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ETHICAL ROLES OF JOURNALISTS TO REPORT IN FRONT PAGE OF THAI DAILY NEWSPAPER

167

ABSTRACT

This quantitative research aims to investigate the ethical role of journalist to report in front page
of Thai daily newspaper. Moreover, the study examined motivations that move journalists to break the code.
The sample in this research is 167 journalists who work in Thai daily newspaper that distributed in
Bangkok. The questionnaire is used to collect data which are analyzed frequency, percentage, mean,
standard deviation, Independent sample t-test, One-way Analysis of Variance. The research result revealed that
ethical role of journalists to report in front page of Thai daily newspaper reporting had high performance.
The first five aspects that showed journalist’s high morality were photo captions, scoops or special
reports, news contents, lead, news photo, respectively. The result of hypothesis testing found that

journalists with the different gender, ages, education, work’s experience and type of newspaper have not
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different report in front page of Thai daily newspaper. There were five factors that tempted journalists
to break the code of ethics. Those are the organization’s policy, circulation, sponsorship, personal

economic status, and non-strictness of the code of ethics

Keywords: Ethical roles, Journalists, News reporting, Front Page, Thai daily newspaper
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56.3 43.7 30-34
39.5 87.4
58.7 41.3 58.1
15.0 10.2 12 335
9-12 25.7
3.91 0.56
( 1)
1
3.68 0.56
3.87 0.60
4.00 0.60
3.79 0.75
4.14 0.66
4.01 0.58
3.91 0.56
0.05 : 2 t =0.528 Sig = 0.598, df = 165
p > 0.05 3 F = 1936 Sig = 0.91 F = 1.603 Sig = 0.191 4 F = 1.6040
Sig =0 .176 5 t = 0.683 Sig = 0.496
( 2 5)
2
(N = 167)
N Mean SD. t Sig
73 3.88 0.549 0.528 0.598
94 3.93 0.583

* 0.05
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