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Abstract

This research aims to study 1) movie viewing behaviors on Viu (Thailand)
platform of Generation Y (Gen Y) groups in Bangkok, 2) their movie viewing satisfaction
towards Viu (Thailand), and 3) the relationship between the Gen Y group‘s movie
viewing behaviors on Viu (Thailand) platform and their movie viewing satisfaction
towards the platform. This research is an exploratory research. The study sample
consists of 400 people from Generation Y group aged 21-38 years old. The data is
analyzed using percentage, mean, standard deviation and Pearson’s correlation
coefficient, which is processed using a statistical package program.

The results show that the majority of respondents are female aged 19 to
22. The majority of respondents’ ages range from 21 to 26 years old. They have a
bachelor’s degree or equivalent and earn no more than 15,000 baht. Averagely, the
respondents watch movies alone on Viu (Thailand) platform on their smart phones
less than one or two times a month for one to two hours each time. Most of them

watch comedy movies for fun and entertainment. Regarding the respondents’
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overall satisfaction towards the platform in terms of its product and content, their
satisfaction towards the fact that they are able to switch on or off subtitles when
watching a movie has the highest average score, followed by the content variety
and interesting content which correspond to the needs of the viewers. The respondents’
overall satisfaction towards prices is at a high level. They are satisfied with the 99.9
annual package with 7-day free trial (calculated from 1,199 baht/year), followed by
service prices, which are worthwhile and appropriate. In terms of the respondent’s
overall satisfaction towards viewing convenience, it is rated at the highest level.
Their satisfaction towards viewing convenience, due to the fact that the movies can
be viewed anytime and anywhere, has the highest average score, followed by their
satisfaction towards the fact that Viu Thailand is an application for people to watch
licensed movies/series. Regarding the respondents’ overall satisfaction towards the
platform’s marketing promotion, it is rated at the highest level. The satisfaction
towards the fact that the application offers a 7-day free trial to them before their
first subscription has the highest average scores, followed by their satisfaction
towards the fact that they are able to subscribe to Viu service along with other
services such as monthly or top-up phone packages or with online gaming subscription
services.

The hypothesis testing results show that the significance value is 0.695, which
is greater than the level of significance at 0.05. Therefore, it can be concluded that
the respondents’ movie viewing behaviors on Viu (Thailand) platform is related to
media exposure. There is no relationship between Bangkok Generation Y group’s

satisfaction towards movie viewing on the platform.

Keywords: Viu (Thailand) Platform / Movie Viewing Behaviors on Viu (Thailand)

Platform / Satisfaction Towards Movie Viewing on Viu (Thailand) Platform
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NORNTTUNITTUANEUN T ULWAAND S Viu (Thailand) HauduRusiuALNg
welalun1svunmeuniriuinannesy Viu (Thailand) venguiaiuaisduingluin
NFANNUMIUAT NUIIPN Sig.= 0.695 Fannnseuiiddy 0.05 alladmgAnssunis
FunmEUASHILNaRND$Y Viu (Thailand) TusuySinanailinude laflanuduiusde
ANuTtanalaluMsTun A uwnanneasy Viu (Thailand) vasnguiaualstunely
LUANJIVINUNUAT

aAUTENANTANEN

1. WORNTIUNITBNAMBUASEULWARNETY Viu (Thailand)

nauogsTingAnssuMsTIAWEURSKuUAES Viu (Thailand) Ineladeties
1 1-2 adwiaiieu Tnsusasadilisrernanuny 1-2 Halus uazsuawien dulnsdny
Smart Phone wagehulyajurunmeunsnan (Comedy) Lavviiieanuaynauu way
Auduiiisnniige aenadesiufinsisuas nuarudeu (2562) flitrsenisdinauudn
nsznsenatlny fszernailunisiuruNetiixdoniaszana 1-3 Falusdends (nan
Usganaunmeunsau 1 - 25ewed) uazszeznanlunsiue esnmnldszezinai
wuinauiulverlviianansenusiesanels wavaenafeiu Asensd  5eial
(2562) gunsalildlunisfusuneundiadu Netflix nudndusegisdrulnglday
woUndadu Netflix H1ulnsénmilefio (Smart Phone) uagdiaufianalalusunislasu
ANUINAAINAY aynauy Lierouranelroalas aunsalaurusenislu Netflix e
Tafls Wudeafuanuideveseyan Geslsay (2563) Aeumudliieanutufisilmdin
ANUFANAUNAUUINEANAY Tann A wagdRtesneniinlasuauduiie vilvsan
Ay nuivuudeseulaisng 9 W Facebook, Twitter umaumudiiioautudied
AsatuANUABINISVRINUSINALATARAAGIT UL (Lawrence A” Wenner,1985:
171) ieafumnufisnelalunisuilnainms (New Gratifications) Tusuausionis
Awduiis lunga Para-Orientation Gratification 1nsguaumssuINasiileysslov
Tumsanviderunasnmfaaioanisensual viewieuntesauies wudunsldnals
vualURuANLIWERINEY aynauty Wendnuiandsilifeeleesdu

2. anuiianalasiansuA e unsuLnanWesu Viu (Thailand)

MnmsAnweuimeladensrunweusiuunanladi Viu (Thailand) Viavin
4 Fu figsd]

1) hunBnfasiuasion nerweglussduinniigalasaufianeladid

Aadgeanie annsaliavielasussenslinnld sosaundefimelafidomiieny
wanuane dauunaul indnauneuauesrudenistunisius aenndeiuiuifa
94 1AB%3 WAz 12a (Curry and Wade,1968: 116) frinuyudagidonagadivanaity 1don
Usgngh UFTR visesindulalumsfiazlvianufianelagegaunay demnufianelageaedily
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Hunsussaisiinadiinniian udduanuseuualdsulssloniinniian uenainid
AonAdDRU (Katz and Other,1974: 6) fiAnudesnsvesyAnaausalides1snoy
auasnNuianelald uazaenndesiuesil wanwns tue gnve uwavyesuns dunsiun
(2562: 8) iFuasansadontudenensidieuazazain fnmeunsivainuas
siiluuazsassmadesmalieuiuadeldoude uaransodisnenislémniinnam

2) fusie nesamegluseaunn nguiegafianelasinuininasey
99.9 neaaldns 7 Ju (maaedldnls 7 ) (Muiwan 1,199 vn/A) sesasnfedisnela
fismnsliuimsiianuduan wanzavaenndesiunnd SsBu (2560: 62) Marwils
elamaiu wuieglussduinn FeeduigldanuunAanagnsnsmanalugneeulatids
fnsiasuuas (Kotler $adidlullozand Basind, 2559: 11) mszuenainguilan

fasadSsuiiunaduaiiieasgaien urguslaadilvanuddyiualianeaue

'
a

fifosinamanaidumanisde (Path of Purchasing) el ldiundsaudn wu n1sgameuns
uenanguilanazdosinemmnmeunsud uikuslaadsiesseanuiumaieluglulss
AMYUNTHY

3) shumsaaaiunsnann Inesweglussiuniian lngaufianslasu
MsdaaiumsnaniiaedsgeanfoausanaaossuTams 7 Ju rouasiasaundnaSausn
sosannFofimelafiannsnadingliusnisaugiunisuinedu  wu wninalnsd i
TefoULARIANEY Y38 Uimineuadasaunfniduinudesulad aenadaariu (Kotler 619
fla Yoz Basdnd, 2559, u. 13) insdaaiunisnain (Promotion) uenanguilan
wwfsnsavlalnsludunis an wan wan uan fuslaaddinnudfyiunsdeastoyad
Aerdesiunuantiuaznmdnualvesdud deyafanandeesanunsadesloataiy
WaRaLazANSANveUsLaAla

4) shumsdoansmsensual (Emotional Communication) nanesdu
fulslmifidmadensindulavesfuilonunniy waeriuidugadEuduresnisdeasi
ansnsoimlugmaaieeuduiussenindudfugnénld uenanidaenndestiuey
Foves Tains guna (2558) AnwiFes Jaefifinasiormnu melavesiuslnalunisde
Audruduleddiug wui hiladeiifnadeauimelavesuslaelunistodudriou
Fuleddiud loua Jadesunsdaadunsmaiauaznisesnuuy Luledssgaamale
suszneushensesnuuuiuledfinsgaeuauls fnsdafanssudivaulaifielignéng
dusmegaiiane dnmsussnduiusdumriiuemiewie 9 eg19nd19rns Auaiu
nsidalnslududiuaniayl i Augiamneniania o
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UalauaLug

ToLaUalUEAINNITITY

1. ua9InmsAnundeyavialy i o1g 013w eldlafedeiieu wayseAumsAn
Seuisenounis Viu vievszneunmsfiaulaanansathdeyalulinusuassvuands
Whvane aseunquanniuld WeliAnngudliuinmslmivieifatastiuinisuniy

2. mafnwlunaiitufnuifiesdliuing via esegaien daumsiimsfinu
WIsuifisuunanlesugliuinismedu iledumsinuiedeunnsadnitedsdeli
fagauiugadeslonauazguassa itethnaaInMsAnwINTAILILIUNAENSHN 9 Lile
Tomsatunnudosnisvedsuansléunnd iy

3. meinduienunmviedunivaiidem siunsnainvesdlviuing Viu Tu
Uszimalneifiothdoyauiinsizidadeiidmaseniudnsavesueundndu Viu Tu
Usznelney

Torausuuzdmiunsiteaduioly

Y Vo

1. AIsINsAN®IRILYBasedN q NinadenisindulalvigSuansldusng
waUnaLATU Viu lileNaganunsanumdaisidredudnsely
2. msfnwladedu q Wninuenmiaannsdrsranginssunislauazanuig

aa v Aa

Wela Wy N1IRaInAIaLTaLilen (Digital Content Marketing)
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