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Abstract

Socio-economic change, the importance of tourism in the
national economy and need for more sustainable strategies to address
many emerging environmental problems have combined to increase
interest in cultural heritage and traditional practices in Thailand. The
benefits of Knowledge Management (KM) systems, to prevent loss of
implicit data or tacit experience, are summarised; in addition, the major
physical and environmental processes as well as political and social
challenges to conserving heritage and traditional knowledge are
explained. The innovative use of multiple new technologies to adequately

record and analyse these qualitative, nuanced data is emphasised.
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As an extensive network of established projects related to cultural and
traditional activities, the Royal Projects have immense national value and can be
used as a model to indicate how the collection and utilisation of heritage and
traditional information might be enhanced - within existing administrative structures
and institutions. Suggestions for possible future improvements include: upgrading
Knowledge Management systems at all project data repositories, with emphases
on data collection techniques, data integrity and system connectivity; re-assessing
existing written records, with a view to developing new working diagrams, animated
graphics or other aids that demonstrate functions, mechanisms, processes and
outputs more clearly; increasing co-operation and resource sharing between
projects (or departments or investigative groups); encouraging new data recording
/analysis programs, incorporating multiple gathering / analytical techniques from
the start to provide usable online information more rapidly, for public use; progressively
integrate all Royal Project KM systems into a network of information hubs, enhancing
device connectivity both between projects and other end-users; and extend the

Royal Project KM network, by increased interaction with other cultural information hubs.

Keywords: Communication technology interconnectivity / Multi-dimensional
implicit knowledge / Recording nuanced data / Qualitative traditional information

/ Information hub networks
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Introduction

In the ‘Information Age’ there is growing interest in Thailand about cultural
heritage and traditional practices. Major drivers of this enhanced awareness include:
accelerating social change with urbanisation, recognition of tourism as a very sig-
nificant part of the economy, and the need for more sustainable approaches to
alleviate many emerging social and environmental problems.

Recent advances in communication technologies, digital conversion of in-
formation and other processes associated with globalisation have been studied
extensively (Bilmanoch, 2007, 2014; Mettathamrong, 2021). However, much less
attention has been paid to the adequate recording and analysis of previous knowledge
or traditional practices (Brosi et al., 2007; Lubinski, 2018; Nduka and Oyelude, 2019),
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which underpin the social evolution of current socio-economic systems — and may
be potentially relevant for the future. Most of the discussion has focused on the
technologies, on data-gathering capacities, or data storage / security / accessibility
issues (Nooghabi and Dastgerdi, 2016; Satell, 2018; Williamson and Johanson, 2018;
Creately, 2021; GeeksforGeeks, 2021; Talend, 2022), as well as the interconnections

between mass communication or digitisation and globalisation (Bilmanoch, 2014).

Benefits of Knowledge Management (KM) Systems

In this ¢lobal context of moving towards knowledge-intensive socio-
economic systems, the field of * Knowledge Management * (or KM) has rapidly
developed; KM is broadly defined as ‘ the process of organising collected informa-
tion or data and analysing them to make the best use of knowledge . The concept
is most frequently applied to organisations which act as data repositories and share
the knowledge to achieve organisational objectives; this interdisciplinary process
tries to ensure: the growth of knowledge, while facilitating data access/retrieval,
promotion of analyses resulting in usable outputs; maintenance of data integrity
and security, to prevent data degradation or loss (OmniSci, 2021). Detailed discussion
of this field of management is beyond the scope of this paper and many models
have been proposed ( Akhavan et al., 2006; Bashir and Rehman, 2016; Ahmed and
Elghag, 2017 ); much of the literature is focused on specific commercial or business
needs and challenges to KM implementation have been recognised for some years

(Gupta et al., 2000). Table 1 (below) summarises the general benefits of KM.

Table 1. Summary of the benefits of Knowledge Management, with notes on
features/resources necessary for effective system function (adapted from: Garfield,
2014; Giva, 2017; OmniSci, 2021).
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Provides a central informational hub-

for all organisational data

Implements a knowledge cycle from
gathering data, to organising / sharing
information, to utilisation to optimise
organisational performance and

achieve specific objectives

Facilitates 4 major KM objectives:
improve knowledge capture; enhance
knowledge environment; increase
access (retrieval) of organisational
knowledge; maintain integrity of data

assets

Provides a mechanism to grow knowl-
edge and analyse, or re-analyse, data
to develop solutions to new condi-
tions, while logic-ally archiving older
information that may be useful in

future

Promotes standardised approaches
which increase efficiency at all stages
of knowledge cycle. Facilitates staff

learning

Ample space required for secure
storage of essential paper records
and archival documents. Sufficient IT
capacity for both digital data storage

and rapid retrieval, when required.

Dependent on a knowledge culture
- encouraging sharing knowledge as
an asset, promoting co-operative
communication and innovation, to

increase team knowledge levels.

Achieving these objectives depends
on: encouraging team enthusiasm for
gath-ering relevant data; developing
a logical IT system for allocating,
finding and re-trieving data; promot-
ing analysis for improvement, and

updating as possible.

These outcomes are dependent on
adequate skilled staff (and staff time)
for: co-ordination and collection of
new data as required; analyses as
well as archiving of obsolete data for

future reference.

Logical transparent protocols which
minimise inconsistencies, confusion
or mis-understandings, unnecessary

repetition, or repeat errors.
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Encourages more open communica-
tion and continuous learning, which
stimulates research and develop-

ment

An integrated system eliminates data
silos, enabling more staff to access

institutional knowledge

Increased communication, which usu-
ally translates to improved commu-
nication (i.e. less delays, confusion or

misunderstanding)

Heightened situational awareness,
should lead to improved analyses

and decisions with better outcomes

Adequate skilled staff and time

resources to undertake new investi-

gations in a timely manner.

Adequate time for focused staff
interaction and individual reflection,
with mentoring for short- and long-

term benefits.

Managerial encouragement of infor-
mation exchange is very important
and can be justified by improved
performance and use (or re-use) of

existing data

Dependent on being able to provide
more information to more decision-

makers (or users) in a timely way.

The objectives of this article are: to briefly explain the benefits of knowledge
management systems, especially to prevent erosion or loss of implicit traditional
information; to outline the challenges of adequately recording traditional cultural
information; and to use the network of Royal Projects in Thailand as an example
of how collection of traditional knowledge might be enhanced and educational

outputs improved, using existing administrative structures, programs and institutions.
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Challenges of Adequately Recording previous Cultural Information

The recording of cultural information highlights the limitations of digital
systems, which are designed on mathematical principles to distinguish and sort
factors by quantitative differences. Traditional cultural information is usually
qualitative and far more nuanced, varying under many different circumstances due
to altered but unstated assumptions. So adequate documentation requires a variety
of technologies that capture different dimensions of the data.

The major problem about traditional information is that it is not formally
recorded or written down - it is passed on verbally (or by practical display) within
families, or perpetuated by mentoring in work or professional environments; in some
instances it is intuitive, or related to personal well-being (i.e. survival in particular
unusual or extreme conditions). Just as the circumstances vary widely, the degree
of exchange of information also varies — depending on factors such as the person-
alities and attitudes of senior individuals, as well as the time that is available for
explanation or demonstration.

Globalisation processes, contributing to the ‘Knowledge Age’, have resulted
in widespread recognition of the value and relevance of all types of knowledge
(Guzman, 2009; Pritchard et al., 2010; Pacharapha and Ractham, 2012) - including
practical experience that has often not been recorded adequately (Styhre, 2004).
This last category of individual experience, often referred to as tacit knowledge, is
important but often unspoken and known to be particularly hard to explain or
record ( Sanderson, 2001; Sampath, 2018). Even when funding and other resources
are made available, unfortunately, further recording or analyses of historic data are
inhibited by the absence of individuals who could verify the experiences and situations.
However, fortunately, the advances in sensing and communication technologies
now provide new options for the collection, analysis and interpretation of traditional
data, enabling enhanced understanding of logic, designs and reasons underlying
processes or interactions. The limits of historical data and understanding of previous
records are highlighted by the many ‘ archaeological re-assessments’ undertaken
in recent years; these investigations use basic data of materials and technology
available (e.g. stone block size and weight, wooden sledges and hemp rope) to
re-consider and analyse (using mathematics) known or suspected building construction
techniques, for feasibility (e.g. Keach, 2018; UF MAE, 2022).
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Environmental Impacts and Degradation

Having identified major social factors that have limited or influenced the
collection of traditional knowledge to date, it is also appropriate to consider other
physical processes or current political priorities that may inhibit the gathering of
historical or traditional knowledge in the near future. The first category of potential
problems relates to decomposition processes. For smaller items (e.g. parchments,
pottery, wooden artefacts, metal tools) the deterioration can be slowed or stopped
by re- housing in temperature-controlled, low humidity conditions in museums;
however, for external structures or extensive internal decoration (e.g. tomb wall
paintings) the challenges are much greater. For example, the conservation and
management of wall paintings in the Royal tombs of Egypt has been on-going for
decades, to address threats such as structural damage (e.g. cracking) as well as
deterioration due to physical and environmental impacts from increasing numbers
of visiting tourists ( The Getty Conservation Institute, 2013; Wong, 2017 )

While these local site impacts can be minimised by planning, monitoring,
restoration and control of visitor access, the important older paintings in many
natural cave systems are subject to many more human and natural threats. Some
of these threatening processes are very difficult or impossible to alleviate — even
with active site management. Long-term studies of palaeolithic paintings (~ 17,000
years old) in the Lascaux Cave system (south-western France), have revealed a
series of physico-chemical and biotic threats associated with human visitation.
Initially the growth of lichens and small crystals on wall surfaces was observed; this
problem was solved by the creation of a replica cave, as a substitute tourist display.
However, the original paintings were subject to continued attack by bacteria and
introduced fungi (moulds), so eventually the main cave was closed to the public
(RSC Education, 2022). In Sulawesi (Indonesia), other even older cave paintings
(dating back to over 40,000 years of age) are now deteriorating more rapidly due to
climate change. This tropical area is the most atmospherically dynamic on Earth,
due to alternating periods of high seasonal rainfall and moisture and drought; this
results in ideal conditions for haloclasty to occur — where salt crystals form
(due to repeated changes in temperature and humidity). This crystallisation
mechanically separates the painting panels from the limestone walls and ceilings
(CNN, 2021; Di Liscia, 2021).
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Despite the challenges outlined above and mixed results of some remedial
strategies (RSC Education, 2022), there has been considerable progress in the
innovative use of new technologies to assess the structure, texture and composition
of many of these ancient works of art. These investigations have improved the
outlook for on-site preservation but, more importantly, have resulted in detailed
and highly accurate recordings of some of this artistic heritage that has enabled
recreations for educational display and future research. Ancient cave paintings,
ranging from 2,000 to 11,000 years in age, have been identified at a number of
remote sites in Thailand in recent years; however, detailed studies are yet to begin
(Archaeology, 2020; Burton, 2020; Cheng, 2020 ).

Political Priorities, Recognition and Relevance

The other category of barriers to recording or utilising traditional information
is that of political priorities or lack of recognition.
In day-to-day government the collection and analysis of historic or traditional data
are generally not seen as high priorities, as the cultural or educational significance or
relevance of the data are not recognised. It is often only when this type of information
can be directly linked to financial activity, or a practical problem, that its value is
officially acknowledged. For example, where monument restoration can be related
to expanding tourism (Vierda, 1995; Lerkplien et al., 2013; Ismagilova et al., 2015); or,
where traditional concepts / usage provide alternative sustainable solutions to
current environmental or pollution problems (Fransen, 2021; Jonsson et al., 2021).

In the conservation management context, one of the obvious aspects for
improvement is the recording and utilisation of indigenous or traditional land
management practices in the development of strategies for the future — especially
for maintaining biodiversity and wildfire management. Preserving biodiversity is
particularly important in Thailand, which is part of a biodiversity hotspot and relies
heavily on tourism in “ natural  areas (Merrick and Bilmanoch, 2010). Fire management
is a growing problem everywhere, as rising temperatures result in more intense and

frequent natural fires (Borunda, 2020; Goodman and Horton, 2021).

This neglect of indigenous data occurs in many countries and reflects in-
consistencies in legal systems, where:
(a) national legal frameworks, relating to management of biodiversity and

climate, do not acknowledge the roles of indigenous peoples as stewards of large
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areas of environment;

(b) historically many indigenous communities have been moved from their
ancestral lands and/or prevented from conducting traditional practices.

(c) indigenous groups are not granted a legally recognised status — which
denies them land tenure or voting rights. This also minimises interaction with other

communities or institutions.

The situation relating to indigenous peoples’ rights in Thailand and the
problems preventing more local co-operation in relation to conservation are
discussed by Wongnithisathaporn and Worsdell (2021). In Australia in recent years,
there has been substantial progress in incorporating indigenous knowledge in fire
management programs, as well as implementation of joint (ecological and indigenous)
land management strategies in some reserve areas (Hill et al., 2013).

Finally, in addition to the broad challenges to gathering and recording of
cultural or traditional data summarised above, it should be noted that there are
further risks related specifically to knowledge workers. In situations where qualitative,
nuanced data are collected and where there is much personal interaction combined
with human to machine (technology) contact, there is further potential for several
kinds of knowledge degradation. Details are not relevant here, but these processes
are discussed elsewhere (e.g. Karr-Wisniewski and Lu, 2010; Wagner, 2017). However,
despite the above difficulties, processes and barriers, Thailand has a major advantage
in collecting and conserving traditional knowledge for the future — the Royal Project

Initiative.

Key Roles of Royal Projects in Thailand

In Thailand, a long period of relative stability as well as the foresight and
active interest of the late King Rama IX (Bhumibol Adulyadej) resulted in the
establishment of thousands of community Royal Projects (Wimuttanon, 2001,
Wikipedia, 2022). This valuable legacy of so many diverse cultural activities, which
are focused on traditional practice and largely independent of the government of
the day, is unique to Thailand — and provides a basic model for how cultural information

of all kinds may be collected and conserved for the future.
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Project Organisation, Aims and Underlying Philosophy

These numerous Royal Projects are very diverse and vary widely in size and
scope; they focus on aspects of integrated small-scale agriculture, animal husbandry
and industrial technology as well as many other community activities. When viewed
in terms of the large number of local community groups involved, the number of
staff employed and large number of projects throughout the kingdom (Wikipedia,
2022), the socio-economic significance of these projects quickly becomes apparent.

See Figure 1 for a summary of project stakeholders, interactions and outputs.

LOCAL DONORS Royal Family | COMMUNITY INTEREST

(Individual Commercial) GROUP (or individual)
Royal Project Foundation

data, suggestions

A
v 4

LOCAL SUPPLIERS Administrative intermediaries v

v
SERVICES OTHER RELETED PROJECTS
\ Local Project Manangement Group|
v
LOCAL LIBRARIES / ARCHIVES RELATED RESEARCH
Professional Organisations [ Project Site and Staff “«—> INSTITUTIONS &
Administrative, Financial Facilities REGULATORY DEPARTMENTS
Data facility, repository
LOCAL PRIMARY & Educational, display area ALL LOCAL
SECONDARY SCHOOLS ~ [— Public Relations section COMMUNITIES
N Conference, workshop facilities
< A
I EVENTS ¥ OUTPUTS
WEBSITE Display: visitors, cshools or other educational groups
MEDIA Workshops/field days: industry, community groups
INTERACTION Media releases, Progress: Special event or annual
Products: for sale at markets or exhibitions

Figurel. A generalised summary of the major stakeholders, componentsand
interactions relating to Royal Projects, which continue to be supported by Thai

Royal Family. Currently over 4,700 projects arev lised throughout Thailand

While each of these long-term programs have site- or industry-specific aims,
they were all established with the broad objectives of: utilising and retaining
traditional cultural knowledge and experience for the social and economic benefit
of current and future generations; encouraging innovation, using previous and new
knowledge (technology), to improve small-scale production efficiency without the

need for massive investment or risking environmental degradation. The long-term
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practical outcome envisaged was that stimulating communities to produce day-to-
day necessities more efficiently, would enable excess products to be sold for
economic benefit and raise living standards (Office of National Economic and Social

Development Board, 1998; Mongsawad, 2007).

This approach is consistent with the concept of ‘Economic Sufficiency (ES)’,
which is internationally recognised (Bank of Thailand, 1999; Sathirathai and Piboolsravut,
2004; UNDP, 2007) and, directly or indirectly, promotes ‘sustainability’ at local
levels. A detailed explanation of the ‘sufficiency’ philosophy and theory, developed
by the late King Bhumipol Adulyadeh (Rama IX), is not appropriate here and has
been fully documented elsewhere (Mongsawad, 2007, 2010; Mongsawad and
Thongpakde, 2016); however, it should be noted that to practise this pragmatic
philosophy is to value knowledge and to emphasise human well-being, while
balancing economic realities both locally and beyond. While most Royal Projects
were initially based in rural or regional communities, re-analysis of the priorities and
ethics of the SE approach indicate that it can be applied at varying scales beyond
community; the same principles can influence thinking and practice in many other

sectors, such as health (Nittayarumpong, 2006; Hongsranagon, 2009).

Knowledge Hub Network

While analyses of individual projects can be useful to demonstrate specific
benefits, fascinating issues or unexpected challenges over time, the discussion and
suggestions here remain deliberately focused at the network level, within the
national context. These remarks should also be considered as supplementary and/
or complementary to previous recommendations made about other potential
knowledge exchange systems in Thailand (Bilmanoch and Merrick, 2012; Merrick
and Bilmanoch, 2016).

While the Royal Projects don’t necessarily cover all aspects of traditional
cultural activity that should be documented they do, in combination with particular
government departments (e.g. Archaeology, Fine Arts) and all Museums, form a very
extensive network of established information hubs. Although they vary widely in
scope and resourcing, all of these projects and / or organisations have an active
‘knowledge culture’ and similar objectives - in terms of growing, storing and
distributing knowledge in usable forms, as and when required. Each project, to

varying degrees, also has the physical organisational components that are essential
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to perform the informational hub function; these include administrative, financial,
data storage and reference sections, as well as public relations (PR) and educational

facilities.

While there is considerable interaction between these entities at present,
much of the co-operation is serendipitous or results from informal individual
personal interactions. It seems clear that the potential value of this network asset
could be further enhanced by: encouraging increased co-operation and system
connectivity; re-assessing and recording existing, or new data, with new technologies;
increasing the capacity for analysis and presentation of knowledge in clearer forms
for more users. These general suggestions may involve some increase, or re-allocation,
of resources in some organisations; however, they also form the basis of the

recommendations listed in the final section below.

Conclusions and Recommendations

The combination of a strong Buddhist tradition, which still pervades all
aspects of life, widespread modernising trends and rising education levels as well
as a more open parliamentary system of governance has resulted in general
acceptance of the importance of cultural heritage and traditional knowledge in
Thailand. Growing recognition of the need for sustainability, which underlies many
traditional practices, has facilitated official encouragement of many traditional
cultural educational programs, such as those promoted in Royal Projects.

Although in recent years most commercial, technical and scientific data have
been digitally recorded, it is clear that much heritage or traditional knowledge has
not been recorded at all and cannot be adequately recorded as a single digital
conversion or expression. This historic or traditional information is qualitative and
nuanced; it is logical that these multi-dimensional data be recorded using several
technologies, to enhance understanding of records and minimise the risk of knowledge
degradation or loss. Examples of the challenges to adequately recording these
historic or traditional data include age and decomposition processes, site environmental
degradation and climate change, as well as political priorities and failure to recognise
the value of these data.

In this context, the benefits of integrated Knowledge Management systems

are clear. The unique role of the many Royal Projects through- out the kingdom is
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briefly discussed, along with potential future development, and the authors suggest
the following for consideration:

(a) That, as resources permit, more emphasis be placed on KM systems at
each of the Project repositories (and associated Foundations or Departments),
especially in relation to system connectivity and data integrity;

(b) That, where possible, existing data be re-assessed for adequacy and
where needed, newer or multiple technologies be employed to gather additional
data to enhance understanding;

(c) That, regular interaction be encouraged between projects and associated
organisations, with a view to promoting mutually beneficial co-operation and sharing
of expertise or technological capacities; to optimise the use of multiple technologies
and diverse techniques that individual organisations could not be expected to have
or duplicate;

(d) To encourage new data recording and analysis programs that incorporate
multiple gathering and analytical techniques from the outset, to provide clear,
usable online information for public access;

(e) That, progressively, all Royal Project KM systems be interconnected to
become an integrated network of information hubs; and

(f) That the Royal Project KM network increase connectivity and extend
interaction with other cultural information hubs, such as museums, research institutions
(or centres) and relevant government departments.

It is hoped that the above recommendations can be used as the basis of
constructive initiatives that, over time, increase the effective collection of cultural

heritage and traditional knowledge and facilitate access to this national asset.
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Abstract

Graphic design for communication is nothing short of imaginative. Designers
require creativity and practicability. The graphic design “Both sides of the Phasi Charoen
Canal” to communicate community identity through the wall painting at Soi Petchkasem
27, Phasi Charoen District, Bangkok. The objective is to study and collect local identity
information on both sides of the Phasi Charoen Canal and use it as a reference in the
wall painting activity of Soi Petchkasem 27, Phasi Charoen District, Bangkok.

The results showed that 5 residents in the community wanted to communi-
cate about 12 issue : (1) morning alms-giving activities (2) mass transit BTS and MRT
(3) kindergarten-university schools (4) restaurants both sides of the Phasi Charoen
canal (5) Markets - floating markets in the community (6) Temple architecture (7)
Local culture and traditions (8) Occupation of the villagers (9) Reconciliation Harmony
in the community (10) abundant nature (11) concept of self-sufficiency and (12)
happiness of people in the community.

The researcher therefore proceeded to create the graphic design “Both sides
of the Phasi Charoen Canal” to communicate community identity through the wall

painting at Soi Petchkasem 27, Phasi Charoen District, Bangkok It was found that 100
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people in the sample group were satisfied with their work in 6 issues with mean
values (Mean : y), details as follows.

» The aesthetics, the use of lines and colors in the design are average level = 4.73

« Contemporary, consistent with daily life with an average level of = 4.57

« Expressions of identity, unity, attractiveness were averaged = 4.49

* Local and community content presentations averaged level = 4.56

« The benefits to the Wat Ang Kaew community were averaged at the level = 4.82

« Emphasis and prioritization with level mean = 4.38

The graphic design essay “Both sides of the Phasi Charoen Canal” to communicate
the identity of the community through wall painting at Soi Petchkasem 27, Phasi
Charoen District, Bangkok through the mural painting at Soi Petchkasem 27, Phasi
Charoen District, Bangkok very well. This activity is part of the Aomsin Yuwaphat
Rakthin Project Year 2022 (Siam University), which is a response to improving the
scenery, making the community at Soi Petchkasem 27, Phasicharoen District, Bangkok

able to impress tourists and the general public as well
Keywords: Graphic Design / Identity Communication / Wall Painting
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examines the populations used, the type of research conducted, the theories used
and the methods used. The study shows that the university which holds the highest
number of theses about Thai Films is Thammasat University (6 titles), the second
is Rangsit University (3 titles) and Bangkok University (2 titles). The population studied
most frequently was the films; the second was the viewers and the film production
team. The kind of research that was used most was qualitative research, the second
was quantitative research. The theory that was used the most in research was

semiotics concept, followed by storytelling and representational concepts.
Keywords: Meta-Analysis / Film Master Degree Thesis / Thai Film
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Abstract

This photography series aims to developing the knowledge of paradoxical and
parody in photography and produce it in New Normal context. The conceptual
photographs “What if...a mask is not enough” show parodic lifestyle - to eat, to work,
to play (recreation) and to gambling in total of 9 photographs were selected and
exhibited in 2 International Exhibitions.

The creator found that communication code using the intertext to reference
to their context allows audiences to understand the meaning which photograph

contains. Meanwhile the verisimilitude was criticized by the viewers.
Keywords: Paradoxical Photography / Parody Photography / Manipulation Photography
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HiRadelain-19 wdwoadrsumssnuiludeunnsay 2565 uaglddunmiuinge
Wivuitsunguauilsisesings Ssmueasonislivihnineunss Tnsensaziaslisy Tewme
anild Aunguauiisesiase®s uazfanu muAdvmansliTiauuuidlvel (New Normal)
110 fanansnsenfiuanmsindestradiuldn JufnuunnnudniissiiaueEesm
ffuruanuAnveseudoundouniuii uardeidoudiny sunsdestunisindedy
g9ansen PPE (Personal Protective Equipment) @slngUnizifugunsalitlilunisnis
wwngiiiiu uwigninsilAaiinussdiu Tnessnsdauiidiasiaslunistioatu fasoassd
Flitumnmssassdidosmhuditazas “weie” mintevhouiousdle ases ua
Jszanmauide Tun1stlestumumesainidelain-19 wensedulifrunseminfannuddny
Tunslieinanuiddinlva New Normal meansindulanavaynauiy

[ -4 F7%4 -
IUILEIANTATNATIA

1. WeAnwnazadnnuninaisdouldsmduasivarasdsudaulunisladin
ANu3nTIRluL (New Normal)
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2. WieimweraNnusdmsunisaenmdoundauiiiuaiuardafoudany

guANlUN158319855A (Assumption)

SnvnuzvesnszurunsHann e Ao mslinimee dudevniifanudouudu
Huasauardoidoudeau mugluiuuiumentomlunisiTianuiddinlus (New Nor-
mal) ifusansdoansifdueunuiumnnssussss lunsdeansriiuninane ilouans
ANUMINY AN AN AU sTEveIEYY kazaseussdumalalunslunislddiney
0Inlva (New Normal)

wunAnuaznuiiiieadaa

1. WIARAMUFURUSIUAIUN (Transtexuality)

Hasassdlfunpeilumsesnuuuiioniflerisainsnnuauysaivesaun de
MInEUeIRUTENOULioas19as 3 WLIAR (concept) lun1skannnene Gerald Genette
lumAn Snvuzaruduiuslufiun (Transtexuality) duilevnvessuniivsnglu
do Ineshunnisazduiusiusiundu q Insdeulesdstunasfuldiaglnednaundely
A Genette THluguuAanenwmans Anvidunssiusuagissunsayludo
wifsde FelldnvamdunwBeududidy fadsasdminsouunAniiaunldtude
aiee Sedidnuniemiuniiderumnedud fe dnvasnsdunioun (Hyper-
textuality) (Genette, 1997: p11)

Hypertextuality |ushundduiiaes fidnvaeiivhwiihfivenefuniy fie Ugu
un (hypotext) lngazilaglagusimandiuniaulails egludnuaznisdeuluy viede
deusunian nsiannUguundunfeun 3 2 dnvae fe n1suwdadgy (Transformation)
Fadunsuvasguitlisndulidiui fiaandumas wasdslidndnwazuia fe maidey
LU Imitation nstdsuuuy Fedidudesiiuisdiuvestguun Wuduluy (model)

WINTWUNAUEN YL ANUFURUTTENIN VAU LavUguun eanunsautseen
G 4 Uszuam (Genette, 1997: p25) fastelull (1) Parody Sawdeusumin wasguli
ﬁaaﬁqﬂ (2) Travesty LLU@Q’EUﬁ?ﬁlﬂﬁ%gma‘lﬂmmmgﬂLLU‘Uﬂ’liﬁ’lL?{‘ua (Stylistic) (3) Cari-
cature lagULUUMILNTSIHEAH (satire) (4) Pastiche Weunuumunisy lngliioaundend
Hasaassd Faihuwafin Hypertextuality suuldlunmsesnuuuifomuessaunliiinig
aonAdosiudnyazioNzYeIINEELlaneUALBIANLABINSIVANANB VB SHTLAN
Tnomznsidenlowinun msudassy msdeldou naidend tieliwuifnIunuins
ARBEAINIEANNAYNAWIY WdmaliAnAEiTieuls warldiiubanme nslidin
wUU New Normal IngldRusunnisasnsiasasuaninislidinuuuasiaelissdeuludny
Aflemszsinse Taeghadunn
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2. WWIAANTSERULENAILATY (Paradox)

Msdountanmaie (Paradox) fe Asfitaudeudfiluanuee iudsiiguiouas
Huad wiftilenudauddludaies Paradox navduarmaulavesiulvineusutuidomi
limaRauazdnudlindutasufunlnglisuuuuiferudaudensludonumesi
unegnednds deduldsudeyarinuidonnufideusgluiuniitaudauntaauiuais
wieniassedsfordanudoniedsaudndugldauidniugwioulivhanduly
1§ et wdensaiuduiuanude wieandydinfiauiily

Hayden W& Picard laa5ulefiennian n1sdouudeninuase #3e Paradox 11 fg
ardladheansiyddnludowu fo dmn (statement) fguiloudauddlusiomde
asstuivandadrin wivefienaasiduniiuads - a statement that appears self-
contradictory or opposed to common sense, but is perhaps true. (Hayden, G., &
Picard, M. 2009) 31 Hayden wax Picard le3unednuard dyes Paradox Uszunnmils
fiffasaassdiuin annsnthanlilunsairsddilusunls dufio uwnfnnsdoundanin
9359991981 Tu (Probability Paradoxes) Autiazidu A mmidilafiuyudain
Aviu uazAnluiwmmsaiasAntuogautuey Wu nuefindasiuluunsed udlasey
Fusuldhdmssilanazavacudimeiindarlitudneoly wieasfuogilsindiuamnn
neflagyiliviosidnawuaslntumerfindanyuuosesaenis eudilaing (A
Jududertunslnmanduresinwiuiifannsadsuanutiaesdesiiintu denns
vt U3uiasuspimesninanuidevesinwiuaudug Tidenumeniidunaasiiaia
Fu wmmsaling q Aitdsfeduldarndululdismaesnlild fassassd Jaihs
Antunasamuvannvanglitusaun drevhlmidenlumsiiauedudeuduaurilieg
yduifafsdailiaafauarUssnanalasuidenlmifiannsanssfunaraiaussdumala
Tgmnnanmaulufuiunihiaueveismiueenliagisdeiiios (What if..)

sunaulun1sadeassA

Fut 1 wisunisuanau wiseenlutunis@euun wleunts Ussauaunisuan

Funsdeuun farassdlddidunadouuniaedmunnseunulidunimgs
(Photo Essay) Mandesetheariios s1uu 9 am fifemdedeunslédinluianssy
a9 TudsuinUszdniuvesaulng Ae A15AU MsauLazinRau EUnuinig) nsau
yna M3viau waz nsidvdlon Tnsegnnelduudn “dusdedldyn PPE luTinuszdiu
zyhRanssusneg ellazen” 3eldasassalaseunlunsudn di

AW 1 When we all must wear PPE 10ummilialyiguniiulassanufnndn
avansuuedesdunneu savimiineuuuaiasiu ldwn PPE

mwﬁ 2 When in Rome, do as Romans do “msjﬁ”a" 13ﬂ?i$q® PPE nadlau
NENUAINDBNIINLAZEITN
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Al 3 Social Responses #1 “wehe” laudunesmiilalldyn PPE wviey
yaeafl 1

Al 4 Social Responses #2 “wie” laudunedmiilalldyn PPE sviey
yaieafl 2 Tufinnmdndu

Al 5 Secretly smoker luraugfiaundinasounsadsindou “ueio” Alayn
PPE eeniiloguyw3liiih

A7 6 Work hard, play harder Tuvaiedifdadu BB Gun “weite” neuwmies
mszmelaliiviu Fsweudiaya PPE ilemela

Al 7 New normal home cooking “Weine” weuldanthninuaeiimdei
futnn Sevhlssutrmnnduiig

A7t 8 Hope and Survival #1 “weie” dendeasnne? Tuvariiridssnush
nesledn ypmesd 1 vufesiae

AT 9 Hope and Survival #2 “Ugfe” laendeaonnes WIasin&Isnef
N0NTlAIR Yusesi 2 laslainsensiennisidae

fupdnmauasdsvanununande faseassd lissaunudnuans aoufice
v 1Her wazgunsalusenauain il

« tinuans fnsdadentinuanain 1 au fio weie lnedmusyadndidyvesia
avas Ao Ivgavidn Lowsle lalaulausslomidiusiu uas dnuansasmuldyn PPE 3n 3
au Tnefvusliinnugeailiviidu iewiufsnnuunnsig

« anuianevih anlaseun Tdudseenidu 4 wis fie 1edesdudians aumddy
BB Gun (Ball bullet gun) d1tinau Wiestiaau ¥eans siesiflae

« \dor thuansth Tadediiu nmansduadiu Synslnihedosne uasinuans
aunuldyn PPE

- gUnsaiusznavan doydn flve (iualy) ya PPE 3 wn winln yvidluih

Anan 911 @ nde Neseuaynyiemela wneuvaenines

uit 2 nswEneY

Haseassalminisuanaieninau lnglindesaen1madaia Nikon D750 wiay
\aud 17-35 /2.8 wae Nikon Z7 wieaiaud 24-70 £/4 15loTusannsil 15 nuanwius 2565
Tneiiddunisaieyih fe feaaiesdudiass (8115 19) Viesreufiames (9115 12)
UNINGEIN AuNEIUY BB Gun sUUS auunmsuamag 2 ay Uiulumyiiuuums
Siunt 1w was Tuunsd 2 funew 2565 Tiveane1una (8115 15) iine1dvae
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ANT 3 way 4 AMWUDINAINTISHAR i @unudalu BB Gun wag AaInenuna

WMALANITENEAIN

1. ndiavigataanatiua (Decisive Moment) fassassdldldimainnsngntas
nantna luynnwsesnweail auanzresndudoiouiatnenissud vhlviAsany
unandnduguulaniudl Ingldesnuuuliideyauiniiisansuasasudiuiuiasn lngld
AudNYRIzIaNEYRINENY TTuf aunsavganwLentiliesnataeniils

2. WATANTANLSIATWLUUZ U (Photograph Manipulation) Junszuauns
pnuaInINlunIsFnUzUNEINTRIN A Awanassassalunwing Tunszuaunis
wAm efesinnmiufuiieldidududasves il 1 uay 5 dil

A7 1 When we all must wear PPE ;ﬁmamiuuméaﬁunﬂﬂu sy
vuedesdiu Tdun PPE azfedivndindonndindestisegiufl waslvinuansilayn PPE
afufuddlugaseg Weldldsuiugldya PPE iy

mwﬁ 2 When in Rome, do as Romans do “u’l‘élaya” iﬂﬁw PPE fnaalau
wiinnuanesnaniazesiu fasiassd ledinnmdszgoon uddeusonsthamiiosih
indenaunu el in3esduasnegnanuds

Al 5 Secretly smoker lunugfiaunBnasaunsaindsindeuunsAefilings PPE

goniiieguynaiiil asdaamenmtingig il wethundnuasusinsasuuasinsvie
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3. Msldmdnusthemiuanuming gasassaladenagliveyann uay v
v angremiuanunglvislailaluuiunanndau lnedenlinwdingy 1iedan
vdsdndontnavedananinanuluivnssansseiuuIuyi

fuit 3 nsdanswdsniandn

Has1aassd laslluanunnusaninalglsunsy Adobe Lightroom dwisunis
ANWAIWES & ALY NMFadeeEn ANWUSEUne waglilusunsu Adobe Photoshop
dwunisen Ur danannlng

NAUANEEYA “What if... a Mask is not Enough”

X
When we all must wear PPE
Wh M not enougf

, play

a1l 5 Secretly smoker | Al 6 Work hard, play harder
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M7 9 Hope and Survival #2

Fuil 4 nsmBuwIHAIL

Has19assd landunsindamanuriunszuunsAndonnay wazladnueans
afausnlufivssansnindioutunni “annzayed | AuniauazANBgsen Human in
New Normal : Hope and Survival” a4 viofauTausssuuien annamuas Tuuil 19-21
WY 2565 waw aseil 2 luilnssenis ADA : INTERNATIONAL OF ART, DESIGN AND
ARCHITECTURE EXHIBITION 2022 luguuuu Virtual Exhibition faust Tl 20 RICEARGH
— 30 dquieu 2565

ANA 10 way 11 AWANSIALERSULNssANStueRaly way Tuszuueaulay
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ayunansadneassd

HaseassalaldunAnnisderdeu (Hypertextuality) (Genette, 1997, p.25) 1
Usuldlumseenuuuiiiomuesiiunldiinnusenndesiudnvasansvesnngesiie
pevAUBIANLFBINTTIMa NN vestEIn ™ Tagianiznisidenlosiun nsuassy
nsdeidoy nsidend lelsifvaindunnnsadosnuienuaynauY LazuUIA
M38ouLrIuase we Paradox &3 Hayden waw Picard (Hayden, G. , & Picard, M.
2009) l¢iaBuneh dheanudladsantydiiinludowu fo fwn (statement) figuiion
Taudslumioawsenseinuiuansiydiln wiunefienvaziduninuase
dnwaizddnyues Paradox Ussiavmikiifairsassdiiiuin anansothunltlunisaieddu
Tushunls duile wunAnnsdoundinuaiwesauuiasdy (Probability Paradoxes)
Aty Ao enudilafiuyudaaasy wasdaluinmenisaisAatuegiuuon
FelaldundniaosuasasAnany dueldil

« 77l 1 When we all must wear PPE nidalyifuniiulasspudemdn
Hlasansuueiesiunnau sasiantinmuuuaiosdu ldym PPE fanudnuds
fumuaswnuanydinvesfuuinuuniudaglnsansiluazlaldyn PPE
diedumalnetadosdy

. mwﬁ 2 When in Rome, do as Romans do “ma??a” lﬂésqﬂ PPE N1&9
Tauniinanuainesnanwedesdu Sanudaudiuanuasinuaiydiinves
unfionuunduds nsuansoondilimnzanvuniesiufenaazgndsduly
sonvnasesduldiduiu uililddunsznmsussnefiGeudosd uilaesia
nsaoanslunsell Ao nsudsmemuuuuiill ndunanaduanaldmansay

« 1M 3 Social Responses #1 “wghe” Iaudunedviinlildyn PPE 1
Y9 yneen 1 danudaudiiuannuaswuadydinvesivy uazdeldeu
Tunsussiniyinesuvetodng

« 77 4 Social Responses #2 “Wghe” Iaudwesmililadldyn PPE 11
Y191 yuneeh 2 Juiinaiwdndnu Sanudawdaiuanuiua uasdadou
anMNIFIOUUGI UG 3
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« 771 5 Secretly smoker luvaiziaundnasauasardaindou “UeRe” f
Wayn PPE senifloguyvdlnih finnudaudeiuauaiwnuatadiinyes
yufimudndudmsguyvinelutuianndnauduegluuinaviondsiuf
HungAnssuiilianns winmuansmendilidiuiimuldesdazasiasves
fazasliiuuldiiuasdrlaluomaiiasunumvesinayasiawsiiingsiy

« 09 6 Work hard, play harder Tuvngfim&aay BB Gun “uigie”
veumiosmszmelalsiviu Jueudaya PPE wiomela danudaudaiu
ANTRsmansTydiinvesufinuundudanisiay BB Gun Wufwinang
udsiimnldyn PPE auhlufnsazimiosneuuiiendiu usmnaundurile
snuneiie Juansfennudouudsedaniiiass Aulanduaunnislunm

1Y

« AW 7 New normal home cooking “w1ems” woullantninvazAnas
vt WEtuTIvanauiy Ianudandanuaiuaseuaniydin

v a Y & = ° o v v v A & |
YorNkansliiudsuenauIntunisyindutameya PPE Mmdululd

19 wazdALEINUAINNAS

- 2Nt 8 Hope and Survival #1 “uneite” \donToasnmes Tuvasdiids
Snwidnannennisletin yuued 1 vudeitae Sanudaudstunuaians
arfydinvesfuuiimuuniudguneasmnedazlianunsadunlutesiiae
diodnels winnilldvensenuvesiernniw “Hope and Survival” A1
wfuaznsogsonlugaledn dufte msteneveseilng Mduaumidu
anmeflendunni

o w

« AN 9 Hope and Survival #2 “UNhe” 1@oNToaa3 TUTUENNIA
Snwdinnenisiain yunesit 2 lnatleinsensivennisyUie Jufinnindn
a1 Spnudaudaiuanuduaie wagdadeuanimnsyvhauguasaiunw

78

URIGILILIE

1. mudhesstansaeas nsaseassAimlmiuinssuiumsSassnde
aeheiflinsdoslewhunlunisirsdadomiliinnuddyuessasialunsioans fuu
aulnsansadlayndedeurents “dume” vie “anuie” vasnuilildlangues
dean Tdmseru Suduuumsligvhnsdeansannsadilefsnstaiidungnasivay
Suusssuidoassenieteninuazguslidlonssiuls
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2. AVILANATINUNITUANS HYUnn IaddasdmiliTesrnuanaswemadnuy faud
TnuandazianIunuIntianass widmsguaiianuilunuuaniwardnain Jsfivewusii
T sfadoninuans uazniswseudtnuansliuindy
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Enchantment of Fireworks Photography

gl Al vivuesane *
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Ummm%ﬂmiﬁ%ummJizaUﬂ’mﬁmia%"maiiﬁmamusumEEL%EJU
I¥nnusrasdiiioosuiemaia duneu uaznsruIunsaiassdnIweeng
Funorlumstiufinnmmaiised (1) mawdeugunsaiuszneude ndes s
ndeq uaraneduinwes (2) nmamilmuefiomngdmiunsaeninmgluun
wuULIA Lazluuadamnesy (3) Lﬁanﬁg%’uuﬁumuﬁ F16 (4) n1susulnia 14
ssuuliiauuuwtuwIg  way (5) nsdnesrdsenounn lagluidudiaen
‘ﬁuuﬁuﬁmwma’mLLaqquLazLé’uﬁﬂmammﬂﬁal,mé’amimiau NNSANLNN

'
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[ 3 [ o A 4 L3
nani1sinesduszneunmiduladendrdgyivinlvninesnuiauysaluas

o

anunsadeansiuguansle
AdARY : N1SENEIN / W / aTian1sanenn

Abstract

This article is a direct purposeful experience for project creation
which aims to describe the techniques and the process of photographing
the fireworks. There are 5 steps in the procedure as following: 1) equipment
preparation such as camera, tripod and wire shutter cable; 2) dealing
with two modes (manual mode and Shutter B mode); 3) The narrow

aperture(F16); 4) dealing with manual focus; and 5) composition

* 919158UTEIAULTUNARNERNS UNINY1A8ERNL

* Lecturer, Faculty of Communication Arts, Siam University
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(composition is the most crucial aspect for capturing the best photo of fireworks

beautifully and to communicates with the audiences).
Keywords: Photography / Fireworks / Photography Techniques

umin

Anunsnuvasmgsenonliilinangadesdunuieduaanssing 4 wunstlvi asy
nsvng euEsrmmaiy Sauswaulifiesesniufinnmuisaraseiulaliprieds
selviidion q Fansazdronmwaldiusnenmiesodomaiauazanudungenei s
fefmsdenaniufidisnmngffduddyegunndemslinmiaeny

msidonaauiilunisanenwmgdidnann @sfl Camerart Magazine (2018) nan
1 msheng dssuduieldnmilmenuiidesiife Tnsmgitluu ey indend
fiinsBengtu Sanmegdls adldanuihlunssenmbueslsd uavansomanuugs
dmsunadienmldviold nstnenmuuae agldnmiifRsunlunmidosasniiniss
ndoduwny esmngauihnmung gndgiieg ity nisenmmg msfnmineud
itBmgiuogitluu By wilisaunsonnui ewaluaregiussmasums
Inuvuttesih o mummamdmiunistandss mandindesdienin mamyasandos
Ausnfimsinsanide fufitug arldanudiueslsdmsunmsdeninmg msmeam
g MImenigs feildnmitamesnusmeainuazng uiluanandusie vaneviufons
wlslannsomayugslunsireamls msteamluuusw SadudnFesmvileiivime i
enwlunmsadassdnsdionmmawiloutu Tunsdd whilduann nsmenmngdie
audyuntann q Adudndmieiuitymild wifmseglndmundsdang fazifuaun
YOINGITVHOLANTALRe)

Nndszaumsalvesi@eunilatuiinnmaengaumanasine 9 wuifianuen
Y04M15UUANN MR ALIANTEAD N151HDNTNNBIAUTZNOUATN N15IAINGBY NS
Anwniavnsen Tuviadesdnlamaianissenimiugs uazdiosdaudludiueng 4 e
Nenlaas AT IANATTY

uudianivesmsaenmmgliimnauiifindesazanansatiufinanumenuuuriesin
fassemsthenimngdasendbmaiia Ussaumsalvesiadassduany Sniamavisenonlsl
IllsilgTignlviviogaiioansslumaniasis 4 ves dwmalilenmalunisiindrenmmaiites
pailudne dduumenuilfifeuiiingusrasdiieasunsfianaliniinis duseunisaienm
naiauinsssumminuluTiunounsaiassArarumdouninysznaunsesung
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wuIRAuaENgufitieafes

s¥uuas (Aperture) Aotesiiladmiuiunasasiaud Wie liuashudilunsenuiy
Wuwesveann Inefiaausngeguuisnumiiaud wazazdsngnsminee LCD wans
vundes lervesgiunasutsoaniduduvide F-Stop ¢l 1w () 1.4, 2.0, 2.8, 4, 5.6, 8.0,
11, 16, 22, 32 Lauél,wiazﬁhﬁ]zﬁmmmsgmmmﬁaq wAv1eshenatidnunntiod ity @y
agiusIAvBIaUANIY %qmuéﬁg%’maqn%ﬁqmﬂ 9 finagdsIAung) wagANNdAyveessy
uasfie AesgsunasBaiuautiony /1.4, /2.0, /2.8 axfinnudaiu dadluddauauiiun
W /16, £/22, £/32 azdirnnudnanasnidlume (§1nens yyinsa 2553)

AudFRUeINsUSUTINAYRsukaTiunnssuuennasdnavil Usinauwes
waadlUlundosafuagilfssoranunudauosnnuandisiuludning Tae?l Attila
Kun. (2019). T#outemansdnsfuuassgnazylaevaneiay F lusaisdl vneiay F uiag
fuansdaUiinuvesuasiiiudigndes Tnsfinwiiuduruintessu uasnine (Fu F2.8
vsoFd) agldnmitianudelutefiusussosTnfaduiu q axivaadn TnsavSenamiiuin
“onwdiaiu” drunmituiutesunauay (Wu F 16 vio F 22) agldnmildinnuaudari
o Aetniieglnduaginannniesedinmudanassing Fonnmdui “amdndn” way
Gabriel Biderman & Tim Cooper (2015) l¢o5une Ivesiuuasdovadlufuaudiivdesln
uasdesruiluguduimesly dessunaciing vihlinmednanviedniu Aduavuessiunas
vi3e f-stop enagianmesiuduan iavau uadlinehdsiianiianiosinlng vunaves
suuasfiBen oy uazsves dalunmiidefasiiunulude fnmiuansieluil

fi5.6 i
Mt light embers Livis WP nsbiws
L wilfi Eamier Sharhar spemed l._-.._-'_'“
Shaiom dopth of Geid | s in ke Destpuer ool ol Fuskd | vt i ot

M9 1 uanaAnzIuLas (Aperture)

11 : Read This if you want to take Great Photographs.
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- lr'|1 Tunsaenmitldassunasiuansnasenudavasnmioze
‘.'::) e wnsafumuAsSuasiisndentld ssezdnvesgSuueds
TPLEAR

A 2 MmuanssEazANLTATeIsTULAY
fisn ; Nation Geographic Photography Field Duide
Ingglaseassalaiufadnanliuiulddmiunisaenn
g Fsnsdenmgindufesmedingiunadiuauius F
11 vi3e F 16 ielinmiimnuaudn den1sdngsuuasniiens
dawalinmlidala

sdnesdUszneunm (Composition) Wuladefiddyianivihlvinmesnsnaysal
uazannsadeansiugiuansld faditnanmeglindosmauns uddlidilaGesesd
Uszneuvesnmidiliaunsadeasiugiuasls vdeamiidefazbimeruegaiinsas
G Gamstansdusznaunmithanididunseunnfnlumsai-sassdnanunmmg §si

« i (Line) msltiduthunifussduszneulunmsdionw ielihanemussiua
luss¥ngredaiidanindesnisioms nstiiduihaenildnmeiffnntu Tnes
annsadendldnadunse duueu @unues @ulAs §ait Richard Garvey - Williams (2561)
namd “famsvondy Wuinddlunstfiemndimengun dadu “dudaen” fo
Biirnanfaziieuaulavesiuludgaeiwein  dliddudoniuduaie 9 vle
Duduierdeadefiosdusznounans 7

- mM3la1nnt (Foreground) nslaannuthannsaihusuulglunisarsninnans

AuielinmgiuRinndu lne Yezdns unvas (2562) nand “ernvihvingdia daieglng

1y
A L%

yuspaniigalasanudasinayegiiiu suormasdulueiiu Sanevesmema Tuldiaenlsd
yi3eudinseanniivensmasgiiu” uag Christina Harman (2017) naaih “iudessssun
funstiifaiawgiiosih winsiifdesilinminauls dufemadanisaeannmih Fore-
ground Tnefiesduszneuegvinain AsidosssTsdelilvannmiusunitannmdaiisnigs
1E130931Y830M 934 9 whannwthAeiladdyvesnisaenimsetaudimn i fudu
wsglonlumsaidalvitunmuazdievilinmglivuy”  Jasannsotharnudhundu

29AUSLNDUNTIAMSUNITONENINNANSAY
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« NS (Background) mingfisiiunasvesnmangitegdnandmuuunsednguan
neglunm Fan1sifenanuasnfazilinmaielanuaisny lnglamzanyananisiden
AINNANA YRR UAUNINETY

Richard Garvey- Williams (2561) a3u1el 1 fuvdswesnndeniidmiuingvan
wazitu ndsidesdamumnelufvesiues fudfuniiazuae uiduasinuddnaluly
frnsftsznou wartsdaaiu Inguanldinu duniesiluiiundienathethaemilgyaaula
Fafusoss Ty wdlis Hufesdouine videlineanBesnsulafineasBendslaily
weeisuangudn i asaglingurandutuldiundainasussnausediunaudfy
yoadossnvisedennuiidesns deanslunim envesfussdusznouiiiemiuduingnan
uignanauddryadly Wuitundudio Daelsiaguanlaaisn

ualsa Ssain (2562) e3u16liH Fwsniimsiilsfenoudionmyanaifeninuds
210 vdazteidunmveasilihauls f3esm gldesndliffuslumuAavesuunin
lonugu veilsl uag 35 Besivszasea (2556) a5U1eli9n annmdiaztasueniFessn
Tunmeneldduegned asanannudnsueniringfignsufinduegluuinnle dranmds
psiilsfeannudsiitisainsussenidlunisdeanseng o Wduegied snnanimdens
19309 nudsinuds amasinnuialannndetu Wudu anvdeiiiiumiuentn W
amiideans denrumuneliiiufusssnmavesFessniimdnitauemngdmiunm
a3Af nwiaiiavied nwanninenssu annvdailinuaueude Wunwidesnisien
wnglifuawziuuy (Subject) fifsnisiiaue mstenmludnvazissmsman
ndsiilaisnauiuly wanzdmiunmyana wienmiidesnsitduingany

TumsadassfvanuiuifiBeuldimsnnsesnmadagiusasdmiunmsdionn
Tnoidonldnslingunamauiiietuiinnmmgiiegszoglnalidmnuaudn wagiietudin
AwNARIAYALN ST LTS

nszUIUN1TaseATIA

mawsuddmumen gl

- Nd93 w3sundedlinioudmiunisanenimnaniu lnedassuunsaienmeag
Shutter “B” (Bulb) ilemusumadalndmnes
- aud TunmsieniaudliisfinyaiisagluBudienin Jusasiuifldiaudunndey
vanuiionsliaudiuniig vsiiuftondediiaudyuuay Tuagiussesheosdnanm
NUFIUANG

- denges Sudunndmsumsmenmgnsssiianuisanedliansn

fonassmiedlawarananinla
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- aedutnines dmsumsnadmmesiieusrnlumsdioninng mszuieeds
wagaduyaienanadnneslaiviu vieameraszdulmldannsnadmmesuuuund

+ aneveludesadne wndndlunsdifludngluiuiifinl idesgmadedvoandos
ednilmaudmgazgaiulutaananiin

wATAN1TANEAINNG
M3t mmadmIusuTuvsesEAuleadmamsalinishsevenaesengnm

log Yozdns wnmas. (2562) lauugtmedianisaneninngly fail

AT 1 KARIITNITAIAINABUTNDENENINNGABILUY

WUUT 1 “Basic” WUUTi 2 “Advance”

Mode “M” Shutter “B” (Bulb)

Speed shutter : 8 sec ﬂm”jmmaqufjgmﬂgm 90 LAY
Udeemdmnngnszaneiuviaadi

Aperture : F/16 Aperture : F/16

1SO: 200 1SO : 200

Tnsasandeaiiamenmngvisaeswuuilaiuvuulnunaniwsewnandniu Fawa
NuAMEgTuTLegNAUT I VBILsaTUAAR

<@

WUU Basic NatawmesingnmiilaiiugnngisiuaingIugs lneunuas 8 Juniiae

Duszeznaignnauandiauge MellluegiuinsGunadmiadualv deffeliten

e wauie 9 dlemalaniminn deidefaisenidnnisaieninliliauniiagasu 8
undt oaglillddmezeteinila wu wagnlmifitusvdndudamesluudguauls
1NN

WUy Advance il shutter “B” folvusiisinadudninesansls ndesazilinsuuas
ogogstuauninsasUdosdy Jsuunilildsmsvasdutnnes Fdasdesends
Uszaumsaflunismenmuaziedlilnnnsdonimiintou fosflausionsna-Udosuas
Aoswdungliemglid szdinadmeesudunuiuludadunawnnlunwieiaazaing
il vsevdesiuiulunmieeiialadn

dmfutanmilelymiuuzhll438 Basic fonaldnmnaiifunnni1 lunsdindes
fflszuu “fudu liavegiindesvdeiaud Tdaszuuiudulioghaiusuasdudanig
vilvnmdudeies seuulidalduuy “Manual” spdadaludumisiigriuuaesng lald
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syuvealaliiansziiuliisaegeuse wazfidfgy Unaseuu “Long Exposure Noise
Reduction” #9na8992UseUaNaNINNEaINTALNSUALEY NUNedInaIMUassuull U
Toefindasaziinezlsdaluls ananmaluls wu arenwluwlaiuifsesseludnulaiuid

(%
v U A

faudaszuuilunisdieninng Avderedmnenisduinmesvoas

guassnddyedmilaveamnglidngdumsvmiedienn (nslanzeg1amds)
fife “afu Jadudeidenazamdeumquiueu afuylvnmdiewagsosas n1smnus
amiiteudlvfaennnmieusiifenaazsilald asuvinlinnsmelaveasidun uazd
atueazandwalidvldlitisaeiiiey wildamnsamungldlidadu udisiaunse
Fengafivandsdd Gedwiudesiudr “Aavaan” fldawogien dndeamwgiis
Jsvaumanigs q wioefarliliquaiiemesmufissedanfior udazfinnsanFeside
yuaeuaenufugninyusssuaTiauliosndi

nfinadreiudumuuziivesanindoandnseiuiu 9 vesUssnelng
Uordns unvas” Fsfideuldillonaluousuuas@nuimadanisienmmgun waglsth
Wmaaestg mMNgaNAkuzinuIImaladnavirdgn g laluueu faegha
Fanmsialuil

WENTU

wiallansansassAkanuwd 3 - 11 fieuld
mAdASNSEBAMLUULUY Advance il shutter “B”
TneilunisaneamldaadindoadonTnundionimdy
shutter “B” FBmstuamnatudninesili feandosay
Unsuuasang %’HLﬁawqLmﬂﬂmammﬂﬁ%ﬂéaaﬁuﬁﬂm

FasiudnumesiarUnas vindluwuuilunn q nisanenn

1. 35ukamAy MaUngSunauAudInaionIny
FAveIn LAz AIINEOUVEOUTTIINATATBUTBINN A3
a0 ol

AN 3 FMBENMNITULAUAY 1 “MANIaNAUINIIALTDS
W1 U 2562”7 | Canon 6D, 1SO 100, F-stop 16, Speed

shutter 4 sec.

nmit & feghanmgiunasay 2 “wgTlnllonsuas I
2563” | Canon 7D, 1SO 200, F-stop 16, Speed shutter 3 sec.




Siam Communication Review Vol.21 Issue 2 (July - December 2022)

84

A7 5 fpganmgsunamay 3 “ounssaldauesiy
aunan 3.9 U 2563”| Canon 7D, ISO 200, F-stop 16,

Speed shutter 3 sec.

2. NN INUSIUIUBNHSENIUNA o) Tun15dn
U EIRHSUANSIUNTNLAIANLNT 0 A0 ALY DA LT

U
v o 1

TavTua faseg1ennaaluil

ol 6 fregrenmintsausuiduarnmds 1 “wallmiloneou
de1u U 2563”7 | Canon 7D, ISO 200, F-stop 16, Speed

shutter 4 sec.

ol 7 dhegrenmintsausuiduannmds 2 “wallmlloneu
de1u U 2563” | Canon 7D, ISO 200, F-stop 16, Speed

shutter 3 sec.

3. 1du e lvhanesnvesuulugsingrsedenyn

ANABINNTADATT LAULADNITLAVIUAUATI LAUUDU bEUNLEN
EUlAs sadnagannee Uil In1snisiduihatean it

1 hagfniaanstadunsauNIN

amit 8 fhegammsliiduiasn “wallmilensu
de1u U 2563”7 | Canon 7D, ISO 200, F-stop 16, Speed

shutter 5 sec.

4. N1 AFINNNNOIAYTENUN NI ANEIAENSUNTEDAUMINETDININ

anvihefiuanuamesnulasaulalituamlaaniuanquuviosih dawaunIng 9,

10, 11
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ANl 9, 10, 11 @wgrenisidann
VT “AnanguIuIIRiiasine)
9 10 U 25627

. mwﬁ 9 : Canon 6D, I1SO 200, F-stop 16, Speed shutter 4.6 sec.
. mwﬁ 10 : Canon 6D, ISO 100, F-stop 16, Speed shutter 4 sec.

. mwﬁ 11 : Canon 6D, ISO 100, F-stop 16, Speed shutter 4.6 sec

INNTASWATIANBNUNUI N5EEnmwguudiaiiuianstuiinan dudu
Aavzn1sanenmdugs lnelesrusenauratauilun1saieassAnadueisil

58 Mysedameznaaraueanulumssedmnglilan mnadfgunn wWuam
naaaestlvifeslufianiufiuasvplumssuiinamdausilusbunagelunaniosdiy
vizonmmgiing deslufsanuivszinailuafuiienaundouarsonosnisgangaie
Tutaanaassvjueds WWusy

#07UN AR EIUNYIela Ul Nazae N Nle AT YN INAR e TULN
Wldieerls Mluns@eansyuuuuln yunidliiiuaaui msifiaueglunmndeung
wingnlglununmsdeasuinniinmgnngiay o

yundas yundesdrasenanuamaenladmnaienmiieyNgzdmalii
AV INEIBLUDBINANF DUV UAZANTNIAADUUTENOU AATUFIDENNNT 6-8 LTUAY

NANUAIMENY AmwaTilsinnsaisassAnanuuiLdlaive s stuinam
Foddpsdanuilunismunusiuuas anubdmaes uandenuulnia suurisdedldni
onvulumssedsmzremgIIngILRRuAnnsENENNaNeINA MsTELTlBlRRTIIIA
n3gemg faiunanuiliFafuudiaiivesnmsdisawg
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unasy
INNTATNETIANGNUN ST MNgVTenan il lvesieu anunsaaslasraiy
SliannTaTIETIANAIY Aall

. gunsaifiddiidoansoulvinfeslunisdenimwgiie adindes uazanedu
Fnwnos fefl Darren Wong (2016) namad Tdandandosmsiunmmarenisinnieldane
fifluastion Mdandosdodeiisniy eanaudulmvesndedlunniianuhiiasduld
nsferneudvestmnestiten q fonsdasuudau 9 Aninnisadeulmniendes
du oravilindsld Tlundudmsesdugunsaliaiy mslfndindesodliifisawed
avanmudulmvesndedifinniian Jweuusilildslundudnme s Fudodensde
awluuefitendosliliii 9 way YOCHUWA SAMAROM (2017) nanibiin anedudmnes
Aoviladnedswaanstenmiiuiasmg wmsznafisnelrndeslinfuniwiiu ndoss
finsindoufidesnnusinavenstu dufunslimeduipesisnannsonadndesain

v oA

angaulatas NafAonaisFRlniuwarlaiiu wiazlgsunuluue Blub (Fasldans

]

o w

) AetiuangaudAan

« Inundmsunsaneamng msseammglmueiidueelddmiunmsdenml
wangaunTzaninuasitosyilindevhaueddlidind duiulvmafimangaudo
wua vielnuadnness Ssnadensuuuulnutuegiuamudmiguesdianin
- madaguuas madenlizsuuasuay mnzdmiunmsaenmngiosinililsszes

o v

TAUDINNAINGIUIATUNANTEAB VTR LagyiianmindeuvsausseNAlagsou

v A

ndneme NNsasasIANauEdeudenUaguua F16

« msUsuliiva Indenlyszuulnianuuuuuuia MInenmnginanInaeLemn
guaemaIegatl uazdoniivynfanssuinadunesdonldsruunaunalunsiiia
youuzihhlivhmasindeufiowieutenmisuidiehiituaainainnelinises
usumdsiiazlnda mszdisedanamaatisnimensaginfalilsnmdlsanfeziuas
Tnefl EAST ENTERPRISES (2013) nanaliin anvmiideddszuuuunualnda duffnas
IuannefuaniosegnstnansiuruiszuuniasnluiRasianuldlifn leamne
ot sdaileuasnnguasuluidsun ssuuliiasnludfoviAnasiienanogmasana

- nggnusndrfayiign lesainnisganggnusndslsifiaasannisgangansuniy
fiosihazudala danfutanndoasdsusilimdondmiunisdionwmggnuan Tnedaunn
MnieunNsImaNRASIazingime fougaeidlinTareUTTBEmNgIRINAE T UAY
MeesdUsEneun uazdasuves oA Igee g TiaseTugaioih
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- msdnosduszneuam  Msdenmmgmsinesduszneunmiluiadeiddry
fignivihlinmesninasysaluazannsndoansiugFuansle fafl bigcamera (2018) N
1531 nsdnesdusznounmlviddedudsdivnldlduazdifyun 9 s1eveeslseneu
amegslslvigmeuazlinwosnuningiumisvesnguusiesiindudusniidndusess
dosnnnadusuuundnveasidieisedsiihaulafigalfaznamuds azviliianin
fuiuauaulatuindusinh msdnesdusznovvams ladiusaslinansegnss
nanailsun e nsliigadnuesnmildiu fsesdussneuvesnsdienmmgianus
thanuszndld enfitu @uthanem faduthasmanuamaiignangiuiasiamai
uAnnaeINIA uennissdiduihaemananimiedeulasseu arnvin eraldauvie
anmnndeunasagaalalinam ainvas lneunnnisgangludinlvglilunisiniuases

v ¥
o w v v v v =

visoTudity fofuanmmdsenaduiin aauiividdyuesiuiiviediosty iHudu

- mallansaenmng ansaienlivivaesishe wuu Basic nadhineataienm
lerfugngieiuangiuds fananld 8 Jundt wnzdwiugnsamilelu wuu Advance
4 shutter “B” Aelvumiinatjudmnoséndlindosandasuuasngedneiuaunitazudes
Judnnestauurihlildsutuasdudnmes Hiasdosedeusraunisalunmsdisam
wazaellmansden o

- m3vsuudlunm mslinmaeieltlunisdeansiidduanuauyesniming
amannsalimsuuudluamiteingaaulalinim §sil awsn eumesay uaz ngual ned
Ba (2565) 8501831 MsUTuudenImAlsAsieaugndesuesiessn Tngenaldl
Inquszasdiile uAlvtounnsasluam maiuvideananuIeusins (Contrast) msitiu
ALALANLN N3 Wunwifioderumansuasionidensual luvaeerfudidudos

NUNILTANIAU ANURkarANNNLATIseaiy Inganzed198easusssuveruiin
amiiliaazdinds dwyama nsliAesfiitounywd (Dusu

URIGILILIE
nsassassanmwgitethlvldlunisdeansludunislavan vieUssunduius
AeadinsinnsesrUsEnaunlmiuaa A udud A lunn
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Types of New Media Preventing Violence among Adolescents
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Abstract
This article aims to present a new media’s form preventing vio-
lence among adolescents. Nowadays adolescents are more likely to use

more violence. The media is a trigger and one of the causes of violent
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behavior among adolescents. In the digital era, adolescents have a high rate of us-
ing internet to communicate and get information. A new media in infographic form
and motion infographic form can turn the huge amount of information into a short
time communication. That makes awareness and attraction to adolescents. Further-
more, a presentation of infographic and motion infographic in an interactive form
can enable adolescents to think analytically and remember the information that

can help preventing violence for adolescents.
Keywords: New Media / Preventing Violence / Adolescents
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Abstract

This qualitative research is content study that aimed to study 1) the creation

of heroism from common people in Thai PBS television drama and 2) an analysis of
the heroism characterization of common people in Thai PBS television drama.
The results showed that the creation of heroism from common people in Thai PBS
television drama is mostly presented in drama and historical genres. The initiation of
heroism from common people were 1) being a witness to others’ suffering 2) facing
difficulty or suffering. The objectives of fighting were categorized into two categories:
1) fighting for morality that is ideal of humanity and 2) fighting for challenging and
opposing unjust societal values or rules. As the story ending, the results pointed that
there were three types of ending, 1) Pursuing a new dream or adventure. 2) Returning
to their home towns, and 3) being injured or dying.

The key features of heroism from common people in Thai PBS television
drama were bravery and sacrifice themselves for society. They never surrender their
missions to obstacles. And the most importantly, they always overcome their evil
selves. As in fighting style, it was found as an unarmed fight but they figsht with
aptitude, skill and knowledge about work and commitment in their mission. In
addition, the common heroism in Thai PBS dramas was often across all genders and

ages, and they were distributed in the regions of Thailand.

Keywords: Heroism/Hero/Heroine/Common people/Thai PBS/Drama/TV Drama
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Abstract

The purpose of this mixed-method research was to study the knowledge and
understanding of facial sunscreen products, purchasing behavior of facial sunscreen
and factors affecting the decision to purchase facial sunscreen products on social
media among women. Data were collected through questionnaires and in-depth
interviews among women aged 22-60 years who had purchased facial sunscreen
products.

The research results revealed that most of the samples lacked knowledge
and understanding of UVB, PA (Protection Grade of UVA), UVA and SPF values and most
of them used online shopping channels to purchase the sunscreen for convenience
reason. Most of the influences in purchasing was from the opinions of people online.
The most commonly chosen product was of liquid or lotion. The most commonly
chosen sunscreen products were SPF 50 or higher and PA++++. Averagely, purchase
of the sunscreen was found to be 3 months at a time, and the average cost per
purchase of the sunscreen product was 500 to 1000 Baht. The most chosen place
to buy sunscreen online was Shopee. And the most carried activity after buying was
repurchase. And service quality had the greatest influence on satisfaction. It was also
found that the most important factors affecting the decision to buy facial sunscreen
products were price and promotion. And the factor affecting the purchase of newly

released facial sunscreen was new technology in the product.
Keyword: Purchasing Behavior / Social Media / Women’s Group / Sunscreen Products
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Abstract

This research is designed to determine the origins and causes of the nostalgic
phenomenon with the ‘90s Thai popular songs in Thai society, the communication
behaviors expressing nostalgia and user-generated content of music audiences who
prefer popular Thai songs of the 90s. The researcher uses qualitative research which
consists of researching documentary sources, ethnographic study based on the re-
searcher’s experience, in-depth interviews, and participant observation by applying
the concept of nostalgia, the concept of structure of feeling and the concept of
user-generated content as the research framework. Associate Professor Dr., Lecturer,
Department of Rhetoric and Performance Communication, Faculty of Communication
Arts, Chulalongkorn University (Ph.D. Thesis Advisor)

The research has found that music-evoked nostalgia with "90s Thai popular
songs is originated from individual dimensions namely the many increased aging-in-
duced roles and responsibilities that spawn nostalgia for the bygone livelihood and
freedom, and social dimensions namely national situation and overall global situation
that develop disheartenment dissimilarly to the past. The feelings that arise include
longing for one’s past self and autobiographical memory, longing for people involved
in the past, longing for social condition, longing for media exposure, and longing for
the characteristics of popular Thai music in the ‘90s. For the audience group, these
feelings are expressed through current media usage behaviors which lead to the
creation of user-generated content that plays a significant role in the entertainment

media production process.

Keywords: Nostalgia / Thai-Pop song / ’90s / Entertainment / User-generated content
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Abstract

The objective of this research is to study the knowledge and understanding
of searching research from the online database of teachers. Staff and students Institute
of Molecular Biosciences Mahidol University Using the quantitative research method,
the population consisted of two groups of 238 people, namely academic and support
personnel. Government officials and university staff, 131 people, and 107 graduate
students.

The results of the research revealed that the ability to search for research
from online databases. Was at a high level (E: 3.79, S.D.= .64) The average was at
a high level (E: 3.94, S.D.=065) followed by the effective use and communication
of information. The mean is at a high level (E: 3.91,5.D0.=.62) and information search
and information assessment. The mean was at a high level (f: 3.83, S.D.=.58). The
lowest average was at the high level (E: 3.29, S.D.=.99) respectively. The ability to
use search engines from learning how to search was found that most of them learned
by themselves from real-world experience. Some of them study from books and learn
by themselves from practical experience, study from books on how to search for
information on the Internet, and have used the respective search engine search
format.

The analysis of the relationship between personal factors and The knowledge
and understanding of searching online databases found that the forecast equation in
raw score (Y’)

(Y’) =.761 + 0.048 (Information Processing) + 1.014 (Realization of Information
Needs) + 1.420 (Overview of Database Query Ability)
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That is, if the processing process variables increased 1 points to make your
knowledge to find out the online database. 0.048 when the variable is recognized to
the needs of information. And the overall capabilities of the database. In the equa-
tion, explain that the proprietary variables describe the knowledge of the database
of online database by 43.3%.

Keywords: Searching Research / Online Database / Knowledge and Understanding

unin

nMATedunszuunskassauinNsedinlusyuy darudidysents
fiauneuilumansaing  lunsiide fidednduedisbeiiasfeimsduati dududoya
Nnunawing 9 elilunsidadonumussanssy faagiiu AeirTetnedumesiin
wziieyannanuannimnislaniazannsndhfuvaideyalsogisni nanauas
anuinmsthdauvddeyamaeioiisdumesidngidedndudosdianuduasinueluns
dududeyaasauna islifiseannsoldnarliuuinuaglitoyafifiussansnmnaee
wldnanmsitedfannmdnde muinnnssuiuial “Ussndlne 4.0 Fafuuloue
lumsnesngumsiaunyssmeluszozen lumsiuindeulugnadulssmaiianusisds
fupsuazdifuiinmdndunsufsulasaiaasegia maidouasnmsianuazfzuns
Anwluneuiu (EinuenenITUNINSANYIUIIR, 2564)

Uatusyualalinnudfgyiumsfinyvesdssrvunasiinasonsiaussma
TifimsvgRafifmiuasdudanntusasiuummdumsimuaulouts msfmuwiauam
uazanmsgIunsAnu Weslssiuusuiannuinedelidul lufiemadeaiu iesiaun
deanludgiuanus shlisenvuilleniaegaviniieuiu a1u1saUsenaue1Angessunis
WiAulimaaswgRa uasigesuednendsiufio Mmaverelonaniemsdnw i @i
Wouagiannnsine, 2562) aensuiuarmimihfifuuiunenzveaszma Wil
A gy fumsitanvdngnsnsFous wavaaefetnemusndieeliannidouay
assassresdarudlmalulan Wudnenmlumauteiy Ufsunmsinurisszuulnssadng
fauuingrdeluganuduba viuusuarltusslovildegraduil aenandesiuns
Wabuwasesuiuvlanmeuen uenanduluaninisaiesugialaniifinudsdutuagg
suuss fauAsundasuazmmimesonnuannsaiatuluanedu Wy nsudedy
ynagsiasensamuiued msmiusiinsgsiavidegii i levensuazaiiegiu
ganalunainlan nsmuTILvSemsteans anuwigimvthveanalulad Wuusedn
AUNITUBIANTANAIUNITIINGNVDIUAUTENA WU WTO, EU, ASEAN, NAFTA, AFTA %130
AEC damafamanaussnuildlinnuddyiuyuangedtstioiniduninensiidinds Wsznay

'
o v a

\wswgnaedeu, 2564) lnedinaauwazeniiazvauny Wulededdgiausineunon



162 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

FoamsyaansfidamansaiieanAnNaninan W wazamdSasingnideslealnense
fuyaannsfisnsn sadutiedvddyiierademmildiuioumamsudsiuegnedsdudionn
ogson Inslanznsiuiunuvesminerdeiifeddmniuazmsuimadusinduindeu
yansutsduitelAlaERTinueianan feddanumeneuazausjsiuogannlunism
AUTiTivinYy wazALELITaRNTIFRINS waziddyRonsadesyuuiiiusyansamluns
daden nsaun Msueumneniiiinu nsUseiiunansuftRnuuaynissisednm
yaansiulusrezemuarlifanugnituihysslond asesdanaldnaonly (nsens
Anw15ns, 2564)

an1iuIneenansiuana dnnsfiadAglunisndanaanuide maSeunisaeu s
Uimamadnmisundsan TneduuvdiassiniinsdanisGeunsaeuiivarnmane
nandndiviolrinising 9 Ailaaeunundngnavionistheudundnndugnaad e
Smqusvasddu wu mslrieusluguuuunisiineusy nsduuuwidenisussens suduns
insnwiseiilesunganle wazfunsairaedetisanusiudedumenusinag Tuns
Prgimdedsandnimelunsianisdviunuidsangiudeyaseuladezifuiansuiie
atvayulaiuedad (@aiudinemansluana, inivendeuding, 2564) N15aUAUY
Femngudeyseeulaivesantudvinermansluana WWasqgeminluegidlingads 9
wdetnefidonlesdstuiaiudeyainasuaranudenalniiviuaty fingiuauduas
depuuian1sBouiitdnsnasenisinwsilidosdnsivdsundauasimunluBewes
WNIFIUAMAINTUNTHAUIUABINT NITHRIAMNAIMNTANYIVBIEATUTIINeAaNS
Tana Fsmsivsannsduedounssuaumsiiagyilfdummine doduiddauamwi
Tuseiupianauazszdvlaniiozfunalndwalumsiaundaruaansalunsustues
Uszna Tauianingamaasvgiafiiudeodmuaannisusnuazanudosnisves
wmingnaglunsimuszuuaunnlalaTuNTEoN UM UNMIIANTUIRNTTILAIUN TV
ane. awa. 3. waztdun1sussatennassiunungdasendeu (ASEAN Charten) fidunia
FosnsfiazimundnenmiazanusuioliidedensimumadiuiasusAanazdnm
Tneitfussnvududdy Sinsdsunamedlasiairaasughanasdinuves AEC 2y
duiullegrmadilaefimsdufuniddsangutousseuladifumdielunisiuyac
nanAnsegIuALy vhlidestimsususmdonsuuazsnitignisimuniiiunisudeduuy
guenf Taefidmnelidmuamnsauazlduiuienisegsenlsedsaugauaysdu
sold (@inmsdanisAnwseulal, 2564)

Tugavesdsnuinsoudiyudinnudomslimsaumaiiomsin funt ms
Wy levnderiienis saenaultlunsiaunuinnssuln q Wemsdsedislugatiagiiu
MsieunIansaumAamalinaadudsddyanauasunlas egrsminEauinnne
asaumavhviy s isemsaumamatuldogsgnies iueudesmslunisuansean
fengAnssunsesniesnniiiu deya arsaumaEesseig o nszduliiAnmnudesns



MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 163

ansauma (Anju Grewal and Hanish Kataria, 2018) fafuusswdnduliAangAnsunis
LENINENTAUYA MSUAISNANSAUYALY RS LA WileneuausInudesnssududou
Fosmsieutnla desnsdnssidou wwnues uazlimnuvanevesdsing flegseud
NILUIUMINTUANINENTAUYIA (FUIINNTIMUAMINFDINTS YieiFasiifeanss Avus
asaumAFeINTs udFRdo NI saUmMATiEsie Y sdumansauma nsdey
namsfuRinsanasaunaiduldihazeinisdumiorsiundulu Sudunlnisnass

fatunsiansmasaunaIadunsyuiunsuiiweansiinysupduasunisieuinan

1% 1%

Fan lofanudesnisvesnueady Jedimmdndudessosdududeyanngrutoyad
anansodndsld ihnsusuteysesuladuieuuudaiu finedududoyanngudeya
Jeensiinuenazanuinnutlalunsfumdeyaidoinislsogsgniouas sinda (gud
donsaeuynadidnvseind uvninerdorudium, 2564; driinnsdansdnuiooular,
2564; Cronin, Ryan and Coughlan, 2008)

aouTivenmansluana wininerdeuiing [Wunhenusziuauzinisiavan
fio atfuayumsFeunisaeunasfuuviaidoyaniequinarsnainmsifimsguseiu
uinedudaaiunmifounzanufomiimdinms vesyaanseneluuaznisuen
frdufielimaudanmlinu anudesnisuasdeiausuurvosliifsonsldlviuing
giutoyaooulall sdwildsunsativayuandidnanunnznssanisnisgauinyus
yavise ane. dwsulfiluteyaiflormuauuimeduaiunisiiuinsputeyaseulaily
1ty SuagnelfiAanaifiudnenimmisduinnisuesyaansuagiindnuiasg iy
UsganduasSaudindnuvesmninerdadisliusnisuiindne 019138 $h3de on
A uaryanainly Wesnnsliguteyaseulatiiunumddnlunsatuayuns
Feunsaewvesan1tu yransuaztinAnw nsfinwianuianudilalumsduiunuide
nngruteyaseulall Wednweuarudlalunsduduimadenngudeyaselay
Fadumstumuumsdunstigudeysesulailiiiussavsnmanndeiu muiatesiam
AnmeUNTIIMInensasaunalidennnoiUuAINABINTI01®13158 LazlinAne
dielAnUselomigeaauazAurannfian (Shah, Pawaskar, Kumar and Kshirsagar, 2013)

MnUsadudguasaruddaiimund {ide3nhmeAdeFes “msfnwianmg
AnudlalunsauAuideangudeyaesulaiuete191sd yransuaztindnw) anndu
FAnermansluiana uvivendoudiea” ieduuumdsifiiedesannsnhluussynd
HlAnUselovigean afvosdnnuifianansathlld assihliAnUselovdsouniinede
ynuwddlunsadslifinnuedyinmii egeddu Ransimunannsuiudedlin
dhonszmiinfenisiasuulasegseiileaazenseiuiieainsmnuiunduszezen log
nsfumteasUlunuiteadsiasilugnsuuussiidsadonsiaununiinedelud
JsyAnsnmBstusioly



164 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

Ugyn11ns3e
Anusanulalunsavrunuideanguteyassulaivedonnsed yaaing waz
nAnw) annduavinereansluena unninetduading egluszaule
TgUsraeAnsidy
iWefnuanuianudilalunisduiusnuiseangudeyaseulativeseraisd
yAans uazindny) anrduiiinermansluana unningdeuiing

VBULWANIIIAY

YBUWATRINTITeteAnwiaus AnudilalunisduAunuideaingiudeya
poulal Usenausieg AnuaunInlunIsnIsntin3ianufeInisansauma ANaIuse
TunmsAuansaumna ANNENNTa UM SUTEEINENTaUmA ANNEINTAUNTUSEIANE
ansauna uazanuassalunisiiilaznisdeansansaumaegaliusydnsam ¥esensd
yAans uavind@nwivesanduinivermansliana uninerdeuiing laedviaanly

< ¥ gj A A A v s = A =

NSAUTRYaNInLn 2 W Ao WHeuNuNIUS w.A. 2564 fusauliuiny w.A. 2564

YORUNAFIUVINITIVY

- auAgIUT 1 Anuanansalunsnsevinfsanudesnsansaume dswasionina
sanudlalunisdvAuanuidenngiudeyassulatvede1ansd uaanswazinfnw
anduTInemansluana unInenduuiing

- auuAgiuil 2 muanunsalumsfumansauna anuannsolunisUsediy
asaune daasionuinnudilalunsdvAunidaingiudeyaeeulativet1nnse
yaansuaztindnw aniudvinenmansluana uninedeuiing

- ARz 3 arwaninsalunisussananamsauma daaseruinudila
lunsdvrunudseangudeyaseulaivetearsd yaainsuastindnw anndudiainen
Mansluana UnInedewing

« auufgud 4 anuansalunisliuagnisdeansansaummegadiuszdvsam
derasionnuianauinlalumsduAunuideaingudeyasaulairete19nse yaansuwag

LY

UnAnw) aatudvinermansluena uninerauuding

a o <

UYTUAN

[

1. grudeyaooulatl mneds gudeyaeeuladdidalivinsungliiuszuuiaie
YU Ine1ds Useneusie giudeua ussanuynsuniouasedauuy uazionansatuiiy
ATOUARLINAITRYAUTHANAN 9 WU UNAINNTANT NUITY Inerdnus

2. MsAvAY fio nsvuruMIAUTeya o saumanvuiinuazmeunslilude

Usztanang o welnlaasaumeaning 19t uisesnfens



MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 165

3. anuianudila wnels anudilawaganuaunsalunisnsgnidniteay
AOINITANTAUNA AIUAINTAIUNSAUMNANTAUWA AYUENNSalunSUsTTiuaN e
AuannTalunsUIEINaNAaaINA uazeuainsotun1sliuaznisdeansansaume
pg9lUsEANTN M AuaunsaufURlaluseAufun uaglanway

Uselewiiazlésu

andulduwineanmsiawinee anuianuilalunsduauteyalunisldgiu
foyaseuladliiuszaniamuindetu ufisinuinuaindiunisldvnineins
asaumalidondosiuaufiensve119138 wagindnw elmAnusslovigsganay
AuAanian

52108U757dY

Ussunsuasngufegng

dlvideya Milunside Uszneusme 2 ngu 531 238 au lald yaansaneienis
wazangatuayy (Wdudusms) Yssantrmnemsuasndnauuminerdy dainaadu
Fineneanslaana 31uIn 131 A wag UnAnwissauUSyaiinuasUSaaenveanduy
41U 107 AU

wrsasianlylun1side

AIdgeanuwuud19anldlunisfnwill andudswuudrsalig v vy
Usgaunsallumavinideegetey 10 U wazi@eivyiuszaunisallunisduAuaisy

v ¢ & v a4 A av % a a 1%
nngrudeyaosulauiluinsaeiedinidy nalduuudssiuauiiemss (0C) lnede
Aauitladlan 10C s1etauInndn 0.5 (Fdseiganiniu 0.67 uagazluaNATigawiiu 1)
(aen, 2554)

5 S i a v [ ] [N & [y

wsaslonldlun1sidauus oMl usid, 2551

gl 1 ToyavnlureeEnaukuud1sin asuuuidiennauduiu 7 9o loun g
i szAunsAne 9ele e szeznailunisufifou sseznanfilidumesitadefu

dui 2 seAuanuasaNsAvAuIITEIN ey ulave1e1915E UAaINg
waztinAnw) an1dudImemansluana IinInenduuinalagiuanagisEAUALAR
WY 5 53U (5 = 1niige, 4 = 17n, 3 = Yunas, 2 = des, 1 = Uaeiign)

daui 3 delauauursoruARLRLTDRW

Wnsiusausaudoya
1. FAApanliunsdrsrszauanuianudilalunsduaunuideaingiuteys
soulal Inglduuudmeseuladuarinnisiiudeya wisuiinsisaeurnuauysaivesdoya



166 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

2. deanfiunslieseideyainlinnmafiusiusunngusiiedns lnemeany
Aniuiiufnandeyaininsziilewu Jsdeyadlalinnunseunquingussasivaanis
13e aussmauseMTITenuNTaULLIAANTTITY karltlunsveaeuanuigiuliegeasy

U

NULUIANNISIAY

(%
a YA v

N15398i309H3TlINsANYY NUNIWITIANTSUINLUIAAN Ve Grewal
and Kataria. (2018); Cronin, Ryan and Coughlan (2008); Shah, Pawaskar, Kumar and
Kshirsagar (2013) W1u13tAs1e9% hazdansied sawiasradunsovuuifnn1sive

FILARIAIBAINA 1
174 = v
ANl lunsauAu
}74 '3
gudeyasaulall

1. AnuEnsalunsnsentin3aany
AOINTENTEULNA

2. AMUENNNTAUAIIAUMETAUNA
AMUELTaluNsUTEIUA AU
3. AuaNnsalunisussuiana
ansaumA

4. prwasolunsldwaynisieans

ansaumnAegeliusEavEA N ANUEANNTR
Tumsavauguteyasoulal

Jaduanwuzdiuunna

g
LW

. STAUNISANEN

. 5ela

. AU

- szgzalunsu iRy

~ o A VN e

. szgznaIndumesinsoty AN 1 NSBULUIANNITING




MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 167

ananidlun1siiaszvidaya

atmitlilunisinwiadsifoatiGanssan dwieluil

1. foyavilvesrounuudsninsUsyananamensuanuaseNaLas A
Joway

2. YeyanusEAuAMNAINNTaNITAUALIILITEINg Ty araulatin1YINg
Ussanawalagldmivduauada (X) dudsavunesguuainasinawamiumneg

Aady (X) daseluil (ususda, 2551)

AzUUULRAY 4.51-5.00
yangaIIlsfuANIannsansauA LA nguteyaseulatinniign
AYUUULRAY 3.51-4.50

MNeANI AsgRuauansanIsauAuLIBaIng uteyaseulatiuin
AYUULUIRAY 2.51-3.

MNeANI AsgRuanuansanIsuAuIdsanguteyaeeulatliunae
AYUUULRAY 1.51-2.50

MNeANI AsgRuanuainsanIsauAuIdsangudeyaseulatles

AZLULLRAY 1.00-1,
MNeANI AsgRuanuansanIsauAuLIBAINg uteyaeeulatteunan

3. MyBATEviANudRussEninenUslagldatiageyunu (Inferential Statistic)
wazNTBATIsiienaasuanufgiy leeldadi Multiple Regression tevnladeidana
sennsdnUsluguvesnisvihune felusunsudsagy @u, 2553)

d3UNaN15338

Foyahluvesdmeuuuudiang Usssnsanun Aldlunside Ussnoude 2 ngu
531 238 AY oA yransaneIvInsuazaneativayy (Wuguinig) Yssiamdnsunis
wagniinuUIMNIne1dy feaadudvinereansluana 91uiu 131 Au wag UnAny)
seauUSaInuazuSugenvasanntun Sawau 107 au wudn @ulugiumands
$1uan 152 au Feoaz 63.9 Torgade 42 T drsngn 22 T Agean 60 U Jszdunisine
USeyayien 91 AU 109 Sewaz 46.2 dswlanaifon 11nn11 30,000 UMW U 166
A Souaz 67.7 suwnislutagludiuunndu yaainsaneativayu 91w 62 au Seas
26.26 szpzanlunUATR 10 T Fuluswu 58 au Yeves 24.4 uardisveznaily
Sumefiidn 1nnndt 3 i $1unu 171 au Jevag 71.8 Fansei 1



168 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

M5 1 wukarSeraiieiuteyamilvesineunuudsadnyauiaudilaly
MsduAuITEIINguleyaseulatveteINsTuRaINTHALTNANY anTuTTIeNmans
lana uvIngaeuiinanaain

foyanly SRivel: Sovaz
1. LN

* U8 86 36.14

. VY 152 63.86
2. 918

+ 9181838 (Min- Max) 427 (22-60 ¥)

3. SEAUNISAN®N

- UStueye3 65 27.4
- Usyayln 64 26.4
« U3gugyen 109 46.2

4. selananiou

- 11 15,000 Unsaieu 5 2.1
« 15,001 - 20,000 UMABLABY 16 6.7
« 20,001 - 25,000 UWFBLABY 16 6.7
« 25,001 - 30,000 UMABLABY 40 16.8
« 17NN31 30,000 UMFDLABY 166 67.7

5. inuntslagtu

. 919158 53 22.2
« UNIE 16 6.7
« UARINTEATUALY 62 26.1
- UnAnw 107 45.0

6. svuzalunsUL TR/ Anwy)
«1-47 157 65.9
«5-10 ¥ 23 9.7
.10 U Fuly 58.0 204



Msastimaseuy3viag In 21 atuil 2 (nsngiAx - SudnAw 2565)

169

] o o 1]
tayanaly MUY 3088y
7.5v8zna N umasitnsa Ty

« 2-3 P39 67 28.2

« 1NN 3 Tl 171 71.8

Tadeanuanunsalunisdudunuideaingrudeyassulay

ANUEITatuNsAUANIINIdEAIINg uteyasaulat agluszAuuin (X= 3.79,

S.D.=.68) Wenasandusiesu wud msnseninitnnuseinisansaume dndveglu

seaun (X = 3.94, S.D.=.65) 5098905 kAT ATdRENSATAUNARE19TUSEANT AN &

Aedgagluseaun (X = 3.91, S.0.=.58) AN SAUMANTAUWA kazNIUTEILATaUWA

fAnadvegluseauunn (X = 3.83, S.D.=.58) drumsuszananaasaume daidetosiign

ogfluseduann (X = 3.29, 5.D.=.99) mugdu fnsail 2

MINT 2 AnadswazdulonuunsgIuvesseRulayatadenidmanoasrusenaunu

ANuEsolunNIsAvALWITBIINg uTeNaeaulal

L) ANERR  5TAU
X SD.
N13AENTUNFNIAUABINITENTAULNA 394  0.64 310
o o, 389 069 N
« UssmdunusuINISgIUTeYa BannsaundlnuINIy
U a o % % a a& a [
« IANANTTULULLNBUTUNS IS UTDUADENNTBUNE
= = = =] s\Ly yda = c:J = ¢ 406 080 M
LBLNNNISIS8USIONTS g1 UTUADLaNNTOUNE
. 4.06 082 N
« A5USUUTISTUUAS B8 LANUSEENE AN
il b ; S 380 097 an
« INMTHAUAULFALFIUTDUALANANN U LAYN
S R i . 361 1.07 N
. mmmugm&uagaaauiamWﬂﬂauwaLmai
« H.W. Wilson Lﬁugwu%’agaﬁmamqm@ﬂ A1
laun Applied Science & Technology, Art, Business
Wudu
414 077 1A




170 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

« ProQuest Dissertation & Theses: A& Theses 1Tu
FudoyansIuTIne inusseauiynn n uag

USggtenanneialszine 4.25 080 1niigm

- ISI Web of Science \lugnudoyaussanynsy uaz

anszdaunniaun13an98kaza19is 441 081 1niigm
- TDC %30 ThaillS Digital Collection 1Jugnudayai
ILAiU Inednus 13T LasUNANNIITINITVEN

amﬁuqmmﬁﬂmluﬂizmﬂm 375 0.83 1A

b 03] [l o

- gutoyassulaudilenaduiiulinsuynsnenis

%9 Y

Aufidainis 375 106 310

A15UsZIaNadSAULNA 329  0.99  11unang

bl d6 el |le 6

«yhudlanuianuanansaiiesnalunisidnuguteys

aaulail 2.06 119  11unaid

o YNUIANUATEADTASULUNS UL US AT LA ¢ . ) 110

» uausawdlvlgnlumsldaugrudeyaseulad
Ighemuad 297 119 11unan

- huAndNsldnuguteyaseulauiugeiunim
anwallvinddnsil Wnsg1uLazeviuale 420 65 a1

- anuiulevgatvayuliyaainsldnugiudeya
aaulail 398 079 ann

- aonduiinisFeansiiielviyunainsSunsiutayaiien

fugrudayanaulatl 382 084 3



MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 1

%399 ANEDR AU

e @n1UUINTTUIUNITYINIULUULS HIB10 UTUADUN
Iavau W lale 376 064 31

- mslfnuguteyaseulaidugeandlunisdeansi
Andinislilnsdni 379 64 31

HadAIEinsauAuaTaumAlagllUsuNTUAL
wuanudlumsausumsaunalaglilusunsudum wudn Tusunsudun Ay
Vlﬂﬂ%gﬂ A www.google.com Lag www.yahoo.com dnilldvosnds www.yahoo.com
Lae www.google.com ﬁm%"uiﬂiLLﬂ’inﬁwmﬂfjuﬁ’m&i’]ﬂ%mﬂﬂ%ﬂ www.google.com
www.alltheweb.com Wag www.altaVista.com auadu dhwlusunsudumilsingly
11nnINSevaz 80.0 lawA www.envirolink.org www.incywincy.com www.fndlaw.com
www.meta Crawler.com www.complete Planet.com tJusu d@mlvajanuaiunsalu
N5lUTUNIUALM BE5EAUUIUNGN 098930 BETERUY BgEAULIN NSIBEUIIBNNS
duauvadlusunsudunilag wudn dulngSeuimenuias 1nUszaunisalldanuass v
dufnuanniedeiferiunmsiuiuasaumauudumesidn uazBouishoaues 91
Uszaumsalliannads, Anvanmdsdeiisafumsduiumsaumauudumesidn sudidu
weldguuuunisavauvedusinsudumdanmlunsduauasauma wuin ngusiegns
sovumeeld wagliiiuuisads vsdnlddosnds audsy
anuilunstidautasmielumadu (Assistant Features) wuth fildnnads fe
winfwsleufiu (Cached) uaz nihfindnef Similar pages) druillduosnds niniinde
fu (Sirmilar pages) wag weihfiwnilauiu (Cached) dwsunisudanis (Translate) 193
uunndy Wudu enudinisléinafianisdudu sssngydu (Boolean logic) Tunsdudy
ansauma wut fiddlug)dutosnss Ao assngydu NOT assneydu OR uaznsanzy
A AND snudsu anwdldiedemneiey Tunsduduasaung wuii fdulng it
Huunanda fio Windesne ~ lumsdudusiifiaumanglndifestu duuuussloavde
28 WheSomane () lunssamngudn Tiatesmnesasznia « ” Tuns warliiedesune
*vi3e 2 Tumsiad mud iy audauilunsliivedanisiuiu mssdnsuuuunadng
fi%o9n13 (Field Search, Limits Search) lunisduduansauma wui fidwlnyldynads
fio srymsAulu URL wiediuled uay ssynisiudiui@onlos (Link) muddu druildves
ns szymafudiudenles (Link) ssymsduludedes uazsrymaduly URL vdariules
sy F5nsidendlgivlediusngansaumea wuin duluajgain URL ves



172 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

ansaume Aniduievas 48.1 gann URL vesansamyia, guudsuiilusunsudumiiiaue
uazgIInTeiFesesmsaumailUsunsuduviiausuaglunsafidufia saumanfomns
laiwu wui dnlugduaulniauninagnulaemvuasaulng, duauludauninagnuld
pssneyAusmiuddu udulniauninewulaedenldasaunaifidenlndiAssiy
(similar search) wazdudulmiaunignulnsimuaddulel auddu dmnsed 3
m3197 3 auilumsduduansaumelaglilusunsudum

liweld | fowas | s | Uosads ynATe
TUsHATUALI i - Sovas i - Jovaz | Snau - Jovaz | $wau - Joway [ dowau - ouas
0_00.0 Q0 000 | 38 358 [ 26 245 [42 396

www.google.com 39 368 [ 34 321 [ 30 283 3 28 000
www.altaVista.com 40 377148 453 [ 17 16.0 1 091 0 00
www.exalead.com 38 358 | 33 311 |34 321 1 091 0 00
www.alltheweb.com 4 38 4 38 [14 132 [ 76 717 8 75
www.yahoo.com

www.DMOZ.org 75 708 |27 255 2 19| 2 19| 0 00
(Open Directory) 25 236164 604 [15 142 ] 2 19 ] 0 00
www.about.com 80 755 [ 12 113 [ 13 123 109 0 00
www.gigablast.com 72 679 120 189 |14 132 ] O 00| 0 00
www.dogpile.com 80 755 [ 13 123 113 12.3 0 0.0 0 00
WWw.mamma.com 89 840 [ 15 142 2 19 0 0.0 0 00
www.metaCrawler.com 43 406 [ 45 425 [ 18 17.0 0 0.0 0 00
www.ask.com 89 84.0 4 38 [13 123 0 0.0 0 00
www.fndlaw.com 45 425 | 38 358 | 23 217 0 001 0 00
WWW.SCirus.com 70 660 22 208 [ 14 132 0 00 0 00
www.fealth.com 90 849 3 28113 123 0 0.0 0 00
www.envirolink.org 90 849 3 28113 123 0 001 0 00
WWw.incywincy.com 88 83.0 4 38 13 123 109 0 00
www.completePlanet.com 67 632 | 22 208 [ 16 151 | 1 09 1 0 00

www.searchsystems.net




MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 173

M15NN 4 HANMTIAATIBNNITANNDENYAN

Aaudsnennsal B seb Bt p

+ (Constant) 0.761 .338 2.254* 026
+ NNSUSUNRNAANTHULNEA 0.048 .110 -080 -435 665
« N3ATENUNNIANUADINTATAUNSA 1.014 168 -1.103 -6.040 .000
* AINFIUAIUAINNGE 1420 277 1.480 5.126 .000
*5 < 0.05

R = .658 S.E.est = 456

R2 = 433 a = 61

NNHaMTIRTziTeyaluneil 4 namFiTeviduUsTiassaneinsalanny
St lalumsdudugudouaseulat wui fuvsiiasnsaneinsalanuianudile
Tunsudugruteyaseulat Ideesdideddyyeeifinsziu 0.05 Ao Mwsammuaunsa
TumsduAuguteys N1IRTEinIianUABINITANTAUALALNTUSTELAHAA TAUNA
Tneduus Feilrdulssavsanduiusnguiufudsinasivingu 658 aunsanginsal
nadugvsyasBeuldesay 43.3 uazanunaRLAARUINASEINYBININENTALYINAY
456 I¥aunsdsil

aunswensalluguazuuuau (Y7)

Y’=.761 + 0.048 (M3UszaaHaaTaUNA) + 1.014 (MInsenindianudieIns
ansaume) + 1.420 (MsmANNausalunsauAuguteya)

fufte ffutsnsUssananamsaumafiatu 1 asiuu ssvhliarudanudils
Tunsaudugiudeyaooularl Windu 0.048 efuds nsnszuiinddseiudoanis
ANAUWA WagnInTINANNaNTalunsEvAUguTayadnunluaun swensal esunela
Tdhuusiimensaiesuiennuatlelunsdudugiudeyaseuladlidosay 43.3 uas
lofansanmuamnswensainuinNLaaNsaiy M13USEARARARNSAUYA NNSATEN
S09AUABINITANTAUMA KAZNINTIUANHANTAIUNTAUAUFIUTOYE Faieas ziluur
Tudmalsdanudanudnlalumsiudugudeyasoulay gatude

AUNAANANNTTNYINTAUNUTIANNANNTOAIUNITUTEUIANAATAUNA N5
AIEVENITIAIUABINITANTAUNA LAZATNTINANANNTOLUNTAUAUTIUTDUA e
wfunlhdmalifenuiarudlalunsiudugutoyaesulal gaiude nanismagou
AUNAFIUTTAUNTANYIZINAY NMSUTINANaaNTAUNA N13RTENTnITAURADINTT



174 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

asaumne uaznmMTINANNaTalunsAuAug Lty duuilindwalviianuiany
dnlalunisdudugrudoyaseulal nsdusuarsaumadunszurunislunisuaam
asaumaluBeslaGomilwuanudesnisvesfly waziimniddvigldodemnd Wi
nsai Tneflgagomnevdnifiedufuenarsinnineinsasaumaianan finsstuemi
Fosnsvesgideenin Tilansaumadilinsstunnudesnmsoonuntiosiian wavvinwznis
AuAuaITAUYA MBS AUTIUYANEILNTalUNTIEREAT ATEUIUAITANG 9 TuAIs
duduansaumaiielrildasaumasgvazain ad uagldnanisduduinsaiua
FosnsunTige

anuMeNaLasdalauaLL
HaduddgiilnAnnindsuudadulanfonisdufuanuisenngrudoya
oouladiilanisunaziidnenmgannlunmsndnduliAsinmns mnzdudidenlosls
og19n Az vilidesdnmsuuasusuuuumsBounmsaoulitinannuas
mMsenuiivssaniuaiiiensuausseduwesuiunlamAiniinrmiasuinngu
Hutladendnlunsiiugaa fannudnsmadnmsiaiipunm ieanuegsenlunain
nsAlanad dnsuananuiniumalulaganlgnisduauanideang uteyaseulaiiu
ogvannmans uvhlrAndsnugun g dadunsneinsifidnds Taensiamnenug
TmifldmsdudumAdsnnguteysssuladunfugulunsatuainnudunds Andu
winnssumemsfinm maviuusnasiauvdngaslitimnuiualie mswanndenisFou
msaeu Minsmeluladfdauszgndlinngu Iamsmi lUufoRldsuasing
meunsoengansisailudnuazvesuinnssudonanduvedmiflineiindeunseves
iifeguuslasunmsusuuaasuussianndul vilvlyadmiaasugia aunsau
WHluBandiedld feuannsolunisiosimeldlifantusasyilfidiuus
yansfnyidisannty Tneiunisliuinmmairniafiensuaussaudesnisvasmn
deldegernifuargniies damnduuiund wewlugsuuuuananduuiuvi
aoandesiun1susulunmssunt avidunisWauanusudedenisiandnans
unnnAsivantussssmadielinsGeunsaeulas aanmanmsgunsAnw iy
unniusrdouleatfunidyainedieaisslondfifatuiuussnalnegegn
Tugawiansdeansliwsuuay mslimasudoyaiedndudedidey wazidiund
unumReTIntdlasidiauarlsisi sz nunsiumsinuduiesedesruumaion
Teamsinsedeasiiviuate sanmviedydnualsudanaluladihuldiieteldin
ANABIILE AT TING) WazanMsHRNSEUUIAS eI BADNT MBI TR UALeS
AdesmssunsAnulilinageannuingUszasiuasithmneiiolfifausslovigegn
finszuiunsufiuarseuuauiiuinasgu uddinsfeaulssdunauagiaun
Uiuussedsaideuaziduszuy fimadenmsdudusmadenngudeyaoouladialu



MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 175

msaiamanulidisadusussmenednay inunaierevieumiine s vangluuas
spyhaUszmadonisuaniudey elilsesdanuilml dmsunsiauilusuaniiaiu
audugudnanslugiinnauaseaudununmddiuntiglunsiamuniiiessgnisine
filnunnlusziulaniidesduiuiuanuimimanaluled wdngnsuazaiddelug
aududadensiorunansnanuaz nAgasMnITY

mslinsduAunidenngudeyaseulatiilonisinuiliiafiofuuuma
mMsdalitszuumseunuudidnnseindfiasiunalilumsiasunsyurwimilnduuy
yamnaduguinauwazideliAnnisGeusnaontinuasnnuminedodessioumson
FadagnuasBeduiimnzauuaragannsoiunUszgndlfidunuamdunsndnduliifg
uganuduunumdldessiuntu Inelfulouensuimsdunmsineidsgnndena
UsuusanaiinUssansiwnsdusuamidsnngudeyaseuladiiethanlilvinseungu
ANURBINITYRIYAAINIUATEIAY UszgndlilunisiSeunisaeuazainsninunnmvinms
iwswgianngIunmy fmsdmdenmsdufuniiddsanguteyaseulaidiflunisadn
wanulidisadusussmegnadaau tidsnelumstauiesjignsdnufisinann
maweuyamnslmiendmiumeihnulivilanlneniumudugudnasugfiniauay
aufunnnei lumsilidanadGasiind gty sxiitedodfayiuniaii
Sanmaeiauiulagenn dufensiuesnisinnsduiuniidsnnguteyaselat
fisldnenmgslusunisioasuaznsunsnszane doyatnansldedimnduazn o
w0 Huiifisueriuuilimesdidrsnldnudunniudes mauasuudasiagyily
uvingrdeiunuanndonsly Jausidunmsiudumadennguteyaseulaingndn
Thdutadosesiiuminededslliunnudduinnin Wesndmddisnsuuunaia
aunsziainmeluladidvaiy

MnnmsEnyiiungslinunmsinmdmaietuanuindlalunisdudy
nuATengueyavaulal dwiunanisidundsiaonadestungana (2556) uaziiqua
(2557) s §957 uardiqua (2556) urlimuiinaenndos oradunszluidoswesmi
Sanudnlalunisduiuanuideangrudeyaseulatdulvinlululuiiamadedu g
nsIdedulneIeenindennaeiy

12311AY8IN13IY

1. msfmviivesnalulagasaunauasunasdeyanasarsaunaduluagig
50137 nnmnudesnslumsFoudiadldau sihlinevunsnudsdanuaaiuill
nsenutagUu

2. FnmsuarduuulunsiananssaugiuaNausalunsauAuasaume
fifudrunuann vililumafudeyaoialinsuiuvdeldauAndiuilsauysal



176 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

UBLAUBLULIINNANTIY
1. tasauauuglunmsiilUlglugaleounsuasdaljus

1.1 madsuulawounaluladansaumnadimarouvaidoyauazuma
ansaune el andun1sfnwimsinisdneusudafiAnisiiteiiunswaunany
annsalumsiuduasaumaiaonadesiunisidsuiaseaneluladasauna Lile
Wanvinwetanudidudmiunmsiaudnenmvesyaains viensBouiiiieiu
nagmsuazmadiamsdusilulusunsufunusazUsuam Wielnadwsiamzinzasiay
pssfiuAUFBINTIINTY

1.2 asfnyIsniswarguuutlunsiaunaussauga Moty
nsAuduasaume savidadedudu wu madasaunmnusuld venmionneniu
ansolumsuduansaumeaaylidoyalusinudu Weriuuumdunmsiaminsiaun
AUTIOULAIUANLALTOA WA TAUNA

1.3 RNKaNFIEnUIbuMAUAUNEITeNNgIuteyasaulatnlsingg
Bouimmihauvesszuudazaansalsegisiemerazsilildauiideansidioua
faaunmdety ensnauwamsiidudsslonisonisdnaulalunisiamuiadisnnny
uiaunsemadnnmisuasdundeuniidonazuinngsu Iaenndosiuiianenisaidunu
VOIUTTINA

1.4 nuanITenuinnnuianuililunsdvaunuideangiuteya
ooulatililsiiAansgauuamioideUsslevilaeGuainnisfnwnsyuiunseousy
uinnssuuagiimuadnenisliau eliAnysglonidldfuanmsdudunuideang
foyaseulatundedu

2. Forausuurdniumsifoluadiiely

2.1 nuiTeidumsinuianznsinuanudaudilalumsiuduny
Terngudoyaeeulavesowniuiinemanslana sminendoudiaawhiu lu
msfnmadiiely msimadonlessswiantunsinussamau ludadisudioude

2.2 msiiAnwianuianudilalunsiuaunuideangiudeyaseulad
194913158 NN MBWIARGILMATANTIToRUY EDFR Msamsigvianuudsusiumaiy
1113 (MANOVA) anansnfiasgidutsiivannuansanndeiuinasiizuuuuesigls uazaas
Ufuunumegnlathesuts msfinwingulsssnsduiieiinmsinnuunndosad
#19  fifteglutligtunasiienands hilleauansnsnnemidfodedsls




MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) Lrr

UIFTUIUNA

FAMACH| LV]EJ

fiaen 1UvEUnyY. (2554). NI5UATIZVANATUGIAIE SPSS for Windows

5
v
¢ o A

(WUAATIN 9). NTUNWUIIUAT: 5ITUANT.

nwma Yuiles. (2556). n1svszendlediaielilunissuudatiymssuuinie
Pgves yaamnsnglulsauseueyuia. Usaainusinermansun
Uaudie, anvdvinalulagasaumea auginalulagaisauna
UIMEFENALULAE NIEIDUNAITULS.

wsuAd AdTeyey Wiganua, (2551), N15IVETIYTUINITHUVBIATIL.
n3unnavuAT: drdniuignansaluning dy.

fiqua nasdfy. (2557). Anwuilomuuamduasumsldgudoyaseulauily
Uinsei @1ndnguinisuazimaluladarsaumna unInegiae
s19AgnIgauys. drindnguinisuazinalulagansauine
UMINYNTYIYAY YUY

3959 anya uasiqua nesdi. (2556). n15ligInTayasaulaviiliuinistu
a11nIneusnIT uazmaluladarsaume (18umsIdy). d1ining
vinsuaginaluladaisawing 4n1Ing1des1vA0n1yIuYs
UMINYNTYIYAY YUY

Au WusRiie. (2553). adandsisendinumans (Ruvindadl 2).
NTUNNAMIUAT: Ineiand.

LY [y v =

1nITELaTNALINSANY. (2562). A auazlangisegvasnisanelneiie

No

ussgithmnen s gduyeslan. njamwamiunas: 21 1Wugs

drinmsdanisAinweeulad. (2564). nsdnszuvaiauililussiugauiing
Useit 2564. drinmsdanisAnwieeulat, uwnineduasuna.

21BN Y

Grewal, A., & Kataria, H. (2018). Ira Dhawan?2 Literature search for re
search planning and i%dentification of research problem. Pun
jab, India.

Cronin, P., Ryan, F., & Coughlan, M.J. (2008). Undertaking a literature
review: a step-by-step approach. British journal of nursing, 17(1),
38-43.

Shah, J., Pawaskar, A., Kumar, S., & Kshirsagar, N. (2013). Outcomes re

search resources in India: Current status, need and way forward.



178 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

Springer plus 2, 518 (2013). https://doi.org/10.1186/2193-1801-

L3
%
[

NIENTNANWIBNS. (2564). uausiummaluladmsaumauaznisieainie
NISANY) ATENTNANYIENTS. WDelaan http://www.slideshare.
net/boonlert/ict-moe-master-plan-?from_action=save&from
=fblanding/

Ussmauasygieendeou. (2564). AnwFiAgaivendeu. Whadldann http/
www.thai- aec.com/%

svAnendoswiuma. (2564). 1155eulnedodumesiidn. dhiidlsann http:/
www.ram.edu/elearning/what e learning.php

aniuiinenmansluana, uwivendeuiing. (2564). Useiaaauiun.
wdslaann https://mb.mahidol.ac.th/th/history/

dinNUANENITUNTNSRNYIMAINA. (2564). UINNNITUIUNITANY)
m‘”ugm/ﬁmy?. wnslaann http://www.mua.go.th/university.xls




' i = ) ¢
ﬂ’]iLLﬁ’J\‘i‘W]‘U’]'Jﬁ’]ﬁLiE]\‘iLWﬂﬂﬂi?J’]LLE‘I%ﬂ']‘ﬂ‘UU‘J%IﬁJ?Iu
VBIRFUEAT “WR wian W A
Information Seeking and Information Utilization

of the “Ngee Lhao Pao Tiw” Program Audience

DIYNT WY *

Uayporn Panich *

Tunsuunany 15 nsngIAy 2565
JunwAlunaNy 22 dWmeu 2565
JUNABUSUUNANY 8 A8 2565

UNANEYD
a o gj dy <4 av a ) a o I3 A =

N1539eAseH U5 Inelingussasd Liefnwinis
WEIMINIAITIINTIEANT “U wian W 7 veTuans 2.ieAnwinisly
Uselolanngients “wl wian wWh i veeyiuans 3iefnwianuduiug
FEMINNTUEWNITIESAUNTIEUTEIETINTI8AT “WR wian W @27

Yo ° o & = A Ay & v &
YIHTUATT TIWIWEU 400 A iTesllenldiAudeyams wuuasuAY
UeNaumiegn1shaamynansdnui 7 9o emanuiiseanadiuiu 11
99 WarNSUSEIEYUIIUIUL 7 98 @DRANIUNITIY ARANSREAY ALaAe
(Y a Q{ [y v 6 = & o = o &

wazAduUsEAnSanduiusuuuiiesiu feuszananalagldlusinsudisagy
eada lnglinguianuungetio wwiRnneiuoLnafng LuIARLAE?
Y] 6V a 1 al ¥ 6 =
fuedn N efn1suaInIEns ngunsiiusslevivazanuisnelann
= a &
#o ulglunnsiased

HANTTITENUIMNGUAIDYIENITHAIINIVIIAS Tuaﬂuié’ﬂﬁﬂdm
Mgl IngUsyasAlazUsennvaaillomun1skaImIaINgIenIs “vil wan
W A7 el (1) nqueineg il IngUasaadlun1swaIamU1IansangIenis
« z-:l' 1 : ) a o 6 z-:l' & A [ o o a wa
W wian wWh i InedlTngUssasriiioUselovivisesuuugiinlun1suiua

* $94ANENTI915E ANV UNUANITIAYAUILAEN1TUTEVFUAUS AsTivaaans
LIS NG
* Associate Professor, Department of Contents: Advertising and Public Relations, Faculty

of Communication Arts, Rajapruk University



180 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

'
P

fannian(Aiade 3.82) sesasnfeiiiofioinismand (wadnw) (Aiede 3.68) uagiios
flanfotlunarsaunfuiiiowls (Auade 3.01) (2) nguiegsseunamdaman
$19M3 “vi wian 1 a7 IﬂaﬂfjméhasmLLmﬂmmmﬁﬁlaamenﬂs']ams “vid wian 1h
i mm?iqm ADAUIMINANINeT (W anuRnUnAduonsuaitaydnlaludeand, A
FoamsuazauAnmana) (Auede 4.01) sesasndesiruzsin o luFene (dade 3.94)
uaztiosfignAeuszimdluay Tansssumng q(Anads 3.48) uas (3) ngusegdliusslenily
PmanafieatuardFoananngenis “v3 wan wh a7 leenduitegdliusslonian
51813 “ud wan wWh fia” mﬂ‘ﬁ'qﬂiuﬂWiié’%’ummawﬂamumﬁﬂL‘wﬁu (Ai0de 4.07) 509
anndothlUldivsslovdlunsifismuenug mnudhlafedfuanuiizesns (Auads 3.90)
uaztiesfignfeaninsntieneuiiFeanafildsuluuuztiiliyanaduld (Aade 3.71)

HANISNAFBUANNAFIU NSamIvansiiauduiusiunisldusylevian
$18M13 “vi wian 1 f” veaduans TuduiagUszasduasUssamidonlumsuanam
Pransfumslivssloniangonis vl e wh i vesfSuastulianudiniusiuosg
filfddymsadansesu 01 Judulunmuauudsu wasduanuduiusilumaninuas
oglusedugs muneanud nguiegsiikamidomsmansussaneng 4 91ns1ems
“vi wan wh a7 nn AeedineliusslevdandmansenudFeanmnnamalude

o 1

AEARY: NSUWEINYIENT / Ay / nsldusylevdvesySuas / vid wan wh

Abstract

This research is an exploratory research which aims to study 1) the informa-
tion seeking of the audience of the “Ngee Lhao Pao Tiw” program 2) the information
utilization of the audience 3) the relationship between the information seeking and
information utilization of the audience. Data was collected from a total of 400
participants using the questionnaire as a data collection tool,7 in Information
Seeking,11 in Sex Knowledge and 7 in Information Utilization. The statistics used for
data analysis were percentage, mean, and Pearson’s correlation coefficient, and were
processed using the SPPS program. The research employed different concepts and
theories for data analysis i.e., trust, sex education, Facebook, information seeking,
information utilization, and media satisfaction.

The results show that participants had different objectives for seeking
information and utilization of the information from the “Ngee Lhao Pao Tiw” program
was as follow. (1) The participants mostly had the objectives of seeking news for their
benefit or of receiving advice to improve their sexual behavior from the program

(3.82), followed by seeking knowledge about sex education (3.68). Discussing the
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information with friends least common objective (3.01). (2) The participants enjoyed
seeking content related to sex knowledge from the program the most, particularly
psychological knowledge (e.g., emotional and psychological sexual disorders, sexual
desires and feelings) (4.01), followed by views on sex (3.94), and the traditions and
cultures the least (3.48). (3) The participants made various uses of the information
about sex knowledge from the program, mostly to have fun and enjoyment (4.07),
followed by to increase their knowledge and understanding of sexuality (3.90), and
least of all, to be able to give advice on sex knowledge to others (3.71).

The results of hypothesis testing are as follow. The audience’s objectives for
information seeking and their utilization of the information from “Ngee Lhao Pao Tiw”
program are related. Their statistical correlation was at the 0.01 level. Therefore, the
hypothesis was proved true, and correlation was positive and at a high level, mean-
ing that the participants who sought different types of content from the program

would have a greater use of information about sex education.

Keywords: Information Seeking / Sex Knowledge / Information Utilization of the

Audience / Ngee Lhao Pao Tiw

unin

msdeansFeundludinulneinsimungiuniufnuazanuideiiiniFeuns
\Hudsdfesinu 1Tuadlsid Tnsiannzenaddliaumsyailuiiansisay mngrudadsnan
shliAnTwusssunda Tndu Anfunmsdemafstudoanaliliduioadosdiush
wasuaqmiﬂﬁxﬁﬁménﬁﬂﬁé’mﬂmEJLﬂué’aﬂuﬁﬂszauﬂ@mﬁmﬁuLWﬂmﬂﬁqméﬁﬂu
yide Taidnaeu MIMANTIIMIANA ANLTUUTIANA BARYNANAR1 o LsaRade
yaneduiusuaz e InFesnifiuzeanmvesnuludseilne (Judu Gandd #ifis
N wa AnA fudy, 2547 1eidlu Vimdld diAsdng, 2553)

Founaieifuosusenouddyvosyud Afvudunes gy dufusnm

o (3

AviBuywevuLayIniy I Sulnaneudiiem sl ieesdnrmdinugisu
sruvAndenasiaanmuandensdsaulisosonsiiatiananafiiuge
Uaensy Usimanaunszaunsznelalubesne
nsfidsnundoniideanamduvonh warasounulifionsessutu T
anusavigassanufiaanaBoulFeanafioggiuuyududuiinld winduadanu
nsvaunszele saseudedin o Geandliuiauludeulneduogran
Tuvasdigpuiamisinninala msiausdoyaGesnariudosis q Aazviouds
ANLTIALARLUVENEBUSZeunATiauesuedldeEsaLna ATUYnULdNIlFnE1



182 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

TUu e A dusfusnim guan avSuywevu wardndgau dansBouiBeana
fiFeuudeineafazmunduihiedalne we q sumsdaduldlfiAenisGeous
Gounaegnsslunsan (unanunedinlidesand vilsdefuilnadyiag, 2551 §1efis
Tu viaild duAsdng, 2553)

Goanadadulandlnnuesdseilne iflasnn ussinguvesdanulng dmusli
“Foane” 1uBesiiunta (Taboo) mﬁwumﬂslﬁaa’ﬁﬁammasmLTJ@LNW‘%@I@NLL&’]’Q Ju
dsilaifiansgiin uiguilouddafmuidawnle wwditeiosnsfiazesindeennuiiy
WDy wsnzdeanadudymmnao (Sexual Instinct) aai'lwﬁqmuﬁﬁmwasumwwﬁ
YorisveseuiFeunaliinegnilinainesnaudinie asstudmiuilamenndy ey
wiUsElovtimadnnig vieluninmsnevuaueinmosniosniiiuresywe Bounads
nanewduBesusnianfuuinsionn guduium uaznaadulussnstudisnnninosdy
anuildanummdvsediBemaBeanainulneinzainsiensiinundouiasy

oM AT MU NenAduaigaiited “wnvuAnedislaisatunisaeu
ARNYILazdITLSAM: MsdaaTziuAdedinunmluEesuueaazsraunisel
Y0917 FeviinisAnuTidesiuau 48 Tulu 10 Ussme (@ansiwerandng losuaus
an3gm ooamslde TiTuaud wauien GUu v uda wazeiia) Adnguidmane
Huemwuorgsening 4 -19 T suviaenivueny 25 TidlduaeEeuivimauny

duiusmmilleasaduinBeu wandbiiuiniv wadnw TulsuSewidlan “aedeya

a

finssUssiiu fulszaunisaivestnFeussnann d3eudniudonlignan linsda
llaulerzFey

BT EUNEIATIZHDS A3, UNLADT WIAF WATIEFINTUNTSTLTUILAY
dsmn uvninendouianea nuanuaenndesuiulanlaluBeamtewesiujusiein
wARNINI 10 Ussme TnethnFousuumnnifuiumBsudoanauasdiniusnin
fwsndau wiuAasssuwazluiemansaudilaeniiuninezdiglimuessuiiotunny
SnwazanunsaidewdyluTingg WudemifielinBousnuiaanud ludesly
Ay TuEesensual m’mﬁﬁﬂﬁlﬁmﬁuﬁq 9 A5, WWUABIT NA1YIN “HANTTIFBLEAR
Tiuegedanuiivina@nwiuazduiusnmiaoululsafou liresneuaussany
Aosnisvenin audleulsuSeudwhlagensuldenninanuiseuingfnssumanavied
edtusuan ileenuuumsiansiFounsaeunadnwinazduiusnmitligngall
nssfuiinvesdiFou (Waenln nuitomsmadnuiiaeuynfuillineulanddidouosu
lan nedialu http://prachathai.com>2016/10)

Tutaqu Fomavunauwsing q lidresdu Insviemd vilsdefiu nmeuns g
finpans uay website #ins 9 Tu Internet dfinswaustnans awiiieafuGeana
Anwanniu Tnefimstiauesilusuuuueesinnns ke TULUUTIMIneUALDIam
ovnfosniftusududymnguiuguvosyssiaglignuesdisaenidvi Wy



MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 183

dolnsiimi nauermasauiFouna kunasenns yinyse vienodutiananui
aulunilsdoiuinatind reduusenladatesnlundsdoiuiaudnan Aodutauselias
$n TufneansTinase viaduledruiivnenaen \udu (iafld fuAadng, 2553)
Adlenfigniessioeana nstamglutiagiumnitausrnanieiuGouns
fnannvaneuarivsinannntusudesis 4 suduiounannmdsinavesdvinasn
SausssungTunn Adanfelifudeanadnw LLG]Ii’lEJﬂ’]‘ﬁmEi’lifuﬁLNEJLLV\Iﬁ'G]’]ﬁJ?iEJGiN‘]
sgnadanie yilvgaudiunusnaulamdneuiangdgmiBeanavosmuiesiiosn
UinwSlasameunmeianizing sensmeutiymmanaeeulafifidnuasiainw
dusuarveniarossulaiFmeulanddaymills

Doy

ewinil 918015 “vR a1 wWh 77”7 Seunasiaann Yeetiiin uielneEneea Tan

'
=

Unanzasd ol ogsen Feferiidesnmarladnlafiuazyyulaives NANAKESSS oty
16 dquiey 2562laeilidming “Sudsnundayymama qeiuluunsslunsaniuae
velanENe” uae “seudamyndeasduGoanauasTing uuudiladeuasutues”
TnousniEuidaymuels wsunndanua ininana §idsrmnyFestymgausauazaunm
nane Tssnerutang v 2 \ugmeudywmdn GiamLﬁa,JLmeéﬁL%mmfgﬁﬂ 2 YuAD
yuieldn Wuln weunndenaiud wdatan {lsrmyiudasnsamaiulaansuay
uzi3ssengnuann qudimmdiamilunszumadionszinegi Sunad 9 uazmuele
wsunmlewnin yaned fiBermggRmansudneinet nvmansnisaiyiug desly
MONINUTNY TS INEIUIARINTTERABNLUAT

M5 “U e 1w aaﬂmmﬁimaiwamﬂlwdaq%m'}L'%laqmﬂéfamﬂ Ju
FUNTEAR € LLUU@jsuu’luuu Facebook Fan Page NaNake555 uay Youtube Chanel
NaNake555 sgvinaian 20.00 &4 22.00 u. “yndeasdefiannlaslails isazmeules”
nsfidenutiagiiuisegldfonisdeasinludsaiiie s10n13 v wian W fa” nng
wladnuazgyuvostidn Jaduiidenddanuduumn semsvimihfsuddylu
grurdodsen lunislianud vieuad suiiaisaudlasuidoanailiflasmanie
&ty Tneseudnumounsiomanssiiiuauiiasioade wasimunarg
anudnlaluBeana JuduSesivszmvumilnedningdmnnnug anudiladign
#oa Mnn1sdnduiusenisves ilelndigRnmusonisiias 1,260,000 a%a wagddv
89 255,970,277 a¥s iHududuil 237 MNNINUGRANL oz SUFUA 194 91nd
;EL%W%N/@%& (https://board.postjung.com/1150867)

Frenadunemsiiluiiadasud fidelususdaounsiimamansieia
aulafinwiemnisuaenimansuasnislivsslenideyannsionts “vl wan wh
i YDIFYUUALRAANILTIINITAING



184 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

[

IUILEIAYBINITIVY

1. diefinwnsuaaminansnnsens “vi wan 1 fa” VOIFUANS

2. efnnsliusslesinnmens “vi wan wh fa” vesfuans

3. leAnwmnuduiussenininisumamimansiunslissloviansens
“vi wian 1w n” vesFuans

AUNAFIUATTAVY

MIUANINTNEANTINTIENT U e wWh o Seuduiudludenandunsld
Uselewtiansents “ul iwman W i’ VDRIV MsAnwIEes NMsuannnYnasEes
waRnwuaznsliUslomivesfumsnonis “wl wan wh #v” IdeldhnsAng
nansfiisatesing q il (1) wnAndefudeanainwm (2) nguinsuaminms
(Information Seeking Theory) (3) nguimsliusslovtinazeuisnslaainde (Uses and
Gratification Theory) (4) AU (Facebook) (5) nquijanuiiidede way
(6) MAdeTiAeatos

NaN1538

1. doyaluresnguiiesns ndudegieivhnisfinuiidwiuisdu 400 au
Gumendannniwane ety 18-25 Yundign fendniinGow/dan/ dhdnwseiunis
AnwUTaed Saonunmlan waedneldlaiAu 5,000-10,000 vmanTign

2. mauasmdnas lunuideindguiedneitagUsvasduasdssinnuaaion
Tunsuamamannsiems “vil ian wh i &l (1) nduseensdifngussasdluntsuanam

Y1181531n5180175 “WR wian wWh i Tegsauegluseiuliunans (Aede = 3.41) laedl

€

naUszasAiaUseloviviesumuugilun1sujiRaunnian (Anade = 3.72) 503897

D oD

ABLaRBINITIAIINS (WAfRnw)) (Aady = 3.68) uavtloeanfetlunnneaunuiiu

'
=

LWOURN (Aade = 3.01) uaz (2) ﬂfjméhasiwuamm’mwnﬁawm'm’]st'i “vid wan 1
fr” Tnesamegluszdugs (Auade = 3.77) laonduieguaaneuiFeanaainsiems
“vid wan 1 {7 anniige Aearuiniedniven (u arwiaunAdnu o1susiuasialaly
Foana ANusesNsuasANLiENaINA) (Aeds = 4.01) Sosawunforiruzsiig 4 ludes
A (Aade = 3.94) waztosiignfeusymdluar Tusssusng 4 (Auade = 3.48)

3. msliusgleviandnans ngusegsliussleniluimasfsiuniudiEes
wANTIBNS “vl wan 1 ia” Tnerwegluseduuiunans (Auade 3.37) Tnengudioshg
THUsglontinnsronis “si wian i i inndtgelunisléSuanuaynauundaindu (@
\ade = 4.07) sosannfei lltUsglovilunsifismuand avsndilafetunusiEes
A (Auade = 3.90) waztiesfignAoanunsniietnnudizeanailisuluuuziiliyana

Suld (Aade = 3.71)



MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 185

NANTNAHBUANNAFIUNITINY
mMIuangastiarmduiustunisivsslomiansens vl wan 1w i
vosffFuanslufuinguirasduasUssandenlunsumandmanstunslivsslenian
51813 “v3 Wi W i vesfisuasiiuinnuduiusfuegiiteddnmeatiniseey
01 Fudulumuanuign wazduanuduiusiuluniauinuaregluseiugs mneaay
el ﬂfjméf’sa&hqﬁLLaNmLﬁamszi'nafmlizl,ﬂwm f AINTIBNNT “vii wan wh a7 ann A
sgiimslivszlevinndnansmiuiiFeanmnnaaluse

aAuTENa

NSHEINIUIENT 1umu3é’faﬁmjuﬁaaéﬂaﬁi’mqﬂizmﬂ“LumsLLaNmszinmimﬂ
$18M13 “¥d e wWh a7 wnfiaederiioystleviviesuduusiilumsufiRc sess
nAeLfifen1smANg (meAfinw) aenndestulufnues Atkin (1973: 208) ind1191
sywdiasnaumaMd A ionsvauasnudoinsiug iy Sufte Fesnisduusily
nsUftRcVigndes wavaonedaatunuITevesiun ummsIaed (2558) fin1sides
g maihdans aalndda TanudusiusiensdeansGoundluaseuns Tusunsliim
USnwn wuzihmaneFeand seninstinGounaziunases Ssienavesnisdoasialy
AsEUATIIULDY

é{’m%’uﬂizLﬁui’mqﬂizaqﬁiumiLLaNmszi'nmimm']sJmi “wil wan W 7 7
tloufian Ao anunsntieraudiFeananlisuluuusilviyaraduld aenndesiu siald
Fifadnd (2553) inFeana Wulandlngvesdsnsilne ilesain vssvinguvesdsnsing
fvuald “Founa” 1JuBesiunla (Taboo) ManansdeasEeanaetalamevie
Tdauds Hudeitlaifansesh vlililannsaendeanaiionlusonsiluuusdwionans
Fuaudule

dmsudssamidlomansiens “ui wan W fa” Lﬁamﬂ'gmiﬁaumﬁﬂaju
FogauaIIINTIBNT ‘v wian 1w fa” sniign AeAnuimedninen (W aruile
UnAshuensuainazdslaluGoana amnudesnisuazauidnmane sesasnfosinuzsig
q luSeand donrdasiuniifnues Atkin fiTngnasilduseleviduedeatiotieluns
anaulasuy audn wazwidayymieng 9 (nstrumental Utilities) Tudiinusedniu 913ans
vnegeasthlvlduselonila

nsliUstladanndinans WeafuanudFeanamnsens “vi wan wh i’
nausegneliusslovdansens vl wan wWh 27 wndlanfeldsuanuaynauny
wmanmaY sesasnfeihlulivsslonilunsifisyuanud anudilafedunrudizes
A AonARBItUITveIIULDS (Lawrence A’ Wenner ,1985) fiinszurumsly
ImansieUsglovilumsanvieounaerudaionynieisual vielieuntesmuies
Wy nsldnaniternumdamay aynauiy endnuiandedilifimelaesnady wa



186 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

Gunszuumslivselevidnansifiedsiondnuaivesyananieriion1ssnsdasyana
Aendastudeviotsngnisalludevvesde fiaonadostunguimslivssloniuae
AuTiswslaues Katz and Other (1974) indninanmynadarsuazInlafunnseiu 18y
avnlrnudlinudesnsiwnnssiusenludwiliudazauaemis viemanziuinile
SuanstideustazUssin wanansnauesenufinelaldmetudie frdu Snvazamsld
dovesyanaiidanudomslimieusumad asunndnstusenly duaeiieie maumela
Alguannslidefiazumnsneiulse

uenNididenndostuLIAnves Uguwes ay G. Blumler, 1985) finafia
mnufeneladidn yaraianelafinisfinamynans (Surveillance) vil#iinansana
wdeulmvesdiau Tnsaonndesiunuidoifinuiinsionis “v3 wa1 wWh f2” fn
aufianelafildsurmanseng  ludeanauwdithuldusslovilunsviiimueananedu
aufilanvieddoanainirslnaiy

AUNAFIU N1TUAINIVIIEITHAMNFUNUSAUNTIEUsE e wlaIns18n1s
“wd wan 1 #n” vasfiFuans

HANSVAGRUANNAZIN WuiringUszasAluniswassmynansiunsldusylev
n91em13 “wl wien Wh 17 vesSuansiudaudiiusiuenadifddomisatiag
sz .01 Fadulumuanufigu wasuruduiusiulunsuinmneanudn nguiiedng
fiflunandniansansens “vi wman iwh #2” wn Aedinstivsslevinngmansan
YZoanmnnauluie waglumemsaiuiia manguieruiimsuasndoyainasiies
fawfinsliusslond luinaseuiGoanadesnnilufe uaseudiiuddnaneoglu
JEAUE

Ussinnillevniingusegnaumansmanstumslivsslesianngenis vl wian
W1 #a” vesfiumstulenudiiudiuegieddeddymeadinfisedu 01 Jadulumu
auufignu wazduanuduiusiulumeuinmneanudn ngudogisiifiuasmningms
Uszamdlomeing q ansems R wan W #” wn Fesfinislivselevdanndraans
audiZoanmnnanilufe aenndesiuiald dufadnd (2553) 791 Msuannanens
nAedu “lanauufian” waziules meetdoctoro.com ldaaliAnnisliuslew
waznsliUsleitumunsnifniulfannisfiuyedivszaunsainsmndsdy 9 nan
Aonisleitu ladu wazldufuiRass

uenniifsaanadosiuuuiAnues un3du uazNU (Garrison and Magoon,1972)
fnandsmsliusgloviindunszuiumandunseaasfruludsisiiu 6o leduda
1¢nau violdBusawn vhlsmsuhAsiuduerls Sarumngesnils fdnwaszedsls oy
ofUszaunsaliduaiestiglumsmiuySeutannumng donndosiu waima way

Ay (Mc Quail and Other) AlonaluEIU9IILUTVDIAINUABINITUIAITINNED



MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 187

#9991 Audessansaume Wuanudesmsiiteuedosdiolunsumamndouusih
Tun1sUfuR anudaiiu uaznmsdndula '3’Jm7iu’aLﬁammﬁqmesfﬁﬁﬁm%@qﬁummaq
anmilagiuflegsousuadan

aonAdasfiuiAess uaz 13a (Curry and Wade,1968) 1Rgnfunsidonaesiiivaua
I ayudiadenysengd UATR videdndulalumaiteglrieuiienelagegaunau deanm
flanelagegailiidunisussafeUSmnadiunndian uwiduanuvousaznislasuusslon
1niian uazaonndesiy Katz waganz (1974) na1ndn msfiaugeansiusiiuadeiiiody
flveuuvesiu nsuslnatmansandesnavuazdisnsuaussmudonsly Jaiinns
FendasudermiAnnisidsuulasinuad vionginssuunsegnaldiuiy

¥
v

a ¢ o WA, waw o a v a ¢ My <
AATIZNIIENT “UN a1 W a9 qg’mﬁl‘mNaﬂ’l’i’mﬁmﬂ’atﬂi’]zwﬂa‘lﬂ 5 Ussiaunau

1. mwildlusents “uld wan wh fa” satamssadesents uenldidu 3 naa
fafl nwmesiudiumemsie thuln avimenisumglunisreudgmuesaumie 3
v waznwvesgniumay Unngianwwesidn Wunwnnndige s
auguGen a¥uizna LaswgAnsIIANAR AT q wiid Toenns “ul wan
W fa” Aflaamsnglunianaia 4 &
v vaneanads  mnuesnlunisvi
WA1 MNNEANEY  N1SHERLeIaerung
W vwngenudle nnsilwaduiug
fa el mstediesounands
(Nanake5555 26 w.A. 2562)
donAdosiuaidoves igBan wnneatan (2553) fnudn Bafuandadurunis
denenanuumeiniifidomiunislinim wasanuguusann wbdfmunilunis
gousuLovndumisliiniw uazanusuisanntu Ve fumenssonsun T

nldlanmnanilla

2. eunhideitenndnouiilalusents vl wan wh a7 Hesnmenisifumme
WIERNARnwInaUmaINGe 3 Aulaun (1) vueld vuedn wiewnndanua 30
wana HEIIUIRNTY lsmeuiangiln (2) vuelén nuey Wl weuwndenad
Wwdated GasamnaiudaensamaiuliaaisuaziziSaieugnuunn auduwmdinmilu
wszumandanssidegi Sumail 9 uaz (3) viuele vuedn wisunmdlewd3n yanied
AiRemasugiuiny nemansnswsaiug lsmennaiimszeesuguas mudsivay
YosmvmeTEIviL nanITuNMsLWETTeides vl neudounafiiganumdu
Ameuiiin@efionn wazgilsanunsathluufofnule aeandesiulenuausiiazams
(Hovland and Associates, 1953) frianuthidedetulsznausearudugdnigynis



188 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

vieufuiifianssnide danulinda wazenuddladedfuamsnunissuivesduans
uazuAnveseTaladazeseudufiungms mududpunoudesinand Ay
Huifunlinda wazaenndesiuiadon 1. usinlnd (William J, Mcguire, 1973) 131 A
indedevesunasaniniuannisiifiuarssensuludemiigniosuarasnndeaii
mamﬁaiﬁtﬁm%{m’%q mmu"]Lﬁ?iaﬁasuaqLLudqawsﬁuagﬁumiaau%’ﬂummﬁmw (Exper-

(% L3

tise) uazAsiuszdny (objectivity)

3. mwaynauulunsiudunensvesiidnuivssdnddn tudn fea3en
uwmmawéai’aﬁ Unang9d o 0gsen faiusenis “vid wian wh i thudin Sy
anansalushuiisng thinsens thuans Thmnd geadnaumisdamutiidnangiens
u 9 Wu egwnithasu Tdelnemluiduaunanlnemns yansslunssan adess uazdn
Waaua uazAmeIy Wy s g wigvuinfuduEesaynauuinnindudmeiuane
aonndesiuaialafia (Aristotle 819flvlu Nl Uszviuna, 2539) 1 “nrsgslaiussaua
Tutuegfuamautivesing iesignomesmeaunsolduimislaveasliiani
farnuhdofioniaunssddu” Bosiidudestie ldhasdaaale warlihusionlad
wilsifanmifisadissey mnus a fifuadnsevannimunffioy uazdiaenndodluds
Y0IAUAGBIH (Dynamism) muliAnveuslalazag (Berlo and Associates 814
fdlutall sifsdng, 2553) SelFuinddumssuinddansinnuian wleu fu
i uaznsrdunsziasegiane fasansazldfuanudedelusyiugs

4. Aouatnanailun1sdnsents :1ems “ul wian wh fr7 Wusemstenen
anshuletnlad wazgyuled duiiduewsstnananfivnzauedaud 20:00 u. fs
22:00 u. ylEAEN AT uinreusgiuThuAt [ vnazit lua AL
wmdie 3 vnunazanadanisld Facebook uay YouTube wWilddnindsyannsdulneg
wliludrmdmnidnnuaudafissdlunslidessulati q gaiivilisents “vd wan
W1 i Wurnaniiddunnuasdfidanatusomswumnduiu aeandestusuan

FJunese (2554) 1 msldauuunsdnanunsanseauligldanulueseielufduiusiv

fw8ety desnnslinuifarumainrasuarsesiunisinuimilnsdniindeuiid
Tuilgtuitudutiafeiinnvesnulnedenalaild dwaldmasiydulmveslfnuede
Pedsemooulavinsindinaivlnedns dewos waztagtuilnsdwiindeufidutiade
othavfefiviliaudfedumesidnldazmnainiiunndeiu dwaliildnudhdaniers
depuooulatsing 1 ldhemeninaiodeu fogrsionsliiedovnsdsnuooulativletnd
Foni WinsvthiduladdmsuTnsdmiinaeud (Facebook for Mobile) wagemuilvilor

Tauanunsadniavlednlanasanailidinavegiilvu vilvieesglduinisiduiungdu



MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 189

a wva

5. é’ﬂwmziwﬂmﬁué’ﬂwmzw%LﬁzimsngmmauﬂfgmSauwﬁﬂwﬂmﬂﬁﬂﬂa
yatuauymmanmnlusiens dnvasmsdnsemsiidalronunsuaznounss
Tudesiliflasndmauiinaedusnvasduiidlimensiifumanuswaumn 019
Wiesunsuliyvmamauasiteruaynauulunsneumansmesidnuazunouwnd
viudu 4 silldisadFeanauasmuaynauansensiundentu aonndesfi
uuAAoLd WagluaLAes (McCombs and Becker, 1979) lénanliluGesnsltdonuanny
welauazeudeansin yanaltdeinavuiile feansiingnisal desnstiedadula (De-
cision) TaglanznsdndulaluFesiifeiuinuszdriu msdudowavu siliyana
ansoimuamLAniuTesUewioanE Miewmnnsal Feansteyafioynny (Dis-
cussions) ANABINIHEISI (Participating)lumnnisaiuazaudulusing o feanis
iERuANuARLIY e satiuayunsiadulatildnseviiluwdn (Reinforcement) uazsoanTs
AT (Relax and Entertainment) lileAuimanmaunasounansensial

5 Useipuwmanidiadulssdunyinlasionts “vd wian W /27 Wundeulunns
wanenansuagldUselortiangusensINIueIn

URIGILILIE
1. TalauakUEIINMITIVY

() Tunmsideadailéifnm nsuasmnamans msliuselend wasarufia
welasiernuiFoana lnsvouwnnsdnuldinemefudsiiuans mainfulsdu wu
nagmsNsARans nsrUUNSADaNs fionaazvhlimAnusglovilusnunmsnausumslviaa
S3oanaiidaau wazmsamudmnglfungsty

(2) Tumsaniiumsideluewan msvinsfnulagliisnisfinu3iTeids
AN (Qualitative Research) 1w n1sdun1walidadn (In-depth Interview) #3813
aunnga (Focus Group) Wusu ilelvladoyadednilianmnsainld Wy mudnuay
viruaRdadniinguidmnedidesenismeudgmmana Tinsuinudnuuzesyana
wazIsnsneudymiinagelaliiiuamsifianginssuegisuriade Wethuuiulguas
Wannnsaeansludessy q Irussansaimund

(3) AITYIMSANBURNIENGN WU NFINANEN INAYNY IBNGUMaINYTIANY
yane WieazlddneuiiionzinzasazihluuitymnsdemsFeandlinsaga

(8) rsvhmATeEEnanansIdefinguasuamninasGoune
Tneniaruimedninedeandluld dildesnls Tauadsenisla

(5) MnuanTIdeiFeanslivselovianmemaiienuindnnauuas
damoauiluGoanmieziinsidedeusnidunsaznguislivssloviannsenissnila
e14l3



190 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

2. Forausuurdmiunmsifoaduioly

(1) TunsiteadsilldAnu nisuanmdnians meliusslend wazanudia
welaronnuiBoana lnsveuwansinulsianmziudsyuas mninduusdu 1wy
nagmsNsARaNs nsvUIUMsADans fimnaazvhlimAnusglovilusnunmsnausumslina
S3oanafidaau wazmsamutmnglfungsty

(2) Tumsaniiumsideluewan msvinsfnulagliisnisfinu3Teids
AN (Qualitative Research) Wu n1sdunweliliedn (In-depth Interview) vi3an1s
aunnga (Focus Group) Wudu ielsilsdeyaddniliannsadals wu amnufnuas
viruaRdaaninguidmneiidesonismeudammana Tinsuinudnuuzvesyana
wazIsnsneudgmiinagelaliiuamsifanginssuegisuriade Wethuuiulguas
Wannmsdeansludesdy q Iniussansaimund

UFTUUYNTY

mwnlne

Tnduns $ouns. (2552). nisldFedumesidmiioitutamnsioaIsvends
idongAsed. IngrdnusuSygrumdudia, augilnanians
PANTAUNTIN IR,

f55a uvasatan. (2560). msTersiidonmudume M3l paw
SUUTIN TN WAz TNy uassiauadTiTion saenenaauY
wldn. InentinusUSyafaumansundodin, auzlnamansuag
WINNTTUN15IANTT A TUTUNANAUUINIAERS.

Wil ARG, (2553) msimseiiidenmainyuazaiisielavesy
asidnenedind “nauviay” waziules meetdoctoro.com
AFUNNT: PNAINTUUAINGE.

thing navandivs uazyn Fugnssas (2560). uumNNITIIABIS DN
091 AUTUUTI waznmdaunulusienIsinulyInalnsvimlasya.
IgrinusUIgygrfalamansunivudia, anzdiamansiag
WINNTTUN13IANTT A TUTNANMUUIIIANERS.

Jeun uvmsIaNes. (2558). adeiinasiontsdemssounalunsounsve
uniseulsendnwinoulaIglug nnaidesnd 39ringealn
WeninusUSyansnsaguenansuadin, unninedededu.

=

B3 \NAA. (2537). N15398NUAURNIT. NTUNNY: WIAINTAINMINE 4.

)

andtl Wiena wasiind fude. (2546). swAkagnIsFea)sludmulne. d1iineu

)

NOIUAUUAYUNNTIVY.
333300 NUe. (2558). naAnssumanakazUadeniiauduiusivaunsla



Msastimaseuy3viag In 21 atuil 2 (nsngiAx - SudnAw 2565)

191

TunstlesfiumssansssvesToquludminase . 173a9smeIu7a
NIENTNG15790457, 25(1), 15-25.

FAN Msudl. (2539). MsIHEUNTTOYAYIITITHIY www. VesFerIayUlve.
SnenimisUSyaumsaee, aeivnsdeasuiay Sadieinende
PANTAUNVTIN .

Imading 91301 uazesowsd afany3. (2532). Mmsfnwredutiilaymuesanily
dedeiud. lu :1e9umsUszaulnsaniserasunandn (Forum) God
“ehdariunisdemsuaaai”. ngame: anzlivamans gunadnsal
WNINYRY.

quIR wargasal lauusees. (2525). mAdny). njamne: lsefiuriloweualns.

gauns Belwyaday uasiUsnR aguiay. (2554). iaidvesdndnwluim
soulnduns nsalfinwIumIne 108 1vAaugdN) (S18UNTI).
NN #1TUITBUALITAIUY WNINYIET VAN FIUGHUN.

NW1ING

Atkin, Charles K. (1973). Anticipated Communication and Mass Media
Information Seeking. Public Opinion Quarterty. New York: Free Press.

Barzt, A.E. (1999). Basic Statistical Concepts. New Jersey: Prentice-Hall,

Katz, E., Blumber, J. G., & Gurevitch, M. (1973). Utilization of mass
communication by the individual. The Uses of Mass Communi
cation. Beverly Hills: sage.

McComb, M. E., & Becker. L. B. (1979). Using mass Communication
Theory. New York: Prentice-Hall.

McQuail, D., & Windahl, S. (1981). Communication Models. New York:

Longman.

L3
[
(Y]

Uszanln, (2016, 5 nanew). 913 98unie iaRnwiiaeuynsudlineulandgiSey
5’8/?’%%28& Uszaly. \idelaann https://prachatai.com/jour
nal/2016/10/68209



%4 dl o/ o\ dl 74 % 4
NSWAIUNEB LU FUNTINNINBNTUTE U FUNUSUNYS
WIZADUNAIVBINM MY NALULAEINTZADUNAITUYS

The Development of Motion Graphics Media for Public Relations
Petchara Prajomklao Scholarship of King Mongkut’s University
of Technology Thonburi

nsUsiaas USqywna,* Nase s3suivl
ugan WINFY W1581U WG Uay BIOUIA ISLUATH
Pornpapatsorn Princhankol,* Kuntida Thamwipat,*

Kansuda Promroop,** Mareeyam Keawchaum,** & Ornanong Waranate**

JUNTUUNANN 25 SUINAL 2564
JunLAluNANY 3 F9MNAU 2565
FUNPBUSUUNAINYL 17 B9AU 2565

uNAnge

Ay Aao s o 4 o a Y
MUITedidngUszasdiiie 1) Wwwirdsludunsifiniienis
UedUiusyINYsn sz aeunavemnInendemaluladnseaeunasuys
2) Usziiuaaunnvasdeludunsiiniiion1suss s duiusnuny snsyaeuna
Y Ing1dealulagnszaeunaIsuys 3) Useillurnanisiuivesnsy
Mog1e wavd) Usediuauiianelaveangqueiiegeniidedoludunsiiiniiie
NNFUTEUIFURUSY N TN IDUNA1 VIV INe S InAlulag Nz 01N

= = A Al = v = o a =
suys asesllenldlunisfinwiusenausie (1) daludunsafiniiionns
UedUiusy NG TN IEReUNaTeININeNdemAlulaEnsE 0N sUYS
(2) Useiu Aaunnvesdeludunsiiniien1sussnduiusnuny snszaeuna

* s99mans1915¢ a5, medvunalulabuazdearsnisine angasmanigramnssLazmalulad
WInedemnalulagnsyIsunasuys

* Associate Professor Dr., Department of Educational Technology and Communication, Faculty
of Industrial Education and Technology, King Mongkut’s University of Technology Thonburi
 {indnw, medvinaluladuazdoasnsfinu angasmanigramnssuLazmalulad i inede
WAlLLAENIEIDUNAITUYT

** Student, Department of Educational Technology and Communication, Faculty of Industrial

Education and Technology, King Mongkut’s University of Technology Thonburi



MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 193

Yo Ingemalulagnszaaunasuys (3) Ussiiunanisiuivenaudiedns uay (4)
Uszillupnuflswslaveangusegadifiviedeludunsiiiniitenisussudusiudyuinas
wszasundvesvInedomaluladnszasindsuy3 inseslenldlunmsdnuiuszney
s (1) Foludunsifiniionsussduiusyumysnszaesnndvomniingdomalilad
NIZADUNITUYT (2) LLUUU%Lﬁu@mmwéf’mﬁamLLazé’mﬁamsﬁWLaua (3) wuuUsziiiu
N33U3 uay (4) wuudsziuanuianels

Tnonguiregnaililunisinwiaded dudumislaeiBnmadentuuaizas Wu
inFeuduieuasantlsadouumans S 30 aufidhiauRanssluseiv ETM 202
fanannnisussidiulnedidermngiuiomuasduderudunu 6 viu adafldlunis
Annwvideya oA Aledsuazdrudonuunsgu sansEnwinuin sansUsei
A iuifomeglusydu (X = 442, SD. = 0.62) iamsUssdiunmamdudenisl
i agflusedufinn (X = 4.70, SD. = 0.38) namsUsifiumsiuueangusegaeglu
syduannitan (X = 4.51, SD. = 0.55) uagkan1sUssiumufianelavesnguiiesniey
Tusedfusniian (X = 4.60, S.D. = 0.52) dvudeludunsnfiniiensussanduiusyuines
NITBUNAVBIWN I GEmAlUlagnTEIaunAsUYS anunsathlvldeulaaseegnd
AN

AdnAny: delutunaiiln / N1sUsEdURusS / umysnszaoun

Absart

This project was aimed to (1) develop a motion graphics media for public
relations Petchara Prajomklao Scholarship of King Mongkut’s University of
Technology Thonburi, (2) assess the quality of motion graphics for public relations,
Petchara Prajomklao Scholarship of King Mongkut’s University of Technology
Thonburi (3) evaluate the perception of the samples and (4) evaluate the
satisfaction of the sample through the motion graphics media for public relations
Petchara Prajomklao Scholarship of King Mongkut’s University of Technology
Thonburi. The tools which were used in this study, were consisted of (1) a motion
graphics media for public relations Petchara Prajomklao Scholarship of King Mong-
kut’s University of Technology Thonburi (2) quality evaluation form for content and
presentation media (3) perception assessment form and 4) satisfaction assessment
form. The samples were conducted by a purposive sampling method from high
school students of Naluang School in the amount of 30 people who participated
in the activity of ETM202 course. The result of evaluation form content and

presentation media experts total of 6 persons was analysed by statistics mean and
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standard deviation. The study indicated that the evaluation by experts in the
quality assessment of content was at a good level (E =4.42,S.D. = 0.62). The
results of the evaluation of the quality of the presentation media were at a very
good level (E =4.70, S.D. = 0.38). The results of the perception assessment of the
samples were at the highest level (E = 4.51, S.D. = 0.55). And the satisfaction
assessment results of the samples were at the highest level (E =4.50,S.D. = 0.52).
Therefore, The motion graphics for public relations Petchara Prajomklao Scholarship

of King Mongkut’s University of Technology Thonburi can be used with quality.

Keywords: Motion Graphics Media / Public Relations / Petchara Prajomklao
Scholarship
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Abstract

The purposes of this research were to study the influences of university
images, familiarity with the university and students’ engagement in roadshow on
the decision to further study in Western Region Rajabhat Universities of Mathayom
suksa 6 students in Ratchaburi, Kanchanaburi, Nakhon Pathom and Phetchaburi
Provinces. The study was predictive correlational research. The sample size was
calculated by G*power program and gained 390 samples. The survey used a
multistage sampling. The reliability score tested was at 0.947 - 0.985. The hierarchical
stepwise regression analysis was applied for testing hypothesis.

The result revealed that 1) Image of university has direct and indirect influence
through student engagement in roadshow on the decision to further study in Western
Region Rajabhat University 2) The familiarity of university has direct and indirect
influence through student engagement in roadshow on the decision to further study
in Western Region Rajabhat University 3) The mediator variable of student engagement
in roadshow has the positive influence on the decision to further study in Western
Region Rajabhat University 4) The influences of university image, familiarity with the

university and student’s engagement in roadshow on the decision to further study
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in Western Region Rajabhat University of Mathayomsuksa 6 students are statistically

significant at the 0.01 level and predictive correlation was increased by 5.7 percent.

Keywords: University Image / Familiarity with The University / Student’s Engagement
in Roadshow / Decision to Further Study
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Humadensesnuminendeiuth Sniadesudsiufuuminendeluffuresssiia
WeneinwindmaliinduladenSeuunu (“Ingm 31949 w.A. angau”, 2562) aeals
fn 1vsgmnusis SlgeBuvesmnivends fie Wuuvassdnaguaginmnviesdiu (usdnwal
Twiinesniiung, 2559) wagdiindngnsagmaniuasAnwimansdaldsuanuiidede 3n
FaAnneuuarAliinedug Tigeuwnn dlsidmednGouluiuiiadnadungou (“ldges
Tymsvdgssusuygauds”, 2562)

dsngAdeldvhnmsmumunuidevanstu (efua uauidios, 2554; dvwn qassa
2f; 2560, Ugun @ wd wazlleues tnyad, 2562) wuaiedn Jadeauninanual du
ndngns uazduvnadiuyaea GuiladeiviliinGeuisennuduli 6 dnaulad
Anwdtesnniian Fsnmdnualluniaded dideatunmdnuaianidu Sndnwalosdnig
sufamnAnnsdeasashliinGousuitmuiuazannmiusiigg Yo ingde
(Aaker,1991; Kotler, 2003) lutlagthu iunménvalifenduiumiinerdevinisaeans
luviely uaiinasensinduladeniSeunselal eels
Tuvauifenfunuidevesifien l@ina (2561) wuin mm%jumaﬁwaL%qmﬂﬁiamsé'?ﬂﬁ]
g0 arwduesiadudnuisinulsiiauls mnuminerdeannsnaisnnuduasi
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dnFoudmng TudedafanssuiidalenalitinGowiansddiusmnagiufduius
Tneufuudaiiu audunsavdsasientsinduladh@nudeniels Ssnnuduaglus
Wil AdeipnnUszaumsiAnnnsiusandeusssnduiusingg vasmminends
Sruamnnnimilind assfuinAaes afiuseud V15 uazuealiy (Steenkamp &
Batra and Alden, 2003) finuin asfiguslnadues Weguilaaldsuinanmussnsui
fu avdwademsdndulanniiagn Sniedslififladnwfutsauduiagluiunyes
andunsinuvedine Feilvgfvaulafiasdnuiuusd

wonwitonnil vuisevesundm 163 (2562) wuih nmdnuaiinanenisdinau
ladhAnwisievesinBSeu wasnsildiusiuveninSeulinadenisdedulainfnuwisely
simendoiensuiiidnuarnisaeusesruulavinvestinGsuluiiuiingummumuns &
fu mnfitethumaadananluldfutnSouiseufnundudil 6 luaedadmia uay
uvTingndengudun sxiinawmilouduvidol eedls

mndeyadiafuiinaniandu uarlugue g lfaeufiRauluaniunsinuds
nan Timuiiunsdnfanssumansnaeifidnwaziduae (Roadshow) Uszdnseiiles
lunng U FeflmwanlafiazdnuniGes Svdnavesnndnuaiuminetds anuduneiy
uineds uazmsildusnilufanssumsnisnaiafifidnuasifiuans (Roadshow) sle
nsdnauladAnuseluminedenesngimans TunnvesinGeusisendnududi 6
Tufufiundoningsyd maaus uastsy wasmysyd daduin@eulufiufiomuviosiu
plinangiunn 4 Fande Aliflenuszasdnovdh@nwiselunsammuviuas fseldse
a¥aGeulusziuuiunans (dinanuadduiend, 2563) Jeaonadesiunuidovensi
Mgyl Ausdund (2553) inuin gildiundwasonisindulaidenvestinGeuisenfng
Ui 6 swnehs Sandadoslnl

Tneuideluadsiijmtafiodunsdfnueduisesdauimairinisluwans
dwamans dmsugiaulasnunsUssnduiusidegn WelsmsuisauAniuresingou
nauihmng wagihnadfedldlulinusudsnagndliiuaminedeeagaiameng u
an iloususlidrfuingimensfinuiididneiistuluewansely

Ugyn1ins3de

1. dnidsudseninududi 6 luilufuedminssyd ngauyd uastsy uas
w33 nnudniuientunmdnualuniineds anuduesiuamiineds nsiidau
suilufanssudeansnsmandifidnuaziAuas (Roadshow) wagmsdnduladhAnwises
MINeReTvaNQinang Iunnatsls

2. msfidusnlufnssdemsnanainiiidnuaiiuans (Roadshow) Wusuds
Aunanssenineamdnualiminegdonazanuduinsiunminedes senisiadulaitn
Anwdefuuminerdesinaimeny fuanvesinsudseudnusuld 6 lufiufian
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FIATIVYT NIEYAUYT UATUTY Uavlnysys vielyl
TUTTAIANTIY

1. WensuisenuAaiiunmdnuaivemninerds anuduaeiuaming de
nstldusulufanssudoasmsnaniiddnvasifuae (Roadshow) wagnsdaauladn
Anwdafusminedosindnieny fuanvesinidouiseufnusudd 6 lufiufian
MINTIVUT NYIUYT UATUTU UAZINYTUS

2. ileitladedvEwan mdnualumingnds armduinefusmTineds nsildu
suilufanssudeansmsnanafifidnuaziAuas (Roadshow) finasenisdnduladinng
soffusminedessgainiang usnvesinBeudseununiudd 6 lufiufiundoia
VYT NYAIUYT UATUTH Uaslnysys

VBULWANIIIAY

fidurivuaveuaiusTezng A SunAN 2563 fa manA 2564 an UL
Yoya UFTIRRINTIY Roadshow malsadsusiseufnmlufiufiteningvys mayauys
uAsUg uasnysy3 veunduidemuazonans Mnuvasdeyafifnuide Wy unana

Wilsdon193vIns HauAdefiietes uazdeyaniuledniadumesiis

AUNAFIUATTAY

H1: AN waIuvIne1deddnsnan1msauasedeununsiidunlufangsy
nenMsnanafisidnuniziAuas (Roadshow) densdaduladnAnudeuminedesvdy
nlmane TusnvosinGeusiseununduda 6 luflufismasays maauys uasdsy uas
WWYSYI

H2: ANUAUABIUIN el anSnan1ansaLazn1deuNIunsildusly
Aanssuynamsnanafifidnuaifiuans (Roadshow) semssinduladndnusesniinede
smigolaany funnuesinousiseunuiudi 6 lulufidminseys meyauys uasUss
WAZINYTYT

H3: msfidudanlufanssunsdoasmenmsnainifdnuvasifiuans (Roadshow)
fansnanuindensdnaulainAnwseuninedesvigginiang JunnvestiniGey
fseufnuiuli 6 Tuiuiiteoningsyd maauys uastsy uasnysyd

Ha: BvSwaveInManN¥alIINg 18 ANUAUALTUNTINGTS kagnsildIuT
TuRanssuiifidnunisiiuans Roadshow Snason1sinduladh@nusouvnine desudy
nlmene TusnvosinGeusisoununduda 6 luflufismasays maauys uasUsy uas
WWYSYI
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DR LA

WIMYIREVAYHANARE IUAN

MNeh unINeNdesudy 4 Jardn lawn s1udguesys  1vagrdtiuaeuds
FIIAYUATUTY UagT1vA)NIYIUYT

MwanwalunIngay

mnefa mmilistuludalavesinFeuiiianisuifdadu 8 fu léud 1) &
anwal 2) Aauanualy 3) AnUsElevtl 4) YARINININITANYI 5) AMANTIAT - 6) UAGNATH
7) maveniumsdsanlunsdi3anisine 8) Aansandieyuy

AMUAULABAUNNNINY Y

yaneds thiouddnuminerdesnuiggiinians funn sufinanuszaunsaliile
Fuatuuminerdannniniends HOUTDIN U TENEUNUSHAN9) VDIUMIINGIEY 19U
nslawan Nsuszanduiug n159ananssu Roadshow MsuysnIsuansdensenuiules
9 Tudinuszaniu auibinelddmnuieeiiuuazdueeiuaminede

n1sildusinvesiniFeu

yanefa s eunanseentunsaNAn el wagngAnssuiduFauus
TuAanssuiiiiauslasamninends Inisasmuussne ussla nan elrussqimaned
Mvua wagyihliinauyniungludsnlavesdnEey

AanssunseansmensnaaiiilanyusiAuans (Roadshow)

wneds nMsdeansnsnaaniuianssulagld 3ile dlad enansussanduiusen
visoyn \lelausBossnvosmmiingndouazifionssusing q vilmAansidusiy et
asenruduiussud vlmAnenuussilauasyniunieluiale Snadusansduld
Aensindulaiod@nwsevesiniFou

nsiaduladrfnerdie

wngde NMsanduladend@nuluuninedesvdgoinians TuanvesdniGeu
Tseufnududa 6 AunszuInnsREINNSIAsIERieg Wy Msiume Amey
ndngns AuAumdeyadienuiesnndouszuduiiusineg Aanssuresumine1de
AsEUAY FURTIlSAGEU ATUUEULY YAAINTUBIMMTINGNt wazToldesueumine1ds
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NSAULUIAMUANIIUIY

mwé’nw&wnwmé’ﬂ él"al,l,mﬁ"unma fandsnu
1. Ausnanwal
2. MuAMEN YL
3. unnUsElevl i
4. G1UYAAINTNINNIT
ST nsildIusI nsangulanfnense
O, Tufanssu 1. Yasunelu
‘ éﬁmjﬂé‘ﬂmw AsAeans (H2d8iuininen)
. é’mﬂ;saau%’umé’ﬂﬂu NIN1TAAN 2. Yafududenuuas
TumsdusanisAnm nianyasE sy
8. fuRanssuLloTTY \fuane H4 3. Usdwnneuen
q (Roadshow) (Uad8119n71501879)
ANUAuAAY L. AuA
UININEIAY 2.0730)]
1. puUszaunisaliuns 3.gAnTIN
2. funsidonlens m
3. uANN3 AT

ANA 1 NTOULLIANUANIIUITY

uwunAnLaznuiiiieadaa

wunAnuaznguifeafunwdnual

psAmssesairnuuanedlTsndnvaiifaudniou uazvinisdeanslory
ffeades viliAedesziAnnmlulasonsdnis (wsnsma v, 2557) Samninende
\uanduns@nuldliyedudanisnaindundn wigsiunmdnvalanfuvessdnig
e unmunindetie afunnuuandliinGeusuiimuruasaanmys s inede
1P889AN13AEABIIINTUTNTINNTT HNTALEUNITAULAAINT ATUNITTURRYE UsRFIAL
wazmsvhuslenilvuiassuy Weaisnmdnuaififlumemuesgiiisades aenias
3 (Kotler, 2003) lana1liin mwé’ﬂwaim%'smLaﬁauﬁwﬁué’@wﬁmmauiﬁﬁ’wf{u’%lﬂﬂ
fnmshiauednuaziamzanlszlond meduUssiugunmiifuslnavesylésu Uszneu
ME 6 U Ao 1) AuRanva 2) AuanUstlevd 3) AUANAITIAT 4) AMUIAUETIY
5) Fruyadnnin 6) Fugld uazinaeidinnmdnualaunsovinld 2 duseu fe 1919
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[ [y 14

faspAuanuduiag uaginsefuaiusey (Kotler, 2000) uonwileaint Vo
arsfind (2559) lasuelidn msuszidiugauninnisiuiiasasisguamaneduiusuos]
U3lna Fnnguslnafinns iusedumssuimensdeansiuaufanisiiduson feins
LARtODNAIAINTEY N5TDALAN uaruennaausaudna Wudu fedu nmdnual fe
amiiAntuluialavesiuslan SuRennuszaunisaimmsasSoudiviliiuilaaius
fanuruazamuam Weulssiudoyaiisadesiunsiluofinauisdagii
mnAnuasnguiRiuANLAULAY

Armduley \AnanUsraunmsnififdostunruariunuifevaneiulisiin
“anuAuag” anuiua1dn “Uszaunisal” lunisdumnginssuvesuslaa (Fischer &
Frewer, 2009 91¢lu ¥tiusAn 25me, 2560 w1 4) AUAUAEEMNIEEa TIUIUVDY
Uizaumiail,l,azmm?iéuaaﬁu%lmﬁ”’qmqmaLLazmqa”auﬁﬁGiamw (Alba & Hutchinson,
1987, pp 441-415) wardawudnin mnuduasuandiiiuialszaunsaiifuslnaifeates
fumsiazazanlugniswamunanulumesanudiiufaunss wasdudsdnduasdndy
Giaﬂ’riﬁﬁuu’lﬂ’;’mflumw (Van Osselaer & Alba, 2000; Chocarro, Cortinas & Elorz, 2009,
op.176-180) et AnufulAy Uszneuse 4 esdUszneufididn Ae 1) $1uruves
Uszaunsalifedesiung 2) msufduiusiung 3) madesleduns 4) mrwdlune
fannudueglunmAteiioninw 3 ssdusznounuuuAnvesafiukend Uik ua
LAY (Steenkamp, Bratra & Alden, 2003) finui1 as1figusladuiay Weguilaasy
Sanaamuesnsaziidvinadensdndulaluian

wuIRnNTsilduIUvesnGEY

Wisa3A guunina Laguwnda (Fredrick Blumenfeld & Paris, 2004 ) na1331 555414
ANURNTUYRILYBEUTENaUMIY 3 BaAUTENaY il 1) ANURNITUTINGANTTN 3) A
ynWLBse7510] 4) AMugniuBsauAn SeaenadoatuuinAnuedlusi seadta 73 ua
awdn (Brodie Hollebeek, Juric & llic, 2011) alvimiemvaansidmsuvesusiaall
1 NsuanseenveEuslaAinn anizdnla AuAn esunl wazngnssu N1l
Jiduiusulszaumsniianinsasduliuilnasusfemanilasu indedns moaus
1@y (2555) nanvin msdeansmsmsnaariuianssuiduaiesiionisdeansnsluss
neutdnvng uazguimi 28awInedna (2560) nandn maiisamrensTINmiuluszy
Ry uimsausmsedlinisamuuss auss ielrdisanmidmnevesesdns

wnAnuasnguinsdinaulade

waaiwa (Asaek, 1998) l¢osunelit nszvrumstedud umnouaussea
fanalalvnuauesiinisiuAuteayanoudnduls Inenseuiunisindulavesduslnades
s 5 Sunou Fo 1) N33t 2) Mauaendoya 3) nsUsududen 4) madndulate
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5) g finTsumidanisde (Kotler & Keller, 2012) uarTnuuuLazAzYA (Schiffman & Kanuk,
2010) laesunengfnssuvewruslan Yseneume 1) Jadunmeluvsatadedainen loun
ANFBINT usdgsla Ma3ud meFeud yadnam viruad aden masuiutiniuandng
ffu 2) Sadomnedsnuuay Tausssu Tun Aseunsa e nqusneds sudumediny Yausss
FiavsnamenwAn Wudy 3) Tadunanouen viedadomsnisaana aps Mdusinsedu
TAansdadulade

seilgudonsivY
mﬁﬁaiﬂumu’i%’w‘ﬁw%mmImaa%f'mLLuuaaumuﬁ'ﬁwmmﬁmLﬁulﬂé’aﬂfjmﬁﬂﬁau

e iefnwidninavesiuysiuifdefuusauuazdninanisdaiudiuls
Tnes1eaziBuntisil

1. Usensuazngusiosng Ussrnsiililuamidde fe dnFouiseufnududi 6
Iué’qﬁ’mﬂmzﬂssumﬁmiﬁﬂm%uﬁugm Aaftndninnusiuiimsdnwisendnufmda
T Meyauns uasUgy wasnasy3 udddinrumdalunismdoyaBoude wayida
dnauladenanidunmsfinulussdugaudnu S5wiuiavan 15,527 au (@saumnaiio
nsUIINaAnuAInuALEnsIININsAnduiiugIy, 2563) fuuangudtedndld
1Usunsy G*power 09 Cohen (1988) lnsilpnuuindndwa Effect Size 1Ay 0.034 @1
ATILANALAREY err prob AU 0.15 A191U1AN1SNAERU Power (1- 8 err prob) Wiy
0.95 uawswusyiiuneg (Number of Predictors) 91u3u 3 fiauds tavuinngusiiegesiy
384 feee fideTafufografindy 390 deehs ileanuwsiudwestoya TneSd
fegnanuumanetunou Inglidmindudugd

2. FauusiliFnw snAdeiiusznaude 3 s WWud Fudsdu fe nmdnuel
UINends AnuduAsUNTInends fuusdunans fe nsildiusiuvesinGeu way
fMiklsny Ae n1sandulanAnyise

3. \nvesilofldlunsids wuuasuny Useneuse 6 dw liun ddl 1 Teyadau
YARAYDIRHOULUUABUNIL dufl 2 A0UANMNIATEUATIEMEULUUAUANN Al 3
fannAgriunmdnualuvninetds $1uau 40 de Q%&Ja%ﬁumuLLmﬁmﬁuamamaa%
(Kotler, 2003) dwfl 4 fnnanfenfueuduiasiuamineids s 5 4o giduaia
FupuunAnvesaiiuwent USE LazLaaldy (Steenkamp, Batra & Alden, 2003) du
71 5 MauiAnfunsiidusuvesinFeulufanssunmsdommsnmsnaiaifidnuusiiu
&8 (Roadshow) F1u3u 15 90 ALUIRAUDLNIASALAZANE (Fredrick, Blumenfeld &
Paris, 2004) dufl 6 Aaunsdindulath@neide $1uu 15 T MauuARYe ST
wazAzYA (Schiffman & kanuk, 2003) 14ad# 10C (Item-objective Congruence Index)
MNEMTIRAE 3 v ieUSuussuuuasuaalvilianumnga uazilunnaesiutingeu
Treudnundudi 6 Alilinduiedisdiuiu 30 au enaaeuarudiladenves
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LuUaoUa uaznageuaudesiulasfinnsananddulssdnsuearinuesaseuuin
9gj58IN9 0.947- 0,985 Tneflrmuidesiufiu 0.7 yaduus wansin in3eslefinaunn
a0 Wuiwensuannsa gl

4. maiuvsndeyn  fAteasiufiveanusudesudminiiginiAanssul
thiFeunsenuuuasuamauasuimnefidivue lnsdonifunuuasunuiomzauiiag
WhsnRanssuseBnsduetnaie Ingisduaannmuiiuvninedesvigaiineng fusn
ponfanssu Mafuteyatismsnidulufmernueinduin iesanaaiunisainisuns
szuaveatelain-19 liFemeausinnnfuuuuasunulutimils wesiloanunsn
sonfanssuld {RdeTaausaiuteyaldnsunuiiiiue

5. MAnTwiteya adAwssaunlilunsiingzst 1iua Amnud Adesas @
Wiy uavdudesuunnsgu uaradfeyunuilivaaouauufigny fe n1sonnesuuudy
pousTAUARNAU IloAnudvEnanimsiaznsdouiemsdnduladh@nuide uaydviwa
nsawiuiiuls Tngldneufiumeidaidonagnadugdudunon

UszlowditldFuannmside

1. waddeildanunsnedusesdnuimannmsuasdudeyamefuinnis Tu
wnslamansdmivgiaulafunsussnduniuditesnuesniady

2. wedfeidvhlimsuisanufndiuresinGousasdlafednswanmdnual
uTInends AnuduAsUIIneds nsildiusislufanssudeasmnaaiiiidnune
Wueng (Roadshow) sianissindulaihfnwsieduuminedesivdggiinieng Junnues
TnBsuseufnuiuli 6 lufufiundminssyd Mauyd uesgy uasnesyd ua
ansnthdeyalulinaunudanagnslususing 4 ileadsenufunsiazanaduiusi
AfutinGeungudmung saudenununsideuyssanalaegnfiss@ninmuazgnin

3. e fuuuynasnumsussdiusiBsgnlrfuaminedesingdu

d3UNaN15338

1. wan1siinesidayaniluvesineuuuuaauny

HANISIATIEE WU g 390 au umedwdannndnmeng (74.1%
Way 25.9%) drulugiiseuniunisiou g — Al (48.2 %) 59983 Ao Aad — AW
(21.5%) uazdlngfiinsanduazan 3.01 - 3.50 (42.8%) 0981 #e 2.51 - 3.00
(28.7%), 3.51 - 4.00 (16.4%), 2.01- 2.50 =(10%) uazinsALRABANG 2.00 (1.80%) A
Ll

HANITIATIEN WUTT A0IUNINNNATEUATIVOIHNDURUUABUAN DITNYBIE

Unasesalngfe1Ansuing (40.5%) 5048431 fip §502aUAY/A1U1E (30.8%), INWATNT/

vils/A889dm I/ Usyas (18.6%), iWuninnussiamie/susunms (7.2%) wazifunineu
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LNt (6.9%) mudiu dalngifunasesdinglfiadevensouaiase/ifiou mnin 20,000
U (52.6%) 39983178 20,001 — 40,000 U (33.1%), 40,001 - 60,000 U (7.7%),
80,001 — 100,000 U (2.6 %), 61,001- 80,000 UM (2.1%) kazuINNIT 100,000 (2.1%)
AUAAY

2. uamnEisziuANLAMTuIER ean Auads uazdnideauuinnsgiu

AauUs Mgn  gege S.D. wuawa
« NINANYAIININYAE 3.83 431 41312054218 110
« AUAWAAUNMINeIRY  3.63  4.04 38851 0.68651 0
- N33ldusmAVTNSyUY 387 406 39499 0.61749 3110
- MsfndulahAnwisie 3.64 418 39130 0.68756 Yl

nanThAzsinud thideudlngiseduanudadiuieafuamdnvalves

wInendy agluseauinn (= 4.1312) 538311 Ao N5l wlufanIsunanITnaIn
fildnuaziiuany (Roadshow) ( = 3.9499) msdnduladnladirdinusie ( = 3.9130)
WarANUAASIUNMINEIRY (= 3.8851) Uagnudl NNENBAINNINGIRY AUARAT
901: avminedeiverinanglulusmauszude SarwAaiiueglussduinn g ( =
3.83) uazsEAUAMNARLTIUEIEn Ao susndnuaivinende: uuvaanagiisinan
(=4.31)

msfidausalufanssumenisaaneiidnuasiiuas (Roadshow) Sugniiubs
915wl UnEeuAninAanssy Roadshow vesmineds farwaynaunilinde sy
anwAniuoglusziuann fflan (= 3.87) uazseAuANARLIUGIER Ao FuAdL
yniuBangingsy: daiFeuazuansanuaniuidauinlulandsauesuladiiedy
WIede (= 4.06)

nsinaulaiAnwistie Yadesudsnuuas Tnusssy: dnSeudndulamsisyeains
yosumingdoifuduuzih fanudAndiuszduann dfian (= 3.64) wavseiunwAR
Wiugegn Ao Jadpannnelu: dnGeudadulamaeiivingnsaflesnGeu (= 4.18)
AruuAsiuIvInends dndeuldidhiuRnssufinaminededanaisnds wu ns
utstu Open House, Roadshow LHusu fmnudaiuegluszduun milgn ( = 3.63)
uazsziuANLANTiugega A thBeualafinnuEessnanuadeulmaminendeswdy
( =4.04)

HANTTIATIEDNTNANIIATIUALN NOBNVDINNENWAMINGTY UarALAY
e ine1de sunsiidusinlufnssuiifidnuuziiuans (Roadshow) fensna
TadnAnuseuninendusuinafinany funnvesineusiseunutiudi 6 luiuiidam i
VYT NYAIUYT UATUTH Uaslnysys



MsanstimeasenUvied U7 21 adudl 2 (nsngrAu - Surnau 2565) 221

3.1 NANITIATIERANUFUNUSTE NI IUS
NaMF AT IEAMENUTY AV anduTLSAUNTIULLIRANILATY ednwiay
JEVINAILUT 4 fuUs Ao MwanualuvIne sy AnuAuAeiuNIINeNdy n1sild
suwesinGeu uaznsinaula Tngldmsinsesidudssansanduiussswiesuds 1¢
Fall
dmsunansaTzdmduUssavsanduiusvesndseu 3 fauds fie nndnved
UATINEIFY ANUAUASAUNNTINGTS karn158adusInvetinSey AumwUsnig As N3

v a

findula fidwindu 0.737, 0.617, 0.622 0.763, 0.766 uay 0.725 Fauvanaldin flmnw
duniusmauinuasianuduiusssiugsisesulioddynieedia 0.01
AnSUMTBATIERANUANTUSTENIMIMUTAY 3 AILUSAURLUTAIN 31U 6 ¢
fuls ensaseutymanesmiduny (Multicollinearity) wudn laifiandidszansan
duriuslagendn 0.80 we -0.80 Aslsiiin1azdayvnsaunduny (Hair, Black, Babin & Anderson,
2010) uaziilefiansaunAidasanuuususiuile (VIF) vosudaziinys amanwal
WNINYNFe (2.468) AuAuAeiUNININg &t (2.222) uagnsildrusiuvestiniteu (3.301)
fiAn VIF daendn 5.3 Nndawds Fagulaildidaymnnigsindunyvedianiuey a1u1sn
ihdeyalUinszvinnaeesioluld Tneshuusiuneidvswasiesudsmusnniign fie n1s
fldusuvaniniu 50509 fie MMENYAIBINNTINE Y LaLANUALAYIULTTINERY

AIM15199 1

€ 1 o QQ( v v & 1 a 1 PN

ASNA 1 nSndedudsyandandunius Auady duleuuuinnggiu wagen

VIF
fauus Decision Image Familiarity | Engagement VIF
Decision 1.000 -
Image 0.737** 1.000 2.468
Familiarity 0.617* 0.622** 1.000 2.222
Engagement 0.763** 0.766** 0.725%* 1.000 3.301
Mean 3.9130 4.1312 3.8851 3.9499 -
S.D. 0.68756 0.54218 0.8651 0.61749 -

WHULUR n=390, **p<0.01

3.2 NaN1ATIETANEuUsEANSN1sPnaUla

Junouil 1 aseluwai 1 dauusau Ao NMNanealuIINgTRe warAUAWALIY
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UANINYIAE @115005U18ANURULUTAEAILUTAY Ao NMsAndula WihnuSesas 58.40
(Anduuszandnswennsal = R2 = 0.584) Feiflvuauiunaesafitudfyniata
(P<0.01)

Suneudt 2 ufuusdusnuilsfuusiulunad 2 Ae nnsildusiuvesinGou wy
T AMENWAIINTINGISY ANUAUASAUNNIINGIRE WagN1THEIUTINVDILNSEY A11150
o unAmNRULUsAFLUsunnsEnaule Tavindudewas 64.10 (AduUszansnig
wensal = R2 = 0.641) Feflvungs eensilodAgmeada (P<0.01) aonadosriunans
NATITHANTUNUS

Fatu Measevdulsyansnensalfulsiaunmunsoundded  awnse
oSSR LU WihiuSesay 64.10 SAnduUssansnisneinsal R2 1y
Fouaz 60 d@annaednuNENIIUANUTEINEAUMENNITYaNLEsLazANY (Hair et al, 2010)

p819pdIAYNISEDAN (P<0.01) AINITIN 2
AN 2 NTAATIEVDANDEBUUTUNDUTEAUAN AU

Model 1 IModel 2
b 5E t p B b 3E t p [
Block 1 | amwanwal 731 | 05% | 13761 | 000 | 576 | 455 | 081 | 7480 | 000 | 359
ATIUAULAE 259 | 042 | 6185 | 000 | 259 | 077 | 048 | 1681 | 094 | 078
Block 2 | Astidiusou 420 | .08z [ 7785 | oo0 | 4z

Constant -112 -.162

R T4 801

R* 5g4 RL0]

Adjusted R® 5E2 638

R change Kot 056

F 38.252 £0.600

p 000 000

NANTT 2 WU Andulsyaviswennsal wSeAn R2 Ffiutu (Increment R2 =
AR2) o masnawesdn R2 lumsinszianosstuneusesuanvaululumai 1 dan
Wiy 0.584 wazlanadi 2 fidwiniu 0.641 fatiu A AR2 Sidwiniu 0.057 waneds A
fundssesudsauannsesunenisiidiusinvesinGey utuviniudesay 5.7

o

Wnewe: i = Adudszavsanassuasgiu (B), wuluindu = erdudszavican

FUNUS (R)
3.3 HANSTIATIERAN0DLUUTURDUS R UARUAY
Tunadl 1 eszidndnavossnusdu 2 fuds Toun awdnwalumine de
AnuAuAe UL IeNdeTiTinasodulsnunsindule wudn TadvEwasanvesnin
Snwalumianends wihiu 0.576 WeaiieuiuAmduusyansanduiusiammiagu 0.737 uang
1idNSNasiu (Total Effect) UseunauSouay 78 wavsovay 22 1JudnSnaniadeu
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Jo— LARAINNSnavesdnlsnInanwal
(rmage) %N. UAINY1RY ﬁaﬁaLLUimwmﬁaLLﬂiﬁuﬁMag

: f‘;iif;:: Tuluna lngrdvisnasinveruAuLee
. /igm/@//’ ‘ fuaminerds wihiy 0.259 ewisuiiy

(Familiarity) 0 L% a A o v e 1 1 [
AuUTeansandunusuAIIny 0.617

AT 2 HANITILATIZNRDRULUUTUABUSESU LaAsINdAdnsHaTInUTsNMSoa 42
anviaululanad 1 LAYINTWANIIDULYINNUSPAY 58
AILHNUNINT 2 wazluwan 2 Ly

wanwal

fnlsau Nsiarusiuiuiniseu

{Imaze)

Wusauusdunais (Mediator)

madidrua TE= 0.431 | msdinaula

o o ]
(Engagement) (Decision)

LMY INNANEAINIINGTY

LAZANUAUABIUINTINENEY o

ALAUAY

(Familiarity) fruusmunsandula wuin ensna
Mansarefulsausyninslumad

AN 3 HanSIATEiannosLUUTURDUSERU 1 Sulapadl 2 seeaudsnmdnsal
anvdululuinadi 2 YINIINGIFY TADVBTNANATI LAY

0.576 anaaliu 0.359 Tulunad 2 uanain
ANBVITNANISBNNANUAIMUTAUNAN Fip NsHldIuTINvesinGey IAviniU 0.217 a3y

1971 mMuanwaluvInededdvdnaniemsananweuneamnlsnulndlAesiu wulse?
Ul AUAUAgiuLNInende dedvisnanianswiadiwusnunisindula sewin
Tuwadi 1 Aulaeadl 2 windu 0.259 anaadu 0.076 wanen ArBvswawsdoudideiny
fruvsAunans Ao mstidausauvestinFeu fewvindu 0.183 siliaguléin auduiae
Fuuminends fvsnamensiasnssouseasuUslndfissdiu fannd 3

LB

1. SvSnan1anss (DE) Auduiusileadeiulnonsesenineiauds

2. BvEwan1edou (E) Anuduiusilosdatiunusulsdunionadeusenineiauds

3. evowas (TE) wasauwes DE AU IE ﬁuaqﬁ'gLLU'iLﬁEJ'Jﬁ'uLLammaﬁﬂu@ammqﬁy’wm

agulsrin nansinsesiluinai 2 fuusafiavsnananssienisdindula iniian
o NMENYalNMINe1aY TABVENANIMTIVINAY 0.359 LALTeIadn A ALAULAY
fuamAnede fledvEnanisnsasiniu 0.076 Tuvueiavsnanisdeuidwiudulsau
nansmstdrusmvestinGeu mnflan Ae nwdnualuvnine1ds nedadvsnavnaden
Wiy 0.217 uagAnuRuAsiuIMIngdy A18vinasesasnne 0.183 nungANN
fudsuiagesialuliaad 2 Sandviwadifidesudsmunsiaduls adesuuuuifuiy
Tuinadl 1



224 Siam Communication Review Vol.21 Issue 2 (July - December 2022)

anUs19NaNISIAY
n93deATetl TingUszasdiefnudvisnanmanuyaliming1de anuAuagiu
UINY1aY Nstldusnlufanssudaansnisnanadanwaeiuans (Roadshow) Aanis

a

snaulaliAnwdeiuinInedesvigQiineng JunnvesiniSeuliseunutuln 6 Tu
e danIngIvys neyauys uasUgu wazmsy3 dunsaeiiusiena 9 Ussiau lanadl
UTZRUUSN NNANYaINNINENdy Nan1539eanAaoiuNLITEveInIsh otiud

v a

Ui (2554) Anuin Mwdnwaluvnine deisvnanansuazmedensensindulaidon
Wn@nwiseuvinendeysm egaiisyautedidgneaiia 0.05 Laynaldevedgund
fip (2562) finuin nwdnwalesdnsiivEnannsuazmsdeudensindulavesily
U3mssansngslne $1An (naw) Assdudodfamneaia 0.01 AssiuuuIAngmuA1nT
(Brand Equity) insnagsiasadannuunninauasiisndnualiidanu anansaviilvuslnau
ShanATLATAMNINYBINNINGAY (Aaker, 1991 wag Kotler, 2003)

Usziudiaes auduineifusminends deandesiunaidbvessiaBiuai qnes
wazalga e T g (2562) finuth anuduieeiisvznamemswasmadeuroninudiile
¥o pgailsesuiloddymneadi 0.01 uaznan1sideidomudng ANUAUAETUNININENSY
fiBvswameeniidsrumssusuUsdunanamstidaumveninFousnnnindvinanis
n39 uanslisiudn ermduasifusmine1ds MAnnmssusinudosisy vesuming s
i HoUsvandusiug delavan theuminende aaufifaminetds wazdosus isvia
ManInMeRsatosnimsdon Mrnudeyanavesmninedeiidudming vieeiasd
Tumsa$eujduiusiidnvazidunsdoasaoms Wnounduiulnense

Usziiufiany msfidusnlufanssunisdeasmanisnandisldnvasifuane
(Roadshow) \ushuusdunans (Moderator) f8vnanisassusiuus Tasnsildrusau
vosinBouiidvisnasesiudsaunnniign sesanfosuusnwanuel wazenuduineiy
unIngdy GedidulsyAvinennsaisuiiiy Jevar 64.10 denadestuamuideung
druveansyl (Greve, 2014) inuin madtdrusmesifuslaadusuusdunanssninaniw
anwallazAUANALUAT) pElsE AUt AgYNI9adH

Usgiiiuiia Svdnanmdnuaiuminends armduaeiuaminetds uaznsild
sulufnssuiifidnvauziiuas (Roadshow) dxasensdndulathinuiseuming e
smigolaany funnuesinousiseunuiudi 6 lulufidminseys meyauys uasUss
WAZINYSYT WU AdnSwaTindiansuintuseauliunans egelisRutudAynieada
0.01 denmdesiulnAnvesloznd Brsind (2559) inanlid sedumssuivesuilaa
fo Winnnnsiiguilanddnes muduesildflenadudatunmeguesads sailus
nsfidrusu Sesuanseenivnnuou Matedudn msuennanausaudng ludy

Ussifuitvn iefinnsanddulsyandnensal vier R2 91nleadl 1 wui
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fhuusnmdnwal uazanuduine awnsanensaimsdndulalédesay 58.40 uazluinad
2 fudsnmednueal AnuAuAY Lazn1sildusinvestiniSey awnsaneinsalnsindula
Ie¥evaz 64.10 uansin matfiusudsmsiidusmmesinGeu aansanensainssingu
Todfisdudosas 5.7 Sedwiutuliinn WenSsuidisudvasstuussiululuai 1 fa
Fouminendosvigaianan Fuandesnsiiornsununssznduiudiden mnila
Uszanauiidin 2 duusiimsiiauddyuazAuduninisamuanniian Ae duUsam
aNWAIINNINEIAY WazAanuAUASiUNYTINeTdy (TE = 0.576, 0.259) AMUAGU Lagnin
feuUsznadiunndy fuvsnmsiduiamesindeulufnsmdearsnanismannaiid
dnwasziiuane (Roadshow) usuusiivhanls esnluduusAunansseninasinds
awdnwalumiverdousgeuduiesiuamineds aunsanensainisdnaulaiuiy
Jeeay 5.7

Usgiuiivn wadde wudn thifeusuinndnualuminendesinggianang u
o Fusndnwal IuuvamanAsATaunw fanaiu oglussiuinn gege aenadosung
dufuaAdovesusdnual lniinesduns (2559) finuinqaduvesumiinendesudy Ae
Huuvdmanaguazianvieaiy annsalfidudonumdn (key message) nagmsany
fomnulszandinius Tasthundugauimonduiionssdunisinduladnnue naide
wudnitnidsususiuminededuinstutudensfinudmiudnnwmniul ey
Tusgduunn Wususuass ilefiarsanandeyaimluvestmeunuuasua funasesau
Tney@isneld 6indn 20,000 vIv/AReU B9 52.6% Se3asuAe 20,001 - 40,000 VTN 33.1%
fodiseglatestiaUunans dnlveusenauaTniudng 40.5% uazgsnaduda/mug
Wiy 30.8% anmnaniimans lasugia 1eld villonanaziifanelulad Sumedide
awavlagiunismdeyadnuide uandrsainifininBeudiGeuegluiies nislu
NIUNNUIUAST fady nsdpRanssumsnismaafifidnusidiuans (Roadshow) wugii)
nsfnwe avanunsavliiinSeudn e inedeanndsiu vindunsliunsiney/
Taddmsudindeud msdssrduiudidudriuminededvimstiuduionisinm
paoandngns iuaguuzuuaeilsaiey ssdumadenniafiesdielitinGeudenid
Anvsioumving denndsiu

Uspiiufidn anuduinsfiuavninetds wuin dnGeuaulafinnuiEessami
indoulmaminerdosdy SaruAniuegluszduinn gega uandliiiiuii dnFeuaila
DUINFANRINYNIAITANGE) AUNNUUINGIFY o aminendoardesiinisussanduiug
foyatnasing sgahiaue uasviulddihufanssuiivaminededanaisads
WU N13u3TW Open House Roadshow agluszauunn dosdn uansliliiuil unning de
Asiilasans/AnsauiivhlitnBsutazyrainaensinymulzaefundetu Nl
Ufdtusiinsietuy Tunsaienayniufuauwhlideauladh@nusdeludige

Uspiudiun waide fumnugnifudangiingsy wudn dnidsuszuaneudn
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dudsunlulandenuooulaifeafuuvinetds faudniuegluseduin gean uas
AUANRNTEIR1THal: UniTeuAndINaNTsy Roadshow ¥BeUNINeRY IR
aynauulsitinde egluseduinn dga wandiiiiuin dhFeuidnenuyniuBsuindu
URTINEEY UANTALAAIANUAATIUTIUIN UL INederuddrNeaulat uwansi
Usgiiulalunisdnfanssy lurawiieniu uming1denisinianssy (Roadshow)
faynauu livnde wasalenalinGeuiidminluianssy warilnnugniudeun
fusminendeluszeren udlunishanssu Roadshow luusiaads fiaRanssuasdoniu
matudmdn waglUluvane Tsadeuiidenuidlnaanludies winldsusuuszanally
Mt mihidia agilinishaudussuuiassadunniu sufansiuumsyia
Alarwdaau fusuneifeulas el vinfuanmegeslunsidnaelunsuimsdans
warflsutszanalunsdalasenis/Asnssilumsadennuduiudiadugiifedes loun
AsuuzuuInalsaBou funases ileadrsmnuyniuluszezen sghliiBvswasionns
andulaliAnwsialusuiAn

Usziudin wepalunsdndulaidnusie wuin thisudndulaBouaniademely
msglanvfesnGou TmnuAaiiuegluseiuann gega sesasn Ae Jaduneuen viu

v a

fnaulassumwsizuInedslnatnurng waztadenedsauwasinusssuvinusnaula

Sou wsElasudnsnaanaseunsd Wususuay wanslmiuii dnSeusseudnundut

1 6 luwaiundawmdn 579035 Meyauys uasugy wasnysys gunasesdiselatosisiu

D

nans dindulath@nudeluaminerdeuigninans lunnmsizlanilosnGou lng
fisananuminedglndtu uagiunasesidvdnaiensinaulouniign aenndesiy
ATBve TNy AusBuns (2553) inuin glidundsasensindulaindnuide
TugmInedededing

U283UN15738

1. e AdvatuayuannAgud 1-4 egnadifeddamnaadi (P<0.01)

2. AmdnwaluwIeduiisvsnanensiar s ounusILUsAUna1Insiidy
SN

3. msfdrusulufanssunenisaanndididnvasiiuans (Roadshow) Siavswa
swumensindulaluseauliunans Ae 0.431

4. ANANYUNNINGIRBTBNTNANIINTININAIMNDNHIUNTHEIWT N
Ranssunia nseanafiidnuwaiiuans (Roadshow) siensdinduladndnwseuminends
VA ALIUAN

5. ANAUASTUNMTINEAEilBVEnan1edeuINnI MR s sildus iy
Ranssunenmsmanditdnuaeiiuans (Roadshow) senssnauladAnwseuminedy

VA ALIUAN
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P2ANNANTTIVY

1. nudptiAnwanztnSeudseunu i 6 luweiunimingvus nmayauys

'
a =

uasUg wowinesy3 daduineutiufimuresduluniniany funn 4 Smia uaglife
UsvasAmaziin@nusslungammwamiuns

2. iflpsanmsifvuuuasuameglutisaniunisainisunsszunlain-19 suuuy
sdnRanssuRzdesUsuAsuiosulHid A uanumsalmusnnsnsiihey am o1evilor

mmaﬂgﬂamummﬁﬁmisuamm

RIGIGIRIE

UolEUBUUEAMTUINITBITIVINT

siAdeidunsdfnumdnnisdmiuuminedeseg wagdiiaulansiu
AmsifeafunmsssndiuiBanluduiiieadesivesdnmnsinmanadg win
thransinuilusuliaudulselonisennsinwsell Tnamnzegibdrinavenis
fdusalufnssumansaaafiidnuasifiuas (Roadshow) Mlideyananidudming
vioo19slunsdeansiiliAsnsiiufauiuslinounduiuaoms viliRnauesam
fusgninadniFounazyaaINTveeNnIingnds uinnitanuduinsitinainldde
Usgduiusines vesmimendeludainSeundudmneiiesegiaune)

Forauouurlumsriiseadwioly

1. AnwniutinGeutuliseudnududi 6 lugfinadug lutssmelne knufanss
nsfdusmvesinSuu nan1sAnwRzLnilouiurInll NIBLUSHUINBUTE WU &Y
AATFIULNINY DDA YU

2. AnwinsiidrusiuvostniSeuniuteseesulall 1wy Facebook Live v89
UININEIAY USONTLAIUTINTDITNEFOUNIU Zoom azlaran1sAnILANa1Nus el

3, Anwduusdu q iy dewnnaided danduussansnennsalsivosiuds
AMENYOINMTINGIRY AMUAUASTUNMIIMENSY WagnIldsiuvetinSeusaiuys
u Aemssinaula fldwiniutesas 64.10 dafu Sndevay 35.9 Faduiudsey q il
oglunuddod Wy mnuaaniivestiniFeu mnudureulunsuminends Joides
wInendy [usu

4. Anwdudsnndnealiduiiiunans esnfiddninadenisdadule 1y
susuaessesaInnsiidusmvetinSou WunsAinwmedninalulsdounau

5. Anwinguidwnedu 9 ledun Tnidou funases wazaguuzun Tudanann
wldteyaidein lnedemnmananarwandfiugeansedeluuiasdu ot wanising
fildumausunsaeasidanagnsliiusminedesely

6. Fnwadfsy 9 Woleseiiiuusiunas Wy SeseilunaaunisiaseEdig
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Abstract

The research aimed to study the marketing plan and product development
for plastic woven Bagby Koh Kret housewife group, Nonthaburi. This research was
mixed-method approach: qualitative and quantitative research design. The samples
were 406 female students and first jobbers, aged 19-25 years, Bangkok — Nonthaburi
who were interested and bought bags at least 1-2 times a year. There were 6 and
400 subjects in the interview and questionnaire groups respectively. The instrument
was an In-depth interview and online questionnaire. Through Customer Journey
Map, and an Online Questionnaire, the researcher developed the plastic woven
Bagby and designed marketing plans under the HANDIBAG brand. A Crossbody bag
in cream colors, PU artificial leather, and plastic material, 1,000-1,500 baht including
delivery, distributed via Facebook. Through testing the actual marketing plan, found
that the presentation of the product with pictures and descriptions, and a discount
of 10-90% increased the interest of the target audience The audience was better
and the target was bigger if the influencer who had a taste similar to the target
audience offered for-sale products. However, the products should be planned for

marketing on other platforms to improve and build brand visibility.

Keywords: The Marketing Plan / Plastic Woven Bag / Koh Kret Housewife Group,
Nonthaburi
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Abstract

This research aims to develop and assess the quality, assess the perception
and the satisfaction of the sample group towards electronics book combined with
QR code technology titled in “The Service Guide of Chulalongkorn Hospital”. The
instruments used are as follows: electronics book combined with QR code technol-
ogy that developed, content and media evaluation form, evaluation form of the
sample’s perception, and evaluation form of the sample’s satisfaction. The sampling
group used for the evaluation consists of 30 people from public who received the
services with Chulalongkorn Hospital in May 2022. It is based on selective selection
from people who used the developed electronics book combined with QR code
technology and pleased to answer the questionnaire. The expert’s evaluation results
show that the content quality assessment is at a very good quality level (x =4.73,
S.D.=0.24). The media quality evaluation result is at a good quality level (¢ =3.98,
S.D.=0.44). The evaluation of the perception of the sample is at the highest level (
X =491, 5.D.=0.09). And the evaluation of the satisfaction result of the sample is
at the highest level (_f =4.60, S.D.=0.10). Therefore, the developed electronics book
is in high quality and can be used practically

Keywords: Electronics book / Chulalongkorn Hostpital / QR Code Techology
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Abstract

This research aims to study the information exposure for informal learning
utilization of people’s learning In urban areas.In addition, the study of information
exposure for informal learning was related to the utilization of informal learning
among people in urban areas. The sample group in this research was people living
in Bangkok, 50 districts. A questionnaire of 510 respondents was analyzed by
descriptive statistics using percentage, mean and presenting the data by frequency
distribution table of percentage and mean. Inference Statistics in Hypothesis Testing
Using Pearson’s Product Moment Correlation Coefficient

The results of the research revealed that the samples were exposed to
information according to the objectives of informal learning in each of the following
areas: 1. Life skills development with the objective of exposure to media for stress
management to relax entertain at the highest level (Average 3.90) 2. Career
development or use in work with the objective of receiving media for use in work,
academic work or documents according to the most interest (Mean 3.96). 3. Social
and community development with the objective of receiving media for the
conservation of natural resources and environment (Mean 3.99). 4. The type of
content that the sample group liked the most from media exposure was entertainment
content such as various video clips (Mean 4.07). The most informative knowledge
was that the media had correct content, all-round, according to their interests
(Average 3. 98). The overall utilization of information exposure for informal learning

was at a high level (Mean3.79) found that information exposure for informal
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learning was significantly related to utilization of informal learning among people
in urban areas in the same direction, statistically significant at the 0.01 level, it is

based on the assumptions and positively correlated.
Keywords: Media Exposure / Utilization / Informal Education
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Abstract

This quantitative research was to 1) study sexually transmitted diseases (STDs)
health literacy among men who have sex with men who use dating applications in
Bangkok and 2) compare the knowledge about sexually transmitted diseases (STDs)
among those who have had sex and who have had no sex experience from dating
applications. A total of 400 participants provided information with the online ques-
tionnaire. Data were analyzed by descriptive and inferential statistics. The research
found that 1) Most of the respondents self-searching via the Internet and online
media as the most accessible medium for the majority of respondents. 2) The
respondents had a better understanding of overall STDs at a moderate level. 3) Self-
management of STDs. It was found that the majority of respondents were able to
follow the advice from time to time. 4) Most of the respondents made the right
decision on the issue of STDs but were unable to recommend their friends use
condoms. 5) The knowledge of STDs among men who have sex with men who use
dating applications in Bangkok found no difference between sex dating groups and

no-sex dating groups.

Keywords: Men Who Have Sex with Men / Sexually Transmitted Diseases (STDs) /
Dating Applications
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Abstract

The situation of COVID-19 is a public health problem that affects a wide
range. It is coupled with an emerging disease. Therefore, official information about
the epidemic is limited. This causes most people in society to have anxiety, paranoia,
and fear that they or their loved ones will be infected. There is confusion in the
information, thus leading to social stigma. causes of stigma in Thai society amid the
COVID-19 situation. It was found that there were both internal and environmental
factors that caused incorrect perceptions of people infected with COVID-19. Social
stigma affects the identity of the infected and presumed infected at the individual
level in terms of physical, mental, social, and community impacts and has an impact
on disease control.

The article suggests communication guidelines for reducing social stigma,
which include: 1.Communication that considers the human being and avoids
communication that causes negative feelings. 2. Communication by prioritization,
collection, classification, dissemination, and validation of information. 3. Communication
based on the unity of trustworthy agents and accredited sources 4.Professional
ethical media communication and personal data protection 5.Use social media to

build a supportive social network.

Keywords: COVID-19 / Social Stigma / Communication Guidelines for Reducing Social
Stigma
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TutheBuduresnsssuin Insendelsafumlui Aselalsuthia’ WumsGen
mudielafaaeiiuglvl vieden 1sngsw’ iunsFenmudlowsniiluaniuiiszuinues
Tsn viedon Tsrhiaiy dedGondnuasivilvifneusinvesnmsgninsuazaing
aruuanuen asdnseudelanldnseninfsaniunisaifiietunnnsGendelse 3
Usgmlidelmiifioannising de ‘COVID-19” iudonianis Miunsfiasandaidon
g usRUABUIlaVENAINIARTIMNIdnN Tng ‘Co’ gounan Corona “Vi' gosnann
Virus ‘D’ e Disease dauian 19 #o U 2019 Fududfifienunisunsssunduads
usn (T899, 2563) winifunisundsruiedilianas Ysenoudunmaistureshiaae
wuslval Th¥atngniZenunusmedeUssmannuidudiusn usnasilnivesesdnisounsie
Tanagimunssnysninlihanarefusmudduiinnamy TearliiGenhanaeiug
aoangu Ae lfamewusiindna (Variant of Concermn) wazh¥amenugiiundunes
(Variant of Interest) insnzlaifioanslizendeldanmeiugimelssmaiinsanubhiadu
fusn wszenalugnisnsuaznnsidenUfun

s

Tngasdnmsouislanldimundelwilihianaeiug ¢ sladidulsananeius
e aefusavsvenandns vie B.1.1.7 azgniSendt sawn aneriugueninild vie
B.1.351 2zgNi3und1 M1 aeuguIN®a vve P.1 aggnisendt wnuun iazaneiugouise
vi3e B.1.617.2 3un1 waem uendniu Ssiilhdananewusiinfunuedn 6 aneviug las
S woUleasu lwan temn 15 lolemn uaz ualU wudeliuigniensedeUssine
(WHO, 2021) uanssisazidealumsnsit 1 eFenlasananeiiug 4 wilafilulfananeiiug

A11n97a (Variant of Concern)
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an3197 1 Fosenlmivedhianareiug 4 vienduhsanaeiugiiundva (Variant of

]

Concern)
Earliest
Pango GISAID clade/ Nextstrain Earliest
WHO label documented
lineage lineage clade documented
samples
Alpha B.1.1.7 GRY (formerly 201/5:501Y.V1 United 18-Dec-2020
GR/501Y.V1) K]ngdom’
Sep-2020
Beta B.1.351 GH/501Y.V2 20H/S:501Y.V2 | South Africa, 18-Dec-202
May-2020
Gamma p.1 GR/501Y.V3 20J/S:501Y.V3 Brazil, Nov-2020 | 11-Jan-2021
Delta B.1.617.2 G/452R.V3 21A/S:478K India, Oct-2020 VOI: 4-Apr-2021
VOC: 11-May-
2021

Tnefisounasdnmsaunsilan (WHO) lédsdelidohialain-19 Ainanewudulid
5 IngusniFuidelumainenmansin B.1.1.529 fetfumeiusiininninaiiveFenly
awnant “leluaseu” (Omicron) Wuisliadi 5 lundu doan Savn wuen
WANLN kazaan (UUT, 2564)

TulszndlnenoufiasiinnsnisusznedaUsemalaiinssuanissaioasiiuin
1 19 aN91nANUNEA (nA, 2563) Insrznnanuaivadlsalain 19 QﬂL%aiJIEJ\‘iaEJ'N

memiuﬁummﬁ]wuﬁmﬁ%u PNKAATIIANUNTINTAATDLAIA-19 voavesaulne

%
Y |

G304 ‘COVID-19 soulvil’ Hamsd1seanUszrvuiiflongsioud 15 Yy wu Aulne
frundiezinidelusysundunn fedovas 25.86 wazsziuroutiands Sovaz 37.79
Faldndureanundufiutuann s @alwa, 2564) mﬁmé’amaﬁ’ummﬁiﬁm
fulsa dandenisuanssenivanuidnndaldistudeyanaludsauiiunndidluan
an1un1saiung ﬂWﬂé’%’usﬁagaﬁnawsﬁhjﬂiuﬁau (Sotgiu, & Dobler, 2020) saudsulauny
NUTEYEYIINed Ay LLazmif‘ﬁ’ﬂﬁaL'ﬁm’]aqﬁ'uLLazm‘UﬂumﬁLLW'ﬁ'ﬂixmsJL%a ity
HpusFnnduazminszinsinngldsudeuandetinnnlsnd dahludgnsundomuies
warfnfuyanady fnnioradusuiideundaumioyanalndda Teiliinsfinsma
FimuAnty

LLﬁdwmﬁmmmmﬁLLW'ﬁ'ﬂizmaamL%aiﬂamiﬁuizawwmqﬁmm Faduisnied
fuszansamlumsanmsidutheuaznsdedin uwioadfiunsansmedeeulaelilla
(Bruns, Kraguljac, & Bruns,2020; Sotgiu, & Dobler,2020) ﬁﬂdqwaiﬁéaﬂL%a ATBUAS? LAY
mﬂ"ﬂﬂLﬁﬂmmﬁﬁﬂmwmmm né duay autndsnsingmnedeny (Ho, Chee, & Ho,
2020; Abdelhafiz & Alorabi, 2020; Bagcchi, 2020) n1s@nsmsdandasanludansly
A Aifuasgrsnndensifaimuafisiolselaia-19 wu mslédiinm filianuidn
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yosnsnszmNRnLaz Ssgnddnusensindsesd adunsldnniilimsnzay
reliAnANusAnmsauTnstamzluaaunsalfidseudauneunameanuidn Useneu
fuinsuansrandenavunaresdnsreg Tnslussdvannalduuzilildsin Social
Distancing unufi1 “Ansa’ nislifidiuauisuendanisnsevianuiin ad1emuan
AnudfAnide awhliAndesdngnanneudniainiuduuyed ildnaauiiuen
wiuladatunas iy LLazawﬁﬂﬁé@mL%aé’uaﬁwvﬂﬁ%’umﬁ%’ﬂm nsfanseaifionsaavilsn
wgariununildldlfdsadensinsifivsansvinidy widdmalusniaissoy
a151584a% (Public Health) Tun1smuaun1sszuInvalsn Ins1EAUNaIN1SENANTY AIY
Snhnsfaidedudesifuaiiu Telifesnsfiazuansiy lalseudhiunisasa shlvinng
ssvinvadlsrarBauninizasluaenfenniu uenaningfinssuvesnisinsvedanuss
wanseoniudnunzresnsdmil navilny uanwihiisafen wlendend msufaslilv
nduetdisitn Ihdhsunssnwluiudfsalivivindu Snsudsenlumseg sty maufias
mslfu3nsdsomnsvioniaifiums satanmsufiaslunisusenoudmemaunderde
Tin (Bagcehi, 2020; Bhattacharya,Banerjee, & Rao, 2020; Dwinantoaji, & DW,2020) &4
nalvigldsuidegniudumadnla Vssautlgmilunsdniudinwaenisussnavendn
MnanunsaimIunsszuiaveslsalain-19 Aidsasey Usznaufuaandives
Hruieriulse ilmAnnsinsmadeey aaonunsvIaRuImINsioaniietesusa
msfnsmedinniiusussa unanuiFatingUssasdioiiauouumenisiomsiio

v

Jeausunsiinsmedeesluaniunisel 1ade-19 wWieiluwwimalesusunansenusied
Anenlasuannisgndirudngy insevnliliienisdeansivau deunslianansy
NMUTIPLIALD NM3ANTuTIn wagmudnuseilnFuransEnuINaAUNTAIAINGET Lo

Tigsmsligensiinaunm@iand nsiidnfasuazauaivesnuduuyudliognsauysol

omnsanse

widea fng dusiun: Wedeausenaiay ‘de’ Tududl Tasa’ Wiy

WUNaNUIIBINMAANITIIANS LAz ivaselsaladn-19 Tugusvedsnadmln
(Emerging disease) ﬁmﬁaﬂﬁﬂgm'ﬁaﬁmqé’mu Tansanuslug (Witch-hunting) nsnau
unaslulaneaulail (Cyber bully) wagn1sAnsIm1sdeau (Social stigma) %aLfJumiﬂﬁﬁa
soynRavsonguyARamEnBenTouuUguaay s EenUfiRniesilrgade
aonugdenslenlosdhiulsafinge (IFRC, Unicef & World Health Organization, 2020)
nauyarafigninsmsdsaundnivgidudiitornadutaedaelsainidofiunanns
izmm%ﬂmpﬁmﬁﬂmiizmmlmL%@Iﬂ%m-l9Imaﬁmaﬁmwmqé’qméﬁams&”’q%a‘liﬂmu
Uszmavseanuiinidugausuvedsa veFennunduau wu lsaszuinnguiniamume
Iuﬁgﬁam%aiﬁaw@ﬁ (Bhattacharya, Banerjee, & Rao, 2020; Brooks, et al.,2020)
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TuthsusnvesmsszuiaEuiinulnefiunsnduainieUssna deunisteduld
1AINTINNIEtRLsARnse Insunsduliniulasnisuenin (Isolation) ¥ieriu
WMIN5NAIYRISY (State quarantine) Msindalugiidnu (Local quarantine) v5e
nsindiegludiu (Home quarantine) sienatsidulsuiiudymnislamewasdase
foyaduypravesignduiivuhinideriediuiaidelaia lnsanstoyadauynea
o unwana gidnunduiiey winszvianisnanlanddangAnssuvesyanafivianm
pszutinlunstlesiu wu yaraiilianmihninousie flasassoassuvidedsuuiae
dswasussmmndlagliiiussegyansanenin (Physical distancing) NaNALTNTINGN
fufiefugsvdoiduniswiiu ﬂswﬂgmiaimehﬁl,ﬁuﬂ'j'mﬁﬁmcﬁm&J?jﬁ]’%mﬁaﬂiﬂaﬁvﬂ
asnsnie wienseiudunisusyany audwmansenuiiadreanunadundends ngfinssu
fanaImMINRAIsNMBLEIAAN1TadlneN1adsAN (Social sanctions) 819na13340wNS
mugudinuluBsay fenmsviilisuets anveuamat nishimswiuieyanadidl
ngRnssulifuinveusedinunuinnInIsuealy uinaln ‘msdaduldy’ Tnsnisaamun
nuostuduitedeviodeuannlsn (Patient under investigated: PUI) uyutinszuin
e lumanensdiiadunsveneisifianidu wie’ fednldliiadeviofiiduivgu
Mindelffuation ‘ewang (mAnd wansdn, 2563)

nsgnAnTInderilvigninsiinaaugnsauludeny Wy nsgndnduluy
s Tausuifnuuuuend videgnideonufua msinsidenlestuaniuzmadan 1wy
Ry AnueINIu viiednwaEnIINE Y AU Wil nsgninsmedeaudasy
fansiliiAsUszaunisaiiventiuaznshiiufiveniuainnsidsay (Blaine, &
Brenchley, 2018) msinsmedsanEutuainnsiidensldiusofudnsamsmenm
vorudevesyanaiidniuinusssuvsolingAnssuilidulunuussingruvesdsny
yhliyanatiuddngnasmeunaAluiaies gndeduaindaey Sdnimuesdianiugdosni
qﬂﬂaﬁuiué’mu (Sotgiu, & Dobler, 2020; World Health Organization, 2020) A15ANST
ynadsrninhlugnsgrussiuuazudauenynnasenluanaungsilug) vieusinseadsn
ponsuaLioudzihernuiiaiommidonadny mswmBon wazuanswgAnssuuUauen
Yufen nanilny videuiasnisegsanluaniuiifentu wu nadeulneseusniifaiela
A0-19 Foauduuiindnlne o1y 50 U Aldsunansatusuindulfndolaia-19 dosan
rounhildsudlasanssmiu dutouldsunsinuaumeiud uidnssautigmilunisn
Susnusenovendn Tngunsniindusndusn dlasaaitumiudslaiaefadelain-19
Fufaslaliving sz wihldnnlugn arunadusieg lumsnsaindsdutunon
ddaduegann vilvgRlFSunansEuansgnAne HeudadulaAntusauaziin
ANUARRYINTINNY (“anfnsEtelaln-19”7, 2563)
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winvasnsuseivuaiulugy ‘a5 1ade-19
msiAamMsRnsludeesineviunaanunisadladn-19 nuinimsdadenigluyana
wazladedawindeu NneliiAnnissusnlignassierfagelain-19 (Nochaiwong, et al.,

(%
1Y

2020) siail

1. msliifianudmnudilafeaiulsn mstianudefing sizuadouaignies
vienslésutoyannuvasvansuwividendnuasdednuooulaidliideyaieaiulse
fisnaiu lunaensdidoyaidnudsiuos wideyamariuazsnanundsiideioldods
AASgesinIN Wy 1esmsRsiumsiiviinneunsis mnuguLsLAENSLNESEUA
vadlsn Sslaismiutlapinvasuiiiimnairsmudvaulsitussrmilusuuuusingg Ty
aoumsnifiseulmuasiunzumsersuaiitull seduaivinudenargunufifa
fagseroniiovhanudiladoimaundszuiavedlsalain-19 dusdanurmigegiann
Tudsesilne TshandsninAnenfselse Tulufseuiiindolse faillidlesataslalums
$fude wiresnnduthuesnisgnieuaiuindseuindueuiininssindeuaroradug
undide Usznaufulalldnsemiindeaninisssseduasyanadu shliiAnnishnnuuay
anAuiinide TuuansanudanluBeay wu wanseenliiudaauininaunds 3
AaTAsEL weshETiRndeidufundide dnssvhan iudidutheouswariniaies
ﬁqﬁm%u'jmmmLsuwlzjﬂaiagﬂuaﬂmﬁtﬁmﬁu (Sotgiu, & Dobler, 2020; Bagcchi, 2020;
Bhattacharya, Banerjee, & Rao, 2020; AlNaamani, AlSinani,& Barkun, 2020) Tneiilse
Ten-19 ihilsafiAntalm audniluaddlanaudeyaiersulsainliAnnsdndugby
malsvaunsaiifuvesmues wdldldnssutninisuanseanvoslfifudiunises
M3ARTIMNSEIAY WU N15NAYUEY N15TBINRIRENREY Wion aiAund (Center for
Disease Control and Prevention, 2020)

2. munduazanuina Wulnafeusiinasndaludeilil Tnsenglulsagd
Tyl FoyauasganruiifrelsnssunsdindssdliinnweuasiivansUssifufisdlifiay
Faau Fnhandennunduasarainntoa lasamenisndringdufedundde n1stna
Pagiimaunsidelufinseuniuaniitoutiu wienadedininnisiaide Fo1auinan
nslesudeyatmansiunnssiuluusiazdesns ufeindefitunainsmnudvay s

€

ilmAnauldidula Anudendaa Anunds dlugnsinsmsdenuderfndenser

Y

v a

Fulivguhinde mmensdeiuanuiEninaifiondnanundlugiButuildie
(IFRC, Unicef & World Health Organization, 2020) wazyiib3ananiinIsiiuainn
fadulifuiies

3. ViruaRidauiiddefidndeviodfuivguindade Tnsnoviududfiundide
Hulsefifimsfesaiintunazdssadedouss fogawasiruafifeay iy whsnsui
HRndolasunsinuaumeniauds uwitliosneglndvidoogluiiufifedsu Henufon

Tuviifiuansnnuunuinen drunilwesiauadlsauiinatuniandameauniséoans Tu
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Prausnvesnisinde fffndedumns dnuandiidodedudinn Uuuuresnsionns
Frausnewnguyanafinaniieonuudsiinisindelaia-19 Aenseenundeansludnuae
1933 ‘namsvelny’ velnwsieaulndta tioutmey wasdsen vdsndudofiGume
uwstmenilunenfridonasuuasdodsauoaulay luthsnafivssraudsdiey
auladufestiuinginide msdoaslnenisnarivelny viliEnidelaia-19 Fessuumum
vosmslu “§5e’ vesdsruiiluvhannuiin udhdseenuvernudivlalideeailiedy
somufmiu Inesuiinsaudnaduifndolild duanunwiidiiladen uddedfnde
odndinemesdugnssvhin ndrisunsdoludituiseeninanduelnuwne
ndnsgnAnTandsauidueuiin nsdeansludnuvasfanannendiruafidaudisie
HRndeinunnsesionusuiinveusenuiosuarday SuiliRndoswaulitesgndsan

eee

fand¥afen Aansudsien naviln di Ineduvilenannsnenuivesdomasy
Hiamelsishnuvesindelaslisssingy Tadonsinwavivesindouasavideya
Pmansduyena awshlvETomsheafndelaie-19 faanuvinszwsaulindida
wWefles Manidssnsfnnses uazlidhiunsinuiignsies

4. MIUUIBNTEURETIENFUNS3AWN w%amsﬁmuﬂﬁuﬁiumiﬁ'ﬂﬁwaqi{ﬁL“ﬁJuﬂ
quides Fuiliyeradudiuudmauidiegluanuiitug Dudfndoniediuivgiui
Anitie vilsiinnamiads weedinsnsaaey smnszwuazsedu Sdanndeuly
AseUAT YU dsau Sdanaulenisuazngne forwhlmAanssafes nnsudauen
veldenU R (“anfins1diheladn-197, 2563) YadeiAedesfiunisgninsmedenuds
sufedadvaannden liun anminadesluaseunid dntusnmussavluaseunsiuas
yuvy Msatfuayunsdsan miideieuazanugniesvesteyatnansimeunsly
domarunazdedinuosulal samfanmsnisieulsuisvosmhsnuiistesiunis
ﬂaﬁffuLLasz@ﬂiﬂ (Sotgiu, & Dobler, 2020; Bagcchi, 2020; Bhattacharya, Banerjee,
& Rao, 2020; AlNaamani, AlSinani,& Barkun, 2020)

5. maiaueteyauuuiinvesde Sadutoyailiauysel Wunninauedoya
Fredemmnidafosdfitngaulufimiiotihnnudsliadoss deyaddsaledn-19
awiilfonaaiunumnglusiauuazaairunRLuumNg ) W wdelade-19, e
Hosasd, sy, Thiagsu uasunddehsa Hudu Awadorwilfiiaynaudn
wumnviensanluiesluiiau pondranudiiusszrinslsafutiadeduilifiegess
assaruvmandluienig viievhlrdseslfanuidnduendivladfnde (FRC, Unicef
& WHO, 2020) Bndaenamilwasnislideyafienaasvliifnmsfinsfintudasanaill
fila Wy nswansnunuivssnalnefissunesvosusasfmiamussauaudeses
msfnde Saduustlonilumadha fuasmuaunisuninszaevodse uwiludnyumis
AR TUssrsuitegluiuiifunaiuduififaumdes msasdumnady
fuisududsiignuiias swdsnsliametiiauaranuiiidfndeogosaasden A
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Husziuihlugenufaiuiivarnvaneignisamnzauviel desnavunazdoden
ooulatlfiaustnuuuithuazaianinmngan (Stereotype) Wiufindelein-19
aflouindusvanaudedsruuasdauiiogsoutns mnfinnsanluwdinisdeasdnuaed
fonalnlunsnsedulivnaudindesiui sedinsyTadeseudaonsennsinde us
Tudnuinilimsmansuduadounsuumsdsaufignuduil iilasunansenuainnis
Anderossunmsustheuafiuifngly vildauunsauseuiuazesnau¥infiondnnd
mﬂamwﬁgﬂé’mu%’qLﬁméﬁﬁﬂsfmgLi‘;luézinﬁgﬂuuawimimm

NansTvIURaAuTign ‘A’ andeay

nansEMUTiinaInanIumsainIssruInvestsalain-19 Ae Msinsiluiinuves
ymAa Corrigan (2020) lpadunsuazdunusznnaesnisinseendu 3 Usznis Usenis
usn Aensfimsivnedsan (Social stigma) fidseuadnensTuUutevafiuuidfnidovior
Urgeenisidenujiivsenadulvuendiesnainyusy  Usenisdeunfe n1sinsidaes
(Self stigma) fio givIaAMLATNIazazanelafesauUnlnonsiuthe wagdsens
anvnefle nMsvAniAeamagniing (Label avoidance) fio msfifduivgruieafinde
Uiasmsmsraniesunisinm naiddeiosasunginssuitegunndd wanzlsiosn
gndsaufing Fsnanendudgmmiunisundssuavedsefiguussiu vliendensmuns
nansevuiAndusesnuvesiinideainnisgniinsmedsanluaaunsallain-19 3
fislusziuyana AsauAta guau Tawdsnseunaslse

nansgnusEAUYAna Ty Fusienie mandanisgniinsenahlidiaideunda
omaduthefievaniBesnadonufon viliRadelsildsunsinuiigndesmundnms
yamsunnd uaglianansadiumssnwldiuna enadutheiifesesuussnniy
ilrlasunsshwardidmadeso®in a1uinls nsgninsdmansenunaniuniuinla
Mnmsgnuesiemnsarinduyaraiiunide fnsfiatu vonaninsanauludsa
AeliAnneSufunsininla dmalifndosdnmniddafiosudoungingsy s
fannuiAndieusiaunts wasihlugnmsvineauedld Fudsen nsgniinsidmwalsidin
Fevsvaudymanuduiusvesaulunseunss doymTing lianunsoduduiioway
Usznauendnldmuundannnisgninadsanavludeey Meesiiazvieuliidiufanansy
muNnsAnTIedsnayana iy windnentsiianidelein-19 Aiflonislaizuus laid
19 Fansnunillssweiuna 3-4 u fAnduund viseoyaelvindutiule uiillendusn
ué yafifyeravesneulandudametoyavesindoiminegiodvy dulu uazve
p3rFeUTINNEessTaiieanainiiinAlus SudndsalmduhliRndesasadudada
vhdlsign fanuedon fanidelafinersmesuieinlifeslsdesnd uidilifaudnlavie
aangauinalule audssilususeswnndinduduiimeniauds Mnnansenuszay
yarafiusngyiliauidniiiatuvesindelaie-19 iudunaussnivenisduie
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yaneuazanndslafisus feosindelearauseutne damitnuulubedsnui
ihitnanidlaa Aetlymiunmdnuaivesdfndeiinssnusoinlamueuazausoy
fh thlugmssudsmuiinnly uenanilussdudny devuiiftesdnsuieaniuillanu
faufnde faflouiesdnsdudendonmdnvaiiasiodes Sannsaifindriliase
gnihuiBenlesfunisiinamdnuaivesesdnslunnid (@ndnwal 517510, Lmd sean
Ung, 8351 WesTn uazding lamainde, 2563)

nanszmusyiumey WukanssuiiistuiuyeealunseunsahlfiAnauen
Srurnlunsduiingin viededdiniunarsmunadu gueuladigindoedoer yaaa
duazgnaiadnu mads aulugmeunanaiiiliesndilnduiewansornavdnud dnns
azilindnSaruynna dawaliinnsulawenuananuadnaiuvesauludeas wselagm
MsAmsnadansdinliiAnnisanna nMsudauen Jamnsidenuf iR ditlasunisd
n3vzaniinnunndannisidsanlilsensuvieufias (antuidedean qunansal
WNIN&Y, 2548)

wanszvusien1saauAslsn nsgnimsmedinumesiinde vlmAnaundaly
mshsumsinvseldeniiorunladeya wmszndinistaussanuuaslnudnduaiiy
Annauludsay uviliinisunissuiaveslsalugimunelunseuaiifesmiayanai
oelndtin MamuAuMsuNTszUInTedlaRdwinldenu (andnwal 51350 uaany, 2563)
Usgnaufiuil magil wened (2563) dliitelausunniaiziieafunsdanisiunanssny
fiAndudn uenanmilfinasmamsnguanelumstaaonud SraRanssumedsnmiio
Snwenutuamessy Ssfdliimiindemsdnwenusunsosned Handnussiudy
avsnsmmning aruaeads muduluduiiugrulasamzmaiinwhuassnmese
gunth  maennlfinasmsininendsaulidndsalunnsusuiildsunanssny Tng
IAYARINTIINNTUFUAINAANTOANLININEGT TIAUATEUENIAUTEVIFIANUALDIANT
Unpsesduviosdiu naenaueiaaiasansisuauUszdmy i (ea.) ileUf iR uAamu
Huavnmidnveseulugusy Tnsawlunduiiin fasoiguasithedoss aulidu nns
assamnudladeassnzdeyadoyalsnigndes maasiuiitanssunaranwandon
fiBosuedenisannisiing

unanuillaasutademiiliiianisinsmdsauiasnansenuiiniugliadelaia-19 fe
wanslunng 1
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HANSENUTEAUYAAR
NMITUTALLOIVOIANTD P uansmussiumNTy

HansEnusan1sAIUALlsA

ASANTINULDS
Self Stigma

ASAnSINEAY

Social Stigma

A

o

UaduneluyanauazUadedaunnden

3
AANN3ANNTA | Anunduasina | viruafideau | n1suden | nsPu1vesde

A v Ao g va a o da o ova & a
2N 1 {j"\]QEWM’]IMLﬂﬂﬂ'ﬁWGﬁ’MNaﬂﬂLILLa&ﬁNaﬂi%ﬁ'Vl‘U'VlLﬂﬂﬂﬂamﬂlﬂliﬂﬂ’m—lg’

Fo’ a8l ‘s’ laifinsuu ‘Fanw vesaufinide

mntadeuaznansnuiidlfiianisinsmadsautulfndolaia-19 viungms
fnsanfimsdomaiioainsmnunszuiindedsnn Thiiufanuawesyana msliaziin
arandudiud Taumasnludviuysorsuuasiasamitugiu miladsnsduasestoya
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