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Abstract

The objectives of this research is understand how to create meaning through
make-up of the participants by analyzing the make-up in any ceremonial events and to
know the features of overlapping communication elements which affect meaning
construction of participants’ make-up in ceremonial events which include 1. official
ceremonies (royal decoration ceremony), 2. private ceremonies (wedding ceremony,
ordination ceremony, house blessing ceremony), 3. public ceremonies (civil service
retirement party), 4. semi-official ceremonies (royal cremation, commencement
ceremony), 5. semi-private ceremonies (the royal ploughing ceremony, candle-lit
ceremony in honor of Queen Mother on her majesty birthday), 6. public-private
ceremonies (premiere ceremony of 2,215 the movie) and 7. public-official ceremonies
(the royal cremation ceremony of King Rama 9). The quality research, in-depth interviewing
and participant observation conduct the research.

It was found that the meaning creation through participants’ make-up in each
ceremony all has the similar processes. However, the difference of make-up depends on
the price, roles and responsibilities of the ceremony participants. Moreover, the meaning
creation can lead to the ambiguity communication caused by the elements of the
communication which contain sender, receiver, media, message, context, code, feedback

and noise which overlap and symbiosis.
Keywords: Comparative / Make-up / Communication / Variety Ceremonial Events
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Abstract

This research aims to study the marketing communication strategies of 7-Eleven
Thailand Facebook Fanpage which focuses on creatingconsumers’ interaction. The study
is a qualitative researchin nature using in-depth Interview and documentary Research.

Research results demonstrate that the marketing communication strategies of
7-Eleven Thailand Facebook Fanpage were formed based on the fanpage’s communication
objectives. In 2018, the strategies include (1) Keeping Facebook Ad Content Fresh - to use
the popular topics as a content and deliver in a fun and unique way. (2) Creating a Human
Touch —to create friend-to-friend conversation and interactions between Facebook Page
Admin and consumers (3) Posting at the Best Time on Facebook - to post at the right time
(4) Pushing to Store - to create traffic in stores by using promotional push (5) Always On
Brand Positioning Content -to reinforce on the image of 7-Eleven Thailand as food destina-
tion and friendliness (6) Stable Fanpage Base —to acquire and retain more Facebook
audiences.

In addition, the research finds that other communication tactics which can build
relationship and create interaction between 7-Eleven Thailand Facebook Fanpage and its
audiences involve (1) using consumer insights to generate contents (2) keeping the content
posted no more than 5 times per day (3) being responsive to the audiences. Most of all,
the fanpage admin must implement all marketing commmunication strategies and tactics

with regards to the designated personality and character of its Facebook Fanpage.

Keywords: Marketing Communication /Marketing Communication Strategy/Convenience

Store Brand /Ineteaction/ Facebook fanpage/ 7-ELEVEN
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Abstract

The study aims to explore how the different quality dimensions affect the social
media users’ satisfaction and to study quality factors that influence user satisfaction of
FA Thailand Facebook fanpage followers.The research was designed as quantitative study.
Non-Probability Sampling (Accidental or Haphazard Sampling) was used in this study.The
sample of this research is 400 who were FA Thailand Facebook fan page follower.We
used a web survey tool and online surveys were created as web forms with a database
to store the answers and statistical software to provide analytics. The results showed
that the service quality of FA Thailand Facebook fan page was perceived as “Agree” (X
= 3.59), the information quality of FA Thailand Facebook fan page was perceived as
“general” (X = 3.40) and the system quality of FA Thailand Facebook fan page was per-
ceived as “general” (X = 3.42). The results showed that information quality has the
strongest influence on user satisfaction toward the use of FA Thailand Facebook fan page,
followed by service quality and system quality respectively,with statistical significance at
the level of 0.05.
Keywords: FacebookFanpage / Service quality / Informationquality / System quality /

Users’ Satisfaction/ DeLone& MclLean Information System Success Model

Introduction

Facebook is emerging as the largest social media networks in Thailand. As per
statistics of Facebook, the community using Facebook is almost at 1,800 million accounts,
becoming one of the countries with highest ratio of user engagement in Facebook
community worldwide. Therefore, it has been creating a sound environment to marketers
for touching with this community. Academic and business has a high interest on the
social media due to the rise of it over the previous decade. Social media platform has a
lot of active brand enthusiasts and has been favored by the large number of customers.
Companies have started to introduce their fan pages on Facebook as a marketing tool
for their customersfollowing their information and interacting directly with them.It is
estimated that over 15 million brands globally are registered with Facebook (Koetsier,
2013), attempting to reach more than 1 billion consumers (Stieglitz, Dang-Xuan, Bruns, &
Neuberger, 2014).

The intensity of usage and popularity of Facebook in Thailand has formed the
new way of communications. Facebook provides advantages such as ubiquity, immediacy,
convenience, and social interaction in real time manner (Zhou, Li, & Liu, 2010). Facebook
is a convenient channel for effectively and timely accessing to product information and
provide excellent tools to communicate with customers through “Facebook fan pages”.

These Facebook fan pages contain information about the brand such as contact informa-
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tion and website information. Moreover, firms can provide additional information about
new products or services, current promotions or special events. Facebook is used as
marketing tool by companies via their own fan page on Facebook to promote their brands
and images to enhance the customer’s relationships.

Sports has become increasingly commercialized and internationalized over the
past decades (Braunstein & Ross, 2010) and more professional over the years (Bauer,
Poon, Glatt-Deeley, Abrams, & Helfand, 2005). In effect, sport clubs have turned into
corporations in which their brand and players are among their most important assets and
investments. The literature highlights the role of a company’s brand community as
having the power to influence the strength of the relationship between community
participants and the firm’s brand (Hur, Lim, Decker, & Mcclements, 2011). Interaction
among members, which may help the brand’s supporters to feel like active participants
instead of common spectators (Palazon, 2008). The team’s fans are also their customers
who consume the services and products (Kaynak, Salman, & Tatoglu, 2008).

Due to customers’ increased acceptance of online brand communities on Facebook,
in line with an increased focus on research exploring customer satisfaction. The fact that
many brands use social media to interact with customers is not surprising. However, many
administrators have a lack of awareness and knowledge regarding effective social media
strategy. Companies are increasingly competing for consumer attention, administrators
are looking for guidance on how to build satisfaction using social media. Strategic
consumer insight focusing on social media is essential for brands.

The ability to align technology with business strategies is the critical issue for
companies. They can evaluate the employment of social networking sites as their social
media with the purpose of satisfying their customers’ needs and keep them visiting to
their social media regularly. The factors such as information quality, service quality and
system quality are the key determinant for success of social networking sites. Thus,
Delone and McLean Information System (D&M IS) success model has been used to de-
termine user satisfaction resulted as the antecedents of the effectiveness.

There has been a little research on Facebook upon D&M IS success model.
Nevertheless, none recent literature has addressed the IS Success Model of social media
brand management in sports context. Similar to all the other places in the world, football
is popular in Thailand. This analysis has been conducted by focusing on the case of the
FA Thailand Facebook fanpage, as it is the official Facebook fanpage of the Football
Association of Thailand under Patronage of His Majesty the King which is the governing
body of association football, futsal and beach soccer in Thailand. The Football Association
of Thailand under Patronage of His Majesty the King was founded on 25 April 1916. They
joined FIFA on 23 June 1925 and AFC in 1954. The target group will focus on FA Thailand
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Facebook fan page followers.

The objective of this study is to understand customers’ satisfaction with football
clubs on social media, theoretically gsrounded on the IS Success Model, adapted to
a sports context for a more complete perception of social media satisfaction behaviors.
The survey method is used to evaluate the four determinant factors; service quality,
information quality, system quality, user satisfaction. By exploring the relationships among
these constructs, this study provides businesses with brand community strategies to
enhance and promotes the community satisfaction. Though we are aware that sport
fandom is a multisensory phenomenon that raises several responses, sometimes unfavor-
able and negative such as anger or frustration (Grove, Pickett, Jones, & Dorsch, 2012; Hunt,
Bristol, & Bashaw, 1999; Wakefield & Wann, 2006), our study will not differentiate the

valence of social media usage and satisfaction behaviors.

Scope of Study

The study was quantitative research that examined system quality, information
quality and service quality that influence users’ satisfaction of FA Thailand Facebook fan
page followers. The target population of the present study was the Football Association
of Thailand under Patronage of His Majesty the King Facebook fan page followers. The
dependent variable was user satisfaction. The three independent variables were: service
quality (prompt service, well organized appearance, visually appealing, instills confidence
in consumers), information quality (completed information, accurate information, timely
information, useful information, reliability) and system quality (reliable, convenient to
access, easy to use and flexibility) in the use of Facebook. Survey questionnaires were
distributed to participants who were FA Thailand Facebook fan page followersby post
invitation to participate in the online questionnaire. The data were used to test the
relationships between three variables; system quality, information quality, service quality,

and user satisfaction using the multiple regression analysis approach.

Research Questions and Hypothesis

RQ1: Is there any relationship between system quality and users’ satisfaction?
RQ2: Is there any relationship between information quality and users’ satisfaction?
RQ3: Is there any relationship between service quality and users’ satisfaction?

RQ4: How is the difference of quality dimensions affect users’ satisfaction?

Based on our literature review, we proposed that quality dimensions will positivelyrelate
to user satisfaction as the following hypotheses:

H1: System quality in an online brand community positively influencesuser satisfaction.
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H2: Information quality in an online brand community positively influences user satisfaction.

H3: Service quality in an online brand community positively influences user satisfaction.

Operation Definitions

System Quality: The desirable characteristics of an information system on FA
Thailand’s Facebook fan page. The system quality value which is represented by convenient
to access, easy to use, flexibility, provides customized information.

Information Quality: The desired characteristics of the system outputs on FA
Thailand’s Facebook fan page.The Information quality value which is represented by
completed information, accurate information, timely information, useful information,
reliability.

Service Quality:The quality of the support that system users receive from the
organization support personnel on FA Thailand’s Facebook fanpage. Thus, to measure
service quality, the variables are prompt service, well organized appearance, visually

appealing, instill confidence in consumers.

User: FA Thailand’s Facebook fan page followers

User Satisfaction: Users’ level of satisfaction with information, Facebook fan page,
and support services on FA Thailand’s Facebook fan page. User satisfaction could be
measured by consumer’s needs, consumer’s expectation and creates the long-term

relationship.

Theoretical Background

DelLone and McLean Information System Success Model(D&M IS success model)
has been explored by DelLone and McLean (1992) to clarify the overall of causal relation
ship model for information systems which can be used to identify the antecedents of
IS success and their impacts, in order to analyze the outcome of the system. One of
most agreed and common definition of information systems (IS) evaluation, in literature,
is the process of finding the worth and importance of IS by means of quantitative and/
or qualitative methods (Doherty & King, 2004; Willcocks, 1992). It is a process that is
mostly performed after implementing new information systems. According to Davis and
Jackson (2005) it is necessary for organization to evaluate system in order to analyze its
effectiveness and suggest further system improvements to better meet the organiza-
tional objectives and targets.
“System Quality”, “Information Quality”, “Service Quality”, “Use”, “User Satisfaction”,
and “Net Impacts” are defined as:

- System Quality: The desirable characteristics of an information system. For
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example, ease of use, system flexibility, system reliability, and ease of learning, as well
as system features of intuitiveness, sophistication, flexibility, and response times.

- Information Quality: the desirable characteristics of the system outputs : i.e,,
management reports and Web pages. For example: relevance, understandability, accuracy,
conciseness, completeness, understandability, currency, timeliness, and usability.

- Service Quality: the quality of the support that system users receive from the
information systems organization and IT support personnel. For example: responsiveness,
accuracy, reliability, technical competence, and empathy of the IT personnel staff.
SERVQUAL, adapted from the field of marketing, is a popular instrument for measuring
IS Service Quality (Pitt, Watson, & Kavan, 1995).

- Use: the degree and manner in which employees and customers utilize the
capabilities of an information system. For example, amount of use, frequency of use,
nature of use, appropriateness of use, extent of use, and purpose of use.

- User Satisfaction: users’ level of satisfaction with reports, Web sites, and support
services.

-Net Impacts: the extent to which information systems are contributing (or not
contributing) to the success of individuals, groups, organizations, industries, and nations.
For example: improved decision-making, improved productivity, increased sales, cost
reductions, improved profits, market efficiency, consumer welfare, creation of jobs, and
economic development (DeLone & MclLean, 2003).

In spite of the fact that D&M IS success model was first published since 1992, to
our way of thinking, the model provides a valuable framework for understanding the
multi-dimensionality of IS success. The model evaluates the effective creation, distribution,
and use of information via technology. The way of evaluation the success of an information
system has changed over time as the context, purpose, impact of information technology,
internet, social media and communication devices have developed. Information technology
has improved, information has become more voluminous, more ubiquitous, and more
accessible by all. This progress in information availability has changed the power dynamics
of relationships between businesses and customers, between organizations and consumers,
and between administrators and users. If we believe in information power, thus the
measurement of IS success has become ever more complex while still simple. Timeliness
and accuracy of information are still key to IS success. We chose the model as the framework

due to the model’s utility, comprehensiveness and popularity.

Social MediaSocial Networking and Facebook
As it were mentioned by Mangold and Faulds (2009) about the word of social

media, consumer-generated media, as a new sources of online information that were
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created by consumers intent about products, brands, services, personalities and issues,
blogs, company-sponsored discussion boards, chat rooms, podcasts, social bookmarking
sites and social networking sites are the application for social media (Mangold & Faulds,
2009). Social networking could define as “website that encourages social interaction
though profile-based user accounts” (Keenan & Shiri, 2009). Networking website can also
be defined in another way which are what Boyd and Ellison (2007) they are refer networking
website as “social network sites can be defined as web-based services that allow
individual to construct a public or semi-public profile within a bounded system, articulate
a list of other users with whom they share a connection, and view and traverse their list
of connections and those made by others within the system”.

Refer to Alexa Internet Inc (2018), Facebook is the most popular social networking
sites in Thailand. Consistent with the graph below of ‘Active users of key global social
platforms’ based on the most recently published monthly active user accounts for each
platform in millions, the number of active Facebook users had surpassed 1.8 billion,
making it the first social network ever to do so.

In Facebook fan page, users choose to be followers of pages such as a brand, by
clicking ‘like’. When someone likes a page, they’re showing support for the page and that
they want to see content from it. People who like a page will automatically follow it. When
someone follows a page, they may receive updates about the page in their News Feed.
Though these pages are built around a brand, Facebook is mainly oriented toward facilitating
social connectedness (Smith, Fischer, & Yongjian, 2012), and hence the success of these

communities largely depends on the relationships established among its members or fans.

The Football Association of Thailand under Patronage of His Majesty the
King: FA Thailand

Similar to all the other places in the world, football is popular in Thailand.
Statistic under the topic of “Thailand: What sports do you regularly participate in?” shows
the results of a survey on the kind of participated in sports in Thailand in 2018. During
the survey, 7.37 percent of respondents in Thailand stated they play soccer/football
regularly (The Statistics Portal, 2018)

King Rama VI established the Football Association of Siam under the Royal
Patronage of His Majesty the King on 25 April 1916. They joined FIFA on 23 June 1925
and AFC in 1954. The purpose of the Football Association was to organize and manage
the football competitions in Thailand. The early objectives of the program were to
promote sportsmanship, unity, endurance, courage and physical strengthens. The first
formal public football competitions organized and managed in Thailand were established

in 1900 during the region of King Rama V by The Ministry of Public Instruction & Religion.
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Trophies were rewarded to the winner since 1983. There had been other
competitions such as: the Thailand Cup, Thailand Soccer League, Toyota Cup and
MahaVajiralongkron Cup which had monetary prizes for the winner, which increased each
year to develop greater performance. Later on, in 1991 and 1992, the Football Association
and private sectors organized and managed semi-professional football competitions. In
1996, the Football Association organized and managed a football competition to

develop the professional play of the game.

Methodology

The study aims to explore how the different quality dimensions affect the social
media users’ satisfaction and to study quality factors that influence user satisfaction of
FA Thailand Facebook fan page followers. The research was designed as quantitative
study. The channel was the official fan page of the Football Association of Thailand
under Patronage of His Majesty the King (FA Thailand), for social media marketing the
chosen platform was Facebook. We chose Facebook as the social media platform in this
study as it was the most widely adopted social media site in Thailand with activities on
the site being much higher than the global average (Vichienwanitchkul, 2015). The
dependent variable was user satisfaction. The three dependent variables were: system
quality, information quality and service quality.

The target population of the present study was the FA Thailand Facebook fan

page followers. There are 243,063 users who followed the FA Thailand Facebook fan
page (as of 1st August 2019).
Non-Probability Sampling (Accidentalor Haphazard Sampling) was used in this study. The
sample of this research was 400 which was calculated by using Taro Yamane (Yamane,
1973) formula with 95% confidence level & P= 5%.We used a web survey tool and online
surveys were created as web forms with a database to store the answers and statistical
software to provide analytics. An online survey was a questionnaire that the target
audience can complete over the Internet. Questionnaires were dispersed by post
invitation to participate in the online questionnaire via web link collectors which allow
one response per respondent.

Service quality, information quality, system quality and user satisfaction were the
four dimensions that use to investigate in this study. We developed 17 items from existing
measures based on the work of (Chang & Wang, 2008; DeLone& McLean, 2003; Karakaya&
Barnes, 2010; Kinard&Capella, 2006; Lin & Lee, 2006; Shen&Chiou, 2010). Three quality
dimensions are developed from Lin and Lee, 2006 and DeLone and McLean, 2003. ltems
that ask about satisfaction was adopted from (Chang & Wang, 2008; Karakaya& Barnes,
2010; Kinard&Capella, 2006; Shen&Chiou, 2010). The 17-item questionnaire were measured
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by five-point Likert scale. The 5-point rating scale ranges from “Strongly satisfied” to

“Strongly dissatisfied” analyzing at the average of mean ( X) and Standard Deviation (S.D).

Findings

Multiple linear regression analysis was used to examine the influence of service
quality, information quality, and system quality on user satisfaction toward the use of FA
Thailand Facebook fan page. The results of analysis were demonstrated in Table 1 below.

Table 1Results of Multiple Linear Regression Analysis

Variables (x) B P t p-value
(Constant) .024
Service quality .283 265 5.751 .000*
Information quality .451 466 9.984 .000%
System quality .280 2217 6.058 .000*

Note: * Significant at p < 0.05

R=0.872 R2=0.760 Adjusted R2=0.759 Std. Error of the estimate = 0.33551
The results of multiple linear regression analysis are demonstrated in Table 1. Three
significant predictors (three independent variables) are positively related to the criterion
in the regression. Information quality has the highest regression coefficient at 0.451, fol-
lowed by service quality 0.283, and system quality, 0.280. These factors are included in
the multiple regression equation. The multiple regression equation is as follows:

Y =0.024 + 0.283X1 + 0.451X2 + 0.280X3

From Table 1, given the adjusted R square for the model of 0.759, it suggested
that service quality, information quality, and system quality can collectively explain user
satisfaction toward the use of FA Thailand Facebook fan page with the variance explained
of 75.9%. The results suggested that system quality has a positive impact on user
satisfaction toward the use of FA Thailand Facebook fan page (Sig. < .05, ﬁ = .217).
Information quality has a positive impact on user satisfaction toward the use of FA
Thailand Facebook fan page (Sig. < .05, B = .466). Service quality has a positive impact
on user satisfaction toward the use of FA Thailand Facebook fan page (Sig. < .05, [:’; =
.265). Therefore, H1, H2 and H3 were accepted. The results showed that information
quality has the strongest influence on user satisfaction toward the use of FA Thailand

Facebook fan page, followed by service quality and system quality, respectively.
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Conclusions

The results from descriptive analysis showed that the service quality of FA Thailand
Facebook Fan Page was perceived as “general”, while the information quality of FA Thailand
Facebook Fan Page was perceived as “general”; the system quality of FA Thailand
Facebook Fan Page was perceived as “general”; and that the user satisfaction of FA
Thailand Facebook Fan Page was perceived as “general”. The results from hypothesis
testing reveals that there is no collinearity problem among independent variables,
including service quality, information quality, and system quality and that these
independent variables were not too correlated with each other. Service quality, information
quality, and system quality can collectively explain the user satisfaction toward the use
of FA Thailand Facebook fan page with the variance explained of 75.9%. System quality,
information quality, and service quality in an online brand community positively influences
user satisfaction in the case of FA Thailand Facebook fan page. This means that the
higher level of system quality, information quality, and service quality will contribute to
higher level of user satisfaction, while lower level of system quality, information quality,
and service quality will also contribute to lower level of user satisfaction as well. Among
system quality, information quality, and service quality, the results suggest that information
quality has the strongest influence on the user satisfaction toward the use of FA Thailand

Facebook fan page, followed by service quality and system quality, respectively.

Contribution of the Research

The study substantially contributed to both academic and business area of social
media in sports context. The benefits in detail were shown as follows; to understand
customers’ satisfaction with football clubs on social media, to improve the understanding
between quality factors and user satisfaction of FA Thailand Facebook fan page followers.
The theoretical frameworks could be applied to future research on social media in sport

context along with suggestions for the direction and design of forthcoming academic

inquiry.

Suggestion for Future Research

This study was to explore the impact of service quality, information quality, and
system quality on the user satisfaction toward the use of via FA Thailand Facebook fan
page. The results, nonetheless, may not be applicable to the social media use of other
organizations or brands due to difference in the nature of activities for nonprofit. The
future research is recommended to study the impact of service quality, information quality,
and system quality on the user satisfaction toward the use of professional football clubs’

Facebook fan page for further comparison.
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In addition, this study focuses only on the impact of service quality, information
quality, and system quality on the user satisfaction toward the use of via FA Thailand
Facebook fan page, in which there might be other factors that may affect the user satis-
faction such as marketing factors, organizational factors, or others. Hence, the influence
of these factors should be examined in the future research.

Additionally, this study involved with the limitations of quantitative research as
to give a clear understanding about the context of phenomenon. Therefore, the future
research is recommended to apply qualitative research or even the mixed methods of
both quantitative and qualitative approaches as to avoid the limitation of quantitative

research.
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Abstract

This research article was based on a mix-method research design in order to
accomplish the purpose were 1) to study indirect advertising on social media of
alcoholic advertising in Thailand 2) to study the influence of indirect advertising on social
media of alcohol advertising that affect alcohol drinking behavior of youth in under-
graduate in Songkhla province and 3) to examine media literacy of indirect advertising
on social media of alcoholic advertising of youth in undergraduate in Songkhla province
. The research methods are collecting qualitative and quantitative data from three types
of social media such as youtube, facebook and twitter. A sample was selected by 400
students in five universities at Songkhla that were Prince of Songkla University on Hat Yai
Campus, SongkhlaRajabhat University, Rajamangala University of Technology Srivijaya,
ThaksinSongkhla University and Hat Yai University with a focus group discussion of 30 key
informants.

Theresearch findingcould be summarized into 3 points. The classical placement
was the most of indirect advertising form which had been found. The evocative place-
ment, the corporative placement and the stealthy placement were following. The
process of indirect advertising viathe alcoholic advertisementwas startedby the senders.
They wouldjudge by the popularity of products. The entertainment and the interesting
lifestyle would be shown in their advertising contents. On the other hand, if it wasn’t a
famous product, theproduct’s quality would beconsidered by the expert. The audiences’

recommendationwhich shown as “like and share” could estimate how popular the ad-
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vertising is. The finding was found that the influences of indirect advertising on social
media were related tothe alcohol drinking behavior of undergraduate youths in Song-
khla province. The high correlation coefficient (r = 0.688), it was predicted that 68.9%.
The alcohol drinking video clip was the highest influence response (ﬁ =.291). The at-
mosphere of the restaurant (B = .265) and the image of favorite singer in target group (
ﬁ =.234).The media literacy of indirect advertising on social media of alcoholic advertis-
ing ,most of youths groups are knowledgeableand could inform the hidden advertisements
by analyzing and evaluating the suitable content through online media. Attraction or
things that are induced to settle the market for food and beverage manufacturers.It
shouldn’t need to resist or press the button. Sometimes it may be necessary to produce
the awareness media and to keep up these alcoholic advertising online media for reduc-
ing the effects among adolescents. The educational institutions might be the other ways

to help the youthshaving more media literacy, more confidently and safely.
Keywords :Indirect Advertising /Social Marketing /Alcoholic Beverages /Media Literacy
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Abstract

The article “The Communication in Television Docudrama :Tai Roy Greed (The
Story of Borderline Personality Disorder)” is written after finished the production. This
documentary film is one of six episodes that was selected and funded to broadcast on
Thai Public Broadcast Service (ThaiPBS). The purpose is to understand the unconscious
mind of the patient in which it can happen to one of your family members including to
have the right attitude toward the patient and self-awareness of the problem that lead to
the solution and living with the patient. This article has three parts. First, data collecting
and screen writing. As a screen writer and director, we have plan the direction of the
film to be a docudrama in which presenting the real life story of the patientto engaging
the audience and have the right attitude toward the patient and self-awareness of the
problem that lead to the solution and living with the patient. This film is first-person
narrative where the real interview was conducted in order to make it documentary.
Second, the production process of producing television documentary film “TaiRoiGreed.”
Begin with casting, having the casts to read the important lines and interpret to act from
their understandingin this process the real patient was attended with the crew. Selecting
the locations for shooting is another important process for producing this film since the
budget is limited. The location for shooting has to be adaptable for variation of scenes.
Shooting the film mainly using hand-held technique to engage the audiences. Medium-
shot was use to show the relationship of the characters and the feelings of the main
characters and other charactersconveying the internal mental health of the patient.
Lighting was mostly matching the real scene but some scenes is more expressionism to
convey the emotion of the character and some is more contrast of color especially the
violent or sex scenes. Third, story telling and editing by switching editing between the

story and the interview will develop the emotion of the audiencethis will make the
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story believable and shockingediting. The meaning is constructed in the film by the symbols

and pictures within the film.
Keywords: Television Documentary Film, Borderline Personality Disorder
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Abstracts

This creative dance study on the way of life notion of dresses among Tai Khamti
women in India aims to investigate patterns of dance arts of eight elements. They are
creations of a dance script, casting, movements, costumes, sound and music, space for
dance, lighting, and dance equipment.

The findings from this creative dance adopted from the notion of Tai Khamti
women’s dresses were that the design of the dance was derived from Tai Khamti people’s
way of life and traditions. The design of the movements was from contemporary dance
and everyday movements. For casting, one man and one woman who were skillful at
contemporary dance were recruited. As for the design of dance equipment, the re-
searcher selected bamboo as a symbol of the dance. For sound and music, the natural
atmosphere was considered. For space for the dance, audience was able to watch in
only three angles, namely the front and the two sides except the back of dancers. For
lighting, it would especially be in consistent with the music.

In addition, the researcher conducted field research by interviewing those involved
at Namsai District, Arunachal Pradesh in India in order to analyze data and subsequently
create a creative dance. The researcher also hopes to preserve the culture of unique

dresses of the Tai Khamti to be well known and evident at an international level.
Keywords: Creative Dance / Dresses/ Tai Khamti
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with the responsible communication persons of Samutsakhon football club. The objective
of researchtostudy the communication process in order to customer relations management.

The result founded that Samutsakhon football club have the communication
process for customer relations management of communication elements that (1) Sender;
there are 2 characteristics of information disseminate (1.1) the sender as football club
(1.2) the sender as leader of fans and representative of fans (2) Message; the football
club have several contents design sends to fans such as language signal and symbol.
(3) Channel; the football club use communication channel to promote in main-stream
media such as television, radio, newspaper and alternative media such as online-society
media, events and other. (4) Receiver; the football club separate the target 2 groups (1)
main-target is the fans who following football club (2) secondary-target is the receiver

who like and follow sports.
Key word: Communication for Customer Relations Management, Football Club
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The Exposure Behavior and Satisfaction on Food Delivery

Applications Among Bangkok Metropolis Residents
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nauiegalszAuauianelasenislinuneundintuilanines egluauiisnela
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Abstract

The purposes of this research were to study exposure behavior, the satisfaction
of food delivery application among Bangkok metropolis residents. Questionnaires were
used to collect the data from a total of 450 samples.

The research results are as followings: The food delivery application, which is the
most known and used is Line Man 388 (86.20%) following by Grab Food 369 (82.0%). As

the type of media that the sample has access to Food Delivery Application is the most
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online media 365 (81.10%) following by friends recommended 254 (56.4%).

Overall, the satisfaction of the sample group on the use of Food Delivery
applications found that the sample group had a high level of satisfaction with the use of
Food Delivery applications. At a high level the total average is 3.95 (very). The sample
group is satisfied with the issue. “You choose to use the Food Delivery application when
there are shipping discounts” with the highest mean of 4.30 (Very Satisfied) and are
satisfied with the issue. “Can use the express service or can call in advance” with the

lowest mean of 3.81 (Satisfied)
Keywords: Exposure /Behavior/Satisfaction / Application
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woAnssuidesltumesidnmnninnsliinsdmsine iy (www.it2dhrs com,2562)

wandliiuininsdwisedefiannsndondedumesidnlidugunsainisdoansd
Uszrnslnefeuldunieiiduramanueundeduuugunsalinsdwifledeuuuaunsnlviy
(SmartphonelilvildlnsAnsidotiowuuannsnlnu (Smartphone) duwililalunisliueundin
Fusineq loneuaussianssluiinUszdrTuunsiadedommissnssumanisiuideuse
wazdududoyauuiedernedumesidavunmeunsuTeusivinisiduinu (fiadg wndnd, 2556)

weUndiaduuilnsdilofeuuuann inlvuansaidousiedeya uazlviuinssus 4
Fadunrnuannsalitunsdwidedewuuauivlviu (Smartphone) uarfies1uisauayan
Tunsliauguee anmsdrsedulngaulngldnanvulnsdnidedonulvelnendowds oz
Td8umesiidn 9 $2lua 11 wiiisiou urmynaunsaididnmsetind) Wnaneifu Social Media
3 49l 11 wdideTu (Fusiuyngunsaididnnsedind) 14hang Online Streaming #13® Video
on Demand 3 $2lus 44 WiineTu wazldinailanasuuu Music Streaming 1 49lue 30 Wi
sofuBnitsaulvedaduuAsunginssunstedudunfunistodudrihumsesulatinnd sy
TneAudiigerunseaulatiinniian fe iwdowussnie guawanuna gunsalled vedldinelu
i uardsamsneuler SesadimuaranauisuazauTInE N duBndae
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a v

ssfauemnslulsamalne felugsiaddayiudaunsauasunsvans dvuelngjuas
wistugs Gonldin dreduiedeunsvgiavesusammetnaddunasnin Tnoguiisenansine
mansalyarinaingsiaewnslul 2561 oefl 411,000-415,000 v veediesay 4-5
91T 2560 Insnsvenesduniadunananmandnduresiuyulasianzogad e
Turhiadnennuadunuaiuss damalifussnounisiuemnsdostanmemslusedugs o
IiiasuaquATseduyusne Aifiugaty

vaupiienfufifudnuilanmgivinlvigusznounsiesususnunaaguilaaiideans
AYILAYAINAUIY WarATIMAINTEINTL SnviaviliAnuTEvilu g Suinifeneuausininm
FosnsvesnaaLfitidy 1Wuline Man, Grab Food,Food Panda glvu3nsilawndneslusy
WUUThird Party wSeusiusinisdnanvestatico wnannlosuniseesduemsosulad iluwedes
fledousiogniuaziuemslagrumsldduanduusgsalignlunutiananiifeans
UitmimanisdldinaluladidusideslossevisUsznaunsuasiuilon dsdotndutesmnad
PeuaragaNae fUsznauNsaInsaueetemsmIne Sndadulsslevidmiuduilon
1Ny

HAF133391n 100%Home Delivery / Takeaway in Thailandlngglsueiiwes dunasiu
Fuuua 52y g3RRAReTRazIRBENETyaRgaRa 26,000 Auumidled 2560 Tnefuslanil
audeiiunazliniseensuiomsuususinlg Aldldwuinniu Sednlngudraziion
91fuThird Party Tunsindne? Tasudsdadunsdsinndneiesniiiu dsnduthuiosas 84
wazdslufivhadosar 16 Tnsfevay 74 vessennmsdaiiawnanedandstulutugns anf uas
01iind wansliiiuin eullesgatlagiudoniiagnanideanisesasindeludieiungs voy
Fenfufdadianudesnsiuusemuemseses fignuin gala neusfiuniseseunsesasniv
Tntufiiugedusnn sadenadhddumesidnaruiigadudesanssy (www.bltbangkok com,
2561)

memntiiideddnnuaulanasdnwinginssunazanuisnelanidenislduiniswed

U
al

nAndullananei(Food Delivery Application) W 6uaundatu laun Line Man,Grab
Food,Food Panda,NOW, Getuaz WongNai #sn1e3desianisinnisinunluassilagyinlimey
fangAnssunsltauleunandy wazanuianelareaUssruilnen1sdsemsiIuaLey

naletuilanane3(Food Delivery Application)

Usy1in53de

1. wenssun1sldnuueuniiaduilnniiie3(Food Delivery Application) ¥aeUssnvu
Tumwansaunmumnupsiduegasls

2. avwitswelafidnensliiunoundinduijanainei(Food Delivery Application) 183
Usgpwuluwangaunmumuesiduegisls
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[

nUsEaIANITITY

1. Lﬁammﬁqwqﬁﬂ'ﬁ'ﬁmmﬂﬁi’fquLaﬂwﬁmﬁffuﬂmL@SL’JEJ’?(Food Delivery Application)
Yo sEnUlUANFUNNUIUAT

2. Wlonsuiismnuiianslafifisionsiduueundinduijananei(Food Delivery Ap-
plication) vaUsyw1wululwnNTINNUNILAT

YBUWAYDINITIVY

v v
IS =

1. lunsfnwiassllaz@nwluveuwadl Anvanznginssy wazauisnelaiiise

=

msl¥nuweundinduilnniies(Food Delivery Application) vesuszyulumngamnnavuas

1A8EYNNSANYURNILLBUNBLATUNS 6 LaUndindusana buil

(1) Line Man (2) Grab Food
(3) Food Panda (4) NOW
(5) Get (6) WongNai

AIduvzifendAnwLeundiaduiianiinei(Food Delivery Application) 113 6 LaUnaLA
Hu losnifuneundiaduiniinisliuinmseglutuiihnsiudeya
2. Msfnwpsalifmunyssanadulssrsulueansunmumuasianage uagme

a =

nijsdennangldnuneauniindulianiiiei(Food Delivery Application) wsglutagiuneund

<

v

wduiinnaie3(Food Delivery Application)nuaundiaduanunsaliuinisegiafiuguuuuls
wnzluwangavmavuasyitu §idedwvhnsiuvieyannussynsluwansanmumuasiies

v '
=1

fufifien svoznalunsfnudaudifeuneun a. 25628 iWoufiguisy wa. 2562
Uodullugu

Usgnvuluwansunnumupsiemadentdnuieundintuiianainei(Food Delivery
Application) wszanansanauaussnmiesnslufuamaznn snilunsdems 1
fuguuuumsiiuisissnlutiagiu

Terudwii

1. woUnaLAtu (Application)nuneis %awLLaﬁUiLLﬂiuﬂauﬁaLm@%ﬂszmwﬁqﬁgﬂ
29N UUTATUTRINITNTZYINUNRENIAAINAUABINITTONUTT U YI9U US0AINTIUMAIBAIU
doUsslomivesasiuslnamslnsdmitofiouvuanivinu (Smart Phone) Tufifiazmaned
weunaiaduilanaiies(Food Delivery Application) W ewoundndu Tdud Line Man,Grab
Food,Food Panda,NOW, Getilaz WongNai

2. {{andnei(Food Delivery) mangfia MIusnsiudsemnsriumakeundinduLine
Man,Grab Food,Food Panda,NOW, Getwag WongNaigliu3n1saziinnisdsdeyaninudedns
MukeUnandu uislugmthauiosiiunmsdemistunmedueims ndniundnemay
Usuensnniuemns mufiguesuuinisudsl wdnhndsiudvesuuinsnuanuitile

wigld
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3. weAnssumsldaumneds susuunslénuweundinduilnndiie3(Food Delivery
Application)Lﬁlamigﬂa’mﬁmmﬁgﬂ suaUnaLAT lalA Line Man,Grab Food,Food Panda,NOW,
Getllay WongNai

4. pufanelavinedis sedupnuianelaiifiveuseifiusag Renfunsliouueund
wwduilaindnes (Food Delivery)

Uszlewifianadnazléu

1 duwumaungusznaunsuinissuasems (Food Delivery) wie dusgnaunisiiu
onsanansaiedeyafildannsinyiaunluduumeimungsie saufensimundi
Foemansds wazdndsommssiuueundinduresauieg

2. fielvsuisdadefidmananisdnduladenlduaundndu Food Delivery uazdilé
nswdauuliuuazaudoinislusuamvesgliuinisiifsousunaindu Food Delivery Litai
wtayalulilunsusulsaiaundusuasusnisiiansaneuaussanuisansvedlduinig
JERERNIEER

521U8uIsIY

MsfnwEes “waAnssu uazmufiawelafitiiemslinueundiadufiandne(Food
Delivery Application) weaUszsulumnganmmamuas” mafnwaaifumsfngidods
U3unas (Quantitative Research) Tuguuuuvain1s33uited1sia (Survey Research) Fald
wuyABUnM (Questionnaires) Iuasasiislumsifusiusudeya Insivunngusetis 450ey
Jeadnfiaslflunsieneiedsd §iduarldaifdmssaun Descriptive Statistic) Téur N3
LANKASAILA (Frequencies) 9n31d@1u308ay (Percentage) warAwade (Mean)

nqufiieadas

1. nuNeAnssUN15IUATUYEIT (Media exposure)

madenassvnasvesyanaiudsiieduneimginssumsdemsveusiazyanainay
LANASAUNIIENINAIVYARAYTBANINTAINEITNAs NG ANTTUNITTATUINIES Taedl
nszUINSIAeNATT (Selective Process) Aiunnsaiy

wAnssuNsa3u (Exposure) Aemsiiguilamdeniiorfulendasidnunlagsnume
Ussamdudasia 5 Sadunisdeniudasunsawitu Lﬁulé"jwwqamsmms@m%“uLﬁu%umau
USNAATBINSEUIUNSTUS (Perception) Weguslnaiingdnssunisindudouds Aazshnisanls
Tushens uazseundsinnisimnamsngansilésy

Yo

A5uansaglidoeslsninu {5uanszifonassuazuaianiiniasnIuaufeInIswse
Anumanisiuanmsiuliluwdazau §uasaziinszuiunslunisifionassynans (Selective
Process) lngnsguiunmsiienassynansagileuialounsainses (filters) nsfudumansves

wywddl 3 Jupau feil (WriuRTaulyd, 2552)
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1. m3deniUasuniardonaula (Selective Exposure or Selective Attention)
v wnlififiuasazsidonaulaviodaiuinasinunamilunaslaifegsefunane
uwvids ngeiifesiunmsdendasuilldinsfnuifetuetanireens uaznui madendadu
InmstimnuduiusiuladeiAndemaielszns ey sirundiuvesiuas fe yana
fhezumaminamsiteativayuiiruafiruiitley uazmanideswnasidaudaiuamidningn
Fuasnuies aimensléfuinmslmifliasesrieliaenadostuanuiamilavie
virueadiAuiflegudn azifinnnzmsdnlailiaunaniefinuliauisle f5enin “cognitive
dissonance”  fsifu n1sflazasvidondnidsinnedindnldfdoumamninasviodenass

Nz EsiassesiuauAnRLYeIny afawresdatlngui Weyrealddndulalues
nllsnsenulaiSeudesounieiu yaragdeuiuwilduiasuaionynasitaiuayunisanau

'
v a

“Lﬁ]ﬁ”’uf] WnnITesuangasTidatudinseyhadly

vennnviruaisaRuiilusiimuslunsdendndudnaisuds iitasenis
Audeny 3019 wazdnurdILyARRBNIININEA1EUTENNS TouA a0unneATEgRIas
denu (W sefun1sfne fo 01w 516ld @) mide gaunsal dvdden eaun Ussindl
Saiusssu Uszaunisal 1av fifldnlumstvunnisidendaiutmansdnsie

2. ﬂﬁiLﬁ@ﬂ%’Uiﬂ%am’m (Selective Perception or Selective Interpretation)
Hunszuaunandunsesluduneusesn Weysealasuimansnnunaslaundmiudusia
AuaRzirUnEnuaudilavesiles wemuELeR Ussaunisel annuide Anudesns
ANUAIANTY k593910 @NIEsenTg vieanmzonsuanziu (Judu

3. AsTUIUNSIABNaRd (Selection Retention) 1unwdlialunisidenani
Frasenzdufinsaiuanuaula pnudesnis iauafivesnueazinazduluduiinuesly
aulavdeldiiuseldinendy sufunisdoansinavusisaglisvaunadidomuimmng wiin

A5uansaglasuanstunsudiu widsuansenvsrliaulaandrdsiisndeanisligiiandaflule
BHL

oglsfinny whyaraazingAnssunsdadudnasiuansstu $ingquszasdlu
waAnssunsdiadurnansiunnseiu waglanudosnslungAnssunsdadutmasiuandng
fHut uilaehaluudiyanaazimainssumsidniuinansey 3 dnwa (i wadlwese,
2544) A
1. wefnssumsiliadurnansandemau lnegsuamsiiaiuaanisndomasui
n3uilaatasandemnasulziienevauesnudeanIsveanld FaazviliAnntg
Wasuuasiruedviendsudnuneide Wasunginssuusessldlaenmsidenuslnafeinavy
1?uaz%ua§ﬁummméfamw viousedlavesuasios imswyprausazaudouil ngUusrasduaz
audslalunslivssleviunandeiuld
2. waAnssumsidndusmansandeynna Inedeyana el syaeariitihinms
nnypravilslfsdnyananil lngerdunisinresziinsyana (Interpersonal Communication)

aaa

Meilujiseldneuseninaiulsnesauazyunines (Rogers and Shoemaker ) na1331lunsil
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17

figesnsliyaaalannissonsuasiunsiisrldnisdoassenieyaea Tnglidoynaaidul
weuwstaans AoyanatasiiuslevionannlunsdiiddensnTmaliiFuasdanudla
nsvdsdauuasiadulaiuasldosnuiulafetu Sansdomssewiyaratimnsouseandy
2 Ussiny fail (2.1) nsfinslalaenss (Direct Contact) ifunsineunsinaaiieasrsan dhla
wietngalduinmladulssaulagnse wae (2.2) nMsdnselagngs (Group Contact of Commu-
nity Public) Ingnduazilavswasieyanadiusiu daglvinisdemsvesyanaussquimngld sy
denguiimuanlasslulufiamile yaeadiulnglunguitaziinnuaulalumadude

3. wgfnssunsdasurnasandeiamzie Tasdeianzia waneds ﬁaﬁgﬂméwﬁum
Tnefidomanszianzanzauasiiynsmnevdnogiffuasamenguiegswedoamsia
iy gaans wiuiu Tuawes Tuudn gife dnssenis WWusu dafu wefnssunsiliniurnimsan
doawfindl fuamseeldtudeyadnasteruiianizFedaemieinanzaizas
wqaﬂssmms@m%’mmmiﬁ auulainnaafuladedidy Tunmshudseneumsdnaula
vosyana Beyaraifnanulinilafinfutedatemiannyinlayanadensesnsiliniuinans
wnduhiiu Taglididaiashnmadindu snasindele lihazdudemasu deyana vie
doiamzfia uivsiyaraagimadinfudmansamedesdinulimuadavhdudesngiems
TuthagtufinnifuniTf f3umseesulifmueld SeiliAnnszuiuniadensuinmstu eghls
faayana wiszaufaziinusilunisidenivinarsiunndafuaudnvazdinuynna, anm
wndosludsemtug uay Ingusrasdvionudioansiiandasusnasresusazyanaiiuansg
fugonvilitingAnssun1sdnsutnasiuanssiulédde

nuwRaneItungAnssunisilasurmans §ideldmhundunseununAnlunisdinuidoassll

1%
=

WedliiudmgRnssunslinuueundnduiiandnei(Food Delivery Application) Zstuag

Y

funszUIUNSRenUATUYNIANIYRILAaY UAAS

2. nunsliuselevuazadnuianala (Uses and Gratification Theory)

msdnyideieatumslideiieusslostiuasarfimelafiunaulatunis e vuves
Wenner $nafidluianiad mdudgades, 2540) FaduFeafsiuanufiselalunisuilan
9185 (News Gratifications) lnglf5rusiunanuddefislfvinliinnuneudrarseanuduunui
wansfisnelalunisuslnadiednians (Media News Gratifications) utsanaiienelasenidy
4 NguAe

1. Orientational Gratifications vnefia Mslidnansiteusslovinswhudeyaiitens
1989 waniiladuusaasudanudiiuseinedannyanauday SULULUTBIANLABINST
wansoonin TiuA nsAnpatnens (Surveillance) msldundstoya letielunisindula
(Decisional Utility) vi3etitethelunisasavuuudeadends (Vote Gratifications) 1udu

i

2. Social Gratifications {umsliimasiiewenlesszninsdoyaieiudwmy Je5u3

Y

nEMEs Whtueseviednuanavestanaugu mshdeyaluldlunsaununduddulidy

o -

Foyariionisdngaududiu
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3.Para-Social Gratificationsysnefie nsvurumslivsslembdnasiiessiendnwal
vosyAna iiaiiomstrsdainuiyanafifsdestude visunngludemaedde wunisiede
vidormdurngeutn Wunuveghdumewginssadusu

4. Para- OrientationalGratifications e nszuunslitnaaiiesslowilunis
an videreunauauAuaTeansensual videilountosiates wu Wumslinalivusluiile
AIARWALALEYnaUY ievAnviandsdilineleeeady [Husdu

vzl McCombiiaz Becker (1979) IénanliluGoswssnislidefioaussanuiianela
LazANFBINTTIN (1) Hlodensteyalunswanevieaunin (Discussion) Msilasudemaruy
vilvyaraiiveyafiazihlulinane vieaununiuynnadu (2) Wesesnisidusiu (Participat-
ing) luwmnnial uazauBulusnagfiindu (3) ilewaiuanuiiu wieaiuayunisdinduladild
vluud (Reinforcement) uaz (4) iiteanutiuidia (Entertainment) ioaananmady i
HOUAAEDTU]

nngufnmslivselend wazanufianeladneiu  {Afeasihunldidunseulumsivy
adedl lngidufnwianuiisneladsenisldnuweundintuilandnes(Food Delivery Applica-

tion)

MATeiieads

¥iiwg quin (2551) IivinsAnwizesng@ingsumslimnumanisieusslovifiazls
fuanms WdeasislmivesUssmvuluwangaymauviuasiu: nsdi@nw “Guuden” nams@nw
wungldiduudenifing sedumsfinu endn wazseldrelfounnnsnsfuaziissernanadslu
nadsuvendendaunnirsiudenndesiuuuafnduussgnsmansiauiiidnumenig
Ussansuanenety agvhlvidngnssuuandneiu uasiloinmegianaduluusdasdadoudany
1 anausnedluGosszdunsinw uasselivinliyanaingAnssunmsliiduuden wndetu
feluudeuosaduarsrornauwasdulumudingnn ves gua iyasedfa (2542) fiesune
I9elfduiuisiannsathurldesue ngRnssunsdeasvesyanadia wuieaiunsdiuys
A uneduiuusiitonunlndifesiu wasiauduiusszrinsiugenn
aigiand vandly (2556) vinsfnuniEes “wgAnssunsliuasauAndiuiitidenislduounain
Fulativesuszrvuluwansummamiuns” nansAnwnuinguiegaiiinaszfunising
eldunnsstuasiienudlumsliusunainduladliunnisiuvasingusegiaifongunn
Aafuagianudluns Wueundindulatunnisiulasngusegnaiifivaseny 20-29 U adl
dndumislfeneundiniulatinniigaiesnnguinaneglurisiofeunay Jovhaudege
yoamsAeansadelmififinaiulnues Social Network waggUuuumsdeansiivainvanedniis
fanguiivonsuuinnslding aenadeaiu yas nafes ey (2553) AnwiFes maduuagiiauad
vosuilnaisounuthelavameadunesidatonuinnguinetnaiiivaseny 20-29 U faw
TndBatudnuazarnduuinnsssnn uasfunguisensuuinnssildinniteurisengunnd
anudifianeiazSouiuaziiledeliduodsilulssiiutesdnuus msliueundindulatiny

v v ¢

MNilnuduiusiuanuaadiufise o unaindulatdetaiduanuduiusnisuinuienu
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gitdnvagmsliueundindulalassnlussdusinnazdamRndiutetihdoueundindulailag
suilusgiunnBsussiiudinanuandiidiuinamudndiuinanmsBouiuazssaumsaings
vosyanadsdiUszaunsainneatusenty wardanaitnasinaronnuidnnauAnui
LagngRnsINfuanteendenadesiuuwIAnfsafuesdussnouiimuafiina i fauafaiunse
wenasdusenauld 3 Usens Ae asdusznauituaIug (Cognitive Component) a3Ausenay
AUAU3AN (Feeling Component) 83AUsENaUATUNGANTIH (Action Tendency Component)

A3UNaN15IY
dawdl 1 FudnuasnisUssensmand
namPAfenuInguiegsiineuLuudeutnnnIAT Ll umEnges1ua 255 Ay An
uosaz 56.6 wazmame 91w 195 au Anluiovas 43.4 audiu
dllugjaziitngeny 20-29 U F1uau 273 au Andudosas 60.6 sevaanfe 12991y AN 20
U dwnu 77 audnludosas 17.2 wazyaee1y 30-39 U d1uau 72 au Aaludesas 16.0 939
918 40-49% 117w 20 Ay AnluSesay 4.4 waztaseny 50 FulU $1uau 8 Au Anudufesay
1.8 lnefiseaiun1sfiny) MUy

a o

W | | =t 4 a P 1Al ) a a & v
naufegINNIATImldinsAnwegNseRuUTY 19T 31U 236 AU Anueuay
52.4 S09a9ABSEAUNSANYIRININUS RS S1uau 171 au Antdusesas 38.2 LagnsAne
gandUIeyey1es w43 au Andudesas 9.6 MR
W | | =t 4 a a o a aa U = ° a & v
naumegeInnitAsmitllendn dnsew/Adn/dndnw 31w 275 audnluseay
61.0 s0sa9uARR @NnnuUITenYY 91wy 63 au Anludowas 14.0 09TwA1v18/5309
1 o o a [ b4 = v o U a a o a
g 91w 49 au Anduseraz 10.9 913nd519Ns/MUNNUSFIAWAY WU 32 AU AR
Juforaz 7.0 o1@wwethw/withw/inBeney 31w 24 au Anidudesas 5.3 uaz 91Andu 9
° | a = ¢ a A& N & Y a & v o w
I 7 AU WU INYINT Waugnsameud [Wusu Andusesarl.8 muainu
naudegliselaeglugis 5,001 - 15,000 vm Wudiuunn S1uau 215au Anduses
A% 47.8 599891178 Y9N 5,000 U 311U 83AU AnvduSouay 18.4 11915,001 - 25,000
UM U 77U Anvduseay 17.1979 35,000 unduld 91udu 39au Anlusesay 8.7uwaz

2749 25,001 - 35,000 U 371U 36AU AntTusasas 8.0 mudau

dudl 2 AungAnsIIN1sITuLeUnaItuIlnnaLIe3(Food Delivery Application)

LeUnaLATuFood Delivery fingusegisiinuasliausnniiga fe Line Man 11w
388 AU Antdusesay 86.20 s99a3LNAB Grab Food d1uau 369 au Anlluseeay 82.0 Food
panda 311U 198 AU Antduieeay 42.0 GET §1uau 32 Au Antdudesas 7.10 Wongnaidhuiu
23 au Antdusesay 5.10 way NOW $1wu 14 au Andudesas 3.10 mudsu

Lmﬁﬁamaﬁﬂﬁuéfﬁa&mLﬁﬁﬂﬁahwml,l,aﬂwal,ﬂ%’uFood Delivery mﬂﬁaﬂﬁa Fooaulatl
$nu 365 au Andudeuas 81.10 sevawnfe Weuuuzth 1wy 254 au AnluSesas 56.4
Fodefiunt S1uau 180 au AnluSesaz 40.0 Folnsvid S1uan 39 au Andiudevas 8.70 uaz
4
#07

a

2INY U 37 AU ﬁﬂLUu3E]‘EJau 8.20 MNARU
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a1

dudl 3 sumnuianelefifidenislinuneundinduiiandiied(Food Delivery
Application)

amsmmufianelavesnguiegnaidisenslinuueundiaduiinndne’ wui ngu
ethlszsunnufiseladenslinuueundinduiandnes eglusziuann Anedesmwiniu
3.95 (un) InenausegstimnuiieladeUszifiu “vinudonldoundiadu Food Delivery iile
fiduanAdnds”sndign feedowinfu 4.30 (nnfige) wasanuiimelaseusiiu “annsa
FunltuimsmuviemusaGonliuinisarminld desiign Tanadewindu 3.81 (inn) Feilse
axBunsyiumLARiuvesTfusng 9 fad

1w 1 =

- Uszihufingudnegnsdimufisnelasenislinuseundnduilnndneisyauniniian

Sosddunnanadennniign lug Anadedesiian I6d “vihudonlfuoundindurood Delivery
Sefldanddnds” (4.30)

- Uszifudingusegaimnufianelasenslinuueundiaduiinindnedseiuun Gos
U nAadsaniian TUg Anedetosiian ffd“vhudenlfuoundindurood Delivery
Sefidanmnmens” (4.05) “szeznanflilunsdadsfionumngauiuszegne” (4.05)
“finsuenvanaviosineu Lazanunsafunde” (3.96) “fvesnamsiiszRuiivainvans”
(3.96) “vhudenldueundindurood Delivery Wiafllusluduthsiashn® (3.91) “sruufinan
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Abstract

This is a qualitative research using quantitative tools.To understand the process
of construct meaning of heritage tourism photographs of Generation Y in the theme park
and to understand how Generation Y perceived their creative elements that photographs
sharing power to persuade audiences of theme parks.

The research found that tourists need content that presents stories about the
past which are related to actual events and prefer the daily life of the general people
and the story offers a positive way of living in peace. Moreover, the content of the
photographic media has an impact on the behavior of media response and the expecta-
tions of tourists. In addition to watching and sightseeing the activities in the historic area,

Travelers also have to decide to participate in activities in that area from the invitation
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of the actors communicating to the audience.
Keywords: Repertory Grid / Construct / Photography / Theme Park / Heritage Tourism
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Abstract

The objectives of this study, the researcher examines (1) users’ behaviors and
acceptance of electronic payment services in the form of a QR Code. The researcher
compares (2) the demographic characteristics of the service users under study. The mixed-
methods methodology was used in this research, sample population in the quantitative
research consisted of 400 service users in Bangkok Metropolis who used electronic pay-
ment in the form of a QR Code using the technique of purposive sampling. A question-
naire with the reliability of 0.852 was used to collect data. The sample population in the
qualitative research consisted of twenty service users in Bangkok Metropolis who used
electronic payment in the form of a QR Code. These were housewives, company em-
ployees, students, and business owners. Data were collected using focus group discussions
based on the research questions. Data were analyzed using frequency, percentage, mean,
and standard deviation. The technique of one-way analysis of variance (ANOVA) was also
employed.

Findings are as follows:

1. The service users exhibited the electronic payment behavior in the form of a
OR Code through the Bangkok Bank at the highest level. They transferred the money
from bank accounts and purchased products online by paying 2,001-2,500 baht per time
because it was a convenient way for paying for the buying-selling of products. The aver-
age frequency in the service use was more than ten times per week. They exhibited an
acceptance of electronic payment in the form of a QR Code overall at the highest level
(M = 4.30). Also at the highest level were the aspects of attitude (M = 4.41); trust in the
system (M = 4.34); perceived risk in use (M = 4.30); and perceived ease of use (M = 4.30).
The aspect of the perceived benefits from use was at a high level (M = 4.17).

2. The service users under study who differed in gender, age, educational level,
occupation, monthly income, and channels for the payment for products and services
exhibited no differences in their acceptance of electronic payment in the form of a QR
Code. The focus group discussions showed that the key informants exhibited acceptance
of electronic payment in the form of a QR Code by transferring money from bank ac-

counts to buy products and services online. They were of the opinion that payment
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using a QR Code could reduce difficulties in the payment. It was in consonance with their
life ways. They trusted in the confirmation of transactions and technology in payment
using a QR Code.

Keywords: Behavior /Adoption /Use Electronic Payment Services / QR Code
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Principles of News Analysis and News Sharing

Criteria on Social Media of Bangkok People
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Abstract

The research “Principles of News Analysis and News Sharing Criterices on Social
Media of People in Bangkok” aims to study (1) The receiver’s behavior and level of media
literacy and (2) Principles of news analysis and news sharing criterices on social media

with 400 online sampling questionnaires who live in Bangkok that receives news on social
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news on social media at least 1 news per day.

The study shows that most of the sample groups are female, aged between 26
- 35 years old. Bachelor’s degree level (Or equivalent) that work in private companies and
have an average monthly income of 15,001 - 30,000 baht. The level of Media Literacy of
the respondents revealed that (1) The level of media access of the sample group is at a
high level (2) the level of media analysis of the sample was at a high level (3) The level
of media evaluate of the sample group is at a high level and (4) The level of media
creation of the sample group is at a moderate level.

Principles of News Analysis of the sample group is (1) Based on reliability, source
of news (2) Consider the news content thoroughly and (3) Compare from varity news
channels. By News sharing factors which are considered according to the importance of
news elements, including : Sharing news that Proximity, Progress and Consequence (in

order) and they share accurate news the most complete.
Keywords: News Analysis / News Sharing / Social Media
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AFNARY: Fouazans/ @178/ weundiadulnsan /Nunn1edeny

Abstract

This article aims to describe social phenomenon of Joylada through communica-
tion aspect. The concept of the medium is the message and Symbolic Interaction were
applied to describe this phenomenon. The data were collected by observing and analyz-
ing the characteristics of media and content in Joylada. Moreover, interviewing method
were employed to collect data from two Joylada users. This paper concludes that
Joylada performs as media and social space. The medium characteristics determines
contents that generated by users. On the contrary, the users negotiated the medium
characteristics for communicating their imagination to become the content. Besides, the
users also performs role identities for evaluate and comment themselves. This article,
also, suggest the application of actor-network theory(ANT) for studying the relation be-

tween the actors that are users and the medium.

Keywords: Media and Content/ YaoiFan/ Joylada Application/Social Space
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Abstract

In the year 2021, Thailand will enter “Complete aged society” the population of
ages 60 years and older account for 20 percent of the total population. Important prob-
lems that elderlies face are about health issues caused by many changes in the body
that affect the system of various organs that are clearly observed, such as a decrease in
tolerance, agility, and strength. Elderlies who do not rehabilitate to improve their health
will experience chronic illness that causes physical fitness to be lower than it should be,
so it is important to encourage exercise. For the elderly to live longer with quality exer-
cise, activities will vary according to the health and ability of each elderly person. There
are many ways to improve elderly’s health, such as walking or running slowly, exercise,
swimming and water exercises, riding a bicycle and dancing.

Social media today is an important channel used to transmit information about
exercise in many aspects, especially health knowledge, in order to distribute the correct
information. The most popular social media used by the elderly is Line, followed by
YouTube and Facebook. The use of social media is both positive and negative. The
positive way is to develop relationships and find new friends and engage in participation
and exchange of opinions on various matters. At the same time, it can also create a
negative impact, including the spread of unreliable and false information. Elderlies prefer
to share health information that may be convincing but not necessarily reliable, which
can have negative impact. Therefore, when usingsocial media, the elder needs to have
knowledge and analytical skills. The information received must have a goal to use and
be used properly. There should be an agency responsible for developing programs to
increase knowledge and recommend the use of social media, for all seniors to be able
to use media to recognize useful information. There should be a main unit to recommend
content producers to make clips on exercise and health care that are diverse, appropri-

ate, and reliable.
Keywords: Elderly /Exercise /Social media
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The Production Process of the Painting
“The Road to the Mysterious Palace” in the Project
“Chitrashaala: International Artist Residency 2019”

in India.
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Abstract

This article describes the production process and dissemination of “The road to
the mysterious palace” paintings created under the project, “Chitrashaala: International
Artist Residency 2019” in India. These paintings are based on experience and inspiration
gained from traveling in Indiaby conveying the mystery of the semi-imaginary scenery of
traveling within India at night. The works in this series have been selected to be exhib-
ited with international artists at juSTa Lake Nahargarh Palace and jiSTaSajjangarh Resort

& Spa, Udaipur, India. Moreover, it will be integrated with teaching on media production
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process issues for Siam University students.

Keywords: Painting /Mysterious Palace /Chitrashaala / International Artist Residency/

India
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Abstract

Copyright is the exclusive right to makes or creates any work about literary work,
artistic work, musical work and etc, in which communication art works.

Any of the acts against a copyright work by virtue of this act without the permis-
sion shall be deemed an infringement of copyright: reproduction or adaptation, com-
munication to public.

For copyright in communication arts works, the problem in Thailand concerning
the question of copyright ownership of academic works in an issue commonly discussed
among communications. The person who created work is owner of copyright By the way.
The ownership must contain two factors, namely having originality and employing own-
ers’ capacity, effort and judgments.

However, the copyright of communication arts works is assignable the contract

shall be made in writing signed by the assignor and the assignee based on fairness in the
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light of rights endorsed by the constitution.
Keywords: Problem / Copyright /Communication ArtsWorks
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Conversational Commerce: New Trend of E-Commerce
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Abstract

This article aims to present a form of electronic commerce known as C-Commerce
or Conversational Commerce that developed from E-Commerce and Social commerce.
The highlight is the use of two-way communication through the chat application to be
useful in providing information to convince, convince the mind or to create credibility

for buyers.
Keywords: Conversational Commerce / New Trend / E-Commerce
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Documentary Video Production: Creative Work

Entitled “PlengRuaLaemphoSongkhla”
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Abstract

PlengRualLaemphoSongkhlawas registered as Thailand’s intangible cultural heritage
at a national level under the domain of local media and performing arts in 2013. The
song originated in ChakPhra Festival which was celebrated over 200 years ago. A boat-
singing activity is annually organized at the end of Buddhist Lent, a special occasion in
which “LakPhra” or “ChakPhra” (hauling the Buddha image processions) is performed
across the river. Hauled from temples, all processions finally assemble at Ban Laem Pho,
Bang Klam District, Songkhla Province. Those paddling the boats will sing in order to
combat tiredness and create unity and alacrity. They also sing the boat songs on shore
with paddles in their hands (at the assembly point on Laem Pho Beach). Nevertheless,
the decline in popularity of the Laem Pho boat songs and ChakPhra Festival across Song-
khla Lake Basin is found these days due to the development of land transportation routes,
insufficient conservation, and younger generation’s inadequate realization. Without a
serious conservation, these local songs could be in “crisis” and prone to be extinct.

This video work “PlengRualLaemphoSongkhla” is a creative work in the form of
visual arts in the field of animation production (films or videos) under the project of as-
sembling and restoring intangible cultural heritage of the country supported by Depart-
ment of Cultural Promotion, Thailand’s Ministry of Culture. It has been filmed and produced
to be used in ChakPhra Festival from 2017 to 2018. With 14.45 minutes range, this work
is considered to be perfect in terms of pictures and sounds appropriate to be used as a

learning material and model. Its contents reflect all dimensions of PlengRuaLeampho,
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such as their history, their importance, objectives of singing, singing occasions, their pat-
terns, their elements, singers and their chorus, performers’ dressing, their prosody, their
lyrics, singing and performing the songs, using the songs as local media, reflection of
social angles in the songs, and ways for conserving them.

The creator of the work completely produced it himself: being a document script
writer, director of photography, production controller, and video sequence editor. He has
also worked with professional photographers in Bangkok. The video sequence was edited
in a famous studio in Thailand. The work was produced in the form of DVD and widely
disseminated to cultural departments at local and national levels, local administrative
organizations, educational institutions, temples, and communities and people owning
the heritage. Apart from this, the work has also been publicized using online media, such
as websites and YouTube (i.e., https://youtu.be/VXG_DMBT7ArU).

Keywords: Creative Work/Video Production / Documentary/PlengRualLeamphoSomgkhla
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