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Types of New Media Preventing Violence among Adolescents
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Abstract
This article aims to present a new media’s form preventing vio-
lence among adolescents. Nowadays adolescents are more likely to use

more violence. The media is a trigger and one of the causes of violent
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behavior among adolescents. In the digital era, adolescents have a high rate of us-
ing internet to communicate and get information. A new media in infographic form
and motion infographic form can turn the huge amount of information into a short
time communication. That makes awareness and attraction to adolescents. Further-
more, a presentation of infographic and motion infographic in an interactive form
can enable adolescents to think analytically and remember the information that

can help preventing violence for adolescents.
Keywords: New Media / Preventing Violence / Adolescents
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