring the
information into making decisions (Puja and Amit,
2016). Promoting through the media to travelers
from abroad is an art form that requires a delicate
balance and understanding of culture and customs
that keeps them engaged with the hosts. While the
practical values in promotion are defined in many
ways the tools of the media for making travelers
feel at home should be more effective when applied
(Enemuo and Amaechi, 2015). With respect to the public
profession, the practice of promoting through the use
of the media should help bridge the differences to
be in compliant while at the same time give a sense
of cauldron and friendliness that make the visitors
feel in good spirit to be traveling in another country
(Ayalew, 2016). Delivering the right content to the
targeted groups comes from an ongoing basis of
learning about the background of the audience and
pointing out the critical points that are expressed in
the most clear and concise manner to promote the
desired behavior and action. With the approach in
mind, the media as an organization needs to do its
best through the different channel applied because
the timing of things can be a critical factor that can
either turn a positive experience into a negative one
or vice versa (Praveen Kumar, 2014). According to
Dobbs (2018), the increased of mainland Chinese
outbound travelers have made a significant
contribution in generating the Thai economy,
particularly with hotels, restaurants, tourist sites,
airline transportation, and retail vendors. Thailand
is one of the preferred vacation destinations for
Chinese nationals, and the Thai northern region has

been the hotspot due to its attractive natural

landscape and beauty, the friendly charm of the
locals, unique cultural identity and environment,
hosting the ‘Chinese New Year’, and places to dine
and shop for a reasonable price (Choibamroong,
2017). A sharp rise in millions since 2014 has brought
about a study by the Tourism Authority of Thailand
to conduct a “China market research” for gathering
information on providing better service quality and
to better understand the needs and demands of
some Chinese travelers willing to spend three times
more than their fellow nationals (Ali Sharafuddin,
2017). Therefore, the media has to be coordinated
well in enticing Chinese visitors to make full use of

the tourist facilities when they embark on their journey.

Research Aim & Questions

The purpose of this study is to examine how
the media’s role should be applied when promoting
tourism to Chinese national expressing an interest
to travel to Thailand. To obtain the results from the
examination the following questions have been
asked:

1. How should the media contents be applied
in promoting tourism towards Chinese travelers?

2. How should the information be presented
in the media?

3. What is the proposal for developing an

appropriate media?

Literature Review

Media Contents Applied in Promoting
Tourism

The software applications and the system
construction have been modified to be more user
friendly which provide an effective platform for
tourists to focus on their desired destination. There
are psychological needs that factor into the decision
making process which signifies the importance for

determining that particular place: a family group
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wants more safety and enlightenment values tied
around their visits, a couple would like to be in
interesting areas that are more private and secured
giving them time and space to build their relationship,
a group of co-workers and close friends want to be
involved in activities and events that allows them
to heavily socialize with their peers (Slocum and
Everett, 2014). When tourists have an idea of where
they want to go to meet their needs, the approach
of using the media as a tool to help them acquire
the basic information becomes highly important in
that moment of time. Traveling to the desired
destination points is a cross-functional process that
involves many actors in the tourism industry who will
need to compete with others offering the same
product and service as well as apply their skills and
abilities in the coordination process to highly satisfy
the tourists in order to get a repeat business (Barron,
Leask, and Fyall, 2014). With so much organizations
and companies offering traveling services information,
the media becomes very critical in order to differentiate
the services in accommodation, travel arrangements,
and support in tour guidance so that the attention
of the tourists can be swayed towards a high interest
and willing to pay for the benefits (Hyun Lee and
Bai, 2014). In addition, consideration has to be
maintained by highlighting the trait and feature that
were experienced by past visitors and utilize that
image for inserting it into the mind and soul of the
tourists to make them feel the good vibes when
coming into contact with the traveling sites (Fazenda,
Nunes da Silva, and Costa, 2010). The media’s
technique in grabbing the visitors’ heart and spirit
for traveling can only be effective as the development
of the brand and positioning of the destination have
managed to receive the accolades from travelers
worldwide who had an amazing experience and are
recommending it to others through social media

(José Valente, Dredge, and Lohmann, 2014).

Presenting Information in the Media

On its own the media can carry out the
function of disseminating facts and information that
may be of value and a curiosity for others while at
the same time making others overlook them to find
something else that is more meaningful for them
(Presenza and Sheehan, 2013). Just trying to do too
much or doing too little for the sake of the media’s
survival is not quite relevant when compared to
understanding what the primary role of the media
should be in serving its main audience (Collison and
Spears, 2010). With tourism being factored into the
global society people who are planning for a
vacation abroad and business travelers making
appointments to meet with their main contacts are
always in high demand to be updated on the current
events that are happening with the destined place,
weather, transportation, government policies, social
environment and the economy of that nation
(Chandana, 2013). For the past decades the media
has played a role in providing facts, figures and
entertainment, serving as a platform for government
officials to address their accountabilities to the
taxpayers, offering viewpoints of journalists to form
a public agenda and setting the priorities, calling for
action to conserve the environment or support a
community interest, covering on the latest details
on the struggles and strife of humanity, and making
a contribution for education and learning for all
generation (Assaker, Esposito, and O’Connor, 2011).
Presenting a message that is absolutely clear and
easy to comprehend requires a sound collaborative
network of government authorities, commercial
sectors, and the local community in providing news
that is transparent and benefitting for everyone that
needs to make the right decision for traveling or
holding off on it. Tremendous effort needs to be
initiated from all those involved so that trust is

flourished for people to understand the situation at
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hand as it’s happening in real time within the social
media channels currently being accessed (Wan and
Bramwell, 2015).

Developing an Appropriate Media
Like a unique meal or clothing style that is
preferred by certain people the media in the tourism
field has to be tailored to a specific range of groups
who are planning to make the travel or are
undergoing traveling at the moment (Simao and
Mdsso, 2013). Since each group will know what they
are looking for when accessing through the multi-
channels for finding information the task and duty
falls into the hand of the technological media savvy
talents that become the coffee baristas who
metaphorically know how to measure and blend
the right data to fill the mind to ones’ content. An
orchestration of the internet media such as the
podcasts, blogs, message boards and video must be
similar to a song that immediately becomes a hit
with the listeners so that information can be updated
on a daily basis as well as being shared with others
who may need to be informed (Wang, Bickle, and
Harrill, 2010). The content of the information
presented has to be good enough in making the
social connection with a variety of listeners who can
also relay the current report with their fellow peers
for a healthy and friendly discussion (Malikhao, 2017).
Media presented in the background of tourism may
bring about a charm to the public because it reaches
out to a wider a demographic audience. Once again,
the tools in the media that is composed by
the agent reporting would need to carefully consider
the actual intention for communicating the message
to the vast spectators. One of the ways that the
media can be used is advocating business and social
matters for advertising, marketing, doing propaganda,
public relations and communicating political ideas

(Lin and Simmons, 2017). Another way that the

media is used is for entertainment such as musical
performance, promoting an upcoming movie or a
showing a classical one, broadcasting the latest
sporting events, or serving as a video outlet for games
and leisure activities (Moghavvemi et al., 2017). Most
of the times, the media will always carry out the
function of making public service announcements
for people to be informed about the climate
changes, concerning issues that may pose a risk to
safety and security, directing viewers’ behavior to
comply with the law, and updating on local events
for visitors to take notice of (Vargas-Hernandez,
2012). Investments in the form of research, test and
experimentation will need to be consistently applied
to get the best out of an ideal model for the media
which can enhance the competitiveness of that

nation’s tourism industry (Dredge and Jamal, 2015).

Methodology

The work focused on the Thai northern
regional provinces which included Chiang Mai, Chiang
Rai, Lamphun, and Lampang. The tourists from the
People’s Republic of China and the local
entrepreneurs involved in providing hospitality and
transportation services were targeted for this study.
Two separate questionnaires were created: the first
concentrated on the tourism behavior of Chinese
tourists, the second focused on the impact of
Chinese tourists on the Thai tourism industry and
the local people.

The samples were (1) Chinese tourists from
the People’s Republic of China (or Mainland China),
(2) local people, (3) tourism business sectors, tourism
business associations, and (4) the government sectors.

The Chinese tourists from the People’s
Republic of China were 408 Chinese tourists.
The sample was calculated according to the method
of Taro Yamane in case of the unknown number

of populations by using the following formula:
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Where ‘n’ is the sample size, ‘N’ is the
population size, ‘e’ is the error of the sample.

The Confidence level of 90%, the margin
of error is 0.10.

The Confidence level of 95%, the margin
of error is 0.05 (usually confidence level of 95%)

The Confidence level of 99%, the margin

of error is 0.01.

The sample for Chinese tourists from the
People’s Republic of China (or Mainland China) was
400, but in this study, there were 408 Chinese tourists
who took part in the questionnaire.

The sample of local people were randomly
selected in the area of Chiang Mai, Chiang Rai,
Lamphun, and Lampang province. 1,422 local people
were from different careers, such as farmers,
shopkeepers, service providers, drivers, etc. The
methods used were;

¢ 377 face-to-face distributed questionnaires
from local people in Chiang Mai, Chiang Rai,
Lamphun, and Lampang province.

e 1,045 online distributed questionnaires in
Google document and Facebook.

The samples of tourism business sectors,
tourism business associations were purposively
selected in the area of Chiang Mai, Chiang Rai,
Lamphun, and Lampang province. Data was
collected via the in-depth interviews from the
samples of twenty tourism business sectors and

tourism business associations representatives.

The samples of the government sectors were
also purposively selected in the area of Chiang Mai,
Chiang Rai, Lamphun, and Lampang province. Data
was collected via brainstorming meetings from the
samples of twenty government sectors
representatives.

The analytical design for the research
questions was conducted in a questionnaire method
that examined the behavior of Chinese tourists
engaged in activities offered by the local tourism
groups ranging from site seeing, cultural recreation,
dining leisure, transportation, and commercial
inquiries on products and services. Also, previous
empirical research works pertaining to theoretical
application, statistics, and market trends have been
reviewed to build on the basis of the study. In
addition, the social media outlets, such as YouTube,
Facebook, Instagram, Twitter and online traveling
websites, were examined to see the positive/
negative viewpoints of Chinese tourists. The
information provided for the first and second
research questions were utilized for producing a
proposal for an appropriate media that promotes

tourism towards the Chinese tourists.

Results

Applying Media Contents in Promoting
Tourism

The majority of Chinese tourists visiting the
northern region of Thailand are attracted by the
historical and religious sites that are surrounding the
natural scenery and beautiful landscapes. There is
an average number of tourists expressing interest in
buying local souvenirs while going to visit places
that are located in an old community, holding a
festival, or having a museum that is not quite

appealing for others.
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Another purpose of making the vacation is to
take part in activities such as seeing the historical
sites and sampling popular local dishes with their
relatives and friends. Temples and places of worship
are also a keen idea for their activity schedule, as
well as making time to receive a Lanna style massage
services. While the thought of doing an event of
purchasing local goods and observing the old
community does get some attention, being involved
in watching cultural shows, communicating with
locals about the traditional way of life, being at a
museum, practicing meditation or making local
handicrafts/cooking just don’t really bode well as
a suggestion for tour activities. On average, the travel
expenses are 8,667.40 Baht; for accommodation
they spend about 6,828 Baht; the average amount
of 5,035 Baht is spent on food. Moreover, they came
to learn about the lifestyle, culture, and beliefs of
the local community. The most frequent visits made
were to temples, recreation sites that offered thrilling
activities, the weekend walking street that offers
tons of local gifts and souvenirs, Tha Phae Gate,
Nimmanhaemin Road, and Chiang Mai University.
With the interesting points located close by each
other it’s critical for the traffic system to be highly
monitored to ensure that the roads don’t get
congested and that accidents can be prevented:
Chinese tourists do not like to be involved in that
type of stressful situation (Sangkakorn, Srichai, and
Phoewhawm, 2020). By extrapolating on the facts,
the media should focus on the contents that deal
with wellbeing, education, recreation and leisure.
While each tourism theme is wide in general there
should be tools allowing the travelers to get access
into the basic details about the place and things to
do featuring videos and imagery that urge them to
make arrangements based on that idea (Hays, Page,
and Buhalis, 2013). The relative comments made by

tourists about the visiting sites, regardless if it’s good

or bad, can be configured as useful information for
developing the contents. But most importantly the
feedback help the travelers decide if they want to
make the trip there or not (Al-Badi, Tarhini, and Al-
Sawaei, 2017).

Most of the Chinese tourists possess a
Smart Phone for communication and access to
entertainment. This technology is part of their
everyday living and lifestyle. Getting details,
directions, and making decisions on things involve
the utilization of the social media and other online
links that provide the tourists a clear picture of what
they need to obtain or planning ahead of time
(Hassouna et al., 2015). With a difference in age and
generation amongst Chinese travelers the question
will always be about getting the right content and
accessibility in balance for all to understand and
fully appreciate the services being provided.
Therefore, to make things simply comprehensible
a narrative approach is best considered as it allows
the information to be properly digested into the
mind and be aware of the proper behavior to take
(Floris and Campagna, 2014). (See tables 1, 2, and
3 in the appendix section)

Presenting Media Information

The inbound tourists from the mainland are
highly satisfied with the way locals present
themselves as being friendly and courteous to them.
Another strong satisfaction is with the climate of the
region and how the atmosphere blends in with the
cultural scenery that gave them an impressive
perception of how the way life governs itself.
Although these other categories are not held in the
highest regards the issue of accommodation, meal
and beverages, security, cleanliness of tour
attractions, and traveling route have done well to
serve as a complement to provide a positive traveling
experience for the mainland Chinese visitors.

According to the buying behavior of Chinese tourists,
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items truly bought the most were in the form of
traditional costumes and fresh/dried food, and to a
lesser extent ornaments, such as rings and necklaces,
home appliances, and novelties are bought with
lesser interest; the ornaments are given consideration
of purchase but not so intriguing enough. The highest
concern that makes Chinese travelers uncomfortable
is communicating in a language that they are not
familiar with. Asides that they don’t like the feeling
of being cheated on a health insurance, and getting
into some accidents. (See tables 4, 5, and 6 in the
appendix section)

Presenting information through the media is
part of a strategy in keeping the number of Chinese
traveling to Thailand and to guide them towards
being exposed to the positive side while knowing
what to be aware of when unpleasant things may
occur. The value of messages pertaining to joy and
excitement should be highlighted to see and sense
by showing how other fellow Chinese nationals are
going on about their excursion. The most important
thing is to record these cases as they are actually
happening from various sources to give a vivid
explanation of what is occurring and offer guidelines
on how to interact with the matter (Chandra,
Chandana, and Richard, 2013). The issue of safety
and security is also a major concern as members of
the stakeholders want to uphold on the positive
things and doing all they can to prevent the moment
being ruined by cultural differences from certain
people that don’t take them into consideration
(Boustras and Boukas, 2013). Ensuring that no harm
or damage is done will have a strong impact that
involves how the intention is presented: Is it about
knowing how to say some simple words to survive
for eating, transportation, and buying things? Is it
about going to the right places for information or to
resolve the matter to prevent oneself from being

cheated? Is it about preventing from getting into

accidents by being aware of certain areas and
functions that are not quite safe for tourists to go
to? No matter how it’s delivered to the Chinese
tourists the most pressing issue is that they know
what to do when the situation occurs.

Proposal on Developing an Appropriate
Media

Media is a tool that can influence the attitude
and behavior of people to do certain things. For
promoting tourism towards Chinese tourists there
has to be some human touch that fosters a sense
of being experienced with great joy and excitement
while developing a sense of responsibility for one
to look after their own well being. The most
important thing is to get the positive messages into
the promotion campaign so that there will be more
repeated visitors coming from the mainland on a
yearly basis (Chen, 2017) as if Thailand is their second
home. The proposal for developing an appropriate
media calls for the contents to be narrated in
Chinese that highlights about the history and
knowledge of the local culture as it points about
how the Thai people have been living in the ways
of working, playing, eating, shopping, and greeting
foreign guests so that future Chinese tourists can be
aware of performing the proper behavior as visitors
(Yuan, 2013). The Chinese are charmed by celebrities
in advertisement. Therefore, it’s only fitting to find
a current superstar from China that can act as the
representative for the Thai tourism industry to
narrate on the interesting places for meeting the
travelers’ needs. The popularity of the person
should also narrate on the etiquette and protocol
to take when they might encounter an undesired
or uncomfortable situation (Liu, 2017). Overall, the
content in the promotion should ask for the travelers
to collaborate on making the traveling experience

to be a great moment for all to enjoy.
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Media’s Role Applied When Promoting
Tourism to Chinese Nationals

The media serves as a platform for disseminating
information, education, or entertainment to the
targeted audience but how the message is to be
delivered depends on the facts that have been
gathered for planning (Underberg-Goode, 2014). The
promotion of tourism is an approach with a specific
goal or aim in mind; however, without any purpose
or mission stated then promotion is done for its own
sake (Kim et al.,, 2017) thus wasting time and
resources which could have been put for other good
use and being insincere to Chinese tourists who are
looking for an ideal place to spend their vacation.
With the intentions of Chinese tourists coming for
rest and relaxation, as well as to enjoy the cultural
recreation, natural environment, and activities that
give them a chance to go shopping, it is important
to utilize the information for designing the content
in the media that will grab their attention and interest

of where to go and what to do.

Discussion & Conclusion

No matter the form of promotion being
distributed through the media the most important
thing is that the facts and information of what
Chinese travelers like and dislike should be accurate
as possible. The contents within the media should
aim for generating a high appeal of interest that is
worthwhile and pleasurable, as well as being
financially reasonable for the travelers coming from
the mainland. However, the role of the media can
only be effective in promoting tourism to the
Chinese tourists as the skills, abilities, and talents
that are being demonstrated by the stakeholders
who demonstrate a professional passion in developing
tourism for all travelers to have an equal access to
enjoy everything that is offered (Chang, Backman,

and Huang, 2014). In conclusion, although it may

seem relevant to gather only the information that
describes what the Chinese tourists like to see and
do there is still a lot of work that needs to be
researched upon to get a closer understanding of
why certain activities and events pursued are highly
sought after. While the huge number of tourists from
China may fill up the coffers for the local community’s
economy in theory the idea is to get a good quality
number of repeated tourists who truly know what
they want when making vacation plans (Kumar
Rathorea, Chand Joshib, and Vigneswara Ilavarasan,
2017). The foreknowledge on these Chinese
visitors gave a better insight to develop the right
accommodations for them so they can admire
the effort on making them feel that the northern

region of Thailand is their second home.

Summary

This study examined how the role of media
should be applied when promoting tourism to
Chinese tourists who are interested in traveling to
Thailand. The work attempted to address the
purpose of the work by asking how the media
contents should be applied in promoting tourism
towards Chinese travelers, how the information
should be presented in the media, and providing a
proposal for developing an appropriate media. With
the analysis, the authors of this work believe that it
is significant to utilize the information for designing
the content in the media that will grab Chinese
tourists’ attention and interest on where they want

to ¢o and what they want to do there.
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Recommendation

This work is limited with the data that draws
on describing and illustrating how the Chinese
travelers take part in sites and events that really
appeal to their needs and interest. In follow up to
this study, a case study for each separate occasion
with sample/focus group would be needed for
triangulation to truly discover what the Chinese
travelers’ value are when they immerse themselves
in the occasion. This would assist the traveling sites
and tour facilities to design much better services
catered to the Chinese travelers’ interests as
well as providing a strong credibility on media
communication for promoting tourism towards for
future tourists from the mainland who want to come

to northern Thailand for a vacation.
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Abstract

“Crisis Communication” is an essential communication tool for the message senders that needs to

be adjusted and applied to mitigate the risks in business organizations and services in order to relieve the
audience’s anxiety.The question is how people communicate in a critical state, and what roles of Buddhism
can address the crisis communication during the “Coronavirus 2019” pandemic. It was found that COVID-19
pandemic caused an economic slowdown and affected many sectors such as the impact of the global
economy on Thailand in education sectors, social sectors in various dimensions, as well as opportunities
for access to assistance and welfare from the state. Therefore, all affected sectors should be subsidized
and supported. As for the guidelines for dealing with the crisis communication, there should be risk
assessment and planning; establishment of a special operation center; production of media, materials and
equipment for protection and maintenance; education; communication; dissemination and examination.
In terms of the role of Buddhism in dealing with crisis commmunication, Buddhism principles should be
used as a spiritual anchor, such as negligence, consciousness, patience, self-reliance in five aspects:
psychological, social, natural resource and environmental, technological and economical aspects. Also,
the efforts to understand each other and the kindness to each other can be used as a bridge to link to
the Dhamma principles in the Noble Truth 4, Iddhipada 4, the 10 Wholesome Courses of Action and the
conscience, shame; modesty, bashfulness. These principles are crucial for the people to get through this
crisis. Therefore, it is suggested that Buddhism principles can help alleviate this critical state in 3 ways:
(1) set of various principles for COVID-19 crisis response, (2) self and social awareness and responsibility,
and (3) overall social awareness and responsibility in this crisis.

Keywords: Buddhism, New Corona Virus, Effected, Crisis, Communications
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