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Abstract

The objectives of this research are to study 1)Studydemographic characteristics
of generation Y in Bangkok hasfactors affecting the viewing and subscribing2)Studyfactors
affecting the viewing and subscribing of generation Y in Bangkok. This quantitative research
uses survey approach, the samples consist of 400 people of Generation Y, between 17-
40 years old in Bangkok who watchYouTubechannels, using online questionnaire with-
closed-ended questions.

Theresultshowsthatthesamplesuch as gender, status, age, education, occupation,
and income are not distinctive reasons for watching and subscribe becausethe content
is good. Differencesin gender, age, occupation, and income yield different responses
because they are concerned about Covid-19 situationwhichmakesthemsearchfor validin-
formationabout Covid-19aside from their usual entertainment channels. The relation

between watching,subscribing and host for viewing, are inopposite direction
Keywords: Viewing and Subscribing / YouTube Channels / Generation Y
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