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The Behaviors and Satisfactions of Joox Music Thailand
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Abstract
This research aims to study behavior and
the satisfaction with the application of Joox

Music Thailand application of the students of

the Faculty of Communication Arts. Siam Uni-
versity The study was conducted by quantitative
research. The questionnaire was used to collect
data. The sample size was 400 persons.

How and How to use the Joox Music Thailand
application, Most of the students in the Faculty
of Communication Arts know about the Joox
Music Thailand application from social media.
Use the Joox Music Thailand app for free. Use
the Joox Music Thailand app as a VIP application.
Use the Joox Music Thailand app through the
smartphone tool. Listen to the Joox Music Thai-
land app in the Joox category. Most respondents
never song karaoke in the Joox Music Thailand
application and were very satisfied with the ap-
plication. Most Joox Music Thailand applications

responded very well.
Keywords: Behavior / Satisfaction / Application
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