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Abstract

This academic article aims to present the production process of “Subaru
Forester EP4 GT Edition featuring Tyen Rasif” as Video On Demand Advertisement
and Commercial Media Remake Strategy for Subaru Asia. The research team uti-
lizes the reproduction concept of Post-modern Remake to analyze the resulting
creative production of this advertisement.

The framework stems from contemporary media consumption, the concept
of commercial media reproduction strategies, and the concept of Video On Demand
to repeatedly affirm brand representations. The utilization of formulaic remake and
the adjustments to certain elements, such as the storytelling methods, settings, or
specific characteristic essences, altogether can affect the audience and consumer
groups of the post-modern era whose current consumption behaviors has the
power to control the media via play, pause, skip, or rewind to a specific point and
media reproduction that has been calibrated to suit the local audience with new
editing, spoken dialogue, and texts in native languages. The key factors found in
the production process are the strict framework that adheres to time and limited
space; the limited production flexibility requires detailed and precise communication
between the production team, actors, and the brand or commissioner while
simultaneously, considering how current viewers now have playback controls over
the digital media they consume has influenced the planning of content editing,

which greatly differs from the television media.

Keywords : Video On Demand, Remake, Advertising Process
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nszUILMINandelaanvessasudguIslusUuUUIRTmInLUsEasA (Video On
Demand) Hufianuuandisainnisandelasaniiomsunsniemnenaiu 1wy
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punfiesdufiuaneiuluusasind Wudu fafunsdmusnsouinfnlunissde
Fuatiudeufiudasnirsrugosasilundng 3o Jungatmnglvgvesnissnu
“WurAn” (concept) vostunulavan Jniluitesddszneuseg Tuniswan Wy
nsmvune1suallunsiEaue (mood and tone) yaundadlunisaneyin NMsAMUALLING
nssinsie 1Dusiu
TgUsasA

unasAmnadaieassatul Gilsuduaiaassdaudienisufinoss
(Practical Study) 3silinguszasdlumaiiusiurudeyaiotun@nylinszsimunsey
osfmnsFunsHEnd Wdended wayiAviminiuUszasdvodlavan “Subaru Forester
EP4 GT Edition featuring Tyen Rasif” ifietnlusesantunisiluléidunsdanuly
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NSUNSTUIUNTHS19855A (Frame of Production Process)

TunsuanuanuinnalnuUsyasAlawun “Subaru Forester EP4 GT Edition
featuring Tyen Rasif” Hu fa¥assdldfimaminseuumanatassdanlanddlasy
ueumnglag Subaru Asia §9i

1. Tawantudl WugalavandeidesnndsUssme Taoiunasulavaniaimg
USENOULNAIURIAUASOEUA Subaru ANENY 60 TuHl Iegldinasuseneunuatuinas
{Renfu Fewnas “Keeping you safe” wazdltnuanadudtuses Aomm Tyen Rasif Fadu
WnSeewnidemlus wazilu Brand Ambassador v89 Subaru Asia LLaﬂGZme’lﬁz;ﬂﬁmstam
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Toeldanudslutsemedy q wudd Wy dwlvd uaz Seaun Fedlununisudniagld
anvdadudesngummuviues Ssazgnineunsmnadessuladluvangysemad Subaru
Asia qua daud Feau Awelud Tne Ty anudidu Tnsasdneviluguuuy Music
Video Usznauinas fidnuansasidesusznaumas (Lip Sync) Widtunisseanisadulin
Tiinsafuiilomas uasdianiufioy 9 vesnsunmumues Wedoiidulavanady
(version) Usginelne

2 Tawanazsosfinniiussuutisn1siul Eyesight vosse 1oy QREHIERLENIN G
mafeudetusenueniau Judunninausgmunevessalyidaion

3. Tawanazdesdinsanenniawesiise Subaru Forester EP4 GT Edition
Wiothlulély Brochure uazde Online Havuaves Subaru Asia luNNSEENUALSAISIN
(Campaign) quﬁ

wsetumalalunisadreassd

w5a0un1alaluNTaT19ETIARAIUNIAINAIUADINITUEANVBIAT Subaru Asia
figoanaiiunsthiane lifestyle vosgflisafisinslidisluslodvgjvoneide ogs Awnlus
nyen T awee Wudu uarlinsanevennmanuaivessasenuiiians Wiaula uas
wilavlalpdvesgflisaiiiianauazaidls

WUIAMUANTUNTTES19855A
TunsuanNaNUIRYAURLUSTaIAlaw “Subaru Forester EP4 GT Edition
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featuring Tyen Rasif” fiin1sldnseuiuifnlunisasisassaiidney fadl
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uwnAnnagninisuAneAaitsnniug (Commercial Media Remake Strategy)

wnAnnelausseymdatslnutden (Postmodernism) Tag Pravdova (2019) e
Tiifesunedn  mandnededaniediufeiuanduilnafetuaiovumlugdowuy
guilon (Media Hedonism) imseffuslnauaamensazanauisuazanuduaglude
manantvesdinslagligndsaifogud Sadunisdanteusuasussdusznouns
9879 LU ddunisianies ain iednvazianizvesiaduunsedns o1adawaliide
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wNARNSHERIANAUAINUSYAdA (Video On-Demand)
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AN 9 WIudDAIVAMAIBLNEY LU YouTube e dodsnupaulail WU Facebook #30
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Twitter LHusiu Fanseuauinunogluiiofiuasuarissuuadondsiuinionduinle
(VCR) laiazidunisnaEuiau (Play) msvgasin (Pause) vidensdaiiuvth vio nesndy
(Rewind-Forward) Ugadndey Bsluzuiuu Video On Demand fiiaamdumdisnnniy
(Pradsmadiji, S. 1., & Irwansyah, 1. 2020)

Hasassd Samuanseunshaundnnuduaty (Master) ilelihenuges
Tusring anunsathlusaudasihg Irmneauiuiufinsuesing o dmngay sndaeehs
iy annsnthllddoyassnes Saviideimas lunwiiosiuveusasUsemels (s
sULULYRIHAUa9aTIANARNanUATesTuTTUUIRImInuUTzasd senunluguuuy
Video Full HD wu1a 1920 x 1080 pixel 31u2UWsy 25 WWIUADIUIN AINE1ITIU 60
At Tnedssanuiindnauysaflvifuineiife ves Subaru Asia Uszinadaalud riumis

$UU Google Drive

YDULYALAZTDINNAMINTAZ19ETIAUY
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ety 3 u

2. thuanai fio A Tyen Rasif 4u fnaddalunisdifuuanadfiosuiunsi
11 fugneu 2565 Westuier fdunnanfiiunihdnuani aedesdrevhliiatedu
FamualuSufeusiiiu

3. dosriaduiuilumaieu fMefiiunsandldiiauoiiuiudnaaeny
wsznmsseaiduiuiindnlunisireviienandiifiuendnuaiveadomnsunmumuns
Tneiitmnefiosiiaueninaudespmesgs wiuidindrldasnsafunimmisernea
#eornaenuld (Drone-Aerial Photography) tiesannuituiluaaiudu (No Fly
Zone) Mugifiunisuansdseaniuulmhsagudguiznansasniunmss waliinuans
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5. msldgunsalieialunsaesisasud Wosndnuanshlsifluiviana uas
ldanunsadusavuauunsanne laadesin Usznauiudise Forester tosdlvunalvegy
3931 9udedldaunsalainsa (Trailer Car) iladieviandideafiulnuansnielusy
viodlneans wazanunsaldyundedlivarnnans dwsvandy q Suduseddsaanalad
Tumsindeudreshsaluegadierieng q Tusazideriunmsseyianduduusiesaun
(Rolling / Driving shots) th szdhevhuenantiuanahauaz iy Seedddnuanuny
Stand-in ¥ Body Double umuduiiiigusdndidssuagldyniiertufuinuans vils
dhefadazsdosdaflasinszanuuuiivuastnesoudu e lliidunth Stand-in uazaundes
Méazdeadununhaduvdnisuiu Tuvmgiidisaain (Trailer Car) Svuralugjun
mawndsuneuarnndedlumugann q aldiuiiuinninund wenainduuda fsasusd
Subaru Forester fiaslinnszanuaziiuedondioidanasliinuans fadunmsfifumsuans
JadionininAngdoas uazidamasindlng Bluetooth Mdeuiulnsdwidedioely
dielviinuans dSownmiomasldgndme

6. ANMUAUNIINIIAAIN AUAITABUA Subaru Forester GT taulusnuusiuss
uahanuesung iass GT Aliinedinslamesnnou mandeuhesadsdesseinse T
lilinmvgaeenllussninmseruagsgninmaindoudne Ssisadananilidmsu
nstevinfies 1 Auvihdy lifisndises Fehlidoameumunisineednsdanuniy
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Yaymlunisaneyinfienaaziiniu

8 fiugngu 2565  Production Briefing ﬁmﬂizsquﬁuﬁmmﬁgwm HEMIEN1THER HifiU
NSWERY §YI8EMIUNITUANIN1EI8INGY HIANTSNBEnY ifunn
feerdhesng q WWelseuBsaununisaiesh (oreak-down) uazddy
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u/hau/Al 19898

10 fiugneu 2565 Susngus Subaru Forester angudyungkasing drinanulvg vude
udaanufisontang1 lP8FBInqUInAaBANISALNG kaEiNI13An
Hasinszansasusnuuiiudieldanevhiusnanuny (Stand-in) Tuiu
dalu

11 fugeu 2565 Wrsaeenlianevinaindulvuviesauu (Rolling / Driving shots)
waza18NAINNISITEUUIBLUEDNITTU Eyesight

12 fugneu 2565 115aundeinlseysnmadsing (Neg1ulen1svian) tieidu
s0@1n (Trailer Car) Alga18v asnlaunszaneen wazaeyintonmig 9
dnuansian (Miss Tyen) auaananeld

14 AugneY 2565 U1SANI0NEAINEGNA BOX Shot Studio anansny wasdngdsnmuwle
L3991

YUADUNITESN9ETIIA
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MINURULTBRAANA AT IATIARRIRVImIN U T AR LAY N NS A THERD
Fodandlulawan “Subaru Forester EP4 GT Edition featuring Tyen Rasif” @3y
guigterde du Tynannsudn 3 au Ae (1) menifin vesiuns vimhiigdwasnsdn
(2) 91975858 uviguna Yiuihigiunisuans wag (3) enansdfng Tnyad imid
FMAUNITHANIN T8N Y tarUssanuiutnuans aa Tyen Rasif Tidalanisanesi
LarNITANENeADITHAllULAATRIN AABAIUYITUTEAIUUAURILNUIINYUITLOLTY
Tngagdnfiunisadassdnuimuduneuaiutu lunsudnuasaiisassduanuie
WA Ag (1) N1TINBRUNITHTENNITATINEATIARAIU (Pre-Production) (2) NMUHUR
a519833AKa1U (Production) (3) N13UsEnounAIUURKEANAIU (Post-Production) Iag
fvwaziBonvaansyuiunisaiassd dleluil

& = v s .
TUNTINUHUNITLATENNTET19ET5ANANU (Pre-Production)

1. mstdnauaimlaseun (Plot) dadsassanaaulavinnis@nulavanysenay
iaativesgusnlandnluatuiassmeanneuduiied Jshefmaufu e unsdnsy
AlUs wazivauny Wevinanulafenutadenan (Key Factors) Tunis@oans
v ' v < o Ao w !

Aungunthvsng auldesnulunisaueldanuindy (Landmark) sing 9 Tunsavmamuns
fo Unnasrnunsyimseenih uazuiunlaeseu WuanudnvesnisaniuGes uae
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#n1sdrsraiuiiasaiieriinisnaaesinsed
Usznaunm (block shot) nswndeulnivesse
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cinematography #14 storyboard e ladenan
Tun19979 frame nasslunisaneyinese wazlalu
msUszanunuiudmihivessy Wieasuiuilugg
N4 9 vollasdusunneYin

2. {a3NaTIANAUIANITINLHUNITNER
Ansiaigunsallunisldaneyih wu saa1n (Trailer
Car) anuittnevinllugasng o aanufinessiuaenis
A981UANNALAINGNT 9 AABATUYAAINT NNT
Yooy WilTan i avniu ouuaeng 9 ety
Vioeil uagn1stlostuauyaonde
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4. IPVUNLAZUNUEIAULIAINIIAEYIN Has19asTAnady ladnsdninunuas
WHUAIAUN1T01891 (Shooting Script Breakdown and Call Sheet) at1sazideunlu
dauvesnisaeyinluiud 12 welwiineulazinlans I laniiludiunig 9 vesnu
~ 4 o & 1 d{' 1 1 (5% ¥
dialinsvinululuegesuiu Ineaswiagewnsnauananiang tayanuaan (TIME)
819Un1381891 (Shot No.) yusesndes (POV, Point of View) A1egu1es1eaziden
(Description) Wnuand (Cast) gunsalusznauain (Prop) munewws (Remark) Liouwdslv
Auaundalasunsiuiasiinlanseiu

Subaru Forester EP4 GT Edition feuturing TYEN 3
Call Cast
12 September
TIME Shot No. POV Description Cast Prop remark
7:00 am Call Team
Start 1stline : Take my hand, all your trust
9:00 am 3.1 Tyen ongwily and all your faith TYEN nen GT on trailer Bivluaswnulu BG
diomi fuatmuel (Wusswiuly | Start HOOK : Keeping your safe (all the
19.1  |BG) way) TYEN fnen GT on trailer
5 close-up i Eyesight eyesight with Tyen's head in BG TYEN gnen GT on trailer
medium shot 3nuanwingng
14 fMumih We're gonna make it all the way TYEN fnen GT on trailer
33 |close-up wihiin Keeping you safe ('l be keeping you safe) |TYEN dnm GT on trailer
45.1__|dowi Tyen (Taala) Keep Keep, | wil be TYEN fnen GT on trailer
471 |erowin Tyen (Taola) I'l be keeping you safe TYEN gnen GT on trailer
medium-close 3Inuanwiia
10:00 am 27 (Tyen viuliuasdnm} Keeping you safe (I will be) TYEN e Wi
9 close-up nathauwinndy ‘You dont have to be afraid TYEN Azaatn
11 close-up i al nauduiga TYEN Aranta

AT 3 UNLAZLRUERUNNTENEYI
(Shooting Script Breakdown and Call Sheet)

AN 4 AINNITTUTD ARTALNTZANTOUUR
wazn1seenanevinaInTuluUYIRsauY (Rolling /
Driving shots) muan uiid1Agmaaineig

%umaumaﬂﬁﬂ'ﬁwﬁmwamu (Production)
Ha¥9assfnany azAndunsnanmuunuild

Foneld munan-anuiieng q aasauAINITHANS

gunsaiUszneuaniidesld lutaaszezinan 3 fu ves

[

NISAYVYRINNA S1RUAINTEATY A9Tl

P99 1 NSEANSEUNITANEYIN TUN 1 - 11 AUy 2565
NAS19a55ARAaUlAIIN1SSUSRaNANE Subaru hag

Y Y
v a

Fan1sincailaufuLasdiy weatastulaldiiuaudy

a &

du Stand-in Fatawiuly uareenasziiuaeinain
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Ul auuvisinuy (Rolling / Driving shots) mu@n1u
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a1 =

71919 o) 7 dedsuIunvesanudungunny Ao azniu
WIENNFLOAT DUUNTEINVT auufaeIulng auu
aunaluy

¥29% 2 mssevndeutinuanai Jufl 12 fueneu
2565 fasnsassfnanulivinnsthsaniinessiens
U IAUTEYTIANNE 35395 dietusnann (Trailer Car)
waraonilaginszansasusiinnliannisanevhanndud
UuviBsaul (Rolling / Driving shots) aan Taglutiadi
Auldnnasun vinl¥desiinisvinauaze1aiuiia
Meusnuassn newthidnangeymus munnnsin
13 TuBunng 9 auasu

2971 3 mseneawila Yuil 14 fuene 2565 fasieassa
narulavhnstsaundnesdien ndsdi BOX SHOT
Studio anandm wiegeandslul4ly Brochure uas
?ia Online fl’jwmsuaa Subaru Asia TUn15DBNLEY

SauseAlaYaN (Campaign) Ynl

= A Y
AN 5 NTLAFBULIYTE

LAY ANSARAITAUUINANN
(Trailer Car) Winanevin

ﬂ’]WUigﬂ@Uﬁl 6 ﬂqiﬁhﬂﬂﬁ/\lﬁﬂ
i BOX SHOT Studio

Tunaun1sUsznaunasUUANaANaY (Post-Prouction)

1. TunauN1IAn@e (Editing)

HasreassAnanulaviinisdnseniuunuly Storyboard aue1sual (Mood)
mual’ Inglddongmsdasaduwuumudamzveanas (Rhythmic Cutting) Lagsin
poreitinssedlAdsanasmssiuiunisedulinues dnuans (Sync) sasnauiinisld
U @ P a wa . d‘ A &
MidnuyIUsEnaunm (Text) WoedurunmuantfveIseuy Eyesisht uagssuudy q My
AUYVDITAINNTAWIDENIARABLANI Subaru Asia lasuvuiiu inmsveliduun
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nMsfnfeliieudntios Ima%qﬁé’aw%’uLﬂwé’ﬂﬁaﬂLﬁugwaéquiﬁfaavé’wﬁmﬁa sl
SnusUsznounm (Text) teadedund Imsjaqmﬂmwg AwviminuUszasd Tigsuans
mummiswmaq wndaInseuFImesune it LN

2. funoun1ainsnd (Colour Grading) dsannsdarelasaiu fasassdnau
srdasinisnded Wielifnanuiieenun Sadulndidssmudussuazaisay uazan
MsdsfegnInsInsealime Subaru Asia lésurutiu Snnsveliusuuiiesduesiisaies
figlsiTentuuuud “Cascade Green” wivtinlumalnus vinlvimaegfaiassdnanusies
vinsusuunle Taeleisnis Masking Layer 99330
ﬁq sulunsazinlsy wonfsasonunanituannnds 7l

ﬂmaqum Wien1sRsusuTeediien (Green

ma

Channel) Trigetuiiielasaeonulnmude) “Cascade
Green” FaLaunuil Subaru Asia #8013

3. Fupeunsingides (Sound Mixing)
nEanInsnIadiasedu fadeasduauagriing
Tadssusznoudlulunnaindsd (1) lddeswssennia
wndeuUsznou (Ambient Sound) sasannty o 1
Fosiiunds (2) deverlwindnaluladsyuu Eyesight

29950 (3) @sserninisiusnvessalinseiuain
adt 7 sy Masking  nstusn Tneidesing 4 anuailiflegnuaudu asdesd
Layer Wi aUSunAd o950 msfindides WieUSuseiuamudlsined ldduiuly
ulanniwas vestuiulaulnuldauisailsesn
6. Fumeunsaseenlng (Exporting) Msdweveatuil fimauansnsandesaia
(Traditional Media) wttlysvien] agn9auds mnmsiiaesosdinmsveoudfnnanenssuns
ATIINNTANNNEUATIAYAVRINTTIAY ATIVHDUNINBUASADULNELNTITI N1TENUOU
nulugluuuvedivirinnuysyasd (Video On Demand) a3 9assANAITLAZABIINNT
wauentunussnunduiudnilngiava Aauseilusaseusyneulmld el
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AugULUUIRTimInLUsEasA (Video On Demand) Minanisndneau Ingkanuiazgni
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TUweunslutssnas 9 laluatumudingemuduaty dwluatumeilnedu lutud
21 §lunps 2565 M9 Facebook Page Subaru Asia Mévnsieunslawanda 30 3undi
Fadunisdadie Remake nnasuvesiiavin Tngld Footage anyalvidiithdsueuls
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a319a33A (Creative Brief) ¥a3gnan nasandlandesnuiuad yareluiinaundnazdes
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2 fasrassduanunudymiuiasonn (Trailer car) Wethsatufindauds fvun
Tngjinn Fasldiaalumaedeudheuumeaunis Tnsamzmaderlumugama o wu
nsndusoludamdn malsuuasmusazauuitwaunuiinialy ssneaduiulni@iden
fflailiDad widaiassdnanuliamsamuauiestliiauillifefodosunie
adUiushsaluseinamsaneyinlawanls

3. sEriemsenevih msdeansszvinsdiiunas thuans fraegiiusiosdienen
nsffueenundunwdingulvirusinuansidesnsiuied Weldinuanaldidlats
unuwluusazann Ussneuiunsdeasiuinuanadunuudeasmaden imingdeans
fmnsegludesinasenidu vilvlanumidunsuansoonvestinuanadniios uazan
nsawnuliSidumasiding Bluetooth wielann Lip-Sync assiuilemas dudl
Haumnisideusiednda vhlvensuaiinuansesnuldderdeduuist



284 Siam Communication Review Vol.23 Issue 1 (January - June 2024)

mMsddunsaisassAdeiaviminalseasd Subaru Forester EP4 GT Edition
featuring Tyen Rasif” dwiuguigeidety ilunisadassdosnsddifuiunauoeig
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