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Abstract

This comparative research paper focuses on the effectiveness of Instagram
platform between Instagram Photos Ads and Instagram Stories Ads on Disneynew-
world shop. This study employs the Quasi Experimental Design Methodology to
collect data from Instagram advertising and compare the effectiveness of two
features: Instagram Photo Ads and Instagram Stories Ads, which will collect data
such as number of Reach and number of Followers. There will be two campaigns,
one on weekends and one on weekdays as well as during the festivals.

The quasi-experimental design used to compare Instagram Photo Ads and
Instagram Stories Ads revealed that Instagram Stories Ads were more effective
features for increasing the number of reach and followers, and that the advertising
period was weekdays. While Instagram Photo Ads are more effective in terms of
increasing reach and followers, such as building engagement through Likes,
Comments, Shares, Save Posts, and so on. As a result, we can conclude that both

features are beneficial in different ways. Both must be used.

Keyword: Platform / Instagram Photo Ads / Instagram Stories Ads / Reach / Followers
/ Engagement / Collectibles
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