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Abstract

This research investigates 1) the attitudes towards holistic marketing strategies and their
results, 2) the holistic marketing strategies that impact the performance of start-up businesses
in Chiang Mai, and 3) the relativity of Structural equation modelling (SEM) for start-up
businesses in Chiang Mai. This quantitative research employed statistical technique (SEM) for
data analysis. The study sample consisted of 400 start-up businesses in Chiang Mai.

The study found that attitudes towards holistic marketing strategies and their results
were at the highest The was also a proof of relativity between structural model and holistic
marketing strategies that impact start-up businesses in Chiang Mai with the IOC results being
Chi-Square = 79.240, p = 0.081, df = 63, CMIN/df = 1.258, GFI = 0.974, AGFI = 0.951, RMSEA = 0.025
and CFI = 0.993. Moreover, the Structural Equation Modelling (SEM) which the researcher had
developed from literature review and relevant concepts and theories significantly confirmed
the correlation between holistic marketing strategies variables and the performance of start-up
businesses in Chiang Mai. The results showed that internal marketing was the strongest factor
in creating direct effect on the performance of start-up businesses in Chiang Mai with
the standardized coefficient as of 0.31. Other marketing factors the directly impacted the
performance of start-up businesses in Chiang Mai included integrated Marketing, relationship
Marketing and social marketing with the standardized coefficient as of 0.30, 0.22, and 0.18

respectively.

Keyword: Holistic Marketing, Performance, Start-Up, Internal Marketing, Integrated Marketing,
Relationship Marketing, Social Marketing
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RMSEA < 0.08 0.025
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wUsdanale 91U 3 AUUT AD ATULKUN/
Hen15nann (IMKL) AuguInisseauas
(IMK2) wag @ undnanuunundy 9 (IMK3)

(2) n1TwatakuuyIInig (Integrated
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Chi-square = 79.240 df = 63, p=.081, CMIN/DF =1.258,
RMSEA =025, CFl = 993, GFI = .974, AGFI = 951, RMR = .025
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A4l 2 NAN1INAFRUANNFAFIU (Results of the Hypothesis Testing)
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Abstract

The objectives of this research were to study community context and develop a model

of community business management. The 17 participants were selected from community
leaders and group leaders in Baan Mae Kee Mook Community, Amphur Mae Jaem, Chiang Mai
through a specific sample selection method. The data were collected by using an interview
schedule concentrated on community business management. The participants, who were
involved in community business management, were requested to take part in analyzing the
content, arranging and presenting it in verbal speech. The results showed that the community
had a strong and reliable leader and knowledgeable members full of useful local wisdom.
The location of the community was suitable for farming despite the problems of drought and
air pollution. In terms of community business organization, some business groups were
formed, but there were not any concrete operations. As for the guidelines for community
business management, they should start with the preparation of community master plan.
Besides, there should be structure designing, application of marketing principles to help
develop community products, encouragement of knowledge and local wisdom, and
appropriate usage of community funds in order to support learning and correct way of thinking
in the community, build strength and self-reliance, and enable the community to develop

into a successful community enterprise group in the future.

Keyword: Guidelines for Management, Community Business Management
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Abstract

The objective of this research was to investigate the effect of the best attributes of the

internal auditor on information technology audit quality. The data were collected by sending
a questionnaire to 567 internal auditors of the companies listed on the Stock Exchange of
Thailand, and 101 responses were received. The findings revealed that the best attributes of
the internal auditors in general information technology knowledge and the best attributes of
the internal auditors in continuous learning had positive impacts on information technology
audit quality. Also, the best attributes of the internal auditors in critical thinking and the best
attributes of the internal auditors in business acumen on information technology audit quality
were not statistically significantly different. Therefore, the organizations should focus on
developing the best attributes of the internal auditors in general information technology
knowledge and preparing for continuous learning which can be used as an effective tool for

information technology audits.

Keyword: Best Attributes, Internal Auditor, Information Technology Audit Quality
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Weoartu Lidenadouszansainnisdenns
Meluesrnsl (WeIsses wINTgeY, 2557)

NNMARAAINA1I TR §ITeTeaula
ANWIHANTENUYBIAMAN YT AAYD
gnsraasunioluiidenanenaainnis
naaumAlulagasaumaly dRauinue
mmﬁmmmmﬁmqiﬁﬁ] (Business acumen)
1RGUNIIAALTAINING (Critical thinking) 3
Fruinuzinalulafarsaumaduiugiu
(General Information Technology Knowledge)
Lazfifduiinvenisiiouiedisdelios
(Continuous learning) Tagyinn15LAUIIUS I
Joyaangnsrvdeuneluvesusvnaaneideu
lunatanannindurisuszinalng 91w 567
AU (mananannsSndwisusendlneg, 2563)
wadnsalaann15ide arwrsndaunlddu
wIaluNSET AT AT TRINNUATIVEDY
aelulvaunsadiliunisimiuauassAnsli
A9AAADINUNINTFIUKAZNTOUNITANTUIY
s MRedaddegnadiusz@ndam

Saqus:adn
A e Y o
WRANYINANTENUVRIAMNANBUEIA
YoeinsIvasunieluiidenasionuan
n1sasIREaUImAlUlagaNsaUmA

assaunssURInyaVol

LUIAALAEITUANAINANIATITFBY
waluladansaume

nsauauAumaluladaisauina
thindenuidesiiluanuiiieievesdoya
gsaumAkazNITIUINNSTayaaNTa LN A

Meluesdng (Wi n3ewInIng wazgsueng



LALAINITOTILANAINULFINLANIINATT

RMUTL Journal of Business Administration and Liberal Arts

Vol. 9 No. 2 July - December 2021

peAnsuvaluladunly TneluuiAnaiunis
PuANidRey 2 Uszs laun (1) anuidesiy
awinduldannisiinseuaudunelulad
asaumaiiinimiauegnieldszuunis
aruauaiely (2) nsldainmdedulag
grsraaeunely Wumsusuiiuanudesiy
o8lgsssTuazdudasyin nsauaud
RetestumaluladansaumaUfiRnunud
Tamunuald (nareunannsndwnslseindlneg,
2555) gonmapsnutansd adlam1ed (2559)
Ionanaliaun nveInsnsiaaeunalulag
ATAUNA RUIUDY ANULUTEAVEHALEE A
HUT2ANTAINVDIAANTINANTINLAY LaznIT
UuRnunsnasumaluladansauma 5ud9
iw3esdle wada wagdSnsiivinseuuuia un
Uszendldlusenitanisuifiaunsivaey
waluladarsauwme uonainil Havelka &
Merhout (2013) wuindadefidnasenmunim
nsnsrvdeunaluladansauiva lawn
NUILITULNTIABUNUILIIULTUNITATIA
ANINUWINABUNINGINT NTBUIUNITUALID
N19ATI980U NTzUIUNTINIOTEUULT ML
fin519a9U LarAMANYULIDINTIVADY
Frfulunafedisldlinnumnsvenmnm
Y9in17n59dauLnAluladansauine
(Information Technology Audit Quality) 1a
1MNIERIANTUTEENTSHA wazAludl
USZaNTAINVDINANTTUNITINIANY Wag
nsufuRcuasIvaeumaluladaisaumne
sud wn3esile watdla wazdsnisidinseu
wuIAnuUTEYnAlElusEnInanisUuReu
AFvERUWALUlagaNTAULNA
wulAnAgIfUAMEN YR v
nsdaUnely
Audnvarifvefnsrvasunely
(Best Attributes of the Internal Auditor)

wneda vinwelunsufiRauvegnsisaey
aelufiazdreliiAnuszdniainuas
UseanSua Usznausiy

1. inweAnudervgnieiiugsia
(Business acumen)

NM15UINTOULUIAA COBIT 5 wUsuld
flueIAnsgInavzanunsaviiussqingUussasa
sumelulagansaunevesasing tneflosdns
55098101509l HNTEUIUNITAIL 9
AIUNTOULLIAR COBIT 5 fiaednsifiuin
wgaunIUYfdinseunquisingUsyasd
Viﬁ?’nﬂueﬁm%'umﬁwﬁ’uauauazmw%mi
danismaluladarsaumanielussdnsg
(Fywad a5daanied, 2559) uenatniina
d1913vesan1dugmsdvasunteluaina
(Institute of Internal Auditors : lIA) LUA LN e
yinugyndusunsn Mdesmsdmiugnsaaey
nelugalvy As (1) n1sARTATIERLAEY
130Uy (Analytical and critical thinking)
(2) Wnwen154ea15 (Communication skills)
(3) MsasUuaziiAsievideya (Data mining
and analytics) (@) Ar1u3naluduled
(General IT knowledge) uag (5) mmv‘?ﬁmmm
MR TLFINA Business acurnen) Johnson, 2012)

2. nwrn15ANLTIININY (Critical
thinking)

Wirladrdguesnisimuraulid
A mluAnisTui 21 Aevneulgdosdivinye
n3138uinaendin 4a Critical thinking and
problem solving #5an158vinErN15AN
WATIZA NTANDYNIITUYIULAZEINITE
wiledmlSuniainueiisnduiivzanse
luusuldlumaiseusla @nuna Inddlne,
2561) dm3ugnsraaeunsluvesnnITTui
21 avfounaundouiie “nsrvasu”
n1sUfdRuneg1eiidaudidglag
HR519aauazaeedinueideninudnlunis
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Tms129 warinsalifieadiennudeaviy
Tugusne o laglanizn1sasiagauimalulal
asaumAfimisensavaeunelusiaiuuin
figafe n13¥nwiAuiunslaonfoves
waluladansauma uazn1sufoanduide
Tunisnsvdouwaluladalsaume (Uszan
M0 uazaTod YRusH, 2560)

3. inwearunaluladgansauina
%uﬁjug’m (General Information Technology
Knowledge)

Ansivasunigludeiduialadfy
lunisudnduduasunisujuiaaulv
U559 7nqUseasd wastUInuguedaanns
flaziszuuuimsdanisanuiunsasnde
syuvansaumenly Wunstrdyaaiouns
a2t (Waming Signals) wesnsusengfsiveu
vionsnainlussdng (AeAdnd wiynsd way
99231 NAAY, 2561) @amAaadnu Henderson,
Davis, and Lapke (2013) lana13lid1aaus
VAeatuaaudesdiuled (1T risks) way
n1satuAuaitelutanigey (Application
controls) ¥aagnsIvde U lulinansyny
DYNUINADNINTIVADUNGIULUUYTUINTT

4. m33oudodisseiiios (Continuous
Learning)

n19138udegnsioLilos (Leamning
Continuity) vanedia n15d13un1seusy e
finunandegeieiie uazAnuiszidey
ﬂgwmaiwﬁ (USAST 555U5nWN, 2563)
d9nAaRINUNTTANIT axna (2559) Latw
ANmNEA3SeuegeseLos (Continuous
Learning) 11791m1889 35n15ldAuanuisa

Larn13R191u uansooniiaa1udala
Tun1si3eufiflefmuinuiesegeasiaue
Uszynalidoyauaziinuglml o egrasioiilos
fdrusanlufanssusine 9 welwiinimg uay
Aruatnisalunisdnnisdudany wasg
anrunsaifdeuly Snvadeuinsal
dratusng, 0135ml Uumndas, uasnaseyuy
AnAnalufan (2562) lananiliin anuduide
Tunsi3euseedeliles (Continuous Learning
Excellence) Mmaﬁqmsmﬁ'auwaﬁwqaﬂii:u
Y93YARADE1901738 AR T 911y
nMsuftRaufisendon dagamningegn
lasn1simuIad1ui Ussaunisal vimuaf
Arflon NsEnrY Finwe ALTeaTg wae
Aune1gnlunisusudaniuantunisal
TnefinsufitRessasiiae Jeavtnoaiieosd
Ar1uduosnulosliiindu (iodily
TlunsufoRnuliiiden damen sauis
fseqannlileegradadu dsnsiiaaud
Fruigrdnedieiioentniy Sedenalv
nsaniunululisgraiussuusiuds
nsuszgndldimalulagasaunalaagna
Wingaueag (8AIYY seUABY, 2561)

NSDUIUDAQNMISIVY

Tunsfnunitended audnuvusia
vesgnsrvdeuntelu lagniivualiidu
MLUTBATE WAEANAIMNNNINTIRARUNALLLAE
ansawna lagniivualiidududsniy
N TngUsratAtaiuaIIAaTUNTEULLIAR
Tumsidulsanmii 1
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AudnunivensIaeunely
o yinuzaruLTEvgMIFiugIAe
(Business Acumen)
VINWINIAALTINING
(Critical Thinking)
nugiumalulafansaumeiy
WUFU (General Information

Technology Knowledge)

nsSeuIeLesiaLles

(Continuous Learning)

AMINTNNITATIVEBY
walulagasaumnd
(Information Technology
Audit Quality)

A 1 nTauLNAATUN1$IE (Conceptual Framework)

-— -l O — —
28ANMUUNISOVY

1. Usznsuasnguiiegig

Uszmnsuagngquéiegelaluniside
laun fnsivaeunigluvesuinaanziiou
TupanavannsnewrnaUszmelng 371U 567 AU
(mananannsnewisusenalng, 2563) tngly
wuugeumduesosdiolumsiiununiudeya
wazlaSUBUUAIUNUNAUNIF UL 101 U

2. insa9dianldlunisivy

a A A & &

LASDINBNLY I UNITLAUSIVIIY D
LUUADUNTY (Questionnaire) T4tAa519m11
TrgUszadn wagnsauLwIAAiIMuUATY tng

1 < [ dy
usaantlu 4 aou A9l
~ a YR )

aull 1 wuuaeuauiIiuteyaily
voeinTvaeunely dnvazwuuaeuniuu
WUUMTIAEBUII18NTS (Checklist)

paufl 2 AnuAnTuAEINUAME Ny
navensIvEaungly s 4 i Usenausig
WNYEAIULTYIYIYNIAIUTIAY NNy
ANSAALTIANING inweatutnalulad

avsaumaduiiugiu uazinuenisdoud
pg19roLiios Snwazuuvasvaniuwuy
11M51d@IUUTENUAT (Rating Scale)

noud 3 mmﬁmﬁulﬁmﬁ’uqmmw
289nN15AdeUALUlagasauINA dnwaly
wuvaaundtJuLuuNInT1dIuUsEH AT
(Rating Scale)

noufi 4 JeRnudiu Yo uasdoiauouy
\Aeafutediidanadonuninniinsiaaoy
walulagansauwme

msmnaammmwm’%mﬁa

nsinulupfsiinegeunuuasuan
Tasudanisnaaoudsd (1) m1a21uns9
Failonn (Content validity) WagAITUATI
WJalaseadne neldaatinuaenndessening
daR101uLazingUszasa (ltem Objective
Congruence Index: 10C) Taglvignsea ol
31U 3 NU FrenTIvdeulazUsSunnle
wiazUsziAuiielldinIesdoniiguain
Udedeld nuhesuiimuaenndasiaaie
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Faus 0.75 - 1.00 Tnousazdesaiuildl 10C
11NN 0.5 wanalifuiidodiarudu
fannmindedie sunusiannsagonsuls
(Hair at el., 2010) wag (2) N1SNAEDUAIY
WWesuvesuuuasuan aasulaslinig
Uszidlugaemdulszansuoarivesnsouuin
(Cronbach Alpha Coefficient) Tnepndudszans
waavUBIATEUUIABYTYWING 0.784 - 0.895
Faiunin 0.7 wansliiduinnuvasuaiudl
ﬂmmwﬁaam%’ﬂﬁ (Hair at el,, 2010)

3. matiusausudoys

nsiiusiusindeya FIduladiviun
Fupoulumafususadoyadstelud

3.1 adun199aiILuUda Uiy
aus Ul sznsildlunside wazdnds
Tdsgang lawngasiaaeunigluvesusem
aanstdoulunainnannsndurauseindlne
1UIU 567 AY Lﬁamamwaymswﬁ Wag
vaalnusiudelunisnevuuudasuniy
mslsudld Sudausuil 1 §unau wa. 2563
Taguuvgnsaarutefnuanudluniouiy
AUATUIIWINYTEINS Lﬁ'aéuammawmwﬁ
Tun1saeunaunislusealdnielu 15 Ty
naanlasuLUUABUNNY

3.2 flonsutinunszeziian 15 Yu
TasuluugauaIURBaUNAUNIIIUIN 56 atu
waziilotudl 28 nuanus 2564 Usnginleisu
LUUABUNINNAUANNIDA 91UU 50 aUU
FsrazIalunsiaiusIuTINteya 90 fu
fsnnunuvasuadiliauysaliuiu 4 at
fd1urunuvasuaiuiigninduiilesain
ghefanslamauitoglmisiuim 1 atu day
wuvaeunithlUAnsevideyadum 101 atiy

wazliaduauysaluinsigidaya uasg
wanasialy
4. nsTeidoya
adanldlun1s3dy
adfldlunsidendedl adfnugiu

a

Usenoudne Anade (Mean) wazdrudeauy
11m351% (Standard Deviation) wagad@ld
Aasighifionsvanufgiuaiuide Ae
N153LAsIEYAlINaAnReNAN (Multiple
Regression Analysis: MAR)

AUNITNYINTUAUAINAITATIVADY
welulagansauine (TAQ) liwsil

ITAQ=a_01+ B_1 BNA +
B2 CTK + B_3GTK + 4 CNL + ¢

BNA = nwed1uma1uided9i o
MM99UFINA (Business acumen)

CTK = Yin®eA1UNITAALTIAINING
(Critical thinking)

GTK = vinweaumaluladansaumne
%’juﬁugm (General Information Technology
Knowledge)

CNL = vinugiunsiGousodiseiiles
(Continuous Learning)

ITAQ = AuAIMNSATIRERUmALULAE
d@15autna (Information Technology audit
Quiality)

wan1sAnw

Anounuvadeunuadlngldunands
(Sowaz 93.50) 81581314 30 - 40 U (Fosay
43.50) szaun1sAneszaulsynes (Sovay
65.20) Uszaun1sadlun1svinau 5 - 10 U uag
auwnisnuludagdudugnsisaeuniely
($o8z 50.00)

3.3 dUayaanuuuas U N ATy
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A13197 1 MTIATIEviANduTusYaIRuaN vlENAveEnTIvEa Uy

4.265 4.198 3.904 4.490
S.D. 0.447 0.505 0.614 0.426
ITAQ 0.465** 0.428** 0.639** 0.440*
BNA 1 0.689** 0.539** 0.595** 2413
CTK 1 0.518** 0.537** 2.348
GTK 1 0.404** 1.605
CNL 1 1.668

s
a a

A58 1 deRansananduusyans
avdufudseninefudsdaszaudnuugia
vaagnvaeunelululsariuy wudn fuds
daszusazauilinuduiusiueg9ltuddey
nsadniiszau 0.05 Feillonafiazintom

ANAUNUSAULDITENINIAILUS DAY
(Multicollinearity) satfu IdLAviMInaaeu
Tagldan VIFs nudnfld1egsening 1.605 -
2.413 Fafidntfasnin 10 wansinlinudem
BosvesnuduiusvesiiuUsdaszauisa
nagouanuAgIusiolula

A5 2 NMINAHBUNANTENUVDIAMEN B NRVDINNTIADUNEIUAUANAINYBINITATIVEBY

walulagansaume

AMNTNYBINIIATIVFBUMALULABETHUMA

AMANYMENAY

fs29daUNIe U
< | A21uAATA

(o) duuseans b
LAADU
N130NNY

AINIZI1U
AAsil (a) -0.133 0085  -1574 0.119
ﬁﬂwmmL%snmfgmqﬁ'mqiﬁﬁ] (BNA) 0.143 0.110 1.304  0.196
Winwen13ANTAINING (CTK) -0.125 0.108 -1.156  0.251
Vinwgaumaluladansaumnatuiugiu (GTK) 0.527 0.089 5.896  0.000%
nn3iSguieg1asaliles (CNL) 0.218 0.091 2399 0.019%
F= 16.148 AdjR*= .527 P=0.000

o

*idAgnsananseau .05
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e

eee
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gelnAty M9anANTEeiu 0.000 ULagAMANYME
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Jod1dunieadffisedu 0019 vniiu
AANYENA suaﬂﬁmmaaumaiumumm
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a a L3
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11991ugsna bdauduiusiugunin
YINIHSIVADUWA L ULAT AN TEUWNA

dasUnazenusruwa

ns3deadidiitnguszasdifiadnu
NANTENUVBIAUANYULARYBILNTIVADY
melufidamarienunmnisnsivaeumalulad
g13auLneAveIRnsIvasuntely a1u1sn
ofusenaldail

1. gdnyurinvesgnsisaeunisly
Fruinuzinalulafarsaumaduiugiu
AANUFUTNUS UATRNANTENUTIUINAUAUNIN
Y9IN1sAsIv@auLnAluladansauinea
wan LU wmmaauma’tﬂwmmﬁmw
ﬂwmumumﬂiu‘laaawsaummuwumu ik
au3 audlafedfuisnisnsivasy
welulaBansauma waznguanefiieadesly
nsnsadeuwmalulaBansaund deazausn
thunlfifueiesdloluns jURnunsiaaoy
walulagarsaumelaognaluszd@nsain
dannaseiu Henderson et., al. (2013) Wu7in
Anufiieafunnudssdiuledt (T risks) uas
msmmuma‘iumwwmu (Application controls)
flinansznuaguINsian1snIvaaunsluLuy
UsIN1T wanns Auledande (2553) wuin
Ansiagoumaluladatsaumeaiun s
WUINIIATIFABULNALULadaITAULNA
AALLIMNYes COBIT snltiluindasdiolunis
UURUnTIRdey wasiniviignsivaey
anunsolfifuiadesdolunisasuniu uas
ArUANIY Favilinisnsivasumalulad
ansaumna a1unsaaiiunisiaeg1ansaungy
auszduadssiumalulaatsauina
YDIDIANT WAL UTIYINNUILERATDINITHTIERY

funsieuiedeoilesiinansgnuidauan
AUAMAINYBINITATIFABUINALULAE
ansauna wandliifiuiin1signsiaaoy
m&ﬂuﬁmwmjaﬁuﬁ@ummmmé’wmi?]ﬂ'emim
waﬂammu’mwwammamawmﬁﬂﬂwmg
iuL‘UEJ‘U A Usenie wuduun F1Auae 7
WAeades azaruisadiaudflasuun
UszendldlunisufuiRauegraiiuss@ngain
donndesriunssdinig azan (2559) AlFdnw
HaNIENUYDINYEN1IRTIvdunelugana
gNSNAINAADAMAINTIHINUNITATIVADY
meluresdmihinseseunely veedns
Unasesduvisstululszinalng wuinvinwe
nsnsavaeumelusunsSeuiodisdeiiles
(Continuous learning) ANaNIENULTIUINAY
AUATNIIBUNTATIIARUN Y SIu%
Endaya & Hanefah (2016) finui1uszansna
Y83an139539d0un1slulasunansEnulaen s
INaNYNEYeIgnTIdauneluLagns
UURnuresnunnsivasunelunaonau
NsatuayuYeaN¥neeAns waglanailiin
ANANYEYDIRATITAUN BN TIAIY
\ges5TunTsAeasiiiuszAnsua (Effective
communication) mmﬁmmayl,l,azmi@l,l,a
p¥1909819n (Proficiency and due
professional care) WazN1TNBOUIULAZANT
e (Training and development) 8ndae
3. qununriivesnsaaeunsly
Aun¥En1sANTIININg lulnansgny
ag 1 ilded1AYAUANAINYBINITATINABY
weluladasauma Sao1aAnanmsiine
MsAATAMNNY [WunszuIunshin fansan waz
Uszifludeyandngiuiitisadesiuidesiian
NnRueg1sauAsUAIuATue3e tngld
ndnLnasniIvun nén wnna auldmney
fuwnzauniodngaiiolulflunsdaduls

2. AN waENRveEnTIvEaunely



wieUsvidunioundguinie q deidu

RMUTL Journal of Business Administration and Liberal Arts

Vol. 9 No. 2 July - December 2021
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e Buadnid Tnduen, 2560) N3l
Annvieiliauisnldideniendesniu
AnudaLUURY annsdunauaglisuasy
wan1safiinduld drelkdauvusounay
dndudoyaiildsunudeoiiiaasslildonsual
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(@muna Tngislne, 2561) Aadudlefnsaaaey
ey finsiSeuiedseiosnensiineusy
ndngnsiuindnedisseiilos dn15Anw
ngazidou Ards Usena wuaUfoR dduas
fuiendos TedwmalfinisAndinndifiaiy
uinsAndmnstudnlvginasgninunld
TunsdlfiAnmnnisainieluaniunsaiingm
(Critical situation) Aid1Fayn3eiinansznuga
sansdndule dadfudiuivaniunisal
Tnevhly fenvlifinnudfunntnnisands
Anngervaziiundnududuiozdiunld
(DU IN13ANYI d1NINUAITIVATIR,
2557)

4. pudnuazfinvosnsaaeuniely
Frusineraudorvigniediugsne
ldfinansenuegreiidedrfydonaunin
yosmsngIvaoumaluladasaume eaann
ununvesgasraasuateluingi 1Ju
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NAUH U TUAENUIEUTUATIA (BINTTO
uasiazimg, 2561) FrHuNTIBNMIINGIAY
sauau anansasindulaliegegndesiuied
waziunzauivaniunisal enatluunum
wiflesguinisseiugandetinuesianis
unndgnsivaeunigludenalvvinye
AuBmnaMeugIiavenssaeunely
Jeluidudadendnlunisdanadanunin
YNNI TIVFRUMALULATATAUNA FRAATDY
fuRnddng uiynsi wazdaas Auay (2561)
LagsuIAsissEnAlne (2561) fildnanain
NINEMIIvdauN e luliinyeldand1uan
Tun153As1gn dautilasdraiigane
Tuszuuanusiunalasnfoszuuansauma
fimadalunisarvaunisnsivasuniely
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LWUIN AUANNINYDINIINTIERUMALLLAE
arsaume dadugnsraaounisluadsli
AudIAgyAuTinweaumaluladal saumne
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WIURUR ATk MAeItes wielvaiuiTe
WalAudnyMeYognsIvaounely uax
lldlunisnsiaaeusumalulagansaumne
aruisaandunisAnduguassAnsiv
d0ARdRITUNINTIIU wATNTBUNITALTLIY
i oS d v Y A a a
#19 9 MAgITeliegraliuseansnm

2. datauauurdmiunisinidease
saly

IS = Y ada v a

AITN1TANYIAI8ITITELTIAUAIN
WetuRManwueavensIvaeuniely
AlsaAUNINNITATIRARUMALLLAT AN TAUmNA
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Abstract

Tourism plays an important role in the economic development of many countries

because it generates income for people in the country and thus has a better quality of life.
The purposes of this quantitative research were (1) to study the opinion level of risk
management and business survival and (2) to test the impact of risk management on the
survival of small hotel businesses in Lampang Province. The population was small hotel
businesses in Lampang province. Number of samples was 99 hotels. The tool was a
questionnaire collected from executives or entrepreneurs of small hotel businesses in
Lampang province. The statistics used in the research were descriptive statistics for percentage,
mean, and standard deviation. Besides, inference statistics used multiple regression analysis.

The results of the research showed that 1) overall and each aspect of risk management
had a high average, namely integrated risk assessment, followed by comprehensive data
reporting, holistic risk planning, and systematic monitoring; 2) the overall and individual
business survival average were at a high level, namely the ability to adapt to change, followed
by sustainable competitive advantage, and the effectiveness of organizational dynamics; and
3) the results of testing the impact of risk management on business survival were found that
systematic monitoring and control, holistic risk planning, and comprehensive reporting had a
positive impact on the survival of small hotel businesses in Lampang. Trends of future
entrepreneurs should focus on managing business risks and maintaining business identity. This
is because it is a small business and has limitations on how to generate additional income.

When there is a problem with running a business will allow the business to continue stably.

Keyword: Risk Management, business survival, small hotel
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Abstract

The study aimed to find the factors influencing cost forecasting of press dies making
for automotive parts forming projects from a private company. Including to develop and test
the cost prediction equations for dies making projects derived from multiple regression
statistical analysis processes using data from 35 projects of dies making during 2012 to 2020,
which are divided into two parts, for model developing 29 projects and model testing 6
projects.

The results of data analysis from 29 project using Pearson correlation analysis together
with Multiple regression analyzes, it was found that factor of dies weight, factor of part size,
factor of time to produce dies, factors of part material, factors of part thickness and factor of
the number of times to test that influence the cost estimate in the dies making project
respectively. In addition, the multiple regression analysis results were able to develop a cost
prediction equation for the dies making project. Using the selection of factors into the equation
by the Backward selection method. It was found that the major factors that have significantly
impact to cost are the factor of dies weight, factor of part size and factor of time to produce
dies. These factors can be used as a variable in the cost prediction equation of a dies making
project.

In final step, the cost forecasting equation has been tested by using data from 6
projects which are 3 large size projects and 3 small size projects. It was found that the cost
prediction equation gave 95% accuracy which could be further extended to use for the cost
control process of the dies making project for this industry for both of the model equation

itself and methodology to develop this model.

Keyword: Cost Estimation, Cost Forecasting Equation Development, Press Dies Making for

Auto Parts Forming Project

unua

Tutagdugsiaeusudvesusenelng

=

fanmnsuisduiideudiegs esnndigumy
ity faanmakandudmusznausneus
ludsgwelng wazainn1sud1908uaaIn
A19UsEne denalvgnainnssuetueud

fin1susuiilunisdnassauyulueAnslv
Fanni ediudnenmlumsudeiy
Tumsiasagudluealva Sindlduyu
Tumsdavihusifiust Al duetesiiolunstugy
Fudrusasudiidoudiege deosdnsléfing
faassninenaieandunuludiud 198



J1saisusmisgsivnazfialAdas sisuinadaiuun

UA 9 aUUR 2 nsnoAU - SUoIAU 2564

Auan e lunisudstuiiunnduudy
9813l3An Wi1n1sUIMsAunuUAITIAY
wifiusazdanudidyuin uwiilesdae
nIruIunsHAAWl i At ududaunany
Fupou dewrnisenuuy ndeduguusifin
AL Usznouudiun neadouudfiu
Tnomstutudiuiugy sunseitaingdousifias
fiedosinsauatedu ilinsUssanaduu
WedamsdunuiuFoswn Feesdnsanilng
snvhwedunuil Tnemsldldemaszann
estitialiaeiineutnegs vilvosdnamene
viEnAs tuanuAunliiEmeUssnuduny
nnmsifieulassnmsfiadrendeiulueiin G
ALl Aeuden Ingainnsne wuin
ﬂy’ﬁ‘ﬁﬂ’liﬂizmmhaﬂﬁﬁaww wazisnis
Usznamuuiieulasansfindnends Gdlsan
wiugeglusziuilondenisinnisfunuves
lasansluewnas

MeUszInafunuiusiugSaudady
fumsmuauiunuasdadududdaiivinli
MIUIMISHUUTRIlATINISUTZAUALA NS
fe Tsmsinuedunuiuiudaziinld Tag
n15fnwdeanuddyvestadediidning
sesunumsdviusifian faunuiseiieaula
AR UMy Tasmslideya
Tnssnsluein iedinsnzsidadeiiiianswa
ABNTYIUNEAUNY SIUDITRIUIANNITYINUNY
AununsInviudiunlaeldngunisada
Tumsfinw

Saqus=aJn

1. viafAnw1Uadgniansnananis

[ ¥
3

Uszanauauyulaseansdniudfiuiduiudiu
JOUUA

2. leiannaunmsduuuunsUszana
Funulassnisdaiuifusitutudiusosud
lngldisnsneada

3. WBNAFDUANNITAULUUDIAINY
wdugrlunisussanasuyululasenisdnyi
WU ANV LT UEIUTDBURA

assaunssuRInyoved

AI3elASuuSesuIAn wagngug
fiendosiunmsinuaudde el

1. wifndulans wazn1sdasia
sl (Press Dies and Dies Making Process)

n1suandunluduiaunn (Mass
Production) sinagldusifuriiduniosdiofidne
Tunsvlraudluanenisnaniy o ddnvas
wazgUnseilmiloutu Tnsusifiad (Dies) 9zl
dowiimaneda Asilddusutagle 1 Tduld
pugULUULREItY FeflanadszasAndniile
Thfuauiiaunmuagiinnuisansaduly
auwutluszezeny Jaudiundldlunisude
Sagluusiazyiin edizunssfiunndrafuiueg
fudnwaenstdaulazauaudfivesiagies
Fedmfuniswantanmiumdnuiuayld
wslfusiuuutla (Press Dies) lumdn Taeangdl
WINULI, WaEWIARUS WAIRNTIng (2560).

wifinsiduguguniulany (Metal
Sheet Forming Press Dies) Lﬁum%aﬁaﬁmw
dmfunistusuianlangdeldusdunuii
AUy LLazawaaLﬂ"?‘laa%ﬂumsﬁugu
Tamzusiu Tneil 9 nssuistusuilldvsznauiu
sl du 1w nsduienz (Blanking) n1s
191¢3 (Piercing) N156A (Bending) A15aINTL
3U (Drawing) mi%uyu (Embossing) A5y
21 (Coining) N15UUSA (Swaging) N1sHUVOU
(Shaving) N135AAvaY (Trimming)

Tnowfinidulansudsladu 2 via
YOLURNN TauA

1.1 wiifiusidususuuduneuiion
(Single Die) As wilfnfifin1sduTuauld
ANYULNULUUREYY LU Angeg1afel vivedn




AT TUIIUDL LAY

RMUTL Journal of Business Administration and Liberal Arts

Vol. 9 No. 2 July - December 2021

1.2 wiANWKNaN (Compound Die) g
wifssivhaudasaudansnssudsiuly Teglu
nstaluafafen wunmsdawdon uazianes
asﬂums%mwwﬁm%ﬁq

1.3 LfuNI1 (Combination Die) A
WRUAAT 9 wailousdRusinay vonain
Fuiawdiasihnuedulundoutulde
dumsfauagnsantugy s

1.4 wdfuviwuuseilas (Progressive
Die) Ao wiinffdiaardinisduuinniwnila
anil uazuwsiulave (Strip) avgndaunuusiay
annil auldzudnatusiudidesnis wasdn
Fusrueonatnuiulansiianidnisineu
gaving

1.5 wiAunNgs61u (Transfer Die) Av
walfasidsiaandinnstusnnnimilsanni adne
AU wlRusiuuudeides wadnsfuAizuey
fesnanusazandiuazldnalnsnlu@
dsrnuduaulganddaly auldduan
foans

5550YA Juuas (2018) lananalian
dmdunszuaunmsinrhulfaidunnlasnns
srilfunounisininiindrondedu Tnoay

'
a ¥ a

\3 mumﬂmiwmmﬁudauﬁéfmmﬁsﬁugﬂ
LATIINULEUUIAEANTLENNTIUAD PUNISHEAR
Fudiuveudazanid Tng uneudaun
EANAUNITIAIUURUNHIUATEUIUNS
9ONLUU BUTUNITAINUARUINIILA U
\n3osdnsnaiterinfauafus andudunsiu
LUUMEeLLAN uarvaswfiuY ndsa1ntuy
JzfunIAPRILRAsITaLUURENULAZ LU
avldon ntuieUsenevndfniuazvnas
Juwsiilone Aoudsuouusifusiggnén

2. uuafan1sUsEIMAUNY (Cost
Estimation)
N153ATIEALATUTZUAUYY SIUD

n13¥aUszansnavesnisuszsunaduyuiu
=% < d sag ¥ A
nilsluiaeelioniaasuganansnlyd e
a L3 a = A aa
ATIENLATUTHUNEUNIUEBNYDITITNT
Uszuaudunulilanuisslogiianiig
Y a' = = = v
winnzaufudunuigadaluuniianiial
ussaidmungvedlasenis 3alasanisanunse
AANTsaUNUlalsaIalauiug) wid1feInIs
ANULLNEININTY FAesldTIuasdun wag
naTtuNMsUsEINARUNEIILILLIN 1ng35n1s
Uszanasiunuannsautsentidu 5 Uszuan

ADQ
She

2.1 ﬁ@Uﬂ']iJI}EL%EJ’Hﬁ’]ZUv (Expert
Judgement) Aan1sUszu AU UlAENIS
deunlNyAAafiinl1ulTedvig uay
Uszaunsal Tusugaamnssuiiisateanie
Tnsanisfindnendsiu wielwlddeyaduyu
Tasenstu 9

2.2 n1sUszunkuuazulana
(Analogous Estimating) fi® N15Us¥aNauAUY
flddoyadunuvadlasenisiiaeifintuais
Tuofniiidnuvuradieadety snduiugiu
TunsdredadmivlassnsiozUszannig
funulutagtu vieidundnedraniainnis
UszaalaNuuadas (Top-down Estimating)
sndegaty Tasanisneuntifiedne fuis
Furuinls Tassnstiafidunuuszanaisiny

2.3 N15UTEUIURUUNITUNATN
(Parametric Estimating) A® ﬂﬁiﬂ'ﬁzmmﬁunu
Tngldanuduiusniseifueialsnig 9 993
Yoyadunulasinsiifiluedn urafrauuy
Arudn LioUszuian1sAunulasInig
Tutagiu lngauudugivean1sussunnnig
Jusgfuaruduiounarusuimvesdeya
Tuefindlédneds sndetratiu Fununishnds
ABNNTIUUAT AUNUADASIIAUUABALALLNT
Jusiu



J1saisusmisgsivnazfialAdas sisuinadaiuun

UA 9 aUUR 2 nsnoAU - SUoIAU 2564

2.4 n15U5211UN19IINTUVY
(Bottom-up Estimating) Aa N13Uszanauauyu
wuuazBen laeAulnudunulufanssugey
uazTusunuaradlufanssidsefuganinau
Hunusislasams fenruuiugasiuog
duaduazidgalunisuuaienianssudn
gndfes uarauysaiifiedls uwiismsiasldiom
Tunsuszanasunuunnanuldeig

2.5 NM3UTENIUNITUUULA 3 30
(Three-point Estimating) A9 N13UT2U1UAT
fifiansanfsaduliniueunazaiuldes
flagiAn Tagldan 3 A1 Tuaaunisaliidiiae
(CO) amun1salund (CM) uazan1unisali
Lm%’wﬁ'qm (CP) ImgNISAUIUMIAIUTEU
N153aINIMeAINAUNIT

(Co +4Cy + Cp)

CE:
6

dmiunsussanasuyuvedlasInNIsl
ATeTAedomats iy Tnvdulng
2gl3I5NTIATIENN SRRl L dAuN AN
TuNISAIRUARILUSITIZUNTT FI8819LYU
1555uUg Useninsal (2562) laAnw191uide
FoemsilnsginnuduiusyesUiinaan
Neas 9@ NIUDIAISABUNSALESIWAN S¥1INg
IBUUUIIABINITONNDYLTITOU LALIDIATIVY
Uszaifioy fidunisAinelasanisneadng
DIANTADUNIALASUMANTIUIY 136 1ATINNT
WowmuIaunIsEULUUS1835n1sana0y
\WFedou Fenvun 5 Jade Tawd YSuiw
ABUNSA USUNaumaniasunaunsen USuna
wuunde Uinuaune waziuiussguiieing
lngidn1snaasuainnisduiieg19vetaya
a1y 44 Tasans

dundey nrumdune, uagialde
Fun$duns (2560) MeFnwreuddefiisafy
ATNAUINITONDBLAEINSUNITUTLUUAUNU

9

AnunkduaslullnugaanssuveUseme
vy IngUsvandldisuuumsnunin luns
AATIEIAUNUUN ATV A5 TTUYA
IndlefiduAunuILINEITINIY 46 1ATINTT
ileadaannsduuuuUszanadunulasenng
Mntulmagoumaeuaarnedouillien
flan dielildaunsivmngauiian

\uY" F3analng (2557) laAnwins
Uszanasunuidesiudmiulasinisnoatng
syuuseg Insfiansaniadedidaiudidy
AoRuulaTINg Wauaun1sneadalung
Uszanasdunulasyszandldiaun 3 35 1dun
AWNTanaeuLdLdukuUnyaa (Multiple
Linear Regression) 35n151A59918 U5z d1"
Wigyl (Artificial Neural Network) kag35n15mn
Afivanzan (Simplex Optimization) Nt
i fudaldlunsuSuufdunuiuaould
mutaenan elduaunsnisadiinisuszana
dFunulifiemnueaandouiyonsuld

8ndegrvesnuiveiluves Usian
woelne (2544) AldAnwinisiaurannis
NadAn1sUTEEI AU ElATINISNoasi
91ASUTZLATAN 9 A veNn 15y d1neu
91A15138u waziinends TaegliiSn1sannoy
L%QLﬁuLLUUWﬁ@m (Multiple Linear Regression)
WATATNUARILYIBATEMIUUUINIINASG
paNkUUMITIAMNTTULazan1Unenssu Lo
NusENNY uandaenssy nulaseaing
Muav1avia Ol wagaudiueinie
Feaunisnisadnilduduanuisadnluld
Tumssasuyszanalasanislu uazamise
M31980UAIUYNABIYRINITUTTIUAUNULA
GINERIGEN

wonandFadisnisAnduyuniy
Aanssu (Activity Based-costing) Tunns
Useu1nN15AunUYedlaTInig 0g139L9u

JUAUINUADAS1IVDAIN1UTTTUTIA LN LD NAU



NUITYVRI5ITY LDEUALAYIR (2543) AlAd

RMUTL Journal of Business Administration and Liberal Arts

Vol. 9 No. 2 July - December 2021

NINAIUNIFUNITNIERRNITUTEUIUAUYUNIT
Aadsrudiuindosnalulasinisneadns
159l Usznoudae 21 Aanssuges Tu 5
Aanssuvan way 11 Aanssuges Tu 5 Aanssu
U Fesrunanldinetanansauarnedey
afaguuuunsUudiumufanssy wawinis
AMurudunuTINedlaTenis deayldaiiy
azlduandugigs wildiiarlunisussunn
AUNUADUTIUIY

fregrsuiTeiAsauiunulasinig
Tun1suszine launauideves Gregory, P.
(2016) AlFANWINTEUILAITUTZUN QUK UYL
LUUNISILURS A (Parametric Estimating)
d19TUuUTUYU§991A15909UNITNERY
2a1a11 1AEN15ILATIENToLAAUNUIIY
1A53n151UBARTIUIU 50 TATINIT wazHaIuI
WuaunisnisadfisnisannoolFadu
wuunyAu (Multiple Linear Regression) Jdie
SrnpmuazmInlunsIaRIUUsEINe uaY
a1usadreliguInisvesuniine dedl
madenlumsinduloldietu

39384 Zhang, H., Jiang, H., Xin, N., &
Wang, F. (2014) fild@nw1dadusine q s
SwnaseduyunisairsitenAulianils
Tudsemasy fuedadeiidsvsnaromn 26
Hade loun i (Weight) U5u1935 (Volume)
T1uruv99lUsInlnd (Number of Prototype)
ANUUIRUUTBIUYUEUNIaBiannIetind
(Cost Density of Electronics Parts) @314
nutntureafunugunsaiinieana (Cost
Density of Mechanical Parts) tJufu way
inluWauaun1smsadansadamans lag
nsaasizikvuanaesuuulaidudadu
(Non-linear Regression Analysis) Lo WU
AWNTUTEIIMAUYENTAT NV IINeIN A Y
Tuuszinalu

Tudruvesmsanuifiisidosiunis
Uszanausa1vesuliuilagnse dauideves
Hassan, M.F. (2010) #il¢i@nwidladedifnase
AuNU wagiaulUsensun1sinvinluiaue
51A1984n153usdfininnUszian agly
181aINNITHAUBITIAINITIAV LU NUH VD S
uSEndniudfniurands soudedinng
Funwalfidervngitensivisdadeiilna
sofunu Faldun vurawifind Jagdldvin
walfiast dwiinuaifiast wegaududeulunis
gt anduindeyafiadrsaunisdae
Wnsanneglduduluunyau (Multiple
Linear Regression) 11lalusinsunisuseun
1101 el sunsululdeulugnaivnssy
93¢ Fsdoyadadefifnasedunuy wazisnig
Tumsimduiuvannislunuddomandld
gminnUszgndliluntsinunadiiidudien

— S — —
28N1SAMIUUNISOVY

1. NUMIUNOUNHaZUITNAYITD
e lns unuInigIsnswardavelunisg
Uszunadunuuiiniduiudiusosud
WBAS9EUNITNIADR

2. viusausaudeya lasan1sdnsin
LUAUAUUTUAIUT OO UARILE W.A. 2555 D9
W.A. 2563 1AEN1TTIVTINTOYAIINUUILY
APV NUIUNINUA 35 LATINIT LABLUS
v &, | % o v Ao ¥ o
Tayaily 2 du laun diudeyanldimun
AUNITAULUYU 91UIU 29 TASINIT AL
drudeyanldlunismaaeuaruusiugl 91
6 159015 wuadundfusiauindnuaglvg
wuuag 3 lAsants dedeyanlinaasy
ALATMUAIINIUIANIIILALHIIVDITUINY
d'd 1 a < Ia 4
Adauralidiy 1.5 1519005 tJuUbdRUN
uaLan wazd msundiannldvuguuau
d‘d 1 G 1 % 4;(
AdVUIPLINNITVEOINU 1.5 As1auns Yuly
WuwiRuiwunalngy



J1saisusmisgsivnazfialAdas sisuinadaiuun

UA 9 aUUR 2 nsnoAU - SUoIAU 2564

e‘ﬂld

LLa‘“ﬁllﬂ’]‘l?}mNLEUEJ’JSU’]iUVI:LI'Ui‘“ﬁUﬂ’]im

<
£ £%
= a !

'%’mﬁwLLuwuwﬂmIammugwumuiaaum
11N 5 1A5ens $1uau 5 au Lielimstui
Haduddnyiifiavinasefunuuaynisuszaal
dunuildlunsouutnnlutumeudaly

3. dupoumsnuansauLIAn 1ng
Tidoyalutunaunissimuatiade enis
fianaumsiildanussaunisalvesiiBensy
LAEAISNUNIUITIUNTTY TaUsEnaudle
fulsiudodaforimuaildlunsdine éun
vty naflivinveauifiad dmiinues
wlfast waeYagifldvhudfssidutudusoud
LAz UInU AeAUNUNITTRTIRLALA Tag
azthdadeiidimunainnseuuuianluldse
Tutumeusaly

4. Supounsdsauufgiu 1ndoyad
I8ludunouountifsandszaunisaives
F1382910 1ATIINAITNUNIUITIUNTTY
suideinguszasanifianudaiaulunisdne
Yaduitiafeddgduiiavinadedununiolyl
FaldsannRgnilunisfinusd

Ho: Uadedn ”zy mumlaiﬁwaﬁuéfwu
H,: Jagedfey muﬂmamamwu

lngagldisnisnaaouanyfgiu
nnsldseduaiuifesiufisesay 95
nueAuI intadeiianidudiAsy (Sig.) Uey
ninfenay 5 Jadedrdniidvuaiuazyfias
ANYRFIUIN (HO) wazay gouTUANYAFIU
madon (H1) tuite Jadudfyfismundud
dvsnasadunu wazlunianduiu nndade

fAdsdnAgy (Sig.) unNnImIeiniuievay 5
Jadudrdgimvuatiuazeeuiuauyfgiuing

a

(HO) wazagUfasauyigiuniadon (H1) wu
Ao Uadudrdgirivusdulidiiansnadedumnu
‘W

ANSIAVBURLANULTUAIUTOBUR NAFBUAINY
andedresaun1INNadanlaun lnelddaya

nsadasiuaunds uviinisnaasuady
ONABIYDIAUNIINNEADA uazazUnan1sAny
wielymsruiauuamaenslda

5. dunaunsinzsidoyaldaia
Ingn1sitayalasinisdnviuafinnluefe
WWaIENNIINIERANsUTEI R U Ulag
T#38n159anun 2 dau 1dud n1siaseien
anduiusIesdU wazn1TInTIEinIsanaee
Waduwuunman

6. TumauntsmadauANgNFDITaY
AunN1IN19aia wagn1saguNa lagdiauns
Aukuun1eadflumuIuauuuedlaIIng
FaviuwifiniudhluiTeuiisuadunud
AATuTs wagshnisvaaauauLLug1Taq
aun1sauuuy laelddeyalasanisdn 6
Tassmsililldsameglungulassnisiitihdeya
sRNAINIYNSaRR EonTsazUnan1sAne
Welimsruiauimanisldaruvesannis
yaadRitlafaLTy

wan1s33yy

1. insrevdadedidanudfysonis
Uszanaiunu laelddeyaainnisdunivel
Admgiitiuszaumsallunisyszanaudunu
Tasansdaviulfidududiusosuiunnni
5 Tasamstuly $1uau 5 au wui iy
lidduauddyvestladefidinanseny
dofunuuoIn1sFariusdfius d391nn13
UTzUIUAINEIAYAIUEIAULN A NITLA
ihainfigideavgdiduiiafeddmansemy
sodununsiarih nuin dadeidemaredumu
Fud auradusu varildivesudfiud
uinvosuiifind Yandldiudfus ey
wmmaﬁa@m%’ﬁw%mm WATATLUIUNIS
NAFURITUN Auddy

Tasannsnauntnngelilataluniswauiauns



RMUTL Journal of Business Administration and Liberal Arts

Vol. 9 No. 2 July - December 2021

Hosdu Yesuvesvurnduciuasil
ANLARARd DI USNBUZYR ARLNTLAAT N
gﬂmwaa%umuﬁﬁmms%ugﬂ Fomnduau
fvwalngazylidasevewminvesusifins
snTudae tesanuaifinsidlslunstugd
Judruazdosiiuinaseunquiuuionld
wagmnTanildiulfuifidadiuvosian
fifisangs enavtilsidunuvesiaseniaifinduld
Tidnasulassnisvuiaanuielasennsg
el Ve wnTanldvindunudienunun
uniu azdinadedadiunsldaniildvia
wiifisd Feazdeadivagifiaunimgaindy
Hosnnuifiuivzdewhwinilunisfunasds
wsaanedu WHudulangAdarunuiuin
Lﬁaﬁflmiﬁ‘ﬁugﬂ wena1nii Jadesiuiian
Al udfniuaznszuIunITnde UL ALY
fu 1inenaududouvesn1soonwuy
wiifuifieorainduldfunisnanualfad
wilassnsvuelvg waglassnsvunadn

2. Walunaun1sneatanisuszunm
Funuazlitedod Ay iidamasenisuszuna
Funuildudunuasd Aldlunisndausfiud
Tulassnsdarusifivsiidulunisiaun
aun1sn19ana laedlasiuA1uinisdanig
”Lumzmumi%m%u'gﬂ Wesannnszuiuns
vaslassnsdniuifuiagdugalutunen
anvhofensdssuufiuidusaggndn deay
T¥dayadnuiu 29 1asan13 113N
TUsUNTU SPSS Lilemmnuduiudseninasy
wUsaufusuUssuiiiutladedfy was
ANAUNUSTENIF L UTAUA UL TABAN
anduiudifieosdu wuin adeidmasiodunu
Aouthannd 4 Jade Tiun dhominusdfiasiden
AndUTE 0.924 YunAvE BT ANandLTUS
0.908 mmmﬁamaﬁumuﬁm 0.803 uay
naTlunsandeanduiug 0.784 Jmaaey
Jeoulvanaanduiusfiunnnia 0.50 Tnely

1 v ¥

AU 8NdINARDAUNUADUTLBY  bALLA

q
1 U v s

Fagildlunsviulfuvifienandusiug 0.228
wazsunuasiildlunsnaaeuiimandusiug
0.163 Fanpaeudoulvainaranduiusiivey
N1 0.50
\delinszinuminzanvesteya

£ v v 6

Sanduus (R) winfu 0.958
LazA1duUszAnianduiusiideans (R2)
Wiy 0.918 wazAUSuduUsyansanduius
n189a99 (Adjust R2) dALvinAu 0.896
Famsadt 1

NUIN ANEUUSEEN

M99 1 UARINTITOANBELTILAULUUNYA

Standard

Error of the

‘ Estimate
184,560.2683

0.958* 0.918 0.896

Slelnseianeduusyavsmsanaoy
Baduwuunaa 1915199 2 o fiseiu
amudeiufifesay 95 axdl 3 Yaduiiufias
HO \ileaniiaed Aty (Sig) Jeaninan
sydudodAymisadanflareg 0.05 liun
g uidatodfayd 0.047 nandildly

NIzUIUNINERIIATEEIATY 0.035 Lazuuiin
YUAUNTA1TedAE 0.001 F9aUIS0a1AU

9 .
[
Y |

HadeiTdvdnasiosunuusinnluleylsan
ArdudszaninisannesluLvuaziuy
1551 (Beta) Ingliidilsianiomnenuii
daduifidnsnadeduyuiiudusuuinie
e auifind drdudalufovuinves
Fusn nanfildlunssuiunisndaud fns
AR Uy Yandldviud A was
Srduaatinefediuiuaienisnaasudiiiu
Jadeiifinanszvusiofuyutiosiign

ntu Weldiinsdadendatelagld
WMsiFeNLUUNBENAY (Backward Selection)



JsaisusmisssivnazAadidas sisuinadaiuun

UR 9 aJUR 2 nsnAu - SuonAL 2564

Weosanfuisnisdndendiuusesnedne
fldnalineanniznisidenuuudianin
(Foreword Selection) 1ngA113019n159AN1S
Hadedifednediin Tnedrdumuedulseans
N15aARYLTLAULUUNYAMYBILAarTaTY
drfdnadu Weddudsiimunzanainnig
Frurganuaididunis nuiisiuaunts
mMsnagey e tadeiiaivddminian 2
LififedAgydsgnudnesnainaunis

91ndu dnduniseaeudaded
wideegluaunisnaly wuin AUNUIvELIER
fldvhiunududadedldddeddydniagn
yineen uazAniunsnaasuiladefivieet
Tuaunseiely wudn Sagildviuadfusiidu
{]a%’aﬁhjﬁﬁaﬁwﬁmﬁagmﬁmaaﬂﬁﬂﬂamms
wdrdndunisnaaeudadefiindeluaunis

! v A A a o o w aa
wud1 Yadeivdeluaunisideddgynisada
Manun Jamganisantdentaslaaunisnis
nageUNIUsEaNSAMNTYIIuenall

Cost = 2,768,035-74X+261X,+1,152,982X5
de  Cost  fe suylagUszanm

X1 fe wwedue (m5..)

X2 fe nanildlunszuums (@)

X3 A9 UMINUDILURUN (F1)

mﬂsﬁagﬂamiwﬁ 2 AduUsEansnis
ﬂﬂﬂ@%ﬂ‘ugﬂLLUUﬂ%LLuuﬁU‘UBﬂ‘UU’]ﬂ%ﬂMu
WINAU -74.438 Na1Ae UINNIRUATRIUN
Funudfisdu 1 mseuioms ashliiunu
ASIVLUNUNSATanaY 74.438 U

A19197 2 LARIAFLUSEENSNTONNRLLTATULUUN AN

Standardized

Unstandardized Coefficients

Coefficients Sig.

Standard Error

Al 2,768,035.131 645785751 4.286  0.000
UIATUNY -74.438 35.417 -1.225 -2.102  0.047
a0 260.994 115.852 0.216 2.253  0.035
dmidnusifiss 1,152,981.835  307,722.201 2.129 3.747  0.001
i’mjfiﬁmjﬁuﬁ 798,228.476 485,216.335 0.127 1.645  0.114
mmwm%umu -1,129,517.529 1,275,584.492 -0.157 -0.885 0.385
N1SNAADU -35,531.762 42,459.142 -0.057 -0.837  0.412

3. N1SNAABUANNITAULUUNIEDA
Inglddeyaainlasenisdudn 6lasanis
Fausznaudaslasanisiudfusiduiugy
Funuauadn 3 Tasens uasunuruneing
n 31a59A15 LilenAaBUAINYNHBITDY

aun1sn1s@nm dmsunisletadeluniswaun
AUNINNATARUNUYDILATINITIAVUL LA
Jududiusooud TnsAiArnunainAdeu
sEnIeAunuvestlasIn1saseluefniudumnu
yoslANMSTFINAUNITNIERR FIm15197t 3



A157197 3 LEAIAIAIILARNALARDUIINATNAFDUANNITNIERRA

RMUTL Journal of Business Administration and Liberal Arts

Vol. 9 No. 2 July - December 2021

S19a2L28n

N1IAUIE 30 31

naulATIN1g

wiRualngy

TAs9N1S

32 33 34 35

walRHULIALAN

%

AuNUlATINIg (M)

3,353,989 4,010,021 3,862,981

2,733,986 3,387,675 3,415,432

AUNUUTZUIU (VM)

3,247,532 3,887,400

3,740,697 2,557,887 3,189,696 3,236,799

i
I A

ATAITUAATRALARDU 3.28 % 3.15 %

3.27 % 6.44 % 6.21 % 5.52 %

3.23 %

6.06 %

ANMUAANLATDULRAY

4.64 %

asywamsanduiudvv

N15UszuINAUNULATINITIAYN
a ey & ¢ aa
wiuR Nt udIuTasus lneisnisuszuna
LUUNISURINT s3uTIndeyauasUady
Usenaunsdun walfidenyigy 31 5 iy
‘ﬁl Y o U o U U ‘d‘ 1

Wielulaanauanuddey 6 Jadeidmansznu
AOAUYUATNAIUAUYDILLTLIYIYIINUIN
Tudes Taun vurndusiu taiilgiives
WU dmdnvesuaifiun Tannldviudun
ANNUIVDITANNTITYINT LI waTNIINAFDY
WUALA ANEIAY

Y oL .

YU LBUIUBYAIN 29 1ATIA1T 1N
ATITRAMNFUAUS A DAA LA ANFUNUS
WESEU WU Undnveudiun Uu1nYe9
s ot a a o g v
Fuaru anldlunssuiunsudni Tagnld
i AuuIveianldvinguy was
T1urunsenldlunszuiunisnadeuding
AOAUYILNITIAVIRIRNAINEFU

wana1nil Tunsiauaun1sm1sada
N15UsEUAEUYRILlATINITIATILU LN
lngldisnisasisaunisnisats dalddeyaan
n1sanwrdadelunisdivundeyaasly
TUsunsu SPSS LazitAs iy iduUsyansnig
anneglduduLuUNYAn Wud1 Yadend
dnswaderunuanunludesliufvuinves

Fuau vadldlunszsurunisndnwsifin
AUMUITTUIIY TandlEviiusifins uag
$1uruafanisnaaeu Taeld3snsdeniade
LWaNNITLUUNRENAY (Backward Selection)
nudrnanntadeiifios awdededifias
aunfgrundn Toun dwdnveuaifun wung
v03iuy nanfildlunszuiunisndn Jeden
HpdAgylounin 0.05

Fearunsnagulddnde 3 Jadedld
angnadean1sUszuAuulaTIN1TIA
wiifainegldlunsadsannismeeda daudn
nils Jadvilerdodifyuinndn 005 azliign
thunldlunsaireannismsadfsnoidosan
Hutedeivoniuanuigiu

AMTUNITNAFBUANNITAULUUNS
add WSguiguiuaAuuuedlATIN1TInTin
waifinifududrusnsudfiAnduaanuien
AuAATALAABUAINFUY U IeETiTeaY 5
yi3ofiAranuuiug iiosar 95 Fatuannns
fangndsfiauutuduiianefazaiunsa
i luldaulaasdlunisuszunuduyuves
Tassnstludusududiusasudlasenisdu 1
Tusuian UunsuiulnszuIunIsuInIg
IAN13AUNUYDILATINIT UagaEAINABNIT
IR URAZAIUANAUYUTDILATINTIALTY
DE147




J1saisusmisgsivnazfialAdas sisuinadaiuun

UA 9 aUUR 2 nsnoAU - SUoIAU 2564

onuUsiuwa

1. nansanwilusuiedoiisvina
MON1TUTEUIMAUYUY TAIINARAARDINY
938909 Hassan MF. (2010) finan1sinn
Hadufidnadounu wui1 Jadedusuia
vostunuiidvEnaredunuInfiaaiuiu

2. JaduAfidnsnadodunu 21n
anandiuiildanmsdunsaliideisy waz
HaYBIN1TAATIEvealagldrAuduiius
anduiusiiiesdu (n danuaenndenduly
Tufirmnaiendu dufle dadeduruindua
favEnasesunuiududui 1 waztladedu
Fanltlunsuanusifinsiddvswaseduyuidu
Sdugeving wileudu wiilududud 2 uay
Sudul 3 azianuuansineiu usiliianueing
yosnadndiieuanto

3. AU uduUsEAnSanduiusings

a I ow

aesfildarnnisiinsesideya Alanvidy
0.896 mmmaamaaﬂﬂuﬁ’ummmLLuum
mVL@mﬂmimaaumuLLwaumi Fsrmnann
\ndouainmsnageuAsudie vilfiansan
Iadnnsussanaduulagldduiuuaunismis
afRfiunTuInIBnadana 1 aansnthan
Uszgnaldlunisussiliudunulaseinislunis
afraudfusidmiviudiugaanvnssusosus
Ioluegned

4. m3Uszanuiuyulasainsildiuey

mlulugnamnssuagldnisussunauuuly

& v o & @ = a
ANNUYRIL TRy T unan IagifigulAes
nUszaun1saiaInlasanisluefniiaiiy
AANEAFINY FIuanNaINazTAIINRI UG
MdasniinisUssualaeldduuuuannis
laan3sn1snsadfiiesanliaiunsasey
Uadeiidawmadosunuldodataaunas dudu
ada 44 d‘ ! ! dn( [
Fnlinan1sUsrunailiuiusuduegiu
Usgaun1sal WazAUT UYL TEIV Y
Tunsiazau

1w

5. Arduuszansnisannssluguiuy

AZLUUAY (Unstandardized Coefficients) i
T¥duUszansvesvuinvestudiuiudiay
[Hesanauinvesdudiu aunsaudsldidu
2 9unn Hufe TudILTUIALEN warTudIy
vuralng Fevildazieudrdudsedn’
asanaestdululuianimsaiudiy na1ife
Fudruiifioualuguinagsinliduyusay
Y049UnIINAoEAY

6. AINNANITANYINUIIAIAINY
AaPLAGDUYadlASINIST AT ufiniuunalg)
szfiandasnitvuindn tesainnisansi
wuAvUIALAnT Al NazLBea Tunnsg
Andunisuannudfiniounalg il
AULUITHUYDIRUNUNITINTINAIUAIINEYIN
189NN LagUTENBUNINNILIRUN
fidvuelng)

valdualu:

1. nsdnwiiifunisléddeya uas
FunwaifideorvganzresuiTnetueus
wimilduuszmelnewingu Jadeursdade
fifluadansuszanudunuitldannisinui
o dudadeiifinatulasenmsdnvaziansly
Msiureternsiwingy Tnsenvesiitady
su 9 Aldlgunldlunsinwadidtne
sonisUszanadunululasinisuuuduuas
aadnsBuMIuiY

2. nsfauraunIslueudTed Lflu
aun1snsadalagldgrudeyalusdnaniy 2
Lﬂuﬂimﬁﬂmmmu mmf\mmumumaﬂmqmi
fuanarafy aruandeney walulad
AN lunTSIineIn saufaALse way
gUnsaifiAeaTesdu 9 vesudazudtv

3. vt Tfadrinludiuveddoya

¢ daw

Alalun153ASIE Y wmaﬂwmzmimwama
Tug29 WM. 2555-2563 591 8 U Gamputi




Y 1% o = =
L‘?J']‘ZJ’WEJ‘U@E_LJJaVliJﬂﬁiLUaEJULLﬂaQG]’]QJL’Ja’Wl

RMUTL Journal of Business Administration and Liberal Arts

Vol. 9 No. 2 July - December 2021

SenItdeyanuuaunsuiIal (Time Series)
M1 uIulaesINIsInTiuliuiniieen
311in Uszua 3-4 lassnisded ningaula

a v ° = '

fig1uteyaresiiurulasanisiiuinnia 50
lasens wageglugieianuinnil ¢ Jauld
ra1u15aldn15IATIERUUBUNTULIAY

d‘ 1 ¥ v ] U
WiaUsenausiumelaiguiu

1ONF1SONJIDJ

\wY" Asanalne. (2557). gunI1INNaganIg

Uszanauduguiiosdudniviiu
IAINTIUYEIATINITNOATINTEUY
5798, (nerinusuTyy1iainssy
AEATUNITUAR). NTIUNANA:
PNANTAUNINESL.

5978 LDEUANINYG. (2543). NITUTEUIUAUNY

nsfndelulasenasneasaelsslnity
Inglgiunumunanssa. (neninus
UTY13IAINTSUAIAATUMTUGR ).
NFANN: PAIBINTAUUNINGTE.

595004UR Tuwes. (2561). (nAluladuuiun

Uugalane. (RuiAsIN 1), nFamne:
HongLau.

Tundey nuntung wagdide Junssuns.

(2560). NFNAIUIALUUNITONNDEY
dvdunsuszinaduyududiu 1w
NOE31YIodIN U5 TINY A INA LAY
AMUTLILUNES TullaugnannT sy
VoIUsEINALNY. 275815 ImIaNT
uazinalulad, 25, 656-669.

U190 waslne. (2544). gunIsnNaaaiienIs

Usea1ai71A1917 158193 UN 1569
suUseanal. Anerdnususygyl
FAINTIUAIANTUNITUAR).
NIUNN: WIngdemalulagnse
FDUNAITUYS.

130 WU LagNIANUS wAIRIAINE.

93930UY

Gregory

Haifeng,

Hassan,

(2560). waifuilansusiv $1uduzy
Tanre. (faindadl 16). ngawma: a.an.
Uszninsal. (2562). N153LAIEY

AMNFUNUSYRIUSUuTannoas9
d1v5UeImITAOUNIALASULNAN
F¥NINATUUVVIIA0INITONADE
\WegoU waz 5lATIUIeUsTaLTiBy.
15815IAINTTUUNIING 10U TAIST,
14, 84-102.

Puckett. (2016). Development of a

Parametric Cost Estimating Model
for University of Alaska System
Renovation Construction. (Master
of Science Thesis). Alaska: University
of Alaska Anchorage.

Zh. (2014). Research on the Cost
Estimating of China's Aviation
Aircraft  Development  Project
Based on the Parametric Method.
Beijing: Seventh International Joint
Conference on Computational
Sciences and Optimization.

MF. (20 10). Design and
Development of eDMES : Tool. Dei
and  Mould  Price
Algorithms trough Industrial Expert
(Master of

Manufacturing Technology Thesis).

Quotation

Parameters.

Kuala Lumpur: University of Kuala

Lumpur.

Project Management Institute 2017. (2017).

Puckett,

The Project Management Body of
Knowledge. 6™ ed. USA: Project
Management Institute Inc.

G.G. (2016). Development of a

Parametric Cost Estimating Model



JsaisusmisssivnazAadidas sisusnadaiuun
UR 9 aJUR 2 nsnAu - SuonAL 2564

for University of Alaska System
Renovation Construction. (Master
of Science Thesis). Alaska: University
of Alaska Anchorage.

Turner and J. Rodney. (1993). Project-based
Management for Improving the
Processes for Achieving Strategic
Objectives. London: Gower.

Zhang, H., Jiang, H., Xin, N., & Wang, F,,
(2014). Research on the Cost
Estimating of China's Aviation
Aircraft  Development  Project
Based on the Parametric Method.
2014 Seventh International Joint
Conference on Computational
Sciences and Optimization (pp.
335-338). Beijing: National Beijing

University.



RMUTL Journal of Business Administration and Liberal Arts
Vol. 9 No. 2 July - December 2021




NsasusmIsssvaAaurdas sisuinadiuun
UR 9 aUUR 2 nsnoiAu - SUDIAU 2564 67

mchumuwumS|§uuﬁ'iz?ﬁvnssums@uuuuuqmaucmuiuswﬁm

MuSInquiRonisdoaismussiednsulinAnuInangasusmisssne
ur1dnuidvinalulagsisuinadaiuun 13uJinu

The Development of English for Business Communication Lesson
Plans Using Task- Based Learning Activities for Business
Administration Undergraduates, Rajamangala University of

Technology Lanna, Chiang Mai

[ a a I3 1* s a 3 2
2323U INAUTIIN' LLazauUIy INAUIIIN
Acharin Chitprarop'” and Anawat Chitprarop?

913NN TN WTIND MNENTUTNSTIND ammInefewmeluladssusmaauu Weslnl
91IEINBNNTAAN NFNERNTUINTTING WnInedemaluladsvasaadiuun Weslnl
Business English, Faculty of Business Administration and Liberal Arts of Rajamangala
University of Technology Lanna

Marketing, Faculty of Business Administration and Liberal Arts of Rajamangala University of
Technology Lanna

E-mail: Acharinja@gmail.com

Received May 21, 2021; Revised October 29, 2021; Accepted December 26, 2021

unfiage

el nguarasdiiio WauuaunsSeufldfanssunsEsuuuugs foanlusein
mmé’aﬂqmﬁamiﬁamsmﬂﬁﬁﬁa wazileUszifiuiinuemnenisdangurestinAnuvdanisidou
pukunsEsuilffanssumsBeunuuil iRy lunelnawsnguilensdeasnisgiia
naufeg1alun1side Ae dnAnwisedudTynind nangasuinisssna umInerdemalulal
s1vusnadtuun Wodlml d1uau 75 au MFeulusiednn awidinguiiienisdeaisniagiia
(English for Business Communication) Tuniadeud 2 Ynsnw 2563 tnawpesdeldlunisided
3 dau Ao 1) indesilelumsaiauasiauuniFeu TiuA wwuasuaumudeanisuazemaulaves
F3oulunmsiSouiviawidinguiiienisdoasnisgsia ndngmasusiuy (Proto Syllabus) uay
wunsiieu Tluneinawdinguiienisdeaisnisgsia AldAanssunisiSounvussufoaanu
$1uru 6 unuNsFou 2) l3esdleUsuilunaliloiaununisFou Iud wuyssdulszansam
ununsiFeuldfanssunisieunuugaufoRnu uazuuvyszsifiunnuaiunsanianwsingy
vosfiFouiadnunisile nisya 138 waznaiBeu uay 3) indesdefldlunisfiu sausudeya
vdniFeunuugsUtRnuutasuunatou Tnsagunamsideliin wumsEouildianssunsFeu
wuuysUURau iuiwaﬁ%mwné’qﬂqmﬁam5§aawswwaqsﬁﬂfuawmmdqm’%uﬁﬂwmiﬁa WA 91U
uazideunwdanguuesgiSeulviliasuuuinunasidosas 50 maiifmunlild



RMUTL Journal of Business Administration and Liberal Arts
m Vol. 9 No. 2 July - December 2021

ANEATY: NMITRUIUNUNITIIE, NMSINGUNENTHRANTTINY, NMTTeukUULU TR

Abstract

The purposes of this study were to develop lesson plans using task-based learning
(TBL) activities in English for Business Communication course for Business Administration
undergraduates and to assess the students’ English language skills after using the TBL lesson
plans. The participants were Business Administration undergraduates, Faculty of Business
Administration and Liberal Arts, Rajamangala University of Technology Lanna, Chiang Mai, who
enrolled the English for Business Communication course in the second semester of 2020
academic in year. The experimental instruments consisted of 3 sections. In the first section,
the instructional development tools were a survey questionnaire, a proto syllabus and lesson
plans. In the second section, the lesson plan assessment, the lesson plan evaluation form
and the four assessment forms of listening, speaking, reading, and writing skills were used. In
the final section, the data were collected by using tests for listening, speaking, reading and
writing skills. The finding showed that the lesson plans using task-based learning activities
effectively enhanced 4 language skills: listening, speaking, reading, writing, of the learners

whose scores surpassed the set criteria.

Keyword: Lesson plan development, English for Business Communication, Task-based

learning
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(2559) lananl¥in diseudnuiulidesdauin
Auansalunsimgeauinwdngy

UsEanunsvnNusEnienguussimae g e u
(The working language of ASEAN shall be
English) danafian1sinvunsnasgIusanIsiseu;
ALNTOULIMTTIuAA AT FUgANANY wUszgndldluaniunisalass nislunis
Usginalng lanivuanuanyuyTudn

PRAUTTAIR TUARISTYN 21 ANUTNEelung

Usenauenineg19iuseansnin dennaseny
50433, 1373, A58, afan, Tuilen, warsunens

AT1eRTIFIaY A15FeaNT LagnTle (2563) wulgymvasinfnwdaviainueany



J1saisusmisgsivnazfialAdas sisuinadaiuun
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N13We WA 01U wazideu veuRiiuu
Tusedugaudnw esannmsiSounisasy
drulnggadunisldlaseasne wasguuuy
ArYIINNIINITHNH U weE A1 9N
Tuaniunsaiilndidssfuaiiuais fedu
AINLATUITANIATIYILTEUTIQNTA uaY
Ussiuna anamdedeuuuBsuiitiunisviosdi
demmenudangs uazainnislédoya
founduuazdomuAniurasanIulszneunis
ndsandigiFeudiiinaniafinut vieflnauy
nWud fissudiulngdevininuenislidniw
NNW1DINGY Framasunnsils WA 91U LU
Tuaniunisaiads uazviaausiulalunig
Feansn1wdangu
N1359ANI5L38UNITADUNIILUY
J9UfURU WunuimsaouiBaniszau
Hugu Fadalemalvigiseulsiniinwenw
flinannnsujduiusluseiiviiniszau
Td5e enudanuidivaslasasinsduna
flgannisinldnruluvugyinAanssy vie
UfURens (Lambert & Oliver, 2020) INNSANWN
FeinnszurumsigiSeuldasiioujvisu

JURAWNIUAY U8 1UAlIIE YA

AlSgunwIilseimaansaldniwdingy
Tunnsinsdedeans uazazaiunsaiiniiug
wazdsraunisaimeny AldFeudlutuiou
LUlgludInadeld (Willis & Willis, 2007)
manauuwumﬂgummu (Task-Based
Leaming) i1 3 dumougisil i 1) furieuanssu
muumuﬂgum (Pre - Task) ifudunouuusii
#ado wazarunIedanssuiisouasle
Suneumne faeudrsaniadoludubou way
95 UNBUTLLAY WAYENTEANAYVOIUNLTUU
WielsifSudlanisBounuuldfanssuiili
MUURTR 2) FusewirenisiiAanssudiii
UUReU (Task Cycle) ¥niSeusinfanssy
Huseaniendueos faouhmiiduides

(Facilitator) ARg¥I8L1de adUaAYY WAL
TifuusiuigFou 3) Tugauszfuresniu
(Language focus) HNL38UAI5I9 ILATIZY Lay
oAUs1esaudy luiidedanssuiidinua
Tlulueu dniSsuaunsalseuiuasnuniu
A duau 98 guuuulsglealuanunisel
4 9

AU YRINITTEUNIBIDINY LA
wAAN1ss sl uuaUf URu §3ded4la
WaurumFeulusedviniwidinguiiie
n1540a15M1953A 9 (English for Business
Communication) TngldAanssumaSeuiuy 4
UFURe tieliSouAnuszaunisal
mMsFsuddiuniwidanguinduilninue
fia 4 Fau ldun n1sile wa 8w wasdou
gl URn1szaulnUURnuluaniunisel
n1agsAa AlndiAssfuaniunisaiasa ile
vasuadiennunionvesdiToulunisldy
AMu1dange lunisdearsdusnaniseid
Ialugindsedniu wagn1susenauednly
auAn

Saquszasn

1. WeimuusunsSeuiliianssunis
Seukuulauf Ui lusglnaiwdinge
ilemsdoansmagsia

2. \floussifiudnuenianiudenge
YIUNANINANENTUINITING NAINTITEU
auuEunseu AldAanssunsdeunuy
seufRmiuneinnndnguitomsdoans
933N

3SSEUNSSURINYIVOJ

1. NMIWAUIUNLIIUNITADUNTEN
\Wen1siass

1.1 MseenluUnangnIinyen1sile
WA 81U WazilguN1w8Ing Y
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ladla (O’Neill, 2015) lana1131n15
oonuUUNAngaTsEAUgauAnYwALITasy
nnausu Tunisesnuuuingnslvidenades
Auuleugvesantunsiinw uazn1suseidiu
HASNSNTIEUT NUWIAATIAY NSBRNKUY
wdngmadl 3 Funeufio dufemwilam duann
ndngms waztulszfiuna §9n1500nUUY
dngnsUsznauiae 7 duneu T nisd1ea
AIUABINTITVRITNT U MruaingUseasd
Fenuidom fadiuitlen Fonassuszaunsal
N19i38u3 IaanduusEaunIsainIsseus was
nsUszidiuna Gaildunoundrendatu daunu
(Yalden, 1983 919luMassoud Rahimpour, 2010)
fldutadu 5 dunou fo drs1amnudesnis
YIUNTIY TTYIAYINUIGVBIN1TONUUY
N15a9U LAONFULUUNENEAT a$19andngns
wlwuy wagnisumdngesbuldlulsaseu
uana il 391§nd (Richards, 2006) Lésey
Fumeunisiaundngns fe dudrsranin
ABN13VRITNSHY WAUIIAUTEaeA nTwY
ANUABINITVRITINITY LHBNNINTTUNTLTBY
nsaeuliinssiuanysrasuastussifiung

1.2 miiiveaineonuuundngnvig
A9

lugrusfasuniviiiienisdeans
maaaﬂquwé’ﬂqmﬂuéﬁy’umuﬁﬁwﬁm
reunisairamdngns imiiiveinesnuuy
UANENTNIYIIT UNBBALUUNANENTAITETIT
AIUABINITVDISBU wagaouIil gy
figesmaudlavidolsl wiewisfinnsanunum
meniludsay uasfinwaseunquilsulouig
v09¥5U1a Temrsdndunisnuduney dil
A 1) AnunnUszasAveInIsInfans sy
M3SguNMIaDY 2) Anwvdngasuazynusyasa
181 3) NTUNANUINZEN UagAunSoy
ﬁgaﬂg dridou undeine1nseng q s
Tanviayunsalfazianld uag 4) Anvinas

AT ULUUAIBIINLENATTTILABI TR
(Dubin & Olshtain, 2000)

1.3 N3INUNUNITOBNWUUNTAOUY

Japufiin19219unua1men uay
ponuuunsaeulimnzautugiSou ddunou
N1398NKUUNITARY fiB Mvuaiiten1saey
Tnesagaajsmneluusazinde fvunauauds
YonFeU MyUARAUTEAIANITISEUS Amun
domliaonedoafugnUszasdniaioud uas
a¥1adeasunounisiiou ieinsefuninug
vosiiniFeu Tnsteaeuiiuazdonisidasi
afonisaeu uenantudeadoniansau
MsiSounsasy uazuMATINeINSidsaTy
TnnsiFounisasuussgivaneiivunly
nts desvoaruatuayunIaduyAaIng
SAURVEEA YR Y imﬂgaqﬂﬂsamasmswmm
dsddny Aomsianauarnsussidiumaous
vosiniFeutulianugaussasdiinely
(Dubin & Olshtain, 2000)

2. LUAAANTITIANISLTEULUY

1 a

1eUjUReU (Task-based learning)

2.1 3AUTEnoULALUIELANY DY
nanTsuMssEULUUsUURaw

n1sSeuLuUaUfUReIuneed
mMsfuunesdUsTneufidifey Welazaiunse
duasuaiuatnise lun1sieuinnel uas
pedvUsznaufithinld Arsfiansandndisy
IningauiusEauANeINdIY wagaANs
Yosfji3eu NuLitensAeans (Task) flesdusznau
fravn 6 Usens deid

1) A3jamny (Goal) YBINTABUNIW
diensdeansil 3 Usenis dadl (1) lelviAn
nsseus lunsadediusnmseninayana
Fslsnanmsuanidsudeya 1wy awdn
Ansdle PwAALiY YiruAR LazeiAnderty
iiehlugnisussanaduievesnu (2) el
souuazidlateyainunasnig q saufa
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lngrdudayanivndinung wu 919815970
duwmesilln dneans wduwu Usenid laiwan
Tnsviend wifsdofiant uaramnsnineuilay
uUszyndldluaniunisaiase (3) eaun
vinweile we 811 WeuvewiseunuYaLaing
YOINTIA W UTIATIIATIA LU NITUAITENIY
Bouunanudug msdnauenasy Wudy
(Nunan, 2004)

2) srteuniwn (Input) Adeunieniw
fodudsdfgun mszidudsideligGou
LaFeusd Annunszuiunisdn (Cognitive
Process) g1 duszuu deoiiles wasdniau
(Nunan, 2004) wanNi NeLen (2562) l@suin
Haoumsinmuvaseyaiileiduidou uas
\Hudemsisounsasustnuvioss Tumsisous
AW YU IURNIBAN ¢ TIYN1TOINIT LONEATT
wuzdauivieniion wiuwulavandudd
D

3) Aans5u (Activities) nueda Aedi
Uil dissuazaeslinegiels Aanssy
fiunld lun1sieunisaoudesfidnuuey
wanuaty warlndiestuaniunmsaiildniw
luainase uagnaunsaiiauuRubiseu
Arstadndudeyaditdounisnivineu
Tuanunisaidass ieiarinuenianies Wy
MULVULTEIAIAVLAZIAUITZLAN STULUY
widayun LJudu Tada waviada (Willis &
Willis, 2007) l@laueusetnnaasfanssuang 9
fajaiannauAe nTzduinuen1ane ua
asruasuvinwennedeanvesiou laun
Aanssudusitugidon (Jigsaw Task) Aanssy
mwﬁa;gaﬁmmmaiﬂ (Information Gap
Task) tUudu

4) unuImMIBIaeU (Teacher’s role)
39130 (Richards, 2006) @WBUNUEAEY 3 AU
dmiugaou A9 A1UAITINWHY AIUNTT
manansluly sunmsin wasusediy

5)U‘1/1U1‘VH;§L?EJ‘U (Learner’s role)
lunszurunisseus laeldianssunisiseu
wuulsUfuRnu giseudedvinnusiuiieadis
2 A P A vaa = % a
W TunisastleUfjuinanssu welvinisiseu

I~ 1 = a a YV a 2 o
nsaeululiegneliusedninn Jiseudeh
AL AR UBUNIINIY ABIUISNWULLAY
wazAnanUAroInuLeeanuIlY ey UR
v = = = b2 = 1
faelnunsefesnsu danulalaluu way
HRIANUATEITN UAULANAIT NNATUAT IS
Nnezaflgy LagAIINAIUITANININYY
ASEUIUNITVBILNBUSINTULS8U (Richards,
2006)

6) NFINANINANTAILUTUS IU LD
nMsdntussulimunsauiunsuURny was
anvazni1sUdunusluduiseou gy
msufuRnuntnseusssendugiinisiseu
AIEAULDY LYY 91UTIHYAAT wuudug
LL‘U‘UﬂalIEJ@EJ ey miﬂgumwmwumm
NMSIS Ut Y N1SRaNINT UL B ULMENT
fqnyanune Wies ansaniun1sainisle

d‘ dll aa a b4 = Y o &
AMYINBEDANSIUTINSIUDN DT I IAFUNUS
A0AAAINUNINTSUTUTULS JU ANUSNWIY
Y9991 LYU NANTSUAUNUSLL MY AINTTU

v = 1) & v
msvdeyanvavnell nsunlam WWusuy

2.2 YUABULASNTZTUIUNITVD
NaNssuaUfURuAIugsia

AU Jedad wazdada (Willis & Willis,
2007, 8191w Weien YAy, 2563) Na130
AINTSULAALUTZLANYDINITLIYULU U
1 a wa = 5 &

YeufjdRaud 3 Tuneune

1) TuneuUUuReu (Pre-Task) Ae
TUNDUNHADUUBNINOUTLAIA VBINITITEY
N15a8u Hasulaueiile aoumIdAniLay
TASIASN9 LNDLHTUUAMUNSDUNIINIY TN
3oy ieanihunldlunsuifau Tnegiseu
deonUuRnunigldiidengasuiivualy
muauaula gauiinaunuaninisussiiung
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agliifinsnanfnisaeudidnm vielasaasng
AW winsAUNISInguLARITouTIFou
mwdinguiduneisUsaneiu s1dudes
WIEUANUNTBUNIINI B LUAIUNITEDNLEEY
AANY waglasaadeguiuunIwInauadile
Ut WetensziuligiTouAnnsitous
waz lUlglalunmsufiRnu
2) futfiRnu (Task Cycle) hudumon

ﬁt;liﬁsmﬂgumm wazlaldnmulunsufifinu
wEeuianauny numuanag Bosdduion
Lagdslumsiauenadumuanniindne
anunsaladsludinuszdruvesdiSou 1ile
diauenanunindudou dsUsznaudae 3
fupou

(1) UJUfeu (Task) fisouasile
UfdRemu ludnwuznisviiAanssy (Wufen
wazgnanunsaliigasufwualfesnaninag

(2) MmanIganiaue (Planning) Hisuu
wisunsTenunansUTRnudedudoy
Ingilagnoedisimndelusiunisldnivives
ARy

(3) eausietuiou (Report) i3y
iALNANLAINMTUT RN ude UG

3) %umq'\‘il,ﬁuﬂﬁwﬂ (Language Focus)
Budunouiiffasu uasfiousiueduseds
PuilFURTR fiFeuldduasiiym guasen
LLavaﬁLLf’fléuﬂmmmmmuiummmﬂgumm
3nvis {iFeudiaszviguuuunwiianain
LLﬁlﬁUIﬂiaaiNmammﬂﬁﬁumiﬂguGﬂ:wgﬂmaq
Tnegaoudugliduugi andudiFouln
susuunN ATl (Elis, 2003)

FatunuuAanisdanisdeuiuuy
deuURnuazaunsarielvigiseulailania
Ann1wluanIunisalase wazaiunsaldniw
§esndeunaiognalus s wiewss
a¥remnusiulaludifisoulunisudnniv

Aivulasumnumdnmdy wazdiusegals
TumaiFeud Snvsnisufifaudioaiuaing
Vinwenedany wasUfdunusseningaounu
Aiseu warlundarfiSaumeiues (Wsuu ysum,
2552)

3. A0an a3 (Authentic Material)

391504 (Richards, 2006) talsiAnumune
doanmade Ao ioniaudiiiunain
wisdeRu 115815 Dnwans wasdeiuiou ¢
Usziamdes Taun uautufindesnsynadisn
WINTIBNNIAN 9 MAINgviselngiaml N5
doanimasawldlunisianisidounisaeu
anwiy HudsiidelvgiFeuldilonatam
Anduinuenisldnivivesnuaindedildass
TuTindszs1Tu wsdnn NIy haznian
guasiiieq (2560) laasuirgiasuaitunung
YosdeanInasein wnasussnndeunsede
Aefiun savidomedumesiinglullfadnetun
WieldlunisiSeunisaeulagianie wed
auszasd tielflunisdenumingluTingds
WazAnIUNITAIATY tann wiladeNun lawan
UNAY U173 WEINTADINA MTHU AUz
FWldgunsal aanen anmune wiuu (Jusiu

Aseinesa (Crawford, 2002) Na11
deaninasaduienarsiiideniiiny
TuTiauszsruase 9 Tunisuiideaninass
unaeulutudsuntwan sz Jyme
ANgugauTesliennTal Lagaunuyle
namdsnaslunsindendemaindeanin
9333 1) Pnafiamss (Validity) o
AuTieense nunede Wemiideniduly
AUANINDTS u,azLﬁamﬁuuamwamﬁwi
20nUlARSIRNYAUTTASA wszindonidu
deusniaziiuifiansannisidounisasy
AINNaNgAs 2) AnudAgy (Significance)
wnede Auassmilonin lannuddy
LAzANNARTIVEN HAYDINTITEUSTIATIR
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Ao NMIisanlarNE IR M NANTIVYDA
Tnglddaitasearnivnduiiugiu 3) A
aula (nterest) AnwaulavesiSoududed
msninsanlunindendiien iz
ddonidemipsanasaruaulavesiounds
awitlinsaeuiiomiu Wudediundeming
dmsuiSeu nan1siseufareanunlifdn
8) pruannsafiasieuld (Learning ability)
msLﬁaﬂLﬁamﬂfssﬂaﬁmdwﬁﬁau%L%u
vsolil Wunaeiddayusenmsnildlunisden
o WMANALUNITMUANENGAT wazn1s
doufio YIeliiSoulAnuuiIAn wagAIu3
ludowfianss fufuilomiiden Semasfinnsan
ANNAINITatUNSIlY wagaunsaseusla
Junasiddglunisidensie 5) mudennass
Auanufuassludenu (Consistency with
social reality) Lnausid e i1 Judoraunain
fnmsAnwunsauin Wemidenaasazsiili
Aavslewitulansou 9 G5 Favanenngin

NsasNMENgATUILUY
(Proto Syllabus)

AsUsELlUUSEANEN ™
WNUAITEI8Y DINELTIYEY

ANSWAILLEUNTES I UN LY

NANTTUMILTIURUULN
U UReu

msazaanndesiuauluaidudiay Taun
fimunanaf wazardoniduaina 1ile
\AefUsTIINE NM3IINTEITNTIRA WagnIs
WasuwlantlaTausssungy Wamnaauds
Miudasy dualuaiiuAnaiieassd
6) 15 luld (Utility) nsdnanudldld
fusglonidmiuiFoulunisdanisily
nsdnwdelusziuiigadu waznisuszney
a¥nlulagduuazeunnn

NSOUIIUDAQNISIVY

$uideIFes nsWaLILEUNT S oY
ldRanssumaBounuugsufifnu Tusein
A1¥18aNuLion15dea191195579
AMEUTMITTINLAEAaUMans Un1Inende
walulagssusraaiuun Wadlnd Avue
NFBULIAANITIAE MUNTEUIUNITTANITITEU
3R FauHuAME

N153ANISITEU
NSABULUULS
U UReu
(Task-based

Learning)

N15UTLLHUTINBENS
AYTINGUVDIELTEU
NN MNINTIUAS
Seukuuyau iR

2NN 1 NTDULUIARIIUITY
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38a110uN1s3Vy

1. f119591n19398 Ao UnAnwiseeu
USyey19s Manansuinisgsne uninenae
wialulagsivusradiuun Jenindeslng
$1uu 75 Ay amsdowdoulusieien
awanguiilonsdoatsniagsna (English for
Business Communication) Iuﬂ’lﬂﬁﬂuﬁ 2
UsednUmsAnen 2563

2. wdeaflefildlun1sise nmsandu
M539eased wiamdesiledildlunisussnau
ms3vesdy 3 dw fe

2.1.1 WUUEBUNNAIIUABDINTT LAY
anuaulavesFeu lumsSuinnwndngy
diomsdeasvnagsia §AselFasedu tioda
anuanla uazANFeINTYeiTvuIAEIRY
sUsuumsBeud devmumBeu unumuesaou
sURUUMITANISIS U Sau Ao wazgUnsal
Preaeuluneinana1 Ingligiseudensedu
Aaula 9InAIAZLLL 5 SEAU 1nge19d9ann
N1MI1d1uyUseuuAn (Rating Scale) 94
BIGRE,

2.1.2 nangmsusuuu (Proto Syllabus)
AAliAUTIUTIN warATIZRAUAeINS
wazalruaulavesdndneirlunisiSeu
‘3611'1;111%5@ﬂqmﬁamiﬁamimqqiﬁa
waEIdelalnadasgidenaIn W
nANgATULRUY (Proto Syllabus) Fef3deld
panuuulidenndesuAI8sUI85187%9
AUNINFATUITNITIIND UagUTuUsaaun
TnEDBINNHATATIEANLUUED LAY 2.1.1

2.1.3 WHUNITABUSIEAIU T1UIY
6 LHUNSADY WNuay 2 AU T nandeurisay
12 AU AOWHIEY 12 SUA9 uaunsaeusana
a¥unuuninguszasd uazauiidmualy
Tundnassusiwuy

2.2 1pdesiloUsvuiiunnunisisou
AldRanssunsiEounuussuFoRam Teun

2.2.1 wuuUdsgiiudseansaan
YoIUNUNITS suAldAanssunIsI3BuLUY
yeufuaeu badssliuluy 6 Widendn
f9 1) gauszasAnsFeud 2) o 3) dunou
nsiFsunisaeu IiuntudeuUfofau
Fulfoaem LLﬁ%%ﬂﬂJ\iLﬁUﬂ’lw’l 4) dnwoy
Uniseu 5) myiakagnsusydiuea 6) Mmytnluly
andulddiuuuUssifiuuseansnamw
WifBenny 3 viwihmsnseaeumuiomss
vaaLiienn (Content Validity) nw1iild was
nsuszidiufigndosuazinuiniAn il
AEDRREBsUaNA3Bdile I0C (Index of Item
Objectives Congruence) 1AgAINUALN TN
W15 A9 LTAUIN danAEDY MIATIUY +1
Tadudla Thazuuy 0 Wiudn liaenndos
Iinzuuy -1 N1TIATIEYToYaAINEaY
AennasvatuUaBUIUANNARTLng R vl
AuAenAdes (I00) trdefisusanainaany
AnwiuvesiTnmaanAnamal 10C Tngld
ArtiAuEDnAaDY (Index of Item Objective
Congruence) WalaonNAIATLAIINADAAR DY
Faus 0.5 Juld Tngivuanasin1smAL
osfurmualy 0.80 Fuld TdAwiniu 0.89 14
wuuUssdugaivihmsussdufunnuay ns
138UNIS@oU U197 English for Business
Communication

2.2.2 WUUUIELEUAIIUEINITE
NNINTYBING Y %aaﬂﬁauﬁ%ﬁmmsﬁa nMse
15814 wagnsey leelduuuinauaiunss
NaN157e W 81U Laviley ﬁéﬁ%’sa%waﬁu
TnguSuinaeinisuseiliurinuedla ya 81 wag
WeuldaeandeanugiSouuazniszay
wdntuIAsLULTnALAINSauARE Ay
svnAneds dudenusnpsgiu wasefesay
wahazLuuisufunueifiusurasnzwuy
W 4 9r9mzuuu iieudaninunuiees
FEAUAMAINAINNAINITANIINITAY WA U
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= v Y a ¥ U
e & NITLVEY ﬂ?ﬂ?@ﬂﬂﬂﬂﬂ@ﬂ%ﬁﬁﬂl’l Tagusu

WNANIAINNTBUDNBIAINNAILITANIATEN
91N DIVY1 wagIn1en (2561) Giail

YIAZUU FTAUAMNINAUAINITANNAWIBINGY
15-20 AN
11-15 A
6-10 wold
0-5 20U

2.3 13esilefldlunisiivsiusiy
Joya loun

2.3.1 WUUIAAIINAINITANIINITNY
naan1sleAanssunIsSsuRuvyau uRuY
1AENAFDUAIINEINITAAIUNITH DA
LuunageUsnwasUsly (Beniudneuaind
AUUALI) NIUNSTRUNEUNUIYBUT1VDINTY
WAeaunisiinme n1sandenslnsdng uay
A1sEUAIAIIY FanaanisUTELaY
Amanansn duntsiledy filsulduiuun
91NNIINITUTBEUNTHIAIN V18R (2556)
1RYAYUAALLULLAL 20 ATLUY LAZNANNTS
ARFUNITHIU ABKiSuulinzuuUTINToYaY 50
Fuly

2.3.2 WUUIAAMUAILITANINITHA
NINTIERINTTUNITIS UL VUL U TR
TagltnsuseiiumuanIngsdaglansunun
A lAkA N1SMBUAININANTANATBAIY
AMTUULUIAY WATAITEUNUINICINTANA
Funawinisussiuanuaanse é’ﬁumim@ﬁu
AIdeUSunauiusziiun1syaunann Asdun
(2560) TngUsuldenmaoInUaNwUE YD
J3ouvresfide Feideldidenldinasinis
UsgiiuAuaninsalun1snnn wsang y il
1) AUYNABY 2) ATNULUUIEAY 3) AT
AgeawAad @) punenenulunisdeans was
5) Mseanidediazdniies lngfrunazuuLf

20 ATWUY LAUIINTISARAUNITHIY ABRLSEY
finzuuusiudesay 50 4wl

2.3.3 LUUIRAMNNAINITANINTTEU
ndIn15lERINTTUNITSBUL VUL U TR
1AgNAABUAIINEINITOAIUNITBIU
InLUURdEUSN YLy TiRilenieafy
n1591uUsEN1IASUANTATINUY TawuIEUAN
LavUINNg uazdiaaouam eideliuiuin
NLNUINNITUTELEUNITEIUINN QUDNIAA
wazAy (2559) lauiinunazLuuLiy 20

=3

AZWU LATNIINTAAAUNTITHIY ATl
AzuLUTINSeEa 50 TulU

2.3.4 LUUTAAMUEILITAN NS B
ANINUNaINISIEAAINITUNITITIULUY
sisUfoRnu huvunaaeuiuuSmiioifiden
Aerfun1sideudiuageuniy Blaredudn
UsyiRgediuyana anvuneatinsnu Useiiiy
TogldinauminsUssluauEILTaRIUNISL e
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Abstract

The objective of this study aims to: 1) study behaviors of Thai tourists towards

Wat Kiriwong, Amphoe Muang, Nakhon Sawan 2) study satisfaction of Thai tourists towards
Wat Kiriwong, Amphoe Muang, Nakhon Sawan during May to October 2018, a total of 400 people
were collected by using questionnaires from a sample of Thai tourists traveling at Wat Kiriwong,
Amphoe Muang, Nakhon Sawan. This study focuses on the tourist attractions and environment,
the price of goods and services, the accessibility, services and security. Analyzed by descriptive
statistic such as frequency, percentage, and mean.

The study found that most Thai tourists were male, aged 21 to 30, and single.
They were general students with have income less than 5,001 baht. They graduated with
upper graduate degree. The satisfaction towards Wat Kiriwong, Amphoe Muang, Nakhon Sawan
in 5 factors found that the tourist attractions and environment are the most important things,

the accessibility was less important.

Keyword: Tourism, Behavior, Satisfaction
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Abstract

This study aims to raise awareness of the considerable factors on developing
sustainable religious tourism in Chiang Mai for Chinese travelers. The study examines the
mission and strategy of different religious institutions to determine how they sustain their
practical beliefs and highlights the challenges faced by each institution for Chinese travelers
to acquire the foreknowledge in supporting sustainable religious tourism in Chiang Mai. An
interview was conducted with six key institution administrators. A purposive sampling method
was conducted with the institutions. An open-ended question was asked about their
organization’s mission and strategy, challenges faced, and considerable factors for developing
sustainable religious tourism. The interviews were recorded on a video to let the interviewee
speak naturally. The spoken words were played back and written into a digital document.
Documentation was also carried out to review the events. Based on the results, the discussion
pointed out the following issues on raising awareness: 1. Institutions being part of an
educational network in developing society, 2. Coordination amongst institutions for utilizing
knowledge, skills and expertise to make a solid contribution to the cause, 3. Education as the

bridge for understanding, learning and business trade.

Keyword: Chinese Travelers, Education, Religious Tourism, Strategy, Sustainability

Introduction experience and moments with each other

The people from mainland China as a family and develop their friendship

are heavily fond of traveling to places or
areas that showcase events for shopping,
sightseeing, recreation, and leisure (Liu, Li
and Yang, 2015). Chinese travelers tend to

visit sites in large groups to share the

status with people whom they are highly
acquainted with (Zhao, Zhu and Hao, 2018).
One way to bond with relatives and friends
is by taking an incursion trip that features

religious attractions. Religious activities
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bring about curiosity and wonder for
Chinese travelers as it enhances their
spiritual wellbeing (Huang and Chu, 2019).
Studies on religious tourism indicate that it
has been around for ages and has been a
part of local people’s identity, cultural
values, and social beliefs, thus allowing
visitors to obtain a better understanding of
how people live their lives in a changing
environment and modestly adapt to their
surroundings (Camilleri, 2018). However,
there have been cases where religious
tourist sites in northern Thailand have been
put at risk of being unsustainable due to
being continuously exposed to foreign
travelers who expect that the authenticity
of practical beliefs is configured to their
itinerary schedule.

1.1 Threats to a Sustainable
Religious Tourism

Places that have once been praised
for their religious tradition have to
compromise their values in order to attract
more foreign tourists to gain more revenue
share. Sacred grounds had to be
demolished in order to provide the proper
roads for transporting visitors, provide a
comfortable parking space for tour buses,
and keep the supply flow of goods
available for hungry appetites and
purchasing souvenirs (Sonchaem et al,
2017). Holy relics had to be relocated to
areas that are meant to attract the
attention of travelers so that they can be
lured to visit other areas that give them a
buying impulse of rare items (Asawachi,

2018). Local worshippers are often

interrupted by the noise and crowd, making
it impossible to carry out the function of
making offerings to the divine spirit (Morris
and Nguyen, 2018). At worst, these
worshippers are aghast to smell cigarette
smoke and see a display of uncourteous
behavior on the temple ground they hold
dearly (Khaosod.com, 2015). What makes
matter worst is the mound of garbage that
temple caretakers have to be responsible
for without having the proper equipment to
maintain the sanitation (Ming, 2018) for
other visitors to be impressed upon;
eventually, they also bring more garbage to
dispose of as they don’t want to hold it
with them.

With the tourism authority in China
looking to promote more traveling services
linked to religion, Chiang Mai offers a
splendid haven that has locals practicing in
the diverse belief of Buddhism (95%), Islam
(4.6%), Hindu and Sikh (1%), and
Catholic/Christianity (.7%) while being part
of the cultural mosaic that makes all feel
welcomed to socialize and engage in trade.
However, it’s essential that religion is given
the proper acknowledgment and space to
let it serve the true mission purpose and
not coerced to serve the commercialized
visiting mass (Shakeela and Weaver, 2018)
otherwise, the sustainability of the ritual
services, divine customs, holy ceremonies,
and consecrated ceremonies will become
diluted as a cheap novel tour for visitors

and not worth returning in future traveling.
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Research Aim & Questions

This study aims to raise awareness
of the considerable factors on developing
sustainable religious tourism in Chiang Mai
for Chinese travelers. In order to achieve
the aim, the work examines the mission and
strategy of different religious institutions to
determine how they sustain their practical
beliefs. Also, the research highlights the
challenges faced by each institution for
Chinese travelers to acquire foreknowledge
in supporting sustainable religious tourism
in Chiang Mai. To reach the aim, the study
proposes the following questions:

1. What is the mission and strategy
of each different religious institution in
sustaining the practical beliefs?

2. What challenges does each
institution face for Chinese travelers to
have the foresisht on  supporting
sustainable religious tourism in Chiang Mai?

3. What are the considerable factors

on developing sustainable religious tourism

for Chinese travelers to be aware of?

Literature Review
3.1 Chiang Mai and its charms

Chiangmai is located in the north of
Thailand. It’s been a popular place for
travelers from all around the world due to
its cultural hospitality and natural
wonderland with many attractions. Chiang
Mai is a national and international potential
tourism site for visitors to make their
spiritual merit (Choe and O’ Regan, 2021)
and experience other interesting cultural-
religious activities. Thailand was announced
by the Chinese government in 1988 to grant
permission for Chinese people to visit.
Since then, Thailand has been noticing an
increasing  number of Chinese tourists
interested in visiting sites and activities
related to religion (Sangkakorn, 2013).

According to a report by the Chiang
Mai Province Office (2021), there are locals

who practice the following faith:

Religions in Chiang Mai

Number of
Faith Percent
Practitioners

1 | Buddhism 1,519,879 91.80
2 | Christianity (Protestant/Catholic) 92,716 5.60
3 | Other religions 23,345 141
4 | Islam 19,371 117
5 | Hinduism/Sikhism/Brahmanism 331 0.02

1,655,642 100.00

Figure 1: Religion and Faith Practitioners in Chiang Mai
Source: The Chiang Mai Provincial Cultural Office (2021) from the National Statistical Office of
Thailand. (2012). The 2010 Population and Housing Census. Population Statistics Group,

Social Statistics Bureau, National Statistical Office. Bangkok
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From the figure above, there have
been different religions practiced in Chiang
Mai. The latest figures from the Chiang Mai
Provincial Cultural Office indicate that more
practitioners  of the Buddhist faith
overwhelm religions such as Christianity,
other types of beliefs, Islam, and
Hinduism/Sikhism/Brahmanism.  Although

Buddhism has a large number of followers,

Chiang Mai is still considered a distinctive
province rich in religious and cultural
diversity. Chiang Mai has become one of
the popular tourist sites for visitors to be
enriched in the pluralistic elements of
culture, religion, and traditions from various
groups. The number of religious people is

displayed in the pie graph as follows.

Religious people in Chiang Mai

® Buddhism

o Islam

M Christianity (Protestant/Catholic)

Hinduism/Sikhism/Brahmanism

m Other religions

Figure 2: Number of Religious People in Chiang Mai
Source: The Chiang Mai Provincial Cultural Office (2020)

Religion in Chiang Mai has a
fascinating cultural history that can be seen
through many sacred sites and temples
scattered throughout the area. Excluding
the law stating that the King must be
Buddhist, there is no official Thailand
religion, which means that all Thai nationals
enjoy  religious  freedom.  However,
Buddhism is the most common faith with
approximately 91.80 % of the population.

In comparison, the Muslim population in

Chiang Mai is scattered throughout the
province. Two of Christianity's significant
denominations had been recognized in
Chiang Mai, including The Church of Christ
in Thailand and The Roman Catholic
Church.

Sangkakorn (2008) found that the
most favorite to least favorite place or
activity of Chinese visiting Chiang Mai were

temples and cultural sites
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2019 Chinese tourists in Thailand

Chinese tourists
in Thailand in
2019
22%

Total tourists in

H Total tourists in Thailand in 2019  ® Chinese tourists in Thailand in 2019

2019 Tourists in Chiang Mai

10%

M Total tourists in Chaing Mai in 2019 M Chinese tourists in Chiang Mai in 2019

Figure 3: Number of Chinese Tourists in Thailand and Chiang Mai in 2019

Source: Ministry of Tourism and Sports (2021)

Figure three shows the number of
Chinese tourists entering Thailand and the
percentage visiting Chiang Mai in 2019. In
2019, Chiang Mai had earned more than
102,300 million Baht from tourism alone
(Ministry of Tourism and Sports, 2021). It
would be better if other cultural tourism
aspects of Chiang Mai could motivate more

tourists from China to visit or re-visit the

city.

3. 2 Sustainability in Religious
Tourism:  Mission and Strategy of
Institutions

Sustainability is an idea to maintain
the flow of resources to meet the current
needs with the conceptual intention of not
compromising the needs of future
generations. As a strategy for organizations
and leaders, sustainability is about
balancing the operation of being
conscience of generating products with
hisher ~ consumer  value, effectively
managing risks, improving the work culture,
developing the  wellbeing of all
stakeholders involved, and ensuring that

the business reputation is approved in the

public’s  mind (Smith, 2008). Religious
tourism is mainly derived from the visitors
themselves who are on a divine mission to
be in closer touch with their beliefs by
performing on the worship, making
offerings, doing ritual traditions, and
engaging in a dialogue with fellow believers
for spiritual researching (Rasul, F., Fatima, U.
and Sohail, 2016). Sustainable religious
tourism is the strategic practice for keeping
the ideas and training authentic while
balancing the related events to be in
harmony with the surrounding
environment.

Religion is part of a nation’s culture
that shapes the way individuals in a group
perceive a particular issue dealing with
politics, society, economics, and other
aspects of human lives when traveling to
another nation or being a host to foreign
travelers, which can either change their
viewpoints or others who they come in
contact with (Nyaupane, Timothy and
Paudel, 2015). Those who travel to visit
important  religious sites are mainly

motivated to explore the culture of the
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people, how beliefs are practiced, and how
sacred objects are worshipped so that they
can get a better feel to meet their own
spiritual fulfillment (Gokalp et al., 2016). A
study done by Luz (2020) mentions the
importance of those who make the
pilgrimage to visit certain sites that are
based solely on a spiritual quest. In
contrast, the believers want to be at ease
with their strugsle by practicing the faith at
a location that helps them return to one
that is original and pure. Although a number
of pilgrimage travelers bring in a lot of
revenue for shrine maintenance, local
businesses and help to boost the nation’s
economy, there are still some negative
impacts from too many visitors who have
carelessly spoiled the essence and prestige
of sacred areas by contributing to noise
pollution, ftraffic jams, excess garbage
waste, and environmental degradation
which have put onerous stress on the local
people who have to compromise their
wellness/wellbeing for the sake of others
trying to earn an income from the event
(Rashid, 2018). A study done by Collins et
al. (2015) pointed to the issue of the
conflict of interests amongst stakeholders
and suggested that whatever may the
perception or framing that influence the
behavior of individuals and groups there
needs to be a collective approach for
developing  sustainable  grounds  for
disagreements to be solved, issues to be
addressed with sincerity, and that all
interests are fully understood with

compliance to increase the benefits.

Government institutions, religious
organizations, and the local community are
key players in developing a sustainable
framework that would promote religious
tourism as a mutual benefactor in the lives
and livelihood of all. According to Mandal
et al. (2017), when people know that their
roles and functions are integrated as part of
a strategic value-chain, they can provide
valuable insights and essential information
for designing a framework that would give
tourists a meaningful experience. For such
a sustainable framework to take shape, Lin
et al. (2017) provide the idea of assessing
cultural themes and relevant concepts to
pinpoint out the values that are highly
critical for developing the quality service
standards in  reinforcing a  positive
impression amongst travelers to make a

return visit in the future.

3.3 Sustainability in Religious
Tourism: Challenges of Institutions

Those who make the pilgrimage
from abroad are coming from a diverse
cultural background shaped by their
government’s policy, social environment,
social media thoughts which are a part of
their daily lives enhancing their traveling
experience (Kartal, Tepeci and Atli, 2015)
and lets them be fully aware of what they
determine as positive or negative towards
their happiness and self-satisfaction (Kim
and Kim, 2019). Collins-Kriener and Walls
(2015) stated that these individuals making
the pilerimage don’t really consider
themselves as being tourists because they

see themselves as making the journey for
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spiritual reasons unlike normal travelers
who enter the nation for curiosity or
pleasure, thus raising mindfulness for
institutions to accommodate a smooth
entry process into the nation and moderate
security, as well as for commercial sectors
to provide what is needed and not push
certain items, such as food, beverages, or
services, that may be deemed as
inappropriate to their beliefs. While there
are a large number of literature works
cautioning about overcrowding of people,
which is detrimental in the view of a
sustainable religion (Collins-Kreiner, 2020).
The truth is that religious sites also need a
lot of spiritual travelers to constantly make
visits and spend their income which will be
used for developing the infrastructure
around essential areas that are holy and
sacred. Atlas et al. (2015) pointed out that
religious travelers have many options to
choose from to go on their spiritual quest,
which serves as a reminder that if devout
places no longer carry that magnificent
luster. Then they will lose out on being
strongly noticed as a destination image to
other holy sites that outperform them in
meeting these unique visitors' needs. In a
study that looks into religion and
entrepreneurship by Farmaki et al. (2020),
sustaining religious tourism will have to
require parallel cooperation between the
entrepreneurs and religious organizations;
the authors state that religion may either
directly or indirectly encourage, support
and strengthen entrepreneurship or it may

inhibit entrepreneurship. Although it’s good

for both sides to share their resources, the
test is on the religious leadership’s resolve
to not compromise its ethical principles
and moral values for showcasing its sacred
artifacts to make quick cash.

In  the practice of toleration,
religious institutions must take careful
notice between travelers who are ideally
there for spiritual fulfillment and ones who
are only on recreational leisure. The latter
type of visitors can be described as being
led by a curiosity that is not fully aware of
what is right nor wrong, lacking the ability
to comprehend customary procedures that
are significant to the beliefs, and
unintentionally  causing disruption  to
devotees who are in the middle of carrying
out  their  practice for
enlightenment (Shinde, 2015). While some

faith believers understand that religion has

reaching

to cope with modern times, they apply an
onerous reminder in private settings to
ensure that the leadership endorses the
teachings and practical beliefs to be
rigorously genuine with the origin and ban
all  thoughts from giving in to the
temptations of being used as a cash making
tool for other commercial tourism sidelines
to inject more, but unnecessary, income
(Kupeli, Koc and Hassan, 2018).

3.4 Sustainability in Religious
Tourism: Factors and Awareness

Implementing  the idea  of
sustainable religious tourism is highly
dynamic, whereas the internal and external
environmental factors interchange with one

another to provide a complex abstract that
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needs to be learned and analyzed for
grasping the issue. Cakmak and Dilek (2018)
discovered that just because something is
built to accommodate religious travelers
more effectively, it does not exactly
translate into a mass demand in the
thousands  making  reservations and
arrangements to come to the place.
Organizations or institutions promoting
religious tourism need to understand that
this is a niche market where travelers have
already decided what they need to have
when making their excursion abroad from
their home country. It is important to
understand what constitutes their behavior
with regards to such principles that are
deemed as being acceptable, such as from
consuming food and beverages to engage
in banking and finance, tourism planning,
determining the appropriate cosmetics for
purchasing, communicating to people who
are functioning on their jobs, and accessing
proper travel and transport services for
their members as well as themselves (El-
Gohary, 2016). A study done by Aulet and
Vidal (2018) illustrated the importance of
religious sites needing to have some space
for rituals to occur out of respect, otherwise
it will lose many faithful followers who
abhor the sight of religious premises being
operated as an entertainment theatre
which rapidly destroys the credibility as an
actual place for prayers and worship. Based
on the assessment, Fourie et al. (2015)
indicated that religion carries a strong
personal interest and wonder in visitors

wanting to know more about how local

people practice faith in their everyday lives,
and those tour operators should always
have information available about certain
religious places or events. Religious sites
welcoming tourists can serve in meeting
the needs of travelers who are need of
some material comfort and spiritual
confidence to help them recharge their
soul as they wait to go back to work in their
home country, according to the research of
Jaelani, Setyawan and Hasyim (2016) who
were evaluating groups from a need’s
perspective. Although some individuals,
especially the younger ones, may lean
more towards materialistic interest than
being fully devoted to a particular faith,
they have a keen sense of what is
happening around the world and have
identified how religion has become part of
the conflict. Wani et al. (2015) encourage
the leaders of faith in attempting to
demonstrate how religion can be applied
as a method for achieving peace,
consensus, peaceful co-existence, and
cooperation among the commonalities to
build that bridge of trust and consensus for
further action; and the first tool that
religious ~ communities can use s
civilizational dialogue to build trust and
consensus among themselves. Religious
tourism is part of the local community, and
the local community thrives on a healthy
balance of the economy, society, and
environment that co-exist and collaborates
with the ideas in place, thus creating a
sustainable climate for people to perform

their ceremonious beliefs with peace and
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goodwill toward others (Zouni and Digkas,
2019). Nevertheless, there are some tourists
who may feel that the guards of faith have
been mostly orientated around the status
quo of practice and have not kept up to
date on the current needs of belief in
modern times, thus triggering a sense for
hierarchical reform to question itself on
how it is going to adapt in the long run to
please the long-time followers who are not
ready for change and for the ones who are
pushing for the difference (Terzidou, Scarles
and Saunders, 2017). As these old guards
encounter more of the new religious tourist

in the future, an initiative needs to be taken

Stage 1

for learning about what those individuals
are going through with their emotional
feelings, educational interaction, and social
experiences for developing a better sense
of respect and understanding each other
culture (Cortese, D’Ambrosio and Petracca,
2019).

Conceptual Framework

The conceptual framework for
‘raising awareness of considerable factors
on developing sustainable religious tourism
in Chiang Mai for Chinese travelers’ is given

below.

Raising awareness of considerable factors on developing sustainable religious tourism in

Chiang Mai for Chinese travelers

Q2 - What are the challenges

Q1- What is the mission and
strategy of each different
religious institution in sustaining

the practical beliefs?

faced by each institution for
Chinese travelers to have the

foresight on supporting

Q3- What are the considerable
factors on developing a
sustainable religious tourism for
Chinese travelers to be aware
of?

sustainable religious tourism in

Chiang Mai?

Interviewing six key institutions and analysing the documents
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Figure 4 was designed in the form of
triangulation to get a better validity for the
research aim to provide greater insight and
understanding with the findings (Jentoft
and Olsen, 2017). The theoretical
framework begins at stage 1 with the
arrangement of the research aim on “raising
an awareness on the considerable factors
on developing sustainable religious tourism
in Chiang Mai for Chinese travelers”. Three
research questions were developed to
reach the aim by inquiring about the
following:

1. The mission and strategy of each
different religious institutions in sustaining
the practical beliefs.

2. The challenges faced by each
institution for Chinese travelers to have the
foresight on supporting religious tourism in
Chiang Mai.

3. The considerable factors on
developing a sustainable religious tourism
for Chinese travelers to be aware of.

To answer the three questions, the
method of interviewing and documentation
were implemented separately to gather the
data.

Stage 2 is the process of allocating
the data from the interview and
documentation. The data are to be coded
to highlight the keywords that appear most
frequently  from interviewing  and
documentation. Upon codification, the
information is set for triangulation of the
two methods to determine where the
keywords connect, which will be provided

as themes based on the study.

Stage 3 arranges the themes from
stage 2 to be utilized for providing
information on the aim of “raising
awareness of the considerable factors on
developing sustainable religious tourism in
Chiang Mai for Chinese travelers”. The
themes will provide insights on areas that
need to be developed or initiated to

uphold sustainability in religious tourism

Research Methodology & Results
5.1 Data Collection Method

An interview was conducted with six
key institution administrators. A purposive
sampling method was conducted with
McGilvary College of Divinity, The Chiang
Mai Provincial Cultural Office’s
Administrator, The Catholic Mission Chiang
Mai Diocese, the Provincial Islamic Council
in Chiang Mai, the Chiang Mai Islamic
Learning Institute, and the National
Buddhist Office of Thailand.

McGilvary College of Divinity is an
institute in charge of Protestantism in
Chiang Mai under the division of
administrative areas of churches in
Thailand, while Chiang Mai Provincial
Cultural Office is an agency that operates at
the provincial level in charge by the
Ministry of Culture. The office is responsible
for serving the people, promoting and
supporting people, groups, organizations,
and local organizations to participate in
religious missions, arts, and cultures. Also, it
is responsible for the coordination and
performing of duties as a governmental

agent of the Ministry of Culture in the
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region. The Catholic Mission Center Chiang
Mai Diocese is a Roman Catholic Diocese
with a total population of 5,709,443, As of
2014, there are 68,975 Catholics with
15,080 Catechumens. The Office of
Provincial Islamic Council in Chiang Mai is in
charge of the Muslim with the collaboration
of the Department of Local Administration.

An open-ended question was asked
about their organization’s mission and
strategy, challenges faced, and
considerable  factors for  developing
sustainable  religious  tourism.  The
interviews were recorded on a video to let
the interviewee speak naturally. The
spoken words were played back and
written into a digital document.
Documentation was also carried out to
review the events that they had done from
the past and to understand the tasks
performed in meeting their mission and
strategy objectives, challenges
encountered and how they were resolved,
and issues addressed for developing
sustainable religious tourism. The study
location was concentrated in the Chiang
Mai provincial area. Interviewing
appointments were set in advance out of
respect for the senior figures to
contemplate  the questions sent
beforehand so that each minister could
provide an in-depth response to the
inquiries  for the interview process.
Unfortunately, the Sikh and Hindu
committee were not available for doing the
interview.

The replies from the interviews and

highlights from documentation were sorted
separately for coding which were then
transcribed into a tabular format. The
coded table was set up for triangulation
from the interviews and documentation to
see where the keywords and messages
from each method connected and
provided meaning from the scheme (Chu
and Ke, 2017). Each of the triangulated
methods featured its own code and was
converted into themes. The next part of
this section provides the information for the
three research questions. This is followed
by an insightful discussion with regards to
“raising awareness of the considerable
factors on developing sustainable religious
tourism in Chiang Mai for Chinese
travelers”. *The results are in the appendix
section.

5.2 Mission and Strategy of Each
Different
Sustaining the Practical Beliefs

Religious Institutions in

Religious institutions such as the
McGilvary College of Divinity are committed
to being the source of practice, learning,
research, and knowledge for their followers
of the faith. As an organization, the
emphasis is on promoting the youth to be
the banner for carrying out the teaching
and being financially sustainable to provide
the budget that supports their events of
spreading the faith. Whereas the Catholic
Mission is more orientated in utilizing the
relationship with the divine spirit and
humanity for developing by targeting those
who have a lesser fortune than others. The

Catholic Mission is ongoing with their idea
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through dissemination and pastoral care
training and teaching for the sake of
increasing the number of followers and
practitioners  to keep the religion
progressing. The Provincial Islamic Council
stresses the spiritual identity of holding
one’s nationality in self-esteem and divine
beliefs as being centered on how one
carries out his life in general. The Chiang
Mai Islamic Learning Institute is set forth to
be the bridge for helping people
understand Islam in a better light and
hoping that the teachings will be integrated
with other beliefs to create balance and
harmony. The Chiang Mai Provincial
Cultural Office assumes the role of
developing and providing services for
learning and research on religion, arts, and
culture that supports morality and ethics,
fostering the sense of Thai values and
national identity. This institution integrates
the ideas from other religions, arts, and
cultures to become methods that inspire
citizens on proud of being Thai and living in
a peaceful and sustainable society. The
National Buddhist Office of Thailand
oversees the standard and procedures for
any affairs that deal with the maintenance
and status of temples in the provincial
areas. The bureau promotes, supports, and
coordinates in disseminating Buddhism and
Buddhism-religious education by
supervising and controlling the quality of
education in schools and providing learners
with  moral  knowledge and the
development of Buddhists-religion. All of

these six institutions commend on being

able to cooperate and coordinate with the
works of others whenever an auspicious
date arrives for celebration for that
particular religion. The Chiang Mai Provincial
Cultural Office takes on the leading role of
getting each religious institution involved to
showcase goodwill and amity for sustaining
a society that welcomes all to practice their
faith. Bacsi (2017) discussed how religious
diversity could contribute to the cultural
identity of a nation as travelers can get a
better experience to visibly explore and
learn how people can congregate in
commerce, hold holy ceremonies, and
educate one another in peaceful ways. The
uniqueness of letting different religious
institutions handle their own mission affairs
while at the same time valuing the sense of
cooperation, collaboration, and
coordinating with their fellow peer’s divine
matters make it worthwhile for people to
see the different rays of light but always
return  to their faith without any
compromising. Such an experience that
showcases a variety of different religious
tourism helps make travelers use their
leisure time with quality, which serves the
purpose of the types of visitors that the
religious organization wants (Brendan,
2015).

5.3 Challenges Faced by Each
Institution for Chinese Travelers to Have
the Foresight on Supporting Sustainable
Religious Tourism in Chiang Mai

Each religious institution that is not
involved with Buddhism faces challenges of

their own to keep themselves visible and
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active in credibility and trust as they
perform in the eye of the public followers.
For the McGilvary College of Divinity,
followers can easily forget about the
teachings and practice as they set out on
the journey to find jobs in big urban areas
and not be able to support the local
network for getting new members to join
the faith. Also, members with diverse ethnic
and national backgrounds are having
difficulty maintaining their quality of life
due to not having citizenship which limits
them from gaining a proper educational
degree and finding working opportunities.
Furthermore, the church is not equipped in
evangelism to persuade newcomers to
become part of the faith. The Catholic
Mission shares the same issue with
McGivalry College with regards to their
members’ quality of life situation; not
having citizenship makes it challenging to
provide for themselves and their families.
In addition, the number of followers of the
Catholic religion, especially with the
younger generation, has been drastically
reducing. The Provincial Islamic Council
knows that no matter how much merit is
made or helping in charity, it cannot win
over the minds of the younger generation
who are more interested in the trends going
on in social media. The concern is that the
morals are missing from the previous
teachings of Islam. Therefore, there is
pressure on the parents to indoctrinate the
fundamental Islamic principles in their
family not as a force from the institution

but to be aware that Allah will not accept

them if they do not make that
commitment. Another issue of concern is
that there are some members who are
involved with drug trafficking which
seriously puts the institution at risk of being
associated with the illegal activity. The
Chiang Mai Islamic Learning Institute
noticed that the unity amongst Muslim
followers still needs to be developed as
there are those who still tend to do things
on their own. The Institute has been making
an effort to have an open dialogue in the
community to help counter the prejudice
and negative outlook against the religion
and devotees in order to help people be
dispelled of the myth or misunderstanding
that creates fear, ignorance, and hate in
their minds. However, in order to support
the positive causes, they need ongoing
support in funding to keep this dialogue
viable. The Chiang Mai Provincial Culture
Center has no problems in providing
coordination and support for any religious
institution that wants to have an activity
that develops peace and harmony in the
community. However, they cannot get too
much involved or they will be labeled as
being biased and favoring one religion over
the other. As for the National Buddhist
Office of Thailand, the establishment is
concerned with the lack of agency-level to
carry out their tasks on supporting the
decentralization of the Buddha’s business
center and not being able to effectively
provide the proper support for the
Sangha’s idea.

Religion as any other entity in a
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social community has its aims and goal to
accomplish. As being part of diversity within
the culture, religion can showcase how
people who are dedicated to a mission can
find ways of sustaining the lives of people
are in unfortunate circumstances, solve
conflicts and disputes, and demonstrate
how powers can be combined to
collaborate with others who have a
different belief (Bacsi, 2017). The challenges
that religious institutions face can also be
seen as an analogic metaphor for tourists
to see how these lessons, success or
failure, can be applied with their
organizations back home. The performance
by religious figures narrates a nation’s
culture blending in everyday politics,
society, economy, and technology that
shapes a civilization (Tomljenovi¢ and
Duki¢, 2017).

5.4 Considerable Factors on
Developing a Sustainable Religious
Tourism for Chinese Travelers to be
Aware of

The religious institutions have been
active in working closely with each other,
but due to time and resources, and other
commitments, there has not been any real
working collaboration. The works through
education and health have given
sustainable space and positive recognition
by the government and social community.
By far, education seems to be the essential
factor that enables the institutions to be
simultaneously in closer contact with their
groups, such as families, religious

administrators, and schools, and develop

plans for creating more practitioners and
leaders to spread the message of faith.
Families are considered the critical nucleus
for a religion to be held in the highest
esteem. The message in the teachings
promotes ways for the parents and children
to stay strong as a family while abiding by
the guidelines for good living under the
divine belief. The ministers provide the
infrastructural support to help followers get
access to education and work opportunities
so that the wellbeing of the family is
looked after with graceful intentions. The
institutions provide partnerships for training
and development with other government
institutions that require the expertise for a
particular staff seminar. They also welcome
foreign visitors who want to learn and make
a trade with their key contacts. But with any
events that are to be done on an
international level, it is best to make
contact with the Chiang Mai Provincial
Cultural Office first to explain the details
and let the office take on the leading role
with other religious institutions to know
what their role will be in the event.
Sustainable religious tourism should
be considered with the projects and ideas
that institutions do to maintain their
mission. The root of these concepts is on
nurturing lives to be fulfilled with the
consideration of utilitarian and intrinsic
values (Lean, 2009), which should give
foreign visitors a ¢ood sense of how to be
appropriately engaged with the activities.
Those who are new to traveling in this

aspect will come with their own frame of
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mind on what’s best for the situation. With
social media and moderate culture being
influenced by global society, travelers will
have to consider the fact that they can
create a change that can either support the
traditional rituals and values or degrade the
beauty into a cheap commercial cash line
for tourist entertainment. Thus the power is
in their presence when encountering locals
performing their beliefs (Suntikul, 2018).

About
Awareness of Considerable Factors

Discussion “Raising

on Developing Sustainable Religious
Tourism in Chiang Mai for Chinese
Travelers”

For travelers coming from mainland
China to be engaged with religious tourism
in Chiang Mai, Thailand, it is recommended
that the outlook be more lenient on being
part of a sustainable form to support the
religious institutions in helping them to
achieve their mission aims and objectives.
Religious tourism is about connecting with
other fellow human beings; thus,
individuals' minds, souls, and spirits
contribute to sustainability by reinforcing a
path that reaches out to the people in the
community for support (Varga et al., 2018).

6.1 Institutions Being Part of an
Educational Network in Developing
Society

The practical ideas of religious
institutions seem to be more applicable in
the Chiang Mai social community when it is

part of an educational network. This is not

precisely by default but the religious values
and principles have much more meaning as
they are integrated with how people are
coping with life and their social
environment. As the institutions are
maintaining their sustainability through the
education channel, Chinese visitors who
can offer high support of human resources,
technological know-how, develop
educational framework policies, and apply
appropriate methods for promoting the
messages and values of the religious
teachings and ideas would gain a lot more
in a travel experience. Travelers can make
some time in helping to spread the faith
into the social community.

Learning is one of the key ideas for
establishing the institution as a resource
center for knowledge and for developing
one’s path towards serving the principles,
being educated, instilling a sense of
national pride in being Thai, and taking on
the role as a minister to help spread the
beliefs  to

practitioners. These religious institutions

followers  and novice

indeed emphasized learning as an ideal
method for establishing the resource
center of the religious institution to hold
credibility in  being the resource for
knowledge and wisdom. Moreover, with
education being highly valued in the
culture the learning is applied as a path for
helping people practice their faith with
deep  devotion, obtain a better
understanding of the principles, sustain the
beliefs with new leaders to carry out the

mission and build good relations with
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others who have different beliefs.
Therefore, an exchange of ideal methods
for learning effectively from one’s working
background experience in China would be
a wonderful way to not only sustain the
mission purpose but also build a good
cultural relationship with one another.
Engaging in these types of activities would
help travelers to see how religious tourism
is part of life’s rhythm and that the
traveling itself is the very basic nature of
how people live in their own worldly affairs
(Yunus Mohd Noor and Ainshah Muzamli
Shah, 2017). Cooperation with other
institutions is highly valued. There is a
tremendous will to work or cooperate on
religious events, which is deemed to
collaborate on peace and goodwill towards
each other. Tourists from China will
difficulties

communicating with their Thai colleagues

eventually  have  some

when participating in the cooperation event
as they meet with other diverse followers
of the faith. While the translation gadget or
tour guide translator may be available to
get the communications across the
travelers are given a unique opportunity in
creating and co-creating value to assist the
institutions  of  fulfilling their spiritual
prosperity of followers, establishing their
trust and well-being as the host
community, and being able to meet the
satisfaction of tourists’ requirements while
developing the prestige and aura of the

)

locals’ historical, cultural, and natural
environment (Paniccia, Leoni and Baiocco,

2017).

6.2 Coordination Amongst
Institutions for Utilizing Knowledge, Skills
and Expertise to Make a Strong
Contribution to the Cause

Some of the religious institutions
are challenged by many factors that are
making  their number of supporting
followers dwindle. For Chinese spiritual
travelers, it is good to be mindful of the
dynamic environment that is causing the
challenges of keeping the foundation
sustainable. Seeing the reality of struggle
but being able to draw the spiritual
concepts to overcome obstacles while
comforting the souls of others to make
progress is an exclusive experience for
travelers to understand what religion truly
means in life (Varnavas, Rodosthenous, and
Vogazianos, 2018).

One of the constant challenges is
getting strong cooperation from a key
government agency to assist in granting
legal status to the younger generation to
perform their faith freely and be given more
educational opportunities to enhance their
quality of life. The youth still need proper
mentoring in order to be raised in good
mental health with a strong spirit. The other
challenge is a reality check on being aware
that religion can sometimes be replaced
with other moderate things that draw more
interest in life like social media or the latest
technological gadget; thus religion has to
keep up with the young generation’s
influences in life. What is a genuine concern
with the institutions is that the number of

followers has been declining lately as there
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are more preoccupied with making a living
that is far away from their hometown as
well as changes in the social environment.
A sustainable institution requires a good,
strong number of followers who keep the
practical beliefs flourishing with others as
their lives go through disruption and
changes. The quality in numbers provides a
practical impact with each other in having
common respect towards each other to
find a proper solution while giving others a
positive impression that the situation can
be resolved (Emmanuel, 2014). In addition,
maintaining a good relationship with other
institutions requires a solid coordinated
effort amongst individuals and groups to
sustain the idea and acquire sufficient
resources to achieve the aims and
objectives of the institution. Human
resources that are combined to help one
other to get closer to their aims and
objectives without expecting anything in
return can be a perfect example of
kindness and compassion that enlightens
the idea of how tourism can bring people
together (Weaver and Jin, 2016). Chinese
visitors taking part in this endeavor can
make a positive  contribution by
brainstorming with the local religious
leaders on assisting in finding effective
methods for the younger individuals to be
exposed to more opportunities in learning
and work, and integrating social media that
will balance their leisure along with their
practice of faith. Most importantly, Chinese
visitors will need some vital patience and

reason with their Thai religious colleagues

to see some positive results.

6.3 Education as the Bridge for
Understanding, Learning and Business
Trade

Education is a trade that supports
other  religious institutions”  mission
objectives in Chiang Mai. Education acts as
the social mainstream that brings people
together from different ways of thinking and
working together in balanced harmony.
Chinese visitors who want to be a helping
hand that promotes sustainability should
foresee how their resources fit with the
needs of others. Topics of discussion that
provide lessons for moral and ethical
behavior development are integrated as
part of a curriculum or course outline to
help learners understand how faith can be
applied in daily life. Education is applied as
a method for getting highly involved in the
community as well as making an essential
contribution towards social development
with the locals. With education as a valued
trade in sustaining religious tourism, it
strengthens  the local community's
economic health and rearing positive
leaders to become a part of the socio-
cultural, political, and environmental
conditions to help the less fortunate have
hope (Egresi, Bayram and Kara, 2012). It’s
been acknowledged that certain ethnic
tourist groups from mainland China have
been recently taking part in activities and
events that have been hosted in Chiang
Mai. While these ethnic groups already
have a purpose for visiting their religious

hosts, other groups from China are more
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than welcome to discuss business and
trade that supports the ideal principles of
Halal. Promoting the business trade with
Halal would be considered as helping to
spread the education and learning with
recards to the positive messages of the
religious customs to others who are curious
about the Islamic faith while also solidifying
the practical belief of followers in China to
feel a sense of purity in their daily life.
However, when engaging in trade, there’s
always a tendency to exchange gifts as a
sign of graciousness and goodwill towards
others. The symbolic actions of giving gifts
communicate itself to be the beginning or
confirming a courteous pact of a business
relationship. Sometimes the value in price
or generosity of the gift would be a
measure to determine how strong the
relationship will be or what kind of
reciprocation should be taken to maintain
a strong bond of making business trade in
the long term (Adler and Offutt, 2018).

Conclusion
This study attempted to raise

awareness of the considerable factors for
Chinese travelers entering Chiang Mai under
a sustainable religious tourism program.
Religious tourism in this aspect would be
for the travelers to make a soulful
contribution to help the cause of each
institution’s mission aims and objectives.
Therefore, the considerable factors for
raising awareness in this study points to the

following issues:

1. Institutions being part of an
educational network in developing society.
2. Coordination amongst institutions
for utilizing knowledge, skills, and expertise
to make a strong contribution to the cause.
3. Education as the bridge for
understanding, learning, and business trade.
These three factors are not only
about being mindful but to also serve as a
guideline for action for Chinese travelers.
However, the idea that one will be
coming for leisurely shopping and fun-filled
recreational activities for this type of travel
will not draw any interest from most
prospective tourists. Those who decide to
go on this type of trip would be travelers
who have already instilled an initiative
attitude that see themselves assisting to
their best of their abilities with each
religious institution’s idea of being part of
an ongoing educational network. Also,
these travelers would have to know their
own capabilities and capacity in providing
assistance with the coordination of other
people’s knowledge, skills, and expertise to
accomplish the cause's goal. Furthermore,
the idea of education being valued as a
partner for developing society has to be
planned with results leading to the
institution being able to sustain itself for
the long term. When all is said and done,
those genuinely interested in foregoing
sustainable religious tourism should find a
traveling agent to help them make the
critical contacts for the trip with a particular

interest to occur.
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Abstract

Sharenting is a behavior in which parents share information about their children through
social media. This kind of activity is more popular and trending. Most of the parents post
pictures and video clips showing their children's daily life, their children doing activities on
special occasions and pictures that make the child feel embarrassed such as nude, semi-nude,
or disturbing situations photos (e.g. crying or afraid). The causes of such behaviors include: to
desire for recognition, assistance or business interests, etc. This kind of activity may have
positive effects on children, for instance, boost their confidence, self-esteem, assertiveness,
however, negative effects may also occur such as the privacy rights have been violated, being
cyberbullied, and create distrust between children and their parents. In foreign countries, they
have laws that prevent and prohibit parents from violating the privacy of their children such
as Children's Online Privacy Protection Act of 1998, General Data Protection Regulation (GDPR).
In Thailand have Child Protection Act, B.E. 2546 (2003), etc. Sharenting practices should
including setting up privacy, asking for permission from children before posting, ask help from
service providers and relevant authorities in case of child abuse. Sharing children's information
online should be concerned by parents to be aware of and pay attention on respecting their
children’s right, being cautious, and consider any potential impact on their children. Moreover,
social media users, any institution on children matter, mass media, and etc. should cooperate

to all parties on realizing the importance of children’s right and study on this matter.

Keyword: Sharenting, Social Media, Children’s Rights
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