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Abstract

This research is designed to determine the origins and causes of the nostalgic
phenomenon with the ‘90s Thai popular songs in Thai society, the communication
behaviors expressing nostalgia and user-generated content of music audiences who
prefer popular Thai songs of the 90s. The researcher uses qualitative research which
consists of researching documentary sources, ethnographic study based on the re-
searcher’s experience, in-depth interviews, and participant observation by applying
the concept of nostalgia, the concept of structure of feeling and the concept of
user-generated content as the research framework. Associate Professor Dr., Lecturer,
Department of Rhetoric and Performance Communication, Faculty of Communication
Arts, Chulalongkorn University (Ph.D. Thesis Advisor)

The research has found that music-evoked nostalgia with "90s Thai popular
songs is originated from individual dimensions namely the many increased aging-in-
duced roles and responsibilities that spawn nostalgia for the bygone livelihood and
freedom, and social dimensions namely national situation and overall global situation
that develop disheartenment dissimilarly to the past. The feelings that arise include
longing for one’s past self and autobiographical memory, longing for people involved
in the past, longing for social condition, longing for media exposure, and longing for
the characteristics of popular Thai music in the ‘90s. For the audience group, these
feelings are expressed through current media usage behaviors which lead to the
creation of user-generated content that plays a significant role in the entertainment

media production process.

Keywords: Nostalgia / Thai-Pop song / ’90s / Entertainment / User-generated content
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