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N158981SNULENYTATING

Communication and Fuzzy logic

UNAnga
unAuiinguszasAliieiauenannisilosiuveseiaiiosnsingioUszendlilunis
Jensdeans lnedliiuinnuaguieseainnisiudoutarnsiiniuvesesdusznauniinis

o\ S

aas nsdnaadesnssnzuUszendidazyihliiuwumidlnilun1sidonisdeans

Abstract

This article aims to present an introductory fundamental of fuzzy logic in order
to apply for communication research. The ortide points out the vagueness of overlapping
on communication components and their symbiosis. Also, this article attempts to suggest

the new direction for communication research by using fuzzy logic.
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unANuililinguszasdiveiiauenannisiesiuvesaiaiissnssny iieUssendldly

msdonsdeans ﬁ’jﬂﬁwmzmsﬁamﬂﬂﬁqmﬁwL%fﬂumsﬁwmuLLathﬁaumswromimmam%ﬁ
Tunualilduaooninegisdnnu  wiudfsiinauvenisdedrs (Communication) 1oafidl
wnvanefesr1ilens (9 Dance and Larson 1976, p.171-192) uansiisarunqunasamaslidnau
é’qﬁ?umﬂﬁﬁmmaqmsﬁamﬁﬁua&Jﬁu{{ﬁﬁwmiﬁﬂmwﬁmuméﬁumLﬁaiﬁaamﬂé’aaﬁ’u
anunsaivioUsngnisainansioansiifiudesnising Tuffedemmesnisdearsded
dnwauzdilined (arbitrary) aenadesiunsdnnisiiieliussquiminevesnsdoasisiinng
snfudoddstashansiadaaiiouass (analogic message code) uay/wae SWATINGHNUNUTD
As3n% (digital message code) siamsaesUssnniladuduasuiuiminidanisieliinns
nsdernuming aliiudueudnanidsuiludeiussnouss 9 YoINsA0a SN
Tuaﬁmﬁuéﬂu&iaﬁa‘lmLﬁawﬁﬂuqﬂ{]wﬁ’u&%LL@'LLUU'«j’waaamsﬁamﬂmmanaa‘ (1948) wutiu
waydlies (1949) Wmeud (1953) saanauazaususl (1954) isuiwes (1956) Baaduazuuniu

(1957) 3nmpUdu (1960) audsAuLAn (1979)

*$RIFNEARSIANTO AT, ANUAAMLIWARIARNS UNNINeNaudeY



o A

NyastnadeuUiviad U9 18 atud 2 (nsngiau-Sunay 2562) 9

MnMsAnwUUUSReINIAsasmaeiasfina1aniinefissyssdusenausa «
yesmsdoansadny 9 fueiliieussqtimneiilinmsdonnumnenieliinnadle
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an3 (3)devidatdesni uax (4) fransviesaun aadusznoundnii 4 ssdusenaufiosrimiing
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ueurewindeduiians wmszideduiiansld (bidunil 2) wiedideegluians uagly

1l
Nagnadadefioans Wededanulasuruiley Alberto Dafonte — Gomes (2018)ldfigalviiiiug

=

Fefinsidenasiteutstiuteyatmansdatunasfilunyilddedsny fSuasiegluguzdy
frdesie  Mduidasanliiudiudaesiuseneuvesnsdeansiildseylilunoududned
aansadeusiu uazansumumang o Auls lisndudesduegluunumidsrtunaen ey
wudinssnsflazalfiftensuiuiuanunndesvesunumussusaresusenoulumsdszney
afumsdoasiazliasineds uaslimnuaquinisluunuimvesisiazesduszney nmstien
assnzuvufaiunlifudnvazvesnsdoaslugaddviadsldldnalunsianudiladanis
vhaesesdUsznaunsmsdeasvant dvdueiatosnssng (Fuzzy logic) tnandunseen
Amumsihuianudlednuarvesmevhinuvesesduseneunisdeanslutlagt

alaRBInIIne (Fuzzy logic) Auasdusenaunsdedns
aLaﬁssmsﬂzLﬁﬂﬂﬂﬂ@ﬂmsaﬁ’quwﬁaLaﬁmmﬁn (Theory of Fuzzy set)m1itelanys
n33ne mnefa assnefignihanldfudeilinedlimed (g1eazBoaiisiu Zadeh, 1973) Wu
arudlavessunmeuniannmeunsies Green Book fuunmeuniFesifissdumamdila
Tusudlomvesameunsuntiessinatu o1y annsadludonludnuuzmmmnens v
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audlaldfarumnensuazanuaeuss vnaudlaldfiaumnenss aruvaneud uas
avuvaneidanead  eliiedesveadmanevesmsdearsiieseiafosssnyanunsosiilv
sdnmsudesiléifuoged wnwuisatuuisvimilddnesruveaosnlifuras
nessy 1970 lunsmuauszuusalldfuidessulaludiu warlusseznadonvainvany
vismluguuliiiersadesnsnzuildnsudnededdilnidmivgunsallilundizeusdig
Usraunudda awfesmssnsidulssloniesnanludomesanugniesusiuglunsujo
susnnninsldassngluguuuuimnite (cisp set) gudfuniawainisianuasuiinges
(Kosko, B. andlsaka, 5.1993.p.76)

i vlavdnueselafiosnssnzvesismiolafiosegisefunumntiesannyesniy
Huandnninfudnvesaunndnilegluiom siafiosiwmvesanudenaniiing sy aa.100 wov
Bu95 nFunml . i 1, 0.9, 0.8 uidndummuuudafusziurvesandnlusmiuasian 1
130 0 (Mcneill and Freiberges, 1993 p.36) faendnnisvesediesnssnyiies esdusynaues
msdeanslugamaluladiivaraudnosduszneuitldnannuds LildinsGeshruedisdna
Aneuildmesuarliasih msdudsusssiudeutiluunumeusazesdusznouifniu
lewdoniu MidwuazgFuansisiunuvmieniuluvasiiefusedudsumuiouaduiuey
naeanaTiviimsdeans Snvshdeuasuiundnanaiusiniulbid. Dafonte-Gomez, 2018l
nsimunnanntissvesaamglfAnT uwardmateaud s avionudumailunig
doans nastliomornifiuisnnungunee (Vagueness) vasunuimvasasdusznaumsdenns
fifennasdusznauannsafiunumunuiiosdusznoudu 9 Taluvasiforfudinsdunuinues
osiUsznouPueguTefisunumvesesdUssnautuluinefld nsvaumuiindnenadunisim
vnduvderianmeld Sarumndesdstuudusaniunisainienisiears Huifeannu
AquinsedauduBowosmnumnnios wasidunuantiuszddnazlumdeyaoylsundfandsly
menauedonniululily dnfuhavagulédh “nsdeans Aeeuaquiede” “Communication

is Vague.”

AsAeENsHUBLEREATINZLATEN1IZRINIAU(Symbiosis)
lenssurunsdeansuszneuiusdisulaesduszney wasgnuesinfimungquiadely
Snvuzresaiafivsnsang AnunauieToTiyaivEidnue iR furesosiUsenouimun wiu
osUsznoueniiu WuasdUssnauiaviediun Ussnevaiistunnainnstifessnusuas/
viasian Usznavahanaudumminildlunulawandudsma 9 (gasBondiuba 734
A3neg U nqual viewdn, Mnsanstvaduuuivimd U7 16 adud 21 wih 7-10) Asanda
namflsinaregludnunzass “nsanuduius” “nmaiena” vide “Usinduius” Tulanues
nnsApanshdvianNuSuNEWTUT warnsysInASTimUTIMnedUsEne YR ssARaNsIsne

u msdioaadesnssnzudssandldnasilidilanssuaunisdeansluaaiunisalsing 9 1a

v
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Aidedean1saniaudilanesuadamansiudiuiinesfungulwneaiaies (Fuzzy

Y

setTheory)

unasy

Msfsingyanisieansidvia Snunizvesnsdeansuuudundusiui nmsysannisdi
ey MseusIMIMIsaeans msflannduvesesdUsznounsdeans wagm UL
fu (implosion) mamsdeans detausuurynamsisediviewndsveselafiosnssnsiileliin
arudlaluennsvesnnuaguaie (Fuzzy) 9nesdussnoureansdonns uneuiames
aqUdu 9 hnsAemsfionnuaguiate Bainnuagueievesaniuntsainemsdearsinniy
wilvs mseansBaiimnudnauinntu viemsdemsiianudnmumniuvitlsauagueie

a

BevinaunnTuwintiu uazdlelsinuiindannurguieseeeniuldilotuflidniudedinsieas

a %

DAL

UTIUYNTYU
Mwlne

Aty @ney waznquel vowde. (2561)mianvallusuniniuaiudnualdnysNTRuALINIg
warguvsenmeUanSew. 1sarsdinaaenUvim 16(21), 7-10

219199NYY

Dafonte-Gomez. A. (2018). Audience as Medium: Motivations and Emotions in News Sharing.
International Journal of Communication 12, 2133-2152

Dance, f.e.x, & Larson, C.E (1976). The functions of human communication: A theoretical
approach. New York: Holt, Rinehart& Winston.

Gerbner, G. (1956). Toward a general model of communication, Audio Visuel Communi
cation Review. IV: 3 pp. 171-99.

Jakobson, R. (1960). Concluding Statement: Linguistics and Poetics. In T. Sebeok (Ed.),
Style in Language. Cambridge: MIT Press.

Kincaid, D.L. (1979). The convergence model of communication. Honolulu East-West
Communication Institute.

Lasswell, H. (1948). The structure and function of communication in society. In L. Bryson(Ed.)
The communication of ideas. New York: Institute of Religious and Social Studies

Schramm, W.(ed.)(1960). Mass communication. Ilinoisuniversity of Illinois press.

McLuhan, M. (1964). Understanding Media: The Extensions of Man. New York: McGraw-Hill
Book Company.

McNeil, D., and Freiberger, P. (1973). Fuzzy logic. New York : Touchstone Book Publishing.

Newcomb, T. (1953). An approach to the study of communicative acts. Psychological



12 Siam Communication Review Vol.18 Issue 2 (July-December 2019)

review, 60, pp.393-40.

Osgood, C and Schramm, W. (1954). The proses and Effects of Mass Communication.
UrbanaUniversity of Illinois Press.

Shannon, C. andWeaver, W. (1949). The Mathematical Theory of Communication. Ilinois:
university. Illinois press.

Westley, B. and MacLean’s, M. (1957). A conceptual model for communication research.
Journalism Quarterly, 34, pp.31-8.

Zadeh, L.A. (1973).0utline of a New Approach to the Analysis of Complex Systems and
Decision Processes.|EEE Transactions on Systems, Man, Cybernetics, 1973; 3: 28-44.

Kosko, B. and Isaka, s.(1993).“Fuzzy Logic” ,Scientific American. Vol. 269, No.1 (July 1993).
pp.76-81.




NsesimeaaeuUsiienl Ui 18 atiuil 2 (hsngrAu-Suanay 2562) 13

AYATVINTLUDINYT
sUuuumsuansiasulululaniivasuutas
Lakhon Chatri of Phetchaburi Province:

The Performance Style Changed in the Changing World

MInl nsEng
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TaguszasdliiodnauensUTusUkuunskansazasilannysneldusundenulugatdagdu

q

pd)}

Weudnwwasiiudeyalagldnmsfinvienasuasnsdunuvalidsdnan@aluasasyes Auy

) D el

gasgAatinnife nuhfinmsfustuuunisuansisd 1) msasmousUuuunTuAnNs
5n33u2) USUIBNsBeusuazanevenanisiansazasyesgiuanuluil 3) nsuuatuguans
wazUSuunumdfaludase 4) nsusunmwkavunasnussenddanuduiiesiuads 5) Seu
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AdARY: AazATYIRSLLRANYS/FULUUNSUARS / NMSuanalieiniusTTy

Abstract

The article”Lakhon Chatri of Phetchaburi Province: The Performance Style Changed
in the Changing World” aims to present the adaptation of Lakhon Chatri forms with the
current social context.The writer studies and analyses using documentation and in-depth
interview with troupe leader and dance-drama performers from Nattasilp Phet Nam Peung
Troupe. The study shows the following adaptations: 1) Using reduction of ritual perfor-
mance pattern, 2) Adjustment of learning and trans-generation theatrical performances
to the new actors, 3) Sharing the actors and adapting the roles to independent artists, 4)
Changing the language and diction to contemporary performances and 5) Learning to

convey and publicize with new media. This article result in understanding the adaptation

* 919159UTEINAULTUNAANERNS UM INedeasny
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of Lakhon Chatri from Phetchaburi Province to preserve the cultural performing arts

which are national heritage.

Keyword: Lakhon Chatri from Phetchaburi Province / Performance style / Cultural

performing arts

unin
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“NIULNBYTHYNS”
The Creative Process of

“Milk Ocean Churn” Contemporary Dance
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AdnAny: wedalswade , naunBesayns

Abstract

This creative production aims to study the making processes of the contemporary
dance show in television drama “Plerng NaKa” and also to develop the conceptual
thinking of the choreography. There are 9 processes of this show, which are 1.Concept
desingand Script scoping 2.Creatings the style of performance3. Concept, Script and Style
presenting 4.Music design 5. Casting 6.Props and Costume design7.Choreography and

Rehearsal 8.Shooting television Drama9.Broadcast

Key words: Contemporary dance, The churning of the milk ocean
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The Photographing of Rally Car Racing Case Study:
31% King’s Cup Trophy International Rally
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Abstract

This article aims to describe the photography of car racing for international rally
and to share knowledges from the seminar. To photograph car racing, the photographer
needs to prepare as following 1) camera equipments 2) surveying and studying the racing
track and 3) rehearsing on the day of testing the track. Moreover, the important of pho-
tograph composition to convey meaning are: the opening ceremony; indoor and outdoor
angle; picture of a car with the landscape; eye line and bird eye view; picture of speed-
ing car; picture of a car jumping; picture of aggressive car; award ceremony and service

team.

Key words: Car Rally Photograph, King’s Cup Trophy, Suphanburi
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Abstract

Aesthetic Beauty in Communication The beauty of the messenger is to determine
the viewer. And to convince the viewer that if the current technology is Virtual Reality
(VR), it is the same animation technology as the movie itself. But the view is not as nar-
row as it was. But the size of the look around. It’s much better than watching a large
screen movie in @ movie theater because the VR looks around 360 degrees without any
seams. And bring us into the new world. A world that may not exist the theory of work
or aesthetics and the theory of image size and editing. May need to revise. When the

picture is not as narrow as it used to be.
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%34 ‘Rilakkuma and Kaoru’
Stop Motion in Popular Culture: a Case Studyin

Series Production of ‘Rilakkuma and Kaoru’

Sakkra Paiboon*
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Abstract

Stop motion in popular culture aims to study the popularity of stop motion over
the late 20th century until early 21st century with focuses on its influence, its identity
as a sub-genre of animation, the affects in the shift of media reception as well as how
stop motion can find its place in contemporary media. The article analyses the inception
and production of the stop motion series ‘Rilakkuma and Kaoru’ that is available on the
giant streaming service Netflix. Detailing the production of this series that shows the
utilisation of modern animation techniques that helps stop motion to remain relevant

to the contemporary pop culture.

Keywords: Stop Motion /Media Genre /Popular Culture / Animation Technique
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Inspiration

Stop motion is a classic production technique that has been around as long as
the beginning of the film era. The technique of taking consecutive frames of inanimate
object and move it a little in each consecutive frame has been used in numerous medi-
ums, from lavish Hollywood production, short films, television commercials and more.
The practice is regarded as classic yet tedious and the resulting works are appreciated
with utmost respect in the industry. In early twenty first century, specifically the 2000’s
to present (2019), the author wishes to take a look at the impact of the stop motion in
the popular culture and how it has survived and thrived thus far. Autor is trying to de-
termine the key factors in various stop motion pieces that helps propels it to remain
relevance to the industry. The case studies in this article includes, Rilakkuma and Kaoru

(2019), and web-based platform shorts from various channels.

Objectives

1. To study the history of stop motion in popular culture and its identity as a
sub-genre of animation

2. To understand the production of Netflix’s Rilakkuma and Kaoru (v=»ozensies

Rirakkuma to Kaoru-san, 2019) and its impact

Stop motion in popular culture over time

Stop motion and Hollywood feature film have been a familiar companion since
the beginning, where stop motion is utilized to animate the inanimate objects often to
purport movements as if it is filled with life. Hollywood films such as King Kong (1933),
Jason and the Argonauts (1963), Clash of the Titans (1981), Terminator (1984) Robocop
(1987) and many more utilized the stop motion to bring its monsters, mythological crea-
tures or murderous robots to life.Stop motion is consideredone of the key parts of vi-
sual special effect techniques in the motion pictures.

The biggest turning point in its popularity was the production of Jurassic Park
(1993), although the computer generated imagery (CGI) has been introduced in earlier
film, it is Jurassic Park that has cemented the fact from the refined techniques used that
CGl can be ‘realistic’ to the point that, the director, Stephen Spielberg has the stop mo-
tion animators team who were working on the realistic dinosaurs turn their focus to train
in usage of computer input devices and software instead, as shown in figure 1. It was a
move that killed stop motion for that movie (Tippett, 2015). From that point on, most
subsequent Hollywood blockbusters and major production opted to use CGI over the

practical effects such as stop motion.
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Figure 1: CGI Process for Jurassic Park (1993, Universal Pictures)

Outside of the special effects area, stop motion has been used as animation
techniques to tell short stories in children’s television programme, for example, The
Magic Roundabout (1965-1977), Clangers (1969-1972) etc. and these stop motion in chil-
dren’s television programmes has been well received by its viewers, part of the reason,
the author believed, is due to medium to low framerate that create semi-stutter motion
which children can easily follows, nothing too fast-moving to interrupt the pacing. The
author finds the framerate used in these children’s program were around 8-12 frames
per seconds, mainly due to the cost of production as it is mainly analogue, using film to
shoot the programme.

In conjunction to the decline of stop motion as special effects, a unique film was
released in that same year as Jurassic Park, which could arguably introduced stop motion
as a full feature-length film as well as popularized the stop motion to newer, younger
audience, that film was no other than A Nightmare Before Christmas (1993) with its dis-
tinctive art style and direction. Stop motion then became a well-respected craft that has

been replicated by different artists, filmmakers and amateur enthusiasts alike.

Stop motion as a genre

At this point, the popular culture began to recognise stop motion as part of a
sub-genre of animation. The author finds that to identify a genre of a media, it must fol-
low somedistinctive iterations of one or more certain characteristics, for example, noir
detective films usually are set in urban city like New York with distinctive darker tone, in

story and in its lighting, a western will have its characters dressed in leather chaps with
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saloon and overall orange film tone, etc. This typing of genre becomes unusable when
the film has a cross-genre occurrences, what genre a film will be when a western has a
singing scene, does it then become a musical? or when romantic film lead is murdered,
would the subsequent parts become a detective mystery, etc. Thus it may be more
understandable to identify the genre with aesthetic commodities, demanding at least a
degree of novelty and differences from one to another (Neale, 2005) as well as intertex-
tual relay taken from another media or concepts.

What constitute stop motion as a genre then? The author finds that if we break
down the production of each type of animation, we will be able to distinguish the main

characteristics that supports stop motion as a sub-genre of animation.

Stop Motion 2D Animation 3D Animation
What is being used to cbjects ie. clay, puppets, drawings or | 3D models of characters,
animate? people (pixilation) etc. characters, props and | objects and background
background
Framerates used 8,12, 24, and rarely 30 12,24, 20 24,30, 60
(in frames per second)
Number of frames shot - on twos, for most stop  on twos on ones
before motion. rmotion where objects are
("on one", one frame is moved every two frarmes

shot then motion changes, | taken

"on two", two frames are

shot before change) - on ones, for when
camera also maoves or

with actions that requires

precision.

From the table that the author has listed, there are key characteristics that over-
lapped with other types of animations, however, the usage of objects to animate, coupled
with how the stop motion was shot i.e. on twos with lower number in framerates seem
to be the key in identifying the unique charms of stop motion that distinguishes itself

from other forms of animation.

Digital Accessibility

When digital cameras gained widespread popularity around early 2000s-2010s
professional photographers and enthusiasts alike quickly transitioned from analogue as
the quality of images produced gradually improved to the level that rival its counterparts.
The main perks for digital camera over film was the ability to view the photo immedi-
ately after the shutter is released and images can be erased just as fast as it is produced.

These two perks alone helped stop motion animators tremendously, reducing amount
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of time for the production coupled with the rise of video editing software in consumer
market that also quickly edit the frames together faster than ever. The Television show
‘Robot Chicken’ which premiered on Cartoon Network’s Adult Swim in February 2005
was a 100% stop motion sketch show which is produced with digital cameras.The show
gathers a cult following with series of comedic shorts mocking popular culture referenc-
ing multiple franchises using their toy lines, figurines, dolls, etc. coupled with clay anima-
tion. One of the techniques utilised was the paper cut-outs into different mouth shapes

that match the words that each character speaks, as shown in figure 2.

Figure 2: Robot Chicken, the two sketches utilising Barbie and Ken dolls.
(2005, Warner Bros.)

Right around the booming popularity of digital camera, its technology has ad-
vanced to the point where manufacturers of mobile phones started to put digital camera
on them, at first, the censors were small and the images produced from them were not
of high quality up until around 2007 with introduction of the iPhone by Apple, since then,
mobile phone photos begun to improve steadily. Also, at that same time, social media
platforms begun to become widespread amongst netizens i.e. Facebook, myspace, as

well as the online video sites like YouTube.

Finding its niche in social media

With the power of photography becoming accessible via digital cameras, smart-
phones with pre-installed digital cameras, and platforms that give out a space for stop
motion creators whether the professional ones or the amateurs dabbling in the craft, has
help gathered followings which accumulated into a niche of its own that appreciate the
craft of stop motion.Stop motion animation shorts were much welcomed in social media
platforms, due to its runtime that is digestible enough. Music video became a comple-
mentary match for stop motion, which helps perpetuating their own recognition through

sharing in social media. Notable examples of this include, the 2009 Grammy Award
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Nominated, Oren Lavie with the music video for Her Morning Elegance that received over
30 million views on YouTube since it was released back in January 2009. The music
video featured a form of stop motion called pixilation in which a real live actors or ac-
tresses is used to perform the movements. In this stop motion it is filmed as a top down
view onto the bed of the main protagonist, as shown in figure 3. The viral popularity has
spiked the Google Search term ‘stop motion’ from upon its release in January 2009 then
gained widespread fame on YouTube and again in February 2009 which coincides with

Grammy Awards Nomination announcement.

Figure 3: Oren Lavie’s Her Morning Elegance (2009, Oren Lavie)

Another notable example of stop motion music video is Against the Grain by
Hudson and Troop released in November 2011 featuring colour pencils as metaphors of
childhood artistic efforts. The stop motion animation as shown in figure 4, was created
by the artist Dropbear, also known as Jonathan Chong. The music video was featured on
the video site Vimeo as a staff pick featurette and has been viewed 1.4 million times on

that platform alone.

Figure 4: Hudson and Troop’s Against the Grain, stop motion by Dropbear
(2011, Dropbear)



NyastnadeuUiviad U9 18 atud 2 (nsngiau-Sunay 2562) 63

A new platform

Streaming service have gained popularity over the years as internet connectivity
of population soars. The main contender for this service is Netflix who has made the big
shift from DVD sales and rentals to a full internet-based subscription streaming in 2010
and also established itself as a content-production platform as well with making its own
Netflix Originals production. Netflix Originals usually consisted of three types, either the
show is produced or co-produced by Netflix with a third-party or created by third-party
and distributed solely on Netflix. As Netflix looks to expand the library of shows offered
on the platform with various forms of entertainment, whether in films, documentaries,
animations etc. it has become a viable platform for stop motion. Although there has
been a stop motion that is commissioned as a promotional material for its own original
documentary, Daughters of Destiny, as shown in figure 5, the first ever full stop motion

animation as a series is Rilakkuma and Kaoru.

Figure 5: The promotional clip ‘Daughters of Destiny | Preetha’s Poem’ (2017, Netflix)

Rilakkuma and Kaoru ( VS ¥ < EAA)LE A Rirakkuma to Kaoru-san, 2019)

The show was pitched by San-X, the owner of the titular character Rilakkuma to
Netflix which gave greenlit in 2017. The series consists of 13 episodes with around 11
minutes each. It is produced by Dwarf Studio in Japan who specialises in stop motion
animation and has produced various works across the board such as Domo-kun, a com-
mercial for the game Yoshi’s Woolly World and more. The story presented as a slice-of-life
that revolves around Kaoru, a typical Japanese office worker struggling with everyday life,

as shown in figure 6, along with her ‘roommates’ Rilakkuma, Korilakkuma and Kiiroitori.
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NETFLIX

Figure 6: Designs of Kaoru and final model used in production (2019, Netflix)

Production

Rilakkurma and Kaoru begun its production in 2017 with 7 months of filming where
up to 10 seconds of footage can be produced in a single day for one animator. There
were 220,000 frames that were shot in total throughout the production. The production
utilises modern animation techniques such as rigging to help stabilise the character when
animating as well as green-screen for various scenes that would be composited togeth-
er in post-production.The writer of the show, Naoko Ogigami stated that she felt she
could be more creative with this work, she could send him (Rilakkuma) to go dancing
into space with snowmen, as shown in figure 8 and 9, which is something that only stop
motion animation could do. The screenplay that is vivid with imagination enabled the

director, Masahito Kobayashi, to see clearly what should be done, making things easier.

Figure 7: Production crew utilising modern animation technique of rigging (2019, Netflix)
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Figure 8: Rilakkuma and Kaoru detailed storyboard

of the dance with snowmen (2019, Netflix)

Figure 9: Rilakkuma in pre-composited shot and after post-production (2019, Netflix)

The production of Rilakkuma and Kaoru also utilises a specific stop motion soft-
ware to aid in capturing the frames as shown in figure 10, that software is named Drag-
onframe. Dragonframe has been a famous stop motion production software that is already
popular amongst stop motion animation creators. It has been used for multiple short
films as well as in big budget film production teams such as Laika Studio who produced
Coraline, Paranorman, Kubo and the Two Strings, Missing Link etc. The software has many
features that aids stop motion animator, one notable feature includes onion skin overlays
of previous frame superimposed to the current live view feed, which enable the anima-
tor to see which element of the frame to be moved in the following frame before press-

ing capture.
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NETFLIX

Figure 10: Production crew using the Dragonframe Stop motion software (2019, Netflix)

The amount of details that went into production is staggering, every lighting
angle mimicking natural sunlight as shown in figure 11, every prop, whether big or small,
every nuances of facial characters were meticulously created (figure 12). All efforts shown
in this production has made Rilakkuma and Kaoru a uniquely spectacular series to watch

and enjoy.

NETFLIX
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Figure 11: The lighting quality Rilakkuma and Kaoru(2019, Netflix)

Figure 12: The intricate details of various size props
in Rilakkuma and Kaoru (2019, Netflix)
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Reception

Rilakkuma and Kaoru received an overall positive review when it was released in
May 2019. Most people find the stop motion to be endearing with vibrant and detailed
visuals. The titular character, Rilakkuma is already an established franchise and recogni-
sable in Asian countries, with this series it has hoped to branch out to a broader audience.
The parent company who holds the rights to Rilakkuma, San-X, has made the right deci-
sion to opt for a stop motion over 2D animation in which the character originates from.
The unique charm of stop motion created with dolls that gives it a life in aesthetically
pleasing animation framesthat allow the audience to be able to feel the huggable char-

acters have certainly resonated with many people that have seen the show.

Conclusion

The author finds that even though stop motion as part of visual effects in Hol-
lywood productions has declined to the point of near extinction, stop motion as an art
form continue to thrive in contemporary platform of video sharing, social media and
streaming service all of which were widely supported by its fans. Stop motion can be
considered part of a sub-genre of animation with its own unique identifiable charms of
certain animation aesthetic that can be described as timeless. Stop motion techniques
also evolves over time and embraces special effects techniques such as green screen
and motion rigging to produce even more spectacular scenes. The author believes that

stop motion can still remain a part of pop culture history for a long time to come.
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Abstract

“The Dynamics and Preservation of the Legend of Mae Nak Phrakhanong in cur-
rent Entertainment Media” is qualitative research aiming to study the common and dif-
ferent features of various versions of the tale type Mae Nak Phrakhanong and to analyze
how social and cultural contexts affect the reproduction and remake of the legend of
Mae Nak Phrakhanong, using the performance-centered approach of folklore studies, the
tale type-analysis approach and the functional approach of folklore studies. The research
is based on the content study of three versions of the fictional media Mae Nak Phrakha-
nong, together with in-depth interviews of the scriptwriters of those versions.

It is found that the legend of Mae Nak Phrakhanong in current entertainment
media from movies to plays and TV dramas is based on the same plot with different
narratives, such as background framing, characterization, extension, reduction, and
modification of the details according to the context in which it is presented as well as
the collective memory of the people in society. The dynamics of the tales presented
through communication process at different times and via different media are related to
the social and cultural contexts in five aspects: the concept of ghost and feminism, the
concept of ghost and monks, the concept of ghost and public health, the concept of
ghost and military conscription, and the concept of ghost and otherness.

It is noted by the researcher that the reproduction and remake of the legend of
Mae Nak Phrakhanong shows the collective memory reflecting the craving for justice
which has been a chronic problem in Thai society so far.

Key words: The Legend of Mae Nak Phrakhanong, Performance-Centered Approach of
Folklore Studies, Tale Type Analysis, Functional Approach of Folklore, Collective Memory
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Abstract

There is a Buddhist proverb mentioned “Healthy is wealthy”. This proverb is true
and clearly seen from present daily lives. Most people pay more attention on health by
both exercising and selecting various choices of clean food. Besides doing exercises, there
are many therapies which can be such as various types of massages. In the earlier study,
the researcher found out the populatity of Gemstone therapy. Gemstone therapy can
be used together with massage or even used with medication or by only carry the gem-
stone. The researcher believes the gemstone therapy theory can be used to convey
healthy-looking personality. Therefore, the purpose of this research is to find the elements
of graphic design by gemstone therapy theory that can be applied in design to commu-
nicate healthy-looking personality. The researcher used the gemstone therapy theory
together with graphic design theories to createtools for the interviews and questionnaires
to find the answer from the experts in related fields.

The findings of the research is the indentification of the important elements of
graphic design: both Thai and English typographies, communication personality, creation
of illustration, and polygon structures. The researcher can classify the graphic element
according to the various healthinesses of gemstone therapy theory such as multidimen-
sional therapy, body therapy, emotional therapy, acting therapy, spiritual therapy, reha-
bilitation therapy from soil and mineral, and strengthening masculine and feminine
power. Hereby

Keyword: Graphic / Element / Gemstone therapy / Healthy
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Abstract

The purposes of this research were to study media exposure,the perception of
Srithanya hospital’s image and examine the correlation among media exposure, differ-
ences in demographic information exposure and perceptionofSrithanya hospital’s image
among Bangkok metropolis residents. Questionnaires were used to collect the data from
a total of 400 samples. Frequency, Percentage, Mean, t-test, One-way ANOVA and Pear-
son’s Product Moment Correlation Coefficient were employed for the data analysis. SPSS
for windows application was selected for data processing.The research results are as
followings :1.Most people expose to the media at medium level.2. Most people perceive
Srithanya hospital’s image at high level. 3. Residents different in occupation and income
aredifferentinmediaexposure. Whereas, the exposure on sex, age and education are not
different. 4. Residents different in education and income are different inperception of
Srithanya hospital’s image. Whereas, the perception in sex, age and occupation are not
different. 5. The mediaexposure is positively correlated with the perception of Srithanya

hospital’s image at medium level.
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ABSTRACT
The objectives of this research on opinions and needs of digital TV application
viewers are as follows: 1. to study opinions and needs on digital TV viewing application;

2. to study opinions and needs of the management from agencies, organizations in public
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sector and private sector, state enterprise and scholars involving in television media in-
dustry; 3. to establish guidelines for developing program formats on appropriate digital
TV viewing application.

The researcher used mixed research methodologies, divided into two parts:
qualitative research and quantitative research. Data gathering and analyzing were done
separately.

The research findings revealed that from opinions and needs of digital TV ap-
plication viewers; most people downloaded the application TV on Android platform.
They watched digital TV 4 days per week on average, for more than 3 hours at a time.
Types of programs that people watch regularly were dramas and entertainment programs
in rerun. The most agreed-upon opinions and needs of digital TV application viewers was
usage convenience. The most common opinion on application TV (digital channels) was
focused on the quality of application TV. According to the opinions and needs of the
management from agencies, organization in public and private sector, state enterprise,
and scholars involving in television industry, they wished to see marketing factors that

relate to advertising return and other incomes.
Keywords: Application TV, opinion, need
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Abstract

This article aims to study the motivations of spectating e-sport that lead to game
addiction by applying uses and gratification theory with game addiction concept to explain
the finding. This research is conductedin quantitative research which collecting data from
464 online questionnaires by e-sport spectators and game players. Pearson Correlation is
used to test five hypotheses. As a result, there are relationship between motivation of

e-sport spectators with game addiction.
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Abstract

The purpose of the research are to 1) Study demographic characteristics, 2) Ap-
plication behavior for True You, 3) Recognition of True You Application, 4) Satisfaction in
True You application affects to True brand loyalty.

This research has studied from a sample group of 400 people of which are True
Network service customers and have using the True You application.The tool of this study
is the survey questionnaires. The research has collected? types of statistic which are

descriptive statistic including percentage value,averagevalue, standard deviation, and
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and inferential statistic including T-Test, One Way Anova, and Regression Analysis.

The results of the research state that in the point of True You application recog-
nition, the sample group generally recognized from Facebook media publicrelations is
acknowledged from Pope Thanawat Wattanaphutias the presenter in term of True You
application satisfaction is mainly favored in the application designfollowed by applica-
tionresponsivenessfor the subject of True brand loyalty in a part of application perspec-
tive is aware of True logo for the first choice and in the viewof usage behavior is trend

to be use Trueproducts/services as well.
Key words Awareness of application, Satisfaction,True You Application,Loyalty, Brand
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The behavior of Facebook’s content sharing of

youths in Thonburi district.
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Abstract

This research aims to know the behavior, of the youths living in Thonburi district,
of Facebook’s content sharing. By employing the quantitative method, the data were
collected from 476 samples via questionnaires. The result found that the behaviors in
Facebook’s content sharing of theses youths are similar which were not influenced by the
age and the level of use factors.

Keywords : Sharing, Content, Facebook
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Communication innovation (Short Film) and waste

management problems, Khiri Wong tourism source

Nakhon Sri Thammarat
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ABSTRACT

The objective is to study the creative media production model and waste man-
agement of Ban Khiri Wong Eco-Tourism Club, Lansaka District, Nakhon Si Thammarat
Province. And study communication patterns in creating local community participation,
supporting eco-tourism activities Under the context of participation in problem-solving
and participation in the Khiri Wong Eco-Tourism Club, Lansaka District, Nakhon Si Tham-

marat Province Which uses the research method by analyzing current research papers
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and using in-depth interview methods from 25 target groups. It was found that all 3 groups
have creative media needs at Access to groups of people of all ages Including channels
that publish media should be accessible to all groups and can be given a lot of time in
order to provide understanding in the same direction, such as Facebook, YouTube, flyers,
brochures, advertising banners, etc. In cherishing love for the homeland and helping to
care for the environment to be in the most original condition Including tourists in eco-
tourism For the Khiri Wong Village, Lan Saka District, Nakhon Si Thammarat Province
Maintain the most original condition. And should be a short drama type that tells the
practice of ecotourism And the history of the village, the environment and the village
waste management methods

Keywords: Waste management, eco-tourism Tourism club, Khiri Wong Village, Creative
Media
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Abstract

The purpose of the research “marketing mix and decision making of users in Bangkok
to order food influencing satisfaction in Lineman application” is to study the factors that
influence the user satisfaction in Lineman application to order food.

In addition, other factors, with 416 samples through the user satisfaction surveys,
it was found that the marketing mix and decision making of users to order food have
affected their satisfaction.Such as demographic characteristics and behaviors of users
toward food ordering are also the influence. The frequency, percentage, means, standard
deviations, comparison of the means of the samples, were analyzed by independent T-test
and One-way Anova. When the significant differences are at the level of 0.05, the significant
differences of the means would be tested by using paired samples to find linear regression.
Pearson correlation would be used to find the relationship between the decision making
of users to order food and their satisfaction in Lineman application.

In the study, the different demographic characteristics influenced the user satisfaction
in using Lineman application to order food but the age, education, places and operation
systems of cell phones of the users did not. The behaviors of users toward food ordering
affected their satisfaction but their planning did not. The consequences of marketing mix
(7P) and different decision making of users affected their satisfaction. In the same way, the
user satisfaction in using Lineman application was related to their decision making on

ordering food.

Key words:marketing mix (7P) / decision making / food ordering / userSatisfaction and

lineman application
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Abstract

Mental illness is often found in child patients, who admitted at the hospital for
a long time especially with those children who were diagnosed cancer, due to the com-
plexity of medical treatment and the unknown of what they have to confront during
their time in the hospital.

Normally, children have to be faced with the antipathy and their technique to
meet those states is the Fantasy Play. Children will imagine they have power and able
to fight with the hostility. Therefore, this study is to focus on finding the way to design
an animation through child patients’ anxiety. As first, child patients’ anxiety and proper
types of fantasy were studied. Three Child Development Psychiatrists found most factors
affecting anxiety in child patients are being separated from people their love, familiarity,
the fear of pain and operations.

Usually child patients are shy and maladjustment which a suitable type of fan-
tasy is Visual Fantasy. The result of study will be used to design the characters and scenes
in animation which the main character is a bashful and inadaptable child who got cancer,
a monster is referred to the pain from treatment and scene in a fantasy world would be
represented as children’s anxiety. From there, 5 Animation Specialists analyzed those
characters, from the variable mentioned above, found that the suitable key words to
design a child patient character are Youthful, Casual, Friendly, Generous, Reflective and
Elegant, the suitable key words to design a monster are Large gesture, Addictions,
Dynamic and Modern and proper key words to design the fantasy world are Classic,
Dandy, Dynamic and Modern.

Key words: Anxiety; children who admitted at the hospital, Fantasy
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Adstract
The objectives of this research were to explore the processes of transferring Ko-
rean culture through Korean television series and to investigate the presentation methods

of Korean television series. The sample group consisted of two television series.
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The first one is Dae Jang-geum, Jewel of the Palace, which contains 54 episodes and was
first aired on Thai TV Channel 3 from October 2005 to February 2006 on weekends from
18.00 to 20.00 hours and then again from March to May, 2006 from Monday to Friday.
The second one is Princess Hours, which contains 24 episodes and was first aired on Thai
TV Channel 7 from October 7 to December 3, 2006, on weekends from 09.15 to 11.00
hours and then again from March 10 to May 26, 2008, on Mondays and Tuesdays from
08.30 to 10.30 hours.

The study results revealed that there are five aspects of Korean cultural transfer-
ence through television series, namely dress, consumption, tourism, traditions and customs,
and administration. For the presentation methods, they are the same regarding plots,
narration methods, scenes and characters, which are in the form of reproduction. How-
ever, representation of the Korean culture reflected through the two series is different,
with more reflection in historical and period series. For contemporary series, most reflec-
tion is the influence of Western cultures that are present in current society. It is further
found that the series have influenced several aspects of society, such as, administration,
dress, tourism, consumption and traditions.

Keywords: Korean culture, Korean drama media, transference
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Abstract

In this thesis, the researcher examines (1) the patterns and needs for the graphic
design on construction materials: a case study of Crocodile tile adhesive; constructs (2)
a packaging model for Crocodile tile adhesive; and determines (3) the product buyers’
satisfaction with the constructed model. The members of the sample population were
selected using the method of purposive sampling on 200 buyers of Crocodile tile adhesive
at Boonthavorn Ceramic Company Limited, Ratchadaphisek branch, Bangkok Metropolis.
Data were collected using a questionnaire eliciting the patterns and needs for the graphic
design on construction materials: a case study of Crocodile tile adhesive with the
reliability of 0.781 and a questionnaire on the satisfaction level of the product buyers
with the packaging model constructed with the reliability of 0.994. Data were analyzed
using frequency, percentage, and Standard Deviation. The techniques of t test and
One-way analysis of variance (ANOVA) were also employed.

Findings are as follows:

1. The patterns and need for the graphic design on construction materials
consisted of the glyph font of Kittithada (X = 4.32); thin glyphs (X = 4.12); straight glyphs
(M = 3.67); drawings as brand images (M = 4.82); photographs as illustrations ( X = 4.21);
packaging color of orange ( X = 4.82); packaging in a sack shape
(X =3.79); packaging material of plastic (X = 4.12); and the placement of art components
on the packaging with the product brand on top, selling point in the middle, and product
explanation below (X = 4.43).

2. Crocodile tile adhesive buyers at the Ratchadaphisek branch, Bangkok
Metropolis exhibited satisfaction with the constructed model overall at a moderate
level (X = 3.38). The comparison of the satisfaction of the buyers under study who
differed in gender, age, and occupation exhibited no differences in their satisfaction with
the constructed model.

Keywords: Graphic Design, Construction Materials
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