215315V INS

aduush

nsrvIumsaisassanmeunsnounasasinie
nsdndmiluieseme

wugA sty
nsntlaniluvesnmiradiounmunugivimidies
vongunmranmuasiiwsuwslumein

#iuz Moy
mswaudsirledulinsMnuuuiiufRiusuueiete
dpuFaanseuaumaiheugilnsimivisn oam $iin
(1)

natm1 sssuddud aiggwa winsulvAnile algngmn
wuned grisdmi wegivsna uazgsans medng
nsdndalssnmeunsyusy fumin Yy uead

9 wldlwyad wazsuua suating
msufiAggrgunsainnmilians: nsAnwniadedivinlg
wnnsiingyavesgunsainnmlianslulssmealne
uaznansnuiintulutiagiu

Uswms uenns

mssenuuuiuiinilumuungaad

algns wisEes

msliiauys P luuudians KAP utladuiilulasens
"a¥ea(n) Tudery” sussdtietiosfusasudlollgvmes
TliFusaruedduviod i vesaibdninnuninday
daumszamngnsg

\a9in NeITUNS

Tﬁ as a v e - o ;
nsdedsveninuanuiiorduimuaivestuigns
Wudouzluunum Seilam’ mnazasufiGes ‘duuy’
DUTTUDT YIBUMIUY
TaniatioussnsliAnUszaumsalnsguvisoy
Aans A

:

msAnwmsaneuludunetivdulumsaiieassfng ‘Lumino
City’

Sakkra Paibocon
MTIATIEEANIUT A TUANRIANIAIUNITTIBINT 1IN 1A
Jumswilidefuviuasdsiont anzlimamans sninodvania
Useia 91w @51iad sssudnal uazegil 25suAtna
mslisiavasainineslatifiensdomssenineyana

Aisde ASnoe wazauiusA ASNYS
duiusumsaiiuionmesnmeunasdinwlassunmouns
Suvoaindnwlassounmeuns Insin 2559

AuAdNA tneASundlm auaw 2533an] wardsegnd Aivieaga
unumvesdeiiutily “sensewnmiee” funisaaesy
Tausssulngvavinfnwiminenduuiing

oINS AR Andn ov3wiiml uasednssa Daurluvey
vinuaRuastaduiiiinaronginssumsdnaulotoduduridusing
milwdsaiifovesffuslnamendgdluiuiingummumuns
Yoo wriuseanis warlnyad orvngilsad
Hadviifnasengiinssuvasguilaafifiieiunurindidouns
Aumngluwangavmamiuns

dequnduns gaudoiannia uarlwyad enngalsnd
Haduiiinasemsinauladwudulsinidnevreuvesaudn
Auleinilsfnanaoy

Futnd wmduen Antin a13wiedmi uazrRwssa Tauluve)
wqAnssunslidelm wariimuaitidsonisdhddenlituan
vasprvulungunmamuas

DITUN MG UATABATENA QUATAS

uviinsaimisde : enmvisniie” glenssnmlnlanisiu
azaan wlalee yuug) unsuseitges

AigAl davivuaan

COMMUNICATION IS SHARING
_NNSABNISADNTITULIL



o\ = O (1
UnAdgINUINAY

Siam Communication Review

7 17 atudi 22 Usesd 2561

NsasiweaeuUimiidunsasivnisvesrasimddans uminedvagud
ulsveiarlidumaaneunsnanumeininmslasfidomaseunauluaoiveig  foi
avmsvisdofaniuazdsiant anvinislavan awmsUssnduiug avdedda aving-
Tnsimi-nmeuns LavanunsaoansnIsuans ST Iau q fidedemmeiuliveamans
warddfuiuilumsmeunsianumeiuinnismaesadineinudvesidn UnAnw1UTeyn
W uazUSyayiendifoinsieunsnany ﬁaiﬁadaiﬁﬁmaaﬁmmi’tm 5 MIUTAAIERNS
TneFeafiazasifinsidosldsunsfiorsaneyl@lrffuianauznssunsgmsnanaluisiay
anivn unenu FeRmitunasimuaAiaRuilunsasatuiifuvesdousasvinlalfedly
AMUSURATDUVDINDIUTTUIBN IS DL A ﬁqﬁéﬁ%ﬁﬂﬁﬁamwﬂm 9 91NN5A1S LU BUNSADS

a

loSuaynandeunarussansnIsmunguueIeiesedvans




AUsnEn
UIUISNS

HU28UTIUENNS

NPIUTIUISNIS

fAaunssy
LAYIYNIT

v
£V

=)
2
=a
=b_

FEULLIALNLLNT

ISSN

T8YHININ

ANV LIAAINY

aa v aa

SA.AS.ASTY A3N18 (AUSTLVAAENS UMINYIB8ELN)

919136U5807 019 (Aauzilmnarans unnIne1deasny)
91913997130 2550ANA (Paustiverans unInendeaeIw)

SRS Waney (AauelnArans U Ine1deasny)

HALAT.INFYAT ITNTINT (ASNYBIAIENS UNTINGNFUNYATAANS)
HPL.AT.20093F IBNNagYaN15A (INeaeiimarans unnIne1deadn)
HeLanalngsey AUue (AgtivnAmans ainsalunIneldy)
wer.Utinnn suading (angAaunssunisuande an1tudumun)

ATAWN LAYETIN (AeTmARNEnT N IneaenvuUudin)
919130T1680 R8syl (AuzlmAmEnT NN IduE )

9191398571708 535Ud1RE (Auslimarans unnIne1deasny)
9191380057 Fevivuedas (Austimamans W IngIauaeIy)
Az TMAMANS UM INeauaey

YT 38 AUUWYSINYL WANIEATEY NTUNNUILAT 10160
1119.0-2867-8088, 0-2868-6000 %o 5409

unne 0-2457-3982, 0-2467-3174

E-mail: siam.communication.review@gmail.com

@0NUWIAINMSTRUN W INensudsny
fiilafiguieu 2561 91W3U 100 Lay

A a A U =
bRUNO WU LLa%LﬂEJUSU’J’]ﬂiﬂJENVJﬂU

1513-2226




v

HNTIAIAINIITUIUNAINY

- 599ANAN519136 A3.ATY ASnnee UMINDUE Y

« I09AANTI138 AT.NE YA NDIAR UMINGA5Idn

« 59IMANTIANTE AT.NABA1 TIUAAYY IINIRUNALULAENTLIBUNATUYT
« 599ANENT19158 DU BUTAINA Un3YN159as2 9Rne19138UTEAN

ANrIlAanS PaNIalunInedy

* SRIMANTINTE DIENT WITY UINGTETIVNG NS

« §YI8Mans19138 AT.N1aun dfadindey WMINeRE UL

« HHILAIANTINTG AT.UNITIU FURLIYN PHINTUUNTINE Y
« {¥IeMans1se azafnssa Javnluvy]  anninendeinuududie
« {YI8MEANTINTY A7.20095F LloNAdYRINTA WINE1RESIER

« §YI8Man319138 St Ales UMY IRBUN TN TR

- n3.5gwa lyesonl UMINYIRYULTAIT




UNUSTUISNIS

fngti 8 nalsidunsuiinveunsasimaaeuuiviad saeanarfiinuandingysulss
YeeveUwaliaTauaguIvINsWIWinamans auldsunissusesnasgiusazdiundudiu
vilwaspudoyaguisviinsgridnnsansing (TC) neaussansms Wawdfauasnsewiin
fegaunmuesnsansimaag Ui suamununanunnaeaatunsfnyiiiotung
AuwazlAdynIsun1IEnsRMIAINaINTaTean 1 TN SINU T UAMAINYDIUNAIY
wonaniifdimnudduiindnusesuusualnuasUsauen snadaudalonaliurdn
Fmswiilul Faduliinduiddsaylunstawanudvnismesuimamanslidaay
framtiannty

v
=1

domnelunsansiimeaeuuieada 17 aduil 22 4 dsvmamanuisinsd
ATBUARULAzAEYIBUTNRIAANSlunNa1vIvemlmarmansaulawn n1svtsdefiuniuaz
Aafint sUszanditug nmslaan doRdva Iy Insiml nweuns wagnsdeansnisuand
paonILLLIANARS UM sAsmsuUUImiiUTIngeglutlagtu Msaslivaaswiviemide
Hudenanslunsuwansanudaiuresinisinmsiiniuasilusuuuuresunaaidousy
unaraArnsneuimamans fiiflearensyiuiunnmadunsasndud 2 Widunsans
naudt 1 lumsuszifiugunmmsansivmslugiudeya TCl waiitevensuas i ivnssu

Awmamanslrianuinuiuazidulselevdisodiauasasiuduly

599ANEN519758 AS.ASTY AsNeY
UITUIBANT




GRERIY

g
o

NTEUIUNTASNETIANINEUAS Inenag s TgLion1sindmuiglus1aUssine

- JURA 51ANBNUIETY 7

anwazlnemliresnmssiiolunmunugivmidewesnsunnuvinuasiwewns g dn

« {38Y YL 17

nsfmwndeftedulnninuuuliufduiusuwa3etiediny 589 NSEUIUNTINUINIINIAIUSEN
paun 1A (Wvw)

o a £ o DY) o a a o o o
- NABAN 5553, g38NT Meshille, slpgna winsuleinily, algnge wunesd uwasgiissed

YNNG 26
nsdanslsanmeunsyusy funun gWd sead

- 91 wllalnyad wavsuua suafing 37
nsuiRguagunsainnmliane: nmsfinundadenvihliAnnisiidnangervesaunsainnnnlianelu
Uszimnalnauasnansenuiinvulutagiu

« Ustuens Suens 45

& A a g
NN1IDBALLUUNUN L’Jmu\‘ﬂuw]gﬂaﬂ

- algns WivsiFes 54

nsldiduls P Tuwuudiass kAP Wuladeinlulasams asna(n) Tudsay” sussdiodesiuuas
wilalggmmesluldfuuazuzsduieinfvesaiSdminnunsnddudiunssumnen3e

« R NITUNS 60

~ A

nsdeansvesinuandiiodaduiruafivesivudnisduduuluunum Saliany’ mnazasndices
Wy’

- BUTIADT YSTUIMUA 68

lantaeuaseneliinuszaunisalmeaunies

« AANS A9 74

AsaEnwINsWanaUluduke T dulunisasnaassany

« Sakkra Paiboon 79

A9 IASIZIBALIUTNSNUANNIRNLINIUNITIIEIUYIVDINIAIVINTNIF D RN WAL FIRUN Ay

TnAFIANS U INeaeaEe

- Uselin 01w g517ad 535ud9ad Lavanial 3sauding 88




e

nsldsiavesannineslatiiionisdeasseninsuana

1%

. @570 ASNne wavaufush ASINYS

o
[

FuUsUNNITAS 1L URMVBININEUAS: NSAIANYI TASIUAINEUASEY VBIUNFNYITATIIU

=

Aneuns Uns@nwn 2559

« HUARNA INWASUNTINW auAL 2733 wavUseend Asvana

UnuImYatdaiutule “s1en1sinetnntinee” dunisauasuinusssulnevesin@nw

UNINYIRYUANS

[

« DINTIU AUAY ANTin B13MTBTAY wazARnTI Taunluye)
iruaiuaz Jadenilnarenginssunsdndulaedumunduiunmalsdeaiinevesiusing
WAL UNUTINFAVNUYILAT

« Yo wniUseans waslnyad e1ungelsan

Aa v

Uadeninadenginssuvesfuilnanidsoununniillounsduaingluansunnumuas

[ a s

- 33gunduns gaudeimunia wazlnyad e1v3elsadl

Hadeninadenisdnauladivudvlesnilfnenaeuvesaundndulsdmisinenasy

- Fudad wnduen Ands o3niesl wazadnssa Jaunluvee

'
a0

noAnssuMsltdelnl uagvimuninildenisitndgdinuliRuanvesussnvulunsammumuns

« BITUN AU wagsionsyNa guaing

L3 LY

FNTImiladEe “argnInviaaniien”

- gyl Avivuesan

97

106

115

123

135

143

150

163




o &

DwAdeuUsied U9 17 auui 22

NIUIUNITASNETIANINIUATINUUUIFIDIUIEY
wansandnunelusslszme

Thai Horror Film Creation Process for Overseas Distribution

WUOA 51991 TE*
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Abstract

This research aimed at creating horror film which presents the horrible scene for the distribution
to the overseas country especially ASEAN countries. The concept of creative research and stage of
film production were applied as the research framework. The methodologies applied in this research
were participant observation as the researcher was the executive producer of the film “Love Rain”
(the selected project), depth interviews with directors and foreign film buyers and related document
collection.

Results indicated that Thai horror films were needed in Southeast ASEAN market. The producer

got the brief from foreign buyers to produce the horror film which must have the real ghosts appeared

* 03, viangasAaUmansundadia a1vin1sdanisdeduiis anrtuiunn
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inside from scene to scene. The producer
consulted with the director to create the horror
film as requested from foreign buyers. The
producer selected the director worked together
before which had the most favorite work in his
mind. The director proposed one short horror
film and the producer agreed to expand that work
to feature film. The process of producing the film
consisted of the development, preproduction,
production, postproduction and distribution. For
the film “Love Rain”, the distribution process is
different from other Thai films that the producer
closed the deals with foreign buyers before

planning the release date in Thailand.

Keywords: Thai Horror Film / Creation Process

/ Overseas Distribution
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Abstract

This article aims to study the general characteristics of Urban Sketching and describe Bangkok’s
urban sketching style published on Facebook. Urban Sketcher of Bangkok has a variety of creative and
unique styles. The works are related to (1) symbols related to the monarchy of Thailand; (2) religious
and belief areas; (3) lifestyle and waterways of people in Bangkok; (4) The history of the area (5) The
architecture and buildings on both sides of the road (6) Transportation in Bangkok and (7) The com-
mercial and business areas in Bangkok.

Urban Sketcher presents Bangkok’s Urban Sketching, which is distributed through Facebook, the
personal space and Facebook of the Bangkok Sketchers group, interacting in a variety of ways. This is
an extension of the online community of people who are interested in popular Urban Sketching to
create a more urban Sketcher community in Virtual reality coupled with field activities through the use

of Facebook as an important channel for communication.
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Abstract

This research’s purposes are to study
on the samples to develop and find out the
quality of interactive video infographic media
for the evaluation of educational achievement
and for the evaluation of samples’ satisfactions
on the development of interactive infographic
media on social network. Our topic is work
process on television news of MCOT Public
Company Limited. Using tools are 1) Online
inquiry of needs 2) Interactive video infographic
media on social network in the topic of work
process on television news of MCOT Public
Company Limited 3) Assessment of qualities of
content and presentation 4) Assessment of
learning achievement of samples and 5)
Assessment of satisfactions. By collecting the
data from samples consists of 40 sophomores
of Department of Educational Communications
and Technology, Faculty of Industrial Education
and Technology, King Mongkut’s University of
Technology Thonburi from Television Program
Production class (ETM 215) collected by purposive
sampling and random sampling in group B. The
research found that “most of online answerers
(Google Doc) highly want video infographic media
on social network in the topic of work process
on television news of MCOT Public Company
Limited” (62.50%). In term of content, answerers
chose work process on television news of MCOT
Public Company Limited for the first choice
(97.50%). In term of color tone, answerers chose
warm tone color for the first choice (52.50%). In
term of graphics, answerers chose colorful
topics for the first choice (92.50%) and in term

of sound, answerers chose the topic with sound

for the first choice (100.00%). According to the
surveys of needs, The researchers develop
interactive video infographic media on social net-
work in the topic of “work process on television
news of MCOT Public Company Limited” The
evaluation from the experts including result of
assessment of qualities of content is in good
level (x =4.39,S.D. = 0.63), result of assessment
of qualities of presentation is in good level (x=
4.48, S.D. = 0.49) , average score after learning is
significantly higher than average score before
learning at .05 statistical significance and samples’
satisfactions is in the highest level (x = 491, S.D.
= 0.21). By this, the development of interactive
video infographic media on social network in the
topic of “work process on television news of

MCOT Public Company Limited” can be used.

Keywords: Development / Interactive Video
Infographic Media / Social Network / Work Pro-
cess on Television News / MCOT Public Com-

pany Limited
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The Establishment of Community Theater
KANTANA MOVIE MALL

1 ulalnyad* sunua suating*

UNANED

auAfe “mafarslasnmeundyury funuWisead”  Tngussasdifiofnsmaingsunisey
AmBuRsTesAuTBsiusesIialssnmeunsyLTL “KANTANA MOVIE MALL” wagtilednwiaufiswelaves
auluviesiuaradendosnisvesuvusouinwiogsia neldiBnsdnuludenunmemnisdunival
warl¥isns@nwBeUSunasihuuuuasuau lneAnyniugsialssnmeunsyuyy “KANTANA MOVIE MALL”

Tu 4 §¥a Faudadulsanmeunsidauinisud loud famiansieuazasugiond uazlsenmeunsileg
seridniiunisaine laun Smiansauazuasnus iansinenudy daulvgvesngudiegaiinuagiaig
aulalssnmounsyusutunuuarfusindulssnmeunsgueuiisnsnmeunslusadenen ngusogsly
Frinidlsanmeunsidauinisudife neeuarasegiond dnsdaluslutusing q dedsgauliidanay
wndu Tssnmeunsiidauinisudaie 4 fwiadulinsdearsisnisnanadidainu uenand Sslitadeiaiy
Tugudu q Mlallvlsanmeuns tufoneadyuvu wu naeidaviesiu Susmnsuaziadosiu ddumnuaula
Huethaunn Teefisneldannsmesinmeusiiiundnuasiveadyusuduseliiady Tnsagunanising
1 4 Foiauhaansonevaussarmdiesnisvesauluiosiulflussdundaaranunsoaamutudises
ns¥urunmeusiudauresiuluiuivhdlnald nedesuiunisioasnmaalirenndesiuuiunluusias

ViesduuazielviinUszansnngaan
AdAy: Tssnmeunsyuay / M3t / duaw gl wead

Abstract

This research’s purposes are to study the watching movies behavior of local people to com-
munity theater business “KANTANA MOVIE MALL” and to study on the satisfaction of local people
and demand factors of surrounding communities for the business. Using qualitative methods through
interviews and using quantitative methods through questionnaires. Study through community theater
“KANTANA MOVIE MALL” in 4 provinces, for theaters is already open include Phayao and Surat Thani,
and the movie theater is under construction include Trat and Nakhon Phanom. The research found
that most of the samples know and are interested in community theater “KANTANA MOVIE MALL”
and recognize that community movie theater that screened at a reasonable price. Samples in 4
provinces offer promotions to attract more people and have clear marketing communications. Besides,

there are also additional factors in other aspects of non-cinema such as local market and food and

* 599ANANS1A158 A5, ANERAUNTIUNSNARHD @nnTuniumun
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drink which has been very interested. The
revenue from movie ticket sales and community
mall is an additional income. In summary, the
results of the four provinces show that they can
meet the needs of local people at a certain
level and can provide entertainment for local
people in remote areas. Marketing communications
must be tailored to local contexts and in order

to achieve maximum efficiency.

Keywords: Community Theater / Establishment
/ Kantana Movie Mall
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Mobile Revolution: A Study of Factors Causing a Step to
Mobile Age in Thailand, and Following Impacts

Usiuens Suens*

UNANED

Ui TRdeagunsainamnlians vide Mobile Revolution Ifiintuudluuszmelne Tnetladuddy
AilsiAn lon 1) Insé@wikuu Smart Phone fislgausiuluBesvesthasuuududa wagszuulfianissu
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Adnfny: N15UGTR / gunsalnnmliane / wansenu

Abstract

The age of Mobile Revolution has already begun in Thailand. The main factors making the
country to this revolution are: 1) Smart Phone handsets featuring touch screen and computer-alike
operation system. 2) Fast and stable mobile internet capacity. 3) Smart phone prices and mobile
internet fees are decreasing. 4) Social network popularity is on the rise, creating a demand to a person
who never had a mobile handset.

The impacts after the Mobile Revolution are: 1) Message sender and receiver addict to mobile
device using. 2) Mobile users rapidly and recklessly communicate. 3) Mass media companies turning
to use more mobile media 4) “Clickbait” increasingly happened, luring a reader to click to read

rather than wrap-up the whole context like same old headline writing.

Keywords: Revolution / Mobile / Impacts
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Space Design on Stage in Thai Dance Performance
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Abstracts

The creation of Thai dancing art workpiece is proceeded throughout costumes, music, posture
and scene to represent the performance to the public vividly. Director and choreographer are required
to be acknowledged of stage aspects and stagecraft for space designing on stage. According to the
analytic research of Thai dancing performance, Thai dance art is generally delivered the performance
by Proscenium Stage or the illusion technique to frame stage space. Director will divide stage into 9
parts which can be designed into 2 different types. Firstly, Thai Classical Dance, the protagonist es-
sentially stays at the center of stage. Second, Thai Modern Dance, dancers are more likely to change
their position around stage. However, stagecraft and design are principally requiring balancing, unity

and movement direction for the performance elements’ integrity.
Keywords: Thai Dance / Design / Stage
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Abstracts

The objective of this article was to study the communication attribute of “Thai Happiness
Society” health promotion and to study the use of P of KAP model as a leading factor in this health
promotion. The conclusions of the study were: (1) this health promotion was a specific media which
had its own communication target. (2) this health promotion emphasized in using P as a core message
to persuade audiences to practice, then they could find more information to increase their knowledge,

and there was an attitude as linkage to both factors.

Keywords: KAP Model / Thai Happiness Society Project / Liver Fluke and Cholangiocarcinoma / Crown

Property Bureau Foundation
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Abstract

Communication of an actress as a character to audiences, the actress has to believe like the
character believes. Besides the actress has to communicate with the others such as Director is intra-
personal communication. It can help the actress to overcome self-attitude to love and belief the
character. So, this effects to Audiences’ Attitude to love and belief the character too.
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The Virtual World Brings Aesthetic Experience
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Abstract

The virtual world has become an important part of our daily life. With the ever changing
technological development, the virtual world does not only make lives more convenient but also
helps nourishing one’s mind as well as enhancing one’s aesthetic experience. By saying enhancing
one’s aesthetic experience, it means technology is used to enable users to experience a certain place
as if they are actually in that particular place. Technology allows users to experience the space with
all their senses and when they are in that space physically, they will feel familiar and comfortable

with it instead of being uncomfortable or scared of the place.
Keywords: Virtual World / Aesthetic / Experience
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‘Lumino City’Study in Relevance of Stop Motion Anima-

tion Featured in Creation of the Game ‘Lumino City’

Sakkra Paiboon *

Abstract

The purpose of this article is to review the usage of stop-motion animation feature in creation
of the video game ‘Lumino City’. Firstly, to be discussed is the type of genre this game falls into which
is a Point-and-Click Adventure game, how they are presented over the years, the mechanisms of the
genre, then into relevance in play theory in mass communication of the medium. Next is to analyse
the behind the scene creation of ‘Lumino City’ and how it shapes the overall aesthetic of the game
which affects certain gameplay mechanics. We conclude that the usage of stop-motion aesthetic in
Lumino City is merely visual attraction and can be substituted by other styles in order to achieve

better overall experience of the game.

Keywords: Video Game / Stop Motion / Interactive / Aesthetics

Inspiration

Stop motion is usually a non-interactive media where it is constructed and presented to the
audience and with the recent digital production technologies, it is now much easier to produce a stop
motion feature. In a medium as video game, stop motion has been utilised before although not in
the same scale as what Lumino City has achieved. What triggered this study is not just their techniques
in stop motion animation production but to critique on how relevance in its inclusion to the game

as its mechanics and if the stop motion is merely a cosmetic choice by the developers.

Objectives

1. Study the history of Point-and-click games and its relevance to play theory in mass
communication

2. Study the stop motion production in the game Lumino city to prove how relevance it is to

the game and its mechanism.

The Point-and-Click Genre
The Point-and-Click is categorised as sub-genre of “Adventure” game which started out as a

text-based narrative, the invention of a mouse as computer peripherals have revolutionised how

* Lecturer, Faculty of Communications Arts, Siam University
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people navigate and command in computer
operation which in turns, also provides a new
way to control gameplay of various games at
the time. Notable titles that defined the genre
are ‘Secret of Monkey Island’, ‘Day of the
Tentacle’, ‘Broken Sword’ etc. The genre
reached its peak with ‘Myst’ which was released
by Broderbund in 1993 made the genre became
more popular (Walker, Trey (2002-03-22). “The
Sims overtakes Myst”. (GameSpot. Retrieved
2017-06-15.)

Figure 1: Screenshot from the game ‘Myst’

The Major Characteristics and Mechanisms of
Contemporary Point-and-Click Games

1. Point-and-Click Adventure games are
controlled using mouse cursor to point on
objects, characters and environments then click
in order to interact with them. In some games,
it is required as the means to move the charac-
ters. Touch Screen input in modern mobile
devices have become a new home to point-and-
click genre for its simple controls.

2. Point-and-Click Adventure games are
structured with casual pacing which place no
constraint in time or limited number of lives or
continues unlike other genres such as action or
fighting eames.

3. Point-and-Click Adventure games
usually consist of considerable amount of
puzzle solving in order to progress, i.e. find and
use an object, combined that with another ob-
ject in order to use as set key piece to open the

door or move the narrative forward.

Other Notable Point-and-Click titles

Figure 3: Sanitarium (1998, DreamForge Entertainment)

Motives in playing this genre

Apart from the obvious reason to play
video games which is a mean to relax, there are
other motives that entice players to continue
playing the video game. Point-and-Click Adven-
ture games are heavy in story and to progress
narrative further, player are usually tasked with
set objectives to complete or exchange of items
to another non-playable characters. The acts of
collecting items and artefacts in-game, as well
as the sense of fulfilment in finishing the game
to the point of credits roll provides player with

plenty of motives to play on.
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Figure 4: Secret of Monkey Island screenshot showing control

and inventory items (1998, LucasArts)

The Classification of games

According to the definition of play by
Roger Caillois in his book “Man, Play and
Games”, which kind of play does the Point-and-

Click Adventure game falls into?

agdbn (competitive) mimicry (simulation)

alea (chance) ilinx (vertigo)

We can certainly rule out agdn and alea,
since Adventure games do not have competition
in its game mechanism nor do they contains a
roll of dice mechanism for random encounters
or chance to hit like Role-Playing games. How-
ever, it can contain both element of mimicry
and ilinx in which player can assume the role of
the protagonist in the narrative and the camera
movement of some modern Adventure games
can induce vertigo to players as well as simulate
adrenaline rush in certain scenes as defined by
Callois as the “momentary disruption of percep-
tion” (Callois, 2001).

The Play Theory of Mass Communication
Video games can be classified as a genre

or particular kind of game similarly to television

programme or films. We identified key elements

in common themes of particular genre as follows;

Formulaic elements present in Gaming Genres

Genre

Element Action
Location military base
Time future

Hero soldier
Heroine girlfriend
Secondary Characters hero’s partner
Villains evil alien

Plot restore peace
Themes revenge
Costume military
Locomotion military vehicles
Weaponry guns, knife

Table 1: Sample of possible formulaic elements in game genres

Role-Playing Adventure

castle island

medieval British colonisation
knight son of blacksmith
princess daughter of nobles
sidekick monkey

evil sorcerer
kidnapped princess
fantasy

medieval English
horses

swords, staffs, bow

pirate captain
betrayal
treasure hunt
old English
ships

swords, guns

(Adapted from: Burger, Arthur Assa, Essential of Mass Communication Theory, 1995)
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The most significant function of mass
communication is to facilitate “subjective
play,” to give people pleasure, an interlude
from the pressing matters that concern the
most of the time.

William Stephenson.

Video game such as Lumino City does
pertain the function in giving people, or in this
instance, the players, the pleasure and interlude
from pressing matter based on what William
Stephenson has described. The game Lumino
City also pertains the traits in the formulaic

elements of point-and-click adventure genre.

Game Production

According to the article by Gamasutra
(2015), the developers of Lumino City, State of
Play has initially been developing games with
partial elements which are hand-made. They
decided to push the limits of their production
further with full-scale game environments with
an entire model city. The developers used
Adobe Flash at first as a platform to visualise
how the design would look like before putting
it into full scale models. As for aesthetics choice,
one of the co-founder of State of Play, Luke
Whittaker has a background in Flash and has
been making games for online portals as well
as animations. He felt that he wanted to make
bigger games with hand-made arts which prompt
him to reach out to other artists to help making

his visions a reality.

Figure 5: Initial sketches of the game setting (The Making of

Lumino City, 2016)

Lumino City models was not created by
digital 3D environment, all models are mostly
hand-crafted with some laser cutting for tedious
and meticulous items such as the ladders and

railings.

Figure 6: Laser cuttings made for items that requires intricate

details. (The Making of Lumino City, 2016)

Figure 7: Construction of the Ferris wheel (The Making of
Lumino City, 2016)

Apart from the mostly cardboard-made
sets and items one of the visual aesthetics choice
that made Lumino City stands apart is the
utilisation of depth-of-field focus. By narrowing

the depth-of-fields, player will be unconsciously



o &

DwAdeuUsied U9 17 auui 22

guided to focus on what the game wanted the
player to focus on, for example, at one point in
the game player can tap on the blurred view of
the city in the background and the game will

change its focal point to the city, making it

increasingly clearer in focus.

Figure 8: Screenshots of Lumino City depicting in-game
depth-of-field shifts (Lumino City, 2015)

Figure 9: Behind the Scene shot in filming Lumino City (State
of Play, 2015)

Some camera movements seenin game

are the results of a controlled robot arm that
moves with the customised game controller to
move the robot arm around while the camera
shoot. This technique mimics the camera move-
ments usually only seen within other 3D games
where camera movements are actually a set of
codes to coordinates the camera position, angle
and shifts.
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Figure 10: Simulated camera movement with robot arm (The
Making of Lumino City, 2016)

Compositing Elements

Some scenes in the game requires
multiple shots as there are composited move-
ments to be shown to the player. This is dem-
onstrated well in “The Making of Lumino City”

app where State of Play explain how the shot

is composed.
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Figure 11: Step-by-step showing the composition of the
scene. (The Making of Lumino City, 2016)

Game Reception

Awards and Accolades

2015 British Academy Games Awards, Lumino
City won the “Artistic Achievement” category,
and was also nominated in the categories

“British Game” and “Game Innovation”.

2015 Independent Games Festival, Lumino
City was nominated for the “Excellence in
Visual Art”.

2016 Games for Change Awards, Lumino City

was nominated in the “Most Innovative”

category

Table 2: Awards that Lumino City has won and, or nomi-

nated

Overall, Lumino City received positive
reviews by various sources most notable men-
tions were from TouchArcade who placed Lu-
mino city at their Game of the Week feature
when the game was released on iOS platform.
Positive praises of the game revolve around its
visuals such as “It’s like a fairy tale comes to
life.” (Touch
puzzle adventure game” (AppAdvice, 2015), “It’s

Arcade, 2014), “a gorgeous

a huge, intricate world. Lumino City has a distinct
and wonderful personality. Stunning.” (The
Verge, 2014), “An astonishing place to explore.”
(Eurogamer, 2014) and “Simply stunning paper

crafted visuals” (TrustedReviews, 2015).

Lumino City is visually impressive indeed
however, it is not without flaws. First hand
experiences proved there are some elements
of the game that hindered gameplay, we find
the lack of some visual cues to let the player
know which objects presented on the screen
are the key elements that player can interact,
often we find ourselves tapping wildly on the
screen just to check possible clues. Some review
sites also picked on the similar gripe such as “It’s
sometimes tricky to tell what you can and can’t
interact with” (GameZebo, 2015). Apart from
lacking visual cues or making objects that can
be interact with more prominent from the
background,

Lumino City was also criticised for its
unintuitive puzzles as some critic wrote “many
of the puzzles in Lumino City are derivative,
obtuse, tedious, challenging to execute or some
combination of the four” (Pocket tactics, 2015).
One of the puzzles that gets to most players is
the circuit switchboard right in the beginning
portion of the game. Without consulting to the

in-game guide book showing that it requires

lemons, the puzzle is almost impossible to solve.

Figure 12: The lemon switchboard puzzle (Lumino City, 2015)
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Game Comparisons

In order to prove that the aesthetic choice
of Lumino City affects the gameplay itself we
take a look at other contemporary games of its
time by looking at similar elements. We found
two games with similarities in its mechanism and
two games with similarities in its visual presenta-

tion.

Games with similar mechanism

Love You To Bits (i0S) is a 2D point-and-
click adventure with cartoonish visuals where
player controls the protagonist by tapping on
screen to tell him where to move to. One of the
main distinction that made the game intuitive
to players is that the game will highlight object
as player character moves nearby accompanying
by a balloon icon depicting blue hand signifying
players to tap and interact with it.

Figure 13: Love You To Bits highlights objects that player can
interact (Love You To Bits, 2016)

Machinarium (Windows, MacOS, Linux,
PS3, PS4, PS Vita, iOS, Android) is a 2D point-and-
click game with hand-drawn sketchbook-like
visual. Machinarium offers visual cues similarly
to Love You To Bits, however it gives out more
information to the player in the form of
animated thought bubbles to tell players what

needs to be done or what object it requires.

Figure 14: Machinarium utilises pictorial thought bubbles to

indicate objectives
(Machinarium, 2017)

Both games when compared, have a
way to inform the player in its puzzle objectives
as well as clues all without any need of text or
worded caption. It can almost equate to silent
films where information is presented only in

visual format.

Games with Similar Visual Style

Tearaway (PS Vita) is not a Point-and-
Click but an Adventure game nonetheless. This
game has visual style of a handmade paper craft
like Lumino City, however, it is entirely 3D,
digitally made to look like actual paper with its
texture, shadings and simulated lighting. With
current generation of consoles and computers
it is possible to replicate the ‘authentic’ looks
of a hand craft visuals without having to resort
to manually crafting each model. In this instance
developing times took only over a year to com-
plete unlike in Lumino City which takes over
three years to complete. If Lumino City utilises
this technique, it could have saved a lot of time
in developing the game. Tearaway visuals are
certainly incredible and believable to resemble
the real deal, however to its own merit, Lumino
City visuals still pertain the authenticity of
physical objects.
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Figure 15: Tearaway’s faux-paper handcraft visuals (Tearaway,
2013)

Splitter Critters (i0S, Android) is a puzzle
game in its core. The game has a visual style of
a paper craft storybook with the mechanism in
the player swipe the screen to split the world
and rearrange it to guide critters back to their
spaceship (RAC7, 2017). Similar to Tearaway,
Splitter Critters created with a faux-paper
models to simulate the texture and feel of
actual paper. We want to point out that the
puzzles found in Lumino City could also
incorporate some form of interactive controls in
which player can manipulate the environments
similarly to Splitter Critters. This could have
immersed player to the level of control to the

surroundings.

Figure 16: Splitter Critters’ paper storybook visuals and ‘tear-

ing” mechanism (Splitter Critters, 2017)

Conclusion

Lumino City is indeed a great artistic
accomplishment in visuals, in gaming and pro-
duction techniques involving stop motion. What
it falls short is the lack of visual cues to inform
the player of objectives or identifying objects to
interact with. There could be a slight adjustment
in the game to remedy this problem, for ex-
ample, make the objects stand out by adding
short moments of shift in depth-of-field in order
to highlight said object. This brings its core vi-
sual appeal to rectify the problem without hav-

ing to resort to change the look of the game.
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Abstract

The main purpose of this research is to investigate the progression of knowledge on News
Reporting and integrate the knowledge academic from the course of Journalism, Communication Arts
Faculty in Siam University to the cooperative education working by considering operation, conclusions,
discussion and suggestions of 5 news reporting cooperation reports. It was found that the work at
journalism department in preparing practice the Siam Press Newspaper. (Journalism New Paper Prac-
tice) consistent and can be integrated into the actual practice. But there are some organizational
cultures that students need to adjust to their actual workplace. Students are able to adapt and

perform well.

Keywords: Cooperative Education Report / News Reporting / Journalism
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‘The Usage of Codes LINE Stickers

for Interpersonal Commmunication
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Abstract

The objective of this study is to find the use of code in the construction of meaning of LINE
Stickers which was used in interpersonal communication. The data were collected by qualitative
method through analyzing the top five popular LINE Stickers series along with interviewing from the
creators.

The study found that the meaning of all five line stickers series were constructed by visual
media which applied iconic and index signs to constitute the cartoon characters for facial expressions
and gestures, and symbolic signs in the form of text media to constitute the informal language for
communicating in each situation. The main content of LINE Stickers is maintaining and repairing per-
sonal relationships which are various depending on relations. Moreover, social and cultural contexts,
also, had effects on LINE Stickers creation.

The study also found that the content of LINE Stickers overlap and alter in different ways

relating to interpretation of communicators and contexts which predominated that commmunication.

Keywords: Codes / LINE Stickers / Interpersonal Communication
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Creative Content Intertextuality of Film:

Case Study Short Films Project Class 2016
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Abstract

This research article aims to study the intertextuality to create the content in student’s short
films in 2016. This is qualitative research by using participant observation as an executive producer.

The research found that horizontal intertextuality is conventional for special symbols and
conflicts. However, the modification of the original screenplay was reduced due to the limit of the
short film and the ability of the students to make the film like professional that are ready with the
budget, production crews, and the period of time to produce the film. So the students use the
reduction by interpreting the context and the environment of the characters which is suitable to their

ability and finish the project on time.

Keywords: Intertextuality / Short Film / Content
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Abstract

In this thesis, the researcher studies (1)
the exposure behaviors to the Cham Uat Na Cho
television program of selected Mahidol Univer-
sity students. The researcher also examines (2)
the perceptions of these students in respect to
the folk media program contents. Moreover,
the researcher considers (3) how the students
utilized the contents of the program. Further-
more, finally, the researcher investigates (4) the
role of the program in promoting Thai culture
for the students.

The sample population consisted of 400
undergraduates enrolled at Mahidol University.
Using techniques of descriptive statistics, the
researcher analyzed the data collected in terms
of frequency distribution, percentage, mean, and
standard deviation. In the testing of hypotheses,
the researcher employed a t test technique and
the one-way analysis of variance (ANOVA)
technique, as well as the chi-square (X2) and
Pearson’s product moment correlation
coefficient (PPMCC) methods. Findings are as
follows:

The sample population consisted of
more females than males. The highest propor-
tion studied in the science and technology
faculties. They were studying in the second year
of their programs with the highest proportion
having domicile in Bangkok Metropolis and its
environs.

In regard to program exposure behaviors,
it was found that the highest proportion of the
members of the sample population were
exposed to the program through its presentation
on Channel 1’s “Workpoint” at the time the
program had on-air presentations (Sundays). The
frequency of viewing of the program was not
monthly, but rather only occasionally and

never did they view previously televised

programs. The most favored segment of the
program was the “Choi Series.” Insofar as
concerns viewing characteristics, they only
viewed programs that interested them. They
viewed the program for purposes of entertain-
ment with family members.

In regard to the promotion of Thai
culture by means of folklore media, the percep-
tions and satisfaction of the members of the
sample population were at a high level. Next
in descending order were the perceptions and
satisfaction with the presentation of Thai unique-
ness through live presentations of amusements,
as well as program contents promoting Thai
culture, customs, and traditions. The utilization
of contents and knowledge obtained from the
program in the aspect of Thai culture promotion
through folk media was evinced at a high level.
This enabled the members of the sample
population at the highest level to become aware
of the need to conserve Thai culture. Next in
descending order were the stimulation of
greater interest in Thai culture and relieving
feelings of loneliness.

Concerning the perceptions and utiliza-
tion of the contents of this program, this study
showed that the members of the sample popu-
lation could strongly perceive the role of the

program as both a folk media and a mass media.

Keywords: Folk Media / Mass Media / Television
Program / Thai Culture
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Abstract

This research aimed to study the attitudes and factors affecting the purchasing decision mak-
ing behavior of consumers through the use of social media of female consumers in the Bangkok
Metropolitan area. The samples used in this study were female consumers who purchased fashionable
goods via social media in the Bangkok Metropolitan area. Four hundred participants were assessed

using quantitative research methods in the form of questionnaire. In-depth interviews with ten
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respondents were used as the qualitative re-
search methodology.

Based on the research, it was found that
female consumers with different age, education
level, occupation, average income per month
and the type of social media used in the overall
fashion choices had different purchasing decision
- making behavior of consumers through the
social media. The overall service marketing mix
attitude was related with the purchasing decision
- making behavior of fashionable goods through
social media in terms of the period of time to
select and decision for purchasing the fashion
goods from the social media. The overall service
marketing mix attitude, motivation factor and
the trust factor were related with the purchasing
decision - making behavior of fashionable goods
through social media in terms of the cost for
purchasing the fashion goods from the social
media per time.

The results of data analysis from in-
depth interviews revealed that female consum-
ers who purchased the fashionable goods from
social media had marketing mix attitude regard-
ing distribution channel and purchase process
inconsistent with the quantitative research. They
felt the process of buying fashion goods through
social media was not all safe and were con-
cerned about payment and shipping. In they
preferred to buy fashion goods through the store
rather than shopping through social media be-
cause they could see the actual product qual-

ity and it was easier to return the goods.
Keywords: Purchasing Decision / Fashionable

Goods / Social Media / Female Consumers
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The Factors Affecting Coffee Consumption Behavior of

Thai Premium Brand Coffee Shops in Bangkok
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Abstract

This research aimed to study the factors affecting consumer behavior regarding Thai premium
brand coffee shops in Bangkok Metropolitan area. The sample consisted of four hundred of the Thai
premium brand coffee shops. The sampling was chosen by random sampling method and a question-
naire was used as the research instrument. The statistics used in data analysis included percentage,
mean, and standard deviation. The hypotheses were tested by using T-Test, One Way analysis of
variance and the Pearson product moment correlation coefficient.

From the hypothesis testing, it was found that different demographic characteristics which

were sex, age, occupation and average income affected the behavior of Thai premium brand coffee
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shop at statistically significant level of 0.05
The social factors in terms of reference
groups, motivational factor in emotion and
marketing mix factors in term of price, personnel
and physical characteristics were correlated at
low level in the same direction with the amount
spent for the service at a statistically significant
level of 0.05, The motivational factors in terms
of reason and marketing mix factors in terms of
product and the place of the service were
correlated at low level in the same direction
with the trend of service at statistically significant
level of 0.05, The marketing factors in terms of
process were correlated at low level in the
opposite direction with the trend of service at

statistically significant level of 0.05

Keywords: Consumption Behavior / Thai

Premium Brand Coffee Shops / Bangkok
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Abstract

In this thesis, the researcher delineates
(1) the demographical characteristics of <Nang-
dee.com> website members; (2) considers the
viewing behaviors of the members; (3) examines
the influence of website design and contents
on the viewing of members; and (4) studies the
utilization of the website by the members.

In this survey research inquiry, the
researcher used a questionnaire for collecting
data from 376 <Nangdee.com> members. Using
techniques of descriptive statistics, the research-
er analyzed the data collected in terms of
frequency distribution, percentage, mean, and
standard deviation. Insofar as concerns inferen-
tial statistics, the researcher employed a t test
technique, F-tests in conjunction with the one-
way analysis of variance (ANOVA) technique, the
chi-square (2) test, and the least significant dif-
ference (LSD) multiple comparison method.

Findings are as follows:

The highest proportion of the sample
population were single males, who were thirty-
one years of age or older, holders of a bachelor’s
degree, employed as private company employ-
ees, and who earned a monthly income between
10,001 and 20,000 baht.

They had experienced viewing the web-
site for more than three years. They viewed the
website from one to three times weekly for
duration of less than an hour for each viewing
session in the time slot between 18:01 and 24:00
hours. In respect to viewing location, they
mostly viewed the website at home. The high-
est proportion did not participate in activities
hosted by the website.

The column to which the website mem-
bers were regularly exposed was the movie news
column. The highest proportions were inter-

ested in movie information integrated into all

forms. While deeming the language used as
semi-formal, they were of the opinion that con-
tents were accurate and trustworthy. The high-
est proportion needed improvements in the
categorizing of contents.

In viewing the website, still pictures
generated interest in viewing the website on the
part of the members. At the highest level, they
had need of viewing movie news on the first
page of the website. The “menu” was located
on the upper portion of the website. The colors
of the menu were simple and harmonized with
the contents. The patterns of letters in each
column differed in size and color. Design char-
acteristics for all pages were such that each
column could be completely read in a single
page.

The highest proportion of <Nangdee.
com> members viewed the website so as to
relax and to be entertained. They still used the
contents for decision making by virtue of using
website information in selecting movies to view.
They were exposed to movie information gratis.
At the highest level, the reason they viewed the
website was the benefits they gained in so doing.
Next in descending order were the contents and
design, respectively.

In hypothesis testing, the researcher
found that factors influencing the viewing of the
website were demographical characteristics in
the aspects of familial status, <Nangdee.com>
website viewing experience, weekly viewing
frequency, mean viewing time per session, and

the patterns of letters for each column.

Keywords: “NangDee.COM” Website / Website
Traffic / Website / Deciding Website Traffic
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New Media Usage Behavior and Attitude toward

Cashless Society of People in Bangkok
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Abstract

The purpose of this research was to study the correlations among new media usage behavior
and the attitude toward cashless society of the people in Bangkok, Questionnaires were used to
collect the data from 400 samples. Frequency, percentage, mean, standard deviation, t-test, One-way
ANOVA and Pearson’s Product Moment Correlation Coefficient were employed for the analysis of the
data. The results of the research were as follows:

Most people in Bangkok used Smartphone for access to new media and the most favorite
new media usage was LINE. The most active new media usage was 6pm-12 pm. Time spent was 3-7
hours per day. The new media usage for Cashless Society was at the lowest level (1.25 / 5.00). The
attitude toward Cashless Society was positive (3.45/5.00), Most of people agsee supported that Cash-
less Society will mod-ernize the Thailand’s financial system.

In accordance with the relationships among variables, new media usage behavior correlated

with attitude toward Cashless Society of people in Bangkok with the significant at 0.01.
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