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The Imagination of Golden Period in Krung Sri Ayutthaya Era

in Television Drama ‘Buppesannivas’
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Abstract
The research “The imagination of golden period in Krung Sri Ayutthaya era in

)

television drama ‘Buppesannivas’” aims to study meaning of imaginative space in the
consciousness of people. In particular, the emotional structure, emotional meaning, and
experience that connects the senses and values of today’s people through television
drama, based on Memory Studies. Using the narrative method with 5 participants in the
creation and the audience of television drama ‘Buppesannivas’. The purpose is to study
the imagination and the emotions of people in the present society in 3 aspects which
are imaginary place, the ambition and the identity.

The study shows that the golden period in Krung Sri Ayutthaya era is a dream
land that people use to escape from reality in everyday life. By reflecting on the scenic
lifestyle along the Chao Phraya River, the fertile, beautiful and peaceful. The ambition of
the people is a desire for the ideal society of the East that can clearly see 2 perspectives
which are the emperor’s and the Utopia’s mottoes. The identity of the community came
from the feelings that link to ethnicity, race and religion. This is the result of “story” that
was conveyed from a capital-centric perspective.

The co-imagination of people in Ayutthaya in this drama is based on familiarity
with past images as perceived, but the dark side is eliminated. This will help to cure the

identity crisis of people in present society.
Keywords: Imagination / Cultural Memory / Nostalgia / Identity Crisis
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Abstract

This research is aimed to survey the strategies of sexy marketing communication
for alcohol industries in Thailand since B.E. 2551-2560. There was analyzed from 120
literatures related to marketing communication of 10 popular beverage alcohol market-
ed in Thailand.

The research found that alcoholic beverage operators used all four types of
marketing communication tools such as public relations, personal selling, event market-
ing and sponsorship. The tools that were chosen depended on the rationale of the
marketing communication level based on the marketing plan and external factors such
as laws and state policies, growth of entertainment and consumer behavior. If any tool
has been unappropriated conditions will terminate immediately.

A sexy image creation is a combination of sexy images from the social and sexy
image of the beverage owner. There are collaboration together between entrepreneurs
and consumers. If any sex symbol is overlapping with art or obscene. The decision will
make based on the law whether or not to use those sexy signs. The sexy marketing
communication doesn’t a measurement for sales successfulness. But it studies about
what appeals to consumers turned to the product. It helps operators to continue selling

products and marked or put the marketing plan of their product easier.
Keywords: Marketing Communication / Alcohol Beverages / Sexy Marketing
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Abstract

Toyota is the best-selling car brand in the world with the highest sales in Thailand.
Improper driving equipment account for one of the causes of accidents. As an organization
with main business related to transportation, Toyota has initiated well-planned CSR
programs and activities. This comparative case study aims to dissect Toyota’s CSR
communication forms conduct through a Campus Challenge 2016 project, White Road,
by groups of Mahasarakham University students. Three groups advanced to the final
round of the challenge. By analyzing available documents and closely observing group
interviews, it was found that Toyota’s main CSR concept, “Toyota - mobility of happiness,”
is attached to every process of its business operation. While the students felt proud
being involved in the project, it did not influence their intention to buy a Toyota brand
product in the future. The projects conducted by the three teams were creatively
executed but could not change the found unlawful road using behaviors in the long run.
The web-based parking finding service development trended an increasing usage. It
deemed the most sustainable activity as it solved the difficulty of road using and

corresponded to student behavior of using technology as part of their daily life.
Keywords: Social Responsibility / Toyota / White Road Safety / Sustainable
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Abstract

The aim of research for present and convey the identity of Thai Song ethnic
group Vvia graphic information, quality and satisfaction evaluation of graphic describing
design and development information. The samples used in this research: 1) Ban Hua
Tanon community leader, Don Putsha Sub-District, Don Tum District, Nakhon Pathom
Province by Purposive Sampling to study the settlement, economy, society, lifestyle and
identity of Thai ethnic Thai Song group. 2) The five design experts to assess the quality
of Infographics. 3) Fifty people from Villagers, teachers, students in Baan Hua Tanon
Road, Don Putsha Sub-District, Don Tum District, Nakhon Pathom Province. The Purposive
sampling is used to evaluate the satisfaction of the media designed and developed. The
result of research found that the graphic presentation of the ethnic identity of Thai Song
ethnic group was designed and developed with the length of 22.5 minutes with in 10
videos, including the history, dressing, habitat, food, occupation, local wisdom, beliefs,
traditions, rituals and folk games. The results of the evaluation of the quality of graphic
media described by the experts showed that the overall quality of the media was high
(“xx”=4.24 SD = 0.67). The Satisfaction level of the media design was rated at the high
level (“xx 7= 4.20 SD = 0.46). In conclusion, the graphic design is a good quality. This can

be used.
Keywords: Infographic / Identities / Thai Song Ethic
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Abstract

The objectives of this research were to study (1) strategies used to create viral
online video advertisements; (2) strategies to disseminate viral online advertisements; (3)
the attitudes of online message receivers in Bangkok about viral online video advertisements
and their intentions in sharing them; (4) factors that made people share online
advertisements; and (5) the relationships between demographic factors and people’s
attitudes about and intention to share online advertisements.

This was a mixed methods research. For the qualitative portion, the key
informants were 6 creators of online advertisement videos, chosen from among people
with work experience of 5 or more years in the video advertisement creation business.
The research tool was an interview form and data were analyzed through descriptive
analysis. For the quantitative portion, the sample population was 400 residents of
Bangkok aged 18 and over, chosen through multi-stage sampling. The research tool was a
questionnaire. Data were analyzed using frequency, percentage, mean, standard deviation,
Scheffe’s test, t test and ANOVA.

The results showed that (1) online advertisement creators considered video
content the most important. They used presentation strategies of eliciting an emotional
response and appealing to viewers” empathy. (2) To be suitable, online video ads should
be 3-5 minutes long. The ad companies used dissemination strategies of promoting the
video, starting a discussion and arousing curiosity. (3) As for their attitudes about viral
online video advertisements, the majority of the samples gave a very high approval
rating for video content, presentation methods, dissemination and methods. (4) The
social factor that influenced the samples’ choices to share the videos the most was
friends. (5) The demographic factor of educational level was related to attitude about
online video advertisement creation strategies and video content. The factors of age
group and educational level were related to attitude about online video advertisement
creation strategies and presentation methods. The factors of gender, age group,
educational level and occupation were related to attitude about sharing viral online
video advertisements. The factors of gender, age group, and educational level were

related to attitude about intention to share viral online video advertisements.

Keywords: Strategies for Creating Viral Online Advertising Videos / Attitudes to Share
Viral Online Advertising Videos / Intention to Share Viral Online Advertising Videos
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Abstract

The study entitled ‘Marketing Mix In Service Affecting Strategic Image Via Online
Media: A Case Study Of Bangkok Airways’ of which main objective is to study Bangkok
Airways’” online media exposure affecting the company’s strategic image has promisingly
found out the company’s marketing mix and its strategic image. Quantitative research
methodology which consists of both open-ended and closed-ended questionnaires are
provided is adopted for 400 targeted sample who used to receive Bangkok Airways’
service.

Online media exposure is found to be at the moderate level. Information expo-
sure is the highest, followed by searching the airline’s information via Facebook, learning
promotional campaigns and activities via online media, and learning the passengers’
experience via online media that all are at high level.

Average service marketing mix (7P) is found to be at high level. Distributional
channels are at high level. Products’ taste and appropriate business class ticket price are
at high level. User-friendly channels for ticket booking and payment through application
and website are at high level. Promotions including special packages for the airline’s
activities, cabin crews’ etiquette while on board, staff’s appropriate uniform, and flight
punctuality are also at high level.

Average strategic image is at the moderate level. Overall service image is at high level.

When looking into details, the airlines standard, quality, and excellent executive

board are all at high level

Keywords: Online Media Exposure / Marketing Mix in Service / Strategic Image
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Abstract

This research aimed at studying the creative process applying the transmedia
adaptation approach from print media to short film “Too late” (Sai Pai Sia Laew)

Qualitative research approach was applied based on the data of creative works
action collected from production crews’ depth interviews, an analysis of production
reports and behind the scenes video clip and evaluation of audiences’ opinions towards
the film after watching the whole film.

Results indicated that the creation process of “Too late” short film started from
design conception which is “Penitence”. Once getting the main concept of the story then
the next step was design visualization that is script development then continued to
design development which is the production design including the preproduction process
which consisted of casting, location sculpting and budgeting. After that it was ready to
shoot the film. Once the shooting was finished, the file was sent to the lab for visual
and sound editing. This process was design refinement. On this stage, the film was finished
and ready for presentation and evaluation.

The evaluation technique for this research was to explore the audiences’ opinions
toward the short film after viewing the whole film. Samples thought this story is suitable,
good and worth to produce as short film and the content made them afraid of the drug
dangers.

Short film “Sai Pai Sia Laew” is Her Royal Highness Princess Maha Chakri Sirindhorn’s
work which was written in 1972, when adapting to short film, there needs to be some
adaptations. This is to comply with current social context and can facilitate audiences’
understandings. The adaptation was just some little changes in time and space dimension

not the main concept and storyline which is invaluable imagination of the writer. The
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main purpose for this adaptation is to transmit imagination from written media to audio-
visual media. It is required to respect the imagination of original writer. The main fact
and idea should not be distorted. What can be adapt is social context to fit with the time
and space of film distribution and audiences, also the film production crew should
concern about the visualization to transform the imagination in the written media to

present in the film and to make audiences believe in the content.
Keywords: Creative Process / Creative Practice / Transmedia adaptation
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The Signification of LINE Stickers from the

Construction of Personal Identities
aunesh Asiivs
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Abstract

This article aims to study the signification of LINE Stickers which were created
from personal identities. The data were collected from five sets of LINE stickers,
by depth-interview from creators, and analyzed thought the concepts. The study
found that the meaning of LINE stickers were conveyed by images and texts, col-
laboratively. The photos represent the real personal identities, on the contrary,
drawing images represent reduced personal identities which refer to the prototype.
Finally, the texts applied in LINE stickers was informal language to make commu-

nicators mutual understanding.

Keywords: Signification / LINE Sticker / Identity
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Abstract

The main objective of the creative research entitled “Visual Ethnometh-
odological in Romania” was to study of Romanian apparent daily routine and
common senses visualised through photography of the researcher as the photo
grapher. The concept of the work were “Romania: the Window to view the old
Europe” which divided to 5 photographic sets 1. Romanian People 2. Environment
of the cities and communities 3. Religion Faith 4. Romanian Food and 5. What |

feel: the Artist expression.

Keywords: Visual Ethnomethodological / Romania
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Abstract

The objectives of this research were to study 1) strategies used to sell fashion
products with live streaming via Facebook Live; 2) Facebook Live fashion products watching
behavior of consumers; 3) consumers’ satisfaction with the factors of communication with
fashion sellers via Facebook Live; 4) consumers’ buying decisions and their attitudes
regarding buying decisions; 5) the relationships between demographic factors and buying
decisions; 6) the relationship between consumers’ Facebook Live fashion products watching
behavior and their decisions to buy; 7) the relationship between the factors of commu-
nication with fashion sellers via Facebook Live and consumers’ buying decisions and their
attitudes regarding buying decisions; and 8) the role of family and friends in consumers’
decisions to buy fashion products seen on Facebook Live.

This research used mixed methods. For the qualitative part, the key informants
were 4 fashion product sellers who had 9,000 or more followers on Facebook Live. The
data collection tool was an interview form. Data were analyzed using descriptive analysis.
For the quantitative part, a questionnaire was administered to a sample of 418 consumers
who watched live streaming of fashion products via Facebook Live. The samples were
chosen using multi stage sampling. Data were analyzed using frequency, percentage,
mean, standard deviation, chi square and Pearson’s correlated coefficient

The results showed that 1) the fashion sellers used 4 strategies: (a) making the
video streams fun so people would want to watch, (b) building credibility of the presenter
and the channel, (c) using persuasive communication involving the 4Ps of marketing, and
(d) providing good after-sales services. 2) Most sample consumers watched the live streams
at home on their smart phones 1 or 2 times a week. They normally watched during the
time period 20:01 — 23:00 when they had free time. They participated by clicking “like,”

following and sharing. They were mainly interested in apparel, followed by handbags. 3)
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Consumers were highly satisfied with the marketing mix information that they received,
with the presenters in the video streams and with the communications technology through
Facebook Live. 4) After watching, 32.3 % of consumers decided to buy the products, 61%
were undecided and only 6.7% decided not to buy the products. They had a highly
positive attitude about their buying decisions. 5) Consumers of different sex and different
age groups made different buying decisions. 6) Facebook Live fashion products watching
behavior was related to consumers’ decisions to buy. 7) Three factors of communication
related to Facebook Live broadcasting, consisting of (a) satisfaction with 4Ps marketing
mix information, (b) satisfaction with the presenters, and (c) satisfaction with the Facebook
Live technology, were all related to consumers’ decisions to buy and their attitudes
toward their decisions to buy. 8) The role of family and friends was not related to con-

sumers’ decisions to buy fashion products seen on Facebook Live.

Keywords: Selling Strategies / Live Video Streaming / Facebook Live / Purchasing Decisions

/ Fashion Products / Consumer Behavior
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The Visual Language of Comics

Imagery of Current Situations
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Abstract

A current situation is an event that occurs over a period of time and
impacts society. Thus, comic illustrators often rely on current situations to create
a work that reflects his or her own imagination and perspective of the situation,
which they share via social media. Since communicating with readers via social
media is quick and easy, the author of the study chose to review visual comic
language drawn during the 18-day rescue of 13 Wild Boars in the Luang Khun Nam
Nang Non cave in Chiang Rai, to clearly understand the features and benefits of
visual language. Visual comic language is based on the imagination of the artist
using the facts which will garner public attention if published at the right moment.

. If this is consistent with the mood of the reader, the reader will continue to share
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the artist’s work on social media. Creation of comic language from current situations is
clearly beneficial to artists in terms of publishing work and in terms of readers’ ability to

communicate current situations.
Keywords: Visual Language / Comic / Current Situation
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Identity of August Strindberg’s Dramatic

Expressionism Creation
sl N1z

UNANED

U‘mmmL‘%@ﬂﬂiﬂumamﬂﬂﬁﬁﬂwwa@%ﬁluﬁaﬂLaﬂé’ﬂwmﬂlumsaﬁfwaﬁﬁ
azAshwLLdnnsatuiladveseniad ansundsn nanisanwnuin (1) Wnnsdeaue
lassasvesunagasuuvantiazas (2) nsuandeanvasesuaiazauianaelueeng
dase wWhumniiausmutdsileglédndrinvosinazas (3) msuananwaiiudiviay
WIINFWToUANIENIUNITAIvRYEE (4) NINENTYMTNTEnIuYdkaslantIuNIg
AYVOUUSUNNIFIALLALFAIALAT WUIAANIINITAYASUDIRRNER dnsumdsn vilmain
nssumadansazaskudnsnsatuiaiinnulanwuludiunisians 2wl uay
aafUsznaunm warldnanedudunislunisadeassauunasasaelnl

& acfd

AdAgy: azasfivundnwwsatulay / sefad ansusidsn / azasadelvl

Abstract

This article is the result of my study on the “Identity of August Strindberg’s
Dramatic Expressionism Creation” The study shows (1) Using the presentation
Station drama structure (Stationendramen) (2) The Way of expressing of emotions
and Inner reality that emphasis on presenting the truth under the consciousness
of the character. (3) Displaying a nightmarish or human’s situation. (4) The confron-
tation between the human and the world through reflection on social context and
character. Theatrical ideas of Strindberg’s plays lead to the development of ex-
pressionist plays technique, which are outstanding performances, language and

composition. Also, being a part of modern theatre creation.

Keywords: Expressionist Drama / August Strindberg / Modern Drama
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s urroulutasswinaseslanadedl 1 wazadeil 2 wiiesn A 1915-1940 AR
vanvaglunsnsazasnniu lnsusniduduAnasasniuuadnamsaduia (Expressionism
Drama) SaifunAnuaznsindeulmiilssunnudeumdsasnsulan wildunasasidesu
nsthiausuuudadion (Anti-Realistic Drama) warsssumAtien (naturalism) Taeiduuyuafnd
Burnamidewenuiaurlulssmaeesut Inedwiisin “Snamnsatuias” (Expressionism)
1AINNTIaTAUIN“Expressare” tnefl “Ex”fiannumunedn “eenun” @ “pressare”
faumnewihduna fu du Tu (mde Aniezyed. 2547) Wasnnduinsnsiilésudvanasn
Naauveau iz (Vincent Willem Van Gogh §%3megszningd a.a. 1853-1890) Aavziiiuld
namdeu “5195UsEaRUA1” (The Starry Night) Tul a.a. 1889 uazidnidsn yad (Edward
Munch S#3neglull a.a. 1863-1944) lunaau “WEean3n3os” (The Scream) A.¢l. 1893 Faa
sufindridumsitmunsngnliuifavzaitlvl seufmdwidlihuldionfauzuudu
5 TIDIN1TAZATAIY

avAswwdneusatuliad (azaswuiussetenssau) Whiawe “anuese” Tu
wnside uansmmlanuyudasislmilumeay nszayudgninedeuienseuielrdoses
naln Jalanmilairnenniatesing azasdeavioumnuindondauaslaud ingiou (materialistic)
Tulanfiduluseiniessudnalnmdinenmand wagneeuazuilvanindsaulyivaasiuain
msnsouiveneiasinang azasuilaumntougsaalussriasasalanadedl 1 uindy
Aowdoumufeuaunszivauanlud ae. 1925 udwiasasuuidnemsaduiladldidnud

i
Twasnsazasadelnd JaildufSSunwazasuundnamsatuiaduazyliinanu ot A

£

)
lodu ponas ansuadsn Johan August Strindberg) ﬁLﬁuﬁaﬁﬂLﬁﬁauumazm UNUTENUS Lag
Insnsvaiau é’aﬁuwmmaﬁuﬁgqﬁﬂmLaﬂé’ﬂwm‘”[,uﬂ'ria%ﬁaaﬁﬁamiL’JﬁLm'JLSﬂ%stai’fu
Tasveseeian ansuddinirfinamdensinuiievinaudlawnasasuaznisaiisassing
uMsuaEnesinnsazasyiul \losshennuddyannusenis naafe Usensii 1 sedad
ansuddindugdanasnaaesguuuunsaieasifasas dadugaFusuvesnisindouln
azasadelmisunseiildiunsendeaduffunidngavesnisavasasiolvsl Usznsil 2 wuafn
wagnanuveansundsnidun st gUsuuasmaiansnsuansas ATk b nunsatudl
a1l (Expressionistic techniques) aunelilinazasuuiwessuadaduazazasatslvndluaisuse
1 wazUsznst 3 wadamsazandnumsatuludidvinaden@ou fifu uazdnudeun
azasalylndyvisusiunatvaulasianzlulae. 1920 wu wwales 159 (Elmer Rice U a6
1892-1967) Tuunazasi3es “The Adding Machine” (1923) 1$n Aawwad (Marc Connelly
U A.A. 1890-1980) unazAs3es “Beggar on Horseback (1924)” 9939 Aouuy (George
Kaufman U p.6. 1889-1961) laeianizgiu latla (Eugene O’Neill U A.e. 1888-1953) Kusia
unazases “The Emperor Jones” (1920) “The Hairy Ape” (1922) way “The Great God
Brown” (1922) lnglannzuwiazasianuignssuvedledainasviounnfndnamsaduiudves
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ansuidsn wenaniuulAnveawndidsdnsna

Tngussasn AoavAsLarANeUAsiugARoN BENY arAT

Wiednwendnwallunis WUIIUAUINTT (Imaginative plays) VoI5OIU
a519assRar AL NTIN AT fiu Lidmes (Thornton Wilder U a.A. 1897-
aveseanas ansudsn 1975) 9MU0BALUURINALASLUULDRALSELADS

(Epic theatre) Ua9UWUTVOAN LUTIN (Bertolt

Uszleanifinndnazlasu Brecht A.A. 1898-1956) WAYWNAIUUDIDINS
NIIVLUIAALUNISES19dS5A 1J9nuuY (Ingmar Bergman A.A. 1918-2007)
avAsTiLunSnamsatuiad Wienns faazmulannstaunivlnveninsavasuay
WAIUINITUEAY WAZLUIATATLTY nsuansdrunisiuilauduiusfununin
a5eassanall Bnamsatuiudvesaniudsniues
YULIN

MsAnwunAIATInTg Bee “londnwallumsaiisassrasasiiuuadnsiwsaduday]
Yose0fiad ansunlsn” snannsAuasIuTINdeyaNuiisde lnans M58 9 (Document
Research) wazl433nsatasieiiilow (Content analysis) PnUNazAsEe Afinuen (A dream
Play) wlaifunwilnelag umina #mes uazunazasiBes ﬁagﬁl (Miss Julie) wUatlunw
Inelny wesaudnd g0
wurAaiiAgafes

uwrAnanSnUnsaduliadnials (W3eanudnanaseisual)

1 o WARAVBONTNsaTulain1daUs Tyagannalunsuaananumng “any
Sanfivingn” (being alive) sjauaniensusinimidnmeluseansyifsiudey uazthiaue
Ustaumsalmeensualunuanuniusionedng ndngunisnmisegfinsuansoaniiquuss uay
AL (exaggerate) MIsvuoAnaznsiiasunssnsalunsaun 1Ha7RaTuoE9uLss M3
asnassdvesdaluvzdndouninunduass (Distortion) insTafugunseing o lignuudeu &
maidoulmilasnisliduegianiudn sunssie 9 wiasnsnaisorsuaiesnsdsdngn vl
wszmudoiinisiiauslneenuisiistusimuenius ldasnseviliuyusueg

Y a

Wintamiunasals Aaluladiauedalzuuudnide (Subjective art form) Ae Anstiaue

% A a o =

ANuRseneglidndinusedunuinisvessiarasienaniuaiiiseaisual

anwazazasOnvnsaTulad
2 o NsuansazAsEnamsatudaizulueesuitiadunassy 1900 1asuus
tumalannaunssanssunagiaufad lnefigaEusuananudals unuazasideduam
\Hudadlow (Realism) wagsssuwdden (Naturalism) is1zluvasditnussunazasdaiions]s

a I3

LA NI wEUSzAMANEIN dnusaunazasonansadudarissuaian “Anuase” an
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drudnvesdnlanyud (nner reality) thanuAndieganeléidndrinuieiumunnisvesiazas
panuandliuIINg fedu “punse” luiruafvesnnfife Anduuundnide (Subjective)
i ndusounioutuanuaiwesdu Fumdemensunhnmmauedoruludnuue
limilousds shlfanazasUssanifdnuusiaifouluinanuduiann Ao Wunni
Uawau (distorted) mumnuidniindn uagensualvesiiazas Uuzuia uaen, 2541, u. 173)
ueniniinadeuunasasuuidnunsatiuia fo Gouvssensanmislanudinnniasdidi
aeuen inmsuanseeniitadeuraznsiiuaie ilewiudsiidesnsuanieen nsuansamidn
dushiiiennunduate nanenduwmsliiunguuesenesininiSoimes (Avant-garde
theatre) wiothazasiawetymidunluninisazas adsanmazasiiisatostumau Usvan
deau ienaiiles JududsdAludinuyed Lwiﬁqflagmﬂﬂﬁé’ﬂmﬁmm Thmsasaswiibe
TInvesyudieaiusaiiannuais anmiunngliifuduiissmsasviouliiiudsidouss
melu uazuansidsiirudiuindunueiiealdnssiusneusidutudedudaion Jean
wanmgAnssuludin wagldnmussersanuanudn mwddn Huas anuaziadesudane
wlan 9 finsednden I%ﬁ"lwuméy’u 9 fENNALin warfidnuwaznismdoulviniiewedesdng i
wanauansliiiiuiywdnnegnelisunveardesnalnuasineeans uywddsmmveeieon
TanTnquaznenmairsanmndendianii¥intagtu (fieds walna, 2542, u. 71-81)
ofad ansuadsn marumdnuniely

oofad andudisn Aadletud 22 unsiau a.a.
1849 ugnuesnsa eean$ ansumidsn (Carl Oscar Strind-
berg) uazofleuasn 9asn1 wesad (Eleonora Ulrika Norling)
TutaiiniAnluaseuaffiendiuin LLazﬁﬂ%gﬂmmﬁa
\esandnveswhnududunuindsduduazuszay
Haymduarane luvazansmiivhouduninawdsniaili
laifinanifesngn magnasias mNeINIuLAYEETindsenaw
vl sandemnailisunsneludsle Tneannzeeedslu

PrinsevesndeTinluivadvand waznanoidugnEus
auduRusidumarseninanfudon sefiwanandlilu
Al 1 nnenevetEnsY WHA8nTIUTEIA (The Son of a Servant U A.#. 1913) 983
1I5nlud a.A. 1874 LRGN
vaugiineny 25 7 Tul n.0.1867 pafiad ansualsn dusanisine
Mnlsseuisendnymoulats ndwntunldlddinssou

enndung deuiay wazdeuluivifiiesiunisunngi

uInendusunnan (University of Uppsala) wafldauuSaan Tuvaziieatuansundsniiaam

nengufiaviluinuans uailduszauanuduia dounladvihaudutdhindeuunai
asmladeRniluaiiou Jadugaisuduvesnsinaulugiusdnuseius

ansundsnisuansilInNauITalun1sUseNusu9991 Aen1lluunazas

UsziRmans (Historical dramas) id1a9A o “Master Olof” (neudsunazAsiaesilasunis

' ] o ' A = S a = = A Yo o
sngoalnluunavasadelniFossnuasaiiau) Anuilud a.e. 1872 danlasuussiuaalagin
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waallld (Shakespeare) wazieu3a dutwy (Henrik Ibsen) TneiFassnnanfamsuizuuazms
sodiuatandnslaiunmednluamssuil 16 udliléunsmeusuifannessedaiBewmes (The
Royal Theatre) ins1zunazasiansdansguiiuanidutazsemdlinny luumazaswildam
aua3aNedninga (Psychological realism) nsldideuann nsiuunynAuAed wagldnm
dnuallugauefvessazasuliluns@euldnasaasusuninduinnisayassauadis
Snansdiionn andudilinvinuduussanindiviesays viliunldnuiunoueadu
(Siri von Essen) assgnauusnyIfiukaud Wl a.a. 1879 ansundsn@euuiilenadunddsny
#lauEes “The Red Room” Fossmifeafunisidend miwauads mnuginaukaznisdons
Tudspungsanonledy Fuwnmadeuieedesdilmmnmaduinfeuififedossiuusama
U A, 1887 ansudidsnléideuunazasianuignisussumnideuideudafusds de
“The Father” fiifownanfsasnsussnianands uasinans fazasdan wnsn (nsse)
wazgnan nanafeeilalefiss vesnguane MausiaTy n19den waranudiiuslunseunia
FaaenndeaiuTinnsuasuresaniunidsniunssendimdszaulam wiloutuiravasld
avvtaumsusisnuiifumaiveaioonu uenaniluunasasssdidoniatudolumauni
wanuate Wy dnewlnfad dnesuufiad dvsimddudngu wasdalienedwnuiurednin
Tusa Madsuveanagvioudvsnannunazasizes “ldandly” (The Merchant of Venice)
uaziFes “wsman” (Hamlet) wasiadon wnadosdndas mauansseuusninduluiudl 14
wedneu a.A. 1887 flssazasandlu (The Casino Theatre) o4 nyalauany Usemenuunsn
Tnsdauanadunaaudetu unazasuaznisuansdosiléiluguunsdeuanisauosans
umlﬁ%aﬁgm%smdw “Artistic-psychological writing” A9 M3WBUUNarATITAaUz LazInINg)
AFsuauieuegnann Mlianldnaeduindeuunasasinsdvinafigavolsulugaiy
lulssazasuuinaaesawnumiuie (Scandinavian Experimental Theatre) i N3
Tawuainu Usemenusnia ansundsnlaveaasguiuunmsainsassauagsoganng uinsasas
WUUsIIUYIRTEN (Naturalism) fdeusingluumady “On Psychic Murder” (p.A. 1887) wae
48 “On Modemn Drama and the Modem Theatre” UaneUidgaiumndugaiiaulugiuy
thideuiilasinasUszaunnudida winnduliflenugy naneluaufngs waglifloditung
Tu U a.r.1888 ansusidsnldasmanusulanuegiann TuunazasniiGes “dag
3 (Miss Julie) Fassmanuindosinuvasmemuuasvieanineudy wardauansiulunss
U3a  ssawAsdase (Le Theatre-Libre) firadatusnifusasias 0asmau (André Antoine) Lty
FenfuFessmiluagasaziouanmaudsnuenaegisgnuneausuliivanivudugs
n&sniulud o 1889 wldussunazasiFes “Creditors” ui3a “fynin” Sadunis
Bousiofuanndsaulurngiunuuusssmitoumaunaua e eassdunaumunds
Ininen waznsliiadosusznevaniianansafianuddayys Tuidugauszmedunsesazas
wdnemsatuiadvosnlunanudiuson lnoluGessneuduiudaudsevinaiatiu
sl (Adolph) ndjsan (Tekla) wazanfiiinveaise (Gustav) Fadunsiisengnduanlugiuzane

v [

dnau Wndainduesiuilugiusiiselied unazasFestazviounuidnlalingda

q

AanuAadEsde Timwndunnufionuazihun@avauaaeuwienuduiusvessn lnegw)
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avuvangilu unaruansuditdn U “The Creditors”: Msynreuazisnnuaislugiuse
anudidinusseedn “Gunin” dundunaneiduiluirefissauging dadmilfinaeusey
wazmniuaiuteuinddsiveaagsrriamaniniisans () winwlddudesfiuanamom
lifiuseveanduluanuidsuiuuissnina fiftesdesinasviduiideniu widlldvhuds
wanennmsduesiunariy windungnsuenudugy uazilewnansevindmds
Srunaduliienausaiiuldvesnnfithieniumnidusud duelewinmifluiige-usidunns
uilogsdunTianeumsssfiiihauin mnvifvanindeididemss uaseuAafiuiad
AIAASEUNUATINN LasTINA dmarhdsTiasuuniunsswisanuazes mnwn3edes
simthlugvmgitevunefuuduasuaidetude” Seietumasanosidunisynisteud
dnadeuunazasuuidnansatuiaduesaniudsn
ilessheauduitusiuaseuasfiduguazauasionismgrieiunsseauusnlud
A, 1891 uazmaveniudananamedumugydonidgvesaniudidsn wasangyde
nadesggnivdny uarliuutnlul A 1892 ansudidindldudsnuadsiaostunia gia
(Frida UhY) dnuiisdefuianooanie uazdronduluegfiuedau udamuduiuslundsdfll
FuLaTIvasTinsuenfusgudsanausalsiioaunae
nEanuenNIsINassEAuTaesdmalrianiundsnldiTeuudens Jo91 “Inferno”
(1897) wuszauiunngiBend “usn” Inlavesnnduauiriu uazanuvadvadifivenisiau
usuUssm Usuay laem mnuieuuurmaudnslvsl (Swedenborgianism) HANUYBIRNEY
wansfiudyaaveInunszwe analdduaamiedale AnuAseamsensual uas
TsausvamiiBuresturumendauvliaunsondananuadisassdeoninldias Sannagdenamn
Ieinsenusiownmsideusgrsunazasios “fannsiada” (“To Damascus” A.A. 1898) ar3ud

s ¥

\Osnaevieuliiiuindiendy “auuuanuen” (The Stranger) WufuamanuasugunIaves

'
a ¥ U =

NN WIASIIATAT DT “1an” IneanwarlANUeUleanUNTIET9ERY TIUNALAT

g7}
'

=

GostinaneiluunazasiidudounasBilvugiian Tuilunanufinnazneuresauvainians via

[N

fuu dyeye wazanuAamdnigaranuiadunuarassuuuulnl wndauansseuuguvia
Fulutuil 19 ngrdnew a.f.1900 o Tssazas
1588 n5707RA (Royal Dramatic Theatre) Tu
nyananlaay

Tud A.e. 1901 ansunidsnluie 51
U wiwssnuiuineanmdgeniuesindde
Lasi3em vead (Harriet Bosse) vasviiuan
Juinnisazasiifindsadsassaogiaiy

W aulasuauguinin “Red-hot” nad

MR Wieziluriingidin lu

ASUALDSN NNDNY : ARSI “Dannunna”

a v [

(To Damascus) A.#. 1898 WAZATNYIN : hFA VBUUTINDIRTYNUATUAUAUN A
a a I [ 1 | 2
L‘%‘@\‘i “Jfimanen” (A Dream Play) A.f. 1907 An Lazdsla unnaulduriaiuianisasia

NarAn UM Ueulumennuldis Aunds

warAudulany @nsudsnlawsaun
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a¥AIL309 “A Dream Play” wiaidunwlnelutedn “dfinunen” (@519unan21n A Dream Play)

Y

HRnuUasunuasinfiunisuandlae unana asniee faiuduunasasuuidnunsatudagdilan

Y

il A, 1901 MneBunsumitluunazasiEes “Oiinue1” vosuwsna Annes (2525, U,
5-7) i . nEudAniiietesindulssaadnnuiuiiiheenvasunogaonin ogls
fiantuludhEsAntudsosiudn auRnuinumiaunaedunnsinndnedliens
audalUl waniduiinvesunazasdosl” uiiarasdesifasiiouanuiinfouasirunid
L%Wﬁ&ia%%iﬁaﬁqm mnﬁaﬂazmﬁ"aqﬁdw “The child of my greatest pain.” (Ghassan Awad
lbrahim, 2014, p.118) lnsw1lavanUassdeslrassaslivIunuinisuayldulusiad un
azmﬁ'aqﬁyﬂmaL?Juo?’ful,l,wﬂ'ﬁﬁ%auagﬂLLUUﬁuammemﬁiuﬁiﬁﬂzﬁmﬂzﬁﬁu wAdaslivigNag
vouiues kavansundsnlaliisnisdmadnladiinvesauluvuendueg iunuietanunse
nonyadnldnans q 513 Gaildnuaizuandnaiuly wasssfiduyadnudsvosau 9 ey 910
avasdosaniudiiindeiuiinfomumndnsinu wianfdeharuinldldegficuywd of
AanmPAnliamsousluuduuvads winyedfddimmamiaiieayvddowoundvaazuas
vhansuuuuswi issuddluiedian Wl ae. 1908 wfdesianisnlunisausandaiiany
wkenmfunsssmargydegnanade

FoNANUNATATANBI 309 “The Ghost Sonata” (1907) dnnansndsuind
“Strindbergs Intima Theater” lungsanenledy Juil 21 unsiam a.a. 1908 anTusidsnliaiig
Taniyaas AtenansaiTineglunanansiu sazasualnsidumeun (The Old Man) fiiiu
Tanfidunds duamsnasdulufoanunseruazmavaenasiiondeluomsmuudiniunssen
shuflamansna (the Mummy) wagiiniinEey (the Student) wildisuinsidusnudfiauysal
MdayuIU wagarmne Fsnsuanafanarndunisiiiausiu “Chamber play” S4nneva
pfidvEnasanIsuanILuy “The Kammerspielfilm” %3@ “chamber drama” lnegifuuding
T5tlgndnm (Max Reinhardt) 1un1sdanisuansasasvunndniinnulnddadmiudvungudng

v

wazsedwn$ Wsnuuu (ingmar Bergman) iugfiunmewnsuazasasymaion fedugiiu
Ailavswasiofinfiugunds nmeunsvesdnlnainaslinuadligenntn daugudnuas
Tnssdosdudou nevdaFendt “intimate Theater” afunsuanduiufivundniitelnddn
fugfu Winuansdiuaution warhinhusdowussnismavaaesadsihivlugnisiauagasaste
oyl

sosnvvhnuswiuAatudnemsatulind danisuansifiodn “nsenanssy,
WiaweuEmde” (Murder, the Hope of Women) Tutudt 4 nsnAu a.A. 1909 1598AINTY
Aounn Fadumanunsadassdunasasdusiussinsaniudiosn sean1s larewni (Oskar
Kokoshka: 3msnssmeaainis fiinagsiaus a.a 1886-1980) wasn3d tumAud (Frank Wede-
kind: ndeuyrieessiu (a.e. 1864-1918) WWuiiidnsnadAgvesnisavasadelny Tnsany
avAsuwILefia Buwnes (Epic theatre) Unavasiiovean Ao Bos “Juln” (Spring’s Awaken-
ing) T a.ei. 1891 Auld¥uanuissunsvaneluvansuszina viaglsy ain uasiode uasld
JudndeniluntsdesiudszneudmsuinSeulsenluawsm L‘”fjJut%%wnmaﬁséuﬁé?&ﬁmm
Aeatunsifineguosmnan amruneengluaznouondanu Gudusinaia madvl
dayvwgiamiae nsiSeu nsaeuld nsudady Anugneee ANl N15iiBase N13Feted
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1%
oA

Tunseu deadedls gniadu maduidn “3” iiin “1ar” naenauis mume Mmansumaiiing
Tuedligeuney tagtuunazasfananlignirunimusunaiaiduasasuseanduas dnuand
Tunaneuseine) TnefiGossmdoululuefin nanansiu u nersslng nandanewiy ngy
i3y vifeam uazanuigvindunils lnemenunardnsulddilummdeaniivenos ks
mausiaiu aeshesaUSsuiisuiigemiy fe §idn uwazvgan fe dnife vganinan
Tnwnenyy utifloisegnussiiuns udsanldumsmemiy dnsuiiuguduilinily fdsne
wingnsinlifuvensy wiviemjunduiadeulmimiieuay (faint movements) s
anldgydoanuulansewmuly ibimemivaunsolanUaesnuieeeninainnsned
wazUnuses nouazsmdeainiensauram L%'ulﬁmﬁuﬁma’mmahﬂejmﬁmmaw@qan
Favmn M AunzariumlY azasauassnssfneieuas vyl “miteu
ga” (like mosquitoes) Lionandsrumeseuii anuthaulavesnsiaussgfinnsitu
N3N UaENITUTINGVDIFIALATUINNIIUNAUNUY

NaIUAIRURBIN 309 “The Great Highway” (1909) azasiiflassai afududosnis
wumdluidaaniil (seven stations) Sauanssouugurimidoud 19 nuawius a.e. 1910 #ilse
ayAs “Intimate Theater of Stockholm” fagasazidudunudydnwal Wy mE dhpunms
naufiawaes (a group of Millers) wingud Agideu wudmaing (the Blacksmith) H19n1m tin
oo5unu AudUu 21ans ntes ndsan uazdiieu JusidmuanuAnuazesaiveusas
yAraRILYgN1saling 9 ludde ldamednniadn q nsyavesdivavasdluin laglanizns
namfesuguiidummiignnanduddngn navildilurnsdu antudidinidssuliotuau
ndnsuannlseusdunssmngons wdianuddlaliunazasdesiidumsasumanisel
youRAfnIuimszanrneresdin uarlurhedian 9 a.a. 1911 wthedulsaveauiuuas
uziSdlunszinzenms Prdunmigaievesdin mldeRuineiulunysanenladuaseu
Reduguamussiluynatu widdldsuaemneg uaznsiavainuniy q Mussma unsesi
Fufl 14 wwaneu A, 1912 ansuddsnlddedinlue 63 T

wnarasvesansuddsniuduliiaunnananudaddnlnadady nsdisadnas
Tulunigdnladiinvesuywe (inner conflicts human) KaaUN13A319E5IAVDUYININNTTA
Fossmdsh Ingeludin mnuianiiandinguaznisussnu ufuaninuAndainge
somnuidionns 9 unazasvesndsliaiunrndudassadioiuenuily uasngaandednin
MINMSUARIUIYSENNS FunsevisToves “eedad andudidsn” Ienaneiduduniswesns
Warnwnazasalnl waznanedundaindeuunazasatel

wnanwallunisadeassasasfivuidnamsatuliddveseadias aasumdsn
msfnwumasAning Ges tendnwallunsaiiasirazasniwuadnemsadudad
vo908iad ansundinunainmsfuaTIuTImdeyaanmilde Lanans 6151619 9 (Document
Research) uagdlasesiunazasizes dfimanen (A dream Play) uagunazasies faga (Miss
Julie) Usznauriievimnuidlalutuimemsaiassananu Ssannsaaguiondnwallunis
assassfarasnuudnunsaduliaivoseatas ansudosnls feil
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nMsuaualasIasIsvaIUNazAsHUUaIUazAS

1 « M3uansiiGosufeiuiniggianazanunndnsnuvesien Wudaedy
mMsaueEosTvesIININTINULazANMY Unazaslilasiaindendeiuazasiuge
nans Ai3end1 “Station drama” wielend1 “Stationendraren” (unwdnd) anifidieuls
fuesivesaras Inefidnwazidunou 1 lassairavesdessnliifousemnnisal inmnnsalina q
Aetulnetade lisfnuzse liFemudduron liflasedmunuuusununguiamg
wazna llflassadrsunazasmuuuuunazasdifagu (well-made play) usinuiishelasaadng
“unity of the self” Ae unazAsuANTALdwaIaNINIslavaIyAAa LavtiaueLnN1Te]
aneiudassluanuilu (the form of a dream) iialduasioudduainuilu (dream sequence)
fnndsmneshsanansaifinduldl feftassudidsnlfideuesuellumilide “An explanatory Note”
namddasadisazaslubes “Gwmnunda” (To Damascus) 91 “The Author has sought to
imitate the disconnected but apparently logical form of a dream. Anything can happen;
everything is possible and plausible” (Ghassan Awad Ibrahim, 2014, p. 119)

wnd A3ney (2525, u. 8) wladeerfiansudiilsnldnanteunagasides “Niauen”
vosmliluumiri “Gdsunremiiauenmanenuiludeniulivsfinzse uiidoed
wpalimesosesn oylsfienaifnduldvidu ynaadululduasguiniidaet nanauazanui
iﬁﬂiwﬂgaguuﬁugmmmﬁuﬁqLﬁmmum Junnnislanuauaseards uagsaudaudidunin
199 INANUNTIT Usvaunisal alunmussdn anuldansy wasdsildAnlinen....”

wonnt W, woa. @i (. L. Styan) namdsmsiinviuasunaununvesansusidsn
Tumiadedie Modern Drama in Theory and Practice 3: Expressionism and Epic Theatre na12
hidessthiausdsunaununiilldunynaeund (dassde Tmstinndu e f3one
nszdu dmsuansludnuuzasinisiiiesiuiselilaz 5aenses (febrile rhapsodic) Unaunin
WUUAUNINAY w’%aﬂuwwjmwﬁmLﬁuiﬂaaé?uﬂ (declamatory dialogue/long lyrical) un
aunngndaneuniegnuendiu lseideafuiiond massduvilounsliinsiay (Telegraph
staccato) $afUNIUARIYITMIA (spoken action) M3tAReulynagyTNIvBITiNLARLNLAIY
Sanmeluvesiiaas ileanusadnenenasualvesinazas

nsuandeanvasa1sualuarauidnaelustndasy

2 o azAsuuadnTsatuladysrnuaulanisdlalugunivedmiggyia el
mnudedn nsuaemANISIneueniianssadudaldmeUsannmanieduasiiofiy
Wasuudadls uazlilifieauyt gasimmnevesunasasegiinistomdenyudianogneldingle
Tilsvgariunazidalenaliuaninudnuazersunioonunlagdasy ionseduliauiidiinly
msAsuulasdnuliitu nisuansdaninaue “mauase” vedda q uisdirisieaduaudngy
Lisnfuseaviloudu “armaie” voufdu yuNosnmaiedaanzau (nner Reality) wioidy
Adiendesiuarmddn arwde vionnudosmsiliansofigadld Sdsiidugnddoiiay
drfsrnduuyud egragu Feamelu matuauniafesna azesuutiazuandiifuinunged
ueaiiulandustndls Tnelifuyud (hazes) WunasilumsihaueiFessnnsreduasi
azm‘ﬁqmﬂmmsmauaﬂ (internal and external) ﬁﬁumnmmaaﬂ%ﬁuﬁa (overacting)
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\Wuesual (represent Emotion) 11ANIIAIMNELAII MN9LLAULIY (exaggeration) wagial
Fagunse Wielifvuazlisuruanuduiiigndeuludslddiinuesiasasion wu dn1s
waeulmndndu vyudeu WususiiulanUsevann RaUnd (bizarre shapes) iszlinuans

v
v v

wdeulmguuuuladldiuandiiiiu “ama3e” fiegaeludnla (drama of the soul) fivdu
nsuansasdudaszannIsuankALELTSwesERdaman (Stanislavsky) WU 8199iins
Tawhnn imsmsiedeulnadienalnueju (mechanical movements of a puppet) 3
nanduiazaseerserumas Wusu wdeldnisnsevihfidedsdyayzuntegnaumu (symbols)
filuunazasides “Nlawien” mevmswanivnsensuainuieniiveny Umwumﬂdnﬁﬁudw
“Lifloglswflouetefisniinlinsen mszanudnslulnaniinsesi lnantianaduide” was
M NVBINBLEAY “Uensauliipug wetensnldluloAuAILnIauTNNTEMLn”

(W@ A3nnge, 2525, 4. 30) viseaniiagnumautinseuIaFeesls widhiSeuldause

'
a

nould AzesUILIINaUI naediluluneuiiagyn dniSeunanioandmenisantudunay iy

(unana A3nee, 2525, U. 59) fau fnungluvesitazasazgniLaueoenuagAuTaLiY
939 wazlinginssuvselidevesywdlunuulimloutingss

]
=

nsuanseenaNuiluiiazWanda vieiRefuaniunsalvesywd

3 « UnazasvesanuL s tauan mUsIEIMAvesIuiiuiauarlinsetu
ardusss usseimAvesnsuanspdneiuauily (dreamlike) nileass (surreal) tnglidas
nawileudousiin uithiaueamiluieiunuuan (nightmarish) seamensuaivesiasuaze
lalauade mslfuasdesahauuuudeite Wumslinuasuasdesaaanzgandng vidoiui
ddyresiiuiing fuogdluunarasidos “fiagd” (Miss Julie) fazasganafanmarmilu
doaziouanuiinnelunuesh “Fin. Aliin. ynetns Hufeusivesiinosaguufiath ase
TUdesq aundnazanasy suilisuindiludemids vrenue 5u§1udw§uaeﬂiuuaammﬁwﬁq
Feduedliiunsasnldios $Fndivsudonssann Sudslehazadlulild udduflind
narlan ultianunsooguutuld wasdufithselidunnasnies udauudausesduilainnasn
Suaraslilflasauniieanasn snasiiududed warddunnasnuuiuiuigs fufesina
adluldAudn worneiAnuuuduthele” (nssadnd qud, 2557, 29)

unilasgsiuansmuAniuunasasyosaniudLifnfiuaninimauiiy Tuunany
“apsudidn U “The Creditors”: maynneuasfisaruaielugiiuie” ves wesadng a9
(2012) nafianulisudn “...nuvesassuadinfeidenTemnauiinvednla 1nssnzivene
wsmifinssmsasdesaessnarmiiu widuiuilitfuiu uiassudidsnazmms “Uandes
WU 9 Vesuyudsiilimmsesnliluaingavieves A Dream Play”

Wil 19. uea. ALy (J.L.Styan) Silananiislunidsde “Modem in Theory and Practice”
agulenn pmmsuansaziiuusssnaruiiu thiaussgdanisusenuanniisuiuuiens
au Ao WunsBadeu (Visual distortions in the set) aInagAsIEVANABINTA IATIATD
nsaesIEasBnnuasasuusTIIRTen VilvanluszesUssniidnuasAnifiouluan
Aruasan Sadouitguiuargunss dumeniliung ainfagldsunsmnuidsitdndn
Anunnsanluaniiiugie wu fdnvusmauionnn dus [E8vieliEanann (Garish colors)
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Wieassenuianaumaule vierdulunuaidn
nfauaze1sunivesdiazasiinnd nande M
azasiianuidnuazersuaiedels Adnaliain

tJ's'mg]siaawmwaaﬁgﬁmmmﬁy’ulﬂuaﬂmﬂﬁmi
| senuuvanlifmuavietsusnanuiinduilvy
(locations are vague) Tuunindsmsdnaindiadlng

viefifissurgunsallaiitu udarndnaziimnumane
Tudsdnydnual faunngluunazasides “Gdnunen”
1 nande Tuuvazasanwazaindu “dsiamsen”
Usramivendusnaniiufiu wWisudeiinuyuei
k_ﬂ prmBTuINuAY sonuIINNasNLATyadn
LanaanBeyAsingg uazAnamzsenzsULiondy
Tumnszidn wiemnusglulifuaniidnduishasns

[ e
PP —

1

fusemglnlaiu neneruilaluiinAumnas

ogJommdeusznuiuiu Wisufenuduresding
Lifflasy uiiiloineenlundunufiuanuinaan
Wulimniiesamonuimssid ey
Pusnanarariaa dafuuenainuanuvesans
udsnazuansnnuilunudnuarAadzwuudninga
FuiladeoninagaBaseidl INUAZAINNITLARS

¢ al

gadlanunnneiidydnwalitneanunuiiaLag

AN 3 (V) AnlsearAs “Intimate

o e s A0UNTUNLY YT ABUNTYINAIBUBNAINAIN
Thatre” U89 99NEA ARNIUALUIN Iuﬂga N o m o aw ao
. . o wdanslhdssvsenusiazianyazianiy 9w
anenlaay (Na1d) 2192NT09 dUsSU y - .
o o YBINIUYA NITITAMUREY MITHAUNAIUTINIZNNT
NNTULARIAZATIN L3BY “Ulnunen” (A o a4 . -
, NANULFLIAUAT N1559UsEaULEsS (Choral ef-
Dream Play) (819) ama1n asuans ° o I o W 4.
o fects) vioideanasiliunlunanfesiu lieaina
82AIL399 “The Ghost Sonata” o - .
Ausdnvesnuily fwannuaulavesay way

WU lgINUBNUYDILTDUNBFDANSTIUUNALAST

NINAUETEYMTNsENINlantas Iy BINIUN T oUUTUNN A IRNLAEAIaL AT

4 o Msnddgminssarialanuazaned e Sesasiaueduauvesdsnumie
yumeslanluwiy eazvouuuAnnuiduaiimiedessnaudumaivesiiouludany
A EYeIATIUAT @Al Msilos gaEvnTI ANwMmeEeana (Inglawznnsaind
o) viownAniansoonmesuInineuazdsan 1wy mumels mNdh Anume Aslas
ATNFEAT uUaUURLBLRA AU Asuvanise anuvaenans wasdnunlhildy
Suussingumeimusssy wu anuanduvesmaumiernuide mnelinnudoingaunisal
MnaninsadadouanminuyudlimuiuansszaumsnimeesualiioviliAnnsaugmg

g awemduldldlunsmusudynngrunuesiunisnszyiing 9 dausingly
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unazasFosdiinangn ansudiinuanwimuziiodfuzeamionszdn lagldfazas “San
W5zduUN3” (the daughter/the daughter of indra) lnglvifianumanefalaglidGenin “wszg
lduw” vide “wszfliasanunlusndni” lngsmdesasngmmduluvesyvemniieaylsidila
wanywdmenuealiandivenal windudeswnndnsuiuegiunisdeuiemeiinlulan
uywe uazgnassichelinTavestin e “San” eweBossndaudeineg Tulanuyudaznan
1 “oflanuyudl” Asemuyndeniiusssunilan (Etemal God, hear them! Life is evil
Human beings are too pitied.) (Ghassan Awad Ibrahim, 2014, p.121) Lﬁ@@@ﬂﬁﬁjﬁmmzwﬁﬂ
Tuenallsiuiueulu@in madilaannzneluvesyanaiiieyesimssenvesiamiiuyudUseeay
og fadnanvesaniudsnit “I dream, therefore I exist.” Tudndunils asSusidsngemis
Ysulgedenulviifnanuaunaiusenintaniisiindeuiuinlavesuyudaenislidiasasiu
anwaugiavasilounieny (Mythic characters) wansianisarsivasanasiuludnleagiin
sgwhensueunduTaInuTUaENUhypRavesiiuauAeusnSuanuuseeniduyaraie
wnanevaneau lurnuiuveas swihagnusuedduunumeng wsdsuluGeslasdsman
e fhagashilidnuardaanyana widusummweangudmiioazvioutiymvosdnm (v
azaslugands 1 vesariudidsnlifinsszyfnudede) Mazasden “Gue” “We” “gnue”
“Ugyms” “nneany” a4 diluunazasizes “dinmen” fagasauau lenandedinm
1 “wimninidugusesiudeay Slilduilitu wfgalilld Liflerlslifuty in3eadnsly
Tssufazngarineu Ilanuviesauy $rusi iudeutizdunun dusrnuiedauaznunrniu
3seaniesennunudulssamenunaumuiiuausiiusieuetnd uduslferlsmouuny
Thedz?” (umana @3nes, 2525, U, 69) Feiudhwaziasasduddedeudysnvaniody
Fununedsny wisuwlanusznain (grotesque) uazlianass (unreal)

ayU - iEuFuanuesaniuR D fnldagiouriruz e s AToLU AL T
WeuleaiuTinuazsuuuuanuduiusinunisausa msthiausiiueueynnisnseviuayide
TanovesiiazasedaviBunuaziivaua ion1suansmnuAnfiufefuanusEniame
(Battle between sexes) soanansudliinlivaassnisaisassAnanulagTBusmeaiinluly
Inlavesywd suannInfuknwAn ensual annzdnle videdsfiveusgnelusenunlisls
Winaeedau ﬂwlﬂejmsﬁwmLmesLﬁﬁsmmwwwuﬁﬁaﬂ'jw “Artistic-psychological Writing”
ANNNYIEINREIIRATANE “ANaTe” MeladnladTinuidndyninvesysd vinlvian
anunsadievennInInsIuTesywdinuemasioudsnduaziasasiidufumures
Finuvewmiiens (Mythic types) amnisuansaiiounnuiusuliisaiiiosdenles (The dream-
like life) Tngldnsudnauelassasiawasunazasuuy “annilazas” (Station drama) a319a53e
unniaazeneviounaunnilisoiles msiausesdusznounn (wasuazarn) aslounmly
asiuThiagnFanduarludedydnual nawazanuiilignidindmnegisannsausngle
otradudaszldnaneduguuuunisuansiddvinaieuuidninsatulaiaionds (Later ex-
pressionist plays) kazd1UNITUAAITILATE

msfnwendnuallunisadassdasasnfiuundnemsatuiaivoseriad ansuiidsn
usnnyauselevinainassinanufaUsnanisuansfiiudeaisauAnuazonsuaiide
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Anweafiunisedoulmnearude weysnglunssunvamisdinulifivu Sinmsdsundas
fanaadignEuduannsilaluannrlunueaavilugdsuulaunesluvesyana
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Drawing, Painting and Digital Painting Series

“Sensoji Temple 2018~
GERE AR Pl

UNANED
unauiiifnguszasdluniseduienssuiunisadisassdnanuady
ININTIN UardnInssumdvia gn “Inwuled 2018”7 TaedWeuldsuussiuanalaainnig
wiumaly s ngalafien Ussmaddu uaziinsissiduuannudnuaziilugnssuiums
afsassresnudussuu Fmanuadiassdfididaamsouseonidu 4 Ussiande 11a
i Madunaudtn 3nsnssufiosasan wardnsnssuiava dusasUsuamaidety
wazdadosfinilounazinafiy win1sLARIEDNTBIAINIMENETBINANILE IAIUaRIDBN L
Faruiransadeasiegneldunmudnagy SunandiifuidndnuaiiiAnainn
iyjimmﬁijﬁﬁmﬁwuﬁﬁmLLazm'mﬂ%’ﬂnﬁwaaﬁuﬁmﬁm%magmﬁw’%wmmfm
Duanmiveadielulanadslmivesinwuled

ANRIARY: NIASIETIA / 1AL / FRINIIU / ININIIUAIITE / Inwuled

Abstract

This article is intended to describe the creative process of drawing, paint-
ing and digital painting series “Sensoji Temple 2018”. The author was inspired by
his trip to Tokyo, Japan. And analysis is a concept and lead to a systematic process.
Successful creative works can be divided into four categories: drawing, drawing
watercolor, acrylic and digital painting. Each type has its own advantages and dis-
advantages that are identical and different. But the expression of the meaning of
the work still expresses clearly that communication can be concluded under the
concept. It represents the identity created by the integration between the cultur-
al and spiritual pathways of the spiritual realm and the context of Sensoji Temple’s
modern world travel.

Keywords: Creative / Drawing / Painting / Digital Painting / Sensoji Temple
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Abstract

This creative academic article in ““Meta”, Stop Motion Animation Pro-
duction for Faculty of Communication Arts, Siam University’ aims to present the
knowledge, techniques and tools involved in producing the Stop Motion animation
piece of the titular titled. The objectives of this study are: (1) Study the creative
process in integrated types of stop motion i.e. object-based and pixilation, as well
as the creative thoughts in visualizing each key scenes for audiences’ understand-
ing. (2) Identifying problems, limitations and solutions that were used to solve them.
The outcome of this study will be used to apply in teaching the students at Fac-
ulty of Communication Arts, Siam University. In this creative academic article will

utilize the commissioned stop motion animation “Meta” for the Faculty of,

* Lecturer, Faculty of Communications Arts, Siam University
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Faculty of Communication Arts, Siam University which utilized as overall introductory
video clip at the faculty’s YouTube Channel. The author of this article was the produc-

er, director and editor of the project.

Keywords: Stop Motion / Pixilation / Meta

Inspiration

The stop motion animation “Meta” draws inspiration from the self-referential
aspect of contemporary media which often references itself, its genre, or the actual
production itself. The famous usage of metareferences in media is not something new
or breakthrough, it has been done in various forms of media throughout history. Meta
references can be found in literature, painting, films, comics, etc. however, the author

drew inspiration mainly from the films.

Metareference

Metareference is a form of self-ref-
erence which refer to itself in various differ-
ent methods, to draw attention to, or re-
flecting upon issues within itself, the media

or methods utilised in turn, “self-reflexively

become objects of reflection and commu-

nication in their own right” (Wolf, Wemner. Figure 1: figure showing the famous
2009). A more colloquial term of metaref- metareference fourth wall break in
erence is ‘Breaking the fourth wall’ coined Spaceballs (Mel Brooks, 1987)

from the work in theatre, where the fourth
wall is “the invisible wall which is imag-
ined to exist across the front of the stage

in proscenium-arch staging, which separates

the audience from the actors and through
which the audience can see but the actors

cannot” (Mangan, 2013), to break the fourth

Figure 2: figure showing the titular

character Ferris Bueller addressing

wall, the theatre performer turns and in- the audience after the end credit

teract with the audience, hence the fourth

wall is broken. Examples of metareferences
in popular media that has influenced this

work are as follows.
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“Spaceballs” (1987)

This 1987 Mel Brooks comedy famously has its characters pop in a video of the
film itself, finding themselves on the screen. Rick Moranis hysterically says, “What the
hell am | looking at? When does this happen in the movie?” (Strassberg and Rodriguez,
2014) The main humour of this scene stems from usage of life feed to mimic the rolling
of the film currently shown that infer to the audience that what the characters experi-

encing is concurrently happening.

“Ferris Bueller’s Day Off” (1986)

The titular character often breaks the fourth wall by talking and addressing to
the audience as if he is the audience’s buddy, starting from the beginning of film to tell
about his technique to fool the parents up until the end of the film after end credits

rolled to tell the audience to ¢o home.

Case Study: “Meta”

The author was commissioned by the current dean of the Faculty of
Communication Arts to create a short stop motion to shortly demonstrate the faculty,
the students, and what can be expected. The brief specified the usage of stop motion
as the medium of choice, mainly due to the physicality of the art form as well as how

the digital imaging technology enables

more accessibility to the contemporary

Equipment generations with its unique charm of its

The following equipments were ‘rawness’ and ‘practical effects’ that

used for the production helps distinguished itself from other uni-

1. Camera Gear versities” introductory video clips which

1.1 DSLR Camera, Canon FOS 5D are mainly 5-10 minutes story-driven

Mark Il and Canon EOS 600D plots and dramatic or effects-driven

1.2 Lens, Canon EF-S 18-55mm productions. The stop motion “Meta”

f/3.5-5.6 1S, Canon EF 24-70mm f/2.8L utilizes a combination of stop motion

1.3 Micro USB cable adapter technique with ‘Object-based’ stop mo-

1.4 2 Tripods tion and ‘Pixilation’ that involves human

2. Lighting Equipment actors moving frame-by-frame to convey

2.1 2-4 LED Bulbs and mounts the story. Multiple camera angles are uti-

2.2 Light Stands lized as if the camera itself is a charac-

3 Software ter and narrator that slowly revealing the

3.1 Dragonframe 4 scenes, thus slowly letting the audience

3.2 Adobe Premiere Pro CC know they are watching the metarefer-
ence of the video being produced.
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Pre-Production
1. Obtaining the brief and requirements
1.1 The clip uses stop motion as demonstration to capabilities of stu-
dents to produce a stop motion production
1.2 The stop motion should involve a Lego® Minifigures as a character
1.3 The output must not exceed 2 minutes in length
1.4 The output should demonstrate the students’ life, working projects,
and facilities.
1.5 The production utilizes students as cast and crew to practice their
skills in media production.
2. Draft up the script and rough storyboard sketches to explain each scene.
2.1.The author took keen interest in the idea of self-referential Meta
in contemporary media that parodies or refers to itself as such and using the creative
process itself as the means to convey the message.
2.2. The key scenes are laid out chronologically as it happens

2.3. The transition from one ‘view’ to another ‘frame
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Figure 3: figure of draft storyboard to convey ideas

of each scene and sequence transitions.

After the story has been approved, the author contacted the students regarding

this production in order to set up the designated date and locations.

Production

The Production team consists of a team of students as both actors and crew.

1. Camera Operators (Students) (1) Controls the operation of camera for each
shot and (2) Checking camera focus and kept consistent settings throughout each
scene

2. Director (author) (1) Oversees the production process and (2) Direction of

movements and charac ters actions. (3) Keeping tracks of completed scenes.
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3. Actors (Students) (1) Acting in each
designated scenes. and (2) Camera operators
become actors themselves at the key point
transition.

The author stood as director of the
production and at the beginning of shooting
day has gather the cast and crew to explain
the roles and how the production would be
filmed. Each scene was designed to be shot
consecutively and chronologically, as the stu-
dents has experiences in stop motion produc-

tion prior to this production, they grasps the

production basics easily. The author explained
Figure 4: figure showing what is required of each scene while allowed
production process creative freedom of the crew as to how to ap-

proach the making of each shot with available

equipment.
Once the crew has decided on how to film the scene, the author had them
testing out the camera movement with video clip through their mobile phones to see
how it should turn out. The production scheduled to finish within two days, with some

incongruent transition that require minimal reshoot in the second day.

Post Production

The post production process consists mainly of collecting all photographs from
the two main cameras then processed and edited with photo processing and video
editing application software as follows.

1. Import the photographs into photo editing software Adobe Lightroom, then
proceed to batch crop frames into consistent 16:9 format ratio.

2. Check each frame for any inconsistencies and remove them in necessary.

3. Color correct some scenes for consistencies and continuity.

4. Export the edited frames in sets as JPEG then import them into video editing
software.

5. Video editing by putting each frame into consecutive order, adjust speed and
duration.

6. Adjust the key transition frames for continuity.

7. Adding background music to match the pacing.

8. Adding minor special effects, as well as color grading each scenes to make

them stand out.
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9. Export the edited video in 1080p HD format suitable for distribution via online
platform, i.e. YouTube

In order to let the audience submerge into the Meta of the process from one
format to another, l.e. from paper storyboard transitioning to actual Lego stop motion
then, to how it was shot to how that behind the scene was shot, to the post processing
of the prior behind the scene. The author who edit the footage must utilize the frame
to make one appear as if follows the other. This is done by scaling the frame, rotate etc.
to match the previous frame. At certain transition scenes the frame is repeated without
audience suspecting that it is a repeat scene, this method was achieved by scaling out
the frame as well as rotate it slightly so that it matches the camera shaky movements

of a stop motion.
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Figure 6: figure showing key scene of transition from paper storyboard to actual

Lego stop motion

Figure 7: figure showing transition from the Lego stop motion to behind the scene

of this production

Figure 8: figure showing transition from the scene depicting stop motion produc-

tion to behind the scene of itself.

Figure 9: figure showing the transition
from behind the scene of itself to

the actual editing of the prior scene.

Figure 10: figure showing the charac-
ter breaking the fourth wall by nod-

ding to the audience.

Conclusion of case study

The creative process in the
stop motion “Meta” key elements
are how each scenes depicts pro-
cess of producing the stop motion

and the transition that connects the

frames from paper to Lego Minifigures

to the person behind the camera animating the Minifigures to the crew behind the

scene to the whole team revealed to be editing the prior scene, thus creating the

allusion to meta in the production of the stop motion piece itself. The conclusion of

this case study is aimed to identify the creative processes involved in the production,
problems, obstacles and limitations as follows:

Camera movement: the camera of this stop motion does not stay put,

1 o the camera itself has to move at the same pace as each movement of

the character or actors. The crew must work together to move the camera along the

designated path as well as making sure the subject remain in the frame. Utilizing the

recent models of DSLR Camera which comes with rotatable screen that can be viewed
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from various angles has helped the production immensely due to its flexibility for the
scene required.
Matching the transition frame: due to scenes require switching set, the
2 e Crew is assisted by a computer software specializes in stop motion called
Dragonframe, this software enables the feature ‘Onion Skin’ which overlays the com-
posed shot with Live View from the connected camera thus the subsequent shot can
be aligned to be as close to the previous one. Despite having an assisted software to
compose the shot, the scene still require some editing in order to match the frame as
close to perfection as possible.
Reshoot: the planned production was to have it shot chronologically, the
3 e Crew ran into trouble figuring out how the first scene should be shot, sub-
sequently delaying the following scene of Lego stop motion. The crew decided to put
the Lego stop motion production to the following day, and focus the efforts in remaining

scenes as it requires more manpower._
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Abstract

The first objective of the Development of Specialized Print Media ‘Don Kai Dee
wisdom’ was to study the history and the process in making Benjarong that could be
used create image of Don Kai Dee Benjarong village. The second objective was to study
the process in developing the Specialized Print Media that lead to receivers’ fulfillment
of the idealistic self while experiencing Benjarong as Thai products identity. The last ob-
jective was to evaluate the result of community services for development of specialized
print media ‘Don Kai Dee Wisdom” of communication arts faculty, Siam University. The
sample selected in this study comprised craftsman, manufacturer and tourist visitors who
had visited Don Kai Dee wisdom exibition number 400.

The result of development of specialized print media ‘Don Kai Dee wisdom re-
vealed that
provide and publish information, cooperating the Identity and creating the good Image of
Don Kai Dee Benjarong village and insert the fulfill of idealistic self of the consumers while
experiencing Benjarong which was developed to be 4 types of specialized print media (1)
The books ‘Don Kai Dee Benjarong Village : Benjarong Wisdom’ (2) The infographic and
video media showing the process of producing benjarong (3) The stationary set of Don Kai
Dee Benjarong village and (4) Souvenirs set of Don Kai Dee Benjarong Village. The eval-
uation results of the specialized print media ‘Don Kai Dee Wisdom’ found that (1) The
book development for provide information about Don Kai Dee Benjarong village was at
good level. (2) The info-graphic development for publish information about Don Kai Dee
Benjarong village was at very good level (3) The specialized print media development
for cooperating the identity of Don Kai Dee Benjarong village was at good level and (4)
The souvenir development for creating the good image of Don Kai Dee Benjarong village

was at good level.

Keywords: Community services / Specialized print media / Don Kai Dee Benjarong village
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Health Media Production in 2D Motion Graphics to
Understand about Body Metabolism System before
Weight Loss and Weight Loss with Low-Carb,
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Abstract

The objective of this article is to describe the production of 2D Motion Graphics
about metabolic system before being on diet and Ketogenic diet losing weight
method. The data were collected from medical documents and the author’s direct
experience in Ketogenic diet losing weight. The concepts of Sign, Cartoon code,
Representation, Biological Symbiosis and Colors were applied to produce this

creative work, and distributed the work in Youtube, Facebook of TigerNoy Tv Channel
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Creating the Conceptual Framework in Dancing based
on the Idea of Aesthetic Commmunication: Case Study

of Performance Series “In the Spirit”
VYT NIIATTTTU

UnAnge
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TngonduunannsdeansiBsguyiier (aesthetic communication) FafugaEusulugeu
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wgfatyn “In the Spirit” MsasansouiAalunuugAatinszuiunsdsd 1. aon
wuuiaesesrUsznoumansiaylugiurnsdeans 2. msfvuansdeansnuungalin
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Abstract

This article aims to create the conceptual framework in dancing based
on the idea of aesthetic communication as a starting point to create of a dance
by using case studies to create the conceptual framework from “In the Spirit”. The
process is as follows: 1. Disassembling the model shows that this kind of art is in
a form of communication. 2. Defining that Thai dance communication is an
imaginative communication in a group that has a dramatic or drama structure in
some aspects. After framing ideas in this process. This will allow choreographer to
continue on the process until the day of actual performance.
Keywords: Conceptualization / Dance / Aesthetic communication / Imaginative

Communication
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A Case Study of Decoding Patterns and Symbols in
Public Arts on the Manhole Cover in Tokyo, Japan.

NRIUL AIIWNATT*
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Abstract

This article describes the story, creation and relation of graphic art on
Japanese Manhole to the culture, scenery and local festival etc. The use of local
identity and stories can express and gain a lot of values to motivate and promote
their local identity to tourists. It also creates new cultural values such as toy col-
lection and new activities after using graphic arts to the manhole that no one was

ever interested in.

Keywords: Public Art / Symbol / Pattern
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