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Abstract

The purpose of this research was to investigate the development guidelines of
competitiveness of Chiangrai City Cooperative Limited. The target groups of this study include
the implementation committee, personnel, buyers, stakeholders involved in tourism in Chiang
Rai Municipality, Thai and foreign tourists, and Chiang Rai Municipality enterprises. The research
was conducted qualitatively. The data was gathered through in-depth interviews. Furthermore,
the data was analyzed utilizing content analysis techniques.

The results of the study showed that the development guideline of competitiveness
of Chiangrai City Cooperative Limited consists of the following: 1) The marketing management
model has set marketing goals by creating branding and packaging under the supervision of
Chiang Rai Municipality. It represents the uniqueness of the product and Chiang Rai Province
by specifying the brand name as "Nakhon Chiang Hai". Part of the prototype packaging design
adds value to the product by creating products that are from the idea of the local people and
uniqueness of the province. 2) Using the apps for the design of the accounting system and
internal control has resulted in a combination of using the application, specifically Microsoft
Excel, and the point-of-sale program, Smart POS. The architecture includes five accounting
systems: income, expenses, advance payments and petty cash, payroll, and fixed assets. 3)
The image of tourism found that the level of image perception of tourism in Chiang Rai
municipality had the highest image perception in terms of tourist attractions, tourism

experience, souvenirs, ease of access to tourist destinations, cleanliness and safety in tourism,
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Municipality has developed a system for exhibiting items in the form of a website that is easily

accessible over the Internet and user-friendly.

Keyword: Development Guideline of Competitiveness, Chiangrai City Cooperative Limited
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Abstract

This research aims to study the influence of personal characteristics and the
organizational environment on the performance quality of accounting personnel using the
New Government Financial Management Information System (New GFMIS Thai) in the public
sector. The study collected data through surveys from a sample group of 209 accounting
personnel working in units under the Department of Agricultural Extension. The data were
analyzed using Descriptive Analysis for data summary and Inferential Analysis, including
Correlation Coefficient and Multiple Regression Analysis for hypothesis testing.

The major findings are as follows: 1) Personal characteristics, including knowledge and
abilities in accounting tasks within the New GFMIS Thai system, experience in accounting, and
interpersonal relationships at the workplace, positively impact the quality of performance in
the new electronic government financial management system. 2) The organizational
environment, including budget, technology, and social and cultural aspects, has a positive
effect on the quality of performance in the New GFMIS Thai system in terms of accuracy,

transparency, and responsibility.

Keyword: Personal Influence, Quality, Financial and Treasury Management System.
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AMULUTIlE AUANUSURATDU WarliNans

[ 1

Anrendeyadinanluldlunisusmsianis

3 2 1 a a a a '3 1
aaAnslreg iUy aviznminUsslevigegaun
Usevnvu wazaeliasdnsuszauaiudnia
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1. Lilefnundvsnavesnudnuvazdiu
yanandmaienunmlunsufiRnussuy
U3113N133UNIASINIASTLULBIanVSeTind
TydveaduURnuaulad
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elussAnsndwmananmunmlunsugifau
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D
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ANANYUzEILUARA

- FUATIRATALEN 0 AN TUf IR
rulnyluszuu New GFMIS Thai

- snulszaunsalluan s usunsUeyd

W Ew =l o
- [:ilTLJFI']"I!-.Iﬂ!-lﬂuﬁﬂuqﬂﬂﬂlu‘-"l‘i'l']\‘i"lu

Aandsany

AnunnlunsUfuAa

FTUUUIMIINMIRUNIAGINTATT

anmuandauniglusanns
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- PUAIALLAT TG T
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GFMIS Thai)

S S
- FETUARTAE NEE

- wumAulusala

- FUATLSURRTEY

AN 1 NFOULUIARNIIUIFY

JsseunssURIRYIVol

1. aAnuduanvesssuuusmsnisiu
n1sAaInIAsguuuBannsadindlu (New
GFMIS Thai)

GFMIS 8811310 Government Fiscal
Management Information System “§guun19
UImMsnumspdamaigaiessuudiannseling”
n15¥ARIsTUVIIUTIna1AnTuannuf
Auz3ged Wletuil 22 nsngneu 2546 Tsreu

v & Y] Aavya ad o a
NUTUASITUURAT IWNQJWLN@UUW 15 uns1Aau
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Y

2545 UARIANENITUN1TUSUUTITEUUNNS
U3MINIsAaInIAsgAlnszuudiannseling
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TUN21 UNSIAN 2545 LAzl TN
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va o

weniguun’ Wik dsasiuil 13 funew 2545
TAUSUUTIPENTTUNITTEUUUSITNUNITARS
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ABINT N1TBBNUUUTEUULAZIASOYETE UL
AINATI

2. pnudnwazdINYAAA

WA vau (2542) laliaaumung
YosmNuImneda FosfiAsiiunsszani
dalannz 1BN15uarNTTUILATTANG 9 Taud
wuunszatuveslasinsingUusrasaluniu
au% Tofuluideswesnszuiunisnig
ININEYIVDIAINT

511uns gau (2540) lananain

ANRansadunquueangAnssy Na1unse




dunald sufennud inwe uavfiauad gadl

RMUTL Journal of Business Administration and Liberal Arts

Vol. 12 No. 1 (January - June 2024)

a = «

Snwuzdonndsstusurfnndiiiauslian
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Funiaing 9 fazdesinazidunuanifnes
Fraudnuaizang 9 lusuwmdady o W8
é’ﬂwmzﬁﬁﬂﬁlﬁuﬁqmmL.mnsmiwdwqﬂﬂa

g @41 wazu1san e (2554) 1a
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ladu (Kolb. 1984) na1311
Uszaumsal lunsiFeuianteulviidaiay

rlugansususnuandaanlunisiiau lag

wgHa” Adunumdrdglunszuiunis

Jeawmes (Walter, 1982) na1731 ANS
nUszaunisal uNede n19nTev (leaming
by doing) ®30n19138U3 wuulldiusiy
(participatory Teaming) Mtulunszuiunns

a v ¢
WAL ULUAIENINLINADUYDY BIANT
1'% [

3. dnnunasun1gluseAns

LUIAIUANYDY Robert Owen a1
11n1sgeusuilenufniunaosnauAlu
Aoan15luA LY BesIINVRIgNINe SaulUds
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aay =

Theory) laguualad: nqulo1edaniy
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fa a o w Il
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590 AuUaonsty Auesy Aush Ay
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Gottman, (1999) lanaTfiemnudunus
TENINYAAALNANTENUBEIIUINAD
auduTuSTiaseudSanazauiianela
MsnzlazInm Taunde waznisladiiualeiu
anadeudornuieiiu adeenuldvels uay
AN TRy

J591 aneded (2561) Mednwn Jaded
dananan1susmsAuduNusveInnauly
09403 wuin Jasefidananonisuinig
Awduiusvesmiinaulussdinsuiniiande
Jadesruifiousaneiu Tasaiuisarineu
Sufutuiowineulsduegned

gANT AT¥EIUNT (2560) ladAnwdade
fdananan1sUSMTIUUsSEIN A asan UAN Y
sEAUUsEaNAnY Tnenan1sidenuIn Uade
aulsegalalunisvirnudanenisuing
wﬂammmnﬁqmamm%L“f]ummw%au
VDIUVBYAATAUMA WAZAIINTVBIUAAINT

Tunu AsTeya (2559) lAnwlady
PilnanoUszdnsaInn1susnIsTanas
IUUTEUI A VDIUNIANYIRYTIYA g
wszunsezeyse Tnenansidenuintadond
NaRaUIEaNSAINNITUITUITIANISIUUT 2D
YDINTINGNTETNVAYNITLUATATOLTEN LAlA
Uadeiugddiuladnnds auulouigesdns
AUIAINGITNDIANT wazauulyuIeSguIall
INTNanaUIzaNSNITUTUITIANISIVUIZU Y

Yysy avieud (2559) laanwitade
nelufidenanouszdninanisidngne

JUUSEUTUUSET1UvR9d 1UnNISAN©
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4. amarnlunirsufineruszuy
U3mImMsRumsndsniasguuudiannseding
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nsuUeyTnanelanansaInuINIgng
UURNuMuTyIn1asT Useinteuussunu
w.A. 2565 aamilsde 7 nA 0410.3/2 160 a9
Fuil 28 qua1us 2565 TaguuINIINIg

|
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o
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[ [ a
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538a1T0un1s3dy
n3dendsilifunmsivedasin Tne
fiusgens (Population) AlFlun1939e leun
UAAINTUMeudiansuaLasuNIsnNens
$1u9u 435 A (neansidwthil nsudaasy
ANSLNYAS, 2566) LLazmjuﬁ’mﬂNmﬂumi
Wy AeguuRusudndlumiiganudiia
NIUARFTUNITINEAT T 209 AY 91NNTT
19gns Taro Yamane (1973) Tuniseuan
tasoedefldluntsidedu
wuuaeuny S 1 atu wseeniu 5 du
Fefl drudl 1 Funvvasuanuieafudeya
yhlvesgmeunuvasuay $1uru 6 1o leun
WAl 818 SEAUNSANY A gfiaun1sAne
Hagtiudseiiumie wazenys1un1s daud 2
Juwuvasuanuiieatuaaudafiuiea iy
Audnuazdiuyana dadusuusdass S1uu
15 40 lasiideninsouaqu 3 #1u
U5ENaUnIg 1) AMUAUIKAEANEINNTaLY
n1sufuRau audydlussuy New GFMIS
Thai 2) srudszaun1alluanesnuaiunig
T way 3) suanuduiusiuyaaalud
wir91u daufl 3 Wuwuvasuniufeadu
anmuandounslussins Faduduusdase
$1uau 15 de Siflentaseunqu 3 fu
Usgnaunay 1) arusuuszuial 2) a1u
walulad wag 3) AudIANLasTNUTITY
@il 4 Wuwuuasuanuifsduamnmlunis
UHURNUTEUUUIMITNITIRUNITANINIATY
wuuBidnnsefindluy (New GFMIS Thai) 34

Wudndseiy 974U 14 99 1aedidonn

ATEUARY 3 AU UTENBUMY 1) A1UAIINYN
fog 2) aruaulusela wag 3) A1uAIY
SuRinou was @it 5 Judaiausuus
w3oslefldlunsideldnaaeuainy
Wieense (Validity) Tnenistuuuaauanuls
Aidervgdiuin 3 vty fansundedinny
LAZUINAAZLUUNINIATLAIINEDAAA D

senetamnuiuimnUsnnmvun lagldgns

0C = ¥R

N

Y o

sl yndesnautien 10C winnd1 0.50 Seagy
ladndedrarunndeauisaiiluldlunis
naaauld uonainidmaasuninudey
(Reliability)Iﬂai%ﬁmﬂizﬁwéﬁav\h (Alpha
Coefficient) m1135n15v89AT0UUNA
(Cronbach, 1970) wui1 Anudesiudansiniy
0.983 FaxnAnin 0.7 Fsagulsiuvuasuany

yailfianudesiveglusyiugs dewnsng

Case Processing summary

N

Cases Valid 30
Excluded® 0
Total 30

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's Alpha Based

Cronbach's Alpha on Standardized Items

884 .884
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1. HaNTIATIENoyadIUYAAAYDY
nquAl0g19veUfURus Ty nsu
AuaTuNITNERT TUTZUUTEUUUTNITNITRU
nsadeninsguuudiannselindlud (New
GFMIS Thai) d@qulugiduinandgs Sovay
58.85 918 41-50 U Seway 38.76 ¥
nsfiny eudTeey/dia. Segar 64.59 a1

Naunsfnerannign1sUat Sovas 62.68

914319115 11 - 20 U Savay 46.41

2. wan1silaszideyatieadu
AANYTAIUUARR 1ABAINTIN NGUFTIDE1
anuAniuauUszaunisalluaiganuaiu
N30T mm‘?ifjﬂ %aagﬂmsﬁ’umn (X=3.69,
s.D.=1.24) Ingiflefiansansiousas sunds

NUI

AN5199 1 LARINANISIASIERENUSEANSandUNUS (Correlation Coefficient

FTuRTLaE FU # #u ATuATTH | ATuRT A FU Fudns
Avmatnsaly | Ussaumsal | eonudaiud | oAvwgn | Tusda | Sufiaveu | audsanom | oelulsd usz
. asUfdien | Tuenwew | Auuseslud #img FnugT
ks
Fe@lu | unstnd ianu
TEUU Maw
GFIAIS Thai
1. A TUAT SRR AT TS0 T 1
sy Fnutulussun New
GFMIS Thai
2 smuszaunsallugsanudunts 0.910% 1
RiGTc
3. fruRudiusivuaaalufiviha 0.918% 0.751% 1
4. AruAsg s 0.860% 0.775% 0.786% 1
5. shumalusdla 0.586™ |  0.551%|  0.517%| 0.619% 1
&, fuATuTuAngey 0.528= 0.443% 0486 | 0553%( 0314 1
7. s 0.418= 0.385% Q375 | 0.408% | 0.342% | 0.420% 1
8 fvumalilad 0.8z7= 0771 Q.723% | 0.79%* | 0.3535*| 0.531% 0.351% 1
9. ey sy 07317 | 0.860% D.666% | 0.706% | 0.514% | 0525 | 0.500% | 0.691% 1

== fitfud Aneatinfisedu 0.01
A1AM5199 1 WU AVdUUSEEANS
andunusnieluszning 2 dauus laedlan

AMUFUNUTRYluYI9TENINe 0.375 - 0.827

wansd LiAadgauduiussznineiaunys

dasy

ANSIILNULIINTNIIUTINT Te8aY 62.68
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A13197 2 WARIHANTITIATIERANANYdIuYARadINaLTsuINAaAMn INluNSUJURUTEUY

UIMIN1sRumsadsniasguuudidnnselindlval (New GFMIS Thai) suadugndes vesuidfa

AUl NINdLEsuNIsINERs Ine3s Enter

el @1 FdulsEdvE | fnadd | sdu
. Fuilsedvd | Anuean | nAnaumzwuY |nAsou (lnd A
s fAfe e UIMTFIU widatin
AzuuuUn® | wmsgu
'Fi"lF‘l«i‘F’: 0.493 0.132 3725 0.000
ATUATUSUAERATIUELN 1Y 1.076 0.163 1.073| 4585 0.000

AU IRy Al lussuy
Mewr GFMIS Thai (B1)

frutlseEun1salluasaudiu -0.113 0.092 -171| -1.235| D218

Tt (B2)

Furmudiiudfuunasluf -0.095 0.091 -107| -1.045| 0297
¥inau (B3)

R=0749, R® = 0868 Adjusted R Square= 0.746, 5td. Error of the Estimate = 03986,
sig= 0.000%

* fipddgnssfififissdu 0.05

A193997 3 LaAINaNITIATIERanInwIngdeun1gluasAnsdmaBuInenunmlunsUufURuy
FPUVUIMITNIIUNIsATINIAasguUUBLannsodndlnd (New GFMIS Thai) duainugnfes

YU URMUMUTYY nIuduasunisinens lagds Enter

Gl #i1 FrdulsdvE | Fadd | Sedy
. FnlsedvE | AnweaA | oRoasezuuy [vAsay o Judid

s aAnaY CEC UIMIFIU SINRE

AzUUUUNR | wmsETu aiif
ARaf 0.289 0.232 1.245| 0.215
FTIUl TR (C1) 0.093 0.080 0070 1547 0124
sumalulad (C2) 0.514 0.047 0594 10992 0.000
AU IR LEY IIUETTY (C3) 0.291 0.065 0.261| 4.471| 0.000
R =0829 R? = 0687 Adjusted R Square= 0.683, 5td. Error of the Estimate = 044517, .

sig= 0.000%

e

* Tpddgnsafifizzau 0.05
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HlERGE AVEAETR | aenDERzuUY | nRsal t]ilddAg)
Al 4 .
AskuLUnR ERM] UIATFIH nHER
UIRTF I
Fi']Fl«ﬁ-"; 1.194 0.248 4823 0.000
ATUATLEUBERT LTI 0743 0.307 0637 2423 0018
Tunsdfjdfau Ayl
FEUU Mew GFMIS Thai
(B1)
sulszaumsailuansay 0.055 0.172 0051 0320| 0.750
FunTUE (B2)
sumuduiusiuymealy -0.10% 0170 -0105| -0.638| 0524
fivl1eu (83)
R=074% R? = 0866 Adjusted R Square= 0744, Std. Error of the Estimate = 03986,
sig= 0.000%

e

* fpdAgnsafififisedu 0.05

ndabd (New GFMIS Thai) a1uanuldsala

uyanadaadauIndenun nlun1suiRNuTEUY

VDN

A193197 5 anniinseuniglussdnsinadanmninlunisujuRanuseuuuinisnisiunisnas

apsguuuBiannsefindlval (New GFMIS Thai) duadulusela veadufiRauiudyd nsudesy

ASNAS IAEAS Enter

AdulseEvd | ARrueen | AduisedvE | @iEdR | sedu

Fawils ORfDYARILLIL wEoU | oepopRekuy [nRsau t] Taddy

ini UIHTFIU UINTTIUL W 9aiif
Apaf 0.637 0.393 1623 0106
FTUIUUTEL (C1) 0.173 0.102 0111 1.8%d| 0092
fuwalulad (C2) 0.346 0.079 0243 4381|0000
FuFIRuLEE UG (C3) 0.287 0.110 0.221| 2599 0010

R =0579, R =
sig= 0.000%

|

* e A nssiifviseAy 0.05

0.536 Adjusted R Sguare= 0,324, Std. Error of the Estimate = 0.75408,

Reiete et e e
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AdusEEnt | Aveueetn | eidulseEvE | @edd | sedu
Aaus HERGE Lﬂﬁ'aummg'm ORDDEARLULY |MRFEU t LA

GEIIRIG AT Vet
Arpaf 0.232 0.350 596| 0.552
FTUIUUTELM (C1) 0.321 0.101 0.204| 3175 0.002
fuwalulad (C2) 0.320 0.079 0313 4068| 0.000
FuFiPukEs TuusTIL (C3) 0.278 0.110 0211  2.53%0| 0012
R = 0.603, R? = 0.364 Adjusted R Square= 0.354, Std. Error of the Estimate = 0.7485,
sig= 0.000%

|

* fpdAgnisaiiffissau 0.05
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fodfyegi seiu 0.01 seAuAIITosiuf
99% wagauinalulad JAudUNUSLUY
duusransanduiudlussiuroutragetudiy
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seRuAUdNTuSiueg 1 lTad Ao seau

0.01 SEAUANULTBLUT 99%

ofNUs1uwa

NMsAnYIITEluEes “Bnsnaves
AaENwazduYARauATan LIRS aun Ty
aeAnsNdwaranuInlun1sU URusTUL

U3N19N13RUNIARINIASTULUUBANN SO Tnd

LY

Inal (New GFMIS Thai) ¥e95UJURe1ua1u

C | | Va o

Uny¥ nsudaasunsinuns” §ideildesivsie

RIONY!

auUAgILA 1 AudnwuzdLyAAadl
HasoAnA Inlun1sUURuTEUUUINIS
n1sunsAdInIAssuuUdannsedndluy
(New GFMIS Thai) #MuA318QNA8s V83
HUURUAuTd nsuduasunisinens
WUIPIUAIINTUAaTAIINAINITlUNIT
UURU audydlussuu New GFMIS Thai

1A Sig WY 0.000 FedpuninsziutidiAgy

'
aaa

NafANsEAu 0.05 @1u13ae5ulglad
AMANYMNEdIuYAARNanaAMAINlUNIT

o

U UANUTZUVUINITNISIEIUAITARIAIAST
wuuBianwsedindlui (New GFMIS Thai) fu
Augnaas lnglunsuinnuasdedininmg
wazANaINNsatun1TUS IR audnydly
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Abstract

The aim of this study is to investigate the survival of micro-enterprises in the hospitality
industry after the outbreak of coronavirus disease (COVID-19) in Mueang district, Chiang Mai
province. 370 sample locations were selected using the simple random sampling method. A
questionnaire was used as a data collection tool. Data analysis and statistical evaluations were
carried out using existing computer programs. Statistical methods used in the data analysis
included percentages, means, standard deviations, tests for differences in means (T-test), one-
way ANOVA and multiple linear regression analyses (multiple regression) using the Enter
method.

The study found that individual factors such as gender, age, education level, and
differing work experiences, as well as business factors including the type of food service,
restaurant location, duration of business operation, number of employees, and average
monthly income, significantly affect the survival of micro restaurant entrepreneurs at a
significance level of 0.05. Regarding the survival factors of restaurant entrepreneurs, it was
found that management factors, including human resource management, marketing variables,
and the leadership of the restaurant owner, significantly impact the survival of the restaurant
business at a 0.05 statistical significance level. The findings of this study indicate that during
crises, restaurant entrepreneurs still have to bear various operational costs. Human resource
management is crucial for entrepreneurs in crises. Entrepreneurs need to manage their time,
employees, and welfare effectively while considering cost management to ensure the

business's survival.

Keyword: Survival, Micro restaurant business Entrepreneurs, Management factors, Business

establishment factors
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Abstract

This research investigated knowledge management strategies for enhancing the
development of a large-scale Choke Anan mango grower group in Srinakorn District, Sukhothai
Province. The study aimed to: 1) Study and organize a knowledge system on the management
of Chok Anan mango plots of a large-scale Choke Anan mango grower group in Srinakorn
District, Sukhothai Province, using the SECI model; and 2) facilitate knowledge transfer and
exchange regarding plantation management among Choke Anan mango growers. Interviews
and questionnaires were utilized to gather data. Results are presented in two sections. First,
knowledge management using the SECI Model revealed that learning and sharing processes
facilitated knowledge exchange on topics such as plantation management models and
distribution channels among grower group members and specialists. Individual knowledge was
externalized, categorized, and compiled into a manual for Choke Anan mango plantation
management in Sukhothai Province. This manual covered six key areas: (1) environmental
management in plantations, (2) seedling preparation, selection, planting, and monitoring, (3)
disease and pest control following GAP standards for food crops, (4) harvesting, (5) innovations
to improve production efficiency, and (6) product distribution channels. Second, the sharing
of collected knowledge within the grower group fostered knowledge exchange between

specialists and the large-scale Choke Anan mango grower group in Srinakorn and Srisatchanalai
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knowledge. Knowledge internalization was achieved by imparting knowledge to growers

participating in the exchange activities. An evaluation of participants' acquired knowledge

demonstrated a high level of understanding ( X = 4.42, S.D. =0.661). The findings of this

research provide guidance for the effective development of large-scale mango plantations,

cost reduction, increased production, and improved distribution channels for Choke Anan

mango growers in the future.

Keyword: Knowledge Management, Large-scale Plantation, Choke Anan Mango
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Abstract

The objective of this research was to investigate the creation of added value through
the processing of organic rice products in Phan District, Chiang Rai Province. Data were
collected from 45 key informants, comprising 15 organic rice farmers and 30 organic rice
consumers, representing the target groups for this study. Content analysis was employed to
analyze the data. The research findings revealed that a group of a group of organic rice farmers
cultivate and sell organic rice primarily to the local community and hospitals. These farmers
demonstrate a keen interest in processing organic rice to create added value. This is achieved
by transforming jasmine brown rice into ready-to-drink powdered rice mixes, incorporating
powdered vegetables such as pumpkin and banana to enhance both nutritional value and
flavor. These convenient mixes cater to consumers of all genders and ages. Furthermore, the
researchers developed brand designs and packaging to enhance product recognition and
stimulate consumer interest. This product aligns with the growing health-consciousness trend,
particularly among health-enthusiasts and elderly. The results of this research can serve as a
valuable guideline for adding value to organic rice products. This in turn, has the potential to
create employment opportunities, generate income, and improve the overall quality of life

for farmers, while simultaneously enhancing the competitiveness of organic rice in the market.
Keyword: Value-Added Creation, Product Process, Organic Rice
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Abstract

The purposes of this research were 1) to study marketing mix factors and consumer
decision to consume ketogenic food in Muang District Kamphaeng Phet Province and 2) to
study the marketing mix factors affecting consumers decision in Muang District Kamphaeng
Phet Province. The sample was 385 ketogenic food consumers who lived in the Muang District
Kamphaeng Phet Province which were selected by purposive random sampling technique.
The questionnaire was used as a tool for collecting data. Data were analyzed by using
percentage, mean, standard deviation and multiple linear regression analysis. The results
showed that most ketogenic food consumers were female, 31.18 years old in average, single
and graduated with a bachelor's degree. Most of them were employees of private companies
and earned 19,875.22 baht/month. The level of agreement towards overall marketing mix
factors were moderate. When considering each dimension, it was found that product
dimension was the highest. The consumer decision to consume ketogenic food was moderate.
When considering in detail, it was found that they consume ketogenic food because it
contained the most beneficial and nutritious nutrients. Finally, the results of the hypothesis
testing revealed that marketing mix factors in terms of physical, price, promotion and product
affecting the consumer decision to consume the ketogenic food were significant at the level

of 0.05 with a predictive coefficient (R?) of 0.786
Keyword: Decision, Ketogenic Food, Marketing Mix, Kamphaeng Phet Province
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yadlalunuLed, N15LoDIALUUNDUAY

Abstract

This study endeavors to examine the impact to purchase Quiet Luxury brand products
in Bangkok and surrounding areas using the survey method (Survey Research). The data for
this study were collected through questionnaires, which underwent testing for reliability. This
is a collection of data from 400 consumers who know about Quiet Luxury brand products.
This research employed an online survey methodology to ensure a representative sample.
Data analysis was conducted through Multiple Regression Analysis and Pearson's Correlation
Coefficient to evaluate the hypotheses.

The findings reveal that the majority of participants were female (266 respondents,
accounting for 66.5%), predominantly aged between 19 and 23 years. The Sustainable Design
Theory emerged as a significant predictor with a regression coefficient (B) of 0.820, affecting
the perceived value. Perceived Quality also demonstrated a notable influence with a B of
0.135. Furthermore, humblebragging registered a B of 0.463, Product Identity a B of 0.192,
and trend boasting a B of 0.086, all significantly impacting the intention to purchase Quiet
Luxury brand products in Bangkok and its surrounding regions. Contrarily, narcissism, with a B

of 0.074, did not exhibit a significant effect on purchase intention

Keyword: Quiet Luxury, Sustainable Design, Perceived Quality, Narcissism, Humblebrag
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MsoonuUUBYNsBy Aonsoonuuy
Tagnisarfafianasldnsneanslila
Usgdndningegadslaliuesudifissniny
apu winedwsslenildansuasannuduy
fnsdodsuanden (Uinn a3adssal, 2562)
AG1EATINUNANTUNYDIUUTUANINTIUUY
Rev (Quiet Luxury) fznandoilaasilsd
o1gmsldauiiduenidietansssunani
AAINGaEANUTEARTUNSHER (NgaNa

a v

454M3NA, 2566) LanITIAIUADAAD DI
seninemnunInskaraudadu Tngianis
983B9mAmY TFensldnineInseeis
59UABY (Godart, 2014) MNNIANYINUNIY
LIt LIV R R L AN

i

2e

H1 : N1500NLkUUBDE19898U

(Sustainable Design Theory) A8n3nasanis

U 1%

U3AAIAUAMAIN (Perceived Quality)

3. WIRAANQERNITIUIAMAIAIY
AN (Perceived Quality)

[

Aaker (2009) Hgun135U3AMAIAY
1 & v Y Y a a (Y
A 133ndun1ssuvesduslaaieaiu
AN NIAYTINVTBANUMLENIVDINEA N
o ca v o =
mruinguszasAanaalald tieuaneds
Uszansamlviguslaalasuilunisnevaues
FOAITNAIANTY (Matsuoka, 2017) i@
N = X % s
Wisuiguuusuaniludvuusuangns
Auslaadnazaiandanisiiiauenunimn
HANAINLATUTEENTAINVBILUTUAN TN
= ] ¢ & - Y a a
wilenduwusuamily Wewnnguslaafiniiuy
suAnnTIHuIEiinuA nLazia e iuLy
sum (Aaker, 1991) Ya@onAaBINULUIAN
Romagnoli (2020) Na17191 NARAUTLUTUA
NINIWUUREU (Quiet Luxury) fnagiiaus
nAnSusnazidengaunsaliliduiilalives
s & o wvadd a o o« -

wusualuvean gngenindueimaniygaiuly
= o ey
IR0 AN wazauHTlouny

IINNITNUNIVIIUITEVDS Xingqiy,
(2022) ladinsAnwuigatunsiuiamaniu

A ] Y d a o o« I3
AUANNTHARDN1TAILITONAN AT UTUA

nInTleaes WuiNTTUITNAMAINTEIYeY

Y

a |9

¢ & = & &
nanduaniduniausegalalunisdalage
HARSuTLUTUANINTIdRARY NIANYILLIAN

RV R L RN N G RGN LR Tk

H2 : ma%’ummméﬁu@mﬂﬂw

Y 9

1%
a 1 Y

(Perceived Quality) A8nswaneni15aslade
a [ 6 6 =) .
HERNAUAUUTUANINITWUULIBY (Quiet

Luxury)




RMUTL Journal of Business Administration and Liberal Arts

Vol. 12 No. 1 (January - June 2024)

4. WUIRANGUNANUNAIIAA UAULDY
(Narcissism)

nsvasiaes Mol wunlifuiigay
azdurunutesurmAuly (Campbell, 2007)
AoLfusamuinuniniedn (Freud, 1991)
WaraNWULYAANAIN (Weiser, 2015) dnwady
inufignveguasiiiosionisionuslafies
(Wink, 1991)

msnassendufimensaifinganig
%amamﬁmsﬁwgmﬂ (Cunningham, 2010) H¥A
fanesldnisdondnfusingnan adndas
Finufis1eu19veInU Snuikaviasuaing
fimuaRvonuLaalAuadIegewin (Rucker,
2008) Bntainiiussgslavdnainmauanioon
Tumuesvesnanfusivgus Ttelrlanaly
FIANTVDINUY ﬁm%’wgu‘%‘lmmdﬂﬁmﬁmﬁwﬁ
ninIIaviouitenanualianiziiuazsatiey
Sulszdln winnlddesnisiszaenadesiu
anudouvesnnumgnsiinslnu udnduidn
eanilalunisuanaendnuyalveinuiesnieg
ma%@mﬁmﬁmsﬁugmﬁﬁﬁﬂu (Jiang, 2022) 3
donAdeItuaIsuves Chanyanan, 2022) 1
AnwnAsfuauvadvanuesdauduiug
f"fUmi&gﬂf\]%amamﬁmsmwiuﬁwgmmw
poulay nudtnisaeladendnaauusud
M'gmwfﬁuagﬁ’ummuaﬂuammaq eaanng
naslvalunuies TnLa9r181uIaN19dIAl
wagligsAye %QLﬁummawqamimmi%@
HAAAUILUTUANINTY N1TANYILUIARLAL

AL TRUTANRALNAFILAS

H3 : miruvaslnalunuies
(Narcissism) i3vi3wason1saslotonan e
WUSUANINIIMUUREY (Quiet Luxury)

5. LuaAangufn1sldelauuusaunu
(Humblebrag)

N1500UAT NU1BDE N1TDIADNAY
Anugnwiseusesiielldnmdnal yadn
lugaunR (Sayang, 2018) farusadoans
Uszaunsaldauin wazanudisaveenuli
Qﬁuléf (Scopelliti, 2015) Fansldoananunse
wuadu 2 3Usuu (Miller, 1992) laun n1sld
91k UULUALNY (Bragger) Lazn15lo02Al Uy
nouAU (Humblebrag)

1nen15L0IAlkuUuaaNAY BUNBTe NS
dunuImeaIuseutengounufiudlus Y
A1N1188790 e?fw'f’lugﬂL.Luwﬁwaﬂmiﬁ%aua
ey frudeniiagldmusoutiouden
au Wefideanisfiazlasuniutveniiiula
Lﬁ@ﬁ%’wmmﬂizﬁﬂﬂﬁﬁﬁu wiadendiazly
Tupsneneuauenuouioadedede iy
mqmﬂiuawmgﬁu (Sezer, 2018) @anAan3

A ya o

Auvsunigigiueniedeaulaindinazuans
ANUNIAIDE1NTALNEY FIRUN LY NANA LN
I a |9 3 '3 a .

WundndugiLusuangnsuukeu (Quiet
Luxury) almdiSeudng widenasinngs
(Hartmans, 2023) 91AN1SAN®INUNI U
I3TUNTTURAZLWIAAWMAI T LARFUNRAF U

&
U

e

Hd : N1S19073akUUDdNAY
(Humblebrag) d8vnswnananisnslade
HENAMAUUTUANINITWUULTEY (Quiet

Luxury)
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6. wuIAANQULananEalva
nandAua (Product Identity)

LONANYAVDINANAUIA NUIYD
SnuzianzagamematsasdUsenay Al

ANMUAUNUSAUVDINTIHAR S TauauanInle

a [

Hansduetifeasls lnguaninuAnswan S

§ aa v L3

wngustaaluguuuusng o fu (swad &@35md,

2563) dannasdnu Veblen (1899) nan17n

a

A9 Y a v (3 13 o [
Uiiﬂﬂﬂiﬂjmﬁ@ﬂm"mLLU?U@MEVT?’]&W’%%LG}N

- e

mEJL‘EuLﬁuum%uLﬁa%ﬁﬁLﬂwﬁaqiuﬁa
NARALUTUAMIYT osanndndasiuy
suAngnTausaaiegnanualluiuguslaa
(Belk, 1988) Fandrondefundnsamiuusud
1393 MUVTEY (Quiet Luxury) TislnGn ol
MAmanzinuduanuilile (Makkar, 2018)
Tnsnisesnuuuiiduiendnual Adenald
fuslnainenusidladonan asiuusuing v
WUURBU (Quiet Luxury) (Bagheri, 2014) 310
AN MUMILITT LN TSN LLIRRAMA T
Lﬁﬂamagmﬁ’aﬁ

H5 : lenanwaluesnandue (Product
identity) f8n3nanonisnslagondnsoe
WUTUANINTIMUUREY (Quiet Luxury)

7. LuRang el Inusssunseualley
(Trend)

Samusssunseuaion e Anade
Loz sUfTRf 9 Triunisseniuuaylisu
aufineg1anineeang iieflazinlvauy
Frununiinanudureuuaraula aunsei
Wadunszuativulageivaziinansznunenu
nmwmqﬂi’mqﬂmu%gu LaZdNITAAMIULAIIN

A AUNANLIUSHEVRT TN ({3315 9ANTUIA,

2565) luueafeaguilneduuiltuiiosdo
HARSuTIMINTIIUnsERalivuuinndl (Tom,
1998) Lilpsanauianiiawileldnsounses
NAnAgngvIn uazn1stuwandlargauls
winludeay (Synovate, 2010) @oaAdadnu
Bagheri (2014) n&1371 LLNQQI%‘U@QWW%@
HERAUARUTUANINITWUULIEY (Quiet
Luxury) $1310ANNADINTES19ANNYSEIIUla
Gia;:ﬁuimU%Jamémﬁmsﬁmmmmaﬁw 210
S AN IMUTILATI N TTULATIIRAVMENE S
\Anausfigiail

H6 : Taiusssunszialen (Trend)
dvdwarenisasladondnfusiuusudngmne
WUUREU (Quiet Luxury)

8. uuIRANnufn1IRslatanA sl
WUTUANNIIMUUREU (Purchase Intention
Quiet Luxury)

mmé’jﬂﬁammmﬁmwwqamiu
nsgelusuanvesUszavu Ing Blackwell,
Miniard & Engel (2001) ﬁmmﬂamm&gﬂﬁa
pomdu 5 Uszian 1dun 1) arudilade
(Purchase Intentions) 2) PRI RIEELL L
(Repurchase Intentions) 3) A19219LAULUNTT
faavlade (Shopping Intentions 4) ALAIlY
Tun151931e (Spending Intentions) Ldunns
wansBssuwInRuTiussnvubuiiniaranslunig
Fowdnsma uaz 5 arusdalunisuilan
(Consumption Intentions) TuAfeafansfide
BondnwiAeafulszianaiusalade
(Purchase Intentions)

ausale wWisuaiiounisdntu s

aulasgawiiu Iynafovung dfAnsog1aui
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YANDAINADINTT INNUULANIDDNAILNAUAR

LaYAUTRN (W5T8 aTnsIIULSIY, 2545)

Weisdaudein1seedsla wavdannan
WU TR R a9linssuIUNSAneLlsUNa
Wiy wanvRulevin s lunsaziou Wil

=~ a LY (3

AN DADAUADINISNILTDNAN N UL UTUR

ee

VINTMUURLU WINWIATZAUTIUENINTRY

'
CY I

niupsegluszaula Feseaugiugnianisiiu

annsavsvenldfsauannsafifilunsden
Yowdnfasiuusudvsnauuudsu lnefalad
Souie uisdalisnnngs [Wudu uazisfes
AnseInnTdune Gevsoinangs wan
wwhandssavla uarerewitladeorgdud
aunsavenlduinuieiigafudsinanien
foanisuardsfinanivaeUszausn (Hanna,
2001)

(Product Identity)

FAUSTIUNTERET Y

(Trend)

. H1
N13599NLUUDEN9E9EU mﬁui@mﬁi’\é"]uﬂmmw
(Sustainable Design) (Perceived Quality)
H2
AURAI AR I UAULDS
(Narcissism)
H3 v
& q a o ¢
. , nsaslagananA
n1sldenuuutaunu Ha ) .
LLUiu@IWE‘WiqLLUUNEJU
(Humblebrag)
(Purchase Intention
H> Quiet Luxury)
LNANAIVBINANN U
Hé

AN 1 NTDULUIARNINY

3801TUNIS3dY

nsfAnwreuideluadedidentd
nszulunIsNAdUgIuiey (Positivist
Paradigm) fuuin1en1sviimananuuiisde
(Deductive) 19n1531A5 1A TRYATURUULT S

UTuad (Quantitative Reseach Methodolgy)

a

U aaa d' o a o«
'Jﬂﬂlnﬁﬂ'ﬁ‘i/mgLLﬁ'}QM']ﬂ'J'HJE/ﬂ'J']@J"U?Q N

ey

@enldi5n15819399 (Survey Reseach) Liialw

'
| a

landusegreiiivune Iaeiin1353usinuay

o

AAsIgRdeyar1unislduvuasuniy

I A

wanndugIdedinisidenldlusunsuana

Qe

SPSS NHUAINULLUET LV89RTITIFINITOUIAT
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NadeuANNAFIUNToRUIAANulle &
eaundended

1. Usznsuaznguiiagig

Jszans fe fuilnadideny 19 Jau
1 FafunguivEusuiiauuasiinginssiu
nstendnfasiuuTuingnsAoutigs (Line
Thailand, 2565) lngandelungunnuniuns
LazUiumma dudunguuszuinsdauiilneg
lagldans WG Cochran lun1snivuin
o619 1ilosanlinsrudwiudszvinsd
wiuau lavwinngudiagidluauidediuau
ag19tiey 385 AU laslinlnuAanatnluiiu
0.05 fiszdiunranTosiu 95% (Cochran, 1963)
iWerdunislesunisaaiaindouvesdeya

LAZNITHATIENUBYANITANUATUINYRINGY

Y

Y 1 1 Y 1

Megalagnsdunguiieg1eUsErInsanngy

9

€

Auslaalungamnamiues wazUsuung {338

5

2

Jelavinnisdrsesuuuasuniuiingn 15 ¥a

SILUUABUANIIAY 400 qu?far;hummsﬁsﬁu

AoslAuATY (8057 5978, 2565)
Tunisanwiadedl Hyinidelanivun

Fnaidennguiiegwdmiueuideluadsd

lasideidonisnisendeadiuiiagiu

o =

(Probability Sampling) A1HlsfisaruLIL ALY

fuvadlonanlzgniienvesnguiiagne Ay

A5N15L39NAI0Y 1L UULANIZLANL Y

aa

(Purposive Sampling) tov1n15aA8 AR

1 Y

WAnduluiddudieg1auuu Convenience

Sampling nguanuwuvasua1ulidugnian

Y

HAAAUNULUTUANINT IR U UL URIUNS

paulal FeordvedluniunnuazUsuunag

[%
a Y

BNNITUITNUIEaIAv0INITYINIToTIND S

wannaTuN1seULUUdsUauLiie g1 Te
Tudedo illsngusnegiafingsfuaiy
ADIN15YS0dAARBINUUSYLAUNISITE way
Usgndaaltanglunislansnenslunisdnsia
squdeldszuzinanfisanisaningay
(Karnjanavasri, 1992)

2. wseddiaflHlusmuise

a

Felaldwuvasunty Juasesile

e

lun1ssivsiudeya Tun1sideuuuasuniui
AIv80anuuuled lagdiuulfAanguiuag
NuITeMAgITewUssyndldluniseaniuy

.

wuvaauaiy #338launlUldauenee191599

U

o o o

USnwaddeuazidwugisnuiuu ity
wuuasunulvignaeunuizay ka3
wuvasuauildsunisuudssudalunaass
(Pilot test) AUnguiaegsdIuIu 30 Au Lile
Aesgiamnaudeiuvesuuuas U1
s Taold3niarduuszaniuoanives
ASaUUA (Cronbach’s Alpha Coefficient) q
1¥d1A2 0L ousgszning 0.708 -
0.862 nuidmUslunuvasuaunnade &

o a

1HuUseansAsauUUInanl 1NN 0.7 way

3.

v

1A t1lnd 1 LansiuuuasuaIuinlIy
Ungeiie (Faw1 1ndvdvyvl, 2544) @1u150
luldauladungudiegnesdiuiu 400 Ay

IngardeaglunjunnumuasuazUIuama

YaAYey a o ¢

LLazLﬂuwmf\mmamm%LwiuﬁwgmnwuL'ﬁsru

Y Y

Aadedesinfdunisadiwvuasuaiueaulal
wazlansgagkuvasUINUR U INIeaUlaY
FIlUTLULLIANILA LAY TUIIAN 2566 -

[

un31AY 2567 Yadnauwtseendu 4 daudsil
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daufl 1 uuvasuaiuiAeafy
UoyadIUYANAVBINB ULUUADUNY

daudl 2 wuvaeuaAEITUNIS
peanLUUBYadsdu (Sustainable Design) N3
FujAnAIA1UAMAIN (Perceived Quality)
lendnwalvewdnsiue (Product Identity)

dqufi 3 wuudeuanAsafu
Tausssunszuatioy (Trend) Anunaslualy
AuULD9(Narcissism) N131807ALUUADUAU
(Humblebrag) n15@sladananFaaiuusus
MEMSWLLU‘UL?EJ‘U (Purchase Intention Quiet
Luxury)

daufl 4 derausuuy doyad
susldanungiteazinluinmeiang
Toyanivanfainlusunsudniagusne
ADLTILADS

3. N193LATIENdaya uaznagau
dUNAFIU
Afnwideldinisiivsiusudeya

fmﬂLLwaaummﬁLﬁumﬂﬂfjué’aaéﬁqmﬁwm
wagle ﬁ’ﬁ@ﬂdﬁﬁléfﬂ?ﬁ’]ﬂ’]i"jmiwﬁ‘ﬁa%a&i’m
TUsunsudniagy SPSS (Statistical Package
for Social Sciences for Windows) %1 1 9
ARufImes laen1siAsigndeyanieaia
ARdeladnaffunly el

(1) Manszideyaily Tiun
WA 918 918N N1sAnw s1eld vesdney
wuuaauau lagnsiasiendeyaaiinldats
Banssoan i Msuanuasniud Adesay

(2) Anadsuazdruideiuy
UINTFIUTZAUAMUAAAULAETIULAZ IIBAY

ALY WAEAIANIULAY TTLUVLIRS AU

UseuauAn (Rating Scale) 5 sy wuadu 5
) < v a < v
JEAU (WiumeuIniign = 5, Lumeun = 4,
< % =3 v v =3
WAUAEUNUNANT =3, WAUAIENRY = 2, LTU
Awdesiign = 1 szaun1sindeyalsziam
duURTNA (Interval Scale) MLATUDIAADITN

3) N153LASIERTYAA
#UUSLANTANEUNUSVDIAILUSTETANE bobkA
AuUsEAnSandunusSwUUiESdY A1 (Pearson
Correlation Coefficient)

(4) A1SALASIEALANIAN
ANUAUNUSTENI19ALUTDETE N1SNAFDY
auufAgulaunN1InIzAlieaaNN13lATIE3I9
laun NMsTasgvianaeeidanyan (Multiple

Regression Analysis) Tneldisundandsian

auun (Enter Regression)

wan1sANw

1. Yoyailuvesgmoutuuasuaiy
drulne Junands $1uu 266 au (Sovas
66.5) 81gagluyaa 19-23 U 91Uy 156 A
($ouay 39) o1TNLAR/UnANYY 91U 153 AU
(50vaz 38.25) n15ANEITEAUUSYYIAS
$ruau 246 Au (Sosaz 61.5) seduseldiaie
Rolfou dndmdediauirin 20,000 U N7
WIoLiguwinduau 180 au (Sevaz 45)

2. 3ZAUANNAIAYNITOONLUUDEN
fafu m3uinuersuaanw lendnualed
NanSua wusssunseuaton anuvasinalu
AuLes N1sldeanuUUdeNny n13Rlade
HENAUNLUTUANINITUUULIEY KRDU

[ [y [y

wuvasuaulviaudfyiunndadelusedu

o

110 1aeliAud1AAUN1ISe9NkUUDENY

o
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[

Fadududuusn faradeiinfu 4.34 dqu
\Deauusnasg i 0.505 MsfuiFunaan i
Anademiifu 4.33 drudeavunngu
0.521 Ywusssunseuaion Saadeinfy
4.26 drudeauuninggu 0.610 tendnwal
voandndwe daadeiidu 4.25 dau

Lﬁmwummgm 0.604 ANuaslAalUAULDS

fAadowinfy 4.19 drudosvuninsgiu
0.709 uwaznisléornuuuneuny Saadsm
U 3.91 dhudsauuanIgIu 0.894 ALEdy

3. nsinsgideyandulssans
andunusveediiuls n15As1gviAnlu
SaszvnsnunainAdeulay ITnadausIY

Pearson Correlation Us1nHanIunI5199 1

AN5199 1 LARINANTTIASIEEUNUSEANSaNaUNUS (Correlation Coefficient)

MSD | MPQ | MPI MT MN MH MP VIF

MSD | Pearson Correlation 1 1.000
MPQ | Pearson Correlation | .820** 1 2.887
MPI | Pearson Correlation | .696** | .756** 2.949
MT | Pearson Correlation | .688** | .671%* | .665** 1 2.120
MN | Pearson Correlation | .591** | .579** | 550** | 517** 1 2.759
MH | Pearson Correlation | .509** | .496** | 591** | 525%* | 763** 1 2.763
MP | Pearson Correlation | .575%* | .610** | .665** | .585** | .655%* | .745%* 1

£ a ¢

11A15199 1 Wudn AduUseEns 4. 3AT1ERNTANNDYNYAMTENIN

U 1 b4 o

N5 USAMATATUANMAIN LBNENWAIYD

9 9

NANAUN TAUSITUNTEAREY ANUNATLAaTY

€

v o € ! Y ISP 1 1
anduiusanglusening 2 duds deneglus

&

5¥WI19 496 - .820 Fedaruduiusluly
fienadenfu fseiuledfynisada 0.01 aules N1sldoanLULdeunuiinasonisnle
Tnevhluseduarfisensuldegiliiu 800 Fondnfusiuusudngniuuuisulsngua
wagnuI A1 VIF 8gsendng 1.000 - 2.949 lag PLANTI9T 2
1A1o8n31 10 LAAII AIUFUNUSVDIF

wusdasglunaliAndamn Multicollinearity
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M13°991 2 MTATIENIsanaeenyan (Multiple Regression Analysis) #3835 Enter lagsuusniu

Ao MITUIAMAIIUAMNIN

Independent Perceived Quality Collinearity Statistics
t p-value
Variable B S.E B Tolerance VIF
Constant 0.658 | 0.129 - 5.088 0.000 - -
Sustainable Design | 0.846 | 0.030 0.820 | 28.565*** | 0.000 1.000 1.000

F = 815.931, p-value = 0.000, R = 0.820, R*= 0.672, Adjusted R? = 0.671

WNEWR % p < 0.05, % p < 0.001

911719197 2 HANITATIIADY
AUFURUSTENIIAIUYTBAaTEAIUNIT
ponuuved1edifulnenissuiquaisiiy
AN LT UYL TNAEBUAIUEURUS
S81319AuUasE (Collinearity) Tagldmn

Tolerance TAgdA1LY1AU 0.10 WagAN

HANTITILATIENNITANDDENNAN AL
18 Enter wuIUad8A1UN1TOONLUUDENY
JefudawasenissuinuAdunun el
Jed1dynieadffisedu 0.05 ladien

duusednsannegu1nsgiuliiny 0.820

ausanegnsalnisuinaAiiuauaIn 1o

Variance Inflation Factor (VIF) §id1ag 1.000

Y

4! a1 vV 1 1 U a U $%
FIUAUDYNIT 10 WARIIN AILLUTDATZLAAZAN

Saway 67.2

Taiflanudunusiu (Lee, 2000)

M19199 3 NMTIATIENSaRneenyian (Multiple Regression Analysis) me35 Enter lagdausny

A g.JI ‘ij a U (4 13 a
Ao ﬂ’ﬁ@lﬂf\]"ﬁ@maﬁmm%LLUium‘WE‘Wi’]LLU‘UL\‘]‘EJU

Independent Purchase Intention p- Collinearity Statistics
Variable B S.E ﬁ ‘ value Tolerance VIF
Constant 0.112 | 0.186 - 0.600 0.549 - -

Perceived Quality | 0.185 | 0.069 | 0.135 | 2.672* | 0.008 0.346 2.887
Narcissism 0.075 | 0.050 | 0.074 | 1.508 0.132 0.362 2.759

Humblebrag 0.371 | 0.040 | 0.463 | 9.378*** | 0.000 0.362 2.763
Product Identity | 0.228 | 0.060 | 0.192 | 3.787*** | 0.000 0.344 2.949
Trend 0.101 | 0.051 | 0.086 | 1.981* | 0.048 0.472 2.120

F = 148.263, p-value = 0.000, R = 0.808, R*= 0.653, Adjusted R? = 0.649

WNEUR *  p < 0.05, *** p < 0.001
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ATINANTI9A 3 HANISASIVADU

¥

ANUFUNUSTENINIIILUTDATEAIU N1TTUS

Y
L3

AMAIATUAMAIN LBNANYAYDINTR T
Tausssunseuateun aunasdlualunuies
nsleemuuudenny Tnonisasladonan s
wusuangnswuuleuldududsniunis
NAADUAINUFUNUSTEUINIAILUSDATY
(Collinearity) laglaan Tolerance wuin H@n
110131 0.10 TewdiAwsinnu 0.25 0.34 0.44
0.35 laz 0.36 MIUAIAYU WagA Variance
Inflation Factor (VIF) dd1egsening 2.270 -
3.981 FeilAtiosnin 10 wanedn saudsdase

wragiliflanudunusSiu (Lee, 2000)

HANITILATIENNITANDUNNAN AL

% Enter wuUadearunisSuianainiy

AN ANUvadlianues N1sldeInuuUaey
AU LONANWAVDINANAUN LA THUSITY
nszuadeuiiandulssdndonnesuinsgiu
Winfu 0.135, 0.074 0.463 0.192 way 0.086
ANNAIAU FauwUsdassaIuIsanensal
UszanSnmlasesay 65.3 Taed 4 fuus au
N1T5UIANAIAIUANAIN LoNaNYAIYBY
NARN LT TRINTTTUATELANEY LaEN15Lo07A
LUUTONAY AIHARDNTSHIaT WA UL
FUANINIILUUREUTUNTUNNUNIUAT kg

o w n‘l

USuama egnslitedAgnisadnnszau 0.05
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A157991 4 MTIATIERANNITAANRELTTRY [ieNAaUNITERNLULBE ST UNNaNSHaran15Tu3

ARIAIPIUANAN
Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Bata
(Constant) 658 129 5.088 .000
MSD (X1) .846 .030 .820 28.565 | .000***
Durbin-Watson= 2.107, R = 0.820, R2= 0.672, F= 815.931

WNEWR * p < 0.05, ** p < 0.001

a A a '
A10M15199 4 LRI ITUIINA
duuseansnisandula (R2) windu 0.672

PUBAINNIT FLUSDATE LALA NITODNBUY

1%
YY) =

9g19838u (X1) Aty Feanunsaaguladng
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wUsBaszdinanan1sSuIAMNAINUANATN 7

Y 9
Y v
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¥
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AUNTALUSDATEAUNITAILATD WAS H UIN LU
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o Mve X
annsasteulagadl

Standardized Y = .820X,
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AN5199 5 NNSIATILVEUNITANDD8LTITBU LiannaautadeNldnsnasani1snetatonan S uLUTUn

NINTUUURLY
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error 15

(Constant) 112 .186 .600 549
MPQ (X1) 185 069 135 2.672 .008*
MN (X2) 075 .050 074 1.508 132
MH (X3) 371 .040 463 9.378 | .000***
MPI (X4) 228 .060 192 3.787 .000***
MT (X5) 101 .051 .086 1.981 .048*

Durbin-Watson= 2.082, R = 0.808, R2= 0.653, F= 148.263

WNEWR * p < 0.05, ** p < 0.001
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91AM15799 5 LRI ITUIINAN
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N159IALUVTBNAY - 0.860 0.158
LONANYAIVDINARIUA -0.981 0.865
INUFIIUNTELAT - 1.051 1.956
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211915797 6 WunsuanIranIAIL
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(Perceived Quality) fiavsnanonsadlade
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doAAROINU Romagnoli (2020) A&12791
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voefduliludany asnndesiy Hartmans
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Abstract

This quantitative study is aimed to 1) investigate the motivation factors and 2) the
hysiene factors of the community in managing of the Phra That Phon cultural tourism
destination, Xayphouthong district, Savannakhet province, Lao P.D.R and, a set of
questionnaire forms were used for collecting data under populations of 147 people which are
the local people in from Ban Phon That who are participated in managing of the Phra That
Phon cultural tourism destination. Obtained data was analyzed by descriptive statistics to find
means and standard deviations. The results of the research on people's motivation in cultural
destination management consist of two factors: 1) motivation factor It was found that the
overall level of motivation among the people was high level (X = 3.71), covering sub-issues.
Most informants are motivated by operational success, responsibilities, nature of work
performed, and career advancement. There is only a significant recognition that people are
moderately motivated, and 2) hygiene factor. overall, the public has a high level of motivation
(X =3.98), covering the sub-issues of informants, most of whom are motivated by government
policies. In terms of relations between people in the community and tourism destination
managers, in terms of working environment, government management, and wages, salaries,

and welfare, all people are motivated to a high extent.

Keyword: Motivation Factors, Tourism Management, Cultural Tourism Destination,

Phra That Phon
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Abstract

Research on guidelines for developing agrotourism at Doi Pu Muen, Mae Sao
Subdistrict, Mae Ai District, Chiang Mai Province the objectives are to 1) study the potential of
Doi Pu Muen agrotourism. 2) to find ways to develop the potential of Doi Pu Muen agrotourism.
sample group Used in the research are: 1) a group of 10 homestay members; 2) a group of 10
people from the Doi Pu Muen agrotourism group; and 3) a group of 10 farmers who expressed
their desire to join the project. Selecting a specific sample by purposive sampling technique
and a unique sample, totaling 30 people. Research tools include a survey form, in-depth
interview and participation in observation, the research team used content analysis methods.
Present information using descriptive methods. The data obtained from the interviews used
an inductive analysis method. By taking the data, compiling it, and classifying it systematically.

The results of the research found that the potential of the Doi Pu Muen agrotourism
community in Mae Sao Subdistrict, Mae Ai District, Chiang Mai Province was at a very good
level (74.42 %). When considering each aspect, it was found that the potential for attracting
agrotourism attractions is at an excellent level (81.25 %), followed by the supporting potential
of agrotourism destinations. It is at a very good level (80.77 %) in terms of the management
potential of agrotourism destinations. It is at a very good level (72.22 %) in terms of the market

management potential of agrotourism destinations. is at a good level (68.75 %), and the service
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potential of agrotourism destinations is at a moderate level (60.00 %). As for the guidelines
for developing the potential of the Doi Pu Muen agrotourism group, marketing development
should be a first priority. They must give importance to surveys, research or find more
information on agrotourism marketing. Including creating a tourism network in the form of
marketing activities with partners related to tourism in Chiang Mai Province. This will lead to
publicizing activities or issues related to community agrotourism attractions. That are unique
or have an attractive identity. Then organize activities to increase the potential of tourist
attraction management, especially the management of human resources that will take care
of tourists. both information services agricultural knowledge product and room service
Including sending and receiving tourists to make tourists impressed and come back to travel

again.

Keyword: Development, Agrotourism
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Abstract

This article studied local identities presented in Sawdapoi, a folk literature of Nan
province. The study analyzed 6 documents concerning the Sawdapoi of Nan province
collected from both past and present Saw singers in Nan province. The results of the study
suggested three distinctive types of identities, namely 1. local identities concerning Buddhism

beliefs about the merit of giving, Buddhist gods, and the comparison between the eight
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necessities of a Buddhist monk and gratefulness towards fathers and mother; 2. a local

identities with respect to local community lifestyles, which exhibited the culture of nurturing

postpartum mothers, everyday objects used by Nan people, which were found in the ordain

cerebration, and reflecting the local wisdoms of past lifestyles of the Nan people; 3. local

identities concerning language of which the Nan dialect is used throughout the Sawdapoi.

Thus, the three distinctive identities reflected the identities of the Nan people which have

intertwined with language, traditions, society and lifestyles with Buddhism by means of the

folk literature Sawdapoi of Nan Province

Keyword: Development, Agrotourism
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ABSTRACT

This paper combines interview, questionnaire survey and field investigation to obtain
the data needed for the research. Finally, descriptive statistical analysis, paired sample T test,
factor analysis, variance analysis, correlation analysis and regression analysis were carried out
on the collected data using SPSS statistical analysis software to verify and modify the research
model. The final conclusions are as follows:(1) the scale of theme park amusement quality
includes theme atmosphere, amusement items and activities, service facilities, personnel
performance, performance and other dimensions. (2) there is a significant difference between
the expected quality of amusement before the visit and the actual perceived quality of
amusement after the visit. The expected quality of amusement is significantly higher than the
perceived quality of amusement. (3) the "perception-expectation" recreation quality has a
positive effect on the satisfaction of tourists and their willingness to return. The actual post-
tour "perceived" pleasure quality has a significant positive impact on the satisfaction of tourists
and their willingness to return. The model constructed by substituting the "perception-
expectation" pleasure quality with the actual post-tour perception has more explanatory
power.Different demographic variables of tourists have significant differences in three aspects:

recreation quality, tourist satisfaction and willingness to visit again

Keyword: Guangzhou Chime-Long Paradise, Amusement quality, Tourist satisfaction
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INTRODUCTION

At present, many visitors are
attracted by the amusement facilities of
theme parks and come to spend money.
However, the investment in the
construction of amusement facilities in
theme parks is due. If facilities are blindly
added to attract tourists, operating costs
will be increased to a certain extent.
Moreover, the architecture, landscape and
facilities of theme parks are very easy to be
copied and imitated, so it is unreasonable
to increase the life cycle of theme parks
only by adding hardware investment. Only
clear the root of the main factors
influencing the service quality theme park,
on the basis of the perfection, innovation,
build the unique theme image, deepen the
theme park amusement quality, improve
tourist recreation satisfaction, this can
effectively encourage tourists would like to
revisit, this is the way of business in today's
theme park. Therefore, it is very necessary
to construct an appropriate evaluation
mechanism for amusement satisfaction and

quality of theme parks.

OBJECTIVE

The main purpose of this study
includes the following aspects: to clarify

the correlation between the pleasure

quality and  tourist  satisfaction  of
Guangzhou Chime-Long Paradise, and on
this basis to analyze the core elements that
affect the pleasure quality and tourist
satisfaction of Guangzhou Chime-Long
Paradise. Construct a targeted index system
to measure the quality of Guangzhou
Chime-Long Paradise. Construct a basic
framework to analyze the factors
influencing tourists' participation and the
influence of tourists' participation on their
satisfaction. Provide a method to identify
the willingness of tourists to participate in
the construction and expansion of the
target tourist market for Guangzhou Chime-
Long Paradise to provide reference. Further
study how to deepen the willingness and
participation of tourists, on this basis to find
effective measures to improve tourist
satisfaction and service quality, and then

provide reference for the industry.

RATIONAL

The purpose of this study was to
explore the effect of amusement quality on
the satisfaction and willingness of visitors to
visit again. The theoretical basis of the
study mainly includes tourist satisfaction
and tourism experience theory. In the past
studies, scholars have  extensively
discussed the influencing factors of tourist

satisfaction and travel experience, and put
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forward many theoretical models, among
which the ACSI model proposed by Feinell
is the most famous. This model regards
tourists as a group of rational consumers
with certain consumption experience, and
believes that tourists themselves can
correctly  predict the effect after
consumption. The ACSI model consists of
three  prerequisite  variables  (tourists'
expectations, perceived quality and
perceived value) and three outcome
variables (tourists' satisfaction, complaints
and loyalty). Under this theoretical
framework, this study aims to build a
research model about the satisfaction of
tourists in Chimelong  Paradise in
Guangzhoul.

In terms of methodology, this study
uses the combination of interviews,
questionnaires and field surveys to obtain
the required data. Descriptive statistical
analysis, paired sample T test, factor
analysis, analysis of variance, correlation
analysis and regression analysis were
performed on the collected data to verify
and modify the research model. These
methods will help to deeply understand
the impact of amusement quality on
tourists' satisfaction and willingness to visit
again, and provide theoretical support and

practical gsuidance for future research.

LITERATURE REVIEW

American scholar Feinell proposed
ACSI model in his research, which is the
most  widely used model of tourist
satisfaction index at the present stage.
Feinell regarded tourists as rational
consumer groups with certain consumption
experience, and tourists themselves can
correctly predict the effects after
consumption. This model includes three
premise variables (tourists' expectation,
perceived quality and perceived value) and
three  outcome  variables  (tourists'
satisfaction, tourists' complaint and tourists'
loyalty). Based on this model, this study
can directionally construct a research
model of tourists' satisfaction in Guangzhou
Chime-Long Paradise.

In this study, the author adopts
literature research method, empirical
research method and quantitative analysis.

1. Literature  research. The
theoretical basis of this study is found on
the basis of collecting and reading relevant
literatures at home and abroad. Its method
is  mainly through the CNK1 China
Knowledge network, Wanfang, VIP and
other Chinese and Thai databases, Baidu,
Google and other search engines, library

and bookstore books and other ways to

collect literature materials.
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2. Empirical research method. Based
on the actual situation of Guangzhou
Chime-Long Paradise and the analysis of
the influencing factors of tourists coming to
Guangzhou  Chime-Long  Paradise, a
questionnaire  was formed on the
satisfaction degree of tourists coming to
Guangzhou Chime-Long Paradise under the
guidance and design of the tutor.
Questionnaire data were collected in field
locations to obtain further information
needed for the study.

3. Quantitative analysis. Statistical
analysis software SPSS17.0 and
MicrosoftExcel were used to process the
valid data to further clarify the correlation
between  variables.  These  include:
descriptive analysis, cross contingency
table analysis,

reliability ~ analysis,

correlation analysis and regression analysis.

METHODOLOGY

1. Population and Samples

The questionnaire survey was
conducted among some tourists to
Guangzhou Chime-Long Paradise from
August 12, 2021 to December 7, 2021 based
on simple random sampling through
probability sampling method. A total of 450
questionnaires were issued and 413 were

recovered with a recovery rate of 91.78%.

Excluding six invalid questionnaires, 407
were valid, with an effective rate of 98.55%.

2. Research Instrument

This research tool is based on the
evaluation model of customer satisfaction
and revisit intention. This research method
mainly detects tourist satisfaction through
six variables, including theme atmosphere,
demography, performances, amusement
projects and  activities,  employee
performance and service equipment of
Guangzhou Chime-Long Paradise. By
measuring  the  difference  between
expectation and perception of the above
variables, the author will further test the
customer satisfaction of Guangzhou Chime-
Long Paradise, and on this basis, identify
the core factors in the variables. Finally, the
influence  and  correlation  between
satisfaction degree and revisit intention are
tested. The test results of this model as the
leading, for Guangzhou Chime-Long
Paradise marketing direction to provide a
strong basis.

3. Variables and variable
measurement

The ACSI model used in this study
includes three premise variables, including
perceived quality, tourism expectation and
perceived value; The three results are
tourist satisfaction, tourist complaint and

tourist loyalty.
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(1) Perceived quality: Perceived
quality refers to tourists' true cognition of
all elements of the amusement park. This
study reflects the perceived quality through
the satisfaction degree of tourists to each
element.

(2) Tourism expectation: This
study is reflected by tourists' perception of
the importance of various elements in
Guangzhou Chime-Long Paradise.

(3) Perceived value: The
perceived value of this study is reflected in
the reasonableness of the products, prices
and spending in the recreation.

(4) Tourist satisfaction: Tourist
satisfaction refers to the evaluation derived
from tourists' interaction with the theme
park after they visit Guangzhou Chime-Long
Paradise. This study mainly reflects the
satisfaction of tourists from the overall
evaluation of Guangzhou Chime-Long

Paradise.

Table 1 demographic analysis

(5) Tourist complaints: When
the services and products of Guangzhou
Chime-Long Paradise cannot meet the
needs of tourists, tourists will complain,
thus affecting the satisfaction of tourists.
This study reflects tourists' complaints
through complaint rate and negative word
of mouth promotion

(6) Tourist loyalty: Tourist
loyalty is reflected in the recommendation
intention and repurchase intention of
tourists. This study was conducted through
re-visiting, recommending to people
around, and word-of-mouth promotion to

demonstrate visitor loyalty.

RESULT

The comprehensive demographic
table shows the effective information of all

samples in this survey

Variable Option Number of People Percentage (%)
Man 218 53.6
Gender
Woman 189 46.4
20 years old and under 10 25
21-30 years old 173 42.5
Age 31-40 years old 105 258
41-50 years old 46 11.3
Over 50 years old 73 179
Below high school 63 15.5




RMUTL Journal of Business Administration and Liberal Arts

Vol. 12 No. 1 (January - June 2024)

Variable Option Number of People Percentage (%)
Technical secondary school 80 19.7
Degree of
Education Junior college / undergraduate 190 a6.7
Graduate and above 74 18.2
civil servant 68 16.7
student 91 224
Self employed 33 8.1
Occupation Enterprise staff 124 30.5
Staff of public institutions 55 135
professional 5 1.2
other 31 7.6
Under 1,000 64 15.7
1001-2000 92 22.6
Income 2001-3000 120 29.5
3001-5000 81 19.9
Over 5,000 50 12.3

It can be seen from Table 2 that
among the three items of theme
atmosphere, "the fairy tale atmosphere
created by architecture, landscaping, color,
music and lighting" has a higher degree of

satisfaction, while "the splendor and

lower degree of satisfaction. Moreover, in
the questionnaire survey, more tourists
reported that they did not see relevant
theme activities. In the dimension of
amusement projects and activities in

Guangzhou Chime-Long Paradise, there is

richness of theme activities held by an extreme phenomenon of tourist
Guangzhou Chime-Long Paradise " has a satisfaction.
Table 2 descriptive statistical analysis of amusement quality
Mean Standard Score
Dimension ltem
Value Deviation Ranking
Theme 1. Guangzhou Chime-Long Paradise as a whole 3.57 0.65 9
Atmosphere has a foreign atmosphere
2. Children created by architecture, 3.64 0.72 5
landscaping, color, music and lighting Talk
about the atmosphere of the story
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Mean Standard Score
Dimension ltem
Value Deviation Ranking
3. The wonderful and rich degree of the 3.42 0.76 13
theme activities held
Amusement 4. The fun of Guangzhou Chime-Long Paradise 3.59 0.75 7
Projects and 5. Excitement of Guangzhou Chime-Long 3.87 0.85 2
Activities Paradise
6. Variety richness of amusement items in 3.54 0.80 10
Guangzhou Chime-Long Paradise
7. Safety of Guangzhou Chime-Long Paradise 4.13 0.69 1
amusement project
8. The advancement and novelty of 3.51 0.72 11
Guangzhou Chime-Long Paradise
amusement project
9. Waiting time in line for Guangzhou Chime- 2.80 0.97 19
Long Paradise amusement project
10. Price rationality of Guangzhou Chime-Long 3.11 0.82 16
Paradise amusement project
Performance | 11. How wonderful the performance is 3.07 0.65 17
12. The participation of tourists in the 3.06 0.75 18
performance activities
Service 13. Shading and ventilation performance of 3.15 1.00 15
Facilities queuing facilities
14. Number and convenience of seats for 3.29 1.02 14
tourists to rest
15. Convenience of toilet and dustbin 3.59 1.00 8
16. Clear and easy to understand guide signs 3.62 0.85 6
17. Convenience of catering and shopping 3.50 0.93 12
Employee 18. Employee service attitude and turnover 3.67 0.89 4
Performance | 19. Staff dress and appearance 3.82 0.83 3
Matching  sample  t-test  of correspondence, and the two samples

"perception expectation" gap of recreation
quality: the pairing between two sample

values of paired samples is one-to-one

have the same capacity. From this concept,
we can see that the two groups of samples

of tourists' expectation before and actual
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perception after the tour are two pairs of
samples. One of the research hypotheses
in this paper is that "there is a significant
difference between the tourists' pre tour
expectation and the actual perception of
the quality of entertainment in Guangzhou
Chime-Long Paradise ". To verify this
hypothesis, we need to verify whether

there is a significant difference between the

two groups of paired samples of pre Tour

expectation and post tour perception of
Guangzhou Chime-Long Paradise. The
method used is paired sample t-test.
According to the definition of
research variables, the quality of recreation
in Guangzhou Chime-Long Paradise is the
gap between the actual perception after 19
tours and the corresponding expectation

before 19 tours. After paired sample t-test,

the specific results are as follows:

Table 3 paired sample t-test of amusement quality gap

Mean Standard | Significant Mean
Matching Items
Difference | Deviation p Sorting

1. Guangzhou Chime-Long Paradise park has a -0.249 0.948 0.000 19
foreign atmosphere as a whole

2. Architecture, landscape, color, music, lighting -0.459 0.977 0.000 17
create a fairy tale atmosphere

3. The splendor and richness of the theme -0.728 0.985 0.000 11
activities held by Guangzhou Chime-Long
Paradise park

4. The fun of Guangzhou Chime-Long Paradise -0.749 0.983 0.000 9

5. The thrill of Guangzhou Chime-Long Paradise -0.470 1.014 0.000 16
amusement project

6. Variety richness of amusement items in -0.811 1.039 0.000 6
Guangzhou Chime-Long Paradise

7. Safety of Guangzhou Chime-Long Paradise -0.627 0.773 0.000 14
amusement project

8. The advancement and novelty of Guangzhou -0.822 0.936 0.000 5
Chime-Long Paradise amusement project

9. Waiting time in line for Guangzhou Chime- -1.491 1.350 0.000 1
Long Paradise amusement project

10. Price rationality of Guangzhou Chime-Long -1.133 1.197 0.000 2
Paradise amusement project

11. How wonderful the performance is -0.716 1.006 0.000 12
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Mean Standard | Significant Mean
Matching Items
Difference | Deviation p Sorting
12. Participation of tourists in performance -0.737 1.083 0.000 10
activities
13. Shading and ventilation performance of -1.133 1.260 0.000 3
queuing facilities
14. Number and convenience of seats for -1.030 1.232 0.000 4
tourists to rest
15. Convenience of toilet and dustbin -0.796 1.200 0.000 7
16. Clear and easy to understand guide signs of -0.686 1.052 0.000 13
Guangzhou Chime-Long Paradise
17. Convenience of catering and shopping -0.506 1.156 0.000 15
18. Employee service attitude and efficiency -0.790 1.065 0.000 8
19. Staff dress and appearance -0.343 0.959 0.000 18

It can be seen from the negative
mean value of the gap that there is a
difference between the expected quality of
recreation before and after the tour, and
the actual perception level is less than the
expected level, which indicates that the
actual perception quality of recreation of
Guangzhou Chime-Long Paradise does not
reach the expected level. The significance
level of all items in the table is 0.000, which
is less than 0.05, that is, there is a significant
difference between the expected quality
and the actual perceived quality.
Therefore, the hypothesis H1 "there is a

significant difference between tourists' pre

tour expectation and post tour actual
perception of the quality of entertainment
in Guangzhou Chime-Long Paradise " has
been verified.

It can be seen from the table below
that the distribution of tourist satisfaction
of Guangzhou Chime-Long Paradise is
mainly concentrated in the three options of

"general", "satisfied" and "very satisfied",
accounting for 95.1% of the total. The
average satisfaction is 3.8 7, which is
between "very dissatisfied" and ‘"very
satisfied", and is more inclined to be

satisfied.
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Table 4 descriptive analysis of satisfaction

Door to door ratio%
Mean | Standard
Term Very Very
Dissatisfied | Commonly | Satisfied Value | Deviation
Dissatisfied Satisfied
What's your overall
satisfaction with
Guangzhou Chime- 2.7 2.2 21.9 51.6 21.6 3.87 0.867
Long Paradise this
time
Table 5 analysis of tourists' expectation in the early stage of tour and satisfaction after tour
Actual Feeling After
Pre tour Expectations
Swimming
Investigation Contents
Standard Standard
Average Sort | Average Sort
Deviation Deviation
1. Rich exotic atmosphere 3.41 0.497 15 4.62 0.495 2
2. The atmosphere created by the overall 3.28 0.460 21 4.70 0.574 1
architecture, landscaping, color, music
and lighting of Guangzhou Chime-Long
Paradise
3. The splendor and richness of the 3.24 0.432 22 4.50 0.512 7
activities held by Guangzhou Chime-
Long Paradise
4. Guangzhou Chime-Long Paradise each 3.15 0.546 23 4.41 0.513 14
place signs clear and easy to understand
5. Number and convenience of seats for 3.70 0.640 2 4.46 0.525 10
tourists to rest
6. Convenience of toilet and dustbin 3.43 0.579 13 4.50 6
7. Price rationality of the whole project of 3.43 0.658 14 4.56 0.502 a4
Guangzhou Chime-Long Paradise
8. Richness of performance types 3.40 0.607 16 4.46 0.509 9
9. Safety of performance 3.44 0.696 U 4.44 0.695 11
10. The advancement and novelty of 3.44 0.636 10 4.21 0.672 22
program performance
11. The participation of tourists in the 3.61 0.551 3 4.35 0.641 19
performance activities
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Actual Feeling After
Pre tour Expectations
Swimming
Investigation Contents
Standard Standard
Average Sort | Average Sort
Deviation Deviation
12. On the rationality of the arrangement 3.48 0.654 8 4.36 0.556 18
of the performance sequence
13. Fun and excitement of amusement 3.32 0.618 17 4.50 0.627 8
14. Variety richness of amusement items in 4.42 0.509 1 4.43 0.631 13
Guangzhou Chime-Long Paradise
15. Safety of Guangzhou Chime-Long 357 0.586 5 4.43 0.565 12
Paradise amusement project
16. Waiting time in line for Guangzhou 3.50 0.574 6 4.41 0.536 15
Chime-Long Paradise amusement project
17. Rich food and taste of Chime-Long 357 0.574 4 4.59 0.531 3
Paradise restaurant in Guangzhou
18. Service attitude and effectiveness of 3.43 0.565 12 4.55 0.523 5
Guangzhou Chime-Long Paradise staff
19. Dress and appearance of Guangzhou 3.31 0.500 18 4.37 0.605 17
Chime-Long Paradise
20. The richness of shopping paradise 3.31 0.531 19 4.23 0.527 21
items in Guangzhou Chime-Long
Paradise carnival
21. Convenience of shopping in shopping 3.47 0.569 9 4.29 0.514 20
paradise of Guangzhou Chime-Long
Paradise camival
22. The rationality of shopping price in 3.30 0.556 20 4.40 0.524 16
Carnival shopping paradise
Total average 3.46 4.43
Through the comparison of the that there are still many areas to be
total average value between the tourists' improved in the operation of Guangzhou
expectation in the early stage of tour and Chime-Long Paradise, so as to increase the
their satisfaction after tour, it is concluded tourists' satisfaction after tour.

that the tourists' expectation is higher than

the tourists' satisfaction, which indicates
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Table 6 cross analysis of amusement quality

What's your overall satisfaction with Guangzhou Chime-Long Paradise this time
project Very Dis
% % Commonly % Satisfied % Satisfied % Total
dissatisfied satisfied
Male 9 221 9 221 43 10.57 118 28.99 39 9.58 | 218
Gender
Female 2 0.49 11 270 a3 10.57 85 20.88 a3 11.79 | 189
Under 20
1 0.25 2 0.49 2 0.49 5 1.23 0 0.00 10
years old
21-30
5 1.23 12 295 40 9.83 85 20.88 31 762 | 173
years old
31-40
Age 5 1.23 3 0.74 24 590 a1 10.07 32 7.86 105
years old
41-50
0 0.00 1 0.25 3 0.74 38 9.34 4 0.98 a6
years old
Over 50
0 0.00 2 0.49 17 4.18 34 8.35 20 491 73
years old
Below
junior high 2 0.49 5 1.23 15 3.69 26 6.39 15 3.69 63
school
Senior
middle
school / 1 0.25 3 0.74 19 a4.67 43 10.57 14 344 80
secondary
Culture
school
degree
Junior
College
5 1.23 9 221 38 9.34 102 25.06 36 8.85 190
Physical
Education
Graduate
and 3 0.74 3 0.74 14 3.44 32 7.86 22 541 74
above
civil
5 1.23 3 0.74 15 3.69 26 6.39 19 a.67 68
servant
student 2 0.49 5 1.23 20 491 29 7.13 15 3.69 71
Self
1 0.25 0 0.00 8 1.97 19 a.67 5 123 33
occup | employed
ation Enterprise
0 0.00 6 1.47 13 3.19 58 14.25 15 3.69 92
staff
Staff of
public 1 0.25 4 0.98 11 2.70 37 9.09 15 3.69 68
institutions
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What's your overall satisfaction with Guangzhou Chime-Long Paradise this time
project Very Dis
% % Commonly % Satisfied % Satisfied % Total
dissatisfied satisfied

White by

0 0.00 0 0.00 1 0.25 1 0.25 3 0.74 5
professionall
other 2 0.49 2 0.49 18 4.42 33 8.11 15 3.69 70
Below

3 0.74 5 1.23 10 246 24 590 10 246 52
1000
1001-2000 0 0.00 2 0.49 22 541 28 6.88 10 246 62

income

2001-3000 1 0.25 6 1.47 27 6.63 61 14.99 28 6.88 123
3001-5000 7 1.72 6 1.47 21 5.16 53 13.02 31 7.62 118
Over 5000 0 0.00 1 0.25 6 1.47 37 9.09 X 197 52

From the above data, we can draw
such conclusion that the main tourist
groups (first-class market) who are happy to
travel and enjoy the world in Chime-Long,
Guangzhou, are mostly young people, with
medium and high education, working in
enterprises and institutions, with monthly
income of more than 2000 yuan; Although

the questionnaire does not involve the

problems of family, students or the elderly
market (secondary market), it can be seen
that the family market occupies the main
position in the actual survey process, and
the student market is the second, while the
silver market is few; For rural or
international markets, we have not defined

whether it is rural population.

Table 7 cross analysis of tourists' willingness to revisit the Guangzhou Chime-Long Paradise

After this experience, will you come to Guangzhou Chime-Long Paradise next time
project I’m sure Not I’m sure
% NO % % It might % % Total
it won’t necessarily it will
Male 67 16.46 83 20.39 a1 10.07 26 6.39 1 025 | 218
Gender
Fermale 70 17.20 a5 11.06 58 14.25 14 344 2 0.49 189
Under 20
4 0.98 2 0.49 1 0.25 3 0.74 0 0.00 10
years old
21-30
68 16.71 a2 10.32 a6 11.30 17 4.18 0 0.00 173
years old
31-40
Age 29 7.13 37 9.09 26 6.39 12 295 1 0.25 105
years old
41-50
7 1.72 31 762 5 1.23 3 0.74 0 0.00 46
years old
Over 50
29 7.13 16 393 21 5.16 5 1.23 2 0.49 73
years old
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After this experience, will you come to Guangzhou Chime-Long Paradise next time
project I’m sure Not I’m sure
% NO % % It might % % Total
it won’t necessarily it will
Below
junior high 18 4.42 16 393 20 491 8 1.97 1 0.25 63
school
Senior
middle
school / 38 9.34 15 3.69 18 442 8 1.97 1 0.25 80
secondary
Culture
school
degree
Junior
College
62 15.23 78 19.16 36 8.85 13 39 1 025 | 190
Physical
Education
Graduate
and 19 a.67 19 a.67 25 6.14 11 2.70 0 0.00 74
above
civil
23 5.65 19 4.67 17 4.18 8 1.97 1 0.25 68
servant
student 19 a.67 16 393 27 6.63 9 221 0 0.00 71
Self
10 246 12 295 8 1.97 3 0.74 0 0.00 33
employed
Enterprise
occup 28 6.88 a5 11.06 15 3.69 4 0.98 0 0.00 92
staff
ation
Staff of
public 28 6.88 17 4.18 13 3.19 9 221 1 0.25 68
institutions
White by
1 0.25 2 0.49 2 0.49 0 0.00 0 0.00 5
professional
other 28 6.88 17 4.18 17 4.18 7 1.72 1 0.25 70
Below
15 3.69 10 246 18 4.42 9 221 0 0.00 52
1000
1001-2000 27 6.63 18 4.42 12 295 4 0.98 1 0.25 62
income
2001-3000 53 13.02 30 737 34 8.35 5 1.23 1 025 | 123
3001-5000 36 8.85 37 9.09 25 6.14 19 a.67 1 025 | 118
Over 5000 6 1.47 33 811 10 246 3 0.74 0 0.00 52
Based on the above phenomenon, we can Guangzhou Chime-Long Paradise are not

see that most of the consumers who Vvisit willing to revisit.
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DISCUSSION

There is a small gap between men
and women. The main consumer groups
are under 40 vyears old. The number of
tourists with college / Bachelor degree is
the most. The occupation of tourists is
mainly enterprise staff. The income level of
this consumer group is 2001-3000 yuan per
month; The survey results show that 95.1%
of the products and service quality of
Guangzhou Chime-Long Paradise are
basically satisfied; The proportion of
tourists who are not willing to come back
to Guangzhou Chime-Long Paradise is as
high as 89.6%. According to the analysis of
tourists' expectation in the early stage of
tour and their satisfaction after tour,
tourists' expectation of the richness of
theme park projects is very high, and
tourists' demand for the real experience of
various theme park projects is also very
high. Through the comparison of the
average value between tourists'
expectation in the early stage of tour and
their satisfaction after tour, it is concluded
that tourists' expectation is higher than
tourists' satisfaction, which shows that
tourists' expectation is higher than tourists'

satisfaction, There are still many areas to be

improved in the operation of Guangzhou

Chime-Long Paradise in order to increase
tourists' satisfaction and revisit rate.
Through the analysis of cross
contingency table, the following two
conclusions are drawn: the main tourists
who visit and feel satisfied with Guangzhou
Chime-Long Paradise, regardless of gender,
are mostly young people with medium or
hish education background, working in
enterprises and institutions, with a monthly
income of more than 2000 yuan; Most of
the consumers who visit Guangzhou Chime-
Long Paradise are not willing to visit again.
Through market research,
determine the target market, understand
the basic characteristics of the market and
analyze its motivation and demand is the
premise of tourism activity project planning
and marketing. In order to accurately
position the target market of Guangzhou
Chime-long paradise, we should first
determine its true and reliable market
attraction scope, and usually divide the
market into primary source market,
secondary source market and tertiary
source market according to the source of
customers. Only by fully mastering the
characteristics of the tourism market can
we  effectively carry out  market
segmentation and put forward

corresponding marketing strategies
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According to the needs and
characteristics of different market segments
to plan the corresponding marketing mix is
quite significant to strive for more repeat
rate of tourists. For high-end, professional
tourists should put the characteristics of
tourists' needs in the primary goal of
service, the whole trip should be treated
with a higher standard, eat, drink and play
each side of the blood should be unique,
each side and strive to achieve the "star"
standard. However, the general public does
not have too much demand in these
aspects, so the tour project in the theme
park has become the focus of this kind of
tourists. Different types of recreational
activities should also be added to meet
different needs of tourists, so that activities
can not only meet professional tourists, but
also enable the general public to get fun.
Let every visitor can enjoy it
With the arrival of the era of "experience
economy", tourists are no longer satisfied
with the traditional form of "cursory tour",
but pay more attention to leisure and
tourism participation, hoping to experience
the fun brought by tourism. According to
the survey of guangzhou long lung happy
world, we found that, to enhance the
tourist experience of theme park (program
performance of advanced, novelty, and

shows the rationality of the arrangement)

can obtain from the following three
aspects: enhance visitors enjoy acting
experience,  inspire  tourist  activity
participation experience, guarantee that the
facilities and service experience.

According to the survey data of this
paper, in the process of visiting Guangzhou
Chime-Long Paradise, the delicious food is
also the content of concern. The cafeteria
can accommodate 4000 people at the
same time, the appearance is a magnificent
water palace, in addition to the taste of
authentic Chinese food, and Japanese
food, Thai food, European and American
food, etc.,, basic to meet the different
catering needs of tourists. But in the survey
questionnaire, visitors to the Guangzhou
Chime-Long  Paradise  food  service
satisfaction is not high, the main problem
is: the event is very big, every day such a
crowd gathered activities, to guarantee the
safety, hygiene and order in the hall is a bit
harder, and to ensure the dining services
thoughtful is not easy thing. Therefore, we
must strengthen hall service personnel's
quality training, from the employee's
qualifications, level of education research,
ability, personality, etc. That makes service
seamless service, make the guests came to
the restaurant feel warm friendly and
competent professional without exception,

which requires a high level of management,
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and strict training, through the start from
the intravenous drip, accumulate over a
long period can reach to. At the same time,
should also do a good job to improve the
restaurant environmental health, personal

hysiene and other aspects of the staff.

IMPLICATION

1. Theoretical significance:

(1) Deepening the research field
of theme parks: This study focuses on the
amusement quality of theme parks, visitor
satisfaction and return visit intention, which
is helpful to deepen the understanding of
theme park operation management and
visitor behavior. By constructing a multi-
dimensional research model, the intrinsic
mechanism and influencing factors of
theme park visitor experience can be
revealed more comprehensively, and the
theoretical system of theme park research
can be further enriched and improved.

(2) Expand the research
perspective  of  tourist  satisfaction:
Traditional studies on tourist satisfaction
mostly focus on factors such as service
quality and tourist expectation, while this
study explores the difference between
tourists' actual perception and expectation
of amusement quality in theme parks from
the perspective of "perception-

expectation”, and how this difference

affects tourists' satisfaction and return
intention. The expansion of this research
perspective will help to understand the
formation mechanism of tourist satisfaction
more deeply, and provide new ideas for
related theoretical research.

(3) Provide support for tourism
management and marketing theories:
Through empirical analysis, this study
verified the relationship between tourists'
perceived quality, satisfaction and return
intention,  providing strong  empirical
support for tourism management and
marketing theories. The research results
can help theme park managers develop
more  effective  marketing  strategies,
improve visitor satisfaction and loyalty, and
promote the sustainable development of
theme parks.

2. Practical significance:

(1) Guiding the improvement of
theme park service quality: This study
reveals multiple dimensions of theme park
amusement quality, including theme
atmosphere, amusement projects and
activities, service facilities, personnel
performance, etc., and provides specific
improvement directions for theme park
managers. By optimizing these key
elements, the perceived quality of tourists
can be improved, and tourists' satisfaction

and willingness to return will be enhanced.
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(2) Optimization of tourist
experience management: The research
found that there is a significant difference
between the tourists' expectations of
amusement quality before visiting and the
actual perception after visiting, which
suggests that the managers of theme parks
should pay attention to the management
of tourists' expectations and form
reasonable expectations of tourists through
effective information communication and
publicity. At the same time, we should also
pay attention to the real-time feedback of
tourists in the tour process, timely adjust
the service strategy, and improve the
tourist experience.

(3) Enhance the
competitiveness of theme parks: By in-
depth understanding of the factors
affecting visitor satisfaction and return
willingness, theme parks can develop more
targeted marketing strategies to attract
more potential visitors. At the same time,
through  continuous improvement  of
service quality and visitor experience, the
brand image and reputation of the theme
park can be enhanced, so as to stand out
in the fierce market competition.

this study not only enriches the
theoretical system of theme park research,
but also provides useful guidance and

suggestions for theme park management in

practice, which has important theoretical

and practical significance.
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Abstract

Online marketing affects the growth rate of businesses and economic expansion.
However, the problem of online commerce continues to grow as well. This academic article
developed a conceptual framework for managing electronic marketing mix factors and
intentions to use online business services from a research article in the academic journal in
the field of marketing, management science, business administration and social sciences from
5 electronic research article databases: 1. Thai Journal Citation Index Center 2. ASEAN Citation
Index 3. EBSCO Discovery Service 4. Scopus and 5. Google Scholar. The study found that the
electronic marketing mix conceptual framework was the 4Ps+P2C2S3 model consisting
of products, promotions, places, prices, personalization, privacy customer service, community,
site, safety, and sales promotion. When using the statistical method of path analysis according
to the principles of structural equation modeling at a statistical significance level of 0.05, it
was found that it affected the intention to use online business services, such as the online
travel agency business, online commerce through the Shopee website, airline ticket commerce
directly through airline websites, e-commerce shopping products, buying online cosmetic
product commerce via online website, online learning business, online gambling business and

online banking business. There were elements of the electronic marketing mix that had direct
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and indirect, positive and negative effects and some elements that did not affect the intention
to use online businesses. The expected benefits from the study's results include:
1. The conceptual framework can be used as a solution to online commerce problems and
enhance marketing performance to effectively deal with the online market's competitive
environment 2. Able to use the conceptual framework as a guideline for developing research
in analyzing relationships among variables, regression analysis, exploratory and confirmatory
factor analysis and structural equation modeling for electronic marketing mix and intention to

use online business services variables.
Keyword: Electronic Marketing Mix, Intention to use, Online Businesses
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