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ThePhotos Creation to Compare the Tourism

Styles of People in Each Generation in Thailand
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Abstract

Tourism has been with humans for a long time. And it is the main industry of
Thailand. Thailand has all tourism styles included natural based tourism, cultural based
tourism, and special interest tourism. Due to the nature of people in different generations,
the needs of travel aspect are also different. Therefore, the creation of these photos
shows the comparison of the tourism styles of people from the past to the present time

to reflect the beauty of changing lifestyle.
Keywords: Photo Creation / Tourism Styles / Thailand
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