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The Exposure Behavior and Satisfaction on Food Delivery

Applications Among Bangkok Metropolis Residents
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Abstract

The purposes of this research were to study exposure behavior, the satisfaction
of food delivery application among Bangkok metropolis residents. Questionnaires were
used to collect the data from a total of 450 samples.

The research results are as followings: The food delivery application, which is the
most known and used is Line Man 388 (86.20%) following by Grab Food 369 (82.0%). As

the type of media that the sample has access to Food Delivery Application is the most
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online media 365 (81.10%) following by friends recommended 254 (56.4%).

Overall, the satisfaction of the sample group on the use of Food Delivery
applications found that the sample group had a high level of satisfaction with the use of
Food Delivery applications. At a high level the total average is 3.95 (very). The sample
group is satisfied with the issue. “You choose to use the Food Delivery application when
there are shipping discounts” with the highest mean of 4.30 (Very Satisfied) and are
satisfied with the issue. “Can use the express service or can call in advance” with the

lowest mean of 3.81 (Satisfied)
Keywords: Exposure /Behavior/Satisfaction / Application
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dudl 2 AungAnsIIN1sITuLeUnaItuIlnnaLIe3(Food Delivery Application)

LeUnaLATuFood Delivery fingusegisiinuasliausnniiga fe Line Man 11w
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23 au Antdusesay 5.10 way NOW $1wu 14 au Andudesas 3.10 mudsu
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$nu 365 au Andudeuas 81.10 sevawnfe Weuuuzth 1wy 254 au AnluSesas 56.4
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dudl 3 sumnuianelefifidenislinuneundinduiiandiied(Food Delivery
Application)

amsmmufianelavesnguiegnaidisenslinuueundiaduiinndne’ wui ngu
ethlszsunnufiseladenslinuueundinduiandnes eglusziuann Anedesmwiniu
3.95 (un) InenausegstimnuiieladeUszifiu “vinudonldoundiadu Food Delivery iile
fiduanAdnds”sndign feedowinfu 4.30 (nnfige) wasanuiimelaseusiiu “annsa
FunltuimsmuviemusaGonliuinisarminld desiign Tanadewindu 3.81 (inn) Feilse
axBunsyiumLARiuvesTfusng 9 fad

1w 1 =

- Uszihufingudnegnsdimufisnelasenislinuseundnduilnndneisyauniniian

Sosddunnanadennniign lug Anadedesiian I6d “vihudonlfuoundindurood Delivery
Sefldanddnds” (4.30)

- Uszifudingusegaimnufianelasenslinuueundiaduiinindnedseiuun Gos
U nAadsaniian TUg Anedetosiian ffd“vhudenlfuoundindurood Delivery
Sefidanmnmens” (4.05) “szeznanflilunsdadsfionumngauiuszegne” (4.05)
“finsuenvanaviosineu Lazanunsafunde” (3.96) “fvesnamsiiszRuiivainvans”
(3.96) “vhudenldueundindurood Delivery Wiafllusluduthsiashn® (3.91) “sruufinan
M3YUEs aansafnnulanaenan” (3.91) “dnsiAuinisdndadlanusngauiusseenenis
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saisenlgusNIsauTNla” (3.81)

2AUT8NANTIVY

metdundailssdnuiludungingsy uasenufimelafifitonisinuoundindu
\nAB3(Food Delivery Application) vasszvuluwnngaimmuviuas Ss91nnansidednedu
atuiludunginssunguiegnsdinindenldauueundinduiivarnansueundiadutueg
fumnuiswelavesnguinegslaediadosusne dwndudmelunisdadula lown dwan
fdnds druaniande s desnamstissuiivannvians udu Snviamalinsudolawan
warn1skuzinniieufidmadonginssunisidenlduoundiadudenuiu aenndasiu
donndesuLLIANYBILIARBNALATIUALNES (McCombs & Becker, 1979, eneiislu Auadld 13
Jumn, 2552) i1 yaraazuasYnasIINdeNIaTy IlenauaueIALABINIEIMANE 6
Uszns fe iledeansdivmmsal iledfesnmssntelunsinauls ilethluldaunin iesesns
atfuayumsindulavesinies ledeansildiusiy uanilorutufisieunatgesol o
NNaNITeasneiuTeledn msﬁﬂejwﬁhaﬂwL?J@%JUu,aww§m‘ﬁ'uf’ful,ﬁmf\mﬂﬁmmﬁai
st Maglistadumuazainsind Judu

dsuanuianelatenisldeuieuniiaduiianiiie3(Food Delivery Application)
naushegrsdnilvgdanufianelesgluseiuinn Funananufisneleifsedsdilssuannsly
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dalauauuzaNNITITY

1. lunafudeyanirelunsioniutoyaliinseunquuaistanenguinnind

2. UBNIINNIIANYINGANTTUNIITASU tazauisnelanad amsfnuiisanuasnisly
Usglowdvonoundinduiinidu Jsldun Usslovdiielfidunumaunduszneunsuinisiuds
9113 (Food Delivery) v3affUsznaunisiuemmsansnsatiiendoyadilsianinnisnuiamn
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