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Abstract

The objectives of this research were to producing infographic to promote
the mission and image of the Ministry of Defence on the social media platform such
as Facebook and to compare the results of recognition mission and image of the
Ministry of Defence before and after viewing the infographic. The sampling groups
under the office of the Permanent Secretary for Defence in Bangkok Metropolis
areas, selected via the purposive sampling. The major findings revealed that the
experts’ opinions on the overview of the appropriateness of the infographic were
at the highest level. The average is 4.47. As for the recognition of mission and image
of the Ministry of Defence Found that before watching infographic were at the
medium level and after viewing infographic at the highest level. This meant that of

the infographic promotes the Ministry of Defense’s awareness, mission and image.
Keywords: Infographic / Image / Mission / Ministry of Defence
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