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Abstract

This study is to compare the content of different forms of advertisements
obtained from information sources or from inquiries from icedea studio nail and
eyelash extension service users Icedea Studio nails&eyelash Hatyai. Increase sales
for the store As for the content of short video advertisements, there are 2 formats,
2 content (Content), namely (1) story-based video ads, (2.) video slideshow ads, and
2 contents (Content). Including (1.) Story video ads by regular timed advertising (2)
Carousel video ads by regular timed advertising by comparison Content format
(Content) video advertisements with a story and video advertisements with a slide-
show at regular intervals. It was found that content format (Content) video
advertisements with a story. Has a higher number of views Carousel video advertisements
at regular intervals, but the content format (Content) carousel video advertisements

able to generate higher sales.
Keywords: Platform Social Awareness Content Content Marketing
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