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Abstract

The purpose of this research is study of the demographic characteristics of
The Internet of Things (IoT) Experience of use Exposure to media, knowledge and
attitude. The trend of using The Internet of Things (IoT) In the future by collecting
data from the sample of people from over 25 years. The Internet of Things (IoT)
connected electronic devices are used to send information control command over
the Internet or applications 400 people.

The results of the research revealed that different gender demographic
characteristics and education had different knowledge of The Internet of Things
(IoT) and different age and income, knowledge of The Internet of Things (IoT). No
different by using experience and technology of The Internet of Things (IoT), valuable
things, a positive relationship with the knowledge of The Internet of Things (IoT)
technology (r = 0.176), the media exposure of the Internet of Things (loT) technology
users. Have a positive correlation value The Internet of Things (IoT) technology
knowledge (r = 0.126) The knowledge of The Internet of Things (loT) technology
users has a positive correlation with the attitude towards the use of The Internet
of Things (IoT) technology (r = 0.340). In addition, attitudes towards The Internet of
Things (IoT) technology users were statistically significant at 0.001.

Keywords: Factors of Knowledge / Internet of Things (IoT) / Technology Users in
Bangkok Metropolitan and Vicinity
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Performance

Expectancy

Effort

Expectancy

Behavioural Use

Intention __...---"""'_" Behaviour

Social

Influence

Facilitating

Conditions

Gender Age Experience Voluntariness

of use

At 1 Tumavesmguiinisvensunagnislinalulad (UTAUT: Unified theory of accep-
tance and use of technology Note. From “ Investigating social influence on acceptance
of executive information systems: A UTAUT framework approach,” by Nasution, M.
F.F. A, 2007, In Proceedings of the 2007 Southern association for information systems

conference (pp. 201-205)
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(4) afATllunTiasgid
lunsnsgivssnanatoyadelusunsdifaglneineandon futelud
4.1 adRdanssasn (Descriptive Statistics) lowd Al Sovay Aade
wundn wazdiudoauusnasgiuasiauetoya Tnelimssuwanuasnnuiusznaud
85U dnvalzdeyausznaume e 1g sEAuMIAnwkazgladeliou
4.2 afFiTaeysnu (Inferential Statistics) WioliAlAT L LAz IAAB ARG Y
(Hypothesis Testing) lalA Independent - Samples t-test, One-way ANOVA (F-Test)
wa Pearson Correlation Tneldseiuiiaddn1eadnd 0.05 wazanada t. nadeu Uszneu
#ne Uszaunsainstiimeluladdume filslunnasswds malindudemaluladdumesidn
Tunnassnds mudineluladdumesidluvnasswds vimundensldimeluladumesidn
Tunnassnds uay wwilthemeluladdumesidnlunnassnadusunan

d3UNan1sIY

asUnamsielineanden fuiolui

1. ngusiegns dwlngdumends (58.8%) angeglutia 36-50 U (Sovaz 48.0)
nsAnwsERuUSy s Govar 60.0) wasdvieneldadesaion 15001-30,000 Un
(Soway 47.5)

2. Uszaunisalfltinaluladdumesidnlunnasimds nqusiedns daulugd
Uszaumsaimsliimaluladdumesidlunnasmmdshegunsalandaliu (Smartphone)
($ovay 99.7) Faieilugunsallunsdesiefudedumesidnldazninigaludagdu sesas
upie AeuImeslidndn (Notebook) (Faway 85.2) nsvirt (Smart TV) (Seeag 81.5) &1
SAWTULER (Smart Tablet) (Seway 64.0) a1lng (Smart Speaker) (59888 56.5) UIRNN
89a38% (Smart Watch) (Sewag 51.0) ndeeasta (CCTV) (Seway 48.0) areindaile
§aa3uz/aneiatoilotiiogunin (Smart Wristband) (feua 37.8) 1aTesdnin (Smart Washing
Machine) (5awaz 34.0) Slundaases (Remote Control) (5owag 33.5) syuulwiln (Lighting
Control) (5988 32.5) é’w‘ju (Smart Fridge) (5ovaz 31.5) \3e9USUBINA (Air-conditioner)
($ovaz 44.2) fivensaszuuwuwes (Smart Parking) (§pwaz 28.2) wSesanania
(Air-purifier) ($egaz 27.0) tA3eagaiul¥ane (Robot Vacuum Cleaner) (Govar 18.5) uaz
\A3asinAuazons (Air Quality monitor) (Gavag 15.8) Tnefiazuuuusvaumsainsly
waluladdumesidnlunnassnds Intemet of Things (IoT) shegunsal Ingladewiniu 7.89
AT V30 8 ATULY drudsuuINATIUYNAY 3.416 AzuuL uazngudaegnaadlng)
fuszaunsainislimalladdumesidalunnasswds intemet of Things (IoT) fegunsal
TusgauUunang

3. madnsudevesiifinaluladfumesidelunnasswds wuin nausegns Aila
Sudeiienfiumealuladfumedidalunnassnds Tussduuiunans (X = 3.21) Tnesinaidn
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fudessulatinniign (X = 3.67) sesasnie desewlay (X = 2.95) uandliiiuin nsi
nausegs denilinsudeiieatumaluladdumesidnlunnassnds Intemet of Things
(loT) shudessulall Wownandiamuagmnlunsthiateyatmans aunsadhfedeya
limndimnnandidesnisludiuvesdossulat nquieds dwlngidniuinietiedny
20UlauYDINTIFUAUALYDIDIANTHNANATIAUANGNIIN Internet of Things (IoT) 1y
1atl (Line), uanunsu (Instagram), Mimmas (Twitter), wwdn (Facebook) 1lusiu (X =
3.95) 5098070 Aot edinuesulativesyana W ilow, Aseuas, ausn 1ud (X -
3.71) Al s AuAuarDI0IANSENARNSIANAT HAAANYT Internet of Things (IoT)
(X = 3.54) uazuaUnaintureInAUAILALYBIDIANIHNENATIAUA HEASMI Internet
of Things (IoT) (X = 3.47) luduvesdesenlay NAuAREN drlvaldnsudedolnsiiel
(X = 3.55) s09a9Ae Aoyana liun yaraluaseund ilouadn ilouiihan ausn mam
(X = 3.41) Aoyanaiiddeides liud v tfes Wnuans dnnisdles (X = 3.01) de
AaNsTuilay Wy N153nTNIIANISWARILInNTSY IoT, dnssanmsuansduamealulad loT
(X = 2.87) @0ng (X = 2.69) Aot Iiun nifsdefiusi wag dnoans (X = 2.58) way
doramzia loun wkusiu Tusihs uazuanadon (X = 2.55)

a. mnufvesfifinaluladdumesidnluynassnds nquiegsdnilngiinimg
waluladdumesidnlunnassmds fgndedulssiiu maluladdumedidalunnaswas
Junsdeanstulesszningunsaldidnnseiindiugunsaididnnsedind (Machine to
Machine) Inengusegns 1uaumuauvEedanugunsaididnnsedindussinneing o sy
Fumesiiln (X = 82.0) sesasnfeusziiu aunsaliu 1Ju Smart Device fianansamun
gunsalBidnvselindinuymaneundiadu ilensaaeunaraunuuazdanunsifinalulad
Fumedidnluynassnds (X = 76.5) wazdszifiu mavhanuveaneluladumesidaluyn
assnds naudieee annsamuny dsnsvieUsvinanaldiuedoriedumedidnuas
JEUUEUWRT (Sensors) (X = 76.0) anuaau

dnilvgfanudineluladdumesidnlunnasmas Mligndedulszifiu walula
Sumedidelunnasinds Ae msfigunsaldidnnseing Welosvidodsdoyarinubumesidn
Tnonslianusing 4 lugunsaivesngusogng azlshiuni@enlesdeyatunsussanananiu
mamaluladieyauszivg (Artificial Intelligence: Al) (X = 67.8) sosasufouszinu
irdorefimuweuarsueivesgUnsaivallaiumedidnluynassnds nguiegns
dosdimavdomuaunmstinunounnads iWesmnssuldannsavhouieiutoyaldios
Tnednluli@ (X = 66.3) uazUsziu nsviusznivgunsaididnnselindveanalulad
Sumedidlunnasmds Wumsihnwihueietedumesidnifissesaude (X = 64.5)
g et azuuuauivesddinalulagdumedidslunnasswds lnswndewindu 6.71
Azl ¥i30 7 Azuuu lnenguiedns dndlvgianufineluladdumesidalunnassnds
lupugseauliunans
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5. fimunRvesilimaluladdumesidslunnassnds nguiedisdnlnyiiviruad
Tnormvesnsltinaluladdumesidnlunnassmadusedud (X = 3.94) Tnefivimundse
Jsudiu nqushegnevhauvieussneuednliagenn $3ai59%u (Convenience and Speed)
sheradegagn (X = 4.30) sesmanfeUssifiuaiiannududis mrumdamdulunisld
Finludsna (Entertaining) ( X = 4.30) warUszifiuiiiandeosiigade afunnududou
Alunsaiiuginusedniu (Privacy) (X = 3.53) uandliviuingudesndliussloviann
waluladdumesidnlunnasswdsunissnesanuasmnlunsiaunieusznouenin
aonndesfulszifiusesasniimaiinanueienannnsvisnunioussnauendnnisld
waluladfumesidnlunnassndsitiannsatisadsenutuiis mnundamdulunisld
FAeluderslédnns Tumensafudunsidumesidadhandudiuniddunsiiduiing
srdmasonuluanudududlianiesasly

6. wnlthweamslinaluladdumesidelunnasswaslusuian nanisisenu
ngusegaiuualtulussduannvesnslimaluladdumefidalunnasswdslusuinn
(X = 4.16) ngiunliudeuszifiunguiogeayligunsaliliimaluladdumesidnlunn
assnds (o) dely sheradugen (X = 4.20) sesasnde mnlusuianiiuinnsy
waluladfumesidnlunnassnds (oT) lmisenunngusiegaazvaassld (X = 4.16) uaz
nauseEsazsuensonseuuzthauduliuslfinaluladdumesidalunnasswds (oT)
(X = 4.11) mudsu Inssgiuunltusensldinalulagdumesidnluynasmadusunan
ueglussduinnuazanniian wandlidiuitlueunesngusognafiaudesnisuasdilad
wlivsslovinnmaluladdumesidilunnassmdsioly

aAUs18NaN15INY

auufgun1yided 1

dnuwazynalszrnsvefitiveluladdumesidelunnasswdsiiunnseiu aamd
walulaBBumosidnlunnasswdunneiieiu nansidewudn dnvaemsszanslugiy
maiuanseiu fardineluladdumesidaluynassnds unnseiu Tnesuusinai
seAumsAnw nud emedanuiimaluladdumesidelunnassndsnnniunads
aonAdostiu AT uiuaudles (2558) iwuin auflarmumnsduiEesweaniuds
waFnssu wazeny azdusimuamnuuansiislusuauAauagngingsy swdduGes
armendglumsingdla auenganndinazdimuAndieyinyien Saflonsufuiseiase T
seslanlunifreniauiifiongiios fifeddodunnindoanuunnsidudesogl
donpaesiuanuAaLasnginssulunisitasuanuiveuvaluladdumesitaluynassn

' (%
Y

v valnsglulagduldinalulags nlerguniinisilanesuanudn Wesuaisuay

'
a
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AUURFIUNTIFEN 2
Uszaunsali[twalulagdunedidaluynassnds danuduiusivaudmelulad

Suwesidalunnassnds nan1539enuin Uszaunsald[imealulagdumesideluynassm

'
a

d farwdtusiuaudineluladdumesidalunnassnds (Sig. = 0.000, =0.176) lng
fienanuduiusiluvindenndeiu lafngan uspanuy, 2539, u. 42) Anusidudawa
939 (Facts) Awase (Truth) Wudeyaiiyanaldfuiuasfiusunuainignssinie
Usvaunsaleng o nsfiyaragensuvieuiasasdledmillddussnefingma yanans 2
foeiidndeniudniu tiieusenounisdadula dufife yanaszdesditoifiani vide Teya
s 9 Tlatuayuuazneudeasdoiiyanalioglituadiyanainaudlouasiruania
sedadlademils sauainauasEmin Amnuie wasAlousing 9 Faszsuvaesnaily
14 (Application) ifunstirderiiasis uazarmAaiuiduuussaluu foaesadususss
Fouloldinelulad fsvaunisaimaluladBumesidslunnassmaadiutu sxvlidau
Sneluladdumesdelunnaswdaiuiude

'
a =

AUNAFIUNTIILN 3

mMansudedlimaluladdumefidelunnassnds fianuduiusiueuginalulad
Sumedidnlunnassmds namsidenuin malindvdesoulavvesflfinaluladdumesids
Tunnassnds Tanuduiusiuamuiimaluladdumesidnluynasswds (Sig. = 0.000, r =
0.263) Inefiarmnudusiusifuuan dufe Welnslinsudessulatimaluladfumesids
Tunnasswds vty wsvhlienuimalulasumesidalunnassndadudude Tnedany
duiusiudn  Tnenslindvdeseulall nanms@nwiaenndestu Ussnuiy gasen
(2520, u. 16) nuemudidunginssuduiu feFoufivausdldoraasiasmstinldvio
TnsnsueadiunteldBudild enudduiilduiams Renfufmdinanu mmumnetouda
TiwmuiinglasaduayiBnauddymmad nunfedindn Woswnglinelulas
finmailasutnanadusnumnn Wuaudigldinelulad1anduasdnldfenisium

Joyavsauvaminimiiene dwmaludwiruaiuazaiundanseyimginssy

auufigunsited 4

audineluladdumesidalunnasswds frnuduiusiurimeivesldinelulad
Sumedidalunnasmds namFidewui anufimeluladdumesidnluynassnds intemnet
of Things (loT) fmuduriusiuimuafivesltineluladdumesidnlunnasswds Intemnet
of Thines (IoT) (Sig. = 0.000, r = 0.340) TnefiAAnuduiudiduuin wseiruafidud
MéiFoslosszning Mg uagngiingsy aenndesiunuifnues gswes lasusiafios (2533)
fnuin yanaduannginagiuSinu Ussaumsaludidndususzuilasaisvesnnuines
NeusEinsAuIiUInanen mnuftadunuiifidenasslvaenadesiuanminla
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yosnu GanrmPihligAnunlasie mnuinwelunisd wavsyanmnnsaiuazUszaunisal
fiaenuan fedanaanisfine fifededodunmisududostamumauifiunelulad
sumosidsluynassmds lussfuvesnshluldaufassiuresnsussiiiuna aonadesiu
953530 Udumillenn (2537, u. 39) wui wgdinssula o muunddniiaviruaivesynna
du firueRTadisuadoutueiesmuaunanssihnesyana fetu ielfd-laf g inssu
dulvgjresyaeatiu Sudufesinuidosiauaiosadnds nofnssufignidudvilaems
doansorafnnsruaiunadeudviomsmouaussiode Siuasimmumensuvesnisdenns
daulutlagtiu wereiliyanaiinginssuifiodusumiewiierdu

auufgun19ided 5

vimunAsofliinaluladumesidaluynassnds Sauduiusiuuuliusonisld
waluladdumesidnlunnasswdslusuinn namsidenuin vimuaddedltinalulad
Sumesidaluynassnds Terwdiuiunuwiliusensliinaluladdumesidelunnassn
adluawian (Sig. = 0.000, r = 0.608) TnefidAuduiudiduuin denndesiu Slava 63
l@unian (2553, 18) wuiwiruadvesldinaluladdumesidaluynassndsinain
UsgaunsainsiUasumelulady waenisSeuilaensasaudssaunsaliidvsnasieviruns
wazfimufuuuslansseviruaiviayana Fees wieaniunisainindousa «

Ua1AY8IN15IY

Tushusuussuussansmans enfi e 87y seAuMSAnY wags1eld anud
FIWTIVBYANINTAN I VINAUAIDE NI TARN AN TUVNLAZUTUANA LagNISAn
nsesiaeltinallatumefilslunnasmadluseu 6 ieuiisinun esnanuimmih
vouneluladfiivanvanglutlagiu uasWunegiseiilos delilausaniunusuysiu
duvesUszaunmsainisidmelulagy 1o

UBLAUDLULAINKANITINY

MsAnwEes “Uadesung simued wasuuliimesnsliimaluladdumeside
Tuynassndwesfldinalulad« luwansamumuesuasUsuama” Sdeimuouusdioluil

TorauaiugdmiunainansITeluly

1. MnwamsiTewuin {ldinelulad-lnsvienetumaluladdumesidelunn
asywds ndessulat Tusziuinn madwesmmaudmsassuuuunmstiiausteyaiien
furdnsnsinumsdessulainszie dudendndiinsdenniuinauazmsiiiunisth
auelifanufindatuluonan

2. MnwamFIdenud Glteluladv danufiferdumalladdumesidnlun
asmwasnnsdeslonedileyaninudumesiin semslinusie 9 Tugunsalvesld
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wallad uagsihuaietemiwume svesgunsalinaluladdumesidnlunnasmas uises
Hamavomuaunislinuneunnads idesnssuullannssinuniefuleyaldadas
Slusih Feduffitduiedesdnsamemhsnuniedunuvessdnsuse asadisauii
gndedlutssfumadliiunguidmems: arwifianuduiusiuiruaisonisld
weluladumesdnluynassmds Befianufinntudiods soudwmaliimaiduluns
BeuanunnBatuingy

3. {ldmalulad fimsdasursetedsauooulatiuazivlod mszidudeiifinng
avaIn Uardrgronsidnie Insdnandeyariansmiuaaunisalogwiuiiiiuagainge
daiolaring shlsaudulngdeniierfuasinmemananindundnIuaueliiinisihiaue
siudenoulatl wimsimanuauilon waemsdeasiifagyiliAanissensy uasiin
awdnuaifififumndy

4. tndeansmanannmsaddolenanluniotednuosulatiuasivled Afidem
ffuvsglonddeduilan finadauaznmigelouaslisumunslinuvesiuilnadadu
duddyihliuslnaingAnssumanidesdelawantiosas
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