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Abstract

This qualitative research aims to describe the landscape of personal data
governance in social media. Using Lessig’s (2006) internet regulatory framework that
discusses four mechanisms: technological codes, markets, laws, and social norms.
To explore the roles and responsibilities of various sectors that use these mechanisms,
namely the media technology sector, the market sector, the government sector,
and civil society and the public. The research method is analysis of related
documents in the fields of information technology, law, online media, online
marketing communication with related electronic documents, such as privacy
policies or data policies of social media and marketing companies.

The research results found that for more than 2 decades of development
of the governance of personal data in social media, there have been three eras of
dynamic changes from 2000-2023: 1. Governance as Social Media (2000-2006).
Social media technology is primarily related to the public sector as a communication
channel. User information is stored. But it has not yet been given to a third party.
Social media can fully develop their technology to collect and use data without
government oversight. 2. Governance as Social Commerce Platform (2007-2017)
Social media has developed into a platform for advertising. which has a business
model that uses collected user data to generate income and has been highly
successful. Data governance mode is self-regulation according to the self-regulation

guidelines of the advertising industry. 3. Governance as Social Institution (2018-2023)
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Social media is an established business organization which has a great influence on
society. Facing the huge problem of privacy violations, the government developed
the data protection law such as the GDPR of European Union that affect the enact-
ment of Thailand’s PDPA law.

Keywords Data governance, Personal data, Data privacy, Social media, Online
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fansuazasounsesioyaiioglugsiavesnu Sedeyamanivinliissldannisvilawan
LLUUﬁzqﬂﬁjuLf]’mmﬂ (Targeted personalized advertising 438 Personalized ads) N3
Fndedeyadesodousanuiduiidie “dldmumedn duies

- manana I luldunanesulunsfutesmsdemsnsnainooula lnonis
Folawan lnensdodsauooulatasiinsdnassngudmnefuenmudssandoyad
5l sTelimamamananadiolavanlfdennudons wu e endelus
dlos auladessnsudunsauen dadu niseduateyavrldnalnnsnana(Market) an
uanudguszrinsdedsauesulatifuuT¥nnnsnain Bennett and Raab (2018) 1 riou
ng¥ae GDPR sUwuun1sefuiateyadiuyarailuwuuiiuauies (Self-regulation or
Voluntary compliance) vesmananuasimaluladiisinuanalnfuaniuies iy anesg1y
Tun591197uf AN International Standards Organization (1SO)  iiesiesessunafiu
ngvsneveanaisiliresiinudanduuasinadis Inenanmauesitnalinimanadifes
AuedianNNFBINs (Demand) vosuilanludesmnulinga (Trust) ssidudaiiviili
ssAnsAsuleueBomssnmmududiu ludszmelne wuih 9253 a.e. 2009 wy
TUTURALA Az U NI d U Daununaremues Weldduremdlunisds
U17ans dalaiwanneineg uazuiladauugi deseasusinagainguilan wu isdninaves
sueseag gliusnisdumesidn 1udu waeldfigsRauimeduadiuiutumn Wy 1o
uTlawanddva Uidiengideyandednussulat (Social listening)
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- a3y iedudinsndudiintuuuunanladude 1¢d Federal Trade Commis-
sion ¥i3e FTC mifuguase Tunsdlves wiudn 1utismiaanzifoumungruneludes
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use) wazulgueiudeya (data policy) veangdnagnuindukuunisiiuguaniues
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gafl 3. gavasnseiutadeyalugrunidusariumedenu (Social Institution) (@ w.a.
2561-2566 %38 A.A. 2018-2023)
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nalneing 9 MUY MIefuiateyanisazsesiiarsanilselevivamnaindiu 31n
NFOULLIANTET Lessie (2006) zifiuldin nalnfiddufemealulad Fededinuosulald
TumsWaiuunasesuvemues wazldmmualinadiuduadesdinsusunalnaulugie
ey mawaluladiefediarusuiolumseiuateyalvifdudmiuniadiudug T
anzniamananiitgusuiielavanludedsausoulal demsliauddayiunia
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96190 Faupnsnaainysilvesylsuiifindnnsiianassiivihiimiuguauasfunses
foyaduyaraiioglumsaseunseseigsiasineg uiildmsmunudednuaniliansge
Jululgenn dedsauesulailauafirnusieg seudremusudndesdedisusunsly
uaUselosiannunanesurisneldlamannmansnaauastoyaumneanuss
fiflusiazidintu fadu yuisuaenuuu (surveillance capitalism) Tudnvmsduiiissini
lngegnnguanesialy (Fuches, 2017)
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ynuesluduasvgiauaznsnain dodsaueeulatifivedluguzuesgsiania
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Tudesdvdanududusideusinningiuan  mssvuaulousenududmiua
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nnaln 4 fudl Lessig (2006) epeasungll Tutlaqdu Lessig (2023) waei
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nalnlufualuladfidasesssumniy lneiunsmvasludilassadsoessyuulaly
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'
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Lessig fdsrtans “Applied Social Media Lab” fuminendesnsansa Tneasugiifeatos
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