N1598NUUINANAINITATIUTUALNDELETY
N15YD N NVIATINATIA VUFIUULIAIAIUSITUNDIDY
Tuguvuinzanduwiu Jamiauasugy

Identity Design Branding to promote creative tourism
based on local cultural ecology in Lad E-Tan Island community,

Nakhon Pathom province.

AnAsy AN *
Kittithat Srifa *
Fui$uunany 7 NINYIAU 2566
Fuidlvunarm 20 fugneu 2566
Fuiinouuunany 10 nanAy 2566

UNAnga

UnANIANINIEes “Aseenuuusadnuainsaiauusud ileds
iEumsvieaiisndeaiisassd vugudnaimusssuiesiu Tururunzdn
Swviu fmiauasugy” WunsnanisdrunuoenuuureaniideiFes “ns
ahauusudiiiedaaiumviendieadsaivassduugiuinainusssy viosiu
Tugnrunzdnduviu Sminuasugy” Ssleduatuayusulszanalag neswu
duaSuinenmans Weuazuinnssy Ysedteudssann 2565 laen1s3dy
adsilifmquarasdiite 1) Anvdnwasmetanssailuiesdu vesuruniy
anduriu Jamiauasugy 2) AnTeiesdusenauvesinvaen1siausssuly
viosduAsesunsaisuuTud Turnvumednduviu Sminunsugs uas
3) 9ONLUY “UUTUA” IledalasunisveuisndeaiisassAvugiuiing
Jausssuviosdiu Tuguwunzdnduiu Sminuasusa

aa o

* LL‘UUQ%‘U’]LE]ﬂﬁLVIﬂaaﬂ ﬁ’]‘U"I%‘U’]ﬂ’]'i’e]E)ﬂLLUU%E] I ﬂm%ﬁﬂ’]{jﬁlEJﬂiiﬁJﬁ”lﬁ(ﬂi(LLazﬂ’]i@E)ﬂLL'UU
unnIneaewalulagnsrasaulnduns

* Lecturer, Faculty of Architecture and Design Rajamangala University of Technology
Rattanakosin

E-mail : kittithat.sri@rmutr.ac.th



MsanstimeasenUvied U7 22 adudl 2 (nsngrau - Surnau 2566) 315

wseailoflddmSuauide 1EmMTIdelnmnin lngnsduniual@edniiet

fogaumhmslinseituusvgfunituienudesnsvesyusy wasdoyadilinnnns
Anremhandusumdumsahauusudiiodusiumsvesisnivadsassduuguing
Saussruviesiu Tugumunedaduiu SminuasUgy

uamTIdenud 1) Tausssuresduilaniduresuaufofiufivesyurunizdn

Buviu finswensossurAfianysel 3TInvesyurduguTun1IINITNENs waznIsLALY

Y 9

v aaa v faal

nsagaInindnsann Snnsdaliifis it dingurunaosiidedauniiisdnginudiuy

6 1

mwmﬁaéqmuuazLﬁuﬁﬁﬁﬁm%muqﬂﬂaﬁswaﬁmmﬁﬁmﬁuﬁuﬁ 2) N13PBNUUY
wususpunzdnBwiuiielideansiunguitmne ldltiendnualvosmuuuuszneuse
fiwavnananunshodale endnunivesaans aetiudin sufuendnuaifuyeaa
Ao el umdunisoonuuunususgmunendusiu e sdydnuel
amanedndnual waznfaudydnual teliyuvuhluldfufanssusing o veayuwy

o o

ANEARY: N150BNUUUSASNYEL, NITATIUTUA, NTVBUTEWTIATNATIA, YUBWNZAR

N I

DL

Abstract

The article titled “Designing Identity for Creative Tourism Promotion Based
on Local Cultural Environment in Koh Lat E-Taen Community, Nakhon Pathom
Province” discusses the design aspect of the research project “Creating a Brand for
Promoting Creative Tourism Based on Local Cultural Environment in Koh Lat E-Taen
Community, Nakhon Pathom Province.” This project is funded by the Science,
Research, and Innovation Promotion Fund for the fiscal year 2022. The objectives
of this research are: 1) to study the local cultural characteristics of Koh Lat E-Taen
community in Nakhon Pathom province, 2) to analyze the components of local
cultural characteristics related to brand creation in Koh Lat E-Taen community in
Nakhon Pathom province, and 3) to design a “brand” to promote creative tourism
based on the local cultural environment in Koh Lat E-Taen community, Nakhon
Pathom province.

The tools used for this research employ qualitative research methods, using
in-depth interviews to gather data for analysis from local experts regarding the
community’s needs. The information obtained from the analysis is then used as a
guideline for creating a brand to promote creative tourism based on the local

cultural environment in Koh Lat E-Taen community, Nakhon Pathom province.
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The tools used for this research employ qualitatiThe research results found that:
1) The prominent local culture of the community is the area of Koh Lat E-Taen,
which has abundant natural resources, an agricultural lifestyle, and convenient
transportation near Bangkok. Additionally, there is the Klong Phi Suea Community
Lifestyle Museum, a local agricultural museum that serves as a personal collection
of knowledge related to the area. 2) Designing the Koh Lat E-Taen community brand
to communicate with target groups utilizes the unique characteristics of the
community, which include agricultural products such as pomelos, the identity of
the canals and waterways that are intertwined with life, and the personal identity
of Uncle Panom. All of these elements have been incorporated into the design of
the Koh Lat E-Taen community brand, including logos, identity patterns, and
symbolic cartoons, so that the community can use them in various activities.ve
research methods, using in-depth interviews to gather data for analysis from local
experts regarding the community’s needs. The information obtained from the
analysis is then used as a guideline for creating a brand to promote creative tourism
based on the local cultural environment in Koh Lat E-Taen community, Nakhon

Pathom province.

Keywords: Identity Design, Brand Building, Creative Tourism, Koh Lad E Tan
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