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Abstract

This research is study the discourse of local identity in Lanna Folktales. This is
Qualitative research aiming to study 410 Of Lanna Folktales by collecting data from Social
research institute Chiang Mai University and analyze the information based on the concept of
discourse by Michael Foucault's and the concept of identity in a descriptive way.

The results of this research found that there is a discourse on local Lanna identities
consisting of 9 identities 1) cultural and tradition identities Lanna people have faith and adhere
to Buddhism by adhering to principles and teachings of philosophy entrenched mind and
guide for life. 2) Language identity is used in naming, using a name prefix by use of words that
have the same meaning as the central Thai language, but pronounce them differently. 3)
Character identity, it is notable for its generosity generous respect and obey the elders also
entrusted with gambling. 4) The identity of Lanna women plays a role as a "wife", responsible
for all household tasks, while inevitably falling under the authority of men. 5)Occupational
identity, the main occupation is agriculture because most of the area is mountainous. 6) Place
identities will create habitats along the flatlands between the valleys because there is
abundance of natural resources, so their life is connected to nature. 7) Food Identity There is
a simple cooking process using various ingredients in their own community or locality.
8) Dressing identity; woven fabric dressing are their main clothes that are used in their daily
life. And 9) belief identity, there is a Buddhist belief as the main religion. In addition, there are
various ghosts that have mysterious powers over normal humans also law of karma, merit

story, superstitions, witchcraft, magic and astrology.

Keyword: Discourse, Local Identity, Lanna Folktales
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Abstract

During the COVID-19 pandemic, several eateries around the globe ceased operations.
The eateries must use every possible measure to survive in this predicament. In order to
augment the quantity of online reservations for each restaurant, the firms must use several
techniques. Restaurants may now efficiently handle their reservations and table seating during
service by using online reservation tools to create a customized table arrangement specific to
their location. This study aims to identify the elements that influence the reservation systems
of restaurants by using the Technology Acceptance Model (TAM). The ultimate result of the
decision-making process is the creation of a reservation. Understanding the thought process
of visitors prior to making a purchase is crucial for fully grasping the effectiveness of an online
reservation system in reaching that desired outcome. This study evaluates the system's
effectiveness for all consumers by analyzing buying decisions in other industries and their

application to the restaurant sector.

Keyword: Technology Acceptance Model, Online Table Reservation Systems, Restaurants

Reservation Systems, Marketing Service

Introduction restricted, consecutive, and extended

) actions to address the epidemic and its
The COVID-19 pandemic has

L , , , , consequences.  Other strategies that
significantly impacted society, including

) o adversely impacted neighborhoods and
health, education, humanitarian efforts,

) ) ) eating establishments were lockdowns,
social interactions, and the economy.

o } confinement measures, remote work
Authorities have enforced proactive,

arrangements, restrictions on meetings and



activities, and  corporate  shutdowns
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(Messabia, 2022). Customers had access to
hundreds of restaurants within a few miles
of their residence. A growing number of
restaurants are using online reservation
systems to gain market share more quickly
(Gregorash, 2016). Both independent
restaurants and upscale franchises have
adopted online reservation systems. You
are provided with marketing tools and table
administration software catering to both
restaurant categories. Restaurant franchises
possess a well-established brand image
and employ branding strategies tailored to
each location (Lin Yi-Ling, 2010). Guests are
well-informed on what to expect before
approaching  the  establishment  or
conducting an online search about the
business—the  emergence  of novel
restaurant chains with established brand
awareness (Chua, 2020). The restaurant's
offerings are already well-known among
most of their target market's potential
consumers. Chain restaurants have already
earmarked budgets for marketing, public
relations, and advertising, all strategies
aimed at reaching potential consumers.
Preliminary decisions consider enhanced
data, client inclinations, and consumer
independence. Consumers no longer
depend on a solitary source to make

judgments (André, 2018). This prompts the

question of whether Internet reservation
systems are lucrative for chain restaurants,
considering the many approaches available

to reach potential customers.

Research Objective

The objectives of this research were as
follows:

1. To examine the system's efficacy,
then a significant effect, ease of use, and
usefulness.

2. Significant effect usefulness is
required to examine the system's ease of
use.

3. The factors of ease of use and
usefulness then have a significant effect on
attitude toward using the system

4. The attitude toward using the
system has a significant effect on Behavioral

Intention to use

Literature Review

Technology Acceptance Model (TAM)

TAM was the most popular theory
for analyzing how people accept and utilize
technology and offers a theoretical
framework for the examination of emerging
technologies and systems such as online
technology and e-commerce (Davis, 1989).
According to this approach, perceived

usefulness and perceived ease of use are



1sa1susmisgsnRnazAadmmdas sisuinadiuun

UA 11 adufd 2 (nsNo1AU - SUDAW 2566)

the most crucial indicators of attitudes
since they may affect behavioral intentions
and have a big effect on users. External

circumstances might have an impact on

sense of utility is determined by perceived
usability. (Zhao, 2022). Figure 1 shown the
original TAM.

Behavioral Actual
—P» intentions g system use
to use

Perceived
usefulness
A
External Attitude
vanables towards
using
Perceived
ease of use

Figure 1 Original Technology Acceptance Model (TAM)

The TAM has been used as a
theoretical framework in this study to
examine consumers' adoption of restaurant
reservation online platforms since these
sites and the  business  models
accompanying them provide more effective
technological tools for various clients. The
TAM was developed as an application to a
Technologically Advanced environment
based on the theory of reasoned action
(TRA) (Pavlou, 2003). However, in the TAM,
perceived usefulness (PU) and perceived

ease of use (PEOU) are two essential

characteristics that are thought to predict

users' attitudes (ATT) and intentions to use
(INT). External Variable (EV) refers to
external factors that cause diverse
perceptions for each individual, such as
beliefs, experiences, knowledge of social
behavior, etc. According to the framework,
people prefer to use new technology to the
extent that they believe it will eventually
help them do the task more effectively,
which applies to PU. However, some
modern systems could be more user-
friendly, and their difficulties outweigh their
advantages (Davis & Bagozzi, 1989; Davis,

1989). Davis reasoned that a system seen

perceived usefulness and usability. The



as being easier to use than others would be
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more likely to be accepted by users
because he assumed that effort is a finite
resource that a person may spend on
different activities. In the context of the
restaurant business, utility and
convenience were listed as variables
influencing  customers' acceptance of

electronic commerce (Bae, 2020; Morosan,

2008; Phongphaeo, 2021).

Table Reservation Systems for
Restaurants

Online table reservation systems
(ORS) may increase restaurant seat
demand. Consequently, they should
contemplate employing these systems.
According to (Kimes, 2011), Online table
reservation systems (ORS) may increase
restaurant seat demand. Consequently,
they should contemplate employing these
systems. Implementing an unsuitable
instrument can lead to a loss of time and
money. There are numerous distinct ORS
suppliers on the market. As a result, there
is a need for guidelines that aid
establishments in selecting the most

suitable system. This research aims to

discover the needs of restaurants, the top
online platforms for making reservations at
the most popular restaurants, and how this
can impact the customer's decision to use
this system.

A literature review on the criteria for
selecting an ORS was conducted to
accomplish this objective. In the first round
of interviews, restaurants were also
questioned about their selection criteria
when choosing a provider. Thus, 24
characteristics were discovered in the
literature review and the interview with
restaurant managers. The topics are
extensive and include pricing, the time the
system has been on the market, marketing
options, support, panorama images, and
the ability to modify the page's content
without contacting the provider.

Therefore, providers of online table
reservation systems should prioritize luxury
restaurants and offer more cost-conscious
options for other dining establishments.
Targeting  upscale  establishments s
possible with  systems that prioritize
marketing opportunities and  services.

Simple, cost-effective "light."
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Conceptual Framework

M/

Efficacy of
System

H2

H3

“H4

Attitude toward Behavioral

Using Intention to Use

/Hs
..

Figure 2 The Conceptual Framework

The research is quantitative and
collects data through an online survey.
Online surveys provide researchers with
various advantages (Wright, 2005), sparing
them time and money by eliminating
geographical barriers. The online survey
was the optimal method for recruiting male
and female participants. A web-based
questionnaire was developed to explore
between

the  suggested  association

variables in the study model.

Hypothesis

In this study, perceived usefulness
is defined as a customer's perception of
how much a restaurant reservation system

would increase their level of comfort in a

restaurant. In contrast, perceived ease of
use is defined as a customer's perception
of how much effort it takes to use a
restaurant  reservation  system. The
association between the different factors
has been shown in several studies on
reservation  systems and  restaurant
reservation system use. The following are
the hypothesized correlations between a
restaurant reservation system's
effectiveness, usability, usefulness, attitude
toward utilizing it, and intention to use it:

H1- The efficacy of the System has
a positive influence. Easy to use

H2- Efficacy of the System has a
positive on influence Usefulness

H3- Easy to use has a positive on

influence Usefulness
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H4- Easy to use has a positive on
influence Attitude toward Using

H5- Usefulness has a positive on
influence Attitude toward Using

H6- Attitude Toward Using has a
positive on influence Behavioral Intention

to Use

Research Methodology

Procedures

The investigation to verify the
hypotheses is in progress. This research,
however, will employ a quantitative
approach, using a questionnaire sent to a
random selection of Taiwanese students.
Taiwanese college students familiar with
online reservation systems will make up
the sample. Inquiries will be made directly
in the questionnaire to determine what
considerations go into making reservations
when outside sources of information are
necessary and why a particular technique
was selected to complete the reservation.
The online survey aimed to examine the
between  the

suggested  association

variables in the study model.

Measurements
The research framework serves as

the foundation for the questionnaire's

elements. Respondents using an online
restaurant reservation system are the target
audience for the quiz. The ease of use,
usefulness, attitude toward usage, and
behavioral intention to utilize the online
restaurant  reservation  system  that
influences customer perception must be
carefully analyzed. All constructs were
measured on seven-point  Likert-type
scales, from 1 = strongly disagree to 7 =
strongly agree.

After being written in English, the
questionnaire was translated into Chinese.
To ensure that the translations preserved
their original meaning following translation,
they were again back-translated into
English. The effectiveness of the method
implemented in the present research was
measured using (Park, 2009); which include
5 items. Further, ease of use was measured
by the measurements developed by
(Alharbi, 2014). Usefulness was measured
by 6 items which were adapted from
(Alharbi, 2014). Attitude toward using was
measured by 6 items which were adapted
from (Alharbi, 2014) and (Park, 2009).
Finally, behavioral intention was measured
by 4 items which were adapted from
(Alharbi, 2014) and (Park, 2009). The

measurement is shown in Table 1.
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Table 1 The original and research factors

Original factor

Research factor

Reference

E-learning self-efficacy

Efficacy of System (ES)

(Park, 2009)

Perceived ease of use

Easy to use (EU)

(Alharbi & Drew, 2014)

Perceived usefulness

Usefulness (UF)

(Alharbi & Drew, 2014)

Attitude towards usage

Attitude toward Using (ATU)

(Alharbi & Drew, 2014;
Park, 2009)

Behavioral intention to use

Behavioral Intention to Use

(Alharbi & Drew, 2014;
Park, 2009)

Research population

The population in this research is
Taiwanese students living in North Taiwan
who have used a restaurant reservation

system.

Sample size

The sample size of the research
sample is representative of the population
that lives in Taiwan and has used a
restaurant reservation system. Because the
population size is large and the number is
unknown. Therefore, the sample size was
calculated from W.G. Cochran's unknown
sample size formula, with a confidence
level of 95% and an error level of 5%. The
specific calculation formula is shown in

Fisure 3.

@

Figure 3 W.G. Cochran's sample size

unknown formula

Reliability

The quality of the questionnaire
was analyzed using the alpha coefficient.
(Cronbach’s alpha coefficient), which has a
value between 0 and 1, which can be
explained as follows. An alpha coefficient
close to 1 indicates high or relatively high
reliability. An alpha coefficient approaching
0.5 indicates moderate reliability. An alpha
coefficient close to 0 indicates that there is
relatively little reliability. This research has
set the criteria for the highest coefficient.
However, not less than 0.7, after improving
the questionnaire until it passed the criteria
and was accurate and appropriate, the
questionnaire was used to collect data

from the sample group.

Data Collection
These research questionnaires are
intended for Taiwanese respondents who

have used a restaurant reservation system.




The author used online questionnaires to

RMUTL Journal of Business Administration and Liberal Arts

Vol. 11 No. 2 (July - December 2023)

acquire data from participants. Northern
Taiwanese college students and university
faculty members participated in this
investigation. The duration of the data

collection procedure is seven weeks.

Data analysis

Descriptive analysis

Primary data analysis to describe
the sample's demographic characteristics,
including gender, occupation, education
level, and age, are presented using basic
statistics. In the form of a frequency
distribution table, mean, percentage and

standard deviation.

Research  hypothesis  testing
(Regression Analysis)

Testing the assumptions of this
research. A hierarchical regression analysis
was performed. (Hierarchical Regression) to
analyze and predict the dependent
variable (Dependent Variable), which is
influenced by the independent variable
(Independent Variable) both directly (Direct
Effect) and indirectly (Indirect Effect) using
a p-value that is less than or equal to 0.05

(p-value < 0.05) determines the statistical

significance level (Significant level).

Multiple Regression Analysis

For the analysis of the relationship
between the independent variables
efficacy of system (ES), easy to use (EU),
usefulness (UF) and attitude toward using
(ATU) of the system. Restaurant reservation
and the relationship between independent
variables efficacy of system (ES), easy to
use (EU), usefulness (UF), attitude toward
using (ATU) and behavioral intention to use
the system (BIU) to find the direct influence
(Direct Effect) of variables in the research

framework.

Research Result

This study has 429 participants in
all. After reviewing all questionnaires, 400
responses (a completion rate of 93.24%)
were determined to be legitimate after
examining all the questionnaires and were
used in the subsequent study. Students
from universities in  northern Taiwan
comprised most of the study's participants.
They were all chosen at random to respond
to the survey. 345 participants, or around
86 %, were students; 203 were male, and
197 (49.3%) were female. The average age
of participants was 18 to 50, and 66.3%
were enrolled in bachelor's degree
programs. The Demographic is shown in

Table 2.
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Table 2 Demographic

Characteristics Participants Percentage
Gender
Male 203 50.7 %
Female 197 49.3 %
Occupation
Student 345 86.3 %
Professor 15 3.8 %
Personal 25 6.3 %
General public 15 3.8 %
Education
High school 55 13.8 %
Bachelor’s degree 265 66.3 %
Master’s degree or above 80 20 %
Age
Under 18 40 10 %
18 - 50 335 83.8 %
Over 50 25 6.3 %

Reliability and Validity

Factor analysis for the items in each
construct was done to test the validity of
the constructs employed in this study, as
shown in Table 3. Every construct used in
this analysis was found to be valid. Factor
analysis was used to evaluate the
constructs' validity with coefficients of less
than 0.7 and were removed from the study
for the items that made up each construct.
AWl constructs were also checked for

internal  consistency using  Cronbach's

alpha, and the findings revealed that all
measures were quite reliable. With values
ranging from 0.893 to 0929 and a
reasonable value of 0.877 for behavioral
intention to use, all measures in this
research demonstrate a high degree of
dependability. Since all scales were higher
than 0.70, the question is regarded as
trustworthy.
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Table 3 Instruments reliability Cronbach's alpha

Instruments reliability Cornbach Alpha
Number of Cronbach's
Factor Mean S.D.
ltems alpha
Efficacy of System (ES) 5 5.0915 1.08511 0.899
Easy to use (EU) 7 5.0721 0.92576 0.893
Usefulness (UF) 6 5.0937 1.02823 0.895
Attitude toward Using (ATU) 6 5.1279 1.21055 0.929
Behavioral Intention to Use (BIU) a4 5.0469 1.13506 0.877
Result of hypothesis testing result shows a significant  positive

From Tables 4 and 5, correlation
analysis and regression analysis results
show that the H1 efficacy of the system has
a positive influence on ease of use. There
is a significant positive relationship between
the efficacy of the system and the ease of
use of a reservation system. Therefore, H1
is supported. For H2, the system's efficacy

has a positive influence on usefulness; the

relationship between the efficacies of the
system and the influence usefulness of a
reservation system. Therefore, H2 is
supported. H3, which is easy to use,
positively influences usefulness. The result
shows a significant positive relationship
between the ease of use and the influence
of the usefulness of a reservation system.

Therefore, H3 is supported.

Table 4 Instruments reliability Correlations Analysis

VARIABLES ES EU UF ATU BIU
ES 1
EU 0.4175%* 11
UF 0.5141%* 105236 |1
ATU 0.2900*** 1 0.3581*** | 0.5241*** |1
BIU 0.6216*** | 0.2547*** | 0.2081*** | 0.3980*** |1

% 1520.01, ** p<0.05, * p<0.1

As shown in Table

5, there is a

positive correlation between TAM variables,

which is statistically significant in most

cases. Interestingly, there is a stronger
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correlation between TAM variables. A more
significant influence between TAM variables
is interesting. For instance, the table
revealed a substantially more significant
and favorable link when evaluating the
impact of ease of use and attitude towards
utilizing a reservation system. Considering
this, H4 is supported.

Furthermore, it can also be shown

ease of use and attitude towards usage, the
relationship  between usefulness and
attitude towards usage appears to be more
significant. In general, H5 is supported.
Finally, the result shows a positive
influence between the behavioral intention
to use a reservation system and the

attitude towards utilizing one. H6 is

usage. As a result of the influence between

that there is a strong positive correlation accepted.
between usefulness and attitudes towards
Table 5 Instruments reliability Regression Analysis
(1) 2) (3) (4) (5)
VARIABLES EU UF UF ATU BIU
ES 0.499%** 0.585%**
(0.0544) (0.0489)
EU 0.498*** 0.129**
(0.0407) (0.0559)
UF 0.546***
(0.0587)
ATU 0.249%**
(0.0287)
Constant 22.81%** 16.68%** 12.86%** 9.493%** 12.53%%*
0 0 0 0 0
Observations 400 400 400 400 400
R-squared 0.174 0.264 0.274 0.284 0.158

% 1520.01, ** p<0.05, * p<0.1
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Main Finding

Overall, reservation systems have
become very well-liked and are currently
used by most restaurants. Following the
COVID-19 epidemic, the restaurant reservation
system has seen a significant increase in usage,
encompassing a substantial number of
reservations. Additionally, telephone bookings
and e-mail reservations are also widely
utilized.  Additionally, third-party internet
booking services are included.

To summarize, this study revised
the original Technology Acceptance Model
(TAM) to measure the behavioral intention
of academics to use a reservation system.
The current study alters the primary
concepts utilized in the Technology
Acceptance Model (TAM). More precisely, it
validates the connection between the
efficiency of the system, ease of use,
practicality, attitude towards use, and the
intention to utilize it. No significant
breakthroughs were documented regarding
the previous structures. Thus, this research
corroborates prior empirical data and
findings derived from the Technology
Acceptance Model (TAM). Moreover, the
research  successfully validates TAM's
efficacy in the context of the restaurant

reservation system.

Implications

The implications of this research
can be inferred as follows: Initially, this
study constructed a theatrical framework
utilizing a resilient acceptance model
(TAM). This approach can predict the
consumer's intention to use a reservation
system.  Furthermore, this  research
contributes to the efforts to validate the
Technology Acceptance Model (TAM)
empirically.  Significantly, this research
could greatly assist restaurant owners in
their next endeavors to use e-business
technology and enhance client accessibility
to the system.

Previous research indicates that the
study participants  exhibited  positive
attitudes towards reservation systems and
intend to incorporate a reservation system
into their work. Additionally, the research
indicates that when users' perception of the
system's simplicity of use improves, their
perception of its utility also increases. As
anticipated, people who  perceived
reservation systems as easy to navigate
developed a positive perception of their
utility. Likewise, while the utility of a
product or service may increase the level
of positivity towards its use, the simplicity
of its usage alone cannot enhance the

degree of positivity towards its overall

utilization. This is because any flaws in the
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questionnaire or the customer's view that it
is easy to use do not necessarily encourage
a favorable attitude towards utilizing it.
Ultimately, the attitude towards utilizing
enhancements significantly increased the

positive intention to use them.

Recommendation

Given the restaurant reservations
system found in this study, the following
suggestions are proposed:

1. In terms of the system's efficacy
on the restaurant reservations system, it
will be related to customers' ease of use
and customer perception of the usefulness
of the restaurant reservations system. It can
increase customer satisfaction and a
positive attitude toward the restaurant
reservations system.

2. Improve the process of the
system to be convenient to the customer
and provide helpful information for the
customer to create a good experience for
the customer. This will help to stimulate
customers'  attitudes and  encourage
intention to continue using the restaurant

reservations system.

Limitations and Future Research

The limitations of this research were

that time restrictions were the primary and

Moreover, the findings of this study may
not be easily extrapolated for various
reasons. Initially, the researchers
conducted a size-power test, which
indicated that increasing the sample size
would enhance the generalizability of the
conclusion.  Furthermore, the  study
framework was specifically designed for
integration with the restaurant reservation
system. Furthermore, the focal point of this
research  was the concentration on
individuals.  Subsequent investigations
could focus on the broad adoption of
information and communications
technology (ICT) specifically for restaurant
reservation purposes.
Additionally,  users'  increasing
prevalence and familiarity may impact data
collection from various demographic
groups (Venkatesh et al,, 2003). Hence,
conducting an extensive study over an
extended period may be more suitable for
accurately forecasting attitudes and
behavior, thereby facilitating a
comprehensive  understanding of the
interplay between many aspects. A future
study should incorporate a broader range
of participant groups, such as workers in
Taiwan or individuals from various
occupations. Moreover, the website or

application should provide supplementary

most significant constraint on this research.
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booking  systems.
Furthermore, it is recommended that
future research include a comparative
analysis with another country, such as
Thailand. The objective is to analyze
customer feedback regarding the usage of
the restaurant reservation system and
assess the variations in  consumer
acceptance of applications and services
across different countries. Future studies
should incorporate other findings regarding

the restaurant reservation system that may

be generalized to many countries.
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Abstract

This study aims to investigate the importance of service marketing mix, service quality,
experiential marketing and attitudinal loyalty of generation Y consumers in Yantai, Shandong
Province, the People's Republic of China is also studied and to study the effect of the service
marketing mix, service quality and experiential marketing toward the attitudinal loyalty of
generation Y consumers in Yantai, Shandong Province, the People's Republic of China are
documented. The sample used in this study is generation Y Chinese consumers in Yantai,
Shandong Province, China. 385 people were given a questionnaire. The data collected were
analyzed by both descriptive statistics: frequency, percentage, average and standard deviation,
and inferential statistic were used multiple regression to analyze with Enter selection.

It was found that consumers pay high attention to all factors, which are service quality,
experiential marketing and service marketing mix. The last factor is attitudinal loyalty. The
results of the hypothesis testing found that the service quality factor has the greatest impact
on attitudinal loyalty. The second is service marketing mix, with a statistical significance of
0.001. Experiential marketing affects attitude loyalty with a statistical significance of 0.05. The
results of this study show that business operators should consider the quality of service and
formulate development guidelines to satisfy consumers' needs and improve services by using
service marketing mix. Promoting experiential marketing to create consumers sincere

attitudinal loyalty will directly contributes to business success.

Keyword: Service Marketing Mix, Service Quality, Experiential Marketing, Attitudinal Loyalty
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Abstract

This research applied the linear programming model to analyze the allocation of
organic fertilizer transport by InnoFarm Biotech Company Limited from the warehouses in
three provinces, including Chanthaburi, Rayong and Trat, to seven distribution points, with the
goal to minimize total transportation costs. The secondary data from relevant sources was
employed while the problem was analyzed using the Solver function in Microsoft Excel. The
results of this study informed a more efficient shipping allocation which is outlined as
followed. Firstly, from the warehouse in Chanthaburi, the Company should ship 2,100 sacks
of organic fertilizer to distribution point number 1, and 1,200 sacks to distribution point number
2. Then, from the warehouse in Rayong, 1,100 sacks of organic fertilizer must be shipped to
the distribution point number 3 while the other 1,000 sacks, and 900 sacks, must be sent to
distribution point number 4, and 5, respectively. Finally, from the warehouse in Trat, the
shipment of 400 sacks, 800 sacks, and 600 sacks of organic fertilizer, must be allocated to the
distribution point number 3, 6, and 7, respectively. The revised allocation strategy allowed all
distribution locations to have the amount of products at their maximum capacity and also
assisted the Company in reducing the transportation cost to 50,067 Thai Baht per week.
According to the research, current operations does not employ any calculation tool in
allocating the shipment of organic fertilizer. In fact, the Company mostly relies on existing

experience and tend to transport products to distribution points located in the same province



at once in order to minimize travel distance and costs. However, such technique is perceived
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as inefficient transportation route management and costs 56,317 Thai Baht per week. In

conclusion, the shipment allocation strategy developed from the findings of this research

allows the InnoFarm Biotech Company Limited to reduce overall transportation costs by 6,250

Thai Baht (11 percent) per week, while also assists in the planning of organic fertilizer transport

from warehouses to distribution points to be more appropriately and more efficient.

Keyword: Transportation Cost, Linear Programming, Optimization, Microsoft Excel Solve

Introduction

As organic food and non-chemical
goods consumption have become a
popular emerging trend in today’s society,
demand for organic fertilizer is perceived to
expand at a highly fast pace owing to the
fact that it is a crucial component of organic
farming (Positioningmag, 2005). Organic
fertilizer has numerous advantages. It not
only improves the quality of the soil to suit
a plantation, but it also causes the soil
particles to become coagulated and well-
structured, allowing for good ventilation, as
well as efficient water holding and drainage.
In addition, organic fertilizers increase
nutrients in the soil, improve plants’ ability
to absorb nutrients, increase resistance
ability to changes in soil acidity and base,
and reduce the toxicity of some nutrients.
Recent studies found demand for organic
fertilizer among Thai farmers has been
continuously increasing, yet there is a
supply shortage on the production side,

causing the need for organic fertilizer

imports from other countries. This fact is
rather irritating especially when considering
that Thailand has more than enough
resources to produce organic fertilizer for
farmers in the whole domestic market. As a
result, the government implemented
several stipulate measures in order to
encourage agriculturists to self-produce
and utilize organic fertilizer, as well as to
encourage the private sector to
commercialize  more organic fertilizer.
Government regulations are believed to
play a key role in reducing organic fertilizer
imports from other international markets,
boosting the recycling economy, and
propelling Thailand to the forefront of the
region’s  organic  fertilizer  industry
(Ratneetoo, 2009).

A significant challenge in the organic
fertilizer industry being the transportation
difficulties because the package of fertilizer
is both large-sized and heavy, pushing the
companies to plan every shipment

efficiently in order to minimize cost of

operations and be able to compete in this
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industry. However, this research learned
that the InnoFarm Biotech Company
Limited has never implemented any
quantitative technique or route planning in
their shipping operations, yet relies on
existing experience and strives to ship bulks
of product to the distribution points
located in the same province at once with
an objective to minimize travel distance
and costs. By following such approach, the
Company has been unable to determine
the appropriate amount of shipment per
time, and the overall transportation cost is
always relatively high. Refer to the
Company’s data from 2018 to 2021, the
eastern region had the highest number of
organic fertilizer sales compared to the
other regions. The Company operates
warehouses in three eastern provinces
including Chanthaburi, Rayong, and Trat,
where products from these three
warehouses must be distributed to seven
different sales sites. In detail, items from
Chanthaburi warehouse must be shipped
to distribution points number 1 - 3
products from Rayong warehouse are to be
sent to distribution points number 4 - 6,
and products from Trat warehouse must be
shipped to a distribution point number 7.
The total transportation cost was 56,317
Thai Baht per week. Therefore, this study

aims to introduce an effective logistic

Biotech Company Limited which could
assist the Company in minimizing the
overall transportation cost for organic
fertilizer and establishing the efficient
shipment allocation strategy. According to
the recent research, Bungbua and Patsopa
(2021) suggests that the linear programming
model can be used as a guideline for
solving logistics-related problems, as well
as to inform decision-making and planning
in transportation. This is in line with the
study by Phosamrit and Thammaponphirat
(2010) which also applied a linear
programming model to determine an
effective shipment routing with an ultimate
goal to reduce overall transportation costs.

In the pursuit of the determine the
optimal transportation costs, it becomes
imperative to ascertain the quantity of
organic fertilizer, which was originally based
solely on previous transportation planning
experience to be delivered from the
company's various warehouses to distinct
distributor  locations to achieve the
optimization, the data were collected from
interviewing company manager.
Specifically, these data encompassed the
average transportation costs per sack from
the company's warehouse to deliver to

distributor destinations, as outlined in the

figure below

development plan for the InnoFarm
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Average shipping costs per sack
Distribution points
Warehouse

Pootawan 1| Pootawan 2 | Pootawan 3 | Pootawan 4 |Pootawan 5| Pootawan & | Pootawan 7| Supply
Chanthaburi 6.25 7.50 8.75 10.00 11.25 8.75 10.00 5,000
Rayong 8.75 8.13 6.25 5.00 5.63 10.00 11.25 3,000
Trat 8.13 8.75 7.50 10.63 12.50 6.25 5.00 2,000

Demand 2,100 1,200 1,500 1,000 900 800 600

Figure 1 Average shipping costs per sack.

Pootawan 5

Pootawan 6

Pootawan 7

Figure 2 Illustration of the transportation network.

Research Objectives looked at data, concepts, theories, and

relevant studies as summarized below.
The research aims to analyze and

determine an efficient shipping strategy for 1) Company overview

organic fertilizer from the warehouses to A case study company was the
points of sales in order to minimize the InnoFarm  Biotech  Company Limited,
overall transportation costs. The transport established in 2001 where its initial
models were designed and evaluated using products were the herb-based insect
linear programming. repellents. Further in 2008, the Company

expanded its business lines into the

Concept and Literature Review N , .
fertilizer industry by manufacturing both

In order to strategize and design the organic fertilizer products and other organic

research process of this study, researchers agricultural inputs.  Another key
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transformation took place in 2010 when the
Company shifted its positioning to an
expert in organic agriculture, producing
every product needed in the organic farms
such as organic fertilizers, bio-fertilizers, bio
pesticides, as well as the bio-based
substances for preventing and controlling
plant diseases. The Company also operates
a number of agricultural research centers
and demonstration farms that are used for
product development and quality control
under the “InnoFarm” brand. Such
practices assure quality of every product
and increase customer satisfaction. The
case study company is currently located in
Muang Kanchanaburi district in the province
of Kanchanaburi with the total operating
area of approximately 200 rai (320,000
square meter). In terms of business
performance, according to the Company
report in 2018 — 2021, this study found that
sales of distribution points located in the
eastern region recorded the highest figure
compared with sales of distribution points
located in other regions of Thailand. In fact,
the Company owns fertilizer warehouses in
3 different eastern provinces namely
Chanthaburi, Rayong, and Trat, and these 3
warehouses are obligated to distribute
organic  fertilizer  products to the

distribution point located in in 7 different

locations.  (Tonghatta T,

communication, May 12, 2022)

2) Transportation Problem

Transportation  refers  to a
movement of goods from one source to
another which creates a transporting route
from the beginning of the supply chain to
the customers. In fact, transportation is
essential in  every supply chain of
production because goods always needed
to be shipped out to different places for
different consumers. Moreover,
transportation is a key element that creates
expenses within the supply chain, making
such  operation become a critical
considering factor when the companies are
looking for profit maximization, costs
reduction, and efficiency optimization
(Chopra and Meindl, 2003). The concept of
transportation problem was developed
using linear programming with an objective
to solve resource allocation issues under a
circumstance when there are several
sources of resources and destinations
(Hitchcock, 1941; Dantzig, 1951). In general,
transportation problems may be presented
in the format of linear programming model,
and consist of 3 important components
including  sources, destinations, and

transportation cost (Pongchairerks, 2017).

personal
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(1) Sources: refer to factories,
manufactures or places that provide raw
materials for producing one or many types
of goods (supply). Generally, producers
may acquire resources from multiple
sources and each source possesses
different capabilities in providing the raw
materials.

(2) Destinations: refer to locations

where demand for raw materials and / or

goods are acquired such as factories,
markets, and warehouses. Destinations can
be either a single site or multiple sites.

(3) Transportation Cost: refers to all
expenses related to the transportation of
goods from origin locations to destinations.
Transportation costs vary between each
destination depending on distance and
geographical conditions of each origin point

and destination.

Source

Supply

Destination

Demand

Figure 3 Transportation problem of goods shipment from m factories (source) to n

warehouses (destination) where each factory and warehouse is located in different locations.

(Pongchairerks (2017). Linear Programming, Bangkok: Danex Intercorporation)

3) Concepts and Theories of
Linear Programming

Linear programming is one of the
well-known tools commonly used for
planning any operation to achieve the best
possible result in which the obtained must

be consistent with the conditions set forth.

Examples of planning that can apply linear
programming are such as planning of
production activity to reach the minimized
costs, and planning of operation to define
the least number of employees needed
(Hillier, 2010.n other terms, it is a

mathematical method used to identify the



1sa1susmisgsnRnazAadmmdas sisuinadiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

solution that leads to the optimal
outcome, for example, to maximize the
profit while minimizing overall operation
costs (Jankovic, Eiselt and Sandblom, 2007).
The method is active in various research
fields including business, management,
economics, as well as engineering while
industries  that regularly apply linear
programming in their decision-making
procedure are transportation, energy,
communication and manufacturing. As a
result, Fagoyinbo et al. (2011) draw the
conclusion that the application of linear
programming can help users in a variety of
operations such as planning, route
optioning, operational scheduling, tasks
allocation, and operational design. In terms
of transportation challenges, there are
numerous studies that addressed issues
about delivering products from
manufacturers to distributors’ warehouses
and employed linear programming to
determine the best allocation strategy,
which helps to lower overall transportation
costs (Khan, 2014).

Pongchairerks (2017) outlined three
main elements of linear programming
namely objective function, constraint, and
decision variables. In addition, there are
two sorts of problem considerations in the
linear programming system: maximization

problems and minimization problems. In

terms of definition, Chandrakantha (2008)

defines  three elements of linear
programming as followed.

(1) Decision variables: Variables that
must be taken into account in order to
determine the best possible result, leading
to the best possible solution / answer of
the problem.

(2) Objective function: The objective
of the problem such as maximizing the
profit, minimizing cost, distance, time, et
cetera.

(3) Constraint: The limitations or
requirements of the problem which can be
expressed as inequalities or equations in

the decision variables.

Creating the linear programming
model to represent the problem could be
illustrated as followed:

Objective Function:

Max (Min): Z = ¢, X; + € X5 + ... cnXn
Constraints:

a; X + QXo + ... a1X, (<,=,2 ) by
A Xg + A Xo + ... QX (<,5,2) b,
Ami X7 + QX + . QX (<,=,2) by,

Variables: (Variable limitations)

Xy, X5 Xy 2 0
Substitutions:
Xi, Xo.o X,

represent  decision

variables
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Cy, Cop... Ch represent the
coefficient of
variable X in
objective function
aj represent the
coefficient of
variables in
constraint function
bl represent a limited

quantity of each

resource

4) Excel Solver for solving linear
programming problems

Solver is an optimization tool used
in the calculation of linear programming in
order to determine the best possible
answer for the problem. Given conditions
and constraints, the tool can achieve the
optimum result within the specified time
(Limpanawanich, 2019)

Using  linear  programming to
overcome any challenge is considered an
optimization of problem-solving as the
method is promised to present the best
possible answer under the given conditions
and constraints. While Microsoft Excel being
a decent software for analyzing, calculating,
and managing data in the spreadsheet
format, it provides the add-in function
called “Solver”, which is highly useful in

solving the linear programming models.

However, a significant limitation of this
function is it can only solve the problems
that contain less than 200 decision
variables. The two main tools for solving
linear programming models, SolverStudio
and OpenSolver, were developed by
Andrew J. Mason and are available for free
download and installation. SolverStudio
requires users to have a certain level of
knowledge about computer languages. On
the other hand, OpenSolver is comparable
to the Solver function and can be used to
solve linear programming models with any
number of decision variables (Mason and
Dunning, 2010; Mason, 2012).

In the «case where a linear
programming model consists of two
decision variables, the results can be
obtained by using the Graph Method.
However, studies suggested the Simplex
Method when solving a model that
contains more than two decision variables
as it is the most effective, systematical, and
efficient approach. The principle behind
the Simplex Method is based on the theory
of matrices which is about moving the
objective function from one feasible
solution to another with a better solution.
Such method is considerably efficient as it
does not involve all possible answers in the
model (Onwubiko, 1999; Pongchairerks,
2017).



1sa1susmisgsnRnazAadmmdas sisuinadiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

Related Research

This study reviews a wide range of

information  from  studies are

attempting to address similar problems.

that

related

research

research

approach

in order to identify

and utilizable

Table 1 below describes a summary of

related research reviews.

Table 1 Summary of related research reviews

Authors

Objective

Tools

Research outcome

Khan (2014)

Using Excel Solver and Linear
Programming to determine the
most appropriate transportation

cost.

Linear
Programming

/ Excel Solver

The research found the most suitable
solution that serves to minimize
transportation cost and maximize
profit under the given conditions and

constraints.

Aboelmagd
(2018)

Applying Excel Solver and Linear
Programming in the decision-
making procedures for most

appropriate operation costs.

Linear
Programming

/ Excel Solver

Achieved research objective as the
calculation can identify the lowest
costs of operation within the shortest

time.

Theerarangsi
kul and
Wangwatch
arakul
(2021).

To design a tool for planning a
soil delivery operation with
limited resources, assisting the
company to complete every
project within the given due date

at the lowest costs of operation.

Linear
Programming

/ Excel Solver

The usage of excel solver function
and mathematical model enabled
the company to attain the most
efficient logistic planning strategy
which reduces both project duration

and total logistics cost.

Bungbua
and Patsopa
(2021)

To analyze the allocation of
palm oil transportation from
planted areas to the place of
purchase in Sa Kaeo with the
objective to find the lowest total
cost allocation of palm oil

transportation.

Linear
Programming

/ Excel Solver

The developed model can be used
the

allocation of palm oil transportation

to analyze and compare

under  given  conditions  and

constraints, hence, assisting the
company to identify the best option

at the lowest delivery costs.

To conclude, the review of
concepts, theories, and related research
ensures that linear programming can be

applied to the problem-solving process in a

variety of contexts. Hence, this research
applied linear programming method by
using Microsoft Excel Solver in order to

identify the best possible

shipping
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allocation for organic fertilizer products
from three warehouses in the eastern
region to seven distribution sites at the

lowest overall costs of transportation.
Research Methodology

This study employed a quantitative
research method where data is collected
from the secondary source: the Company’s
report on transport operation. The linear
programming models were developed
using Microsoft Excel Solver. In details, this
study consists of four key research
processes as discussed below.

Problem Identification: To identify
current  transportation costs of each
delivery operation, data about the current

organic fertilizer products shipping strategy

was observed, analyzed and described as
illustrated in Table 2. The overall cost of
transportation was accounted to 56,317
Thai Baht per week, as shown in the
following breakdown.

(1) From Chanthaburi warehouse to
distribution point number 1 - 3, costs of
transportation were equaled to (2,100%6.25)
+ (1,200%7.5) + (1,500*8.75) = 35,250 Thai
Baht.

(2) From Rayong warehouse to
distribution point number 4 - 6, costs of
transportation were equaled to (1,000%5.00) +
(900%5.63) + (800*10.00) = 18,067 Thai Baht.

(3) From Trat warehouse to
distribution point number 7, costs of
fertilizer transportation were equaled to

600%5.00 = 3,000 Thai Baht.

Table 2 Current oreanic fertilizer products delivery allocations

Distribution Points

Warehouse | Pootawan | Pootawan | Pootawan | Pootawan | Pootawan | Pootawan | Pootawan | Supply
1 2 3 5 6 7

Chanthaburi| 2100 1200 1500 5000

(6.25) (7.5) (8.75)
Rayong 900 800 3000
(5.00) (5.63) (10.00)

Trat 600 2000
(5.00)
Demand 2100 1200 1500 900 800 600
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Define Variables and Modeling
Linear Programming Problems: Based upon developed by using the Solver function in
the thorough analysis of data about costs Microsoft Excel. Further, the variables were

of transportation, demand, and available defined as discussed below.

Distribution points
Warehouse
Pootawan 1 | Pootawan 2 | Pootawan 3 | Pootawan 4 | Pootawan 5 | Pootawan 6 |Pootawan 7| Supply
Chanthaburi 625 750 875 10.00 1125 B.75 10.00 5,000
Rayong B.T5 8.13 6.25 5.00 563 10.00 11.25 3,000
Trat 8.13 B.75 7.50 10.63 1250 6.25 5.00 2,000
Demand 2,100 1,200 1,500 1,000 500 800 600

Figure 4 Data on average transportation cost (Thai Baht per sack),

demand (sack), and available supply (sack)

Defining variables and creating
linear programming model

X11 represents a transportation
of organic fertilizer products from
Chanthaburi warehouse to a distribution
point 1

Xy, represents a transportation of
organic fertilizer products from Chanthaburi
warehouse to a distribution point 2

Xi3 represents a transportation of
organic fertilizer products from Chanthaburi
warehouse to a distribution point 3

Xi4 represents a transportation of
organic fertilizer products from Chanthaburi
warehouse to a distribution point 4

Xi5 represents a transportation of
organic fertilizer products from Chanthaburi

warehouse to a distribution point 5

Xi¢ represents a transportation of
organic fertilizer products from Chanthaburi
warehouse to a distribution point 6

Xy7 represents a transportation of
organic fertilizer products from Chanthaburi
warehouse to a distribution point 7

X,1 represents a transportation of
organic fertilizer products from Rayong
warehouse to a distribution point 1

X,y represents a transportation of
organic fertilizer products from Rayong
warehouse to a distribution point 2

X,3 represents a transportation of
organic fertilizer products from Rayong
warehouse to a distribution point 3

Xoq represents a transportation of
organic fertilizer products from Rayong

warehouse to a distribution point 4
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X,5 represents a transportation of
organic fertilizer products from Rayong
warehouse to a distribution point 5

X,6 represents a transportation of
organic fertilizer products from Rayong
warehouse to a distribution point 6

X,7 represents a transportation of
organic fertilizer products from Rayong
warehouse to a distribution point 7

X31 represents a transportation of
organic fertilizer products from Trat
warehouse to a distribution point 1

X3, represents a transportation of
organic fertilizer products from Trat
warehouse to a distribution point 2

X33 represents a transportation of

organic fertilizer products from Trat
warehouse to a distribution point 3

X34 represents a transportation of
organic fertilizer products from Trat
warehouse to a distribution point 4

X35 represents a transportation of
organic fertilizer products from Trat
warehouse to a distribution point 5

X3¢ represents a transportation of
organic fertilizer products from Trat
warehouse to a distribution point 6

X37 represents a transportation of
organic fertilizer products from Trat

warehouse to a distribution point 7

Objective Function: to identify an allocation strategy for a transportation of organic

fertilizer products from 3 warehouses to 7 distribution points at the lowest overall costs of

transportation.

Min Z =

6.25X,; + 7.50X;5 + 8.75X5 + 10Xyq + 11.25X5 + 8.75Xy6 + 10Xy7

+ 8.75X51 + 813Xy, + 6.25X55 + 5Xyq + 5.63X55 + 10X, + 11.25X,7 +

8.13X5; + 8.75Xs, + 7.50X53 + 10.63Xsq + 12.50X55 + 6.25X56 + 5X57

Constraints:

Supply constraints

Xip + Xio + Xiz3 + Xqa + Xi5 + Xig + X47 < 5,000 1)
Xop + Xog + Xoz + Xog + Xo5 + Xog + Xy7 < 3,000 (2)
Xz1 + Xap + X3z + Xaq + X35 + X36 + X37 < 2,000 (3)

Demand constraints
X11 + X21 + X31 = 2,100
X12 + X22 + X32 = 1,200
X13 + X23 + X33 = 1,500

(@)
(5)
(6)
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X14 + X24 + X34 = 1,000
X15 + X25 + X35 =900
X16 + X26 + X36 = 800
X17 + X27 + X37 = 600
Transportation constraints

Xj=20

To clarify, constraint number (1), (2),
and (3) are concerning about available
quantity of organic fertilizer products to be
delivered to each distribution point.
Further, constraint number (4), (5), (6), (7),
(8), (9), and (10) are concerning about
quantity demand for organic fertilizer
products at each distribution point. Finally,
constraint number (1 1) requires that all
decision variables be non-negative number.

Data Validation: Analyzes the

gathered data through a review of

(7
(8)
9)
(10)

(11)

concepts, theories and related research
about transportation problem, linear
programming, and using Excel Solver in an
optimization  of linear  programming
problems. Based on reviewed concepts and
relevant studies, there are research
methods that can be applied in identifying
a transport allocation strategy for organic
fertilizer products in order to meet the
lowest overall cost of transportation. Figure
5 demonstrates the processes of designing

a research method.

Input Methodology

Outcome

Quantity demand at

each distribution point

from a warehouse to

a distribution point.

1. Analyzing relevant
Available supply \ factors and creating the
mathematical model.
2. Testing the
mathematical model.
3. Comparing the
current transportation
Transportation costs / costs against the results
acquired from the

transportation model.

1. Quantity of goods and
costs of transportation

for each shipment are

determined appropriately.
2. Variables used in

the calculation of overall

transportation costs.

Figure 5 Processes of designing a research method
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Solver Implementation: Employing
the linear programming method in Excel
Solver to analyze the gathered data and
identify the possible lowest transportation

cost under the given limitations and

constraints. The results from the linear

programming model that help to

determine the most possible answer are

shown on Figure 6 and Figure 7.

Set Objective:

To: O Max

© Min

By Changing Variable Cells:
SBS12:5HS14

Subject to the Constraints:

56512:5H514>=0
5BS15 = SBS16
5C515 = 5C516
SDS15 = SD516
SES15 = SES16
SF515 = 5F516
S5G515 = SGS16
5HS515 = 5H516
51512 <= SJS12
51513 <= SJS13
51514 == SJ514

Select a Solving
Method:

Simplex LP

Solving Method

problems that are non-smooth.

Help

SB518

O Value Of:

B Make Unconstrained Variables Non-Negative

Select the GRG Nonlinear engine for Solver Problems that are smooth nonlinear. Select the LP
Simplex engine for linear Solver Problems, and select the Evolutionary engine for Solver

Add
Change

Delete
Reset All

" Load/Save

- Options

Solve

Close

Figure 6 Solver implementation to calculate for decision variables,

objective function, and constraints

shipping plan
Distribution points
Warehouse
Pootawan 1 |Pootawan 2| Pootawan 3 |Pootawan 4|Pootawan 5| Pootawan 6 | Pootawan 7 | TotalOut | Supply
Chanthaburi 2,100 1,200 - - - - - 3,300 5,000
Rayong - - 1,100 1,000 900 - - 3,000 3,000
Trat - - 400 - - 800 600 1,800 2,000
Totakin 2,100 1,200 1,500 1,000 900 800 600
Demand 2,100 1,200 1,500 1,000 900 800 600
Total Shipping Cost 8 50,067.00

Figure 7 The results of an analysis of organic fertilizer transport allocation

from warehouses to distribution points
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Figure 7 displays results of data
analysis using linear programming and
Solver function in Microsoft Excel in order
to determine the best possible shipping
plan for organic fertilizer products. The
results suggest that the warehouse in
Chanthaburi province should delivery 2,100
sacks of organic fertilizer to the distribution
point number 1 (Pootawan 1), and delivery
1,200 sacks to the distribution point
number 2 (Pootawan 2). Moving on to
shipping plans for the warehouse in Rayong
province, the calculation informs that the
organic fertilizer of 1,100 sacks, 1,000 sacks,
and 900 sacks must be shipped to the
distribution point number 3 (Pootawan 3),
4 (Pootawan 4) and 5 (Pootawan 5),
accordingly. Finally, the warehouse in Trat
province should be delivering 400 sacks of
organic fertilizer to distribution point
number 3 (Pootawan 3), 800 sacks to
distribution point number 6 (Pootawan 6),
and 600 sacks to the distribution number 7
(Pootawan 7). The discussed shipping plans
above allowed each distribution point to
store the products at their maximum
capacity, meet the quantity demand, while
also assisted the Company in reducing the
transportation costs to 50,067 Thai Baht per
week.

Given the fact that current transport

operations at the case study company did

not apply any calculation method in

designing the shipping plan, therefore lack
of effective route planning and could not
estimate the appropriate quantity of
organic fertilizer per delivery. The Company
relies on established experience and
manages to transport organic fertilizer
products to distribution points located in
the same province at once in order to
minimize travel distance and costs. Such
method costs 56,317 Thai Baht per week for
overall transportation expenses. On the
other hand, results of an analysis of linear
programming model show that the
Company could reduce the operation costs
by 6,250 Thai Baht (11 percent) per week,
leading the overall transportation costs to
the lowest figure at 50,067 Thai Baht per
week. Furthermore, by using the linear
programming optimization, the InnoFarm
Biotech Company Limited was able to
allocate the quantity of each organic
fertilizer shipment effectively. Table 3
describes different results achieved from

current operations and linear programming.
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Table 3 Comparison of results from the current operations and results from linear

programming

warehouse amounted to 2,100 sacks, 1,200
sacks, and 1,500 sacks to the distribution
point number 1, 2, and 3, accordingly. The
transportation costs were 35,250 Thai Baht

per week.

warehouse amounted to 2,100 sacks to
distribution point number 1, and 1,200 sacks
The
transportation costs per week were 22,125
Thai Baht.

to distribution point number 2.

Results of current operations (relying on | Results from linear programming model | Transportation
experience and travel distance costs
management)
Ship organic fertilizer from the Chanthaburi | Ship organic fertilizer from the Chanthaburi| Transportation

costs decreased

by 13,125 Thai
Baht (37.23
percent) per

week.

Ship organic fertilizer from the Rayong
warehouse amounted to 1,000 sacks, 900
sacks, and 800 sacks to the distribution point
number 4, 5 and 6, accordingly. The
transportation costs were 18,067 Thai Baht

per week.

Ship organic fertilizer from the Rayong
warehouse amounted to 1,100 sacks, 1,000
sacks, and 600 sacks to the distribution point
The
transportation costs were 16,942 Thai Baht

number 3, 4, and 5, accordingly.

per week.

Transportation
costs decreased
by 1,125 Thai
Baht (6.23
percent) per

week.

Ship 600 sacks of organic fertilizer from the
Trat warehouse to the distribution point
number 7. The transportation costs were
3,000 Thai Baht per week.

Ship organic fertilizer from the Rayong
warehouse amounted to 400 sacks, 800
sacks, and 900 sacks to the distribution point
number 3, 6, and 7, accordingly. The
transportation costs were 11,000 Thai Baht

per week.

Transportation
costs increased
by 8,000 Thai
Baht (266.67
percent) per

week.

The overall transportation costs

56,317 Thai Baht per week.

were

The overall transportation costs were 50,067

Thai Baht per week.

The overall
transportation
costs decreased
by 6,250 Thai
Baht (11.10
percent) per

week.
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Results Discussion and
Conclusion

This study aimed at analyzing the
allocation strategy of oreanic fertilizer
transportation  from  warehouses  to
distribution points in order to determine
the new operation method that could help
the Company to achieve the lowest
transportation costs. The research applied
quantitative method and gathered data
from the secondary source such as the
Company’s report on transportation
expenses. The linear programming models
were then created using the Microsoft Excel
Solver function and the results of a
comprehensive analysis are discussed
below.

By using Microsoft Excel solver to
analyze the linear programming model,
new shipping plans were identified and
believed to assist the Company in
minimizing the overall transportation costs.
First of all, the warehouse in Chanthaburi
province should delivery 2,100 sacks of
organic fertilizer to the distribution point
number 1, and another 1,200 sacks to the
distribution point number 2. As for the
warehouse in  Rayong province, the
Company is suggested to ship organic
fertilizer amounted to 1,100 sacks, 1,000
sacks, and 900 sacks to the distribution

point number 3, 4, and 5, respectively.
Finally, ship 400 sacks, 800 sacks, and 600
sacks of organic fertilizer from the
warehouse in Trat province to a distribution
point number 3, 6, and 7, respectively.
According to the linear programming
model, the discussed shipping strategies
could assist the Company in estimating the
appropriate  inventory and  quantity
demand at each distribution point. The
new shipping strategy could also lead to a
reduction transportation costs which allow
the InnoFarm Biotech Company Limited to
meet the lowest overall transportation
costs at 50,067 Thai Baht per week.
Compared to the current shipping
operation where overall transportation
costs were 56,317 Thai Baht per week, the
new shipping plan could reduce the
transportation costs by 6,250 Thai Baht
(11.10 percent) a week.

The analysis of linear programming
model leads to a more effective allocation
of organic fertilizer transportation. As the
analysis considered all expenses related to
a transportation of organic fertilizer from 3
warehouses in the eastern region to 7
distribution  points, the transportation
activities that take place between nearby
warehouses and distribution points were

evaluated before activities between

warehouses and distribution points that are
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minimize overall transportation costs and
enhance efficiency for Company’s products
transport  operations,  allowing  the
InnoFarm Biotech Limited Company to
acquire competitive advantage in regard to
transportation costs. This is in line with
several pieces of research such as Khan
(2014)  which  implemented  linear
programming model to calculate the best
possible transportation costs for products
delivery with Excel Solver, and was able to
reduce overall costs and increase profit
under given constraints. Bungbua and
Patsopa (2021) also developed a linear
programming model which analyzed and
compared the allocation of palm oil
transportation under given conditions and
constraints, hence, assisting the company
to identify the best option at the lowest
delivery costs. Similarly, Aboelmagd (2018)
achieved their desire research objective as
the calculation created with Excel Solver
and linear programming can identify the
lowest costs and shortest time of
operations. Last but not least,
Theerarangsikul and  Wangwatcharakul
(2021) created a tool to aid in planning a
soil delivery operation with limited
resources, helping the firm to execute

every project by the deadline while

incurring the fewest operational expenses.

The organization was able to achieve the
most effective logistic planning approach,
which shortens project duration and lowers
overall logistics costs, through the use of an
Excel solver function and mathematical
model. To conclude, this research is
consistent with previous relevant studies as
the findings show that linear programming
can be applied to solve challenges relating
to expenses in transport operations in order
to  achieve  the lowest  overall

transportation costs.

Recommendations

This study applied linear
programming model to analyze the
transport operations of organic fertilizer
from warehouses in the eastern region to
different distribution points. The objective
achieved was to identify the best possible
shipping plans which require the lowest
overall transportation costs under the given
constraints and limitations. The results of
this study may be applied by stakeholder
such as  government  organizations,
businesspeople and interested parties in
their effort to develop an efficient
transportation planning and management
for the purpose of achieving competitive
advantage, particularly with regard to
transportation costs. However, this research

only took into account information from a
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single secondary source, the InnoFarm
Biotech Company Limited, where the
analysis focused on data about the
available supply, the quantity demanded at
distribution points, and the costs of
transport operations for delivering organic
fertilizer ~ between  warehouses and
distribution points situated in the provinces
of the eastern region. Therefore, it is
advised that future research consider data
from other areas or regions in order to
contribute more to the literature on goods
transportation planning and management
systems. Finally, the Company is suggested
to implement the record-keeping system or
information technology that assist in
estimating and tracking quantity demand at
each distribution points, allowing for a
more effective allocation of goods delivery

to better meet demand of the distribution

points.
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The purpose of this study is to examine the relationship between board composition

and sustainability disclosures of firms listed on The Market for Alternative Investment, Thailand

by using 274 observations of firms listed on The Market for Alternative Investment during 2020-

2021. Using multiple regression analysis, this study finds that the chairman independence is

positively associated to firms’ sustainability disclosures. Moreover, firms’ corporate governance

which is control variable in this study is positively associated to firms’ sustainability disclosures.

These results imply that board independence is positively associated with firms’ sustainability

disclosures of firms listed on The Market for Alternative Investment, Thailand.

Keyword: Board Composition, Sustainability Disclusures, The Market for Alternative

Investment, Thailand
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A19199 1 adAanssauvesianlsang o aldlun1ise

FOMTINTIUUIYOITMYTHN 9 lTlun715398 (n = 274)

dauf 1: AuUseaLllas (Continuous Variables)

fuds g ANEER Aade dnudeauy
UINTFIU
SD 0.1622 0.4595 0.2819 0.0668
Board Ind 0.27 0.71 0.45 0.0901
Tenure 0.83 16.64 6.55 3.4594
Board Size 5 15 8.39 1.5899
Size 4.56 9.49 7.06 0.8426
Profit -104.13 57.77 0.42 17.3256
Lev 0.05 2.36 0.44 0.2788
daudi 2: §auusndunu (Dichotomous Variables)
w3 14 (Joya) Jouay Lails (doya) Sovay
Ind_Chair 159 58.03 115 41.97
CG 148 54.01 126 45.99
Agro 12 4.38 262 95.62
Consumer 22 8.03 252 91.97
Finance 13 a.74 261 95.26
Industrial 66 24.09 208 7591
Property 34 12.41 240 87.59
Resource 20 7.30 254 92.70
Service 72 26.28 202 73.72
Technology 36 13.87 238 86.13
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o a ¢ a 9 o A a o A =
M1319N 2 Naﬂ']ﬁ')Lﬂﬁqzﬁﬂquﬂﬂﬂﬂﬂsﬂ@\?ﬂqsLﬂﬂLmﬂm@yjaﬂqquﬂﬂﬁu (SD) EUE]QinV]VlQWWZLUEJUIU
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HANITIATIZYIAIINOND B VaIAZULNNM T TR YL aA e (SD) YvasuTyniaanzdeulunain

NANNIWELDYU 19 [ 1neavpUTenaUYaInaienITUNITYaNUSY (n=274)

Variables Expected Sign Coefficients (B) t-statistic
Intercept None 0.254 6.086***
Ind_Chair + 0.088 2.040**
Board_Ind + -0.042 -0.641
Tenure - -0.038 -0.550
Board_Size + 0.073 1.050
Control Variables
SIZE + -0.087 -1.132
Profit + 0.121 1.809*
Lev + 0.036 0.520
€] + 0.311 4.930***
Agro 0.156 2.004**
Consumer 0.042 0.496
Finance -0.199 -2.288%*
Industrial 0.156 1.379
Property 0.151 1.546
Resource 0.270 2.856%*%
Service 0.265 2.229%*
F-value 4.798
Sig.F 0.000
R2 0.273
Adjusted R2 0.216

xexxx - and * indicate significance at the 1, 5, and 10% levels, respectively

A Y A v
AINATIIN 2 WUIIRIBUUN LY b U
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Abstract

This research aims to study the Internal control system and risk management on
performance efficiency of finance and accounting Staff at the Office of Court of Justice. The
questionnaire was administered to collect data from 276 staff at the Office of Court of Justice.
Descriptive analysis, inferential analysis, correlative coefficient, and multiple regression analysis

were used for data analysis.

The major findings are as follows: 1) internal control system in the aspects of
environment, activities, monitor and evaluation; risk management on regulatory compliance,
and on finance had positive effects on punctual work completion of the staff at the Office of
Court of Justice. 2) Internal control system in the aspects of activities, monitor and evaluation;
and risk management on finance had positive effects on staff’s performance efficiency
regarding work correctness and accuracy. 3) Internal control system in the aspects of
environment, activities; risk management on regulatory compliance, finance, and technology

had positive effects on staff’s performance efficiency regarding verification ability

Keyword: Internal Control, Risk Management, Performance Efficiency, Office of Court of

Justice
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Abstract

The research study of Developing virtual reality technology and innovations to
promote tourism management learning and to develop and promote learning for community

innovators to drive community tourism with virtual reality technology and innovation

Population is community tourism entrepreneurs. On route 106, the samples in this
study were Ban Pa Puey Community, Ban Hong subdistrict, Lamphun Province. Community
innovators considered from the new generation involved in tourism in the community of Ban
Pa Puey, Ban Pa Puey community tourism enterprise committee, Ban Hong subdistrict,
Lamphun Province. By creating a learning platform to enhance learning on community tourism
management It is a tool for creating community innovators. Through the knowledge repository

system, VR library and CBT simulation games.

The results showed that development and promotion of learning of community
innovators to drive community tourism community-based tourismm management, There must
be a management system and rules that belong to the community itself can be linked to
other developments as for the learning style through the gamification of 12 community
innovators from the knowledge library, VR library and CBT simulation games to provide insights
into virtual tourism management. Before the development of skills for the innovators, the
evaluation results of the quality of technology and virtual innovations in the learning of

community innovators were at a high level. (total average 3.78)

Keyword: Innovator, Gamification, Knowledge library
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Abstract

The study aims to reveal the relationship between financial literacy skills and burnout
syndrome on retirement financial planning. The analysis covers financial planning to support
retirement from the sample of Government Savings Bank employees. The primary data are
obtained from 400 samples. The descriptive statistics are shown for the value of percentage,
mean, and standard deviation. The inferential statistics are also analyzed through multiple

regression analysis.

The results show that the two samples groups with different demographic factors have
different levels of financial planning for retirement. They also have enough savings to make
a living without a primary income, since an allocation of savings each month partly, including
paying contributions to the provident fund for enhancing financial wealth in the future.
Most of them have the intention of saving money for retirement, which the Government
Savings Bank has a policy to promote various forms of savings. As a result, the sample group
has good financial planning and decide to retire before the age of 60 years old. Financial
literacy skills show a positive relationship in the same direction as financial planning to support
retirement because the sample group reveals a high level of financial literacy skills. Meanwhile,
we also need to learn new things as financial advisors to improve our knowledge and enhance
our expertise in line with the Bank's operations. The burnout syndrome is related to financial
planning to support retirement and most of the sample groups worked hard beyond their
responsibilities. If there is a high burnout condition it will lead to financial planning and

preparing for early retirement.

Keyword: Burnout Syndrome, Financial Literacy Skills, Retirement Planning



1sa1susmisgsnRnazAadmmdas sisuinadiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

131

unu

Y v

Jagtumaluladadviawnuniiunum

Tunsilasunladlaneodnisinsd wadedian
Uadenilandaey Taun nsiasullameniu

Uszansmans deialiusenalnetndig
Frugfgeioodnenni wasiduniatmng
sesaulunisiauniasygianasdany
voauszing lud 2565 Fan15199 1 a1nua

41529099810 UADALMIVIA FIALAUI

M19199 1 IUIUAEIDIEUUIRNNY 0N

Uimmlmﬁé’@muﬂsgmﬂiﬁqamqlﬂuﬁu
9113 2564 Amdudovay 18.94 v0991UI
Usgansianan (66,090,475 Au) iflesain
anufmisumaluladuaznisunneddiv
Tauforgndefitusmiu dadnmnininuas
nMsdedinanasegiedoiios vildiuou
Usernsgeiodiiutu uazdspmalneagldiom
Uszaa 20 U (w.a. 2593) lumsidhddaauy
geivlagauysal (surArslan, 2564; 99ANTS
anusEuR, 2562)

IUIULFIDUUINY2997Y

1729918 ﬂ"mqur:igamq (Awu) Souaz Y18 (AY) Wee (AL)
60 - 69 U 7,042,023 56.25% 3,212,259 3,829,764
70-79 1 3,696,070 29.52% 1,605,219 2,090,851

1,781,833 14.23% 694,745 1,087,088

80 Taailyl

aa v

P a v o A o
nu: Uiﬂﬁﬁﬂmﬁua;ﬂa ﬂﬁllﬂ']iﬂﬂﬂi@ﬂﬂﬁgmiﬁﬂﬂﬁqmlvm GUEJﬂ{IJa f AUN 31 dUINAU 2565

e

[ |

YDNIINU dAAIUNUASTILIDUVDS

Aulnedaiuasdu drunindszaudeynn
MaNsRUluYITEINBun a1meranu1an

AN5I19NUBAZIANTITNIINITLIUT UL

4

Fovundaldane siudeggeonylifisvuy

v Y

ANSITLEUNTITEBUNA VLAV IAAINULUA
a d' = =3 I
N19N15HEY N5BBUIWBNISNBEMINTUINTY
wisganTguralviaiudfy tnenseaula

UsegasunseniinfinudiAgueinissou

s

LYY (ﬁUWﬂWiLLﬁQ‘UﬁgLVIﬂIV]S 1agsN59ing

& a

AINTYAUNIEU N NYT Anfoastaies

3

WaLRSTUN d@9IUU, 2564)

3NN 1@ UN1sAllAdIA 19 Tudas
U n.e. 2562-2565 Audiulngiudguguiuy
n1591197uLdu Work From Home @osl9a3a
aglunndnin vialviAinn11e Bumout
Syndrome n3onualWlun1Syineu f909Ang
aunsfelan (WHO) leaunsidsuidulsalnids

a d' ¥ a

LAnaINN1StUAsURUaINI9IAIUIRTa

a EARY a o P P
AULASEALTOTeluNYiNeIu 91aliAnu3dn
WILB8a11991500) LUBNUNY LAZUALLTIbY
ANSM19UEIHA LU EANTNINNISVIN9I AN

(NSUFVN NN, 2564)



RMUTL Journal of Business Administration and Liberal Arts

Vol. 11 No. 2 (July - December 2023)

ndgninenanivieay 191uide
Frurunnn Adnwiieafuinuenianisiiy
WleaununsinBeneny uazAnwinigme
Tflunsvinauuesmiiesuaig o uadites
Afnwmansznuvesnzuualnlunisinemy
HON19919WNUNIIN1 T3 UL 85095UNS
\nduuene uenaniisurnrsoenduliu
wihguigiamiafidainuiinsgs In19
AanllugsnauaruUsdunienisnainny
AALBNYY NFUAIDENTUNUITUANITINUHY
n1an1313u LileTes3unIsinBenengedieds

v

Wasnuaaninseuetguaazlidiisele

De

Uszanwazlilasuaiannisannsuias vl
surA1seaudududuanitunisiiu dim

nTEnsIen1TAay nilunuindraglunis

Tuindouasugiavesuszma uasludiumile
M58 UULATYEANNITVE18A7 YIULNED
Usznauguan lfiusinaeuiiusnndy
nmsatiuayuuleutesy daansenuyinli
\AnmnufdniifianszauiiviinuagiAuniiig
f¥uiinvou saudarinlidatazvualy
Tun1svirarusniu duduannguieily
wifnsruifiloniafiazatesnainiiuneu
nSeaengluiian ey Weinisindemeny
28NIINTLUUVNUADUAMUA MIIBUTIRDW
N15UsMsIAN1InSnensyanaliuuizay
aansviauAauLssuludLing 9 el
4AnTALTTULAABULTI VAL UNUITY

wazsaulelaag1aiung

uualliunsindenaty 55 U uaz 60 YuSysal (U 2561 - 2565)

TR

1€0

23 R
&

[=]

EUNE 1

— - - )
lFI'I‘lHIIlIFI'“I! hE 1-.|1 ‘I‘I‘H“'IJ

2561 g 543 g 2563

130

140 159
120
100 a7 7

4]

B =55 52 58
a7
LY I g
Y e |
|
1 i, 1]

ce 101 100

drunam

Lr.;ulaumq A1 i'hl"-\"l‘l!ﬂ

2564 g 2585

A 1 wunlidunisinBeaengvesninausuinisosudu

n: dheninensyaaa suIAITEBNEN (2565)



Jsaisusmisgsnenazfadridas sr1suinadaiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

Saqus:aln

1. Lﬁaﬁﬂmmamzmuﬁﬂmmwmaui
N19N15L3U warn1IgnuAluNIINI9IY
RON15ITIMHUNIINIS UL e85 UNTS
ey lngldngudiegiantnausuing
20UAU

2. \WieRnwnUTsuiisun1s119uny
mqmiﬁmﬁaiaa%’umimﬁsmmq YD
wiineusuia1sesnduiufiAcuatsay

AanvanvazaIunans

asseuNssURINYIVol

ANSIVYASIUANYINANTLNUVDINIIY

wumiﬂumaﬁwm FONITINNMNUNIINITRY

!
= = a

WOI895UNMIINBYMTY TR INaI8LUIAA

]

a v

warNguf UITEMALITY NADAIULDNENT

Y &

391015 W LT T UBUINIINITATRUANTOU

[

N13ANYIVRNIWITY Teaunsoagy lanadl

S Y I3
1. ngufAulsEINIAEns
& [ I~ [ ‘:l":l [ £ [~
forndutdadeniaiudugou 1 Ju
Jadeiiugiuanuuand1eseninana agly
ANISEN 17 John Graunt (Thomlinson, 1965)
IafnwImamanITnig AaenIuANdue
aAa VY
YosInvessEynsiungsasuneu neldteya
NIIVTIUDYNNLTLUU F9e A.A. 1604 — 1661
=3 Yo 1 < wa o‘”
lesunisendaadu “Oawalszunsanans
ANMUNLNBVDIUTEIINTANENS AD NITNTTUUN
a = ) v Y
KIDUITYNYINUUTEUINT UTenauniennus
NuanadsdnuauzanIzyeIlssyIng waveua

WeyasesAna (2542) Tenanifwuifnsiu

Uszrnsifungud] Tldvdnmsvesanandumeg
Hunananongfingsueing 4 vesmyudiingy
MULsIdIAUIINAIEUBNIINTEAY YiNlALAR
AdeNinauiiiquandinisuszeing

dl 1 U = a dl ! U ¥
VAN WNNU SUNEANTINN unnansiuluse

2. wuaAaigafun1snSemany
srvdudineantu (2554) Tid191 "indea”
muede Fuly’ Feldiderfunisfivuneg
U inBeae1g31ens wide Autmuniiaiu
1901993 0n13%197u nuned A3y
MNUALAITUTI¥NITNTENITNOU Lndiu
Tugdefuualiiuyanaiiiieny 60 Yuiysal
Tnesuiing 2edduns (2555) Wiaamng s
\nfeaieny vnefs msiyarandmyariay
o1 eilongasumuimun undeuegi
seylundasarudu viongakisiuniy
Whmnediauesldimunly Fufleinsoaeny
fuavilvisgldfaglduainnisviiauanas

RRGIG LN

3, wuaRaigaiun1znuatnlunns
197148 LUARYDY Maslach and Jackson
(1982) amgnualwlunisvhaudungueinis
et ostunmsrhauiunissau Wesand
o1l Fasamnsniuanudnve
Wieegnataau Wunarilduansnisinnig
ﬁﬂﬂwammqmﬁmﬁ,ﬁmmﬂéumms%’ui
duiesUszaunsainIgesual Yilanang
LEAYDBAYINNSINNY LAYEAINANTENUNIIAY
39l0 uazdenndosiuUnAILTiosdnTeuNsY
Tan (2561) Thaumunevesn1siiiosdnue

9 (Burn Out) 31LAATUINNAITNN9IUY @4




RMUTL Journal of Business Administration and Liberal Arts

Vol. 11 No. 2 (July - December 2023)

anvandunaiiinainanuesealunisyiiay
wion1svirrulduszaunadiianiud
aransalld SavhlnAnaudssfiondulsa
Fuiadaetu Tasdnuareinmsfidiiedanie

=

anvualyl Milogdl WaITINUAUTY

PRI

[

fianuidnlaleeinyiney wazdssansanly
ANSYNNIUANAY BNYITIDAARBINUIIUIRY

aaou (3

YDIFAMUUIY LUTINEYAUT (2562)

<3

4, WUIAALNYINUNITITILNUNIG
msﬁuﬂuLﬁuaaﬁ’]ﬁmamunﬂmeﬂi’a Wi®
a31951ngrunisiulvnsendmiunsiaie

& A a Y] = « .
Autduegnaluieindens “Pension
Dashboard” \Juip3esiioddaounis Nvane
Uszmaiunlglunisasiaitenianistuliny
Uszuvu agdielvigoauaninsnasnwuuiin

) a v ~ a a o
nawnselaazain JUseansnin wazdediu
INTU (5191908 AenTeyaunIal, 2564)

Q’l’ 1 % =
yananisurmsuriauseinalnelay Svding
219ATUNS (2555) TALAAINUNLTY NIV
n1ensiiudluynnatitndunszuiunis
LAYLUINIALUNISUSUITIANITLIUYD S
wiazyaaa lagunluujiiuasnuniu

agadoillos Welvgaradiuny Feddwy

=

@uﬂﬂﬁnﬂ‘m@@’]q 1A8NTIIIUAENIINTRY

[ a A a = ! aa [ Y a
fotdufanssuMmindunannd9din inlwna

3

AULIAY WATNNSUDATNINNIINITHY

(Y

5. WUAAALNYINUNNEENIINITEIUY

Y] a < dy o (%
Wnwenran1siiudunugrudiaglunig

yaa o

A159739UTLINTU LNLNNBENIINTITHIUR

Y

ALAIUITONNILHULAZUSUITIANISIIULAR

(5uNAITHAIUsEMALNY, 2563) Inedsinsal

wHasUseRus (2564) 81331 Financial
Literacy t8uma1uiildatuisaiauas
Uszillunalalagnse desenden1sinaindade
f19 9 uansnudnvarvesfiifinuveng
nsitu Felumsfnwvinueanuseuinsiiy
9¥81984munanN15U0409AN1 T DAY
suflannaATegnakazn1sWaul (OECD)
Finwenamsiusznaudig 3 fu fail

51 A9113719n1513U (Finandial
Knowledge) nanefis vinwglunisanAiulel
nonideiiudin aendeiug aonidenudu
Awddeaiuiile nsnszansades waz

o w 1

NaRBULNUAINNTAIY Dellduddnsionis
AnaulanunIsiuvesazAY

52 WgAng5uN19n1583u (Financial
Behavior) #1eis weRnssun1sldansnaznig
aau JULUUNISAUBDN N15UATYNINIg
nsidu mslasnsesroute msthseanlddng
M39L3a1 MsiUTeuLisuAnuideyanau
dodnla warnmssadmnemamsiuszeze

53WAUAANIINITLIU (Financial
Attitude) M8 AURAAUAIUNTRY LW

aaa 1

fiauguiunsidRuinnndnsesy dT3ineg

Y

A o r.:’ll ra dll a a
Wedull wazlufnnunuiieauian wagiitu

fesuld



Jsaisusmisgsnenazfadridas sr1suinadaiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

135

P R
JIUdvYNINYdVaJ

Yaseaulsernsmans laglaanen
NUITEVRI alggnd3s A3inulyy (2561) wun
Uadediuynna duldun wne 01y @an1unin
sedunsAne sumany eldadedeiou
wazanldieindeseiiou dnadonisanawuy
mamsiudruyanaiiniieiu Saenadeiy
NUIFYVRI BT NANYRY (2565) Fanudnin
anwaenlsznsmans suldun wwe a1g
A01UNN 9T sEAUMSANE warseldiede
foLfeulineiy denasongAnTINNITINUNLY
nansduiisnaiu

VINWEANNTEUININISEY 3INMIFn
¥4 Hui-Boon Tan (2011) inun wndaius
N19n1513 U0 Y 9871591 sun
en153uiie wavdwasonisiaaulalunis
MUHLUY NS azyARalAFE 9T 1

3198999 Kamini Rai, Shikha Dua, Miklesh

€

Yadav (2019) (india) fimu31 winfiadiu3
N19N153U LazNgANITUNIANITLIUAA
szdanaliiAaiauainnansiuiadeuiy
Ineflanuduiusludauiniuninuininistu
vaeansludeinnuluniued Useinaduine
FeaonndoafuuIdeves Folk Jee Yoong
(2012) U1 ANININ9NSEY Hauduiusiy
neANTIUMIIMIRUdINYAAaluUNgudasany
danalilviAuARN1TI1LNUNITIN BB
LazUI8UDe Brown, Martin and Graf, Roman
(2013) fFuFUBNIN A wEn1en1 T ud
AuduWused1auinfunisosuLile

MINeaene

wanant 1AsefReafunzualu
Tunsriieu Aleiinisinerainauddeaes
Ussnugt AlsSond (2563) Fiwuin anmswdniivii
Trnualulunisviieu laun Fandrunse
dsdudayrlagaseldamisatisuiiiy

>

gaunuiele srufainseauntUsua

e

AUl wazdinsuasunlaiesssuueu
Fvlivinanldendunninniy 3sdenndoeiu
NAN13E19239999 (WMANe1aeuing, 2562)
wuawRvdnAe msvaudiviin wielons
atfuayulunsviruilimngan wagiami
AufirrnenusuRnveulduilsnmudaiiy
donPansiu Maslach and Pines (1977) fiwuin
ANILASEAATILINNY daradanIUfuRnunn
fu sadansamandening suprnudoudn

Iensual (algAT Wsngyawn, 2562)

NSOUIIUDAQNISOVY

MNMITIUTIMATeTiAees wui
fvanetladefinansgnuveanngvualnlunis
¥ fensalHunInsuiiosesiunng
ey SenAdtedfusiuie fuea
F9UINNNITRY waznvvualilun1sinemu
WieAnwintadefiinasoniynauuyansiu
iesesiumaindeneny Taengusiegamiinay
sUIMTERNAY FannanunsainmsunTsEug
Covid-19 vil¥asld@inegiisntn Fafnn1y
Iaflunsvinenu fadu msnausumsnsiudie
wasumImendmiunanBouegiaduds

o w

d1Any anunsoasunseuwIAale fall




RMUTL Journal of Business Administration and Liberal Arts

Vol. 11 No. 2 (July - December 2023)

AaUsaase (X)

Aausnau (Y)

iNYzAUTBUININTEY (Financial Literacy)

AINLENNNTEY (Financial Knowledge)

WEANTIUNIINTIEU (Financial Behavior)

NeEuAfan15HY (Financial Attitude)

AT LHUNIIN T

= s
LWa3a qmmﬁmﬁﬂmmq

nazualwlunisiaau (Burn Out)
- fuanla (Phycolosical Symptorns)
- fMus1A1e (Physiological Symptoms)

AN 2 NSLAPNANUAUNUSVBINTIATIAA NS UFILUIAULAZAILUIANLUDINISANNANTENUVDY

AmzvuallunIO AenTuNEIIRUe T uNSINBee e

38autums3dy
nsinuiteluadedifunisive
WWeUIInad (Quantitative Research Methodology)
lduuuapunIumenIsduiing1slseng lng
T¥nguiedraninatusuinisoeudud
UfURuaenuRanIsavLazdLnan i
Y390185¥13 45 - 60 U 91U 400 F8e
uona1ndl surarseeudududunuisey
sgiavAe Aflmnudlensgs dnnsddugsna
LaZLYITUNIINITARIATUAIALBNYY NG
F0E19FWMNLUANTINUHUNINFEY il
se9¥uManBeaienyedneds Lileanndsain
induaonguaizliiselauseduazlilasu
a¥afinis 91nsuians Inelduuuasuaiy 1u
insesilelumsiAusiusindeya uagléisnns
denvvasuntusoulau (Google Form)

FIMNUAVUIAVBINAUAIDE AN ] VO3

7115 81unU (Taro Yamane, 1973) AMUun
o Y] o v =
seauANUTBNUlUENI SaYaY 95 TAUUNNVDY
naufegmInzauAedwIulitesnd1 400
Mg Fanrsiusiusindeyaiu Inisifiu
Yayauuulgugil (Primary Data) 8nviedald
vAsoslentelunis@ne) Tunsulunisasig

aa a ad
LUUADUAIUNUUTEANTAIN I5N1559UTIU

Toya NTIATIENTeYAIENTIIA0ULATRND

=3

A5N193AsIEvUaNALTIdDALAe L TAR LT

Y

PITUUT ADALTIBUNIY LAEAISETLUTHATY

9

a

d1595U SPSS M3iLATIetayakazn1TIn

AMUAAILUST fatl

Usgrnsuasngualagg

Uszansildlunside leua winau
suAseeNduiiuf R uasaufanisann
wazdiunans Aflvaaeng5ening 45 - 60 T

31u7U 5,085 AU (Hensndneinsyana,



JsaisusmisgsivnazAadidas sisuinadaiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

2566) iosaniduadisianusiunmianii
AMT9uLAENeATTuLINdY saufady
Funeudngioinduneny lnsuvadunidnenu
fufTRsIuaIsaIuAanisaInn S1uau 200
foe19 Anvlusesay 5.66 Y99 1UIU 3,535
AU wagninauiuuRaudiunats d1udu
200 fr0819 Andudesay 12,9 ve3d1uau
1,550 AU sauvsAY 400 fheghe Andutesay
7.87 veanguenegwiaviun 112 5,085 AU
Tnefvunsziuanandesiulusninfesas 95
Favuravesnguiegafinunzanfeliides

A71 400 ALY

P2 A Al =
yrSa9liaN tglun1sAne
nsiiusiusndeyaiieldlunisfinm
a v 5 .q’{ £ LS .
Fduasall Towuvasuauwuvaaulay (Online

Questionnaire) %d%ﬂﬂﬂﬁﬂ@?%%&llﬂu

Foonuuuies lngthuunAanguiuazanuided
\Agadeniuszgndldluniseonuuy
LuUABUAIY FsuuvasuaunUsesnidu 6
dugsil

dauil 1 deyadansowinll s1uou 1 4

dauil 24oyafansesdruynna
91U 11 U8

daufl 3 inwrAnuseuiMeNsiu

wiadu 3 ngu Suldun 1) Anuinng
N5 2) WYRNTIUNNITREY 3) NAUARNIS
n158u dnsfnpzuuuluwdazngy lnengy
AIUININITIEY 9 AZUUY WYANTTUNIY
N5LU 8 AZLUN UaTYIAUARNIINITIY 15
AZLUY FIUATRUAY 32 AZWUY ANNLATIR
WUUYIe (Interval Scalellagdlinuainguuy

VINWEANTOUTNINTRY fail

M131991 2 LNAU9IATLULYTINYEAIUTOUITNIANTIIY

LNEust (AZUUULAL) s2iusn | s2iuUIunaNs TZAUES
VNWEANUTEUZMNANTEEY (32) | 0 - 11 12-21 22 - 32
ALENIN5EY (9) 0-3 a-6 7-9
WEANTIAN1IN15L3U (8) 0-2 3-5 6-8
ViruARN1AN150 (15) 0-5 6-10 11 - 15

' (%
= ¥ 1 aa [

PIVBUAAIUUILATICWIANIAATITUN

Y

d2uf 4 aznualnlunisyinau

ﬁhmmﬁ(Frequency) A15oYay (Percentage)
n1511A1Le8Y (Mean) wazardiutdeosuy
N1M 3974 (Standard Deviation: S.D.) a1y
LUIAAYNIINITIRUYBIBIANTANTTINL DN

\SWgNauarNISHAILT (OECD) (2563)

(Burn Out) 91131 12 9o Liveinniznualnly
N13%191%1 (Burn Out) YBIERBULUUABUNY

Tan1sTanuute (Interval Scale) Tnedinouan

1%
P

AziunMzruatilun1svinausadl



RMUTL Journal of Business Administration and Liberal Arts
Vol. 11 No. 2 (July - December 2023)

AN5197 3 Lnasiagkuunzua blunisyinau

szaun1zrualwlunisyinau SYAUA sEAUUILNANY 'szﬁ'uga

AZLUUTIETE < 1.67 1.67 - 3.34 > 3.30

AZLLULS L 0-10 11 - 20 21-130
FIILATIENAINNITUIATIAINUD AN5IASITNTOUA

(Frequency) A1398ay (Percentage) N13%1
' a Vo ~
ANady (Mean) wagArdiuidequuuinggiy
(Standard Deviation: S.D.) Ima{ﬁ%’aé’w%a
LUIARUDY Maslach wag Jackson (1982)

' a a ~

A3UN 5 A1TIIWNUNIINTITEIULND
soasumsinBeaeny muuslusuuidennau
A1073 (Check List) 37471 10 99 fadunns
JAkUUD29 (Interval Scale) Tag3As181910
N1911A1A21UD (Frequency) A1So8ay
(Percentage) N1511A1LRA8 (Mean) Lay AN
drudeauun1nsg1u (Standard Deviation:
SD)IAgNAUINIINNBUIANYBDISYLNS
29F3UNS (2555)

d9UN 6 NITLANIAINUAALTIULAY
v Y & =
Taiauaiuy aanwuuliilusluuunisiloy
LAAIAITUAALITL NIDNITHANITDLAUDLUE

WNeatunsindulaindeaengneufmun

M3iusIUTIUTaYS
=1 &g a v a o
n3Anw1lidun15398189d1979
(Survey Research) fluviastoyavindoyaiuy
Ugufi(Primary Data) . ludeyadnliiv
srusiudeyavinuuuasuaiulusuuuy

aaulay (Online Questionnaire) 311N qu

'
d a wa

A9819vRINUNNUsUIANTERNAUNUJURY

A1897UNINTANVILAZAIUNAS

U
NANwIAY8U1ITauanlasuannnis

Y Y

Wusiusdeyandiasizinazyszuiana

<

AnuseleuIsnieand teeldluswnsudnsasy

Y
aa

N19EnH SPSS IneadRNtalun1sIAsIERTaua

RV

& a ¢ aa a <
4 (1) NMSAATIEAADFALIINTTUUN LUUNS

e

1ANADANUSIU USENOUAIY A15R8AY

<3

| = ] =
ALR[Y LaSAIFIULULILVUNINTRIU (2) N9

a & a

AAssvadadeeyuulagldisnsiiasien

=

ANFUNUS (Correlation Analysis) Lagn1s
AaTEnsanneuddunvan (Multiple
Regression Analysis) Lileva@euanuAgIy
A% el anmsieszinudesiuves
LUUEBUAIN WUI1HAT Cronbach's Alpha
71 .850 FaflAAu 0.7 aunsaasioudianiy

Y Yeiovewuuaaunula

duuagIuNUIVY

% ¥

VIﬂU%ﬂ’J’]ﬂJ‘i@UE‘W’NﬂTﬁLGu i

anuduitudiululufianisuan iflesannding
AaNgUA18819luN1TINUNUNITEN NInd]
VINwEAIINININITEY IIAENITIIURUN S
nMsiufiesesiunmsinBunengdia fensdn
284 (Hui-Boon Tan, 2011) wagn1zuuabnly
n3iuYeInguiiegitdeianiagay
uagsiusny SeinthiisuRnvouifiugety

AIHARDNITINUHNUN NI ULND TDI5UNS




1sa1susmisgsnRnazAadmmdas sisuinadiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

LNFYUBNY ALY U HAaNITE15I9U0

(WUNINeIReNng, 2562)

wanisFinu

o

ASANEIASIT LALUINANITILATIZN

v

Tayasenilu 2 diu Ao n1simsizideya
WANTTUUILAENANITNAABUANNRFIU
feaundendd

dauil 1 madenevideyaanssaun
AUUIZYINIANENS

NguiIeg19fine LUV UAY
$119u 400 ¥a Wedwunaudaiantigay
wudlgmeuuuuasun AU FURua s a1y
Avn1sanvdiuan 200 Ay Aadudesay 50
wazdAUfvRarudiunarssiuiy 200 au
Anlufaway 50 vesdIULROULUUADUNY

(%
o

vianue @l dunands ogssning 45 -

1 14 a

50 U dfAs0Iua 018nvesdausalaly
migusy dInsAnwegluseaudiggiin
ﬁgaaaqﬂﬁjméhaa'wﬂﬁﬁ’amuiuﬁ'}Lmu'qwﬂfm’m
UFTRNg -7 flongauegi 10-15 T Taesaudl
malﬁt,a?i'asial,ﬁauaﬁ 65,000 U Fuly
wazflanlddoidodoliou agil 20,001 -
25,000 U lszezaarlunisiaunisli-nau
nffnedeludsfivinarulaeiadeeyd

30 U9 D9 1 9ILU9AI

ViNYEAINTOUININITRY

VinweANTauIMIaNIsRtu WWutede
Pinszauanuianudilasunistdiu wiadu
AIIUINNITIIU WOANTIUNNTIU Uag
WAUARNIINITRY IAeUNUTTEAUA UL

= = I a | =

wWIguilguduAadeuazdiuideiuy
UINTFIUVDINGURMBULUUADUDN

SUATLDUARIL

M13197 4 UAAIIIUIN ANRNAR ANENER ANRRY LarALTAULNIATEIIY TEAUAZIINYTINYEANTEY

$9N13RY veanguiteg U TAnuagufanIsavkagdIunas

nauA2aEIMinUsSUIAMSERNAY (ABaufiamsamuazdunan)

Winwzarmsaudnumsdy awd  Minimum Maximum X SD uUawa
ATV T 400 0.00 9.00 304 1.24  IzAUM
NOANTTUNTINTITLIY 400 2.00 8.00 652 1.20  szAUH
VIFUARYIIINTTLIY 400 0.00 15.00 11.01 567 38U

37U 400 2.00 32.00 2558 B8.11 ‘Eﬁ'ﬁ“l.lﬁd

A15T 4 WU sERUTinveAUToUs
N9N15EU Yoasassnguegluinaumsesuas
lagfinvuuulafegsiugeny 25.58 Azuuy

< ! ! N
INALUUULAL 32 AvLUY uazAdIuTesUY

WnsgIuvinfu 8.11 ajuladn uddnngy

fegesaainduasiseduinuarusous
nan1sueglunaEiszaugs Tuvueinedfiu
doadousddlul 9 wagiauianusifieliiin
ALY aTlYL AnmgmaAsgRadeaLa

lulagsinaUsema IUiANUTYAAIEUATY




140

RMUTL Journal of Business Administration and Liberal Arts

Vol. 11 No. 2 (July - December 2023)

1787 HUe N15ARRENLUY N1SNTEINBAINY

WFHe9 wazn1gamu 1 uandy ustns/qu

D

v oA

f \Wesnnguegiudunuinyimmenisiu

Y

' '
[ 1 I a

A151991 5 LAAIIUIU ANAIER AESER ALRE

9 Y 9

aazuualnlunisineu

aznualnlun1sn19u (Bumn Out)
YINGUAIBE1 Lag N seAuATLULLN
Wisuilsufuaadsuazdlruideaiuu
WIATFIUVRINGURRBULUVAD U WuuTu

ANUINLD LAZAIUIINY 9T

8 wazALUEUULIATIIY TEAUALLUUN1IZIUA LI

Tunsviha (Aunla) veanquineg U iinuasaufanisavkagdiunans

aazmualWlun s (ngudating 400 ya)

fudala Minimum Maximum X SD wuana
1. ¥ITUARTIMIAY I 1.00 5.00 353 103 TFIUE
mhinFuisrey
2. vz daniniadladluasfing wie 1.00 5.00 287 1.08  szavlunans
mvaisradudausnnyi Tl
AanIIVIUEE A L TIRE 1R
3. ﬂ"lu%ﬁmiwwmwuawﬁﬂmuﬂﬁ 1.00 5.00 255 106 szRulunans
vausasinulimadneu
4. VinuIAMATERINATTI UinnT 1.00 5.00 260 1.08  szeultunans
anFNI ULV TR AR B sTENY
AUy
5. vimuganmilawiteuaganelauss 1.00 5.00 273 105 szsivlhunana
s laifisUszasiilranilaidnie
6. vinugandlszauAIud Tl 1.00 5.00 266 099  szauliunaty
viasminfimTasiiy

AzuUuDEY 1.00 500 282 0.84 szAuULNAN

AZLUUTIY 6 30 16.94 6.29  FzAUUIUNEN

P151971 5 WU ffimeunuuaBUANY
fangnualiflumsvien ehudela) eglunos
seduUIunans Taefazuuuiadesiy
7l 16.94 AzuuY MNAZULUAL 30 AZLUL

1 o v

ziulad1 AR ULUUAUNIN ARIINIEY

Y
PINURL A UNUNNNSURAYDU D831091UIU

WINfign agN 3.53 ALLUY 1N 5 AZUUY

sesaun Jandnsdledluasdng vivensvinau

PHPUTULUINNYI I lianusavinaula o
) I3 1 ¥ = | a Y e
d159qa290387 g7 2.87 Azuuu uag3dn

wilowihnueg Meliusananuilifiaseaayin

Tronlidnsaegin 2.73 Aeuwu mud iy



1sa1susmisgsnRnazAadmmdas sisuinadiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

' '
[ 1 1 a

AN3IN 6 UARIIWIY AWINER ANESER ARBY kazALTBRUNINRTEIY SERuRzkuUnTIEranlnlunig

4 Y9

Y 1

U (FU51N1Y) VoINgNMIBg NUJTRUAIUAINTAYILaEEIUNA1

arzvualdlunisinany (ngudiatng 400 ya)

ATUI9NE Minimum
1. ViTulaR DN EEWL 1.00
PINAIIHEIEALLATT Y
2. ‘rhug?ﬂziau,'ﬂﬁamzu’m"u 1.00
UnuleeRaul e
3. yiuda N siBuATEE 1.00
wiglaafTee1nn1Tieu
4. IMueIvaTInauaIudl 1.00
215U IRy
5. IMuAIvATINUa U 1.00
ansnssnduiiavialn
Sosmudianie
3 ﬁﬂug?ﬂmﬁaaﬁﬁ'wﬂ’m 1.00
AREVLIATES
AzLuuaEs 117
A¥LULTIY 6

15197 6 WUT FAneULUUADUNIN
fangvualnlunisviinu (@usanie) eglu
sefutunans aeflazuuuiadesiud 16.06
AviLY MnAzILLIFL 30 Azuuu Tuvasdigney
wuvABUAEILINN mnaiEnmilosdnsienie
LagmuANduIniiga gefie 3.14 azuuy
INATUUY 5 AZLUY T899907 JANDDULNAEY
poufuueULaIoUIT YN ogfl 3.14 Azl
a3uUldd1 annguiiegrsiineunuuasuniy
faaoangy Tszsunnemualwlumsviinu fu

Inla warsnenie egluinuaiszauUunas

Maximurm X sD uilana
5.00 255 092 Tz
Uiunam
5.00 287 097 Tz
Uiunam
5.00 261 099 Tz
Uiunam
5.00 205 106 sedush
5.00 286 112 FEAU
Uunan
5.00 514 101 Tz
Uunam
5.00 268 076 szAUlIUnEs
30 1606 607 szAUUIUnand

ATLUUTILAAET 16.5 Axuuu axiiulein
surn1seouduiiaotuzilunuieiudy
Jawida Sunumddnlunmsiuiedeuasvgia
vossene uandudnmileiWssuuiasusia
finsveneda WianuylemaedssvvugIusn
FWAINAAIUFINIVUIANGN UazvuIngau ¥
Tsumsiiviinmueuiidiuunniuanildsy
atuayuanuleuiesy dawansenuyiliiia
Auidninflanssauiininuazifuntin
FuRavay wazdeganitnsdletluaedng wens

UL AT UG DULNN VI kEN50YI9U




RMUTL Journal of Business Administration and Liberal Arts

Vol. 11 No. 2 (July - December 2023)

(%
1 b4 a a v

ag19d11599a290185 Snvisdedanasianiu

$19N18 YN ASANML YA 19NNULATNUANE S

Y

DOUMNAUMDUAUUDY WATADULY VI WA

agdlsAnnu Wisanlanalllvndnauinnig

MIINUNUNINSRUN BT UNSINEMaNY

'
1 =

M13197 7 UAAIITUIY ANRNER ANENER ARG

9

A lWlun15Yi19UIR1uUIR LAz AIUS 19N

FITY SUIANSARTHNNTINATTUS LN UL

ao

TAwNgauAURE NS ULBUSINY

Y LazAd ILUUNIRNTZTU TEAUAZLUUNITINUNUN

MI3RuesesiumMsnBeneny veinguieg iU iRnuamenuiansanvazdunans

ATTIHLAUNHATELHE TR UNIINEeaTY

HANARUIBGTY N Minimum
BT INTTA1T 200 0.00
FIUAES 200 0.00

AZUULTIY 400 0.00

91nA15197 7 fReunUUaUnIN
feaoangy §1u9U 400 AU WUTT B9y
MyNaUNLNIMsRuesess UM TNBenony
ogflussAugaduiiontu egil 14.75 Azuuu dw
\esuunnsgi wirfu 5.92 asulddn ngu
fregraduminnusunaseesduiifinudila
TUNMITIWHUNIINITRY wazdlin1suInIsIm
nsRueey sudaanuniausarildaneluw
awidou Snits vnlifiglivdnuds Seilifusen
Wiganadmuni1sa1sedin wazldaneluegiy
ooy 1esnsuimsoenduiiuleune
duasulindnauinisesunainvalggukuy
WU Hudneauning aainooudu [WuNin
avnsaleaunsng Useiueaunsng waznaswu
drsoudnedn dwaviliingudneunuuaunu
drulngidndulainBomeignounsu 60 U

Usysal

Maxdmurn X SO wiawa
2000 1458 572 THAU
2000 1491 604  THAU
2000 1475 592  sEAugs

nsitasgideyatiielisuliiey
NAuADE19 T UNT AN R 85045
nsindeeiy tauld Crosstabulation way
19 Chi-square A@UANNENRUSNUIIAAT Sig
filgde 0.001 Faleeninszdutudfanisaing
0.05 Jeagulsinnguiiege iU TRnumeny
NAN1TENVIANITAIVUATEAUAIUNT BUA D
AltIglusdaziiou ddadiunisoauiiude
Woudwlngjegifesas 5 - 10 delfiou i1dn
mstneduazamdneaudsondesiniosas
11-15 danou sadfmsimuadvanguazns
Anadmnuduilifsmedmunsindoneny
pRonIuTlnAnTiainSuuengrous ATy 60
Yu3ysal urnninngudaedresiujiau
daunans luvasfinguilegreiufddau
d2unans fin19ausunnTiuiesesdunIs

ey TRussuseaMuLiisedmiuns



1sa1susmisgsnRnazAadmmdas sisuinadiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

143

sssiiendamnlifneldudndus 12 Houiu
U fFdamsvnstiuseslagoounoufivaods
U9 dnsdenamuludunindusenm
vasAaNoaAY, snd. wnfian wazdiauilad
awppuRudmsuldIglugnunduneny wnni
ngusegs MUFTRmlumenuAamsan
HANISNAABUAINFUNUSVRINGY
Frog19fiUfTReuatsauianisanan

wazdrunarslagly Chi-square Tun1snaau

Auuiud wudn eassnguiiogig
fAnuduiusiun1siiuseusonuLile e
d1mfunisansediavaeantaiisielanan
wazdndiunseeuRusalneu dnIN15I18RY
avandnemudendedtin anuddaioveon
Rudwmiuldanelugrundemeny naonau

a a

LWIRANITINBYENE faua1YATU 60 YuTyTel

o w

9
D819 Td A VINIEDA

M13199 8 Wigugungusieg U URnumenufanIsanvuazduna fulnAnazntemeny

ﬂ'aumqﬂsu 60 "TJU%‘LUJSQE Ineld Crosstabulation tag Chi-Square Tests

wuRARfizn By ManEnauaNY

AU 60 Tusysal

Lajlsl

Uislie LT alh Ll

Chi-Sguare Tests: 0.001

H4NANULIB4Y
= : 774
FHIUAAINTTAIYT  SIUNAN
37 85 122
18.5% 42.5% 30.5%
163 115 278
81.5% 57.5% 69.5%
200 200 400
100.0%  100.0%  100.0%




RMUTL Journal of Business Administration and Liberal Arts

Vol. 11 No. 2 (July - December 2023)

dull 2 nan1sVAEBUANNRAFIU
Uadeauusensanans

Jaduaruusevnsaansaannany

EANITINURNUNIINITIIULNDTDISUNTS
=) d‘ 1 L2 d‘ L2 13
LAWY UBIYNIHANAIINU LW@WBU’WIQUSS?N?’]

mMsaelude 1 fadl

M151991 9 HANITVAABUANNFAFIUAILADRA T-test uaz ANOVA

aanUs A0 ANEDA  STAULANAN  WantsnAdou
A9NARLUIBIY T-Test -1.086 0.278 Laiuananania
LIF T-Test 0.18 0.857 Laiuanananiy
81¢) F-Test 7.56 0.001%** WANASAY
A07UN N T-Test -2.038 0.042* WANASAY
DT NAESA T-Test 1.906 0.058 Laiuananania
STAUNISANT F-Test 4.35 0.005** WANA9AU
ALY F-Test 5.15 0.001** WANASAY
818974 F-Test 8.28 0.001%** WANASAY
s1eldafurofou F-Test 7.23 0.001%** WANFTIAU
Anldsnuindenoion F-Test 2.44 0.034* WANFTSAY
szznalumMaAunelu-ndu  F-Test  0.63 0.59 LaiuanaAnany

B T, AT LW ear ) o (EIET
=RULEAIRYTIaa Y 0.05, ** F=RAULEH]

NHANITIATIENAIUUANAIYD
Jadediuymna Laun 018 @01unIn s3AU
MsANWY Aumiany ey 9eldiedede
Fou uazaldaeiadedeiion ety 2 ndy

A298719052AUNTTINLRUN NI THULINDTBI5U

Y 1Y

nsinBoIgNunnmeiu ag1eltedidynig

o

ahim dA1 Sig. Uasnin 0.05

;- . —_ = _\.‘
Ay eanfd 0.01

MINBEAINTOUNINITRU

N¥EA1UT0UININITTY (A1US
NIINTEY NORANTTUNNITEUY haETAUAR
N19n1931) wazn1rsvualilunisvineu
@1udala wazdius19nie) dnasaszau
MsMaLRUINsRufesesunsin B ey

[

N

She



1sa1susmisgsnRnazAadmmdas sisuinadiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

A157197 10 MTAATIERAUNITONNBENLARINIG Enter Regression LarAMNENNUSTINDINITNAEDU

AUYAFIUVBINEEAINTOUTNINITRY waznenualnlunisina Aen1seuNunIenIskuie

599TUMSINTLUDNY VBINAUAIRENTINBULULABUAINTINIU 400 39 TunInsINaTaleuauns

gaadd
Unstandardized Standardized
Model Coefficients Coefficients t Sig.
Beta

{Constant) 5.068 3932 000
MNHEATTIUTIUIVATSEY

ATIUEN 19N TTRY (FK) 098 040 B3 392
WHANTIRYATEEY (FB) 1.128 448 9.950 0007
ruARN 1N (FA) 101 190 4010 000"
arizvuabluasiiau

amzvuAlvlunsfausudala (PCS) 508 141 2389 01T
arevumlylumsieuinusene  (PSS) -378 -0%% 1421 106

* spAuiadRanaatan 0.05, * servlsdAanmaatan 0.01

B S imp=. T T A o B =] T R W
R Square: 284 (F: 31180, Sig- 0.000

91199 10 wadildainnsiisen
nsannee emouinguszasdde 2 a1mnsn
MEUANLRFIUYEINTITITIAIsEAUTINYEAI Y
FRUINWNITRU AUNGANTINNINITRY AU
NAUARNIINITIIU wazn1Izhua Ly

Tun1svineuauiala dan Sig. Weawnin 0.05

= = v v 6 LY

Fatlanudusiusidauinluluianianerfuiy

(3

TELAUNITINILNUNIINTTLIULNDTDITU

= 1 [

N3N BuneLUeINauMeg1e ag1elllud Ay

<

o,

Y

NERRNsEAU 0.01 TudruvesAduussdns
andunus w30 R Square UALYINAU 0.284
aru1snesureladnseAurinyeAluseus
N19n1543% kaza1enualnlunisrinauy

ANANTENUADITLAUNITINILNULNDTDITU

nsinBeneiglaludnsniesay 28.4 diud
= = %4 a a a L%

WABINIBYAaY 71.6 LNAAINDNTNAVDIAILUST
a
DU 9

HAYINNITNAFDUAUUAFIUAUAT1IT
10 1arn Sig. t¥nAyU 0.000 Fetiosnan 0.05
AItY FaUias HO wazyausu H1 Ap fauds
dasyegnatoy 1 61 aru1savruntalunig
NINTUITLAUNITINLRUNINITHULNDTDITU
N1SLNEBEAD18YDINFUFAIBE19NADY

a o o

wuvasuauldeg1elidedAyneaia Lazds

a ¥ =l
gasalleuaunsle aall

¥ dunisit 1: J = 5.068 + 0.098 FK + 1.128 FB™ + 0.165 FA™ + 0.508 PCS” + (-0.578) PSS
% aun1sit 2: Z = 0.040 FK + 0.448 FB™ 0.190 FA™ + 0.141 PCS™ + (-0.096) PSS




RMUTL Journal of Business Administration and Liberal Arts

Vol. 11 No. 2 (July - December 2023)

nan1snaaeutennasosdurenis
ATIEYVNITAND DU NN AN Lo fnwen
AuduTussEnIadnlsiidnw wuandledy
ae 9 danuduiusiulufienisuiniuszay
mimLqumamsL'Eul,ﬁaiaq%’umsm@azu'msg
Tnudrulsdasyiimandunus (Correlation)
Yaeni1 0.8 warA VIF (Variance Inflation

a1

Factor) 4A

a U v 6 1 [ =

daseynilifimnuduiussenineduies Fely

1908117 10 kaAlmAUI1 fwUs

nolitAndgynianduiusszningdinys
g

1Y

(Multicollinearity) Fail

a

U yuzygy (2560)
lananly

1naunisi 1 arursaeduieléddn
TINWEAIINTOUININITHEY wazn1IEnua L
Tun1991197U ANaA0TEAUNITITINNY
mannsiuliiosesfunisinBeaeny flosann
NANA28819LTINYEAIINTOUINIINITLIY
wazaTzmuallunisvhaufiunneeiy dae
Tflszfuni1sa1auaun1InIsiuiiiosoasu
n1sinBeaiogueenaudiag1saneaiuly
agnafitfuddyn1eada WeRansanmuaunis
i 2 §am15197 10 wudn FawUsiiinade
MR RuesesuNsInSuneny
u1nfigae NEEAIIUTOUINIINITIY
sosasnnAe nzuualWlunisvinausuiala
Fadulumuanufgruilefiinusanuseuy

< 1

a da va
NINATIILIUN A ﬂf\]gﬁﬂwaiﬂmﬂqiﬁqﬂumu

1 ' ¥
aa

N19N15EULNTBISUN TN BuMeeNATTY

[%
a Y 1 Y 1

RIANAN ﬂﬁﬂJG\’)@EJ’NEQJJQLﬁu%ﬂ%ﬂw’lﬂﬁﬂﬂ']ﬁﬁu

9

4 =

o < 4 ¥ a A a
TuTudeelinueA1IUToUININITEIUNGA
A A Y a 1% a wa %
Wenazanunsaliusnisteyauavjifaula

a

PEQNABIATUNIUANITUURT0IEUIANS

onuUsiuwa

[

AT UNIINT IR UT A NE ARy

o

91989 Wantnaundoneiguandugiedy

i 1

ffseldanas uadlddredulngdanang
dndudonwnunianisulinseunqu
dmsualdinefiaznfatulumenddunndiu
9INNI9ILATISARANITANYILAASLALTAUI
ngufegiiufiRnuasnuianisavinas
drunans Wulumuanufgiud 1 Jaded
Usgwnseand Sinasinisdaduladisneiu
luusiazynna denAdesfunanIsAne13de
al§3193 A3Taulye (2561) a1 nen1ds
(2562) wagdnvs nanysy (2565) Wui 81
A0IUNIN FEAUNISANYT AWMLY 9189
seldiadedoiou uazaldinadodaifou
fsedun1s119ununIInNITIutiieseefu
mim@ﬂmmqﬁumﬁhﬁu Tunenduiudania
NUILIY LA 8ITNAANTA LagTreziiIal
Tunsiiuniely-ndu ldfiaauduiusiu
TEAUNITINUNUNIIN T U DTRIFUNS
W8Ny danAdeITUUITEVRY NINA
230IAaNa (2561) uazunua n1sUgn (2565)

VINWEAIINTOUINIINITIRY UagaIy
nualilunisviiauniuinle duasonis

a

NaurumInsiuLitesessunisindoneng 1
ANFuRUSITauIn lngrinyeAd1usaus
Y191503Y A9HaRBN1TINUNLIINF T UL
sesfunsnBoNeEgNTian sesasnAeniiy
nualillunisiiaudiuiele daduluaiw
LWIAATINYEANTBUININTRY (FUIAITUNI

Usenelng 1nedsnnsal wnasUsewus, 2564)



Jsaisusmisgsnenazfadridas sr1suinadaiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

PUNNYENIINITHUNR LAINITOINIAY

ELY

a [

LATUSNISIANIINI9NTSIulAeenqdl
Usedngnam angiiainuinianiseiulides
ABTEAUNITITILANUNIINITHIULNDTDIS U
n1sinBeaeigiy esanngusieginiu
e a P 9] a aa
MUTNHINNITRY kazdAU3NNITRUNR
wigadonsnaunnAuaunsalitaug
fautiungy eliasnadaadunianieng
ANAUIIUVBISUIANT TUNIINAUNUINUITEY
YDIUNUA N15UQN (2565) nuinfinwenig
N15EUNS 3 AU UsEnaunlg AUIng
N15HU WORANTTUNIINITIIY WAz NAUAR
N19N153U T angANIIUNINITIEY Lag
PAUARNIINITHU NAINARDITLAUNITODULND
= = 3 o
nsndunene nvie angvualilunisvienu
ANUINLY AINARDTLAUNITITILNUNIINITEIU
WB5895UNITINBENBNY Fedonnd By
nuAvelusfnvesUsaniug Alssnil (2563)
A | o a o Y a '
Inudn anvananiivinliinnignualndiu
PUWANTUINNNITNLN LI UNTUS LU
VUlY hagnan1sansiaves ing1asuing
, 2562) WU WINIUSFIAUAINIERNA LN
WINAFEA ANNAUINNAITEIUANTN kA
d‘ = U o ‘:ll 1

wisasilonsatuayulunmsvinunldvangay
LALINUIIBUBY (Maslach and Pines, 1977) 71
Jatuduan wladauianuiuunyinliinanu
29UAINN9075Ua] wazdala vinliaudusa
999UANAY

a1l surAseaududuantuniTitu
F3innTENI29n19ASs JunuamdiAglunis
U d' a I 1 d"
YULARBULATEINAVBIUTENA LazlUuaIunle

MliszuuATughalinIsueedd 9iuimde

Usznauguan lfiusinaeuiiusnndy
nnsatvayuuleuiesy dwansenuiinla
\AemnufaninianszauiiviinuazAunthin
FURAYBU LAagAINHAE15I958AUNN Y
N19N153UVeIAULNEAIUNTOUYDY (OECD)
(suAsuisUsEmalne, 2564) ieiduteya
Tuniswauiinwenianisiiuveesaulng
waza19nfiANAuNIINIRURR AmTILHanTg
d1579U 2563 WNA15UITNYENIINITLIUY
1 3 #ru nudtaulnedimuinisfidu
Tuyndiu Tasarnudnenisiiu Uuifty
wazwaunduasufiudy 1 nsduan
ponidedudinnudu n1snszateaudsg
N3N UATYAAIYBIETUAINNIALIAN
AIUNGANTIUNINITRY LAenI15Inassdunau
THuazAnurdoyasnundsiindedefinzuuy
Wadusin egrelsfinsuinsdanisdu
Wendnidesdyniulineldfinzuunanas
vnfiduiauainiansdu Siwuinisitu
og19saLiles Tnslamziiauailuiieanis
NuunuiieauAnluszEre1 91NNguiieEns
WU SEAUTINYEAINTOUINNNITIRY Tadeq
nauaglutnugiseauas (AINUIN19NITITY
NOANTIUNNINITEY LALTAUARNIINITIIW)
winguiegnaiaaenguasdseduinuey
ANsoUIMINsEy aglulnmsiszfuiige
Tuvniziderfudeadoudadn q uagsiaun
Aud wielfiAnnudugiesainngs

LY} 1 I3 al' = a
$72871%UUNUTNININNITHEUY




RMUTL Journal of Business Administration and Liberal Arts

Vol. 11 No. 2 (July - December 2023)

vodhnavaJJiuddy

n93Teluads Mnquiedramiineuy
sura1seendu Fudunmitesuiziavie
IaggIdgldnisnszarguuvasuaiuluszuy
saulal lneldninsiuveangudiegns uag
suImseenAudamuAI BN UENTY

AU N15ANWIUNUIETULBNI U LN

R RN

valdualus

Y Y
v

1. YoldUBLUZUIIBATI

INHANISTANEI T3 09NaNTENY
283012 ruA bl lun15%191U9 #an15I19HY
nensiuiiesesiunisindomeony lneld

nauAegIntnusuIAITeRNdY YIlinu

a

ToatNgINUIN¥eAINUTOUINIINITLIY
srudaNansenuYasnruabilun1svineu
aru150u1 b UTYUselevununUIg9IUd U
A val = & A a o o &
wsegiaulafnuluuszinuiifeites sail
1.1 anasgadsiidaasunisugnil
AseauAILATeLn wavduasulrusesivu
~ o X a A vy 9
fiauiiugunanistd e lrdaiuiaiiy
WrlasunsRuinuIndu 1wy auiises
ABNLUY UMD AIULFYILATHNANDULNY
LAENIINTEIEAIINLAEIlUNITAINY
TngsuL A UNALENTULUATANTDIN1INT
welnsEeauslinainvatedugeanis
& a gj a al o &
aaulay 90919 NNSPANRUAISTAILERNLAY

Y0IN19UNITOBULIY LB lEINITALY1D

Y
a = LY

USN15119N5RULA889TU wagtnugaun

Usznvuluynnguenin

1.2 AUNGANTIUNIINITRIUAITUNIS

a A

duadulitingfnssun1an1siung ludinsees
11390 UQYAII8TUTIBT18 TNT1TI19WHY
wSsuAI NS aun1stgIteliiieane

lugnunden Feusemalnefidiuiugaseny

o A

fiiunndy dedunguimaneddyiidema
AOTEUULATEFNVOIUTEINA 91NN15AN®YI
WUl ndudegnasaesngu In1sdavindnd
F185UTwIeADUTIURY Fedanainlilsyay
Jaymiulinesedlddne fedu mniinng
duasulviin1sdnvintydsesusieais agvin
Timsuisseasideaiuvessiedusedie
uazaruAuATlFIeldeenediusyaninm S
ndudegsisasanguiiannugulunisldiGu
inninfveeiiieewian o1aidutladenild
ylildussaimangluniseey fadu aasd
nsduasuludiurein1suIniIsInnisnig
MU MseeuiionainSenony uasiteld
Tugugniau sasaauyibiminnisawnuly
5295817 Tavndad1uinian1aiuia i
WANTINNINITIUNR Avdinadevinuad
B T P AR PV PRI CHEE QR
asnmmesmIiuiigeiulueuandely

1.3 Lileann1ignualnlunisvingu
YOINTNITUD199¢ABIANITYAAYTEUNY
ansATen fnsuinvmnIenuiienataels
LagenavziinisiAanssufuiiiousiuaiu
Tuurslenia tilediganainuaionlunis
wrauluvneifeafudesfinisuiuiuaey
uuNBIReIIUT Bnis mireeualsiinng
Joassiilungaindeulivunsauiudnuae

vosuiisidunsiuganinsneneuaziala



JsaisusmisgsivnazAadidas sisuinadaiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

[ [V
ELQJdd v a

WU Mall ilgnuasadman1sidely
Usulduasidudoyaaduayulunisdnnisg
NINEINTYAAALIAAUTEANTA NG IR Lazan

Tonalunisiianzvuabwlunisyinanule

2. Saausuuzlunsinenasssioly

2.1 lunsanelunfesiolusnaiinng
dWuszesiiatlun1sinendse saudenisiiu
s1usantoyaiinunrauuindedu ilele
anusanszswuugsunuludingudiotng
auuAardaianuisuldegaiame saly
SEFUAIA FILANIA 1 -18 SEAULAYDILAAE

¥

AAvessUIATaNAY deatldTudeyauas
ngufogsinainraie fanuuansaduly
mudadelundazaiuvesunargiinin
Tudszmelne ielvinsuisamauas Jaym
futassveanguiiodidlu vilinaniside
azfioufstarfiaaieldiundelu uazanunsa
iluuszgnaldduniisaudu ldegiedl

YsLANSTAIN
nadnssuyUs:NA

ANsANEIAUAINBasEaldullasy

nunTAneIsEAaulUsSy In aelulszine

9

[J

Uszd1l 2564 ansuIATeaNAy Lilodsasy
wazHAUITAAIINAINITVRINT NI UTAT
AnusradeInglvaonadesiuiianianis
ANLHUITUYBITUIATT VBUBUNTLAMNNEY
n¥ne1nsyanaiilinueynszilvdoya
Fouuzimenisdrursaruazainlunis
Anduny wazaidednsegalarmeniiy

DULATITNINTOIANANTITE AT, AN

witey 819158NUsnwvinulansunduas
nadulenielvidwugiimAvy Totauowus
NFDUVINTTIAUNNTOY ATIVABULN Y LB

< 1

n1sAuadtdaszaduiidnsaqaslaetng

[
ya o = =

5705U §Idesdngrvdnluegeddduniiy

nyuILazveveUNsEAaLduDgI9gIuT W

Tonadl

19Na1SNJDJ

NTURINTTHEI01Y. (2566). TIUINYTEYINT
gageorglulssinalve U w.a. 2565
WU9mINYI987¢. AU 18 HunAy
2566, 310 https://www.dop.go.th/

th/know/side/1/1/1159

NIUGVAININ. (2564). Burnout Syndrome
n1enualwlunisviiery. dudu 5
fu1AY 2566, 9110 https://dmh.go.
th/news/view.asp?id=2445

I5nsal wwasusyRus. (2563). “ ‘19 uie
v’ aulnediday-inwen19n15i3u
pe/9l57”. AUAU 9 Ma1AY 2566, AN
https://tdri.or.th/2020/08/Thailand -

financiallit eracy/

191 80199, (2562). ANYINITINUHUN I
n153uiiieTeindeas ve9ynaIns
meluaninivssuin. nerlinus
USyeyAauemansunnUudin a1v1ien
NIRUUSTYNS). NTANN: UNTINEGE

WNWATAANS.




RMUTL Journal of Business Administration and Liberal Arts

Vol. 11 No. 2 (July - December 2023)

=

§193 A3 Taiulvy. (2561). N75979UAUNI

ms@usauyaratiioSendoaorgva
winau ussnmanning Loide waa
7779, (N13AnwIAUAIBasEUTYYN
USMIgINAUMTR @1 INTRULAY
NMSEUIANT). NTUNNI: UNNINYIFE

FIUATBIA.

fgddtus WwsInyaun. (2562). AIUATER

uazAdomielunisyineu isdea
Aanan1sUJUAIIuYIndnaIy
nsdiAny) UsEN 1duie ueaimAlulad
7779, (N135AnwIAUAIBaTEUT YN
UIMIEINIUMUUIAR @1UIN15IANT
yhl). Unusnil: iminerdemelulad

TIYUIPRTYYS

sUNANTHMIUSEIMALNE. (2564). HaN1547599

inwenvn15i3uvealne (Financial
Literacy) U 2563 uagn1584dud7u
AN TAUATUADINGN 19N THIUY DS
5Un. dUAU 28 AA1AN 2564, 97N
https://www.bot.or.th/th/news-and-
media/news/news20211028.html

SUNANSRBUAU. (2565). sUUTgUsUIAITORUAY

auuil 478 dhemsnennsyana 91998
N1598n9109 W NTalineueIgvad
WUNIIUEWIAITODUFY. 28 AU
2565, a1 n  https://www.gsb.or.th
/media/2019/07/2558.pdf

SUIATEBUAU. (2566). NFUNTNYINTYAAA

dguIMI TN NE INTYAAS. FUAY

5191908 Aan1gyIUNTAU, NYULY

10 LU¥I8U 2566, 910 https://
www.gsb.or.th/others_cate/

[

6 LS (%

AnGons

2o,

@hes wazdsdun asuiu. (2564).
Mg iendeaeshaiiule Meteyanis
PONUVUATUIIDT. AUAU 5 HurAll
2564, 31n https://thunhoon.com
/article/236858

unsa n1sUgn. (2565). DNENAYDINN LI

N15ISuidnesyaunITeeuINen1s
INFeale1gved AUNGY LAUUBITTY X

UAY L9tuaLITy Yiidunwineiy

a a

53879179, (N1SANYIAUAINDATY

*9

Sy RaUmansum g @191739

[l

n1siiudseygnd). NN

UMAINYIBULNEATAERS.

Upanud aLssmil. (2563). N115ANYNNEINY

n1gnunlnlunisviteru (Job
Burnout) Ye9WiinNI1UeANT ST I
gLt Tyuses. @sinus
Usgugynsannsumdudia @1unns

IANT9). UATUFH: UNINeaeuing.

wifiua ag9iarana. (2561). Jadend

AIAUEIFIn RN NTFIHANTENY
songinssunseeuionIsindeniony
HUnBINUTITONAEN TN NTdlAnY]
wilnausem 94l 910m. (neniinus
USeu1usnnsgsnaumIvudia).
NTUNN: AnnAngrdemalulagsy

HIARNIINN.



1sa1susmisgsnRnazAadmmdas sisuinadiuun

UA 11 adufd 2 (nsNoAU - SUDAW 2566)

UNAINYIRBUARS. (2562). #152907229uA 1
Jeuseerlungamm. duu 18 Suneu
2565, 310 https://www.prachacha
t.nt/csr-hr/news-1029278,

yalSiasuasiwendnualvevii. (2564).
Burnout Syndrome A1z rualnly

MY, 2758759ALY, 12(46), 60-46.

gua LOnInia. (2542). N753ATILYRSUATS.

NTUNNT: PBINTANMINESL.

s

Suiing 19dduns. (2555). nrsiiuaiuyana.
(WUATIN 2). NTUNN: AA1AMANNSN

wiaUsznelne.

snvUgAneaniy. (2554). wawIunsURAUY
TITUUNNETOTUY W.A. 2554 1adunss
iAysinszumadanss o) 1los
lulonawses1YNEUNINARIAGUN T
YUUNTTY) 7 59U 5 5U271A4 2554.

NFUNN: @S TRUNBUABTHIWI.

aiu Yugyw. (2560). 79AuarnITIATIEN
Foyalusruidoidodu. veuuru:
AN NUANEITUFVIINIAVULNY.

Soyvs Mdnyay. (2565). Anwuigaiungingss
NI5INUAUNNNITHUFIUYAAS VD9
Use¥1n3ngu Generation Y 1L
nyunmunIuAs. (InerdnusuIyyn
USMIEINAMUUNR §1INTHRULAY
N1S5UIATT). NTINN: UM1TINYNRY

TIUATLIA.

Atkinson, A. and Messy, F. (2012).
Measuring Financial Literacy. Results
of the OECD/International Network
on Financial Education (INFE) Pilot
Study. OECD Working Papers on
Finance, Insurance and Private

Pensions, 15, OECD Publishing.
doi.org/10.1787/20797117

Brown, Martin, and Roman Graf. (2003).
Financial Literacy and Retirement

Planning in Switzerland. Numeracy,

6(2), 1-23.

Folk Jee Yoong. (2012). Financial Literacy
Key to Retirement Planning in
Malaysia. Institute of Post Graduate

Studies, University of Malaya.

Hui-Boon Tan. (2011). Financial Literacy
and Personal Financial Planning in
Klang Valley, Malaysia. Journal of
Economics and Management, 5(1),

149-168.

Kamini Rai, Shikha Dua and Miklesh Yadav.
(2019). Association of Financial
Attitude, Financial Behaviour and
Financial ~ Knowledge  Towards

Financial Literacy: A Structural

Equation  Modeling  Approach.

Rukmini Devi Institute of Advanced

Studies, India.




RMUTL Journal of Business Administration and Liberal Arts
Vol. 11 No. 2 (July - December 2023)

Maslach, C. and Jackson, S.E. (1982). -06-2018-who-releases-new-
Burnout in health professions: A international-classification-of-
social  psychological ~ analysis. diseases-(icd-11)

Retrieved October 29, 2022, from
http://www2.fpo.go.th/S-I/FirstPage
Thai.html.

Maslach, C. and Pines, A. (1977). The
Burnout Syndrome in the Daycare
Setting. Child Care Quarterly, 62,
100-113.

Tan Hui Boon. (2011). Financial Literacy
and Personal Financial Planning in
Klang Valley, Malaysia. Journal of
Economics and Management, 5(1),

149-168.

Taro Yamane. (1973). Statistics: An Introductory
Analysis. 39 Ed. New York: Harper

and Row Publications.

Thomlinson, R. (1965). Population Dynamics:
Causes and Consequences of World
Demographic  Change. Random
House, New York. published
by Applied Mathematics, 5(13),
2014

World Health Organization. (2018). WHO
releases new International
Classification of Diseases (ICD 11).
Retrieved June 18, 2018. from
https://www.who.int/news/item/18



21sd1susHIsgsNvNazAadmaas sisuinadiuun

UA 11 aduf 2 (nsno1Au - SUDAW 2566)

JeduRduwadonunwvessumsiJunnyuuaiveinUndvalustn
Avan:ziDuulucdaranannswy

Factors Affecting the Quality of Financial Statements from the
Perspective of Accountants of the Listed Companies

dalld gassausaul’

Sawanee Suwannarat!”

b annUng¥, AaneUngd, v inenduaIuny, nTuNnevnuAs

! Department of Accounting, Faculty of Accounting, Sripatum University, Bangkok

E-mail: kook-kuu@hotmail.com

Received June 27, 2023 Revised November 20, 2023 Accepted December 4, 2023

unAQgo

¥
av a

Tauszadlunsideibduluifiefnurdadeludiusing o Hdwasenunimvessunisdu Tu
yunewatinUndvesusunnvanzilevulunaiandnning lown 1.0adedugvindayd (Accountant)
2. Uadeaumaluladfdvia (Digital Technology) 3.Uadumunisaaulsy® (Auditing) 4.U9d8m1ung

AuAungly (Internal Control) Tnepsesiiefldlunumuideiiivsivrindeyalaglduuuaoun

(%
= 4 v =

(Questionnaire) AN UaydvetuTenaangilsulunainnanning nTunziisuavindeydivand

Y Y v

BT Tuwadwmiangannumiuas 9nNnguieg1ad1ua 306 AU

¥

Na9INNITITENUIT 1) adeaudvindgd aurineelun1susznauIBTn AunIsnIsnung
1

o
kY
ga

350U TTUATITN 2) Dadeanunaluladfda lsunsudad wazwaluladansauma 3) Jadeaiu

n1saeuley¥ AuAINIANEINNTe Aurinyrlun1susenauivi@in wazd) Jadeaunisaluny

Aeglu NMIUIMITANULELY FIUN1TIALATIATIOIANT ANALTIVINADANNINYBIIUNITRUDEAE

Y [

RYFNAUNINADR

o

[y Y

AndnAty: Yadeiidemadanmn nueunsly, Aunmuesunsty, dnUad




RMUTL Journal of Business Administration and Liberal Arts
Vol. 11 No. 2 (July - December 2023)

Abstract

The purpose of this research is to study various factors that affect the quality of
financial statements. From the perspective of accountants of companies listed, these are:
1. Accountant factors 2. Digital technology factors 3. Auditing factors 4. Internal control factors.
The tools used in this research were collected using questionnaires of bookkeepers of
companies listed stock exchange that registered accountants with the Federation of
Accounting Professions. In Bangkok 306 Sets.

The results of the research showed that: 1) Factors of accountants, professional skills,
awareness of professional ethics, 2) Factors of digital technology, accounting software, and
information technology, 3) Factors of auditing, knowledge, competence, professional skills
4) Factors of internal control, risk management, organizational structure are factors that

positively affect the quality of financial statements.

Keyword: Factors Affecting the Quality of Financial Statements, Quality of Financial

Statements, Accountants
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Abstract

This research object aim to study the stakeholders' need to desirable characteristics of
graduate’s for develop the quality of education of Modern Retail business administration,
Maejo University. The sample consists of 92 stakeholders with purposive sampling. The
research instrument was a questionnaire. The statistics...Deviation. Data was analyzed using

descriptive statistics by Frequency, Percentage, Mean, and Standard Deviation.

The result has been shown about 5 desired characteristics that all aspects of the

desired characteristics were in the highest level (X = 4.26). When we considered in each aspect

separately, it was found that the moral, ethics and attitude aspect to the profession was in
the highest level (X = 4.54) while the others are the interpersonal relations and responsibilities
(X = 4.41), the intellectual and analytical skill (X = 4.21). In the high level, the knowledge
and working ability aspect (X = 4.14) and the communication analysis and technological

capability skill aspect (X = 4.04) were shown as

Keyword: Requirement, Stakeholder, the students' desired characteristics, the quality of

curriculum improvement.
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Abstract

This research aims to examine the impact of website quality on perceived trust,
perceived usefulness, perceived risk effect to purchasing cosmetic online among young adults.
This study was conducted from a sample group of 400 responses who used to buy cosmetics
online in Chiang Mai, aged between 18-35 years old. Data were collected using both online
questionnaires and documents then tested the reliability of each variable with coefficient
alpha. The results were analyzed with descriptive statistics, multiple regression and Process
Macro were used to analyze parallel Mediator. The results showed that the website quality
factor was a significant factor that positively influenced the perceived usefulness, followed by
the perceived trust. It shows that young adults’ intent to use websites which are good quality
and relate to their purchasing and the mediation test also confirmed that the quality website
is an intermediate the relationship between website quality and online cosmetic purchase
intention. Therefore, online cosmetic retailers and website developers should consider the
quality of the website to have a fast response system, accurate information, clear images, and
videos convenient and safe for users Including a simple warranty system and satisfying

compensation according to customer requirements.
Keyword: Website quality, Perceived Trust, Perceived Usefulness, Perceived Risk
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Abstract

The purpose of this research were 1) to study the transformational leadership level of
school administrators in affiliated of Saint Maria School 2) to study a teacher organization
commitment level in affiliated Saint Maria School 3) to study the relationship between
transformational leadership of school administrators and teacher organization commitment in
affiliated Saint Maria School. The sample selected by a purposive sampling technique, includes
127 school administrators and teacher in affiliated Saint Maria School who has work experience
of more than 1 year. The research instruments were General information, transformational
leadership of school administrator questionnaire and a teacher organizational commitment
questionnaire. Data were analyzed by statistics, percentage, mean, standard deviation and

Pearson product moment correlation coefficient

The results of the study were as follows: 1) the transformational leadership of school
administrators was overall at a high level. (X = 4.47, SD. = .733) 2) teacher organizational
commitment was overall at the highest level (X = 4.65, SD. = .557) 3) The relationship
between transformational leadership of school administrators and teacher organization
commitment in affiliated Saint Maria School were positively correlated at a high level, having

a significantly significant level (r = .816, p < .001)

Keyword: Transformational Leadership, School Administrators, Teacher Organization

Commitment
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Abstract

The purpose of this research was to develop the competencies of community
innovators in enhancing the potential management of the elderly occupational groups in the
community to raising income for support the aging society. This research is a mixed method
research, starting with qualitative research to build the capacity of innovators, and assess the
innovators' competencies by using quantitative research. The sample group consisted of 30
community innovators who is responsible for the elderly in 7 target areas in Phrae and Nan
province. It was obtained by purposive sampling. The research tool was the innovation process
of the elderly’s competency development, PGCPM, and the competency assessment form of
community innovators. The qualitative data were analyzed using theoretical and quantitative
event analysis principles, using a packaged program to find percentage, mean and standard
deviation.

The results showed that 50 percent of community innovators had competency in level
3 which was the ability to solve community problems with appropriate technology and
innovation, followed by 36.66 percent of community innovators who had competency in level
4 which was the ability to use technology or innovation to solve problems and develop
communities, summarize lessons or make useful findings and to be able to transfer knowledge
to expand the results of lessons or findings. And 13.33 percent of community innovators had
competency in level 5 which was the ability to prepare a community plan integrated into the
government policy plan to achieve continuous area development. In developing innovators
with knowledge, competency and skills in driving the system to support the aging society in

economic development of the elderly is a model for applying knowledge into practice.

Keyword: Development of Community Innovator Competencies, Management Potential,

Elderly Occupational Groups
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