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Abstract

A study of the relationship between Thai Air Asia’s Marketing Communication
Strategies and Customers’ service selection decision at Don Mueang Airport under
The situation of COVID-19 aims to study 1) the Thai Air Asia’s marketing communication
strategies under the situation of COVID-19 2) the customers’ service selection
decision at Don Mueang Airport 3) the relationship between Thai Air Asia’s Marketing
Communication Strategies and Customers’ service selection decision at Don Mueang
Airport under The situation of COVID-19.

Samples were 138 male and female between the ages of 22-60 years, who
were customers of Thai Air Asia Airline at Don Mueang Airport. The study used
questionnaires as a tool for data collection. The data were analyzed by multiple
regression analysis. The results showed that 1) Promotion is the most important
marketing communication strategy of Thai Air Asia under the situation of COVID-19.
2) Awareness of need is an important part of the customers’ service selection deci-
sion at Don Mueang Airport due to the frequency of their flights. 3) There is a ig-
nificant relationship between Thai Air Asia’s Marketing Communication Strategies
and Customers’ service selection decision at Don Mueang Airport under the situation
of COVID-19 at 0.01 level.

Keywords: Marketing Communication Strategies / Thai Air Asia / Service Selection

Decision
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nshideyanmadumesdmsvauuduvatens masmslunisiiiunimunsuaiunulse
fasie 9nfiuuwasauddyvesdamdana Iugmzpﬁé’aLﬂuwﬁfﬂmuﬁau%’wwﬂ%ﬂ
Tuvesanensdulnenesieds TawalafiesAnwiReiuanuduiusserinenagnsns
domsmanmsnanvesanenstulvenesie@s Tutisaniunisal COVID-19 Aunsindu
Tadenliusmsvesfldudnsiauuduneuilos ierfunagnsmsutstusunisandunu
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ynaM5inns Msaernuienats Msaisanusiula wmsnisauvaendelunisiiu
yna waznsgdalildusnsdnduladumdnsasivaemsdulnetesiods o duuvas
Foyalvifugiaulalunagmsnisioasmenismaavesaenstulnenesiodeluiany
N158UN13IEUIATEY COVID-19 Tifinusylevigegn

Uy 3dy

1. nagnsnisieansnisnainvesanenisiulneuesiodeluaniunisal COVID-19
[ 1
Jueeals

2. mydnauladenidanenistulneuwesiodesvewliusnsnvinomasuneuilos
[ 1
Jueeals

3. AnuduiussEninnagnsnisdeaisnisnatnvesatgnisiulneuesioely
an1unisal COVID-19 Aumssindulaifenldanenstuvesfliusmsimvienrenuneuiiies
\Jueeals

IUILEIAYDINTTIVY

1. iielinsuianagndnnsioansnisaanvesanemstiulveue siedeluaniunisal
COVID-19

2. elvinsuismsdndulaidenldarenisulnewesiodsvesilduinag
R RRRGERINLINERR

3. Wlelymauismnuduiudseninsnagnénisdeasnmanainvesaenisdulne
wostoWe luaaunisal COVID-19 Aunsdnduladenldansnisuvesiliuinngi
R RRRGERINLINERR

VBULWAYDINITINY

meidensatlsjsfinuanudiunagydmsdeasnsmanainuesansmstulve
westowde Turrsanunsalnisszuin COVID-19 fidwmasensinduladenlduinisvesy
THsnsieuadunouilos iesannsunsszuinyedlsa COVID-19 Tuusiazszaoniitade
flunnsineiu Ssavdswarteduglaeans Sruaudierdu Suaumdhou wasnsdsuutas
vasanunsalse iy inlviinasenisdndulaidumsvesdlduinig lneflvunngusiegng
fo 138 s ntiu (ideidenngusioenades Cluster sampling fidsutangugnouaen
\Ju 2 Clusters g 933 1-30 WepRn e w.A. 2564 uaz 1-30 Suaw w.a. 2564 laayide
Woin dadesnuuszansluusiay Cluster fidnwazluliunnsedy {idaiiuiegned
pounvuaeuamooulallilutag 1-30 funeu we. 2564 wagngaiudeyaulognoud
J1uauATU 138 AU
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AUNAFIUATTAY

nagndnsdeansnmsnaiavesaensiulnenefiodeluanunisal COVID-19
mnuduiusiunsdnduladentdaenisiuvesiltuinsiviiornmasuasuiios

1. nagnsmsdoansnmsnaiavesansnistulnenesie@eluaniunisal COVID-19
frnuduiusfudaauladonldasnsdu sunissuifenusosnisvesgliuiansiiv
91MAYIUABULEDY

2. nagménsdeansnismanavesanensdulneuesiode Tuaniunsal COVID-19
fanwduiusiudaduladonldanenisdu srumsdumideya vesildunsiinennaey
ARULIDY

3. nagnsmsdoansmisnaavesanensiulnewesie@eluaniunisal COVID-19
frnuduiusrudaauladonldansnsdu sunsUszliunamadonyesgflduinsiivi
91MAY AR UL

4. nagnsnsdeansnismainvesanenstulveuesiodeluaniunisal COVID-19
fmnudutusiudnauladenldanenisiu sunsdaauladentivinsvesilduinsiin
91MAY AR UL

5. nagmsnsaeasnmannvesasnstulneusfiodeluaniunisal COVID-19
farwduitustudnauladentdaenstu funginssuniendimsteunsliuinisvesy
THu3msivinenmeunouiles

uwurAnuaznuiiiiendaa

wunAARgRUNAgNSNMTABANINTAAA

Duncan (2005) lalimnuvaneliin nagnsnsdeasmanisnann vneda nng
$U9FULUY e auetansing 4 Aldnesudavinduiethulflunsaiauusud
Usznaume nslaivan N15Usenduiiug n1sdaalunisug n1sna1nnemss n1sunglag
yana Madafanssufiasuaynsuimsgnalidanuunnsavioguas iielsigsiating
WSaAUlLINTY WwaRnUes Kotler and Armstrong (2007, 439) iiduain nsdeansnis
nandeaiunsHaNA LAz sTAN UM AR vans « ms iledeidevnifenii
sAnsuazHaAnAuilfoeadnay aonadoududunieduioitu nefinnsdeasnisnain
LUUATUINAST V8T NSUIUMsTesmsTausLuIunsAeansmsaaniidlunisgsle
vanguuuuiungumneegsaiiles ioaislvnginssuaenadosiuaudeansues

a %

nana Tngliisnsdeasnsdud ilelvingusuilnalmnedandumithluganuduae
M3 wazanudesiuluadud aenndosiu A3 w@33ni (2562) na11I nagws
manaaludunsumsiinseilenta Tnsnmsviddeuagnsviinisinwanaudoms
vasgnénmfentunsimuuinnssmesdudiu q ilenouausseniesnisvegnén

WaLSIEEAAARINULLIAATDY LES 29¥u (2547) TAlAAReNUNSERENSNISAAIALT
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ysanmsliin iunszuiumsmsfiasanunnureansindedeasnianismain fised
Tinsdeansitogdlavanssuuvuiunguidhmneegwsioiles waziaenndosivanide
193 91U $udns (2563) finuin Yadedrulszaumanisaaiauinisinanensinauls
onltaenstulassmeglusziuann aunsoesuigldinagnsnsdeasmsnaaiiu
deiffuslnalvinrmiddyuasinmduiusiu dasemsinauladondouarldusmadu
981984

wsesileflilunseansmsmanauuuysannslutiogiufinnmeainuais s
Fena3esiion1sdeaisnisnann (Select the communication channels) nisneda Asiild
denmumnenelfuunanieriuiefnssudieiAnnswanidsududmioudnnsves
fuilaa GedsiiarlidomnumneazUszneumeiniesiienisdeaisnisnainlugiuuy
s 9 fieazdondeeluil

1. mslawen (Advertising) Wua3esdion1sdeansnismataiiluiisnuasunsvans

Y

fign TuguuvuvesmsaeansiiteliuhalafiviliiAnnsvienaznsyduliiAsmgfingsums
o Hunsadreinsindedeasiunsnansiast (Brand Contact)

2. myvelagliwiingm (Personal Selling) Al n1sdeanIMIINITMAIALULYAAG
soyana LunmseuuUdesasEieltetuune Tnefuneagyinnisnssdulingudde
Whmnededudvieuinis

3. N3dEsUN15Y18 (Sale Promotion) Wufianssumng 9 MensRanTiSavina
LT ingUseasAraenITIIUEY

a. mMslimuazn1sUszduius (Publicity and Public Relations) 1un1sieans
N19N1IRAIN MIESRANLELTLSInNsweLNTT S Aeauesng Tiiedeatiuusen
YUBY

5. M3AANANIIAT (Direct Marketing) 1funsdoansmsnsatugnéntvane Lile
wrlfAnnsnovausasinnsinaulate daduniosleildsumiuaulanniuuasdl
miﬂizqﬂm‘i%’mﬁmammqmiﬂmqﬂiwa%u

6. NMSIANINTIUALAMLAZNTAS9USTAUNAL (Event Marketing) amaensitnld
Tinsafiuanu (Sponsorship) kagn153nnaNssudivety (Special Event) \ioasenuaula
Tnensdnfanssuiay unsdnnanssuiiosdins vieustninvhiuduimwile deules

axduAiuAInIsundatu nMsidnuaglanuiiunsdudn nsadenmdnvalndduivaum
nsalsraunsalsiuaua wagdmiedum

LulAALNgINUNISAnaUTaLEaN
Schiffman (2010 19LUA@1 MBaVa5, 2558) NA1IIN NSANAULAABNITNTLYING

'
[ LY v

alunazuanseendaurewusinalunsindulalunsdenduiuaznisidildusnis nns

)
= a

HONATIAUAT NM5E123 NMsUIsuiiy wazReulung q saudeduiuRuidesans Tunns
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Usziliura ansadnlaann suauiila (Cognitive) muausan (Affective) wagau
wgfinasy (Conative) vesnsdndulatiowantu aonedestunuideves affensal nes
(2558) fildAnwesiladeiidsnasenmdnvalvesgsisansmsdu nsdlfnw: anennsdy
vnen weshd flasansdnlvgiimnudniusionisiuiaelawananthelavanlngsom
oglusziuann wagnuinglasasiviidehlavananiielavaud iansuszinana
uaziAnnsdadulafesnsiumafuusnenuesndlussfumnnian szideriulawan
nthelavan asduanibisuitnnuduaenistussduniidlon wie Full Service
waziilowiulawananiislaanyinliiusienuasanaueiiagldiu uandiifiuinde
nanauda (Billboard) videflanssauzyiliiAnussgslanagnszsunisiusilosiosnisadranan
senusiefliuinsldilued1ed Teaonadosiusioun AsluAvadin (2548, u. 29) nanlih
qﬂmﬂiﬁaL*ﬁuﬁ'ﬂﬂé’wﬁﬁgﬁ%ﬁém%waﬁiam'ﬁﬁﬁy’umaumﬁﬂizLﬁuwa ns3u3znshiusnisves
wifnau ilesannminaudenusing o Afldnifeadestunisdseuuimslviuigni i
fuliuins dslidnesdugnéniidianlduinig vieyaradu o wiinauuinsiinaydl
AnantATignAlsnunazduansinnuuinsudwiilriEnfnaudseile

nszvunsindulavesuilan (Consumer Decision-marketing Process) ity
AeuT e 5 duneu Tneflswavidensad (Kerin & Hartley, 2019, u. 128)

1. M33U3NeAIUABINTS (Need recognition) nszuiunsindulavesiusing ag
Suiutuileduilnasuiisaudonis fsonmasduanudesnisfiiniuniely

2. maumdieya (Search) ledfuslnnldnseuiindsnudeanisud awEusunis
Fummisnisfiagsilianudosnisfinanldsuanunela nsdumenaasyinidulag
TR g 1NTINgT WseevvRainisiinnunetenuiasnsimszideya

3. MsUszLiuNanI9a9nea1e (Evaluation of Alternatives) MmN TuReun
Aumndeyauds fuslnasesimsUssiiunavadensine q Mdululdnounsdnduls Tu
Fupoutlfuslnadesimumnausinisinsaniierlidmsumsussdiua

4. Mo (Purchase) ndmndunsumsUssidiunamadonuds tuseudelusios

EE

1%

Aulatnazdenseld avnnnisusediuiduiuiwela nszuirunisn1sTeazindulunis
aulave TutureulldsndAy dnmsnannlzdesaiuanuiianelaliungidente

EE

(%
o Y

AUALLA

5. M3UszIlundaNs¥e (Post Purchase Evaluation) Lileiinmssindulageuayly
TumeunsUssdiunailasuannslidudmieusnsiasinty auidnvesy

e
uslnandinedumiveluthududsddminnsnainfemsu insizdamanenistense
TUuazdadinananisuugiinedneig

321 U8UIIY
= g:v g" < av a ) < a o d' o Y
ANTANYIATIUL UL (Survey Research) LUUNNTIAULNDANTIIR YT
ol HaN105UIENTANTUYRUTINGMTHvRIILUTHY Tnggaiiunsideienany
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duiusvasiuys (Discovery of relationship between variables) lne3dguanuuuasuany
$117u 138 90 Andufesas 100 nauseehaililunsfinuduailuadedie gliuinng
ymlneildusnisvesaemsiulneusiiode fauudunoudlos Tanandauazineve
91938719 22 - 60 U Mviusvwinegalagldlusunsy G* Power 3 fio YWInUBINAN
semuegluszduUiunans (Input Effect Size f2 = 0.15) amaaaiadeuiiveuiuld Ao
0.05 (@ err prob = 0.05) W&waINITNAABUAD 0.95 [Power (1—[3 err prob) = 0.95)
Srunuvesulsdaszviosunuvessuusililunisneinsal (Number of Predictors)
Wiy 5 agldvunandudiegnedi 138 wdsntu §iduidennduitedneineTs Cluster
Sampling 3deudangudmeusenidu 2 Clusters fio 939 1 - 30 wopRNEY W.A. 2564
uay 1 - 30 Surem wa. 2564 iTeidodn dadesnuusznsluusiay Cluster fidnwae
yhluliunnsneiu §idefusegnsiineunuuasuamesuladldlutg 1-30 Sueu na.
2564 uagngaiivteyaiiedneuiidnaunsy 138 au lasilfudsdass liun nagnsdoans
nsnanvesatensiulvenwesieWs uwaviduwdsnu laun msdeauladenldusnisany
nsfulneuesiofe

wsesdleflilunsifununudeyafe wuaeunulidadanagnsnisdoasnis
nanvesanen1siulnenesiedsluaniunisal COVID-19 funisdeaulaidenldaienisiu
voufliuinisivinermagumoulilios Usenausie dwil 1) deyanillvesineu
WUUADUNNY UT¥NBusIg nA 818 a0MUAIMNNTANTANSANY 019 $1gla T1uau
aundnluasouni uazgiduun dwdl 2) Maruferfunagnsdeansnisnainvesans
nstulvewesiode lawn (1) sunislaan (2) mMunsdaaiunisug (3) mumsiiin
wazUsyduius (4) msuiglasldndnau waz (5) NMIIRAINTTUNABLAZNITAI
Uszaunsal Ineudseeniu 5 ssiumnutndetie dawil 3) AaruAeaiunisdaauladen
Tdusnisaenistulvnewesiee loun (1) nsiuitsanusienis (2) nsAumveya
(3) msUsediumadon (@) mdnavlauarldiusns way (5) weRnssundinstenasld
U313 eramdunuuinesdnUsesnuALuL Likert scale 5 54U fidudauuuasua
gl 3 iudlensnaeuauiismsweien léfuiauaenndos
JEINTIENsTemaNiuingUseasinisideaiea 10C (Index of Item Objective Con-
gruence) o8l 0.99 wdsntuifeldiuuvaeuaulunnaedd (Try out) funguiid
dnwauglndifssiunguiiogns S 1uau 30 9a neunsiiutoyatiafiomannmvsaaies
fio Tnernduuszans Cronbach’s Alpha Wiy 0.84 {AdeTinsesiteyansidelagld
TWsunsudusagunenitumes wasvaaeuauufgnunsideme abranduiusedaieiies
#u (Pearson’s Product Moment Correlation Coefficient)

Fradunurndeya lumAdetud fifeldsuiunaiununadoya laedis
mseniuany el 1) thuuvaeuauitdunsmageuluvaeuauildlunaaosd (Try out)

'
1 =

funguianwaglnalAesiunguiieg e 31u7u 30 4n Inensnaaeunguiosunitisey

q
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TndiAesiungushonsfiendeglumnsaymuriuas liievnannmusaadosile nunns
weAnudedeldvesuuuaauany (Reliability) 289 Cronbach’s Alpha lékansvnen
anuidertiureauuasunuInngufeg e duuuasuanlusuuuueoulaitum
n¥sntuidelads Link wouaeuauseulatilussnguiliuinistonediedosduly
Useine Air Asia Thailand Club wagngusiunanuveuluswesiede lnsudinisiiunay
Fete nauaz70 ¥n IIdeldvihammnevenueynszilunnAudeyansidelasniu
Google Form Wuiidsuies 2) nsaaeunuvasunuesulatifliiuin ilonsiagan
auysalvesameuluvasUn waztheuafilaluiinsgidoyarmeisnsmaatiasely

NAN15IY

neifeasaiifunsfnunisidedos mnuduitusseninnagninisdeansnis
nanvesanensiulvenesieweluaniunisal COVID-19 funsdndulaidenldaienisiu
vosgltuinmsivinormasuaewiies fiseiutoyannnguiognsdlduinsenlnedld

v

Uinsvesanen1siulneuasiode vanavduazineavie 81g5ening 22 - 60 U wasidug
THusnsnawnduneudiosdiuig 138 au wwniasizideyanielusunsud5ogu §3de
lpiinsgndeyaiiessuiguasnageumaiumidelasininiiausnansiinseiteya

Wumisalesiail

M50 1: waneAady () warAleauuinnggiu (S.0.) venagnsnsdeansniinain
9998185 0UeLesewe Tuaniunisal COVID-19 Tngn nsgiu

nagnsn1sdeasnsnatavasaien1stulneuasioe ¥ SD. sau

Aunstawan (@elavanatenisiulneweasioWenvii
WUWIURIUN9TRIMIdasun15v1e (Yaravulan
poulatl) viedurgieuwes liAutfwala) 390 0561 11N

ANUNITALASUNI5VIY (NNSIALNSLUTUTRSIALANTTIAN
ey 19U Losleie Big Sale /3 0 UmarAITuLUUYNIs
“Quinilnelaiou” Tusian 2,999 un) 406 0.553 N

AIUNITIAUIILALUTEVIFUNUS (N1SEAYIILALNT
Uszandunusuunisesulal Buled www.airasia.com) 3.92  0.532 N
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nagnsnistessnisaatnvasaien1siulneuasios ¥ SD. iU

munsvelaglininau (eelasieninus anudilauay
AU UNTIRUS N1 AR avRINtT NI UUNY) 3.82  0.553 un

ANUIANANTTUNLABBALNSAS19USEAUNS (Wanelase
ATIUINNS “DUnDUNBUTINET 0% WU 3 Liaw” Tnsludy
IINYRILATARTINLESDTETUIAITNTINN) 3.93 0586 11N

I 393 0561 un

A15NA 1 wanseede (X) warAldeauunnnsgiu (S.0.) veinagnsn1sdeans
AsPaRUBIaIeNIUlneLasee Tuaniunisal COVID-19 Iaan1nsiy

naudegelilun1side fe {liusnisvilnenliuinisvesangnistulvenes
e anangaazmAe 01g5enin 22-60 U wazludlduinisfiauuduneuidios
szgzhalunsAnwazdnriludiusieusuinny w.e. 2564

15097 2: wansAade () warAnlonuunnsgiu (S.0.) vasmsdedulaiienlduinis
vosanensiulvenesiodelnaninsay

nsanauladanidusnisvesanenistulnewasiowde X S.D. S¥AU

AUNITTUITIANARINTT (Fosnsidenlduinisananis
TULDSFLB LRI NA8NSOUTL eI TULATAIUD VD
Werdusnniian) 426 0518 11N

Aumsaundeya (Aumdeyaaienisiulneuesiewdy
Huvnstesmseaulatwy Vulsdaienistu Facebook
newinsérsesntisediae) 4.05 0.535 %10

AUNTITUSLIUNILADN (UL UNILADNAUSIAIUNS
Tneans Instluduanenistulnewasiods) 422 0535 N
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nsanduladenldusnisvesarenistulnenasiode X S.D. SAU
anunseanaulakarliusnis Beduladenlsusnisans
AstulnewasoleiiasaniAudYvIIa199915190U
Tdenvainyiane) 422 0539 N
AUNGANIIUMRINITTauaz1EUINIS (uaglduinisans
nstulnewasiodeg1dn) 410 0577 N
33U 4.17 0.540 un

1N 2 nuihmsdeduladenliuimsvesamenistulvenesied@s Tasam
swagluszduann (X = 4.17, SD. = 0.540) lneduiiilAadoanniignfie sunsiuiis
ANNABINTT Bgluseauan (X = 4.26, S.D. = 0.518) SuAUaRHTWIUIYINU A AIUNTT
Uszillunannaidon aglusedvann (X = 4.22, S.D. = 0.535) uag sunissindulauagly
U35 (% = 4.22, S.D. = 0.539) Sudfuanu funginssumdamsteuasliuins oglussdu
1N (X = 4.10, S.D. = 0.577) wagdudugnvneg Aun1srumdeya agluseauunn (K =
4.05, S.D. = 0.535)

nausegdlngiinsinduladenlduinmvesaensiulneuesiews lnann
sufidnadseglusziuinn uazilefinnsanisesduszneulunmees nud ngusegis
dulvyfdediolulufimmadeatueglussduinnits 5 fw Tedwidanadoinnilanfo
AIUNITIUIIIANNADINT SUAUABIHTIWIUVNAY AR AuMIUTTEIURANINGRN wag
srunsiaaulauarlduins susuauie sunginssundinstouarlduins wasdusu
gnvnefe AuNITAUMTaYa

NSNAHBUANNAFIY
AnwduiussEninenagnénisieansnismainvesatsnistulneuesiodely
anunn3al COVID-19 fumsdindiladenldanenisduesiliuinmsivennmeiuneuiiies
Uauenan1IdelaeltadAnanduiusiitesdu (Pearson Product Moment Correlation)
dlevnanudiiusvesiiuys 2 sailidudasyseu loun nagvdnisdeasnmsnanvesane
n1stulnewesiedsluaniunisal COVID-19 Usenaume n1stawan N1sauasunIsve
n1siivnkasyssmdunus n1svglegldntnau wazn1sdnfanssuirbuwasnisainag
Uszaun1sal Aumsdedulaiientdusnisvesarsnsiulnauesials Usenaume n1ssu
StapueBINs MsAuteya MIdseumaden nsdndulanasliusnis uasngingsy
nismsdeuazliuins uasnedeuauuRgIuNTIde Fnsedellil
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A15NT 3: NMIVRAUANNFURUSTENININaENSNsHoasNIRaAvesanemMsTulnewes
wigluaniunisal COVID-19 fumsanauladenldanenistuvewliusnisivinemeagu

=]

ADULLDY -~ -

b G . > O &
< = @ 3G & G =
Erc |Sc |55 |Z& |32 |2F
. % |2 F |2 |8 |EE |ES
fuds 2@ T o L Z e e c @ & 2
i e p = = c 5 ﬂg —(_D: s G
< « c G = c &

p «

<

ﬂaqws‘ms?‘%amsmsmmm 744%* 669%* 693%* 6947* 730%* 798%*
ﬂaq%ﬁ‘ﬂﬂiﬁ@ﬁﬁﬂﬁimaﬁﬂ BH1T7** 551** 579** B517** 591** 662%*
ﬂaqmémsﬁamsmimmm 676 515*  508**  .621% .608%* 642%*
ﬂaqmémsﬁamsmimmm 570%  508*  554%*  535%*  489** 6117
ﬂaqmémsﬁamsmimmm 5736120 625" 604%*  601** 687**
ﬂaqmémsﬁamsmimmm 615%  BE7* 577X 570%*  587** 663**

INANTIA 3 WU IEAMTINaYNSNNSERENINIIAInvedaen1sTulvewes

wwggluaniunisal COVID-19 danuduiusiunisanduladenidaenisiuvesldusng

'
o w aaa

fiiennimeunewiios luseiumn (r = .798) eghadituddymeadanisyiu 0.01 il

AMUTILAEANERY
nagnsnisdeasnsnainvesaenisoulneussiedeluaniunisal COVID-19

fanuduiusiudaauladonldamenisdu sunissuifannudesnisvesilduinsdivi

o w a [y

omrsunaudlos luszduinn (r = 662%) agaiitedfymatindiszsiu 0.01 stalunm
JIUUAZANEY DY

nagnnsieansnsnainvesansnislulneuesiedeluaniunisal COVID-19
fanuduiusiudnduladenldanensu sunsfundeyavesiliuinsiiviheniaey

'
o aaa LY

AaULIDY TusEAULIN (r = .642%%) pg1llud AN IERRTISEAU 0.01 NI UNINTILLAY

]

ANYDY

nagnsn1sdeaIsnisnatnvesaiensiulnewesieeluaniunisal COVID-19
fianuduiusivdndulaifenldatenisiu aunisussliunanadenvesylduinigm
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v o [y

Me1nFpIuneuies Tuszauunn (r = .611%) egildvdAgnsananszau 0.01 vl
ANTIAEANERY
nagnsn1sdeasnisnalnvesaiensiulnewesioeluaniunisal COVID-19

a

fmnudustusiudnauladenldanenisiu sunsdaauladentivinsvesilduinisiin
omAsunewiios ussduinn (r = .687) sgailifedfymeadaiisseiu 0.01 salunn
JIUUATNNY DY

nagnsnisdeansnsnanvesaenisoulneussieeluaniunisal COVID-19
farwduitustudnauladentdaenstu funginssuniendimsteunsliuinisvesy

Ttuinsivinennimeupeudles Tussauinn (r = .663*) egalitudAgynisadnnszeiu
0.01 NslunmTILLazA N DY

2AUTIUHANITIY
nguogedulnginisfuifanagnnisdearsnmainvesaenistulneues
wowdeluaniunisal COVID-19 fumsdaadunsvieanniian drumsdaduladonldas
mstulneussiods ngusetdulnglnrmddyiunssuiienudomnisnniia
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Abstract

This research aims to study 1) movie viewing behaviors on Viu (Thailand)
platform of Generation Y (Gen Y) groups in Bangkok, 2) their movie viewing satisfaction
towards Viu (Thailand), and 3) the relationship between the Gen Y group‘s movie
viewing behaviors on Viu (Thailand) platform and their movie viewing satisfaction
towards the platform. This research is an exploratory research. The study sample
consists of 400 people from Generation Y group aged 21-38 years old. The data is
analyzed using percentage, mean, standard deviation and Pearson’s correlation
coefficient, which is processed using a statistical package program.

The results show that the majority of respondents are female aged 19 to
22. The majority of respondents’ ages range from 21 to 26 years old. They have a
bachelor’s degree or equivalent and earn no more than 15,000 baht. Averagely, the
respondents watch movies alone on Viu (Thailand) platform on their smart phones
less than one or two times a month for one to two hours each time. Most of them

watch comedy movies for fun and entertainment. Regarding the respondents’
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overall satisfaction towards the platform in terms of its product and content, their
satisfaction towards the fact that they are able to switch on or off subtitles when
watching a movie has the highest average score, followed by the content variety
and interesting content which correspond to the needs of the viewers. The respondents’
overall satisfaction towards prices is at a high level. They are satisfied with the 99.9
annual package with 7-day free trial (calculated from 1,199 baht/year), followed by
service prices, which are worthwhile and appropriate. In terms of the respondent’s
overall satisfaction towards viewing convenience, it is rated at the highest level.
Their satisfaction towards viewing convenience, due to the fact that the movies can
be viewed anytime and anywhere, has the highest average score, followed by their
satisfaction towards the fact that Viu Thailand is an application for people to watch
licensed movies/series. Regarding the respondents’ overall satisfaction towards the
platform’s marketing promotion, it is rated at the highest level. The satisfaction
towards the fact that the application offers a 7-day free trial to them before their
first subscription has the highest average scores, followed by their satisfaction
towards the fact that they are able to subscribe to Viu service along with other
services such as monthly or top-up phone packages or with online gaming subscription
services.

The hypothesis testing results show that the significance value is 0.695, which
is greater than the level of significance at 0.05. Therefore, it can be concluded that
the respondents’ movie viewing behaviors on Viu (Thailand) platform is related to
media exposure. There is no relationship between Bangkok Generation Y group’s

satisfaction towards movie viewing on the platform.

Keywords: Viu (Thailand) Platform / Movie Viewing Behaviors on Viu (Thailand)

Platform / Satisfaction Towards Movie Viewing on Viu (Thailand) Platform
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Abstract

This comparative research paper focuses on the effectiveness of Instagram
platform between Instagram Photos Ads and Instagram Stories Ads on Disneynew-
world shop. This study employs the Quasi Experimental Design Methodology to
collect data from Instagram advertising and compare the effectiveness of two
features: Instagram Photo Ads and Instagram Stories Ads, which will collect data
such as number of Reach and number of Followers. There will be two campaigns,
one on weekends and one on weekdays as well as during the festivals.

The quasi-experimental design used to compare Instagram Photo Ads and
Instagram Stories Ads revealed that Instagram Stories Ads were more effective
features for increasing the number of reach and followers, and that the advertising
period was weekdays. While Instagram Photo Ads are more effective in terms of
increasing reach and followers, such as building engagement through Likes,
Comments, Shares, Save Posts, and so on. As a result, we can conclude that both

features are beneficial in different ways. Both must be used.

Keyword: Platform / Instagram Photo Ads / Instagram Stories Ads / Reach / Followers
/ Engagement / Collectibles
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lefiouazinevigdiaueaulatagiududuy lneanizlungy Gen Y uag Gen Z uag
(3) Usnstseiueeulatfiunsvansluen@eu fegradu uinisndeund (PromptPay)
Tudszmalneiazmnuazdanuduriaglilugsia

Y]

na1n E-Commerce lunguuszimaia@aiiunuimdidglunisvingsiadagdu

Hosmnuginssumsteduiuaziinisvaindugnédusuanidnstenseseulaiiny
Tneamglugaedifinisszuinlain 19 lutad 2564 \Juduun Usswasng 9 Snnsdenanad
areasInaUA Audnsa wagiuemnseng 9 deslavinislugisesnisdenai
vuzdingugnén fuilnafinnusisanslunisuilondud wasuimsey vilinistodudn
LazU3Mse 9 iuesulavBuiiunuimnniy

feudiviusnldlannugunedslanntulianuaulatunuefisniinuesiusey
dieaseenuguminle susfisnenansaraudswes mimny iedufitisaiunidnu
wifnazgnuasindudedidanse uluigturesarauunstunduiyadunntu Tnaenis
mudeinslunainfifanndu wilrnanavevesezauinsadswonmeunudes 9 an
g’luﬁﬁjﬁl;ﬂa WGSN finaniia Youth Nostalgia 2020 (81984 creativethailand.org, 2565)
fitoyathiaulavenguauiuliaauivad mdsfundulumvesazautuluseluoinidie
Prwadennugy nslinaiuAnssueeulay maiduny uwaravauvestulusn vosavas
fadrsnnurmadnlavesiazan uazdsadsnnuidniidnfnumsedludodin uhinan
awshulualvy aramsssunariagdlidnasanienuaudonduinduesasayas
519  Tiues arwgumednlauagsesBuitunnguulunimnaderildudmbufuuags
1esANFUTRYATINTN

mnFouiisuesazaniunsuilnaduiuds veazaudnidunisuilaaiifivemy
nindufviindu 1 Wesnmsuilaedumgulneuslnadeideltudivunly wilumandu
ffu nsavau fio nMafuinudsmesifinuamedela (Vita, B, 2017) aanatnasautls
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IpfluAiigadnazauuniieed1ufin uilsmelinguaniasan uazinisgevieiioaing
namlsvesduduiatu 9 iWumileu Passive Income Tugunuumnily

[

ngAnssuveaffuslaadsululnesutovemsesulatifiuinniu feilemgna
paeUsemsliiasfuanuasmnaus lifesiunsenluiud aunsadsdeldnaon
24 $lus hidessonanUnvesinsassndudmerudnmsd viliigsiavans q gsietiag
yeAudlugiuuvesladifivstomnaien usosuladfsdudndesmans 1
unaavesusng 9 vuosulat Muflimsduaiumsue uasiliuslnnannsododudn
Inanuanstomendeiy

Tuvaiziidelewanesulatiudnnistaduddyiitielvissiasg q flomadds
Fuslaaldunnniusidey Tuusasunasmesussdigaiiuiiuandnafusenld unanvlesy
ooulatusnanifislenaliifugsiond Sufialemalrituguilnaiifeanisaumaniisa
AuvnAumiinuesiesnslasindnnnuiu

uwanrlosuBuanunsy (Instagram) uneundinduniaigaulutagtusiualy
wnamesaiiiansindedeans uazdmantindsysSuruiinoseine saulluienstons
ooulatikuTosBuamunTL InsgnsiinIsnanuLBuan LIy aunsassyngu
Wwnglaegetany ilrlavanainsadifgnailifoutnansanuaunenises
filavan sidansndentssnnnguidhvengld wu msdide we ey anuauls
LazassauAIUTENALAYSEEE AN TN aum LA LAB NN SR sEvaanle
Feflwesduamuns ane’ \uilaefiddaulianumlawaglduaudeuuegrann

TudagtufigsiafuduiunnZuiunnlitomiBuanunsulunisinmann
visonslawaniodeasludinguimineldegnauiugmuaudoinisvesivingsia wu
Feafud1u Disneynewworld ivinisunedudiesulatiiiuwnanesuduaniunsu
(Instagram) FaAuAr8351 Disneynewworld awsliuAufuseiny veuau uazvatdyay
fieafusinsauRatd wasdumaillidenagnamainvats ity finnes luwa
Tunasdu ndesnuns warvesduinzeng o

s

Jagudatd (Disney) Iosumnionogaunivansinlan medaddldndnnsau
sonuldiduiinand1 uazdeutnamannvans waneAuguamnina vnde Ieiliadoss
Huiifisuuaufanniuil The Standard Culture (2018) éndmd1 nisguann 2eari fatld
Aomiguituszauaudide wavansnsaduitandlituauidans e dunaauiiun
Mg nsu Maassauaun wasnsaisazasiifiendnual eFeaduiin
901 Sehliaudvesiatdduiitden wasluiidesnsveswnuagiaiisimilan
%14 Disneynewworld 1usuanevesazauiiiensuiais dnuuutemsumaniesudua
AUNIY (Instagram) Liiesteanaien JesuilaUnyTvawiud 2562 lnewiuwiedudnfiie,
fundguiaddidundn d3Guaneuveulunmiguiald azanduiifentuiadd uas
thingmsnedumiaiieduiagiu Sedufivefdnivgaududuiifetu g
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a a 1 v

fadld Tnedagiumeiuniignungugniitureunsiguiatidvainraanguiiinunde

9 9 Y
Y @ 1

dguAmueureu tnengugndniudsentdidunainnanediteny wingugndaulvg
yosmeusinanidunguandnisvinuluaufisioindon Aanudeveulunsdenm veu
avanfatle IngAuiuesiiu Disneynewworld SigUnuuiivainvans 1w vedazauyUselnm
#nines (Figure) luma (Model) laaais@u (Resin Model) gnuiadisle (Snow Globe) nags
pup3 (Music Box) Tasaruupnsaidludufaguassa sauludsaumennueddudi
(A Rare Item) 9 seAuUTIATRsAUA W SzLnTIninesTideussamdndes Tuaufman
fitu widvnaudnButumenn (Rare ltems) vidolanuanluudn (Discontinued Items) 9187
Guaa?mé"mfjuﬁqﬂa'n%ﬁiﬁmqﬁuﬂ'j'mmﬂﬂamwwh ilvinguidvanesiuannum
Audnguianarilutemsesulaviiniy

Tuthagiumshuiinsassuaudfiinnamainvans uazinisasguihesinesves
gnéegsaiiane ieRganmaulaliiugndn Tas¥w Disneynewworld 1Wusuane
YosaranfalduLLnannoIuBUaRNILNTY (Instagram) Lilegoanahien wazdaldipeyvinnis
TawanuuBuanunsy i3 Disneynewworld fiffinnussnundauan 8,747 au uay
Sufienudoansiiasfisduaugianuannishlavailueded amadidanguidhmne
MaLingengAnmN Wagnsiiugenve

Ugymnlunsive

1 Uszdnswaannnislawaunssulatiuuunennosuduaniinsu (Instagram) 5e1318
n5twadsunm (Instagram Photos Ads) waduan1nsy @me3 (Instagram Stories Ads)
peduaumsnfadusengls

2 Usgdnsmannislavaneouladvuunannesuduaaln s (Instagram) 521ina
nstwadsunm (Instagram Photos Ads) waduan1nsy @me3 (Instagram Stories Ads)
Ao nugAnanudueeals

IUILEIAYDINTTIVY

1 dlefnwuasiUiouifisudszansuannnislavanssulatvuwnannesuduan
WNIUTENINNMIINEATUAM (Instagram Photos Ads) uagduanunsyl @ne3 (Instagram
Stories Ads) ves3uIevesazan fads meldded1u Disneynewworld fidsuasasiuiu
AfahR

2 iefnwuasiUSeuiisulszaninaannnislavanseulatuuunanlosuduan
WN3Y 5¥nIeNsinadgunin (Instagram Photos Ads) WagBuanLNTy @ne3 (Instagram
Stories Ads) ves3uIevesazan fads meldded1u Disneynewworld fidsuasasiuiu
;ﬁo‘?mmuﬁﬁ'uﬁu
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YOULYAYDINITIVE

younvasuifeimaassivhiude “Wisuifleulsyaninaninnislawan
pouladvuwnanloTUBUANIUNTY TEVINNSINAATUNN LA BUARUNT #RBS VD93
Vevosazay faild neldidedu Disneynewworld fidswasiod uaugidnde wagdnoug

Aasuiiudu” Inedideazyinslavanuulnaniesuduanunsuludingudiegie viail
Avpazimuneuaulavesnguiiegnianuaulaluduinguiadadundn

HUNAFIUVDINTTAY

1. Us¢anBHaaINNI5 e TULLNaANB SUBUAR LN TUTENING N5 lawauUlnEs
JUNN wazn1slawan UL uuduanunsuanes dauuunneiaiy

2. Usgdnsraannnislavanuuinanilosuduanunsuseninamslavanwuulnad
sUN uaznslawanJULUUB LA WA TUARDT TUeTusTIUAT WagYIanANIatiaLLAN
RN

wurAALAzNuneata

wnAnieiumsaareruAeddsia (Digital Marketing)

msdeensmemanann Hudsiigsiauasesdnsdaiufiodaaiudud uasnsuins
Tudangudmnglunainvategukuu (Kotler, 2003) W nsdaasunisune n1svilean
Tusuuvudesenlay wu delnsimi dengnszaneides dontldofant man wwluvws
Featufianunsninismainuuderdvialdiguiu lnenisvhnmssaauudedivadudums
doansrhudesnesing  vuunasesuludeaiiie Wislringuidmneianssusiina
e waliudinlalinguidmneifiansnevaus sanaingUszasdvegsia dansvinis
papludlagiiufimetanndsdunnity fasfstuldideiiogsia vieusdmdu dudu
NUNNIMIRamEIUTeeRIvialuman ﬁy’qﬁ%"aaﬁﬁaL‘T;Ju?%aﬁmm5513314@1";@1460@@;3’17{1%
yuld SeiliAnnisdomsuuuasma Snvdianunsadomstugninusaryaealdags
dowiles FeteyaunzaruAniiuing q dldannisdearsoanlugnéudazyanatu
annsadunimundeliinUseleviganiugsiale (Wertime and Fenwick, 2008)

wnAnfsdumslavaniwdedda (Digital Marketing)
Chaffey D. & Chadwick, E. (2016) nanyin mslasanniudenisa Funsaeansrnuiom
(Content) unAedsruaaulal] wio wnannesuse 4 vuldeaiiie Tngldia3osdlofiuan
FnapuAIIINZaNTR S TIRe N sHAR e avan iteDalemalanansailusiufausiug
funguidmnglsinniian

myvinslawasinudendvia [Wunsiliuslaaiaujduiusinseuusus s
mevhlaanuudedivatuionihmuglufunagninismusunisynisaana Sl
Yagtudedsrmooulatldumdieivinlnddsfuslanldie winusudidsmsiosnsuny
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a

syl e layantuiUsednsnin (Vtacecommerce, 2561) §9n15v0 WU

dofdviatuaninsafimuningusrasridenisiaed1sdniau Wy n1saian1sius (Brand
Awareness), N394 (Reach), Nsild@iusiy (Engagement) “1a* (Chawanthawat, F.,
2019) dsvinlswanlilladdafeinguszasAiiivseauser mevilavanliiiusydnsam
< < o w o < £ o 1 o Py

Juszwudidy  Indudesimuangudneg wassseznatlunmsvilavanlidaey
wagmunzauiuLwaaesufinan  msvihlavaniuganainaniaiulsyaunadiiala
nitutieiusssun  Weanndugisnanfianunsetisainanisiuilituwusudldesnad
Usgdnsnm  sadsansavinlusludu wisouaugitewluganainaniaiiueg @i

WanyarvesdufUsesunanialdl (Ad addict, 2021)

a = (% 1 s a
B UIARENYINUNT EL&BEIA']N']HLLW@G‘IWEJ 33 BUANILATY (Instagram)

BuamunTi (Instagram) Ao LOUNALATUNIEATN LAZEIUNITOLAININIAUUALIIH
Trtu Bnifadaurmdonfugniaunsusafudduliiusunmieiiawes (Fitters) gl
Ideneeamannuaneduanunsuiieifutesmslmidndomdunisdeas wunisuvs
sunmruAietedsauenulat (Social Photo Sharing) Fsduanunsuniuiigldemudy
Fusui 2 sosaananileln IevihlrBuamunsunaeduunanie suidnyhmsnaiades
yhmslawanuuunantedud msedivannvansdeamslaihandumslavanuuulnad
UM (Instagram Photos Ads) #3an1slawanuudununsdane (Instagram Stories
Ads) sallUisineslmletne Reels (Instagram Reels Ads) Saudazilwesiinulanau
funnsafusenly Jusgiuingusyasd uasnadnsiFesnmiluld Tnenisvhmslawan
usiazgULUTRsBuamUNsHaTUTINg oguLTIReds 1 Tudnuasiunnssiunudnuas
vostwediun fall

1. MslawangUwuunisinadiunin (Instagram Photos Ads)

frinlawanansnsadenvuingUunmilanzaununadeanis saluisaunsa
Avuangutimngld Wy s e 91y aaud saluangAnsy uazmnuala
ez fenguitmneifianuvey uazanualandeiu Tasnsvinlawanguuuy
Tnasasiuaonunsnsenininadveanguaniiildnumasdanuuuin TnenisTawaly
sUwuumstnadsy annsafvuainguizasdlunsvinlasanldniigaluussamn o
s Wdmadu nsasenissuiliuniuusus (Awareness) n1sinda (Reach) druaug
dhasilnsld (Profile Visit) msdufinlwadivinnslaman (Save Post) nsildusu (En-
gagement) ABUBSTU (Conversion) <@ salulvansaunalignamvainvane 1y
nswananavedlaiva Impression NMsirdsnaudviang Reach nsiinwulnslng (Profile
Visit) $1uaunsnalan (Likes) 91urunasisus (Comments) 31u3uuws (Shares) wagnis

v =

Guiinlnadivegdounds (Save Post) wagdmuiugRanuiiiiadu (Followers)
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2. NMSIAYUILUUBUANILNTNAADT (Instagram Stories Ads)
mwvilavangUuuuduamunsuane? (nstagram Stories Ads) annsailgivia
Tawangunm lefifiarmenlaiifu 15 Junit videvhamaladuuuiumiihoeld Tnends
niimslaanud lavanagunngduseninaigldeuidddifinesanss duilvngy
Wmneluddnaadeanuludiud lnenislavanluguiuuduamunsuanss (Instagram
Stories Ads) Huanunsn fmusingusrasdldogamarnvans ldtasndu msadnssu
$VuAuusud (Awareness) n13inis (Reach) ma wiinislaanuuiinesilianmnsoifu
uansilauan (Engagement) wasngaidmngld msvinlawanfiaesi fodnduisieen
Boufigaluussayn 4 Meef esndliuduanunsiilaninniiededulifiaosa
poTNNTU WazINMsAIPIBNNNIASINERlTNUB N TIaneS lilevinnsueFudn
Tioyaiiinsterefiutuaintominisléfiaesil (nstagram Official, 2020)
nsvhnslavanuuduanunsutu Sdesmdliidenrannransines dsduegma
mmmmzamm?ﬁ'aL,Laz*?mqﬂﬁsaqﬁﬁuaamﬂwmﬁu 9 weAn1SvIlawaI[IU Instagram
Stories Ads tuHuflaesfiannsadnfagnénldfian wud1 fiwes Instagram Stories s
Wiuladusgrann LWS’]%’]ﬂ;ﬁ%’ﬂﬂuﬁﬂaﬂﬂﬂwﬁma% Instagram Stories L‘ﬁa@ Business
Account iitevhmstereaudn thuandidiuidnnad feineiduamunsuaned i
dvswasionsvigsnaluegreswn (Thanachot, P., 2022) nMsvlawanuuunannesudy
anunsuifnesivanvanglidenld lnsusasfiwesAliuszavdnadiunnseiusenly
Juagfufrilavandeansagldnadndlugiuula sufsnisdennduidmneiiane
A uazidensreznainzauLasAnaniunsylsvarlusuuuusanat
JoyaannnaInuazaounafduan un I Buanwnsuiigldnuunnndt 1
fudueilunnifou uasiimulnafaneini’ 500 Snlwad Tnsnduauilldouman 1 tuae
fongagsening 25 - 34 T uaznguiliauses anfunguineeysming 18 - 24 U Jag
Tgaudulvaidnldanuduanunsuludiaiusssuniuinnitifunga (Wisetwongchai, P,
2020) Htauddlualdnarlungalufunisinieu viesenluvhAanssudu q uenanu
fi yilinsvinlawanuuunaniesy Instagram Turaetusssumannsadifenguels
snnnilutisiungn vazfivaanailunsilavanfifnanuuunanesuduanunsy fe
439 11.00 1. - 13.00 Y. wagdad 19.00 U. - 21.00 u. dwalvinisidenyiszeziiallunis
Flawanfdudnuilsdededdylunmshnsnaneeuladliiiussansam

a A . ¢ v 1Y)
LUIAALIDY Seasonal Marlggllng ﬂ@fﬂfl 301 §GI@'W]LV1W13=I']3ﬂH§ nN1|

nagmsnilsiasddumenmsnaalsidusesilutisszoznasudia dudmane
wusuilirsnaiflunisvhinsludu fusenns vieusudeonaudnlsl 1 esnguilan
oglutiananiifiosduineldiiu (bangkokme.com, 2021) wu Tutisngru Fiisududides
14 1dun su dorfusty soaviyn Budu Tutasngrumn wiilulssmdlnsoiniammnag
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Futhedu q uitremtimumauasRowis daisdudedd Taud Tatumin alundu Hudu
Balkhin (2021) naa@la Seasonal Marketing 3ndumsnaeiiAeatasiuiramaiungs
fues Tngionnglutiananaiisuniedesiulfinusssegananaiuniaiing vio
WA eeTeuEnlgariudutunaniasnani variivusuing 9 weredy
Foamaideulssonsuaifinavilinduandifnanuaula Meduusudlingneusnaimi
denszdulitinisnensiluglutugamaniafiauding Adivhlinaniatungafiy
fiauiudusaziiaulafio nsnnudalseRulssadedawesiiddu dennusng q 7
Aeatestumaniatungafiawifegimnuisinlinssduligeuiinsdusiedevesmniu

Y

szaiaun19e
ZLANUDIIUIAL
ATetulumsiseimeaes (Quasi Experimental Design) Tnewd3euiiien
UseanBranIslawansenIan s e uuMnadsunIn uagBuanunsy anes 11Maes
yudifidnfe (Reach) uswauannnd way Fwesluudiffnniu (Follower) fifindu
1nnIfu saluBsnsvinlawandia 2 ghanan 2 wALLUEY ADNTlaIaITE NI TUSIIUAY

wazgasnan1a nsvilavangluuulafiauseansualaaian

Y

LANUBIE

Joyamslavanuuunaniesusuan1un sy (Instagram) Ukuunislarsauuulned
UM (Instagram Photo Ads) wagnslawaniuiuuanas (Instagram Stories Ads) 21
Teslainusavsuadifunnniniu

inesileflilun s

vmstdelaglfiedesilelunisasune indesflaweniuisaesiined Ao Facebook
Business Manager 1839911 Instagram wag Facebook iJuuisvluiaie Meta wuieafiu
Joillfiedesdlelunmsiiudeyamilou Facebook

ngustmane

maiisendail wflunsmeaeuiunguitmnefifmuaies Tngagsadu mae
LaENANEN 018339111 21-65 U ondvegluuszmalne wazdunguauiiinnuala 1A
fun1spudaild vesazaudadld Winines luna naesnuns saulufsnisaienin Aanssue
19 1 Jusiu

MaAUTIUTIMToYE

msvhiteadsd .unafunursdeyanislasansiuumanesubuaniungm i
a0silees sz 2 drssvezna Taemsvinlavanadedl 1 Sudwudiud 12 funaa
2564 f9 17 $unau 2564 uaznsvilaanedsi 2 andunsviilavanludianana lay
widuReusIuil 25 Suneu 2564 9 30 Sunau 2564 TnevinsmeaeunsYilauy
srovnmaieay 5 Ju Inelfeutssanmadeas 1,000 uw
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nsaguAnseideya

mu%’aﬂ%gﬁaqﬁmswﬁ%’au”am'mm%ﬁa Facebook Business Manager Liie
insiSeuiisunileesivu B31uiugldnga (Reach) war Ann1u (Followers) 11nni
fu sluBansi3euiiiou msvenaeunisilamanii 2 2a0an 5899 TusTIAN uas

Framana Insilevandisiny lausyansraningn

NaN153398
< - D 1. mslawauulnadzuain (Instagram Photos
T’::i- Ads) A5ed 1 Tudneiusssua
t‘;-; ! 9151991 1 HanTslawanuulnadsunin (Instagram
'Iﬁ | Photos Ads) Adafi 1
1-'-1'
. Ads Photos Ads
e - = Impression 46,462
Reach 34,523
S Profile Visit 1,443
L S " [-d
T e Likes 1,049
;;I':':::E:'_"“:‘::"":':::‘.‘.“‘:T:" Comments 8
Ai 1 anlasannislawan Shares 128
Uuiwaﬁgﬂmw (Instagram Pho- Save Post 455
tos Ads) A%l 1 Followers 176

31nM15199 1 wan1slewananusandanguds
mneledwiy 34,523 AU kaziinig wazilRnniy

(%

WAINLNTUDY 176 AUANNNISIlwNATaL

2. mMslavanuuduanLnsuanas (Instagram

Stories Ads) A5 1 TuPIIUSITTUAN
AN5199 2 NANTT WU UDUARILNSUENDS (INsta-
gram Stories Ads) A3 1

i _lud'lmlqimwm_ ‘ Ads Stories AdS
Ad 2 amnnslawanuusug Impression___ 51,460
AILNIUANDS (Instagram Stories Reach 38,494
Ads) ﬂ%’jqﬁ 1 ProfileVisit_ 1516

Followers 188
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- = 31NM15199 2 wanslewananusandanguds

a

mngladnuu 38,494 Au waglin1s uaslgfnnu

WALLNNTUDG 188 AUAINNTTIABUIASIH

yatlunislawanuusnannasuduanwnsy (nsta-
gram) ASIN 1 AUATUN 12 Suaneu 2564 de 17

e e Suneu 2564 Wussegnawianun 5 T aviiule

u i
pr—r———

T NReimMslawuUudUanILNTU @003 (Instagram
e Stories Ads) @nunsaindsnguimungladunnnii
A 3 Anlawannislawan nslayanuulnadsunm (Instagram Photos Ads)

vulnadsuaan (Instagram
Photos Ads) A%t 2 3. nMslasanuulnadsunin (Instagram Photos

Ads) A5 2 Tudandnia

M1599 3 Han1TlyaNUUlnaAsUA M (Instagram
Photos Ads) A3 2

Ads Photos Ads
Impression____ 28,390
Reach 21,069
ProfileVisit____ 765
Likes 418
| ) Comments__ 1
AN 4 AINNISlaTaIULDY Shares 20
an1nIuanas (Instagram SavePost_ 124
Stories Ads) ASa#t 2 Followers_ 148

NNANT199 3 wanslaiwanannsaifngumng

A va a

1991uau 21,069 AU wardinns wazlidAnauiuuInTuis 148 auainnislawanasail 9

< Vo1 o A o a a v ! < o
wiulainslavanuuugunmluasan 1 anansavisednsualannit inszilunisyi
lawanlugiviusssuniamnsadidengudmnelaidudununn wazanunsoasiseen
ARnaulaunTundMslavanluassi 2 Yaanana
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4. NSIAYAUNUUIUANLATUEADS (Instagram Stories Ads) a9l 1 ludaandnna
A15197 4 Han1SlAWUIUUBUEATILNSUENDS (Instagram Stories Ads) AN 2

Ads Stories Ads

Impression 27,070
Reach 19,798
Profile Visit 761
Followers 161

95197 4 wamslawanannsatifangudmnglddnny 19,798 au waziinig
wazdlgRanuifisanntuie 161 aunnnslavanael
TunslavanuuunanosuBuanunsy adefl 2 fausfufl 25 Sueu 2564 fa 30
Sunau 2564 Huszeznaiomn 5 $u andhildhfnesnslavanuuduamunsuane
annsadrdeangudmnglauinnii mslawanuulnadsunm wudediunsilavanly
adsfl 1 iflesonmilavanluguduamunsy ane Wuilwesfianmnsoddsndutinne
Iennndn mewgAnssuvesildnuduanunsuinliiiines Suamunsuaniunnniinii
Hinvesduaniunsy Jsdsmalinislavanlugluuuduanunsuaneianunsainnengud
vang uaziisgRneulsinnniinislawanluguuuulnad

d3UNaN15338

MMUszAvBranaaedlavaUuLNaTaTBAR LN (Instagram Ads) ¥ 2
as uandliiiuin msvilavaneded 1 Tutastusssun WssAndrasnnnd mslawan
adsfl 2 Tutramania Tasmeilavanlugistusssunndu nslavanuuuduamunsua
793 (Instagram Stories Ads) anunsainfenguimnglidusnueesiign fo 38,494
A BnvadiannsaifiusuudRnaailduniiands 188 au Tnsnniskengutimane
et 87y aoufl saluBsarwaula uassudsssnaifldlunislavaniivinfontuis 2 af
usluynanduiu nslemanluadedl 2 fo thameania aunsadfenguidmnelétisend
Tunslewanedsd 1 deutneann enadumseluisiungamania uasdutadlndUl
Foilringuidmneoivadlisneluiudsmesiidnu uaensadudisduieudniie 3
shlsinslemalundedt 2 Tdussaviuatoontnmevinlavanluadedl 1 Ssagulddni
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Abstract

Independent study on image Communication of Thai singer artists to abroad
Milli and PP-Billkin case studies, there are 3 objectives of the study: 1) To study the
communication and image-building strategies of Thai singers abroad, namely Milli
and PP-Billkin 2) To study the channels and patterns of image presentation of Thai
artists abroad, namely Milli and PP-Billkin, 3) To study the soft power of Thai artists’
culture abroad, namely Milli and PP-Billkin. This study uses the Qualitative Research
methodology by Documentary Research and six people In-depth interview data.

The results of this research showed that in the communication and image-
building strategies of Milli and PP-Billkin artists, the narrative articles were written
in a coherent manner. Multiple symbols are used, allowing for a greater understand-
ing of a variety of perspectives. Various elements that represent individuality are
used in all situations. A variety of language is used to write lectures that can be
attributed to the persons along with mentions of the persons involved in the
incident. Relevant hashtags are inserted, as well as links to different platforms,
detailed postponements of events, dates, times, and locations. In terms of the
format of presenting the image of Thai artists abroad of Milli and PP-Billkin artists
through platforms Instagram, Facebook, Twitter and YouTube, the image format is
presented. Text format, video format, Short video formats and link formats are
based on interviews with fan page moderators used to communicate between fans
and fans of singer artists. Six of them found that fans were fascinated by the artist’s

singing voice and then followed up with the work. Therefore, it is felt that all
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singer artists are friendly, approachable and supported by purchasing products that
the artists serve as presenters, as well as the brands of the artists themselves.
Additionally, for the T-Pop industry, the artists have made the white nation more

familiar with Thai music and also spread Thai culture to foreigners.
Keywords: Commmunicating the image / Thai singers artists / Abroad
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Abcstract

The purpose of this research was to study the effective online communication
style and digital marketing communication method of Nathaleeya Massage for
Millennial group in Bangkok. The data was collected by studying the form of
substance content and conducting experimental research with A/B Testing tools
via the Facebook platform of Nathaleeya Massage for Health.

The study found that brands offer a mix of marketing content: educational
content (product details and general business information), inspirational content,
and persuasive content (promotional content), and engagement with posts or
events) and entertainment content. Provide additional information by describing
to expand the content of the picture that needs to be communicated with more
details about the products or services and providing a contact channel for more
information, including phone numbers, Line IDs, and links to Enter a conversation
on Facebook Messenger. Using A/B Testing Tools to Find Effective Digital Marketing
Communications for Groups Millennial in Bangkok via Nattaleeya Massage’s Facebook
platform found that their communication style was about their interest and
perception of the benefits of special discounts received. The cost of their services
is lower than normal it creates attraction and influences consumer behavior to
respond well to the substance, causing consumers to demand and make more

purchasing decisions for massage services.

Keywords: Marketing Communication / Online Marketing / Health Massage
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Abstract

The objectives of this study were 1) to study the content of fake news about
COVID-19 and 2) to compare the content of fake news about COVID-19 on AntiFak-
eNewsCenter and CofactThailand website. The research methodology is a quantita-
tive by using content analysis. The study found that the fake news issue of AntiFake
NewsCenter website in descending order, they are 1) Prevention and treatment of
COVID-19, 2) Government measures in managing COVID-19, and 3) Infection. Vice
versa on the CofactThailand website in descending order, they are 1) Prevention
and treatment of COVID-19, 2) Innovation, and 3) COVID-19. As for to detect fake
news, the AntiFakeNewsCenter website use resources In descending order, they are
1) Ministry of Public Health 2) Ministry of Interior and 3) Ministry of Higher Education,
Science, Research and Innovation. While on the website CofactThailand In descending
order, they are 1) Online media of news agencies 2) Online media of the Ministry
of Digital Economy and Society and 3) Ministry of Higher Education, Science, Research
and Innovation. In terms of news value, the AntiFakeNewsCenter website Prioritize
in descending order: 1) Daily phenomena, 2) Treatments, and 3) Risk. At the same
time on the CofactThailand website in descending order, they are 1) Treatments,

2) Risks, and 3) Daily Phenomena.

Keywords: Fake News / COVID-19 / CofactThailand Website / AntiFakeNewsCenter
Website
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Abstract

A study of the Relationship between government’s source credibility and
the attitude change toward an electric vehicle of drivers in Bangkok. The purpose
of this study is 1) to examine the government’s source credibility toward an electric
vehicle 2) to examine the attitude change toward an electric vehicle of drivers in
Bangkok 3) the relationship between government’s source credibility and the
attitude change toward an electric vehicle of drivers in Bangkok.

Samples were 120 male and female who has a driving license between the
ages of 18-59 year old, and attended The Motor Expo 2021 The study used
questionnaires as a tool for data collection. The data were analyzed by Pearson’s
Product Moment Correlation Coefficient. The results showed that 1) The respondents
believe that the goodwill of accountability system is an important data of the
government’s source credibility toward an electric vehicle. Due to the respondents
can trust an electric vehicle’s information from the government’s presentation.
2) Compliance is an attitude change toward an electric vehicle of drivers. The
respondents are interested in using an electric vehicle because the government
creates awareness of health impact such as carbon dioxide pollution, toxic dust
and PM 2.5. 3) There is a significant relationship between the government’s source
credibility and the attitude change toward an electric vehicle of drivers in Bangkok

at 0.01 level.
Keywords: Source Credibility / Government / Attitude Change / Electric Vehicle

unii

anmelanieu (Global warming) iudlgmilynaadiusdaszrsuinlansis
#Sunansenudsalianmglennaudsuuasfinnuguusanniudes q uasfndug
yuulUiunisiawimalulaguazuinnssuufeddugnamnssunisnaaiaginniig



MsastimaseuyIviag Un 22 atuil 1 (Wnsau - guiew 2566) 11

sopudifulafiiinaiuosaiiies Turismaond 2558 1dAnUmngmsaintssased
doanlanfeutuiynuslan BHandunsFenfesiefinuumiliesnuuansyaiu
Wiolinnuddfadamuazudluegnansads
nszuananuNsainsadaaiunslisasudlaihiialan Gusinsdeassuulue
aruayuMsdmsuNMAUTEM YU 19TRRY B9N1sIeNUN ST esasudli n1sree
Smihenaznansnoudiadossuddununiely FansUssmandnsudunsnisiaisdu
fifosmsmunuiasngadamsUdesuafivliliinniignainnianisvuduazaunau g
fmheanumedgEudu wavatvayuliiuvasusosudildaelussdnaidusasudlin
yiauny vi3e atuayuuuiAsusasudiassusdusasudluihdemuiy Wensioans
Bauszdnsliiiudsnshseslugidhmnenmsantaymuafiviazdanndon
aesglunaneUszmeldirsoslousetiamvannvans iieatuayuiar dnlassais
gnamnssusneudlilit ieangUassalunslfruuardaiunslilassaiefiugunis
ysafiandu iosnsusululdsasudlaiimeuwn Tnsnsatiuayuniseessusaeudlih
fh ulazdsumafinisfumBsosusiunnesmussavs nmduaaneden viliannaln
msatiuayusosudlifihmaunliuivangaludassenea Sediinasasudlnihing
dulmSuuufnnsglan shadflant 2563 iintueteseidiesaintnous 419 uasi
wultrdilugn 10 Yhanthudel 2573 duagihlanasdsosudlnihavaldds 145 &
fu ndlagiudl 10 &y Ganas Inslwena, 2564)
Jssaiindouisduulouneuarnisaduayuanaaigldthsessunsieansli
Toyaunvszevu Inefoindudiuddguardwansenudenisiasuulasinuafves
Jsgrvu wazdidufudoddnisiomstimemsiuasnmsdonileatannunseuiinduas
audnlalszruldsunsudeyaifiulsslond nansgnu dof uasteids dwmu
nsidenfiansanlsasudliliilusuian TnsandnwufeiuiFes nmshsasudlain
wunmeIilfluginmefilifulouvetduas msatuamuisilifomes masehauthla
ﬁ'umjuLﬂmmaslumﬁﬁwmﬂiuiaﬁmqLﬁaﬂmsl%ﬁ%L‘T‘;JuqigLL%ﬁﬂﬁﬁg‘Lumiﬁ@ummmﬂ’]iﬁ
NUsganEa W LﬁaLilﬂﬂ’liLNEJLLW'ilsfljﬁli,lua (Bruickmann, Willibald and Blanco, 2021)
naAsundasiiniasgiadmanelidy wwfetuldfdeiieniedgfodldunis
afuayurusfiennmaussnwuiilufuilaandnsuutiadodfaseruiu vane

v

Uszimaniianunsay FlaSunaasiuagiandueoniInInsnasensenaLaznseqlal

4

uilaesiusnaulaldsagudlnlimauny WelviAansairenissudiasimndnaivtug
Futlutigiu sufeidesnmstesnsudluowian wu Ussmadulvifuaduayuan vie
snfunBdldsosudlnih sasnmsisosufidiiluuantesosudlii@ulvl Ussne
ueind frosnsudluihagldsunmsenuniSaanadou mdalwihuviunfeansisagld
wWEUssmmeosnd snvdunmaiunisasudifunm 510 U wavatuayudulvuidiolas

Tiduwawe W (slue Saung, 2562)



112 Siam Communication Review Vol.22 Issue 1 (January - June 2023)

mnusitadelumsaairuadfiranmsdeamsteyanniasgfeiusaeudii
uimaUszsuiiy Sddedialumsieasifioatsenudla mnuideiio aindeina
flenvazlasutoyaliiiiome FsinnsAnvnazdavinlasamsusyifiunasmsdaasuns
Tdsoudliihsieniseensuvesiusinanazuseansannisiindanulunavuds” wud
Funmsdaaiuuarliinasanaasgresineiu fuslaadnilnadlidlafnmaus
yoamslfrusnsudliihuazdatonsdnaiunnmeisiidmaredontesnsudlnidey
Tusgduiitosann safedilaiiulasetaderng q (03 sguns uazaaiz, 2562) lngaine
Anulneinafeiusasudliiinnniigade anduniasnsudassuedlifisme Jus
Tensilanfivsaliihagneion 80% vesiiuuanduinisthiu nnenunaiuunmed
NS wazdesnslinadideiaueiiaulafismefduasulraulneade
nldsosudliiuiutu ety neudaks, 2564) TnefliTulsnsudinteseuddununely

Y

b 43% Fenfinnsansosudliindusesuddusaliluowiae (Wsead woud
taawIu, 2564)

Nndeyasdanandediy dealvigiseiuiannudfguesnnniideieveseya
MnnmasgitnadensasulasimuadiAsaiusooudludi Jalddnuideses A
duiudszineenanidefievesteyaainmadgiunmsivasuntasinunfiisafusasus
Iylihwesiudsasudluwnnsammuniuas ieusslevilunisinuieszivanuindedio
YosunastoyaveInasguarmsiuianmsdeamshuutewamnsemiinduazanuile
fdamarionsiudsuulasiruadvesiiudssudlutiigtueglussivla ilodosdnunia
mnnsiiniafsasianUssavsnnuay umensdeansteyaliiainideiouasidn
fangutimmnefiniitu suiluiinmsadmseniingeselondlunsufunAsusldsosus
i luewienndsty Tneshunisioasludesmafivanyanldognaiszdvsam uay
ASIRBAINAIANIIVBINIATT N1ATINT kavnAUsevulunsatiunisiiussagidmane

nswisurudeavassasudlniihvessmealnesely

IUILEIAYDINTTIVY

1. ilefnwanidefiovesuasteyaainniady

2. le@nwinsiasunlasimuadifedfusosudluiiveaddudsasudlums
NFUNNUMIUAT

3. WieAnwiAnuduiussenineuuwenove s natlayaINAIATgiunIs
WasuwUawimuaiingriusagudliivesdudsosudluwansunmumuns

VBULIAYBINITIY
m3ideasll Wunsfnwdesziuenuidetievesdayasnniasgiunisiieu
wlasimuaingIfusaeudlnivestulsasudlulunnIunnuniuas AsLAYdIou



MsastimaseuyIviag Un 22 atuil 1 (Wnsau - guiew 2566) 113

WOAINILU W.A. 2564 IUTI ADULWIEU W.A. 2565 INSAN IUNGUAIDE1{TUT T U
Tuwangammaumuas 9195en3ne 18-59 U Fadunguisvihnuneusiu (e1g 18-29 T) T
nuReuNand (91g 30-44 U) uarTevirauneutany (e1g 45-59 )

AUNAFIUYDINTINY
1. mnhidefioveaumasdoyaninnaiziimiuduiusiunsuasundasinmund

Rerfusosudliiihvesfiudsosudluwansammnamuns

1.1 anudsivngiinnuduiustunsivdsuwlasimefiieitusosus
Inlihwesfiudsasudluanganmamuns

1.2 mnstilinddadimnudiusiumsivasuulasinuaifesiusaoud
Inlihwesffudsasudluanganmamuns

1.3 anaisgealafimnudiusiumsivasuulasinuafifesfusasud
Inlihwesffudsasudluanganmamuns

wurAALAzNuneata
ngufinundefeveunasans (Source Credibility Theory)
anutdeiiovesuasansiutiaduddnyiddsasdosnsneliAnnsseniuly
Foyaliiiuamsuszmanaiunnudn vimuai anuala anmide vierudenisai
yara lelfifuvmmalunisusznounisinduls dsenaifeduldmuussvingruuasen

]
'
=Y

N

F9M1UN15ANYIVDS Ohanian (1990) f4dnSnavesnssuiazauteiene i uTs
MsgpulsTInanatoys wazas1aviruadilasuand@eimgioindy “unaun” Tu

YUz “AnuUIeliorewunaiun” fellusziumnudeliuvededs Fwuuoandu
3 AU
1. AuiEIeY (Expertise) visnedis faansidiaudesvngluanug Usvaunsal

Vinve WieAuatnenzmaiefiuUssiiuiddoansdesnisdeals Jaduanudevigy

'
o

fisuslivesuvasiion anunsadmalauindeviaund uazanuvdefioveaumasiiunle

2. autilingla (Trustworthiness) ninefis undsiisndinguidnvanedednaydl
Pdenss AuLdeiie MIsensy wazauiulvesifuasiideinaslrinuasseis
gndesnsudnu viliundsdoyaandiBervggnuesinilindaansaneliiannis
WasuuvasauAaLiule

3. AuthAsgala (Attractiveness) mnefis dnwagmsnenimaesiaeasiduas
ddnlinazduinuenisieans anautRisnuynannin mnuduyanaiiduiag (Familiar-
ity) qﬂﬂaﬁ%uﬁvau (Likeability) LLazqﬂﬂaﬁmﬁqumqmamw (Similarity) fie1aii3vizwa
V3dNaseviAUARYRINTUANT LA



114 Siam Communication Review Vol.22 Issue 1 (January - June 2023)

wnAnfeduviaued (Attitude)

irupRtinudduazldsuaufoninnduinine) dsnuuwarnnsdeasiuetig
uwiniane wedusviflunstieenudininAnfinouaussiiieatostuniiginta anuin
AruARLiu yaRa uazanuNsAITiAnTY InevtrunfvosyanaenaiUAsuuladld uasu
usagslafifvuanginssuvesyanaiiiredandensiie q (nly aunuuy, 2512 Sty
wadnal n15ein, 2562)

mMswAeuwlaairun@ (Attitude Change)

yaraanansagavilviuasuulasimuefianmssudeyatmansimivazldlasmses
AN Jsdmareteyarnansiilasuiifu essduszneuvesimuafisnunnssusids
wnAnAsulUagylesdusenevludinvesensualuagnginssuudeulusne (Usza
Wiey @2358, 2520 §19fialu adg§an nuuny, 2560)

Herbert C. Kelman (1958, §19fidlu g 5350303, 2561) :nnmsidunisieansi
WAendeafusssumfiveanisiudsuntas (Nature of Change) fsmnuaanadamisdeny
nazmsiasunlasenaiinalugaungulngiannnszuiumsgds aausaduaale Ygnils
vina vionszdunsivy eeslosesdusznausne 9 TiAaviauad TaseSuiefionis
Wasuulasiruailii arwdelusiruaiogadeatutu orgagdeliAnauedlvsiduld
seBTumnsnafluisiazyana Taglduimsuasundasimeidy 3 Uszns fo

1. M3Bugen (Compliance) e yanannseeusuludiisvina Buges
UFtRAmusemues Insaemisiazliiunssensuangdunasiinidunnuiiemelafions
dawaandvswasudany Awanden anunisal vidensviude JeuswanduliAnnis
fusen vieanafinisimuansey msadianast wasdotedutumn WelviAnnsBuses
Fuleguriu

2. Ma\dguuUy (dentification) vnefis yaraseususodusmiedunsedui

ninasieyAnanIeNguNlANfBINTsIzaiANdTusIATE I uesiudaY 1ny

'
v

firuaRvaayAnaszansaAsuadluinnudetiosasiuegifutiadeiinelmannisdeu
wuiluanunsaivdeusngnssifiintu mnmsaduaywdedauaiuliAnnaudsuwas
adsuuuuisiuegfundmesddsens Woyaeatu q Boludsiimuisusuudanavie
tevonatusgiuanminfisgn viensltuthilayanald

3. muFesNsTiegnaziUAY (Intemalization) Mnefis nszurumsiUAsuLYas
ﬁﬁuﬂaﬁLﬁmﬁﬁuaamﬂé’aqﬁ’umﬁwmqmmﬁmLamamﬂﬂaﬁu 7 egudn eiAnnseensu
Tudaiiavsnaniedamansenuanaaiunisalang o Fwmsstuaudeanisnieluaifes
vosyana Tngilainnsidsundamdr mneudn awddn videensuaignnsgnulio

avluszaulafniueiadenasonisiuasundasvieuaile



MsastimaseuyIviag Un 22 atuil 1 (Wnsau - guiew 2566) 115

NIBULLIAMUAANINNG Y

AU DD DUD IR MsiaguLUasyiAuAs
U8AIINNAST Wenfusaeudlii
.« ATYIVEY « N50ULDY
« U Angle PENEN + MUy
« ANNAagala « ATUABINTTDYIN
IR
521U8uTnIY

MsenASlunUASeEEn99 (Survey Research) Wumideiiiodnsiafuds
diethuaineunenisisturesusngnisaivesiudsiy Taegatunsidefiomany
duiusvasiuys (Discovery of relationship between variables) Ine3dguanuuuasuany
$1uau 120 4a Andudesay 100 nquiegeililunsinuduailuadeiie gty
ayay,mms%’u%smwﬁ LA AZLWANE ms;é?m,wi 18-59 U fAvunsundaealagld
LUsunsu G* Power fia wu1Avasansenuagtusyauliunas (Input Effect Size f2 =
0.15) avueaaAeuiisensuld Ao 0.05 (A err prob = 0.05) W&wwesNsVAdEURD
0.95 [Power (1-3 err prob) = 0.95) FrnuvesnUsiasyriesiuiuvessudsiildly
nsmennsal (Number of Predictors) Wity 3 agldauiangusesnafe 120 ndsmniy
ARveLdennausiieg199ae3s Cluster sampling F3dauuanguinaueaniiu 2 Clusters fio
24 1-30 1gA3NBU 2564 Wwag 1-30 Sune 2564 fATeidedn Jadusuusznsluudas

vy g o

Cluster fianwaugmiluldunnsieiy fITeiiuiieganneusuvasuausaulatlalugis

o v o

1-30 §uAu 2564 uazveniudeyalelnaulidnuiuasy 120 Ay

Y
= ~

wnesleflilumaiururadeyae uwwuaeunuiliindanuduiusseming
PhiBetiovesdoyanaasgiunisiasuuasiruadifesiusasudlnivedul
soguAlulANgIYNAILAT Usznaudie dwuil 1) deyaluvesinounuuasuny
Usgnausne e 918 Msfne el wagenTn dauil 2) AannAedufuanuindede
yosunastoraanannsg liua (1) anuiBervg (2) anavilinga uas (3) mnutinfage
Ta dwil 3) ManuiAfusunsasuulasimediAeaiusasudlui Tiud (1) ms
ugen (2) MIABULUY Ua (3) Anudeansiesndzidsy fidedsuuuasuaululy
fufidermgsiuan 3 vhuflenssaeuauilsmseuien Idfulinnuaenados
sENiesenstemauiuinguseasAan1sidesiedl 10C (Index of Item Objective
Congruence) affi 0.99 ndsniudideldhuuuaeuaniluneassld (Try out) fungui
fdnwaurlndiAsstunausiosna S1uau 30 4a deumsiiuteyatiafevnauaimussiaies
fio neeAnduUszdns Cronbach’s Alpha Wiy 0.83 ideiiameideyansidelagld



116 Siam Communication Review Vol.22 Issue 1 (January - June 2023)

Wswnsudsaguneniiames uazvaaeuauufgiun1siTese adfanduiusodneing ies
#u (Pearson’s Product Moment Correlation Coefficient)

Fnadunurndeya lumuddetud ffelduiunaiununadoya laedis
nsiuiiunu fadl 1) thuuvasuauiiunsmageuiisesnnnguseganaadu
wuuaeuaalusUuuueeulal nefideliuinisanidulesd Google MiFandn Google form
Tunsaduuuasuniuesulatitum visnduiiseldda Link wuuasunuoaulaiilvi]
fidwueu Motor Expo 2021 fiaulavunisdnuanssalniiivesdne MG uaz GWM Tag
wUsnunguiiegeAaz 60 au FIdeldianmnerenuenszilunsiivteyanis
F¥elnerinu Google Form HufiBaues 2) nsraaeunuuasuneaulaiiléfuin e
ATIRgANNALYIAIUINIRDULUUAB UL LavradldluiasgideyaseiBnisma
GAGTRIA

d3UNaN15338
M50 1 JeyamiluifeaiunsdnvasUssrInsvesEnauluUaaUny

anwazUszIng U (AL) Soway

b A %418 46 38.3
VARIN 74 61.7

91 18-29 ¥ 3 2.5
30-44 1 97 80.8

45-59 1 20 16.7

n1SANWY isendnwn / U, 1 0.8
UStyeyns 66 55.0
NSN3 53 44.2

s1ule N3 15,000 U 1 0.8
15,001 — 35,000 v 28 23.3

35,001 — 55,000 um 43 35.9

55,001 V1l ag 40.0

21TN 1151%015/5538 M 13 10.8
55NN 30 25.0
HUSMITEAUES 3 2.5
WUNUUTENLONYU 68 56.7

Suinedase 6 5.0




MsastimaseuyIviag Un 22 atuil 1 (Wnsau - guiew 2566) 117

an9197 1 nqudnegvduvilumeamds S1uiu 74 au Andufesas 61.7e8
30-44 U 91w 97 au AnluFovaz 80.8 HydinsAnuilussauuSaa e §1uau 66 A
Anluipear 55.0 dnwlarewou 55,001 umdull S1uau 48 au Andusesay 40.0
a < v a o o a < v
@ JuntinauuIEneNIY 911U 68 AU Anusevay 56.7

M151991 2 wansAade (X ) wagAllewuuninggiu (S.D.) Yearuu1iedovawmas
ToyaINNIATY L8NNI

ANMULIYRNANUHITaaYRINATY X S.D. AU
« AUANLITEIV DY 2.16 0.86 oy
« puaudnbIele 2.34 0.85 ot
« UANULUIFQALA 2.32 0.89 VGl

1597 2 Wi e msmvesmnutndedeegluseiutes (X = 2.27,
SD. = 0.87) Fadlefarsansesu TneBessduanduiiiiiedeunndigade fumn
Wld 1ele egflusdivties ( X = 2.34, S.D. = 0.85) dusiuasd suaufwale ( X
= 232, S.D. = 0.89) aglusyuties uazdusuanyng sumnudeney egluseiutes (
X =2.16,S.D. = 0.86)

M15°97 3 uansAeie (X ) wazAndeauuuinggiu (S.0.) vasmsifguilasinua
Neausagudlnin lngninsiy

nswasunlasiAuafineanusasudlnii X S.D. S2AU

« HUNNSEULDY 3.89 0.78 370

« HUNTRYULUU 3.01 0.85 UTnNang
« ANUANUADINITNDENATIUABU 3.61 0.76 1171

1N915199 3 wud eennsinveansidsuwlasiruafagluseRuUIunans
(X =350, S.D. = 0.80) Failefiarsaunsienu lngiSesdwiuanaunialaiennian

v v A

Ao Aun1sBugen aglusedunn ( X =3.89, S.D. = 0.78) dusudadfe AUAIINABINTT
penaey aglusegauunn (X = 3.61, S.D. = 0.76) LagduAUATNEY AUNTEEULUY

9

aglusyivUunae (X = 3.01, S.D. = 0.76)



118 Siam Communication Review Vol.22 Issue 1 (January - June 2023)

NSNAHBUANNAFIY
M5 4 MINAFBUANLFUNUSTENTNANUUITDN VD IMAITYAIINNIATT
funsidguwlasinuadnedtusaeudlnivesdulsasudluaniunnamung

AuUs ANSEUERN  NISIRBULUU  ANMNARINTS  NsiAsundad
fegnazilagy  NAuAR

aruidede 030 415%* 155 268**
ATy -045 410%* 169 240%*
Aulela -028 339%* .089 .182*
GRRRUIRERETIR 150 386** 165 309%

fruds mnadede uar mswasuuUasiruad Ao fudslunmsn shuusTimaerimun
fio dnuslunnges

3197 4 WU Tneamsin mnutdedeveuvadoyananadgiaudusiug
funsidsunlasiruaiieatusosudlnih Tuseduiies (r = .268*) egnafitudfyng
adfTiszeu 0.01 wardinuduiuslunmeossenisdeuuy lussfuuiuna (r = .415%%)
aeheilfudfyvneadfiszau 0.01

AUl fiauduiudtunsasuwlasimuafiientusasusing Tusgdu
o (r = .260%) pgaiifeddynieadanszsu 0.01 Tunwsy wasdeuduiuslunmn

o w a

SR8MADNISIASULUU MSEAUUIUNANS (r = .410%%) egnelitedAunieadanseau 0.01

]

AU NdladianuduiusiunsiasukUasiruadneInusasus lnin Tuseeu
o8 (r = .182%) sgslitvdrAn1seianszau 0.05 Tun sy uagianuduiusiunim

1Y a

gRUADNITAIULUU TusEAUUIUNANE (r = .339%) ag1elltadAun1sansanseau 0.01

]

Anuhagaladianuduiusiunisiaeuudasimafinesiusaeudlii lussau
Uunans (r = .309**) egalidedAynvanainszau 0.01 Tunnsiu uagianudunusiu

o w a Y

Amgapransidsuuy TuseAuuiunans (r = .386*) egdidudAgnsananszau 0.01



MsastimaseuyIviag Un 22 atuil 1 (Wnsau - guiew 2566) 119

2AUTIUHANITIY
nsfnwenunidefioveundsteyaannniasy
anutdeiiovesuasieyanaiady lnsamsuiidnedsegluseiulies (e
finsanfeesdusenoutis 3 Mutesarniidefovesuasayannniassluusazdiu wy
1 Frueranilinds dudususuusnigiudsasudlummnganmumunslfaiudidy
unigalunsysziiuannideiovesteyauazifululufiemadorfuiunmsiuves
A delie nande mesgiuihlissneulindaldlussdudesandoyaiiendu
sasudliihanaesgiannudusisdunsiiaus mnshdofionnmsduiivensuuay
ffAnmuvnasiannsasyyfeiiunvesiliteyalddanu smfuinausteiionimes
aounmsaflurnsiuiesusosudliihidannfiomenuiinemivinegldtu Taaonndes
U n1qwfvea Ohanian (1990) Aina i3 undsisniinguidmne@ovsiimnudonss Al
Undefie MIveuiy wazanusiulavesFuasiideinaslvinuaisiigniesnsuiu il
yhlruvasdoyanngidermygnuesinihlindaudifezannsaneliansiasuuiag
AuAnLiule
nM3@nwnsudsuuiasiauafiferfusasudlvihvesgdulsasudluin
AFUNNUNIUAT
MnnMsAnansasunasiruafisafusasudlniivesgdulsasusdly
ngann e nudh Taeamsndtudsnsudlunnsammamuastuivultuns
Wasuwasiimuaiiaadsegluseduuiunats Fawan1sAnuisnsazidenvednis
Wasuulasifruafine 3 §1u Usgneuldae n1sBusen madeunuy uazausioans
pgnasidsuty ansoesueléd diudsnsudlummnsanmmuasiinuaulafen
fusasudlifiweiAnviruadlumsifrensseniuuasanudelunannaednuas iuan

'
a wa A

ey BauwiltdunagivinistugenluanusiulieujiAnuieiasuainsaeunduniy

'
v Yo A

anelusnldsaoudlwitidususuusn Wesanlutlhatuidulsasudluwmngaymuvues
dnlnglesusmansiviiliiaansnsyvinduasdlaReiunansenusoaunin wu vaiiy
CO2 Hufiy PM 2.5 wazamumsnivesaniaglandeuiiiintu saenndosifu Song and
Potoglou (2020) lFnwvirupiientusaeudliiilunansysyma Jamansinwang
duniugseninsiruaitusosudliinlasnsudadouiefifinrudstusiuriaed wui
TunaneUsenefivunlduserauafiisifusasudlniilulufiamadoaty Tnedymis
wndeutuieidunidutiadefiddylumanssduliiuilnanssvinfuassousundedy
Fovnnaesgiuleviensdaaiuazatuayumsltsasudliiirlunans q sulszneuiu
yemsrmuangmneteddulumstesosudlvalfndeunsiudsuuadiulisasudli
Tuewan denndosiuuu AUAAYEY Usenuiiey g353d (2520) yARAAINNSaQNYITA
Wasuulasiruaiannslasutoyarnassa q Weldsudeyalmiudyanaldiinms

[y

lnsnsomnannuAnddamadeteyatiniasnsug



120 Siam Communication Review Vol.22 Issue 1 (January - June 2023)

MsAnMANUAINUSURIANILNTRT 8D NEIUDUATINS
WeruaRineatusosudlnivesiulsosudluunn U naiiuns

ANULelareIwnaIayadINNASTAUNSWRBULUaWIRUARIAEINUTDEUA

Iylihfirnsdmtusriulaenmslussiuios Ssuszneulumeesduszneuresanuinde
fovesunasdoyaninaady e 3 Fu Ao arudenwy anutlinda eglussdudes
sensiasuLlasiruafRtusasudlniih diuduaniidsgelafunsivasunlag
sauafiAeatusasudliihdudanudiiusedlussduiunans Ssanunsoesuneldsd
anuduiusvesnndefiovesuvasdonaannindg fuanadenna dawasons
Wasuwlasimuadiigadusagudliiiluszfutos nd1nfe fiulsagudluiun
nssmmuvnuassiliaansaiuifnnudsng anuseuiieruszaunsal sawdenu
Frnglugruzmisnuvdniuuvaseyaddyuesusemaldmuiiniands Janasgens
FostinmsimuyiuussluBesnseansuazmsiausdeyaiitanuduluausdenis
asTarlusuenuBatuiodsuasiauafifsaiusasudlnil aenndesiu susfn
Tt (2564) IeFnwauduiusifsiunnindedevesteyauasimuadlunissu
foyarnaslutialain-19 Geavioulifuinnesgdsliaumsamliussmvuinni
deliowazanuilindaldwifiesdeaoiunisaisng 9 saudinisdeansiianduas
Fosnslinesgianuidilauasiauuilulaeiss Geaenndesiu Ohanian (1990) A1l
Fen mgisuildveaunasinannsadmaluinderiruaftazanuiniedeveaumas
fanl

mduiusuesnanidefiovosunasteyaanniady suanminlinga dea
sensiasunlasimuaifeiusosudlnineglusssutiosuiu esangiulsaous
Tuwangaummumuesiudanudadiuidliaunsaliamilindalumssudoyatmans
Mnaesglaiviniies feenudu stslunsiiauedoya wisluuvasdeyailioensu
wazlifAnputnanssiuiuinn uifinsdosnsszyfaunasiunvesteyalvidmau ey
suvesdeyatilesulsemmuaranmsadeslubesmaussloviiuouudsuasdoifianie
vosdoyaldtudindiaruniidotiotos wasAnduidoyadlésussliifismenonin
Fosnsroanumsaiifesmslissreudlawazidsululisosudliinld iaennded
U unea nssdin (2564) lumsnwiAafuauAaifuessneuianiunisaing
domsveanaiglutnisunsssuinvedhialadn-19 wuin Uszvivudusnndesnisli
mesgUiuUTInseansteyatnansliiidefiowazanuideiludeyaneunnitaus
WleuAtlyvnanuduauasfnasusing q vesUszvvuiedoyafingsseiiu Fusterna
waztfululufimmafentu denndesiunguiives Ohanian (1990) ANudonsa AN
Aeite miwensy uazanuilavesiuans vilviunasteyanngiBormggnuesinunly
NilaaansaneliiAansiasuntasauaniile



MsastimaseuyIviag Un 22 atuil 1 (Wnsau - guiew 2566) 121

anuduusvesmInidefiovesunasteyaainniady fMumnutiugala desa
siomswasuulasimuafiieafusasudliineglusysutiunans Gannuindsgalaidusu
dendululufiemadentutunmsalng wuin Ussawudilinmg ddalunsfina
Foyatmasanmasgegiane Mnmsfisuilsieyauazihlunumurianudlaniud
wurthanniady nedailmudenarnisuansaufniudetoyadansilésu dedvn
Faanunsavianulsssuuulunmniiausdeyaieiusasudliiiivesaadgfiun
hisplaluomandusaziiuualilugnsAsuasirueilumsiinmieisusosudlh
vouduTsnsudlummngammamunsldne U aeandostiu auy waeming (2563) ldins
dsrannuRniuresysseuiiiresguia wuit msfnturesssensuiitiie Sguiaiiy
faudfaedingnisaiing 9 Ju wivssrrufdaulawasRamunanunientsdoasan
mn3gegiave Judufesivssrvudesnsannindedeluteyauasndngulunisdeans
Fsapandasifu Ohanian (1990) nanade fAeasianuddnlaenaiianinaviodinasio

VGHIENEN A5t

UalauaLug
URLAUDLULIINNITITE

MnmansAnwaded anmnsnilidvsslesifoduwamidlunisiauai
Fofleroundidoyanniaiy lunmaisuasimunfiieifusosudlaihld dai

1. mstfudeyaaivayunsnaunurioulounslunstumdeunsiidusuyes
Ay sumsdaasunisldsnsudli

2. sl dunumaiaunguuuunmsiauedeyalunisasisnisasewiing T
aulauagnolmAnanideieludeyaainniadguinsty

3. mslfidumaiannmsimeunsdeyainms AneliAnauideriuuaznss

HBAUANNRIIUNNTSUSTaUALNYINUTnEUA NN YBaUTE 19U

Y Y

[ [y

Auauuzdmiunsiun

dielvinansinuiadsd annsnveneradielusuazelifnyssloviluowands
Pndeievesunastoyaninaasgiunsasuasiausdiieatusneudldih {3y
FefaiauanuzUsniudmiumaiiteaduioly fe

1. MIveBveULANSANY Lileaanisend vioauliiuBewesnounuuasy
nuuazifleiunandunarsionuindedevesteyailinainnisdisg wagsjatiilu
msfnwdTeieInsuazimuadfisousuiuslaafntusosudlninegweides
WieliAnnsaeansfinsassiiutasaumaniaveanguiihmngegauviass

2. MavfiduvesTIdeBnanm e s uisuue s audoenisluns
fimunanidefioveunasteyaannasy lumsdnwiasdnuazihdeyaunuiuusdu

sUBUUAMUNNSARaNsHAaENsUEUeteYs SudaamnslunsUssnduiusliiinfngy



122 Siam Communication Review Vol.22 Issue 1 (January - June 2023)

Wmnglunswdeuudasirafivesmausssuluiiamaiazaninsainniudosiu Ay
Tindla gnsvensuseteyauazuanse WWgdnulaninunngsdusialy

UTIUIUNTY

mMwlue

afgian nuunaL. (2560). MsmseLnveedusuiTIeauasuN TR MUY
liisesuunggeareiontsindouvedouls. ngummm: winende
wialulags1vasaasaulnduns.

Useaiitay ga5904. (2520). FiAUAANIS IAm A adA AN s TIaU e,
N3N e,

Wl N5z, (2562). Hadeiiaamanonisiledoseusdlnitivesuilng
ludminuunys. msAuaindassuSyyrusmsgsiaumdudin,
andumaluladine-gu.

03 Avauns uazane. (2562). lasinIsUszduninsmsauasunislvees
Inihean)seeusuguslnauazUsyansnimnislonasulunnyua
(578911398). NNy : dinnueugnsIIMsdLESINemans
IBUasUINNTIU.

A 5TIUINT. (2561). dndwavesnmanwaluusud n3susUselevd uaznis
ndesinasionwiiladognenysimainihmavesusinalu
WANFUNNYNIUAT. MIAUATBATEUTYYIUTMITIRANM TN,
UNINGTENTUNN.

21BN Y

Brtickmann, G., Willibald, F. & Blanco, V. (2021). Battery Electric Vehicle
adoption in regions without strong policies. [Electronics version]
Transportation Research Part D: Transport and Environment,
90, 102615.

Ohanian. (1990). Construction and Validation of a Scale to Measure
Celebrity Endorsers’ Perceived Expertise, Trustworthiness, and
Attractiveness, Journal of Advertising, 3, 39-52.

Song, R., & Potoglou, D. (2020). Are Existing Battery Electric Vehicles
Adoption Studies Able to Inform Policy? A Review for Policy
makers. [Electronics version]. Sustainability 2020, 12(16), 6494.

Umeogu, B. (2012). Source credibility: A philosophical analysis. Open
Journal of Philosophy, 02, 112-115.



MsastimaseuyIviag Un 22 atuil 1 (Wnsau - guiew 2566)

123

L3
[
[

Aawas Inslwenafia. (2564). soguslnil: uualiy ussnanau wazlonianis
BN/ Wndsleann https://www.setinvestnow.com/th/knowledge
/article/198-investment-opportunity-from-automotive-industry.

Yugfn dvrwun. (2564). gaugdnlna: ¥a715luringsladn-19. (:1e0u
NaN1539Y). [Welaan https://suandusitpoll.dusit.ac.th/
new/643.html

siur Sauna. (2562). Welus “saeuslnity’ ax3oiauuine? sesuleute
Electric Vehicle Tuisssnadi. idaldan https://thematter.co/
science-tech/ev-policies/70558.

unna N3N, (2564). #1InIdegasina: siesUsulpesls Yuladn-19
(9189UNANTITY). WDLaa1n https://www.superpollthailand.
net /ualna

visead wous daduau. (2564). wsudTrUUTUIAAeUAEWAN U INYEY
Usznalngdszart 2564. dslaann https://www.nissan.co.th/
news/Thailand-leads-ASEAN-in-electrified-vehicle-interest.html.

au waoving (2563). aaundnlna: AwAATuYe ST ITUTITHE YA
(31891UNaNITITY). 1ELAIN https://suandusitpoll.dusit.ac.th/
poll-infographic-2563.

ol Aoudaia. (2564). msdsavagaigatuimunivesaulnesontsly
sogus (Wi, \W1aelaa1n https://marketeeronline.co/
archives/242885




a A v ¢ =2
WeRNIINN15IUASUFD n1slaUseleviitazaunenwala
Y Y = 1 14 aa
VaeHLiN3IULATYENATlANBUUNNLAD
szuuMsHesanseaulal U2T ONLINE COMMUNITY
1ASINITUNITLAULATYFNILALAIANIIEAIUA
WUUYSINTS (1 Aua 1 193negnae)
NIENTANITYANANYT INYIANENT JVVUATUIANTTY

Media Exposure Behavior Utilization and Satisfaction of
the Upper Southern Network Participants towards the Online
Communication System U2T ONLINE COMMUNITY, the Project to
Enhance the Economy and Society by Integrated Sub-district
(1 Sub-district, 1 University) Ministry of Higher Education,

Science, Research and Innovation

Uyv1 vaning * ARwssas Taunluge) ** WAz g Ystw ***
Buncha Chonpitak * Sasihphan Bilmanoch ** & Suthep Dechachep ***
Email : bunbunict@gmail.com ; sasiphan.bil@kbu.ac.th

TunsuunAY 15 WeFANe 2565
JunwAlvunay 16 UNI1AN 2566
JUNRBUSUUNANY 30 UNS1AY 2566

* dnAnvnangasilinamansumudin a1 3rIN1sUTITUTANSsuNTaeans ansdvamans
UPINYIFULNYUTUTNR

* Student, Master of Communication Arts, Communication Innovation Management Faculty of
Communication Arts, Kasem Bundit University

“* geemans19158 anzilinamans uninerdeinuu il

** Assistant Professor, Faculty of Communication Arts, Kasem Bundit University

e loiaenansRNse ANURRMETAMEnS I INe SN yadudie

*** Assistant Professor, Dean of the Faculty of Communication Arts, Kasem Bundit University



MsastimaseuyIviag Un 22 atuil 1 (Wnsau - guiew 2566) 125

UNANED

msfnwitendsd Hnquszasdifiofinuinginssunslindude nisliuselon
anufianelaanszuunsieasesilar U2T ONLINE COMMUNITY vesiinsasiaTetne
aaldnauuy lAsan1senseAuATyikasdIaNseMuaLuuYININIg (1 dva 1
UNINE1AE) NIENTINITAANANYY Inemans Ieuazuinnssy Jumsideduiunm
Ingli3BiAumusudeyameuuudeunuesulaiguiuy Google form a1NNgNE3
lAsansnAlAnauUNAINAITUNITANYY 4 Wit Laln uvnIngndedduanyal uninendy
FIYAYUATATEITUINY UNINENFBIAYYAN wazuvinInedesvinasugssiil S1uiu
400 A anansiduaguls fil

1. dnwugmelszennsmans nduitegaiineuuuuaeuaufisuusisdu 400 au
dilvadumends To1g 26-35 T sefunsfinwUTagns wavdndvgidulssnwuwily

2. wAnssunsinivdevesveenguiedeiifiessuunisdeaisesulat U2T
Online Community Wu31 nguiiegsdiulvg nsrudnasanunanasy U2T Online
Community AnlduSpeay 45.5 T,m8ﬁmsammu%’agaﬁﬂimgiu?%am"m 9 1-2 Tuseduan
Anuduferay 59.0 Geszernanadilinuluuiasedssna 12 $2lus Andudosas
59.0 dntrnanfitlinufetindusninana 1601 - 20.00 u. Andusosay 59.0
dmsugunsaldeansililumsiaiudoyatnansioasnsaluu (Smart Phone) Amiuien
oy 60.5 Mengidiedetednilualiwulzanetinansifentu U2T Online Com-
munity 99nde Anidufesay 59.0 IneiingUszasdiiloaumn Aadedeans Anuiouas
44.8 wazauladayatniansiunsineuredasinis Andudesay 59.0

3. msltuselomianszuunsdeansesulati U2T Online Community ¥8sng
fa013 70 5 Faans agUlédsdl (1) www.U2T acth wuih ndushegtedinislivsslon
Tunnsimegluszdutios Anadeiiu 2.26 (2) unanmlasu U2T Online Community 1y
1 ngushogainislivsslen lunmsmegluseiuann fede 3.69 (3) Facebook: U2T
Online Community wuid1 ngudtegnaiinisiduselesilunnsiegluszauiiunais
128 3.32 (4) Facebook: 1 fua 1 1mine1ds wuin ngusegrsfinsliuss lowdluam
sweglussdiuuiunans Aade 3.13 uag (5) U2T Tube wui ngusatnadinslivsslon
Tunwsameglusziuunn Jeeds 3.45

4. mufianelafifinesyuunisdeaisesulall U2T Online Community ¥8sng
03 210 5 FeevneasUldfell (1) www.U2T acth wuth ngusogaiiensdisnelalu
amsmegluseduunn Aadewiniu 3.59 (2) U2T Online Community Wuin ngufaeens
fanudanela Tunmsmeglussduuiunans Aadewiiiu 3.07 (3) Facebook: U2T
Online Community U1 ngusegrsdiauisnela lunmsameglussiuunans Aiads
Wiy 2.96 (4) Facebook: 1 fiua 1 wnminendy wuil nausegaiauiienalaby
amsmegluseiuiunans Aede 2.90 (5) gawne U2T Tube wudn nqudegiadl



126 Siam Communication Review Vol.22 Issue 1 (January - June 2023)

anudianelalunin inegluserutes ldade 2.41
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Abstract

The objective of this research is to study media exposure behavior, utilization
and satisfaction of the online communication system U2T ONLINE COMMUNITY, the
project to enhance the economy and society by integrated sub-district (1 sub-district,
1 university) Ministry of Higher Education, Science, Research and Innovation, is a
quantitative research. The data collecting using an online questionnaire in the form
of a Google form from a group of project participants in the upper southern region
from four educational institutions such as: Walailak University, Nakhon Si Tham-
marat Rajabhat University, Phuket Rajabhat University and Surat Thani Rajabhat
University total 400 people. The results of this study summarized as follows.

1. Demographic characteristics of sample group are: most of them were
female, aged 26-35 years, with a bachelor’s degree and most of the general public.

2. The media exposure behavior of the sample toward the online communication
system U2T Online Community found that most of the sample group know news
from the U2T Online Community platform, accounting for 45.5%, with information
appearing in various media 1-2 days a week. Representing 59.0 percent, each access
time is about 1-2 hours, representing 59.0 percent, while the time of access is in
the evening between 4:01 PM and 8:00 PM, representing 59.0 percent for communication
devices. Used to receive information is a smartphone (Smart Phone), representing
60.5 percent. Most of the network participants met and discussed news about the
U2T Online Community from the media, representing 59.0 percent, with Discussion
purpose communicate Representing 44.8 percent and interested in information
about the employment of the project accounted for 59.0 percent.

3. Utilization of the U2T Online Community online communication system
of the sample group from 5 channels can be summarized as follows: (1) www.U2T.
ac.th found that the sample group used the benefits Overall; it was at a low level.
The mean is 2.26 (2) U2T Online Community platform channel found that the
sample group has used Overall, it was at a high level with an average of 3.69.
(3) Facebook U2T Online Community. Overall, it was at a moderate level, an average
of 3.32. (4) Facebook: 1 sub-district, 1 university, found that the sample group was

at a moderate level, with an average of 3.13 and (5) U2T Tube, it was at a high
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level with an average of 3.45.

4. Satisfaction with the online communication system U2T Online Community
of the sample group from 5 channels can be summarized as follows: (1) www.U2T.
ac.th found that the sample group had overall satisfaction at a high level. The mean
was 3.59 (2) U2T Online Community found that the samples were satisfied. The
overall level is moderate. The mean was 3.07 (3) Facebook: U2T Online Community
found that the sample was satisfied. The overall level is moderate. The mean was
2.96 (4) Facebook: 1 sub-district 1 university found that the sample had overall
satisfaction at a moderate level with an average of 2.90 (5) U2T Tube channel found
that the sample was satisfied with the image. Total at a low level with an average
of 2.41
Keywords: Media Exposure Behavior / Utilization / Satisfaction
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Abstract

The objectives of this study were to study study the types and styles of the
content communicated including the engagement of the audience on Facebook
fanpages of the Salon & Studio business, and to test and compare the effectiveness
of the content types. And the content format on the Facebook fanpage of the
Salon & Studio business as a guideline for developing content for Blooming salon
x studio Facebook fanpage. This is a Mixed Method research between content
analysis and experimental research by studying content from 3 Facebook fan
pages of Salon & Studio business with the most followers. Then the results were
posted (A/B Testing) on the Blooming salon x studio Facebook fanpage and the
results of the engagement on the Facebook fanpage were compared to the effec-
tiveness of the content.

The results showed that content types and the content styles presented on
the Facebook fanpages of the 3 brands with the most followers. There are similar types
and styles of posting. The most posted content type is entertainment content and the
content styles that is posted the most is photo. The content styles on the Facebook
fanpage Blooming salon x studio found that the content with the most engagement
ranked first was photo with persuasive content, followed by images with entertainment
content and the last is a photo with educate content. From the results, entrepreneurs
can use the study results as a guideline for developing outstanding content or use
diversity to create content that generates engagement for your fanpage followers.
Keywords: Content Marketing / Engagement / Facebook Fanpage / Salon & Studio

business
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Abstract
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of the teacher development project by teaching new ways of teaching were
appropriate at a high level, and (2) Assessing the performance of the teacher devel-
opment project by teaching new ways. in terms of learning achievement, it was
found that the average score after training was higher than the average score before

training.

Keyword : Development of Teachers’ Ability / New Normal Learning / Mentoring
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Abstract

This comparative research paper focuses on the effectiveness of engagement
on Facebook Ads and Instagram Ads, The Case Study of Beauty Buffet aims to (1)
study the engagement on Facebook Ads of Beauty Buffet. (2) study the engagement
on Instagram Ads of Beauty Buffet. And (3) compare Beauty Buffet’s engagement
on Facebook Ads and Instagram Ads.

The result revealed that video promotional content on the Facebook plat-
form is more effective than the Instagram platform, and photo promotional content
on the Instagram platform is more effective than on the Facebook platform. When
the combined results of the two types of content are used to calculate the average
engagement rate by impression, it is clear that Facebook is more effective than
Instagram. Types of content and both platforms are effective from different angles.
Therefore, it is essential to be used simultaneously.

Keywords: Facebook Ads / Instagram Ads / Engagement / Digital Marketing Com-

munication
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Abstract

Smartphones are now being used by all segments of the population, including
the elderly. Smartphones have undeniably made life easier. however, due to
physical deterioration in the elderly, such as vision, hearing, and various movements,
the use of websites on smartphones is severely limited. With a smaller screen and
different needs than normal people, the style and size of the text, color contrast,
size and position of the buttons, etc., are all important and help older people use
the website more easily. In this article, the various research on smartphone user
interface design and web design guidelines for the elderly is reviewed to conclude
that mobile web design guidelines for the elderly are based on various research
and make it easier for the elderly to access the information they need. It also avoids
errors and reduces the burden on older people. The way a website is designed on
a smartphone for the elderly can be applied in practice and is useful for interface
designers who want to design website interfaces on mobile screens or can apply

this approach to other screens.
Keyword: Interface / Older AAdults / Website
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Abstract

All over the world, the trend of aging is increasing steadily. This
has caused a digital inequality for different generations. However, there
are many elderly people who are referred to as “Active Aging” who still
able to work in business and in various contexts of online interaction.
Doing an online business necessitates understanding one’s own business

and customer perspective, using media correctly, using market place
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platforms to help sell, and practice creating quality content (MyShop Team, 2021).
Nevertheless, the elderly face significant challenges when conducting business
online: 1) Dimension: both physically and mentally elderly, 2) Dimension: online
media, 3) Dimension: accepting payments 4) Dimension: purchasing advertisements

(shooting ad.) 5) Dimension: content creation and 6) Dimension: Success.
Keywords: Elderly / Online Business / Digital / Active Aging / Challenges
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Abstract

This study aimed to analyze characteristics of aesthetic communication from
makeup on competitors in TV show Sing Your Face Off from imprecision. The study
revealed that the creating the aesthetic from makeup required 1) nostalgia associated
with interextuarity through plagiarism 2) representation through both domestic and
abroad artist stereotype and 3) reproduction relied on transtextuality through
hypertextuality which provided audiences with delight, entertainment, emotion,
appreciation, and the beauty of communication. However, dimensions of imprecision
communication for meaning with makeup required communication elements such
as senders, codes, contexts, and production participants who could be state tran-
sition, role switch, and cooperation to prescribe the meaning of makeup on

contestants in the TV show.
Keywords: Aesthetic / Imprecision / Communication / Makeup / TV Show
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This article aims to study the aesthetics of drone photography

in the case of long-distance cycling event through the camera angles,
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photography compositions and moments. The drone photographs produce special
characteristics within the photograph as well as its aesthetics that only drone is
capable of, in which are different from on land photography. The study found that
there are three different kinds of drone photograph including: high long-shot, high
medium-shot and medium top view. Even though, the drone photography has
freedom for taking high angle photos but there are limitations to communicate
meanings. So, it is necessary to include ground photography unit to communicate
meanings clearly. To communicate through drone photography is very unique in a

way that it communicates the context of subject rather than the subject.
Keywords: Aesthetics / Drone Photography / Cycling
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Abstract

This academic paper aims to describe the process of creating pack-shot
photography that reflects beauty for use in online media distribution. The synthesis
of knowledge about the creative process of photography is based on the concept
of 1) communicate with photography 2) Composition 3) Photography lighting 4)
Camera angles and meaning. This was done using photographs of raw banana flour
and light weight plant pots product to mobilize the economics and foundational
social after Covid by BCG Economics (U2T for BCG) Daen Sa-Nguan, Ranot District,
Songkhla as the case study.

The knowledge derives from photography are: 1) pack-shot photography by
applying composition techniques for creative purposes to enhance the work of
photographs to be useful in communication through media; 2) the use of visual
texts in communication, the text helps to enhance the clarity of the content as a
complement to each other; 3) suitable camera angles for pack-shot photography

are eye-level and high-angle.

Keywords: Photography for Communication / Raw Banana Flour Product / Light
Weight Plant Pot
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Abstract
Fanpage Magnolia’s Diary is a content creation on the Facebook
platform. During the COVID-19 situation, many middle-aged working

people were stressed, exhausted, and suffered depression. As a result,
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creators were inspired by the situation to create the fan-page, specifically for the
middle-aged target group. Its purpose is to be a communication channel and to
build morale in people life. The presentation style of the fanpage is similar to a
variety of women's magazines including opinion articles, recommendation articles,
advertorial, and interview articles. Most of the content is about life experiences,
personal views, interviews, and exchanges of opinions between authors and readers.
These contents generate the positive energy and help the reader to have more of
an understanding about life. In summary, the fanpage gets more followers and
engagements from its female content than the male content. Moreover, there is a
tendency to be able to extend this work in other fields.

Keywords: Fanpage / Middle-aged / Content Creation
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