Us28NSNan1saaa1sN19N1sna1nRINa

1 o\

NEWATUNITVIYLATDIAUNAUUNLNAUALUE
£quniun Mitr Roast x Brewsters

The Effectiveness of Digital Marketing Communications Promoting
the Sale of Drinks Blended with Plant-based Milk (Plant-based Milk),

of Mitr Roast x Brewsters Coffee Business.

USA UDYUITO* LATUUTS 511 UIBTE**
Nitid Noinart* & Montira Tadaamuaychai**

Tunsuunany 15 NUATNUG 2567
JunwAlvunay 5 w8 2567
JUNRBUSUUNANY 15 Wweu 2567

UNANEYD

NUIVYS9 USLANSHANITERANTNINISAAINRANA NELASUNIT
YYUATINLNALULLNAURLUE (Plant-based Milk) $7un1w Mitr Roast x
Brewsters Iia@nwnUsz@nsnavosnisiuaniuglavaivuwnannosy
poulau Tugssmsunanesy Facebook Fan Page vasiuniun Tunisasng
ns¥usludanguidmang (Awareness) uagnsnaiany ey bAsLTud
o 2 aAvw v £ ~ ' A
AU LLazLﬂuwgﬁ]ﬂimqmwmﬂsuumumiumuiw (Engagement) kaztng
AnwiAunen1sveusinadenisaiaauUynsla vl L nan o i

&l ) Ly v I ¢ A Y & a ) a r:’;

paulaufausahuvsulglivnnzwikusus el dunuianinungaay
wazanusaivgenv1eliwnirununlusuian Tumuddeasiiiduniside
Fanaaealagldiiusiusindeyanisyiuanilglavuvuunanasy

Facebook Fan Page (Mitr Roast x Brewsters) Lo inA11Use @vSnaueinis

Corresponding Author Email: nobita_ba@gmail.com ag dr.montira.t@gmail.com

* RAnUSya v avivinsieansnisaanniava Aasdwarans UNNINGFUNTINN
Master degree student of Digital Marketing Communications, Faculty of Commmunication
Art, Bangkok University

** 919139UTEN AMEIWARIENS UM INEIRENTANN

Lecture, Faculty of Communication Arts, Bangkok University



MsastimaseuyIviag Un 23 atuil 1 (Wnsau - quieu 2567) 239

MuauUgylawun Iﬂﬂﬁﬂ']'iLNEJLLWﬁILLﬂEJLU@I%Umﬂaaﬂlﬂﬁgﬂﬁmﬂ 5 uAuLle NaITEWUI
;J‘LJLLUULLmJLﬂﬁgimwmﬁL,meii'mﬁ'uﬁ]ﬂﬁwaé”wﬁﬁﬁmmLmﬂsi'mﬁ'uaaﬂlﬂsluﬂ'ﬁv'i'n,mmng
wiazuengFaiufufiesdeadrlandguiimnedoasadevnumiiylavaniidesns
wdomsntemsunieanluiulvifineuaula tilage uazannsadnisansiuagnis
Suslifunusus wasgtadansiidndunldffigelumidevesifoduie uauy
“Video ASMR asnunl” Huuesayiiyaranisueniuldidrsnalar nawes fdmsa
waziagangugnélddianlusionmn 5 uangiifidelévh dwiiling Facebook w4
$runusl Mirt Roast x Brewsters fizaagnafnaumatiusnniudngas

AdnAny  Useansua, wasUgylawanuuwnanasy Facebook, 35A951uN N, nuwl

Abstract

The effectiveness of digital marketing communications promoting the sale
of Plant-based Milk drinks is being studied. A case study of Mitr Roast x Brewsters
coffee shop to study the effectiveness of advertising campaigns on online platforms.
On the coffee shop’s Facebook Fan Page platform to create awareness among the
target group (Awareness) and press follow To make the store have an identity And
become more widely known through participation and to study consumer needs
in creating advertising campaigns through online platforms that can be adapted to
suit the brand. To make it even more memorable and can increase sales for the
coffee shop in the future. This research is experimental research by collecting data
from an advertising campaign on the Facebook Fan Page platform to measure the
effectiveness of Making an advertising campaign There were a total of 5 advertising

Research has shown that different advertising campaign formats produce
different results. In making each campaign, it is necessary to understand the target
audience in order to create advertising campaign content that needs to be
communicated or distributed in a way that is interesting, attractive, and able to
create recognition and awareness for the brand. The campaign that generated the
best engagement in the researcher’s research was the “ASMR” campaign, which
was the campaign that outsiders came to like, share, and engage with and attract
the most customers. All 5 campaigns that the researcher conducted also made the
Facebook of the Mirt Roast x Brewsters coffee shop increase in the number of

followers following the page as well.
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