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Abstract

This comparative research paper focuses on the effectiveness of engagement
on Facebook Ads and Instagram Ads, The Case Study of Beauty Buffet aims to (1)
study the engagement on Facebook Ads of Beauty Buffet. (2) study the engagement
on Instagram Ads of Beauty Buffet. And (3) compare Beauty Buffet’s engagement
on Facebook Ads and Instagram Ads.

The result revealed that video promotional content on the Facebook plat-
form is more effective than the Instagram platform, and photo promotional content
on the Instagram platform is more effective than on the Facebook platform. When
the combined results of the two types of content are used to calculate the average
engagement rate by impression, it is clear that Facebook is more effective than
Instagram. Types of content and both platforms are effective from different angles.
Therefore, it is essential to be used simultaneously.

Keywords: Facebook Ads / Instagram Ads / Engagement / Digital Marketing Com-

munication
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