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Abstract

This study is a qualitative research that aims to investigate the perceptions
of students regarding the communication skills of teachers of different ages in the
context of teaching and learning in higher education institutions in Thailand. Data
was collected through the use of focus group discussions with fourth-year students
who were 20 years of age or older and had experience studying with teachers of
varying generations. The sample group consisted of 18 participants, who were
selected from three different fields: social sciences and humanities (6 participants),
science and technology (6 participants), and vocational education (6 participants).
The communication abilities of teachers of different ages were evaluated based on
the following criteria: (1) Communication proficiency (2) Communication satisfaction
(3) Recognition of communication difficulties between the teacher and student, and

(4) Student response.

Keywords: Communication for learning, Inter-generational teaching, Communication

between generations.
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a5 Syase] (2552) 83Uneds nImauaUes (Response) wio nstlaundy (Feed-
back) TuuufisemesSuavdannlésuansiifdsansadly fansdeunduiieidums
doansnduludeddsans wielinisdeansiniiulusgninsuiss uastielsifdsansanunsa
ywldgsuasnensiaasiiu q egndls UiRTemessuans uasmanevausuilofsu
Iiumsuazuvannamneduidilesgdlaegmiluda {Fudenaziufitemevauss
soansegndlaetnamiiie Tag fiya fivzua (2545) ldnandn fAeansazseafvungy
wuunsneUauswasiuaslifusdeuntsdeans MfesnsliSuanianimeuaues
ohdlsvdeludale lnsanunsautanmanevaussasiFuanseanidu 3 sunou il 4.1 44
n13580 (Cognitive stage) IudufifSuanssuifansiie waediarud anudlalunnanss
Snway swdsnsliuselovivesdeiug 4.2 Sun1sdfin (Affective stage) IHutuTIETUANS
Aneusinegndlaoganisiodeiu sfeseduanudomisuasanuiioels 4.3 du
wgRAnssu (Behavior stage) iuduiifuansaznszvhnisunsegnadedeiu wu nsvaaes

Y

14 n3%e visen1sUfas

5. wunAnEafuERIBIsTY

elsTu maneds nguauiAauazidvlnluanminedeslutnailndifsaiy
yhlviTszaunisal enilon auad udsguuuuluns¥iniiadedu Ssnmsdnwaunn
pnsvaaguegtuahlmdlafeniaudsunas nofnssumedsenls Wosmnnduaui
wigdvlnneldanmundoniiiodtu uazgnugnilsnnudn armideiimilouty Gaazds
ualdingAnssuusnansannauaudniuagnaiiuldda (Bilingham, 2007) wenandns
dlafennuuanaseninsnguauluusagsuongiuannsailussgndldludiunig
UIMIALLANANsTesnauALTiag TauAuL (Humphrey and Stokes, 2000) firtiuisansnsn
namldmsAniuengazdieihlidlafamgfinssuasanudesnsvesgioansluusias
Prefuld nsdnutanguaumurisengtuiivannuansinia uasinsiudeusuluuismis
918 WU WuIARYDS Shoaff (2013, $nafislu Aaasnaly resunant, 2558) FsuFuuzen
INNUTNITINNGUAULWIRAAZ TUANTDS Mannheim (1952) Tnennausiinssfudinada
Ussrnnsvesuszimaanizenidn wazdodunusiiiduifenlumide wasunarueing 9
Inaudanguiuengeendu 4 ngu fie nquiianeuasrsulan Wiengudey nauLAAnas
asnsalanvide wiyuwes (Baby boomen) nguaiuaisdiudng (Generation X) wagng
\LuBISTUIY (Generation Y) %ﬂuﬁﬁpﬁ%’a avveliifnuinguiiou esndagiuusznns
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v
oA

nauiideindsuutios nmsnumunAn nuifiedesfituiuey lumuided
Pifeddiinamianussnammaansalunsdfanaluladasaumauaznisdoans
(Information and communication technology - ICT) Tutsemelnglunisuusiuengdnsds
annLAdeEesnseutnAndmnuiauainsolunisdeassevinyasnsainsuly
0sAnsineves (Uiaas du1ed, 2557) Ansutsuoglagliinasiauanansalunisdy
fueluladansaumeuaznisioasansufiansan W muesduodyues Aaludas
A.A. 1941 - 1969 (W.A. 2512 - 2484) LLualsTUANG \Aalurae A, 1970 - 1981 (W,
2513 - 2524) uag WLUBLSTUY WAbUYIE A.A. 1982 — 1997 (W.A. 2525 - 2540)
521U

ﬂ’lﬁﬁﬁlﬂ%ﬂiﬂumﬁﬁﬂL%\iﬂmﬂ’lw (Qualitative research) 1438nsLiusausiu
Yoyalasnsaunungs (Focus group interview) annngusiegsiidugflideyanan (key
informants) Fafutindnyanantugaufnululssmelnesudil a iy 20 Bauly
Fanameuazmands fasFoutuennsdisuotgia 3 Juey Mdueansdusydnan
laitfeundt 1 Ynsdnw wasfiongaulaitiosndn 1 T dwis 3 Juergfe wuasduudyy
wed 1 01998iTorgannn 45 Puld wiuesdudng 1Hud e191569do1guni
30-05 U uay Wiwaistune Tiun ennsiiflongiaus 30 Tasun (szwing 25-30 T) Taw
ﬁmumiﬁﬂzjuéhashﬂuﬂ'ﬁﬁﬂwm%u’qﬁmﬁ]'m 3 NENANYT AD NENANIFIRLAERT LAY
UYEEAERS 91U 6 AU nquAYTINe ImansuazmAlulag 91U 6 AU WAENGUVANERT
91FNY S 6 AU TITeEY 18 AU 135n15duee19d18 (Simple random sampling)
1#38msidensedauuuingajimnevesnsinunduvdn nglideyaddgyiidons
WUULANIEA123e (Purposive sampling) lagldisnisduaainainaaifugnudnuily
Uszinelne aseungulu 74 Smin Tasuvadu 8 nguileliiinisnszaremudadaiuuayil
ATIAIMANNYANY AINTUTEIUAAINIT 3 NuA1w 990 3 WTinend Welwldumineds
il dusunuitadu 3 unvinerde Taelinisdunvaluuuislaseadns (Semistructured
interview) wagfinsinuanuIfion (nterview) Fadudonulaneda (Open-ended
questionnaire) lWuaieslelunisiiudeya ilensuisdugrinanisdoasvofaeusig
Juany Suazthlugmanaudiniutidedidely

NAN3IRY

nanTnseteyaiiliannsauuinguauAndivses]Founudn dugnisa
nsdeensvesaeussiuegluUiunnsisansiemsBeunsaeuluanmdugaudnuilne
fdwiolud 1.anuaunsolumsdoans 2anufimelalunisdeans 3.mssuitiymnig
doanssewinegdeans 4.msnovaussesFou lavannsnasunansiseutsmnagueny
voaffaoulddedl
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1. Anuaunsalunisaesnsvesdaoudisuey

1.1 faouaaisiuuiyuses

fasaumunnguliuansanudndiuidaouiuensiidalasensuaniai
Anwiuiiuaning widdudesinisTiudaiumemmnauas ivang uatiuayuiaue usfaou
fapsfiveranasyunowasn e wanaiuleuliladuniswiuinelunegaddouss
TrlomagSounaniuasunnudn uaziiundsld wiogslsAnmuseanauiushemasa ua
foyaiifaoulinoundumnasunuiuiasdnau waeuedeGousaasfuandnns us
FijaeuneruimgN1saiiug vieldvnaesinaian Jalemudefiondt Fadamaunun
ngutulUlumafeaiuindinwelanisdoansludnuaed wsedeindaeuiivsraunsal
Bannnedazliduuzildedisgndes fimaununguuaninnudariiluiirmadeiiu
11 msadsufduiusvesdasuniuastuiudyume s duludnunzvesnisyais
Usvaumsaifigaoulssiuan ddildwueelueiin eBusunaninnuidndugiBeu s
doansiunnuansanuiifegumansiudieuieaiieanuduius fadsldinen
Uszaumsaimshaudisusndenlsadniudeiididszasy wioglsinugaeuazyais
fsnnninsvinasinludagiFeu iedunmsidigSeuduihodm daouroutns
finsviuszevyeiugiiew lrseliufduiususniesiou fissudilngazlinsund
aovaudlefiBoafsdumsBouilidhla msdheyadin vine uaznsned vl
Fouddnnsdla widfaounssiunandalonalidnandendran fifaouamesdu
wiyuwesfenuddeivluasigGeudoans deitudlidlaasfimsaeunufiuia e
TreneanunazianeasBenlridanu fmaunnngulimmudiuifasulsliludds
fiffFouaumieian usifunsilaigaeunenomazyhanudhlalusanudosnsiuioss
vosfiFoude wawdeiludazlumdnounievndeyaifisfiuuly Snvisdaoudaweuls
HEouuansanuAnivlureafeuilegnany fmaununnguduaninraniuinlunsdi

(%
[ Y

diseuiinisdeansludnuaugnisnidesmsedeunisi fasuazaalailedeluy iwsied

Y
|

Usvaunsalinn flsuuudivinviugdeans vinlimsulsiuiiingSeunenemmaedadion
ununslmgraiuviase Wy msamen dssudndn Hudu

1.2 faouaiuaisdudnd

Haoujuorgidalasuilinnudniuiiunnduas msliduanvoua
TneniiumslimuuzihludeidGoudilenia lnodunmsdeasildudwiuiluasiyGoudile
An fawaunuingulinauiuii daouanestudng Welasuilsannuniusiie waesiinng
uesnmEnnIdigEeunes MiFeuaaniiudauds fEeudesmmauamnliudaoul
1 Lsilnfu LifisdaduingFouiin wiouaadummediluesing q Bmsdearsiie
aaujduiudlumsGoumsaouvesiaeuaiueisiudnd andudnuazvesnmsBudeans
ieasrsunslaensviuny wanidsuauAniu aeuauisdsaule Gesiinnnuly

Uagdu Weavmnseuyssaunisalsiuiu Fasiiludnisasisunaununlvideansiusely
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16 waglailfiiunsdeansiignanaluiinuies finsuansaslnddashensaenuuudiues
Tunsaou wigsawaunungulienuiululuiimmaderiuindaoudinsenanwaves
puies fsvezvidlunisdoans Tnslanizuennandou  udieldsmaunuingunandilal
dndnsananiidosdemsiugaeuiueistudng msedaouiianumerlunsdmuay
SuilsfFou TavdnvazvesiuuzhiliinegluguuuuvesmsligGouluduniuazanse
w03 Wllalidudmeuiidnfagy fiwaununnguilvideyain faeussiiveyauieliFou
uanideu Insmdeyauniieviune deansainsufduiuslunsGeunisaeu faeusinas
youdunsigFouiddidymmideranilubedasy uazsnaziausuumaiietouitam
fu frouawesdtudndiitnsilaiseds dilafldludaifFousosmsdons Wunsiled
vlgEoudanlsfeanudrendilanazionlald g5amaununguéidlimnuiiuieiy
ounwiidaounanseoninsgvitnisitei visedsimaasyndnveaaoushliine
Sndleuliniu uiddmaununguanivgiuhdaousuilinnudadiulag vl o
SGnideideiausnnudniiulumanssiutg

1.3 fapuiaiuaisiung

HaeusuongiindnissuilsenuAadiuiiuandeuuulaifignlaiifia e
Duduedunissuiinsliuduanamaua igSeuidniindme nduanininufadiu

Y

a

W wazdlanudanulunisdeans mslddmyade 9 lunsdnu iliaaanudilabe

MAnannisdeansle ludnyunis gramauwnunguldiaueninumiuingeidnluigedui

D e>2p

]

aouannsolvidneutunafiuudwesGould fmemszlszaunmsaiiazaudeinyi
Llagannuiiugaeusuneunih Yseneuiuanuiuglunisiauduanamvsnadldnudn
wingaeusunounti grmaunungulduaninnudniuieiuisnisdeasiioatis
UfdusiuslunsBounsaouvesiaouaiueisiune IfaeudzEuaiseuainauy 1
anutuiues asauszninsaeu wasiludednassenuduiusiugGeunou il
Seuls¥Fnnduazndmaune uenniifmaunuingusilinnudiufisdui luduwsn
yoamsEuiuauemuduiusiuasuarlianuainavuduiinAnuiifanslaauludy
FounouiodugranusiolugnisaiuaudiiusiugFounudu q Welwlisuniseensu
mnddeluiuGeu uonnnifmaumunngudliuansauaiudngumiieh Susidaon
elstune azannsanagefuldinseiefenlildiatuinn fauAnuiegeids
deousoruls wiluussidiuFosmnuslunsdoasvesdaou faununlvimnuiiuiidsl
anansovliGoundaldhanuivesaouiiniauazaseunauannifissme nitaenude
Talumnuduiussevietuianansafionls §Eoufdaddningslidedennme Inglvanu
iuifirnuidetielusonasdifiiuenguinnin lusuveanssuils faouaiueistuned
msflauuusdlanayliAesd fuvudiviu SuildhdaouienudlaludGou waede
Psfuitlivetuinn Mlvgswaunmunnguidniaeulinoruussaunisalfindrondstu
ausnnou JuAnanadlaludsiigFoudesnisdears uasfiFeusuiliindaouilsegnad
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ITUYIN
2. avwiiswelalunisdeansvasdfaausinijuaiy

2.1 fiapuaiuaisduudyuiues

Frupufeawelalunisfeansiiivefaounuasduudyuues  fiau
aununguiiamuilulssduiifaeusslfnauasanuddyfunnaidossnii
snudlugeasipvesau thuszaunsaliinumesfudeadlusznimsBounsaey Tay
HemauunnguynunildldiauenAniudnapmiei daeussvanideanisnanian
Huldvosanunisaitiogiiu imnszdhazaisalinelauasdaudeiuiu fimaumun
naumniuiyadnuazIsnsdeasvesiaouiidnuuzvesmslafy lildersusiiie
Famsruilan Iailigsmaununnguidnindudedfimuamnsathludunuuedidlunis
HHnld uenaninsfigFeulddeasiudaewameisduuiymmes wasnslddearsiu
HrowhliouldiBeudzesnsneiiuglve vilvgSeuRnUszaunsallunisieansi
fosdimnuseinsyitlunisned msdenlddwe viniisng q AfesufiRdsesnluainau
JUDERAL I ImEJmamauwmﬂauaﬂmumﬂéﬂwmmmuawaauwﬂmLsaulmiam'gﬁ
mssasaiiarasnsniiflunishaseuasaiumnudiiusiueudu q Tudse Vel
Hasmdaisnsfideusnslisudaduay luduvesussernianisdeansiiindudior
aunuldomsiufaounuaisiuudyumes fimaunnguliaudiiulssduiins
deansiufaoutuneliiAnussenmavesmsdeansiideutneiliGeusdnlaiounas
fianunsdlausnged wavdaeuldladnisnseduliinnisanu-neuluriesSeu vilvgiseu
Sndausssmamaouiiliadsanunssiedesulfiintu uiadldlé Sunnudanluug
aufinduiuussemagenaniomn sz 3oudlaimeyadnnmangauyosdaon
wiazAU

2.2 Japuaiuelstudnd

srunfisnelalunisdoansvesdidnsmaumnnguidsefaouiaiuets
Fudnd fimaununguiienuiululssiuiih wifaeussdidormmammsnifias
Fuths LL@EN"LJJmmuiﬁmmmaqmiaaaﬁmwﬂmLsaugaﬂaumuﬁmamiwQaaummL.m
wanniiffaouiianuaseainluFosnisinussdevitegs vnlidEouidninfoes
nzfeTeduiterlaivhinngfifaoudsly vilrdEnmilowdunsiiniile auauiuiiaveu
Trifunuies fsmaununnguiimuwelafunsigaeuiueisdudnd amnsathasigaen
sevealuidwelsiBuilsld shlviussdulunsaununiuaudy q ludsau mideumsld
SulszaunmsaimsdeufiAnanmsdeansiugasu uazannsninduaduluataduun
aumnfidoromsasesanudiiudiugauseluld uenaniaeudinliFeusisnieds

4

Aanuuarn133Inuilsmnudaiuveddu ludiuvesusseinanisieansiiatudler]

Y

aunwlddeasivdaouamestudnd tnegsmaunuinguiinnuwiviinisladeaisiu
Aaouuiwiuagdanvusiiduusseiniavesnisieunats Jeseuazyeuluusseinia
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al

Svnuzdl insggi3ouasdBmslunisinmsuazquanuios wiussenidlunisdeansiiin
Mngfaeueiufazinnuunnsseenlufe finnudaesesluiBnsdemsvidlrusseine
Turfes3euiinnudasniain

2.3 JaoualueistuNeY

HaouaiosdungldliTinsdoamstetmans mgnisaififndulnena
wanuluiunisSeunsasy MlReusuivnas wemsailagdulunseusiunisSeu
Turies Seaenadoatuiiimaunnngulirnuiivlulssiuiindaeuiinisynouazada
awesndesniiluaanunisalitagtunnningaeulusueigdu gaeudiaudendila
Tushddeans fswaununguiiuigasudunuvegnwesmssuiutinlusandunis
vhau iBeusimsdeasiudleditlym warlinmsdemsuniioasrsmudlasninatu
1§ uenaniinsldfomstudaeuaiuosdune vliAausssmanisdeasiifutuies

¥ a V=L

waggiseuianinisegluussenniAnsteunsasuiieunateunndt ldesidniealy

'
=

n1sdeans Ynliiansiteuiniusyansama

3. Ms3uillyvnisieansssuinsgdeans
3.1 faouaistuulyues
TusnyamilinsdeansluuiunmsSeunsaeuvesiaousmsuegiugiFeu
AeliAnusssnavesaudaudadetiymilunmsdoasiuld femaununguiianim
Fulussduihmaiatiymlunsiemsiudaeunuestuudyues andiudeluns

@ 1 1

doussulauiilasuueeiiazdingsenintanisusuimnumalulagnisaesuluyiusnves

Y
f % o a a o 1

mM3Beunsaeunvdessulal Jedslimuiedneg tnwiligSewiuindulyminiatu

'
=

wazsumuussemAlunsfeu seidsddomnisdeansludosmens Inndinsalsy
319191 (Body shaming) 1'7i;Eaauhﬂé’iﬁﬂuﬁ'mﬁmén MIAAAUTTEINIAUDIANUTA
wstusiofFou uihazldldiAntusunuesinm uwinsegluanunisaifanaafivinliig
Seusdnlinelatemansaidu venindfaunulvenudiuiidedauAniufivauds
futfaeu faununadenlsiuansoantsaruAniiuiy inszuesiaousylidelonaly
mssuilauazaziilugnistaneuiudany luvasierfiudsmaunnngudnvinunield
Tanuiuifasuunsinufezidssnsiemsivisinsuindlodemslundazyiiliian
arudaudstudFeu measiulaouaznanoionzdesiisniy nsdeansiidelmian
Hopdnunsuansensuniuaranuiinvesdaouniuaistuiuiyumes dausnnfiaainnis
liuanseendsensuaiionruidniiegnieludsle Wegaeueiuaniunisaling 4 Mifn
JulumsBeumsaeu JoilvgFeulinsuhdaoudidednedidls niaifiversuaivesy
aoujuangivilvESeuliidlafedsiidaeusasns Ussnousuyaanninuesaoudigiii

Y

fgnhlgSeulingim giseudshinguivesiadiedls
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3.2 Hapuaieistudndg

fmaumnnguimmuiiudssduihmsfedywilunsdoasiudaeu
wesiudng ludesnslidme msdoansiidnarmilubesnsinnsaisusis sndnwal
voaf3ou TnefFouldidoniisdomslinouiileliaeunsuisnnulsmelaifiotu us
aouflallatinislimeuludsasiiluganudouds dwmsudaeuuluagiuaudelaliiy
AnuAnfinssuiunu Lilddadunstiudeanddoms wivteufadala Baduluau
FouarIsRnvesnududdy dasdiarudpudafntuthamnmsldidesiu uigaiefios
UseiiUszusumudsiitaeudesns Insdadullymuasimaumnnguiiuinidlisuniy
nsBeunsaoufe Msigaouiuelsiudng iAnaaliweleludBouniseu Jauans
o1uaieufAnsunsiaszritsnsaou ihlwussemanisSeunisaeulsifviniians
wazfiaeusinasdenlinruaulatugdouunanguitiinnuainainnnds uenanigFeus
PsiiudaouiimgfinssuiiasindnluunsFesnnauiuly Fasesfananlalldiinansy
yusion3Gou eghdlsAnugFeuliliinisTinoy uidenflazlialauaslsvihmsluuis
FosfimusovinAuninimeg

3.3 gapuiaiuelstuieg

nsAemsiinelrAnussenmevesaudaud Banilinssiuiensioans

Y a

fugaeualueistuy Wngliuunsiseunsaeuesulal NdeuaanivingiSeunn

Y

AuazFaaATENNoNsugUnsaiig 4 Tdsudiu ddurudusiaudlalvgGounnaud
fiaunsasluiiudenand JvhligiseuidanigaeuldidrlatwvsnavesiSou lng iy
aunnngudnvirunilsldlimnuiiuingaeuldiisnsdeaslunisfeunsasuiinsslnse
1 faeuduiheuenmnudissnsvesmumnegisiaiau vilvEoudladisdsdidaoudosnis
Tustazduneusesinogilst uardaeussiauemadentvfiGeudndulaes viednd

v

anuAniuldasstufaziinisuSuanudilanu uenaniddgmilunisdeansiiinandag

Y

Fouesiinuliviuludsifaeudoans lnstymiunisuansensuniuazamnuidnvesiaou
AnndifFeudanuiiuindisoigvesiaeuiinnalndidesiugBeu waziiledivgnisal
audandsunsednety Jeiliaouiinisuanionsuainisdniiviinig uansoonmg
ofaunmuidnuilofnrilinels Inefsuaumnngudnvimidalinnuiiulunig
wamrusAnvesiasun g5 maununguiiivingaeulirnudiuenifiulaiiunnifuluse
JBouuiengy TnsemnznguiidinanisBeuseundt awihlgSeuauduiuilsiyisss

wzsaninaudSeuilanzuuugendn AldldrnuneedlunsBeuianuguii wig

L% a

aoundulinnuddgylivindeuiu IneviuindaeunisliunnsgufesiuiulGeunnau

wazdadiisaensdenduingasuavidentvanuaula TdladudSeuuinguiaouain

9 Y

wnnd vibigiFeuausuidniennulivinienlunisiienu i uaznistianuatinauy
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AudiSeunniiuly aoiduauiuveunaduensd
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4. N1INBUEUBIVDNETHUABNITITHUNTHB UV AR UM URNY
4.1 gapuiuaistuulyumes
luduvesnsnevausvewseulumMISsunsaouialdouaaL TuUT

Y 1

yuesETmaunuInguiinuiiui degnusenaunsaeuiigaeuinuasulunisaou

vdntudumgnsainieUsraunisaiiniumuiuds vilihundsuldlssnluiagiu
oglsfimunsBeutugaou slrldsuanudidiuiiinn mseiaeuiiBnisaeuda way
firnufuinveulusuaou lileEeduinsunussninamsasy uazgaouasldlaluay
aviBenvaaiomifliaou utfEsuduindevuniul annsafaneulfmnzaundnd
16 uaruszneuduISmsaeanslumsasuiltnarumiluusasinte viligZeuliannsa
auandoldumiiiens uenanilunsdimsaeuesulay Afusuuuuvesnsdeansii
JEousesnsmmeuiinmiy wifasudinadodinannlumsnduinnoudiaiy uaxd
Snvrnsaoufiaeuludos q lidesdinisdunagiFou e Feulddlalunanaveste
Srdnshumalladuayisnsdemsluromnaseulativesiaeu Inegsmaunuinguiin
i IlFeusudielutuSeulnetiniadrFou denu neufanu san Tnglsilétag
Tasfaviogn iszdaounuasduudyueslilddmifneuiia uarnsdsnuisuiia
youmuimuanadulniegudr uariinuiiuigaeuiaumeneuiiaziiemdoly
AUNTSEUBNIY

4.2 Japuaiuelstudnd

Haouoisiudnd Ielkuinuidislumsdndule wasdBoudam
iuhfasuannsalridnouludsiiosnsls fiFvusdnnelefifaeunusivemiiiazdae
TiAsm it laludsinuesng viliianteudlvtamueanuld Tnegsmaunuings
SnvinunildldlimnuiiuinnsBeutudaou ilildiuanudinn mnedasuniunsiidu
fuffufiFeu wavasuliinude daoujuengivsauiiiisnsaeuilidasslunsGeou ¢
FouftazsuinveulumsGeuvesmuedly Sniifasuazdunnarudlalunisiouros]
Beuiae uindsdifaouuisvinuihonsualuinuzudumsasu ilmAausseinaigiEeu
YninliesnnszieTesuiaziFou ihlugenuidneadirugaeuuienls
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ludiuvesnisneuauasunginssunisiinusudevewSeulunisiSeunsaouniug
aouaiualsiudnd feamaununnguiiardiuin fanudnduidedianusuieluns
Feurugaeu inselinnudunaningaeuiuegdu fasuaziasindaluimuanisianu
waznsdsan WeliteasderFouinazlidesnninszdeinismnouiinsaseiiuing
Foen1ImI wsiaeusinazsenemutarlfinailunisesune seufauteniu vl
SeudinldrsefidusiulunisGeululssinudinag

4.3 JaaulalueistuNeY

HeoueIstuNY awsameveailomlunsSeunisasulvdiseudila
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147 Feormaziidomunsdndiidniuinlasn wifFeuleuduinduteyafiannsa
usulEly Aaglinalumahaudilaludenuasinddoasdofioronudunisdiush
femaununguiululufianafortuinsGeuiudaouilidlademnadoulds
wazdnuarnsaoudunisdevendemuuumaanes finsenfegefivuatofaunn
psffueInsEiuegBu 1 uenanilfreuaiuaisiumediiinisdemsivhliiGeund iiay
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fimfnutiunazdaau asnsaunnuuseuiifleguileainsmnuduiusuasdouloadn
fudsimdsazanu Medfaewamasduudyumes SdiarudilaitduddigGoudomns e
flaudalaidlavgsinsaeunufisdy ielvueenailidaauy laildiluaasigGouan
viola uidumsilsiifaeunereuazieudilaluieusiosnisiuiaiwesGou
fy aeandesiuil Uiaas Foasd (2557) Idaguuasmusmuunnieiunrmansn
Tumsdeasinsznouseussgdalunisdeans mnuamsidoideTnnuaslnglamena
mM9Afedenunin wui nguiegmniuegfussituiyanaiiannsadeansiuypains
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LLDIBIYARTANIILD LA EaL B IE Ao suarLaURTR uenaniidasu
fla audsnunsdoansiBsnagnd lnegiiannsademsiuyaansiesulffaziemeuis
msuanseaniiazrieunsilely nmaeswluanuAnvesdURdunius wu nisiuilsesnadila
funsewilunsilauagnisaunu weedasuiunsliuuanavmuainnty
wieghdlsfmufaouaiuasiuudyuimoiineisiiesnnninisvharadanly
fiideu Sadenulidlaluamuuandimnaiun SnisBedieaduiids wasaoudig
VuszepieiugBeu lrseliuduiususnviesSeu ibvigSeudnlvglidesndraeunn
wedeyadn vimng weenahvesasunuestuutyuises vilw3eusaninda
aonndesiuil nsnua a3 iani (2563) lénani wnAnEeuaueistuvesnda wiule:]
(Karl Mannheim) lusmudeude “The Problem of Generations” @slélitfneSuieifen
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Usidtu wawidlediasfinaadulafiatu fedivinuslunisiriinssiuasusnuezfouase
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Tudedanasiauonuimaiiotioudtymiu anudide an lsadasini (2561) Idasuany
ansalumsioansivseneulufe anuilunsdeasiBenagms (Strategic Communica-
tion Knowledge) fivanefismnuiitaeliyanaaunsainudasig qlsegagndes dady
Aaiviliyaradlauaranusoneuldituanunsaisa 1 fiatuldosagniesuasimng
aufuusunluusazaanunsalfiintu sadeumnevesdadnualsiig o

Haewaiwaistudng ddlalunssuiladdou WunsileivhlnEeusanlsfen
dhenidhla uazdimnsiolaldludsiifFoudeans fimsanunduifioasrsmnsdladignios
Tuiuit uagdrGesiidesnmaaiufiudufozuugiluiud Snissuilsnrudaiulagll
ylvgFousndenideauonnudndidlunansstudin vligzousdnauislaniay
Aoa3ey denadasiuil Charoenngam and Jablin (1999) léd1siatieniuanuaunse
Tumsdeanslussdnsive nui dnvagnginssuiiuanseenlafinnsanandnuazguide
wazANEsNIaanns Uy (Behavior traits and cognitive abilities) ielianunse
doansliednamnzan gniignian lududazgnaudsvanuilunisdeasdenagms
Fodunuildannsinudanarinuin mnuasnsalunisdeansifetesiueisual ms
$nwrussennia uazanuienelalunisieansio nsnsinasyaesls flw Wolns oensls
waziulas Tneiidesnansoonfenisiinsemuadliifesidndie Fadunmsvdnidesaniy
Taldauagas1enunannauiu (Harmony)

wiogalsfiny aeuaiueistudnd dndioranunvanuied lnsanzusnyia
Seuffauazilsvezidlumsioas unsiefaununidasusansoonuvhlyaidni
Toullniu gonadasiufianidoves Gursoy et al. (2008) 309 Generational differences:
An examination of work values and generational gaps in the hospitality workforce
flfiauet yuuowesauBTTUSndin Rt deATNAIN I T LD Ly
nsvhuwerFindiud shldadluaustuifanudutannunnnheuiutdeou au
ﬂﬁjuﬁiﬁmmﬁﬁwmmiﬂ’wmﬁﬂw ANS warANAIINTalUNSYIUAIUelURUNNS
faamnmdin fansdaay aseunsa wazarududiui aunsesanansnaiiaei
AUARTENINNTINNULASTINE TUG

Tudwmesiouniuaistune agliaudusuedunssuils flsoghadslauas s
Resh Tansugna lidudadu wazdanudanulunsdomns Wamade 9 lunsdanu
FaouiaistuneazGuairsnuainaus Wanuduiues aoduszritsaou wazdu
dodanadeuduiusiugGouneu fEouidsifEnnduazndnene feteilllding
fuann FefimnuAnuarUszaunsalifindiAesiu aad Jablin et al. (1994 $nafialu Jablin,
& Putnam, 2000) naMAsmNanansalunsdeansiseneuluseg anwamnsalunis
fuanuuanene saluisenuannsalunisldsiauaznansia gnanuanansatiazdasa
TUfsnsuanseannen1sdeans (Communication performance) %aﬁquﬁﬂiimmﬁ
LanseenMIINITAeansvesazyanatiietlUgilmanenioussansaalunisdoans
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Fauanslifiufaaussaurlunisdeans (Communication capacity) YedgjaeulaLLoIITY
1y 3uTennuuanislusuoigvesdaeans ilvdguuuunisdeansiuudssamdiidn
FuBeuls aonadosiufl usdnwal Miswnms Wi (2541) limuin ssduszneusy
arudBenagns Aensiyanadiiauannsolunmsdeasazfosdnladnumeiiugiunig
Fauusssuvasnuludealng Whlaguuuu ngunaet ussvingiuvesmsiianuduiussening
fu uagmanidsanudauds

Tudnyumils Uszaunisaluasaudeiviguesiaeuaiueistune Alilddinn
wiriugaeusunaunt FadelaianunsavilvgiFouinddalainauivesiaeuiininway
AseUAgIINNe FFeuTadaiiniliidedelumiaeuaiueistune snnuinfugdaeusuneu
w1 denadostuil Spitzbers (1983) w@upinewrUsznauveANEILNsaluNTAeaNS
Usznauluse 3 diiddny laun anud (Knowledge) vinwe (Skil) wag usegala (Moti-
vation) denndasiiu McCroskey (1982) fildinaal331 anuanunsalunisdeans Aeany
aansayAraLanIeenismNilunsianseamnzand I ULazan LN Tal Taeu
i 3 askusznou Ihud anwd anuaansadeinue wavanuddn fuly Foses

a vy

anuiTlilunisdeasiienisiteunisaeuiadudeddyfiiseuiinnuiui Gadueay
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faowaiwaistuudyuueiiiyadnuayiBnisdeaslusnunedladu laldorsun]
diodansfutiym daewaesiuudyuaes vlwEEeuldsinisnsmaiaiuglng uas
yhlFeuldBeustEmasimaniiazannnsoiiflunisfnsouarainennuduiusiy
LB q luday MdiufeisnsiiGeudnslimuinduay FadudedfidGeuaunsn
thludunuvegndlumslidinle aenndeatui (Audnd anadis, 2546; ininendegluie
555118919, 2556; Maslow, 1970) nandfeesddsznauanuiisnely Ao Auianelaiia
Mnmsldsunsmevaussrudessvesiale duduussgslaluniusosnismden
Toun Anfeansiinsmfanssuesdsa Iisunmssensuludsa I8 sunmsendeaviedive
e aufennudiide anudarmaninsa wasmaiduiseniuiuie Sauandvidiufany
fanelalumsfeansiuaouaiuasduutyumesiviligsouihasilddoasludsegnd
Tflumsdhdsmniteliduneensuls

pendlsfimugaouauonduudyumed wndunsidiFessmanuszaunsallu
yaasveIn wazsimanidssnisnanisaaunisalilagtiu imszdavairesmulinela
wazdaudatutu msdeansiudasuiiusseniaiilidessiaunats waeanunsda uase]
goulullafinisnszduliiAnnsau-seuluiesSeu uilSeundilainunanuadnnmane
puveAeULsazAL MU FNANA Avad, 2546; umAnedugluviosssundse, 2556;
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Maslow, 1970 ﬂemﬁqmmﬁqwa%ﬁLﬁmmﬂmﬂé’%’umsmauaummmé’aamﬂumiL%'sJu'}f
msBeudifnanmsaienudiiusunsegisssrinadainiungAnssunisneuauss nan
Ao auilenelalunisdeanslunisBounsasuiinlugnsmevausswesFenlususing 4
donndosfuil ausr uTing (2549) namdsarufiawelslunisinsedearsinduegiuds
fiyanaldiuuazthuiuisuifisuiudiinudeanis dumnnsdsdedeasiduluamni
Fosmstug muiavelslunsinsedeasiezinty

Tudrvesnnuiimelaflinanmsdeasiugaeuaiueistudng AefFouannsn
thasigaeumevenludwelsiiduilsld shlsiussfiulunsaunniuaudy 9 ludsau
waranansnthAsvaniulahaduumaumnfiBedonisadhemuduiustudBusoluld
wennigaeudsiliBousiEnmsdsiniuuazmasinfuianudniuesduaenndos
Uil (Rudnd avdly, 2506; sinendogluiesssinssa, 2556; Maslow, 1970) léna
feesdusznaumuiionela fo mnufiemelafiAnanmsliiumneuaussmiudesns
vosdsle Faduussgilalunismevaussmiudosmsmeiuaudusiuyarady 1wy
andnlunsoundi videifleusmau Wumnmunsnuniazadeeuduiussuniugou s
wandlfiiufeenufimelalumsdeansiugaouiasilidoansdudulsslon vilsEo
anunsathlusuldlunsairsanuduiusiuyanadu o Tudee

nsledeansiudaouaiueisdudng viasihuaslidnuueiduusseniavesns
raunae SefjFouasvauluussnmadnuned insedEouasiitnislumsinnsuazgua
pued usiagdlsfin ussemelunsdeansiiinangaouniueistudnd urwinufagdl
Anauansnseenlufe fimnsiasesluinsdemmhliussemeuriessouiiaudesn
Andu firnannssasaludesmsinusedouitdegs ilesnniusigvesiasuaiueisty
Bnd TuaAseilfidmualide o1y 41-52 U msfigEsundnirdanuuansinatuges
Uiimmﬁma%ﬁnaﬁ’uﬂﬂauéumqﬁmwhu Junszdnogvesaeuaielstudng
vahuigEeunaniaarindifssty wiueistune wazuiwiuazlndidssiu wiueisdu
wiyued Seyadndnuarresiaeu 2 jusngifiaruunndatusgiednau Saduiiin
yosmsfiffaumndnlvylianuiuienfudaeuwaueisiusng Tdaeuiuogiian
wansineuluusazay

ludruvesaeuaietune 1938nsyaneuasasnsnuseindosiniiiuly
anunsaitiegiiu uasdaeuiinnutrendnlalumedeans faeuamsafiuuuuogisinu
Moy mneldBeuiinsmsiemstudofitam Wnsdeasuiteaiisnnudila
HaoudshendnduliFounduthdee ndmeaeiuaudu o laegasuaiusisiune vl
Anussemansaeansiiduiuies eunane LiddninavilAnmsBouintussasam
3 Hulumil Wenner (1985) nanrinanufiswelafilddeasiuiaouauestunedn
oglu Social gratifications Aie Msliimasiiiedeuledeyaiudsay Wy methdeyaly
TflumsaumnAugdu wag Para-social Gratifications #ie nszuIuMsHUsEloTII S
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[lesaendnualvesana vieilon1senaduiuiyanaiiieadesiuie wiousinglu
domwesde 1wy msBafie viemnuduruddsanslidunuvegdluniniongingsm
uenNidadenndastull McQuail et al. (1972) lFiaUssinnanuiisnelalilusudeya
Fmansuazas (Surveillance) Indunsiinanuinanssa 4 uazdannnsalseusiile
wladimansiiudemnnisal Tnedaeuldiussudsnanantilunsdoamsiieliou
aulaluimansaniunsallagiu sumsiasuasnsdnanualdiuynna (Personal identity)
Hunsdeasitenendwioddsiunduiiodivieatnendnvallitunuies Tnefdou
IehadFouiudaouaiuesdune lusulilumssududinld Mmunsiufausiusiu
dau (Personal relation) Wumsdeasiileidiuasanrudiusiuyanadu q ludse
lneraaulansyiuuazyibigiFeuianunantunisididsny wazauauduiia (Diversion)
madsuiugaouriliEousdnutuewuasiouamenniunnBmsdeasvosiaeou

3. frunssuilyvnnisaeansszuinegaeansineiusiy
nafndgmlunsdoastudauauesduudyuues asdfiudelunisaoy
ooulaviifaouiuoglasssegszminmsusuiiumeluladmsaoulugisusnvesnisdou
msaeunsdesnulat Fedsimufetnogaeh i Soudiuindudgmilfstusassuniu
ussemelunsFeu denndeaiiuil Mannheim (1952) lenanis dnunrresUszvinsi
Gunguulyuwesindunduiliivlaumdseeiiuivesasasulanas 2 fadutasene
fmaasugia nuautarliddnumealulad wasweumsdeasuvuiiunth vlie
fosusumaBeumsaeunnlutudsusndusuuueseulad Suiliaoulfusuasion
Sluwmaluladlaldviuauanudenisvesiiseu uwisgslsinudSeulddilafisany
weneulunisusuivesaou
TissidymiunsuaniensuniiazmniFnvesaouniuaisiuudyuaes dw
wnaziAnanmslivanieandsorsuaivdemnuidniiogneluiala idesnsdoansieded
niuiiflefomsluudrasiliiAneudaudatudFou wreasiuiaouasynnsams
Fosiisudu mafvorsunivesdaousuengivily §Feulidnladedeiidaousonis
aonndesiufl aingunn 3ansanns (2553) IenandsguassalunisaeansliinAnana
Fouiu Tagananddenuinsmamsaeansidunthiduivaiogisguuss anuteuiu
Huaonunsaifiyeealidilaansaudadfiuiommmaaiiodaifatunsedeiemy
Aniuvasiesldnsliinyselenila q vieudlunindu enadelifanadoronues
Usgneufuyadnammuazeiaunwiuisesaiigndeennviligieulinddm sauds
HaymsaeansluFosnisinnninsalsusrathem (Body shaming) vesgiFeu mseglu
anumsnifenavhliiSeudAnlimelademansaidu diifeuideilddnuifetunis
fudynannsinasuenguaznsuuiilunisdeasil McCann and Keaton (2013) lfnwn
AduUS ST ST U YA AeuLIUIMIN T (WeAusuengfeniuasinuafn
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wnmsuFRmumiioun fu) wagnsuiudalunisieans nelduuAangud Communica-
tion accommodation 34 Giles et al. (1991) awlaoensusummesdioanslunisaunin
FrfaumwnareTaunmn Inedteduivgudesiufo auguorgrisinazfmelaflazna
Ay AeansriuAuiuegideatuinnndt uazhazliennfiilodesdeansiuyanatiegsnegu
fup wazilid indeufoRnig Ao wualiinsdius uuiltduayliusus wesnavanides
nsdeans samsidedulunudeduiveu fe auluuiliufiaglinelafiazdoasiue
Fsgueny wasivimunimniausiogdoansiisnssueigfiuay mnnimsdeansiueilusu
91gMieIiu Wy yaansingangussan 65 ?JﬁLLHUIﬁN%%iﬂU%JULﬂa‘lﬁlugﬂLLUUﬂ’liéamﬁ
Tthfuauiiegesnin luvasiyaansineengiossinuanidesnsdeasiugdeanseis
JuDy TR IMsARIsiUYAaNsTotgInnInduFewn waglianainaueny
unnsinlireeuiusilniniuyanadu
dusuliygmmsteasifinnngaouaesdudnd iatuainnislisign ms
foansiitnarmnluGensinsaisuss SndnualvesdSeu iiaeuinanilinelalus
FouUNALIZRARIETSUAlAIUTANNIUMIANATENI 1IN SaR Y ITsUNINUSTEINTALY
M35ou faoudadulumiuideuazisanvesnuiduddy Tanassasaluuatomnnoy
dAululigavgu wiognslsiniu faeuaiueistudnd uavaundanuuansaiunuusas
yana failfasuuudalalifunnuAadiasstutun LléUatumslfudanddoans
donAdoIriufl Gudykunst & Kim (2003, §19dlu tumen 3iamyga, 2559) naniguasse
ﬁwﬁfgﬁLﬁméﬁuaflﬂﬂW5%’U§“Luﬂﬁgu'1ﬂw5?1'9mﬁw’j'lﬁwuﬁﬁiumuqﬂaiméf’mﬁmﬂaLLas
Au3En Inenanianssusiuinuseansam leun msduiuuuutud (Freezing) wionis
ligeuasuuiasisin vieTBuesyarawiitnawieannndonazilasuly fvimuad
fifuguassn leun Tawend vidormilthudes (Bias/prejudice) uassiafuauysnngs
(Outgroup) fiinaannist TaAansieimusssumseminuvewmudugudnats (Ethno-
centrism) lunsUssidiuyanadu Gainihlugnmsaisanuidniuienityanadu uazns
yersuaivionmdnfiionyulumssoniuanuuanine uenanidiguassndiu
waFnssufiiuguassasionsaiannudlasmfuserinsyana 019 MsBadaduaudn
amnudle waznsouingUsengAuFTR VIANTEANEY uazUuLlasunuLsmuAY
WAsuuasiiAniy
TudhuveansdeansineliiAnusseniavesnudandsangaeuaiueisiue
nnUssuEesnaluladiltlunsSeunisasuselal Inegaeunan idvigFeunnau
Foassounionsnugunsaling 4 laasuiu ddumnudusiudlilddGounnauiitinng
wdeulusudandn visedeEounnaliviuiuasidaeudeas faeuazinisuansensual
ynadvthvivng uamseennsefaunwiidaeuiieiaailinels waziaeuazidenujin
Tneflsiauanls TdlaludBsuuenduiidfaouainuirbiu anudl osousd avay3 (2555) 14
na1a9 ﬂwwwmaamiamﬁaﬁams%ﬁﬂ%Lﬁmsﬁuiﬁﬂwﬂaaﬁﬂszﬂauﬁugmmaqmi%"ami
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leiun JaymilAnduiuiigdsans (Sender or source) Tnefiffdanslensuallunisdaans
nadneadtugsuas TunsdiifenaidenufauarlianuaulatungulSoudifaoud
aruainauufewity sudmisfieumantilizauiuly uiidefnavividunm
AruAAnTa edsaenndoartui A5W NIIUNT (2542) nA AR TauazA Ml
fifiruadadamils faantvdetanudilamn uagldsunmanevaussieasinaudis
welaunn usilunduiuenafianimielsifisnelasgrsnnillelailfiunsnovaussmudiang
il deiltuegiuasiladilaliudusnifiinnudetion dandudutiymiliiadugiuans
(Receiver) fio msfiffFuasvnUszansnmlumsivans waglindeslunisivansluvas
fivinnsdeans (e5o1sd afanys, 2555)

4.61UN1INBUFUDIVIIR T

Haeuaosduudyued liEeuldumniiiiudiin mesfaouiisnms
aouili uazdianuiuinveulusuaou lio1Eeduinsuniusenininsaeu uazgaouas
Tdlaluaruasdeavondomiliaou f3euddiarusuiiolutudoulaednadFou de
91U peUMAY dsnuiifuRaveumuivuanat wafaeuiiaumeneufiaziiemdelu
fumsFou aenndeaiufl Organ (1988) IdansmeuaussuesifumsiungAngsy 39
aunsnesursiinimevaussesiBoudetaounasduuiyumed idFeud
ngAnssuN1slinNInde Ao nsuansmginssusuiinveu Tinsaueanuaniulugig
nafvangay uasingAnssunnudinluming e ngAnssufiuanieenieniseeusu
ngszdeu lnetelalduasiansnsongssdeu nswenan Ujuhnueglussley

Tudiuresfasuaiueidudng IildmmeusugGeuludsiiosnsluneubulsd
ansolimUinufiviglumsdadulanazudletigmuesiiFouls faeuniunsidnsom

[y

fufiFou uazaeulsinide WdasrlumaBeu Snisaouasdanaeuddlalumatounes
HEeuaue (Julusuil Organ (1988) lsnanis mIneuaussvesfuamsimungingsu
JeenansnoduefamsnevausesBuureraouaiuaistudng linaeuldtmgdinssy
nslyienutaewie (Altruism) maneda mslinrarhomdeuiyaaaduillefatiym nie
wnvETudoIms eglsimudaounasdund Sanuduneniifaousueydu
ARATATUAMUANITYINULAENTENNY HiSeunengnunaunny ianung seileu wag
Toeusmilonuiitaeusoe uazilelifeasderSousinas irosa Ssaenndesiuay
Foanuamnisinwinisdeasszninemusssuiifedesiuaulneuazsemalne
51719 WA, 2540-2551 Vo4 ann Tiwuyna (ngeivg) (2551) wudt dnd@nwilvelidng
auvideuansaudAnivluriosneiiiruaifiiainezdunsdadonsnsaou vield
oennlviileuddnindeanisenn
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Abstract

This creative research aims to study approaches and narrative techniques

for creating the TV drama script in order to promote Thai cuisine culture. This study
was developed from research to expand awareness to wider society. Moreover, this
study was analyzed the audience’s results to develop this project as the innovation
of Thai TV drama script for supporting creative industries in the future.
The results of the study in terms of approach and narrative technique revealed that
this TV drama script was narrated through a number of components such as plot,
theme, conflict, character, point of view, setting and special symbol to narrate Pad
Thai’s background story and diversity in three generations, World War Il era, Transi-
tional era, and Food Innovation era. All of the techniques were applied to time and
place overlap by direct characters’ experiences, reminiscence and dream to repre-
sent social and cultural contexts and memorable events which leads this TV drama
script to be a lived story.

The results of online platform audience analysis from 337 viewers were
positive as following. Firstly, 32 percent of the audiences admired characters and
actors as the most because they could convey the viewpoint of humanity in
deeply details. Secondly, 20.5 percent of the audiences supported to produce
qualified TV drama for Thai Cultural Promotion. Finally, 15.8 percent of the
audiences expressed that this story made them appreciate and impress in the warm

family.

Keywords : TV Drama for Thai Cultural Promotion / Pad Thai / Narration / TV Drama
Script
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Abstract

Thailand’s tourism industry, which was growing constantly before the hit
of COVID-19 pandemic, suffered a significant downturn resulting in the contraction
in GDP and a rise in unemployment. However, with the risen popularity in wellness
tourism and the country’s strengths in wellness industry, this current research
entitled “Does COVID-free Matter in the Post COVID-19 Era? The Tourist’s Perspective
on Thailand’s Wellness Tourism Destination Brand: A Structural Equation Model
Study” investigated the communication message for Thailand’s wellness tourism
destination branding in the context of the post-COVID-19 era. The research utilized
quantitative method, surveyed 408 international tourists who visited Thailand with
wellness purpose, and analyzed with a structural equation model to examine
various factors related to wellness tourism in Thailand, including the perception of
the wellness tourism destination brand, attitude towards Thailand’s wellness tourism
brand, COVID-19 related factors, and the selection of Thailand as a wellness
destination. The study found that Thailand performed exceptionally well in the
reflection, self-image, and culture facets, indicating strong potential in these areas
due to its rich cultural heritage and local wisdom that resonated well with tourists.
However, improvements are needed in the physique, personality, and relationship
facets to meet tourists’ expectations and enhance competitiveness in the wellness

tourism market.
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Regarding post-crisis communication, explicitly mentioning the COVID-19
crisis may not be necessary. Instead, focusing on the cultural and other aspects to
meet tourists’ expectations is crucial to restore Thailand’s reputation as a wellness

tourism destination.

Keywords: Post-COVID-19, Post-crisis communication, Wellness Tourism, Destination
Branding, Thailand

Introduction

Over the last decade, the world has encountered several major health crises
designated as Public Health Emergencies of International Concern (PHIEC). Notably,
the spreading of coronavirus, as known as the COVID-19 pandemic, stands out as
the most critical global health calamity of the century, posing unprecedented
challenges to humankind since the Second World War and bringing the entire world
to a standstill (Chakraborty & Maity, 2020). The COVID-19 pandemic, which began
in late 2019, has had far-reaching impacts on various sectors, with the tourism
industry being one of the hardest hits. As the pandemic prompted governments
worldwide to implement strict measures to prevent the airborne illness’s spread,
including closely monitoring and halting transportation and closing international
borders to visitors and tourists, national lockdown policies were adopted in almost
every country, particularly among nations with high COVID-19 case numbers such
as the United States, Italy, and France. These measures led to a significant decline
in international travel and tourism (Chakraborty & Maity, 2020; Colmekcioglu et al., 2022).

The United Nations World Tourism Organization reported that in the second
quarter of 2020, 100 percent of global destinations introduced travel restrictions
for the first time ever (Gopalakrishnan et al., 2020; Simon, 2020). This widespread
impact of COVID-19 significantly jeopardized the tourism sector, which is a major
source of earnings and employment in many developed and developing countries,
including Thailand which known for its vibrant tourism industry. According to the
pandemic, Thailand experienced a severe blow to its economy as tourism declined.
Before the hit, Thailand’s tourism sector was thriving, with record-breaking tourist
arrivals in 2019, reaching 39.3 million and generating THB 1.93 trillion in revenue
(Languepin, 2020). Tourism had become a vital lifeline for the country’s economy,
and the decline caused a dramatic contraction in GDP and an increase in the country’s

unemployment rate.
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In 2020 — 2021 with an effort to revive the economy and stimulate domestic tourism,
the Thai government implemented the “Rao Tiew Duay Kan”, or Travel Together,
campaign, providing subsidies for domestic travelers (Post Reporters, 2020). However,
despite these efforts, the situation for tourism-related businesses had not fully
recovered, as new waves of COVID-19 continued to impact the country. Later, with
the development and distribution of vaccines, travel restrictions were eased, and
many borders were reopened for both business and leisure purposes. The research
from McKinsey and Company suggested that the COVID-19 situation would eventually
end with the majority of the population vaccinated and herd immunity achieved
(Charumilind et al., 2020). As the world slowly transitioned towards a post-COVID-19
era, destinations like Thailand needed to prepare strategic plans to mount a quick
comeback and attract international tourists once the global situation fully recovered.
Regarding the country’s strength, wellness tourism has presented a significant
opportunity for Thailand’s tourism industry to revive and recover in the post-COVID-19
era. Before the pandemic, Thailand’s medical and wellness tourism had been
growing steadily, attracting international wellness tourists, particularly from China,
Malaysia, South Korea, Japan, and Laos. The ability to offer high-quality services at
more reasonable costs compared to competitors in other countries, coupled with
the international reputation of attentive and world-class medical facilities, contributed
to the phenomenal growth of Thailand’s wellness tourism (Thailand Medical Hub
of Department of Health Service Support, 2019). Also, as the world transitions into
the post-COVID-19 era, wellness tourism holds even greater potential as travelers
increasingly prioritize health and well-being.

During the COVID-19 pandemic, the perception of health prevention has
become more critical for travelers. Wellness tourism, which covers the concept of
pursuing holistic health, has the potential to align with the changing preferences of
tourists seeking emotional relaxation and overall well-being, rather than solely
physical benefits (Hashemi et al., 2015; Morgan et al., 2004; Weiler & Hall, 1992).
Given the significance of wellness tourism in Thailand, research by Kongtaveesawas
et al. (2022) has explored the fundamental attributes of the wellness tourism
experience framework within the Thailand context. Their findings indicate that the
mental and environmental dimensions (ME) are the dominant determinants of
experiential outcomes, and these dimensions work together dynamically within the
Thailand context. This suggests that tourists visiting Thailand for wellness experiences

are particularly influenced by mental well-being and the environmental aspects of
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their stay. With its established reputation and wide range of wellness offerings,
Thailand is well-positioned to capitalize on this opportunity.

However, the post-COVID-19 era will likely see a shift in tourists’ behavior
and preferences due to the pandemic’s impact on their perceptions and attitudes
towards travel. Research have shown that tourists will prioritize health and safety,
seek reassurances from destinations and travel providers, opt for less crowded
destinations, and become more conscious of environmental concerns (Balakrishnan
Nair & Sinha, 2020; Chebli & Foued, 2020; Colmekcioglu et al., 2022). To cater to
these changing preferences, destination branding becomes vital in differentiating
a destination, enhancing its image, and influencing tourists’ behavior. As destination
branding involves conveying a consistent set of messages to target audiences,
achieved through various communication channels, including advertising, public
relations, and digital marketing, Thailand, like many other competitive destinations
worldwide, must effectively plan the strong message to communicate its destination
brand to stand out and attract tourists.

As Thailand endeavors to revive its tourism sector and establish itself as a
sought-after destination in the post-COVID-19 era, comprehending the massage
design to communicate effectively in this new landscape becomes paramount.
While various research studies have explored tourists’ changes in behaviors and
preferences (Balakrishnan Nair & Sinha, 2020; Chebli & Foued, 2020; Colmekcioglu
et al,, 2022), there is a noticeable gap in research concerning the aspect of post-
crisis communication. This study aims to fill this gap and delve into the communication
message for Thailand’s wellness destination branding, taking into account the
changes in tourists’ perceptions arising from the COVID-19 pandemic. The findings
of this study are expected to contribute valuable insights that can inform destination

brand communication in the new normal of post-COVID-19 tourism.

Research Questions
1. What should be the post COVID-19 wellness tourism destination Branding
Message for attracting prospective tourists to choose Thailand as the destination?
2. Does the massage on COVID-19 should be addressed in post-COVID-19

communication?
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Literature Review

Destination Brand Identity Concept

One widely used model in destination branding analysis is Kapferer’s brand
identity prism, which consists of six facets that need to be identified to develop a
brand identity for a product or service. Kapferer (2008) argues that a strong brand
identity can lead to loyal consumers and advocacy. Berrozpe et al. (2017) adapted
Kapferer’s brand identity prism for use in destination branding. The six facets in the
destination brand identity prism are as follows:

Physique: This facet represents the prominent characteristics of the destination.
It includes tangible aspects such as tourist infrastructures, natural resources, activities,
and recreational services. Physique is what sets the destination apart from others
with similar physical attributes.

Personality: The personality facet describes the particular characteristics that
configure the destination’s brand. It is the way the brand builds a character by
interacting with its customers. Using a known individual as the spokesperson of the
brand can help create a differentiating character for the destination in comparison
to its competitors.

Relationship: The relationship facet details how the brand acts towards its

target market. It represents the way the brand contributes to the consumer’s emotions
and experiences. The potential connection established with the tourist destination
is influenced by the tourist experiences inspired by the place.
Culture: The culture of a brand represents the values it stands for and the ethos it
embodies. In the context of tourist destinations, this facet includes the destination’s
values, symbolic concepts, human, cultural, and historical heritage. Elements such
as local history, myths, legends, archeological remains, monuments, folklore, and
customs are considered.

Reflection: This facet represents the way the target market wishes to be
perceived. It is not necessarily how they are but how they want to be seen. The
reflection is the image that the brand portrays in its communications, such as
advertisements. For a destination brand, it is essential to identify the desired “tourist
type” representation, considering sociodemographic characteristics, as well as
psychographic, motivational, and behavioral attributes.

Self-image: The self-image facet characterizes the inner mirror of the target
audience, indicating how the brand makes them think about themselves. In the

context of destination branding, self-image refers to the image that tourists have of
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themselves when visiting the destination. It involves exploring whether the self-
representation of tourists visiting the destination differs from that of tourists choosing
other destinations.

This research employed the destination brand identity prism as a tool for
analyzing and developing Thailand’s wellness tourism destination brand. It provided
a comprehensive framework to understand & communicate the unique characteristics,
values, and relationships associated with the destination, which are crucial for effective

destination branding efforts. (Berrozpe et al., 2017; Kapferer, 2008).

Post-Crisis Communication Concept

Post-crisis communication in the tourism industry has been a critical aspect
in managing the effects of various crises, such as terrorist attacks, disease outbreaks,
and natural disasters. Henderson (2007) highlights the interconnectedness of health
and tourism, with health being a major concern in destination choice and visitor
satisfaction. During health crises, tourists are likely to avoid destinations perceived
as risky. Crises in tourism have been categorized into various domains, and dealing
with health crises requires specific recovery strategies.

Campiranon (2009) identifies five key stages of crisis management: identification
of threats, crisis management planning, crisis response, crisis recovery, and learning
from the crisis. Recovery, in particular, becomes a crucial aspect after a health
pandemic. Efforts in educating internal organizations and tourists about health-
safety are essential, with customers being fully informed and advised to take
precautions and purchase travel insurance. Collaboration between medical workers,
health educators, and the travel trade is important in delivering advice and guidelines
through travel agents. However, the industry sometimes hesitates to provide health
warnings due to fear of scaring away customers. Effective communication strategies
play a vital role in crisis management, not only during the emergency but also in
the recovery stage to inform the public and other industry sectors about safety
matters.

To recover reputation after a crisis, Griffin (2014) emphasizes the importance
of proving that performance is once again meeting expectations. Avraham (2006)
suggests two sets of strategies to deal with a destination’s negative image: those
that focus on changing the objective reality and those that focus on symbolic
changes. Strategies to change objective reality include tackling the issue, staging

events to give visitors a chance to experience the destination personally, hosting
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special events, fostering local pride, and acknowledging the negative image. On the
other hand, strategies dealing with symbolic changes rely on public relations and
advertising, such as employing a counter-messages offensive, changing a destination’s
name, or creating a new logo or slogan.

Overall, post-crisis commmunication in the tourism industry is a complex and
crucial process that requires careful planning and consideration of various strategies.
Effective communication can aid in repairing destination reputations, regaining trust,
and attracting tourists back after a crisis. Selecting the appropriate strategies depends
on the degree of transformation needed and the consensus among relevant
organizations Avraham and Ketter (2017). The successful implementation of post-
crisis communication efforts can play a significant role in the recovery and

revitalization of the tourism industry.

Research Methodology

The present research utilized a quantitative approach, employing surveys
to assess international tourists’ perceptions of wellness tourism destinations, their
attitudes towards Thailand as a wellness tourism destination, their consideration of
COVID-19 related factors, and their destination selection preferences.

R rch Population an mplin

The research focused on international tourists who embarked on wellness
trips after the easing of COVID-19 restrictions and travel limitations related to the
pandemic. The sample was specifically limited to international tourists who visited
Thailand in October 2022, coinciding with the reopening of borders for leisure tourism.

To determine the appropriate sample size, the study considered the number
of observed variables in the hypothetical model, which was 14. This number was
then multiplied by a factor of 10-20, resulting in a recommended sample size of
210-420 individuals. A sample size of 280 (20 times the number of observed
variables) was ultimately chosen for this study, with the condition that the partici-
pants must be international tourists traveling for wellness purposes.

However, during the field survey, a total of 408 questionnaires were col-

lected, surpassing the initially intended sample size.

Research Instrument
The research data was collected through a self-administered questionnaire,

focusing on international tourists who undertook wellness trips after the easing of
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COVID-19 restrictions and travel limitations. The study included two parts in each
questionnaire: the screening questionnaire and the main questionnaire.

The screening questionnaire aimed to ascertain the respondents’ intention
to travel for wellness purposes after the COVID-19 pandemic and their understanding
of wellness tourism as a preventive health trip. It was essential to ensure that
respondents were not confusing wellness tourism with medical tourism found in
previous studies.

After the screening process, the main questionnaire was divided into five
sub-parts as follows.

« Part one gathered demographic information about the respondents, including
gender, age, highest educational level, occupation, monthly income, and country
of origin, based on the U.S.’s Standard Occupational Classification.

« Part two consisted of questions about the respondents’ perceptions towards
wellness tourism destination brand attributes, including physique, personality,
culture, relationship, self-image, and reflection. Five-point Likert scales were used
to measure the level of agreement on each statement.

« Similarly, Part three included questions about the respondents’ attitudes towards
Thailand as a wellness tourism destination, rooted in the statements from the
perception in part two. Five-point Likert scales were used for measurement.

« Part four focused on COVID-19 related factors that might influence the intention
to travel to Thailand after the pandemic. Five-point Likert scales were used for
measurement.

« Lastly, Part five surveyed the respondents’ intention to select Thailand as a
wellness tourism destination after the ease of COVID-19 restrictions. Five-point

Likert scales were used for measurement.

Instrument validity and reliability

To ensure the research instrument’s validity, 4 experts, comprising academic
experts and professionals, were invited to validate the questionnaire’s language use
and content. The experts evaluated each question’s consistency with the respective
variable using the Item-Objective Congruence Index (I0C). The I0C was calculated
by summing the scores given by the experts for each question and dividing it by
the total number of experts. The validity of the questionnaire was found to be
between 0.60 and 1.00, indicating that the questionnaire effectively measures the

studied variables.
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To assess the reliability of the research instrument, a pre-test was
conducted among 30 wellness international tourists who were similar to the research
sample but not part of it. The data obtained from the pre-test was then analyzed
using Cronbach’s Alpha to determine the reliability values of each section in the
questionnaire.

The results showed that section two, measuring perceptions towards
attributes in wellness tourism destination brand, had a reliability value of 0.864.
Section three, measuring attitudes towards Thailand as a wellness tourism destination,
had a reliability value of 0.889. Section four, measuring COVID-19 related factors,
had a reliability value of 0.784, while section five, measuring the likelihood of
selecting Thailand as a wellness tourism destination, had a reliability value of 0.799.
The overall questionnaire demonstrated high reliability with a Cronbach’s Alpha
value of 0.932.

The reliability values of each section were considered acceptable to good,
with values ranging from 0.784 to 0.889. A Cronbach’s Alpha value of 0.7 or higher
is generally deemed acceptable for research purposes, indicating the reliability and
consistency of the items in measuring the intended constructs.

The total reliability value of 0.932 for the entire questionnaire further
confirms its high reliability and consistency in measuring the constructs of interest.
This validates the questionnaire as a reliable tool for drawing meaningful conclusions
and making informed decisions based on the research results. Additionally,
Confirmatory Factor Analysis (CFA) was used to ensure construct validity while
constructing the structural equation model and validating both observed and latent

variables.

Research Data Analysis

The research data was analyzed using both descriptive and inferential
statistics with the help of SPSS (Statistical Package for the Social Sciences) for
Windows. For descriptive analysis, frequency, percentage, means, and standard
deviation were utilized to examine and describe the demographic data, perceptions
towards wellness tourism destination brand, attitudes towards Thailand as a wellness
tourism destination, COVID-19 related factors, and the potential to choose Thailand
as a wellness tourism destination. Moreover, inferential statistics were employed
to explore the relationships between independent and dependent variables. Pearson’s

product-moment correlation and multiple regression analysis were utilized to
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identify correlations between different variables. The significance level for inferential
statistics was set at p < 0.05.

The Structural Equation Model (SEM) was applied using the AMOS program,
a statistical software. SEM was chosen because it enables the examination of both
direct and indirect influences of external latent variables, internal latent variables,
and observed variables. The statistical significance level was set at p < 0.05, and
the reliability value was set at 95%. To assess the congruence of the model, the
researcher used the congruence index based on the work of Ngudgratoke (2019).
Acceptable fit indices were considered as in Table 1. These fit indices were used
to evaluate the adequacy of the structural equation model and determine its

appropriateness for explaining the relationships among variables.

Table 1 Evaluation of model fit: Goodness-of-fit Indices

Index Range Cutoff criterion
Chi-square >=0 P >.05
Chi-square/df >=0 <5
GFI 0-1 >.95
AGFI 0-1 >.95
CFI 0-1 >.95
TL 0-1 >.95
RMR >0
SRMR >0 <.08
RMSEA 0-1 <.06

Source: Ngudgratoke (2019)

Research Findings

Demographic Data

This study comprised a sample of 408 international tourists, consisting of
214 (52.5%) male, 188 (46.1%) female, and 6 (1.5%) respondents who chose not to
disclose their gender. Among the participants, the largest age group was between
21 and 30 years old, accounting for 175 respondents (42.9%), followed by those
aged 31 to 40 years with 122 respondents (29.9%), 41 to 50 years with 39 respondents
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(9.6%), 51 to 60 years with 29 respondents (7.1%), 18 to 20 years with 25 respondents,
and those above 61 years with 18 respondents (4.4%).

Regarding education, the majority of respondents (226, 55.4%) held a college
or university degree, while 111 respondents (27.2%) had a graduate school or
higher education, 65 respondents (15.9%) completed senior high school, and 6
respondents (1.5%) had junior high school or lower education.

In terms of employment sectors, the largest group was employed in
management, business, or finance, comprising 98 respondents (24.0%), followed by
education, law, community services, arts, and media with 83 respondents (20.3%),
and computer, engineering, and science with 58 respondents (14.2%).

Regarding personal monthly income, the majority of respondents (127, 31.1%)
reported having an income exceeding 2,451 USD. The respondents hailed from
various countries, with 35 respondents (8.6%) from Russia, 30 respondents (7.4%)

from India, and 26 respondents (6.4%) from the UK, among others.

Opinion towards attributes in wellness tourism destination branding

According to the research findings, the participants considered Personality,
Culture, Relationship, and Physique as crucial attributes for a wellness destination,
with mean scores and standard deviations of 3.79/.75, 3.76/.77,3.76/.78,and 3.71/.77,
respectively. Reflection and Self-Image were perceived at a moderate level, with
mean scores of 3.40 and 3.30, and standard deviations of .86 and .87, respectively.
Regarding their attitude towards Thailand’s wellness destination brand, the tourists
displayed a positive perception, with the highest mean score recorded for Culture
(3.81/.83). The mean and standard deviation for other attributes were as follows:
Reflection (3.79/.83), Self-Image (3.71/.82), Personality (3.64/.73), Physique (3.60/.72),
and Relationship (3.57/1.02).

Furthermore, the respondents were well-informed about Thailand’s COVID-19
situation and the safety measures implemented, exhibiting a high level of trust with
a mean score of 3.74 and a standard deviation of .86.

Lastly, the tourists demonstrated a strong intention to visit and revisit Thailand

for wellness purposes, with a high mean score of 3.81 and a standard deviation of .94.

Correlation Coefficient of Manifest Variables
The research revealed that all the observed variables had positive correlations

with the relationship size, ranging from .284 to .711, and these correlations were
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statistically significant at a level below 0.001. The variables “attitudes towards Thai
culture” (ACUL) and “Thai personality” (APER) displayed the strongest correlation
with a high coefficient of .711, whereas the weakest correlation was observed
between “attitudes towards Thai relationships” (AREL) and “perception of wellness

tourism destination reflection” (PREF), with a low coefficient of .284.

Multiple Regression Analysis of the Relationship between Perception as
Independent Variable and Attitude as Dependent Variable

The study conducted multiple regression analyses to examine the relationship
between perceptions and attitudes towards various attributes of Thailand as a wellness
tourism destination, including physique, personality, culture, relationship, reflection,
self-image, and overall wellness brand identity.

The results showed that perceptions towards certain attributes significantly
influenced attitudes towards them. For instance, perceptions of physique and self-
image attributes had a significant impact on attitudes towards Thailand’s physique
as a wellness destination. Similarly, perceptions of personality, culture, and self-
image attributes significantly influenced attitudes towards Thailand’s personality as
a wellness destination.

Perceptions towards culture and self-image attributes also had a significant
impact on attitudes towards Thailand’s relationship as a wellness destination.
Moreover, perceptions of reflection attribute significantly influenced attitudes
towards Thailand’s reflection as a wellness destination.

Furthermore, perceptions of culture and self-image attributes had a strong
relationship with attitudes towards Thailand’s overall wellness brand identity.
Perceptions of physique and personality attributes also had a relationship with
attitudes towards the overall wellness brand identity, although to a lesser extent.

In summary, the study demonstrated that various perceptions played
a crucial role in shaping attitudes towards different attributes of Thailand as a well-
ness tourism destination. Perceptions of self-image attribute, in particular, emerged
as the most influential predictor across multiple attributes and the overall wellness
brand identity. The findings indicated that the perceptions had a positive relationship
with attitudes, meaning that as perceptions improved, so did the attitudes towards
the wellness tourism destination. These perceptions collectively explained up to

41% of the variance in attitudes towards the overall brand identity.



86 Siam Communication Review Vol.22 Issue 2 (July - December 2023)

Multiple Regression Analysis of the Relationship between Perception and Attitude
as Independent Variables and COVID-19 Factors as Dependent Variable

The results of a multiple regression analysis examining the relationship
between international tourist’s perceptions and attitudes towards various aspects
of Thailand’s COVID-19 response showed that there are four factors that have a
significant impact. The most important factor is people’s attitude towards the
cultural aspect of Thailand as a wellness tourism destination, which had a strong
positive influence on COVID-19 related factors (as indicated by a significant level of
less than .001 and a beta coefficient score of .283). Additionally, people’s attitudes
towards Thailand’s physique and self-image as a wellness tourism destination also
had a positive relationship with COVID-19 related factors, though to a lesser degree
(significant level less than .01). However, there was one factor that had a negative
impact, which was people’s perception of self-image facet in wellness tourism

destination brand, with a significant level of less than .05.

Multiple Regression Analysis of the Relationship between Perception,
Attitude and COVID-19 Factors as Independent Variables and Destination
Selection as Dependent Variable

The results of a multiple regression analysis of tourists” perception, attitude,
and COVID-19 related factors towards their selection of Thailand as a wellness
destination. The analysis found that there were four variables that had a significant
impact on the tourists’ decision to choose Thailand as a destination, including their
attitude towards the physique attribute of Thailand’s wellness tourism destination,
attitude towards the relationship attribute of Thailand’s wellness tourism destination,
attitude towards the self-image attribute of Thailand’s wellness tourism destination,
and COVID-19 related factors.

Out of these variables, the tourists’ attitude towards the physique attribute
of Thailand’s wellness tourism destination was found to be the strongest predictor
of the destination selection, with a significant level of less than .001 and a standard
coefficient beta score of .226. Additionally, their attitude towards the relationship
and self-image attributes of Thailand’s wellness tourism destination also had a
significant relationship with the destination selection at a level of less than .001,
while COVID-19 related factors had a relationship with destination selection at a
significant level of less than 0.01. All of these variables showed a positive value of

prediction towards destination selection.
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The Analysis of Structural Equation Model

The study used used a structural equation model to analyze the “Perception
of Wellness Tourism Destination Brand,” “Attitude towards Thailand’s Wellness
Tourism Destination Brand,” “COVID-19 Related Factors,” and “Selecting Thailand
as Wellness Destination.” The study found that the factor loading of all variables
in the two models was higher than 0.30, meaning they were significant. The statistical
indices (Chi-square, GFI, AGFI, CFI, TLI, and RMSEA) showed that the structural equation
model is consistent with empirical data. All of the indices met the cutoff criteria
(p-value > .05, Chi-square/df < 3, GFI, AGFI, CFI, TLI > .95, and RMSEA < .06), indicating
that the model fits the data well.

The analysis of the causal relationships and path coefficients in the structural

equation model revealed the results as Table 2.

Table 2 Casual Relationship Patterns and Statistical Values of Latent Variables in

the Structural Equation Model

Casual Relationship Pattern Path S.E. C.R. Interpretation
Coefficient

Perception -> Attitude 728 .057 11.828*** Positive Effect
Perception -> COVID-19 .052 .098 .7180  Positive Effect
Perception -> Destination -075 101 -1.181 No Effect
Selection

Attitude -> COVID-19 649 115 9.003*** Positive Effect
Attitude -> Destination N 143 9.311*** Positive Effect
Selection

COVID-19 -> Destination .053 .056 1.021  Positive Effect
Selection

Note: *** At the .001 statistical significance level
R2 value of variables in the model were Attitude = .530, COVID-19 = .474, Destination
Selection = .565
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The structural equation model analysis revealed several causal relationships
and path coefficients between latent variables. It was observed that “Perception
of Wellness Tourism Destination Brand” did not significantly impact “Selecting
Thailand as Wellness Destination” (path coefficients = -.075, S.E. = .101, and C.R. =
-1.181). However, “Perception of Wellness Tourism Destination Brand” directly and
significantly impacted “Attitude towards Thailand’s Wellness Tourism Destination
Brand” (path coefficients = .728, S.E. = .057, and C.R. = 11.828)

Furthermore, “Attitude towards Thailand’s Wellness Tourism Destination
Brand” had a direct positive effect on “COVID-19 Related Factors” (path coefficients
=.649,S.E. = .115,and C.R. = 9.003) and “Selecting Thailand as Wellness Destination”
(path coefficients = .767, S.E. = .143, and C.R. = 9.311).

These results indicate that perceptions of the wellness tourism destination
brand play a significant role in shaping attitudes towards Thailand as a wellness
destination. Moreover, attitudes towards Thailand’s wellness brand have a substantial
impact on both COVID-19 related factors and the decision to choose Thailand as

a wellness tourism destination.

The Developed Structural Equation Model

The results of the structural equation model analysis show the relationships
between several latent variables, including “Perception of Wellness Tourism Destination
Brand,” “Attitude towards Thailand’s Wellness Tourism Destination Brand,”
“COVID-19 Related Factors,” and “Selecting Thailand as Wellness Destination” as
in Figure 1. From Table 2 and Figure 1, the structural equations can be developed

by the following standard values of the model.

Attitude = .728Perception, R2 = .530 (1)
(.057)
11.828%**
COVID-19 = .052Perception +.649Attitude, R2 = .474 ..(2)
(.098) (.115)
.80 9.003***
Destination Selection = -.075Perception + .767Attitude + .053COVID-19, R2 = .565 ...(3)
(.101) (.143) (.056)
-1.181 9.3171%** 1.021

***At the .001 statistical significance level
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Figure 1 The Developed Structural Equation Model

Note: ——— Statistically Significant at .001,--------- No Statistical Significance

The first equation shows that the perception of wellness tourism destination
brand is positively related to attitude towards Thailand’s wellness tourism destination
brand, and it can explain about 53% of the variation of the latter variable. This
means that a one standard deviation increase in perception of the brand leads to
a 0.728 standard deviation increase in attitude towards the brand.

The second equation shows that both perception and attitude have a
positive effect on COVID-19 related factors, but only attitude has a statistically
significant impact. The perception of the brand and attitude explain about 47.4%
of the variation of COVID-19 related factors, and a one standard deviation increase
in either perception or attitude leads to a corresponding increase in COVID-19
related factors.

The third equation indicates that perception of wellness tourism destination
brand does not affect the selection of Thailand as a wellness destination, but
attitude towards the brand and COVID-19 related factors do. Specifically, a one
standard deviation increase in attitude towards the brand leads to a 0.767 standard
deviation increase in destination selection, and a one standard deviation increase
in COVID-19 related factors leads to a 0.053 standard deviation increase in destination

selection. Overall, the model explains 56.5% of the variation in destination selection.
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Discussion and Conclusion

Thailand’s Post COVID-19 Wellness Tourism Destination Branding Message
The research findings provide valuable insights into the relationship between
tourists’ perceptions of wellness tourism destination attributes and their attitudes
towards Thailand as a wellness destination. These insights can help destination
marketing organizations and stakeholders in the tourism industry to better understand
tourists’ preferences and expectations, and consequently, devise more effective

strategies for branding and promoting wellness tourism in Thailand.
One of the key takeaways from
Physique the research is the positive correlation
between tourists’ perceptions of
attributes in the wellness tourism
destination brand and their attitudes
towards Thailand as a wellness

destination. This indicates that how

tourists perceive the various facets

of a wellness destination brand

directly influences their overall attitude
towards Thailand as a preferred

wellness tourism destination. This

Relationship finding underscores the importance

of effectively communicating the

Figure 2 The Comparison Between Perceptions  unique features and experiences

and Attitudes Attribute that Thailand can offer in the well-

Note: ness tourism context. However, the

Perceptions towards attributes  comparison between each attribute

in wellness tourism destination brand revealed some interesting insights,
Attitudes Towards Thailand as  as in figure 2.

Wellness Tourism Destination

The figure 2 indicated that Thailand’s performance in the reflection, self-
image, and culture facets was found to exceed tourists’ expectations, which is
highly encouraging. These aspects of Thailand’s wellness destination branding were
considered highly important by the tourists surveyed. The concept of prestige and

luxurious fulfilled the fourth level of needs, which was esteem need, in Maslow’s
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hierarchy of needs as applied to travel demand (Mokhtarian et al., 2015). Some of
the wellness tourists may travel to be perceived as higher status and prestige
enhancement. While this component was commonly associated with high-quality
and expensive products and services, this current research defined prestigious and
luxurious experience based on Li and Cai (2012) and Kim et al. (2017) that it also
pertained to the attainment of personal satisfaction, emotional benefits, and
happiness. In the context of wellness tourism destination brand positioning, the
aspect of luxury had been portrayed through its services, accommodations, and
personalized wellness packages, reflecting the social and psychological state that
drives individuals to travel. The reflection facet, which involves contemplation of
personal well-being and growth during wellness activities in Thailand, resonated
well with the respondents, and it aligned with the concept of luxury and prestige
in the post-COVID-19 era.

Cultural uniqueness emerged as a standout attribute in the perceptions of
wellness tourism destinations among the respondents. This result aligned with
Berrozpe et al. (2017) concept which found that every destination offered unique
cultural values and they distinguished the country from other destinations. These
cultural values can help to attract visitors who are interested in experiencing them
and connecting with the destination’s culture. Considered the culture facet in the
attitude towards Thailand as wellness tourism destination, the research found that
this attribute had high impact with the mean score at 3.81, which was the highest
mean score among the attributes. This indicated that Thailand had a very high
potential in this part. According to Hongjanya (2019), international tourists felt
positive towards image of Thailand, especially for cultural uniqueness. The research
even defined this as “Thainess,” which encompassed a wide range of aspects,
including social norms, traditions, beliefs, values, and behaviors that are deeply
ingrained in Thai society. The findings inclined with Prommahaa (2015) stated that
the image of “Thainess” could be a prominent brand for wellness tourism. The
study found that Thailand had significant advantages over other wellness tourism
destinations due to its unique cultural characteristics, local wisdom, and superior
facilities. Thailand’s rich cultural heritage, traditions, and local wisdom offered a
distinct value proposition to wellness tourists. This finding highlights the importance
of emphasizing Thailand’s cultural identity in destination branding efforts, as it aligns
with the tourists” preferences for explicit cultural elements and the desire to share

their experiences on social media.
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While Thailand performed well in certain attributes, there were areas where
improvement was needed. The physique, personality, and relationship facets were
perceived at a lower level compared to the other attributes, indicating that there
is room for enhancement in these areas. Although they were still considered
important aspects by the respondents, Thailand should work on strengthening its
offerings and experiences related to these facets to meet tourists’ expectations and
boost its competitiveness in the wellness tourism market.

Focused on the physique facet, even though Kongtaveesawas et al. (2022)
suggested that, among PMSE attributes, mental experience played a more important
role in wellness tourism experience than physical, spiritual, and environmental
experiences, this current research found that the international tourists surveyed
had a high level of agreement, with mean score of 3.71, when it came to their
perceptions of wellness tourism destinations in relation to the physique facet. This
suggests that tourists consider this aspect to be an important factor when evaluating
wellness tourism destinations. However, in the section of attitudes towards Thailand
as wellness tourism destination, the study also found that while tourists agreed
with the physique facet of Thailand as a wellness tourism destination at a high
level of agreement, with mean score of 3.60, this score did not reach the level that
tourists expected from a wellness tourism destination. In other words, while tourists
agreed that the physique aspect was present in Thailand as a wellness destination,
it was not as strong as they would have liked it to be. Hence, the study suggests
that the physique facet is an important factor in the branding of wellness tourism
destinations, but that destinations need to work on strengthening this aspect to
meet tourists’ expectations.

Regarding the personality facet, according to the research findings, international
tourists placed a high level of importance on personality attributes when it came
to wellness tourism destinations, giving it a mean score of 3.79. This suggested that
tourists believe that the personality of the destination, such as competent, with a
reputation for expertise in wellness activities, sincere, with a focus on friendly and
welcoming service staff, excited, providing opportunities for daring and adventurous
experiences, sophisticated, offering a sense of luxury and glamour to their guests,
and hysgienic, taking appropriate measures to ensure the highest level of health and
safety for their guests, played a significant role in shaping their experience of wellness
tourism. Nonetheless, the research found that international tourists believed that

Thailand’s performance in this area was also high but did not meet their expectations.



Msastimaseuy3viag In 22 atuil 2 (nsngrAx - SudAY 2566) 93

While evaluating the attitudes towards Thailand wellness tourism destination brand,
tourists rated Thailand’s performance in this facet as high, with a mean score of
3.64. This implied that although Thailand performed well in terms of personality
attributes, it still had room for improvement in order to meet the expectations of
international tourists and maintain its competitiveness as a wellness tourism
destination.

Concerning the relationship facet, the research results revealed that
international tourists considered the relationship aspect to be highly important, as
indicated by a mean score of 3.76. This suggested that they agree with the notion
put forth by Mokhtarian et al. (2015), and Kim et al. (2017) that wellness tourists
were motivated to improve their physical and mental health, seek to enhance their
well-being and renew themselves, and tended to choose destinations based on
previous experiences, such as recommendations from friends or online reviews.
However, the findings also indicated that even though the tourists believed that
Thailand’s performance in this area was also high, it did not fully meet their expectations.
When evaluating Thailand’s wellness tourism destination brand, tourists rated its
performance in the relationship aspect as high, with a mean score of 3.57. The findings
suggested that improving the relationship aspect of Thailand’s wellness tourism
could help to enhance the overall wellness tourism experience for international
tourists.

Overall, it can be concluded that Thailand was able to meet tourists’
expectations in two out of three areas related to wellness destination branding:
reflection and self-image. However, these two facets were only considered moderately
important in terms of perception. On the other hand, the culture facet exceeded
expectations and was regarded as a highly important attribute. While the attitudes
towards Thailand’s physique, personality, and relationship facets were lower compared
to these in the perceptions towards wellness tourism destination, these three
facets had been ranked as high level of implication in both the perceptions towards
wellness tourism destination and attitudes towards Thailand wellness destination
brand.

Based on the research result, the post COVID-19 wellness tourism destination
brand positioning should focus on promoting its cultural facet as a unique and
outstanding attribute of its wellness tourism destination brand. This aspect of
Thailand’s wellness tourism was not only the highest-rated in terms of meeting

tourists’ expectations but was also considered a highly important attribute.
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Yet, research found that Thailand’s DMOs tend to emphasize implicit cultural
characteristics, but the target audience for wellness tourism places a high value on
explicit cultural elements, such as the ability to share experiences on social media.
Thus, in order to effectively communicate with this audience, it is recommended
that DMOs incorporate visible, vivid, obvious, and fashionable Thai cultural elements
in their promotional messaging. This may include showcasing cultural practices and
traditions in a modern and appealing way that resonates with the target audience’s
desire for unique and shareable experiences. By doing so, Thailand could leverage
its cultural heritage and promote it as a significant part of its wellness tourism
offerings to attract more tourists post-COVID-19.

Also, Thailand has the potential to accentuate the opportunity for tourists

to reflect on their well-being and personal development while taking part in wellness
activities. The country can highlight its ability to provide high-quality and personalized
wellness services, accommodations, and packages, while also emphasizing the
value for money and affordability of such experiences. Thailand’s brand positioning
as a wellness destination should be focused on portraying it as a place where tourists
can envision themselves as healthy individuals with a lavish lifestyle that is
aesthetically pleasing.
The research also shed light on the significance of the relationship between percep-
tion and attitude towards various wellness destination attributes. The perception
of wellness tourism destination attributes had a direct effect on attitudes towards
Thailand as a wellness destination. Notably, the self-image attribute emerged as a
strong predictor, indicating that positioning Thailand as a destination where tourists
can envision themselves as healthy individuals with a lavish lifestyle is particularly
effective in shaping positive attitudes.

In conclusion, the research underscores the importance of aligning tourists’
perceptions of wellness destination attributes with their attitudes towards Thailand
as a wellness tourism destination. Thailand has shown promising performance in
certain facets, such as reflection, self-image, and culture, but there is still room for
improvement in other areas, such as physique, personality, and relationship. By
effectively positioning itself as a luxurious and culturally unique wellness destination,
Thailand can attract more tourists and enhance its appeal in the highly competitive

wellness tourism market, especially in the post-COVID-19 era.
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The address on COVID-19 in post-crisis communication

According to the results of this study, during global pandemics like COVID-19,
explicit mention of the crisis may not be necessary in post-crisis communication
efforts. The research utilized a structural equation model to explore factors related
to wellness tourism in Thailand, including the perception of the wellness tourism
destination brand, the attitude towards Thailand’s wellness tourism brand, COVID-19
related factors, and the selection of Thailand as a wellness destination.

The analysis showed that all variables had significant factor loadings, indicating
their statistical importance and contribution to the measured latent variables. The
model’s statistical indices demonstrated a good fit with the data, indicating accurate
representation of the relationships between the latent variables.

In terms of causal relationships and path coefficients, it was observed that
the perception of the wellness tourism destination brand did not directly influence
the selection of Thailand as a wellness destination. However, it did have a positive
impact on COVID-19 related factors, though not statistically significant. This suggests
that while the perception of the brand may not directly affect destination selection,
it could still play a role in other aspects of wellness tourism. Additionally, a positive
perception of the brand directly influenced a more favorable attitude towards
Thailand’s wellness tourism brand.

Both the attitude towards the brand and COVID-19 related factors had a
positive effect on the selection of Thailand as a wellness destination. However, the
impact of COVID-19 related factors on destination selection did not reach statistical
significance based on the study’s criteria. This finding contradicts Henderson’s (2007)
recommendation that destinations should communicate their management and
policies regarding communicable diseases during the recovery stage of a crisis to
reassure potential visitors and promote a safe and healthy tourism environment.

Given the context of the prolonged and globally impactful COVID-19
pandemic, the research aligns with Griffin’s (2014) idea that rebuilding a damaged
reputation requires demonstrating that performance meets expectations. The findings
suggest that while hygiene and safety remain important considerations for tourists,
they are not solely seeking COVID-19-free destinations. As people have adjusted to
living with the pandemic and effective vaccines are available, the perception of the
disease’s severity has lessened. People are now more focused on returning to their
pre-pandemic normal lives. Therefore, for Thailand to restore its reputation as a

wellness tourism destination affected by the pandemic, it is crucial to emphasize
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the implementation of measures ensuring cleanliness, safety, and meeting tourists’
expectations rather than solely promoting the country as COVID-19 free.

Based on these research findings, post-COVID-19 communication efforts in
Thailand’s wellness tourism industry should concentrate on promoting the
cultural and self-image aspects of the brand identity. This may involve highlighting
the unique aspects of Thai culture related to wellness tourism and showcasing the

luxurious, healthy, and visually appealing lifestyle associated with it.

Limitation of Research

The research sample was limited to international tourists who came to
Thailand for wellness purposes. Due to the ongoing pandemic and uncertainty, the
population was gathered from a convenient sampling method with only international
tourists who visited Thailand for wellness purposes from August to October 2022
in the number that was enough for a statistical analysis. As they had already flown
to Thailand, they seemed to know and had a positive attitude towards all aspects
of the current Thailand’s wellness destination brand and may not accurately

represent the broader population of international visitors to Thailand.
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Abstract

This Academic article presents Knowledge form the Co-Loving Space project,
a research initiative financially supported by the Thai Media Fund to create awareness
and understanding of the rights and freedoms of adolescents and families on social
media. The objective of this article is to disseminate knowledge on the use of social
media spaces among Thai adolescents and their families in the digital age. As social
media increasingly plays a role in the relationships of family members in Thai
society, the age gap, social media growth, media literacy, and social changes can
cause conflicts in both the personal and shared social media spaces of Thai family
members.

The social media usage patterns of adolescents and their parents in Thai
families could be classified into seven groups: 1) normal shared use, 2) normal
shared use with adolescents’ screening system, 3) shared use under permission, 4)
shared use under agreement, 5) shared use as a parallel of original platforms, 6)
shared use as a secondary platform, and 7) no shared use.

The use of social media spaces among Thai families was found to be con-
sistent with the relationship basis and strength of family members. However, mu-
tual understanding and empathic communication are basically required to minimize

conflicts, address problems, and maintain healthy family relationships.
Keywords: Use of social media spaces, Thai families in the digital age, Social media
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AdnAsy N1sanennlenn, nmanen nliiuadsIsuYIR, NsANUNGEn

Abstract

Underwater photography using natural light involves using natural light to
create underwater images without the need for additional artificial light. Underwater
photography with natural light requires specific techniques because underwater
lisht is different from light on the surface. Underwater light consists of blue and
green hues with lower intensity than surface light. Using camera light sensors that
can adjust to high and low sensitivity, along with appropriate ISO adjustments, helps
to achieve clear and beautiful images. Additionally, color filters are used to balance
the colors in the images, making them look complete and balanced, especially
when shooting in environments with increased underwater light and color. Thus,
underwater photography with natural light requires skill and experience from the
underwater photographer to produce beautiful and high-quality images.

The tools used in the research employ experimental methods or field trials,
gathering primary data from underwater photography. Repeated underwater
photography using natural light is conducted to gain knowledge. The research results
show that 1. Underwater photos must have sharpness; 2. The color of underwater
photos should be vivid or close to reality under normal light conditions, without
alteration or deviation from the true colors; 3. Appropriate composition is necessary
to make the images beautiful and communicative; 4. The direction of natural light
used must be suitable for the intended communication purpose of the photo, and

there should be no artificial light mixed within the underwater images.

Keyword Underwater Photography, Natural Light Underwater Photography, Scuba
Diving
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Diving Information

Dive Nummber Dive Site

Location Country

Date / / Time in / Time out /
Bottom Time__minute / Total Time___minute/ Max Depth_.m AVG Depth_.m

o

Air in psi Air out psi EANX % Water Temp C
Types of Dive Sites Visibility

Underwater Light Conditions

Tides

Notes:

Camera Information

Body: Lens:
F-Stop: Shutter Speed: second
Housing: Accessories

Results from the Experiment

Photos obtained under natural Light
underwater photography

wuutuiindeyaidensidunaauuiBamaaes (Experimental method)
Mo “asdruinsaennlinlauasssuwd / as.anfsy e

A9 2 wuuduiindeyalde v Andsy @3dh



MsanstimeasenUvied U7 22 adudl 2 (nsngrau - Surnau 2566) 119

HAN15I38/NaN5ATzdaYa

meideFes  asdmumamanilihlnouaisssurd dufwuningussasdls
3 Fadeitu Usenoulude (1) Anwideatumssithan (2) unsuasiieseideyaifen
fumstanmildinlaglfuasssumnd uay (3) duamgiduosdauifumsionwls
ilnelfuassssumni lngliiadesdielunsidodu maisomeaunidmnass (Experimental
method %38 field trial) fin1sivuntladendss (Exposure) wazAsunsnues (Intervention)
Faiidnuagnmsfnuidumafununuteyaguninnmsainieauiusisninléi lay
Hunstenmlihiifuduasinsssued ledonwluasaniui vansaniunisal
elilsandsteyaiiaztultlunsiioudiou wagiinsginaanameae Wilelilsngs
osfnnuimatenmliilasuasssu

KITTITHAT SRIFA I 1. Nan1snNagdau / aLﬂi’]gﬁ ﬂqﬂa’ﬁqﬂizﬁQﬁ{l’a

' SCUEBL 411 Anwndgadunisaningan

INTERNATIONAL

e lwingUszasAdeunsn Anwifeddiunisandian g

PRO ID: 104839

CERTIFICATION DATA
4 | Dato: 04 Aug 2022
Locoeo owes | EICRATRL
havandamrongiet

Chatcl
Pro 1D: 91857
fiance: IS0 24801-3

AN INIseUIaneg19asden aeltisn1snIs

DIVESSI.COM

FUNmR9UsEane (Observational research) A93%5
A A 3 Unstndnihseau nsAlgnsdenasasduiindeyaiedfiunginssy
Dive Guide Fudutnsnnisusin  vsedeiinduluaninwinasulaenss tagluiinnsg

Va o

Adeanunsatdiedliild  evAuddadeunIefiuau 9 Nendlinade

Compliance: IS0 248013

rrriTHAT smiEA I NAGNGURINTTANET NaddebuTdiusiulunis
B SobE A ANYITEUIAIUNTAITSlUIURUUNG Y T
3 SCHOOLS - I
e o e T AsBeuannenans Iaviad wardasiaeu nannau
: ' o

lpiSeuslunsudinnsenuan Bnvialaviiniseni

DIVESSI.COM

Sneeiies ilsmuicedudfyuosnssnii
nmil 4 Ups Divernaster  Anfie “muaenadelunsdni
amwaﬂuﬂﬁamgaauﬁwf’l mstdndadunsieadisawuudunnms ui
Tunmsaeusihdutugnld  nirdanudululdfasiindunsisegnasaiian
KITTITHAT s Supsrennmasitnornietuseusiintinouai

- " pHOTO & VIDEO ‘ 4 = = da 8 &4 &
e ;;%56 16 wagduanaudnuegiiinat Fuwisunae

e : ; Y v
T L n19enunle dunTIgAInNITeTNdLeLAntes TU

ADSEUIRENYNIT kiUt AN T8RS I8N

(%

uilatudedin dadunisaniananuiEeuiann

DIVESSL.COM

297 5 U935 Photo & Video  @nndugauaninfilasuniseausu waglianiiiu
vngdsldiunisieuinisene  seAutun1saniniisen mngudasuazianing
Awladrannaantuanun DUATIYNLALNINTUAE



120 Siam Communication Review Vol.22 Issue 2 (July - December 2023)

[V 7
VU A vVav a o

Vel ideSeuani uazSsunsareninliinluaaduaeumuinlasuniseeusu

'
=

funas U Galasutnstinaunsediu Dive Guide Fululdnsiinufingidvanunsoun
Wenldinle wazldsultng Divemaster wunefeiidvanunsadugaieagaeusinlunis
gousnitunugule eaaidelasudng Photo & Video vungfslariunisiseusnis

dnenmldunananduinunegsauysal (i 3-5 131 : AnAsy f3h)

2. NANTISNAFDU/ILATIZH AW
FaquszasAdan 2
N13593UTINUALTLATIENTBYR
AeafunisaneninldiTaelduas
5550917 §Adeldsausandoyad
Rendostunmsaenmldnh Tnglduas
535UYRABIDNTITEN AU
nAaad (Experimental method %50
field trial) Imglgduiunaauninegs
Tunsinsgsiiavan 1,000 U &9
FAfelfimasunndrsinatun
Ansgiteyauieatunsdeawlii
Tnglduassssuan® ilunuan nmane
Ihitrasdesdiedusznaudaluil
1. pmeneldidestinnueuda
(Sharpness) nwenelgihinaasiaany

ANtRlUTIEAZIBEATIEN TRty
wazlifin1sUndauaaanin

i 6 é’hasmmwmaﬁaq"lumﬁﬂizﬂau 2.4 (Colon) weanmaneldiingas
vosnmeneldindia (@ - Andsy Asdn) fadudianla wiolndideasiuaudu
« Dive Site: NgANY s3dluanmuasund lifinsiudeuutas
« Location: 9ainnea Useinelne WEoumnansanaiiass
« Body: Sony a7m3 3. ANNENAaLlULEY (Exposure)
« Lens: Sony FE 16-35mm /2.8 GM amengldthiiremsdauaugaluuas
« Housing: Nauticam NA-ATRII amsiodhidln vioaieauAull Aasd
« F-stop: 3.5 ANILANARTENINUAIUATLN
« Shutter Speed: 1/400 sec 4. 9uneINaN WA LN T EL

« 1S0: 200 FudeTiagld



NsanstimeaseuUiiiend i 22 atudl 2 (nsngrau - Sunnau 2566) 121

5. ANUANAAYRIE (Color balance) mﬁﬁmmamqamaqﬁﬁmmzam wazduly
puanmandon lifidndaiuluvSedaduiuegnalaimngan

6. venianFeasalun e vilvinsdeasseninanmaeuguainnmsidenles

7. 3111184 (Composition) NMweefifalsiysmesfivinyay Ssagdieifiuaanii
aulalinmlel desfinisdnesdusznaunmiliviinzauiunisdeans

8. irsuassIsAfidarfeamnzauiuingUszasdlunisdoamsvesninene

wagsodliiinasUsAvginuvuuagneluninanglsinlu

pafUsEnouvasmwenelii
Aouiilgesurluundrludnediu 1o
31NNNINITIIUTINRALIATIE VYA
Aatunisaroamldinlaelduas
55508 9LAIIUTINUININNAIY
AWENEINASILAY 1,000 AW LAY
ATIEMUTIULTAEU WRAZAINNIY
Yaseuides wastadounsnuss

3. wan1saansziidussdanuiaiu
nsthenwlduinlaglduasssuvd

N153988IAAINIAUNTAY
amliilaglduassssumnaaded 14
yheufnwifeuuiiuguisniside
AMAAUNUTINARBY (Experimental
method #3e field trial) lelsilédoya
funannnmdelii deunideriins
PuTNLaglngiteyaiaiunis
sanwldhlneluassssumninudls
osureluludesdiu dnundiseds
dnasziteyaisnunoonuniuasd
arudiuntsteamldiilaslduas
5550 yibvanusadinue Jade
Sl g nneneldhing Ussnou
s 4 Hade dadl

NN 7 NENmm‘JLﬁU%@%amWﬁ’lﬂiﬁﬁ’m’N

dm (fan : Andsy e3ih)
« Dive Site: nginzilng 2
 Location: §winnsed Usewneilne
 Body: Sony a7m3
* Lens: Sony FE 16-35mm /2.8 GM
 Housing: Nauticam NA-ATRIII
e F-stop: 2.8
« Shutter Speed: 1/400 sec
+ 1SO: 100

« Technique: Fam (field)



122 Siam Communication Review Vol.22 Issue 2 (July - December 2023)

1. Yadenden (Exposure) WutladeitenaviliAndunseainnisufiinisdienn
Tth Geeraiintuann (1) amnumfeuesgUnsaisiingunsaisih (2) mundeunasndes
denIm (BNMsNauEumIR (@) LLmuizﬁ’ﬂumiLﬁmqﬂ’aLwﬂéﬁj’l (5) lsAfloaiinan
s (6) Maununsldermelih femadinanudrsiuiifutiadeiionilmie
Sunsesotenwlith Runadonlih uardmaliliansaufoinsnstenimlii
Igdusa

2. Yadounsnum (ntervention) Ae Wnogsfimilensmusuuslsiioddesty
sysud Hadeunsnusaiionaintuanddadls fdnanmliiliassonuguld Tneds
AdnTuazinalidrenmlét llamsansufoinsnstenmldhlddga od
mstmavesianmeldthifanatn Fedmsumlusthidonseiuiu niessnoineld
vhanudssallaiannsnasdiild

3. tadanelu (intemal factors) Avidutladeiiannsamunuldfeivosda
amiléinin Tnesgneusie 3 Usenns fe (1) eaiumenennliin anumdeuvessane
Aruwdoumasdnla MsmuAumMIasEaN ANLANsolun AUt Al
nslguUnsal suuesiumsaeam asdlafesfunasssuvadumsaonm wly
st wartuimi (2) Weatugunsaindesmenm Waunsaifmnyaniuinguavasd
Tumsthenmlii msdsenaugunsaimenmliiiitedestuiin mismhearudi
Wanzay wumaeIndashenmiiiduaumnnwe way (3) Aeatugunsaliii Weunsal

o

sthiwsnzautuanumsniuey nguszasdlunissrenwlith gunsaifimndudosd
mInsdeuUszAvBaauadi qﬂﬂifﬁﬁwﬁwé"ﬁaﬂuﬂsﬁgmau

4. Yadenneniguen (Extemal factors) lunstinisidgesdnnnuisunisanenn
Thlnelfuassssumnindad fifedmundatenemeusn Whiuasildamnsoaueuld
Tnemssdafeniusssumivinun iesmnnsaenmliilnelduassund dumsion
sssumAieuimun wavssauvRdudsiieguonnienisemua 099 Arwainsve A
Tith sauAdelsin(la-gu) rnuBnvesdsfiagdrenszuaivioinh uaglih anudronds
winasenduiiinihdsoaneliAnsunmelunisufiFnsmadea i gungilsi
yumtungyiuiu viie¥eulunsiiuiy orvdsaliAndunsesetianmliilly

ntaderts 4 4e dndrunudludestu aunsassyldd madeawldilagld
wassssrftududsiisesfionvaisogne elildundenmaiefidnuiissyds o
Usznauresnmaigléin 47 Fufethunsufuuginglfidu wwudiaesaiuda
(Conceptual model) 184 asfaTmiFunstenwliilnglduassssuma

LUUFIA83ALANA (mental model) i lldinGsnmanelsilaeHuassssum
Hunsesuneiinrfunsinifeaiassddiomsmenmliblaglduasssumnidusde
Tumsifivenumsny uazaralaaauliiunmdielii lunsdd “mental model”
yanefls wuueuuAnviouusnesEAnTAsTesiun st lag



MsanstimeasenUvied U7 22 adudl 2 (nsngrau - Surnau 2566) 123

Tuasssunidustisuuuiasnudadelildindumdeldilae lWuasssuwi
dlfnnnnsihdeganndnvuisatunmsdnian nndununuuasinnsideyaife
fumsmenmlibingliuansunid Wotuduaseiduosdemuifunisdenmly
dlnelfuasssumi nglindesdielumsidodu myiseaeaauuidmnass (Experimental
method 13 field trial) Tngdmszsfannamaneldiiiduassssumidussivsyney
withy sihlddununszuaunmsmshaufoinsmsmenimliilag Huassuni

HUUDIADVAUAQ
walklaundonwanelddnlaslBiavsssusa

A mental model to capture underwater photographs using natural lighting.

4 ™

Oodendun Jodunnsniigo Jodumemeuan dedumelu
(Suaswiionoiiabu) (nnadofl 1SADUAL) (i &) (@wnsnAsuALTd)
AruwsausanaUnsnidihaunsaidwh msthrosavdnanaldth FoNUAINUEaD 1. ifiwafiudadroniw

ATWWESUUDONEDOrNENIW Eadhmsunaludhie fiausdidhia-du * AXUWEDLUDUSTONTE
msTonmunschd iraudna Aoy LT [y D + Aowwiauuaudaln
nuiumss:Folunsifogimaldd nsadh ¢ SAUALINTISAM
Tsafavamaeinmschth Fonuidsau + Aowawnsalumsiiuroldd
unkunnsienmaladh grumgdidch «  ADwaLnsniun ]
—~ ¢ YULZRGILNIS
p—y + A WRETUNAUSSSUE

+ wrulumsdich radusnch

AUFEENIW
2. ifeadugUndovieniw

O C) +  IBgunsnifbHuNsaURUI0nUS:a0rTu

\l, msiemwidt
+ msus:nougUnsnienwidl R

idumvidth Hanfuhu
na:doina + SosuUseRudniisL L

- + IUaOSENARMEMWITTLIULNWD
3. ifiwadugunsaididn

\1{ + Tagunsnidwhdlinun-auduamumsnd

iasSonUsavAlumsawnwiddy
' «  gunsnicnnBudandinisosioaay
Y Usansmwriouacdh
asiodau 7 +  gunsnidhihdsaolunsiignitu
dovugenmwiauo \L‘ o S
—
o
L

. JopvdUsznauniw
hinddotosci (dheyuduaua)

b

TBanuAaadoassd
Ty
=

sodokAIKLAL
Kiadaa “
)

7 ~.| asavaou
\vl/ davuaumwiaua
.
MINW O
soniuulos anvensd as.fiofiso A%

puRndinAfalenmsasniuudantna ansamiosnssumansiamsaaniuy ukiinendanalulagsisuonasouinauns

A9 8 wuudnassrnuAniialilaudennateldinleelglasssun
3 : AnFEcYy AN



124 Siam Communication Review Vol.22 Issue 2 (July - December 2023)

d3UNaN15338
n93edes “asdmuinsdenmldilneuassssud” vldwuinstenm
I dheuassssumnd fiaseiiRotestunaneysens Tneussiuddyanfuruannsa
dusatnsnnldin Tneusnesnifuanuanunsavestrsnmldiidunisdidh wazaany
annsavostaalsidumsdonmlith Tnsiammaregnelfanunsainesssua
Felilenamuanld Snitadienafidsunsnumsiioraduguassalumsufifinisnisdenm
i
TinnsAneg SRy dshfyueimstenmldinlneudss s
Tiflgameneldh wnuddurudasndevestnsnmléih Weswinnsarenmléih &
Iamaﬁ'%Lﬁﬂé’%iﬂﬂ%ﬂé’ﬂ@ﬂﬁ@ MNVINANUTEARTE T soUsEUM
et renwldindesinuiAefunssidne st wasussfiuaanunsalldi
pasana ssadagunsailunisdith wasgunsallumatenmlithesisaziBoaynads
szmwéfaq?]ﬂNuﬁ]uﬁﬁwmmﬁy’qmiﬁwﬁw Lagnsineawlitn naenaunsAumldiidie
'11/11/1ﬂaﬂaﬁiﬂaaiuﬂawuﬂauﬂmnﬂwam Franmlideadnlasssumavesdundenldo
nsvuath nszuEau Asandeudisith wqmﬂssué’miwua viodsflazarenin wiielildunds
awengldthanuesdusnevvesnmaeldiingifiesuneluluunneuning
osAmmldaInnisaiasse
ve ‘ HAIULAE LN AATIZINUIN AINENY
E Ui lneuassssumavimunzaunisi

Snuazsaralul
« pnaelaiAeeliaNuALYn
(Sharpness) fgan wuasndaslaun

andlazimngaulunsdoansliing
Wiodnifidnesosfianudn

. 3 (Color) vasnmeneldingos
fiaduiianla wiolndlAsetuannudy
s3dluanmuasund lifinswasuntas
W3oLANAIIAINETD3Y FoeriiAIy
Wlaienfumsinnumveauadluss
AuENveIh

. M3dnesfusznauvesnInd
sz linmaisuwazdodns
19 lnglvanminndenlusssuwfves

M9 9 Amn1sUsEnauUnal Tannl@aun wu Uzn15e Tvuitu 1lanved
naen1eN LAY N1 ARRsY AN was Ludu



MsanstimeasenUvied U7 22 adudl 2 (nsngrau - Surnau 2566) 125

AAnuass s AnitziowminzauiuingUsyasAlundeansveaninas waz
odlifinasUseAvglavruuagnieglunnanelaiu

aAUT8Na

Tunsfnuidedes “osdamuimatenwlsdlasuassssumd” namisnsfin
Frunadninan deaenndostuuupaifiunsdniwesantusivnaniduiie e
Jaondelunisinindumladdyveanmadni thdnhasdesdousifvrtungui q 7
fenuAgdesiamufifsatuussiulin mandeulmliin msaseslih deiamun
asnangunsaflunmssii wasihludihmanederiufio eanuaeadelunisiih

uonniunsidendsidinanisnmstenmlih fansdrenmlslaeluas
Humstenmdsuasssivsifeuioau Wesnluefin gunsainsdienmlsdlad
auivangauiivrlunstenwlfihieuansssund mnudludagtumelulanisde
awldiaulvegnag dwaliiandosmennlfhiifianumngasdmiunisde
alindsuasssamisiuun lsansausneendundoshsnmlsiuvuiieadng
i wazndoadenmliiuuuiioondnld

A’ v

A9 10 (418) Dive Computer kanstayanuanvaInIsasiuiiutoyalsil

AMA 11 @r)nsasmaguaiutoyanmanglinzia Mun Andsy a3

Jarauanuzlunisimanisideluly

neifees “asdanuinisdenmldilnsuasssuni’ Smianeandond
dfransuarnsTimsaseandonams dufdereluil

1. msfneifenientu mnuvasnastelumsseniwléni

2. Anwigunsaifisndulunisdroninlei madheamwldinssameing  wu ms
shemnlthszerlng nmsdenmwiistedlsi nssenwlshenmnansiu nsdhenm
TshdeuadUszing maonmenuduaiaatoulsin sy



126 Siam Communication Review Vol.22 Issue 2 (July - December 2023)

UTIUIYNTY
mMwlue
nundad selng. (2551). n13greaImiAian155ea75 Photography for
Communication. NFWHNN : VI%ULﬁa Lé‘ﬂ@msﬁbu.
nawal Nauar, (2554). AMSARAMNITITENTAENS: WUIRA WATA NS
AT, NN dunia.
nRgy A3, (2565). Msshemmidsidnsradlgih. Aavnssuars, 15(1), 36-54.

b

________ . (2565). vanddulanlavienzia. NvanslimaaeuUIial,
21(1), 268-281
- (2565). amngliiaunienmlévemein. 25a79malulad
Fomrsinamy umswspuns, 7(2), 111-121
T5mad §Aunuzna warnwiAni ansila. (2550). ndeidnea. nsayme: ey
IndBumeiniiu,
meTU WUSW. (2555). gllon 180 1M 9enaed DSLR aUUANYTal NFMnamvLAs.
Uit Tusidu rin.
fnesiua waild. (2550). eaudnan19n139180 7. Unusil: gudnaluladnig
AU Unusil.

Alle OINoUNS. (2550). N75UOUTULAZNTTIAF. NTUNNI: NSUINGIFNERS
U313 lasensilanduaziAinssy.

aniWIdeinasal. (2546). #andlad. gllonsiineusuvangssunaveusny
lingia. nyanne: lassnisgnenu liveia unnsel.

AL LansE5. (2588). 0730780 W TBed (Rusindafl 52). ngaimma: wiadia
R

ganay Tasey. (2554). 9AUsEnauAaamsudng 180 M. NTUNNUNILAT:

Y

AinRundulowea.

21WDINYY

Hunt, C. V., Harvey, J. J., Miller, A., Johnson, V. and Phongsuwan, N.
(2013).The Green Fins approach for monitoring and promoting
environmentally. sustainable scuba diving operations in South
East Asia. Ocean & Coastal Management, 78, 35-44.

Miller, M. L. (1993). The rise of coastal and marine tourism. Ocean and
Coastal Management, 20(1993), 181-199.



MsanstimeasenUvied U7 22 adudl 2 (nsngrau - Surnau 2566) 127

Miller, M.L., & Auyong, J. (1991). Coastal zone tourism: A potent force

affecting environment and society. Marine Policy, 15(2), 75-99.

L3
(%
[

ouna yansefiusny. Fvaeimea. dhisldann httpy/www.uniserv.buu,
ac.th/forum2/topic.asp?TOPIC ID=5956

Hall, C. M., & Page, S. (2014). The Geography of Tourism and Recreation:
Environment, Place and Space. London: Routledge. Retrieved
from https://doi.org/10.4324/9780203796092




Y ad ¢ ¥ o ¢ ¢
NISNAUIIN LD ABUNUALNDNISUST LU UNUSDIANS
Tnaltwmatian15ta11599uuU Three-act Structure

The Development of Video Content for Organization Public

Relations by Using Three-Act Structure Storytelling Technique.

a a o '3 2 & U 6 o a
NAgAN 53TUINVU,* IW%UiE’J AURSEANWYA,*NIUNFAT Useywrsyna*
F375500 AUNZLEL,* aAENT LEeuaN**
Kuntida Thamwipat,* Paitoon Kantunyalak,* Pornpapatsorn Princhankol,*

Apisith Sa-ngiemngam,** Siriwan Kantasen,**

Tunsuunay 6 Hu1eu 2566
Tuiudlouneny 26 fueneu 2566
Tuiweuiuunany 14 nanau 2566

unAnge
MmAfeETngUszasdiioiauuarysudiunuamuesiflonoumusd
e sUsznduiusesanslngliinaiinnisianFeuuy Three-act Structure
iieUszifiunanissuiuazanuiiswelavesndusnetnfislrendvaneumnus
fifimunusuzULuy ADDIE Model Tnefusiusiadoyaanngusiiogns fe
;ﬁﬁmmmwmﬂ%ﬁ:ﬂaﬂﬁm%a European Used Cars Thailand l3isnin 1 e
Tagsmsidenuuuianzasnginaamamednesdnsiie European Used
Cars Thailand 7Buf¥urAdlonsumudiien1sussnduiusesdnslagld

a oA a a
WMAUANITEANLIRIRUY Three-act Structure LazguUAAdULUUABUNY

* meAvinaluladuazdoasnmsfinu auzagmanignavnssukazmalulad sinendomelulad
WILADUNATUYS

* Department of Educational Commmunications and Technology Faculty of Industrial Education
and Technology King Mongkut’s University of Technology Thonburi, Bangkok, Thailand
 sfnfnwanivinaluladuazdoasmsfinu augagmansgnamnssuuasvaluladumine1dy
WAlLLAENIZA0UNAITUYT

** Student, Department of Educational Technology and Communication, Faculty of Industrial
Education and Technology, King Mongkut’s University of Technology Thonburi

Email : kuntida.tha@kmutt.ac.th * Paitoon.kan@kmutt.ac.th *pornpapatsorn.pri@kmutt.ac.th *

Flukestatics@gmail.com ** Siriwan.iiun@mail.kmutt.ac.th **



MsanstimeasenUvied U7 22 adudl 2 (nsngrau - Surnau 2566) 129

$1uau 30 AU nan s liATlereumuAleIUsEINdTUSsAnslaglHinaTianisian
304U Three-act Structure HaaINMsUsEUlAegs MU Tvansuszidiunaam
Frudlomeglusydufinnn (£ = 500, SD. = 0.00) namsUssdiunmawiLdsN T
wuoagluseaumin (X = 4.76, SD. = 0.42) nauseliliumunissuivenagumiognsiay
wansUszdiueafisnelannnguiiegeglusefuinniian (¥ = 4.83,SD. = 0.43) way
(X =4.93,S.D. = 0.26) aqﬂiﬁ'jwmiﬁwuﬁaiaﬂaumu@hﬁamiﬂizmé’uﬁuémﬁﬂﬂmsJ
THmedianisian@esuuu Three - act Structure ansnsavilultldogsdinanm

AENALY: IALaABUMNUA, UsTdunus, N1sianiees

Abstract

The purposes of this research were to develop and evaluate the quality of
video content for organizaton public relations by using three-act structure storytelling
technique. And to assess the sample perception and satisfaction to developed
digital contents according to the ADDIE Model .Collected data from a sample group,
facebook followers of the European Used Cars Thailand facebook page for at least
1 month by purposive sampling from followers who were willing to watch video
contents for organizaton public relations using the three-act structure storytelling
technique and willing to answer questionnaires in the amount of 30 people. The
result of development was video content for organizaton public relations . The re-
sults of the evaluation by experts found that there was a content quality assessment
at a very good level (X = 5.00, S.D. = 0.00), and the media presentation quality
assessment was at a very good level (X = 4.76, S.D. = 0.42). The perception and
the satisfaction evaluation results from the sample group was at the highest level
X =483, SD. =043) (X =493, S.D. =0.26). It could be concluded that the
developed video content for organizaton public relations by using three-act structure

storytelling technique could be used with quality.

Keywords: Video Content, Public Relations, Story Telling
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WUU Three-act Structure agﬂuszﬁuﬁ%ﬂﬂ

2. wamsUsziiuNsiuivesnguiiesfilidedflensumusiiiionsUss e duius
osfnslaglfivafianindFesiuy Three-act Structure ogfluseduanniuly

3. anuilanelavosngusogsfifineiflonoumudiitonsussndniudesdnsing
lHimafansidni3osuuy Three-act Structure agluszdusniuly

Uszlevilfianninazldsu

1. Ignloreunudifion1suszmduiusosdnslngldinaianisidnFosuy
Three-act Structure 1ﬁLﬁuﬁ§5ﬂMﬂﬁu

2. ansaduwnnislunsiaunifloneunudiiion1sussvduiusosinslagld
mﬂﬁﬂm'ﬁLéﬂﬁa&LLUU Three-act Structure faly

wurAangufuazuiTeinedas

wurRaREafUNIsERasIazATUsTVIRUNLS
mMsUszanduiusianuddnuiienistngaszuu@ (Public Opinion) feisnsanse
#0813 (Communication) ielinguitiwine (Target Publics) tAindimnuaandnle uas
AwiEninAnfifdemiisnuesdng andumsussnduiusadumsimounsiiduluds
mMsaisassdiilenelAnaudmnuidilauivssevu Wunudaatudiudamsewing
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whenursengulssanvuiineadesdalunisasaien (Goodwill) winguuszywusig
9 fag3aN15UBNNETT (Inform) Tuaslilszwvulansudaulovieingussasauasdads
asAnsanUuliinasly ($nuif Avesnis, 2546)

wuaRaReafuIRlonauIMUd

Faloneunud fe w3esdielun1svhnisaannfifussdnsnin Geannsadoansis
F3ulsognsdnaunazidiladne Tasanadialud 2015 Miuumuindsnugidiumile
wuvpeulatianda 169.3 &ueu winduni® 2015 og 7.1% nsdmaduandifiu
Uselemivesnsliinlelunisvhnmsnainuuuesulal Faldiuddyiivieludemwesny
Undedeuarnsanduususaud lneguilnandt 529% aniinspaduimledudiyviili
ausiulalunsdedudriiunisesuladifiuuniu uenvniinisldrauialesudunis
nszduauaulalunistodud Fanudingd1 85% Tuuiliuilasdedudmisgeduinledn
¢t (Thumbsupteam, 2556) lufifinnediteldinuiflenoumudiionsussnduriug
osAnslaglfinaiianisianFeauuy Three-act structure luguiuy Aduadle 1 gn A
17 1-2 undl ’run1snddedagldinadanisidndeiuu Three-act structure

WuAAIAEAUNILEFBIMUY Three-Act Structure

M9E13834UU Story Telling A8 NMSUBNLENE09T1903EIANY 9 HINUNAIL
sUnm viderduinle Lileuansisyardnnieriuvesdudilgauiiaulafinenisades
uvieansAudvTeuuTuAtL 1 Wity Smadidessniaunsofesnseduliieu
aulannBeiu BednilFessmiiaulawasifendestuiyeaat q Bldsuusansedumnn
i dleldteveldiiudessndu TnsmsianFasiu Three - Act Structure iunsiun
KusEazLBunddny van 3 or AduGeslae Act 1: inFuth 9aEudu wuzioyaiAen
FUUSEN Act 2 : dawveanisiidindes iutwesnswdgwiifudamiinuae ldiae
Huredoussinduius mavnsosudileasinuninddanateidudosen Act 3 : uns

Wty unasuveesessd wansieusEniiansamnseasiden Wednassiionsaeud

v
Y

glyuloansdnunlvignAnlalionagaififitu 9unsgUnsaleng o deseganmAideuniou
1w (nnun WuRnss, 2559)

52 8UI53

Uszannsillunmsitaunifereumudifionsussuduiisosdinsingldinadianis
/@3euUy Three-act structure g E:\Taﬂm’m Page Facebook : European used cars
Thailand 31u3u 5,600 AU (wawledn European used cars Thailand)
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LHUN AT UADUNITNAIUIA Lo ADUNUALINNISUSSBIdUNUS89Ans TR lduannis
ADDIE Model (8fiv1# aunawy, 2557)

Anwufnngul TeneITed
A & 9 aa ¢ v v ¢
iaduwuamnslunsiaunialonsumudiienisussmdunus

p9AnslaeltwmAiANISLANS9wUU Three-act structure

o aa c v o € s
WWU’]'J@I@?I@UW]UG]LW@ﬂqﬁﬂﬁg"ZﬁaﬂJWUﬁaﬁﬂﬂi

ToglimnAtiANISEEawUY Three-act structure

'
=

AT YYATIVERY

'
=

ARy UTELY

USudsaunly

WU

LWELNIHNAIIUNYDINNND Page Facebook

European used cars Thailand

ielvindusiiegeusziliunan1sius wavauiisnela

AN 1 RURILARITUNDU

AUIUAIMEDR J3U wazUsEiliung

ANSHAILIA LOABUNUR

nausegililunsiauiflensumudiiionsUssnduiusesdnsingltinada
AN5LEFBILUY Three-act structure TneiSnsidonuuuianzas 91ngAnaa Page Face-
book: European used cars Thailand 7iufsurAilereumusifienisussnduiusosding
TngltinaianisidnFeauuy Three-act structure kazBufneuluUABUNIY $1U2U 30 AL

Aeaey loun gndannusanuannsadiugieussidunanmnisiauisle
A

ADULNUALNENSUSETdUNUSBIAns e ldmATiAN1SES09wUU Three-act structure 1@
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NNTBEeNUUUEDS (U fns1as, 2538) FududnsinandiodwuinsuasBufiiazan
Hufidergy wisesnidu flermagduden s 3 viu dsmgauamiude
MstiEue $1uu 3 vy Glsrmymasnunsiauasyszidiuna du 3 vy

wpafleflflunsfinuideluadeiliinunisussdiu 10C ndidermasna
3 i Tnefliedesiionsiinun 1dun 1) Idlensumudiionsussduiusesansiagly
waliAn1d3esiuy Three-act structure 2) wuuussdiunmnwduidomuazdude
nsudaue 3) Luulssiiunan1sSuiveangudiiege 4) wuuussdiuanuiianelaveangs
fhogs Tnglufitiadostlonnduldiunmsussliumanuiiomsmionn 10C fidmuinad
05 HufiFeuden

malinseideya miteedsildmstanannuuulssiiu tagldada 1Wud duade
nazdudesuuasgy

d3UNaN15338

e Sl T 1. wani1siauIuasysgiily

- - ARSI lRBUMUA LT
| mMyUszanduiusesansingldinaiianis
16399UUU Three-act structure 338
diuwnanRnfuniseenuuulagld
ADDIE Model unUszgnaldlunis
WHUNSYLLAYDDNWUUTUITY Feld

nadnisisl (1) wansietainloneu
musiiiensussrduiusesdns Tagld
WATANISL@SedThree-act structure
U 1 YA AW 01.39 U L

WWNTNAITUNINYDINIUND Page Face-
amil 1 ugna Page Facebook book : European used cars Thailand
Furopean used cars Thailand (2) MnuanssogRlonaunusLile
nsusgandunusesansiagldinaiianis
1@"13094UU Three-act structure 89fiil
1 1n5uth wadadaym msdendesnsus
feansnuamdduFessin 3) nm
Lansfleg13flonsuudiiions
Usgrdunusesans lagldmalianisian

\509LUU Three-act structure 94N 2
AT 2 feg1sEelnloARUNUALNDNTS AUTUEed NISNTUNT Lazy19een

Uszandunusaanns (Act 1) asuutdam
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: oL = ] Wl
ANT 4 F9E19ADIR LDADUNUANDNITUTEINAUNUSDIANT (Act 3)

o) Ll fe) (© nmmuansiedIRlonaunusifionsUTzrdLTLSeIANS

5‘5.['"' = Iagldwelianisia1i5edhuu Three-act structure 83i#1 3 qm
.#’- Mgy climax Mswivudaym uagunasy i@nansusnisvesuiem du

. 1 AOUNNTAILBUTDEUR
s 1F i'.p'.. (N7 5 QR CodeIRtamaumuUANDNISUTEIaUNUSDIANT)

nan1sUsEliuAuAIWIMULamLasauian1siaua lnggeny
M157 1 ansasunan1susziiuaunnauiemn

sen1sivsziy HAN1SAATIER
X SD.  szAuAmMAIN
1. Frudlomn
1.1 flemnilenugnds 500 0.00 AN
1.2 flemilenunagdu dnladis uasiiauls 500 0.00 AN
1.3 flemilenumngautunguithvane 500 0.00 AN
1.4 mnugndesuesiwitonziltluilonoumud 500  0.00 AN
\ade 500 0.00 AN
2. umslinim
2.1 mwiligndoauasiimnumsnza 500 0.00 AN
2.2 tomuiilieanuvanglataoy 500  0.00 AN
2.3 nmwsgneuduiiemiimnuaenadosiu 500 0.00 AN
2.4 MMUTENRUNANUMINZANLALYNABY 500 0.00 AN
\ade 500 0.00 AN

NAN1SUSEUALRRYTIY 500 0.00 fuIn
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HANTUTEHUAMAIMNAIWHEM TaansimunIflonoumudiion1susemdunusesdns
lngldinaliansidiseaanuy Three-act structure lneviuilamninagluseduduin (X=
5.00, S.D. = 0.00) slumuiilevuagaunsidnw

M1391 2 T uasUnansusziiunun naudenisiaue

s189n15NUSEIAU NAN1SIATIEN
X  SD.  szAuAMAMN

Y

1. UFAIDNWIALNT

1.1 UU1AYDIAIENYT 91148 Laztalau 4.67 0.58 AN
1.2 AuazsUluUuaIiIdNYT dI841Y 467 058 fAuN
1.3 @9nEIUNITININ0ENIAINTEL 4.67 0.58 AN
\de 467 058 fan
2. AIUNIN
2.1 pwiilddenumnzay Wiaule 5.00 0.00 flann
2.2 amiilddoanumneladnay 4.67 0.58 flann
2.3 pwitldiinnuaenndosiuidem 5.00 0.00 Aann
Wit 489 0.19 Aann
_AULEEY
3.1 Besnussuazidocussoedssiuanuddioinzay 500 0.00 AN
3.2 \desnunsuazidesussenetainu liazge 4.67 0.58 AN
3.3 L@89AURIUTENOULAULRLNZ AL 4.67 0.58 Aann
\de 478 038 fan
4. AIUNNSULEUD
4.1 sUwuunmsiiaueiinunsydu wasdnlaie 467 0.58 fAuN
4.2 aruuizauvediflonouinudidionts 467 058 Aann

Use v dUNUSUSEN European used cars Thailand
TngldinaiianisianSeuuy Three-act structure
vnanedn
\de 467 058 fan
Han1sUsEIuALRAE TN 4.67 0.58 Aann




MsanstimeasenUvied U7 22 adudl 2 (nsngrau - Surnau 2566) 137

wansUszifiugaaweiudenisitaue Fee nsiamIAlensumuions
UszandutusesdnsiaglfinaiianisianiFeuun Three-act Structure fannwlag sy o)
Tusgdufiinn (%= 4.76,S.D. = 0.42) ilefarsanluudazsunuinmensifiaiadesuiu
wsn fie Aunmegluszauiuin (X = 4.89, S.D. = 0.19) 589841 Ae mMuldesaglusesy
AN (X = 4.78, S.D. = 0.38)

nan1sUsELiiunsTuivaIngudlagng
M151991 3 AT1ENIARRELALEIUTEAUNNINTFIUYDITLAUNTIUIVRINGY

F0E4
srensiiuszdiv NANTSILATIZH
X  SD.  sAumsiui
1. ¥USUFINUSEW European used cars Thailand ~ 4.86  0.44 uﬂﬂﬁqm
pdmiesosuiglsUileans
2. ¥usudin WIYeIUSEW European used cars  4.86  0.35 mﬂﬁqm

Thailand fie ALY - wieshg Andaans

3. ¥uSUFI1 USYW European used cars Thailand ~ 4.83  0.47 mﬂﬁqm
Hu9an1enisuszsrduiusuuveouladuu

winanilasu YouTube, Facebook, TikTok, Instagram

4. ynusuFin USYW European used cars Thailand ~ 4.79  0.49 mﬂﬁqm
wisnsuszandusiusidu 2 929 Ae (1) 996 Uinnad

anuay (2) Tradalidas

5.yusuiin Piadaliths Wunsiandeneasden 493 0.26 T
fupounisdeiningneuneggnén

6. inusuiidviesadwlngiidminouaziiveanns 479 049 1niian
a9anAediie BMW uay Benz

7. iusuinuseniidediag Ao aunwdidnd 497 0.19 1niign
f1ls Fetinisui ldfifavTuuen

8. Musuihuseniignula fe Anassuagiinnsan 472 0.53 T
nnvazduaiiedadonsosudiimligndile

Fonvuegafianey seeusde wieseud nelu

svsgUnsaiing q deseganmideundoslda

9. MUFU3INUTEN European used cars Thailand ~ 4.76 058 mﬂﬁqm
HUTN1TMAINITE



138 Siam Communication Review Vol.22 Issue 2 (July - December 2023)

s1en1sNUTeIiuY NANNSILATIZH
X  SD.  szAuAmMAIN
10. yIuFUFINITU USEN European used cars 476  0.51 WNan

Thailand fsag#l U1Nwe8u19nIIe 13 DUULEES
WIBAUUNYT ARAUUIIYNGNY
Han1sUTEuARRe T 4.83 043 WNan

NaNFIAEUsEIduaN3TUS Bes maanidlensumusiiiensUsymnduriug
osAnslaglfinaiianisianFesuu Three-act Structure i Tnesa aglusdusniige
(X=4.83,5D. = 0.43) WoRinsauluudaziu wuhsonsidanadesnniign 2 Susu
wsn léun FuduTemiideiad Ao auamddynitls Fefimiud Liffieviuueu
finansiuiegluszduanniign (X= 4.97, SD. = 0.19) 509831 Ae 3UFi Dradalvidas
Hunaisnfeneasdestunounstentissteunedandn fuanisiudeglussduuniian
(x=4.93,SD. = 0.26)

nan1sUssLiiuANuianalavanguiiagis
M1599N 4 ssanARiekardIulsLULINIATIINYRITERUAUNINEavDY
NAUAIBENS

M3z HANITATIEN
X  SD. szeumsiul

1. o
1.1 madduiionmesitlenumus 500  0.00 1nilan
1.2 iommesifloneumudiicudniay 4.97  0.19 1nilan
1.3 iommesifloneumudiienuinauly 486 035 1niian
1.0 dommediileneunusiivssloviannsmilu - 493 026 1niian
Tdlaase
1.5 levvesinlonoumudidilade 490 031 1nilan

\ady 493 022  anfign

2. AUNNLLALLEES
2.1 pwilgluplensumudlidduaeany 497 019 WNan
2.2 MdeAumnelatnluwaziladg 493 026 WNan
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sensiUszidiy NANITIATIEN
X  SD. STAUNSTUS
2.3 Muagidesdinnufiganaziiaula 486 035 1nilgn
2.4 amuazidsetninu liazge 490  0.31 1niign
2.5 amuazidssdenadosiuidom 493  0.26 1Nitgn
\ade 492 027  wniian
3. AUNSULAUD
3.1 sUuuunsiaueiiaunsedu wavidiladng 493  0.26 1Niign
3.2 mathiauoinlonoumudifiensussnduius - 493 026 1Niign
UT®W European used cars Thailand Tngltinaiia
AN9LEFBAUUY Three-act structure UumaLan
fauauls
2l 493 026 mﬂﬁqm
NaMsUsEILAAY T 493  0.26 1nilgn

nansiaTgiUszifiuaufionelavesnguinesiineddlonsumnudiiients
UszanduitusesanslaglfinafianisianFeauy Three-act Structure nudn rnedslag
seglusziuanniign (X = 4.93, S.D. = 0.26) leRasaunluusazs nuisonsidan
dsnduduusn e dumstiiaus warduiem oglussduuniian (£= 4.93, SD.
= 0.26) (X 4.93, S.D. = 0.22) MUAWY

aAUTENANTANEN

uansUssiiunmnmduiienn lassudiaanimedlusgdudunn (€= 5.00, S.D.=
0.00) 1uly Fsdnsiaunidlenoumnudiu fo nsiauiiflensumnudiiions
UszanduitusesdnsiagltinaianisianFeauuu Three-act Structure Mdumsimuans
iEBosrusvazdead iy wan 3 o Tagesddl 1 1nduth 9aBus uusihdoyaifen
fuUsm earif 2 druvesnisdiiudes Wuriweanswdguitudgmiinuame g
Huredeussmnduius msmsosuddeassaanmaisnaneifuEessn eadd 3 10uns
uidam unagvesizedsn wansieuTimiiiansamnieaziden edaassidonsaoud
glsuiioanadunlignénldidonoeaififiduy muvisgUnsaiing 4 doseganmiideumdon
U genndesiunan1TIFvenaden s3suidvd wildaas USywana vadv Asuena
Fuian wdlnss wazatum a3 (2565) liAnwinsiaundeiflonsumudiiions
Ussnduiugnaumaning lneffnguszasdiioimundeimensumudifionisussunduniug
nsuFanng Wetssiuauamiuion dudensiiaue Vssliunansiuiuazeniu
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flanslavesngusotaiidsodoinlensumudusznduiusnsuganing insesdefildlunis
Anwiusznaude Aeirlereumud uuulssliununwiudomuardudonisiniaue
wudssdiunisiuiuasuudssduanuiionela Taonguieneilldlunisfnwaded 14
BNITRDNULUUIRZAS mﬂqﬂﬂaﬁammu Facebook Fan- page: nsufan1ns The Customs
Department angfiduandnunumannlsisinnit 1 fou warBuiuuuasunia $1umu
35 au adAfliUszneumeAladsuarddotuunsg I nansAnymui 1ideidle
poumuAilensUsErduRuSnINAanIng dfautudianuen 5 it $1uau 1 Fes &
uansUssiuaunmsuiomiaedidesg eglusedufinn (£ =5.00, $.0.20.00) Ha
mMsUszidiunmunniudenstiauslnegiBeauey eglusgfufiunn (X =4.53,5.0.20.15)
Tneidunmsiauslugiuuunduimlensumud sonndesiuuuiAnieiuirleneumus
(Kee, AW.A., & Yazdanifard, R, 2015) find1n31 msiigshathdedsaseeulatinasisnn
duusiuguilne Gaaztaelifltesulmifrrwadaluduiuasuinmansudusdeiy
mMsafsvuvuresileslanuazuanidsuauAniiuisafuduiuasuinig uTinds
edulignanildusalunmsdniiugsio nsedesnsfiasdamnuilafifregniuazaing
AIU3ANT0Y Belongingness lulaguslaa

HAN13NTUTEIUNTTUTVRINgUAIBE19 ALUN15ANKAARIY Page Facebook:
European used cars Thailand Taisndn 1 iieu Tne38nsidenuuuianzas (Purposive
Sampling) (WY §M31A3, 2538) 21N HAAnLwaWYUn European used cars Thailand
fBuRsurARlareuMUATIIANTY LarBuRneULULABUA S1uu 30 AU nan1TUsiy
ms3uilnesamoglussduuniian (% = 4.83, SD. = 0.43) Feaonndesiuauuiguiinel
TngltuunAnEesnssud @wmedlu gedsud, 2529) A mssuf  Wunseurunsdag
wlandensuinesruszneu warulanumuedudma o sonundielill anumnedil
uarldosuefufuidaiasdarudululdfeslfsunsiuiuntu vedaenndesty
NAdeves nsudaas Ysywang, nase sysuddw, dugan wsugy, 1n3en Weivey
LATTOUIA 215LUAT (2565, 1.149) lAnwinsWaudedfleludunsfiniiionns
Ussanduitusuuumanvlesuooulat vua. eaum $es 9 anuiiianvesans nanisAnw
wuin finamsuszifiunsiuivesnguinegeglussfuinniign (X = 4.52, SD. = 0.79)
VTl

'
P

HansUsEdiuAuianelavenguitegns Inesinegluseauunian (X = 4.93,
S.D. = 0.26) BanauzIdslsiunAnieiuingussadussmsussnduiudindiunis
WleUsznduiusesdns Ssymoyy sssuaenn, 2551 ldnanliin msussanduiusens
fufiunsiitensiuanudniiu uazaudesnsveaiiveng femsdoasuu 2 ma il
Snundeides destunazuslunadlafisfiAntu iileadaivsuazeuidesudensdns
Ingmsiannuiianelavzlduinsdlszunamanuioelavedifdsnininediadugy

syTuMardnanns (Usdlms Jugalsa, 2558) aguladn msiaunilensunudiiients
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UsemduUNUGUSEN European used cars Thailand lagldnatian1sianiseswuu Three-act
Structure ansathlUldussnduiuslaeegadinaunin

URIGHGITTE

Tarauauuglunsinluly

1. msauimensumudiiensszvduiusesdnslagltinaianisaiGouuy
Three-act Structure anunsntlihluimeunsuazverenguimngliduiidnuude
poulail WU YouTube TikTok USE% European used cars Thailand sialula

2. myiaiRlonsumudAilon sUssnduiusesdnslngltivaiianinanFoauuy
Three-act Structure fias1studusuuuuirlenumusiussnousedoyatiuguvesuisy
JseiRaunun gaiuduresnisvhgsia ikmwedyisusn Sumeunisdaey Yaamenis
Ywdud lendnvaivesednsfiitiadalidnd iudeyensfnasssnegensuiu wans
fagaudsvesesdnsiiaidasiognin Iianuidesiulusnuism Wudeyauszneunsdnauls
Tumsianlguinig vibiialersumuddianuiaulawfesuasiane awnsadilie
wnsuueSeTnedinueaulaidy 4 wu YouTube : U3 European used cars Thailand
Husu eiiunsdniangusnedndlsegsnsounay

Forausuuzdmsunmsisenseialy

1. AnwwwmnslunsivauninloneumuiiionsussrduiusosnsTagldivedea
m'iLﬁi’lL%iaﬁLLUUSwﬂ@fLLfi Features-Advantages-Benefits, Freytag’s Pyramid: Five-Act
Structure WagSimon Sinek’s Golden Circle ttaifiunssuslviguninanuaulanazados
auilomluirlenoumudunndsiy

2. msinwmswawdeiivimealuladfdvaaislnduldlunsussvduiuslann
AR ilaifiarnhaulauas fduiusanduaiumniy

UTTUUNTY

awlne

nasan s3Uisvd wedaas USywana vasy Asuena wagdudan ualnsso
wazatu A3, (2565). MmN AeIRloABUIUALENUTEYN
FUNUSNIUARNNT. $789IWNTITUTE TN IVINITILAVYI AU IANTIY
msSeunmeImansuazmalulad afai 3. 22 nangiau 2565
ANrATAAnTRRaIMNIILaznalulag uminedeinalulad
WILIBUNATUYS, 412.

a

WYY fM51AS. (2538). @0ANITANYY. NIBNN: drdnfiavia.
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Usdiens Sugalsaid. (2557). msTnsIsvinayiale lasaunsiindouar tade
iasen sandulasveths InendnusUSyaAaumansumsadia
avlnaanswazuInn sy Auslimamansilasuinngsy aadu
Uudininuusmsenans, unAnge

lUsen esseiind. (2561). taseiiinasanisasse (Share) Fnloneuimus
oaulavkiumede Social Media (lden fi5y) vositgu Gen Z.
InednusUsya e ansunUudn a3 5A0a15134
nagns AelwAMENT WINEIFNTINN.

wiUsiaas USaywina Nasen sssuiavd Auan wsugy wseu Weivey
LAY BTBWIA 25LUAT. (2565). Matmundeiflelutunsifinifionns
Uszanduiusuuunanvlesuooulay uue. eaum 304 9 an1uiifign
VOIENY. TIGNINITUTEINIYINITILAVYIA AIUUIANTIUNITITEY
smainenmansuazmalulad asai 3. nangem 2565 AaAgANARS
geamnIINLazinalulad wingdumalulad
WITIDUNAITULS, 419.

$aund A3nesans. (2546). NIsUsEYIANIE. njuMwa: d1dndiusiuie
PANTUMINGFE.

ananedlu Qefsud. (2529). UssdmaudauaynITIUZ. \ONE1SNTAOUYA
F39inen 1 miiedt 1-7. uuny3: wnnetdegluiessns.

wANUA WWINSY. (2599). nsdsudeaddemadanisiandes (Story
Telling). U INATTIY. 9(3) Auenau - SUAY, 194 - 196.
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Abstract

This article aims to analyze the integration of sculpture creativity with
exhibition design to convey the meaning of Confucian philosophy. It is a conceptual
review of sculpture creation, exhibition design, meaning, and the essence of Confucian
philosophy. With qualitative research methodologies and analysis, a new exhibition
in the art callery space was designed. As a result, the fusion of sculpture creation
with exhibition design was discovered to transmit the significance of Confucian
philosophy. This results in an exhibition format with academic management
principles by showing sculptures built from Confucian philosophy concepts, with
the appearance of a young Confucius in a graceful standing position and leading
sculptures. To be displayed in an art gallery. There are six pieces of supporting
media created for the exhibition: (1) brochures to publicize the exhibition information,
(2) art catalog, (3) video media, (4) exhibition information boards, (5) descriptions of
exhibited artifacts, and (6) a map to stroll around the art gallery. The exhibition is
organized in a methodical manner, and virtual simulations are developed that can

be used as workshops for exhibition design, leading to actual execution.

Keyword: Integration, Sculpture Creation, Exhibition Design, Interpretation, Confucian

Philosophy
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Abstract

This academic paper was prepared to evaluate the success of the project’s
performance in product design based on the cultural identity of the Mon ethnic
group to enhance income for elderly in the BCG economy-driven economic recovery
and foundation project post-COVID-19 (U2T for BCG), Samae Dam subdistrict, Bang
Khun Thian district, Bangkok to summary the results of the evaluation of satisfaction
in “Mon clothes”, the evaluation of participation of Tao De Xin Si elderly club and
operating trend with gathering both quantitative and qualitative information from

key stakeholders
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The study found that ex-ante evaluation with the process of focus group
discussion, leading to a way of creating works with the cooperation of (1) Tao De
Xin Si elderly club (2) faculty of communication arts design team, Siam University
and (3) U2T for BCG field data collection team who develop the cultural identity
of the Mon ethnic group and emphasis on the preservation of arts and culture of
breast cloth to design the “Mon clothes”.

On-going evaluation shows the highest satisfaction with the results of the
“ Mon clothes “ products in the topic: the product is in accordance with the needs
of the elderly club, the average score is 4.56. Followed by the most satisfied with
the design issue, the product can attract attention, the average score is 4.44. The
3 is the issue of advertising media is beautiful and worth buying, the average score is
4.32 that indicates the satisfaction of the product results that can attract the attention
of the eyes meets the needs and have interesting advertising media. The aspect of
participation of the elderly the most in the topic of satisfaction in the price of the
product average score 4.34, followed by assessing the participation of project
participants the most in terms of participation in making recommendations. to
correct and develop an average score of 4.30 and The 3" is the issue of satisfaction in
income from production. the average score is 4.28.

Evaluation after project implementation (Ex-post Evaluation) About Operation
Trends, the most in the topic the production of products for further distribution,
average score 4.20, followed by a trend in the issue. An average score of 4.06 for
the elderly of Tao De Xin Si elderly club’s able to develop their careers to produce
new products. Pushing the product to be desired and accepted as a product of the
Bang Khun Thian district, an average score of 4.02 from the conclusion of this
assessment. For extend the project to drive the economy and society after COVID
with the BCG economy (U2T for BCG) of Samae Dam Subdistrict, Bang Khun Thian
District, Bangkok to be sustainable. Faculty of Communication Arts Siam University
will continue to design products for elderly based on the identity of the Mon

ethnic community in the next academic year.

Keywords: Product Design Based on the Cultural Identity of the Mon Ethnic Group,

Enhance Income for Elderly and Economy-Driven Economic Recovery
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Abstract

This paper aims to investigate an effective measurement of Brand Awareness
and participation through online advertising platforms between Facebook and
Instagram for Charya.studio (Eyelashes Extensions, Eyebrows Tattoos and, Lips
Tattoos). There are two main objectives, the first objective is to study the perfor-
mance of using Facebook and Instagram to create brand awareness and engagement.
The second objective is to explore the customers’ need regarding online advertising
platforms in order to implement an acceptable plan and improve future sales for
Charya.studio (Eyelashes Extensions, Eyebrows Tattoos and, Lips Tattoos). This study
used an experimental method to collect data from the Facebook Fan Page (Charya.
studio) and Instagram (Charya.studio) to assess the performance of the advertising
campaign. Specifically, two advertising campaigns with a total of eight posts were
produced.

The result showed that different types of online advertising campaigns lead

to varied campaign goals, which can be classified as brand awareness and engagement
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with the brand through Facebook fan page. Understanding the target customers is
essential for creating an effective campaign because each consumer has distinct
tastes. Images, videos, and subtitles are critical components in building brand visibility
and interaction on digital platforms. Furthermore, they will play important roles in

future profit generation.
Keywords: Effectiveness, Brand Awareness, Beauty Business
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Abstract

This research focusing on the study of consumption behavior perception
and attitude to the marketing mix of consumers towards the service of Chaiya Moo
Krata 2 where having 5 branches : Permsin Branch, Bangkok University Branch,
Kanchanaburi Branch, Rangsit University Branch and Khlong Si Lam Luk Ka branch.
The sample group of this research was 400 customers who used the service at
Chaiya Moo Krata 2 from all 5 branches. By using a questionnaire to collect data
and the statistics used in the data analysis were percentage, mean, standard deviation.
The finding indicated that :

1. The demographic characteristics of consumers who used the service at
Chaiya Moo Krata 2 found that most of them were female, under 18 years old,
having marital status/living together and has a bachelor's degree. Most of them are
students/students, income between 10,001 - 20,000 baht per month and have 3-5

of family members.
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2. Consumption behavior of consumers who used the service at Chaiya Moo
Krat 2 found that most of the consumers used the service at this restaurant least
1 time and at the most 30 times within 6 months. Consumers come to use the
service the most during the time of 3:00 PM - 7:00 PM on Saturday and Sunday.
However, most consumers tend to bring 1-2 people to join the service at the shop.
The group of people that consumers take to join the service is mostly friends. The
branch that consumers use the most is Permsin branch. Most consumers use the
service by eating at the restaurant. The food set that consumers order the most is
a medium size set. However, the agenda that consumers use the most is salary
opportunity. Most consumers think that they will come back to use the service at
the shop again in the future. In addition, most consumers will recommend someone
they know to use the service at this restaurant.

3. The perception of consumers who come to use the service at Chaiya Moo
Krata 2 which are the perception of the value, perception of quality and perception
of worthiness. Overall, it's at a good level. When considering each issue, it was found
that consumers perceived the value first. followed by the perception of quality.
and the perceived worth, respectively.

4. Attitudes of the marketing mix of consumers who come to use the service
at Chaiya Moo Krata 2, which are location and distribution channels. marketing
promotion, price, and products and services Overall, it's at a good level. When
considering each issue, it was found that consumers had a good attitude in terms
of locations and distribution channels first. followed by marketing promotion, price,

and products and services respectively.
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Image Ads ag Photo Album 1iusausandeyanguilaamandsifieny 20-45 Y #if
nofnssumieesineAudesuladhumsdnunuimg Boragather sauvivAy 42 Yu Hanas
naae Ny uasayeing o IfidugRamailiiuamednuniuimg $1uam 857 au Tnsuasidsy
sa¥ensiusiaTiane wasayd 3 fn13idndis 10,453 Impression 18,778 $1usundn
773 Faai1swonviogean drunauynisaiensildiusniianande uayil 6 n13idh
fl4 29,743 Impression 41,327 §1uauAdn 8,612 Feanunsasganguidvanglildusa
mm?iq@ ﬁ;l'jﬁﬁl,l,ﬂuLﬂ@%ﬁﬂ@@’ﬁ]’]ﬂiwﬁm’lgmmu Photo Album Ads Gauamalsiifiuinnis
Tsatunmidudonislavantisaisenuhaulawasfgannuaulavesiou Tnedemn
fiaulaansnsatelvgglavanimuamiauasfinnudeyaseluuavanansadifisnguih
vinglfinnnin Fsamnsaifiutemanisneuasiinenyie saudsausauiuliiugsie
Boragather W3aewasiieafudatiunnalueunanls

Addny: M1sdeansnisnannddvia, Aaliunua, niesineaud, lisgewnanisug, i
gonYY

Abstract

This research is an experimental study aimed to examine digital marketing
communication and its efficiency in generating awareness and engagement for the
pre-order merchandise of Korean artists, considering factors such as interests,
behaviors, gender, age, and residential location. The study consists of two parts:
(1) creating four awareness campaigns and (2) creating two engagement campaigns,
for a total of six campaigns. The Facebook Ads Manager tool was employed, with
picture ads and photo albums serving as advertising media. Data was obtained from
Boragather Facebook fan page between February 1st and April 3rd, 2566, a period
of 42 days. According to the testing results, the online advertisements attracted
857 followers for the Boragather Facebook fan page. Campaign 3 was the most
effective awareness campaign, with 10,453 impressions and 18,778 clicks, resulting
in the most sales. Campaign 6 was the most successful engagement campaign, with
29,743 impressions and 41,327 clicks, effectively drawing the highest degree of
participation. Notably, both of these campaigns used the Photo Album Ads format,
suggesting that employing photo albums as advertising media helped stimulate
curiosity and draw the attention of viewers. These findings suggest that implement-
ing this approach could enhance sales channels, increase sales, and be applicable
to Boragather future business ventures related to pre-order merchandise for

Korean artists.
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Keyword: Digital Marketing Communication, Korean Artists, Pre-order Merchandise,

Sales Channel Expansion, Increased Sales.
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Abstract
The objective of this article is to explain the heroism within
the postmodern era as manifested in the Spider-Man movie. Employing

a content analysis method, the study gathered data from three versions
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of Spider-Man, encompassing a total of eight films. These cinematic works span
across different release periods, including Spider-Man 1-3 (2002-2007), The Amazing
Spider-Man 1-2 (2012-2014), Spider-Man: Homecoming (2017), Spider-Man: Far from
Home (2019), and Spider-Man: No Way Home (2021). Additionally, supplementary
materials such as articles and movie reviews were utilized to enrich the analysis of
these films.

The analysis revealed that the image of Spider-Man's depiction transformed
closely aligned with the historical context of each film's release. This evolution is
characterized by Spider-Man's gradual metamorphosis into the representation of a
cyborg superhero conducted by hero-pragmaticism code. Simultaneously, the
Spider-Man films shown the principles of postmodernism  in hyperreality with

non-linear storytelling intertextuality and implosion of content.
Keywords Spider Man, Hyperreality, Cyborg
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azATAULUY (Character’s Archetype) @es guildusiaazas (Character’s Story) @
gﬂé’wmﬁﬁﬂsmg (Character’s Shape & Appearance) wazd Audutendnualdiug
Yoty (Character’s Originality) lefinnsdhudevsnennuindessunasuliaenades
fusssumveddotu 4 fe fdsuinhundaietulasaiunmaaidedunmeuns
gilesBlssulunsiinszi Tnofistiu outeAiaad (2543) na1ai1 maaEes (Narative)
Fomsthiaueyamsnsaliiieslesiuladalosnadesnensieesualiazainam
Aunidafieuenienseiunnudnuisssmslnefiosdusznauiiuguvesdoudiagig
asutau iuA unuEes fagas unaunun aINvEoanIud wagsLLBINNTLEN

é’m%’unméflL'%IawaqmwsJum%sgLﬂa%%Iﬁﬁfyfm%ﬁm% (91909ua7) lauenlilaunn
i meusnlunin wiwandafuiseazideaveslassairsfeymodunisiand
Auana3s (Hyperverimilitude) Tugaififouauaifisuinisdiiuasieiuieglu
dnwauzililiiene nanfe weluladnsnannweunsanansausiinasswaeonsn
Foanstiioaussiumunmslififususssuungivans winnudugussauiudufisni
sdlunmeuniulildmnusidulansi fdulssdudnandidouiaiuietusing
919 oils fifoupesnulasainssianGedaglinguilassainainuvenadds nsem
(Vladimir Propp) funmweuniiesses wwdhaneth (auiesfuas@sde, 2563) Tneldna
ns@nwin Iaseadsdandn (Deep Structure) fifmunnisaidudesdnadudufiany
nuilasiaine wiimsaduiivesdauimuanginssusazasiutheing uiduzead
Hunsiuluganinguazseniiuguesslsfndraeingils doszddyigTeudsds
nasufinantwniedoamsuandvidiui ses (THOR) Sudummidrdnsahmesansgn
Befamudonaifiudi (Folktales) widloaunu dvBusnuidundslugveidlsfdos
AeilaliiielViaenndestusdsuarsunuumsaieuvnedaieindudnuusvenis
Lei'lﬁﬁmwquﬁqaﬂsﬂmi (Postmodern Storytelling) Aigawanuunudedsng 9 Wadetu
Tnefiffuansaesiindstoyamnnenzldusynevainsanumneanasiiusnglunineuns
aviiu alunofuuuiidudiguosdlshudounsinmeunfidsvesmuomudfia
neftudidvuiieyuuinagnslunmsusenevainsdsliaaandeunindulin :1nuuadn
FeuaifiBougaliFandunseumsingiusresueialumefuusuivhiives
mianasluatiunmeunsaely Taeseluifideudniudiosesueisdosmussaliines
wusiaznaluusazosfuiienseuduaUvesunanuidnlalédany
ilovnaasdluinasua

5T 1 F1u9u 3 AR TWIT A.A.2002-2007

dluwasuuu (a.A.2002) szninisirudnunlimes misenes wndseuvanslau
uusyuindlnetadapinliinnuanunsauuuussy Srsusnndsldndanldtuie
UstlevddhumilunsmBuinaiisansdseilaliuaiiou Snduvdeidue andivuiuan
fusifinuazianfiuoureuiseoguuutauandatiu (The Girl Next Door) wintevdai
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Yef wisained Usrauevinmiifequuugiiiudmofinosdospuinaendedinmee
Taulasiesnds Twed mianestaddsunlindiegilimusuinveumudauredq
Tumstemdaediiudy neunuiuneiulsediniregeiieainniu Nevdu (ves
wuY oRaves) aussregdnoualuneasuuulateyuy

dluweosuau 2 (A.A.2004) asauiiseutateUines wsanesadasaudugianim
fineusenmalunosisumugluiunmsdualinosuuude widinandadwe uisiou
(1B31191) wazus’ (@nuneves uasua/nIufeudu) uesuurilitines minnessinms.oe
Ala eaNWIYE 13ens.80nnYd (Octupus) kAzNYNITNARBIVBIUINBUAAUARANG A
mnfmaluladfanaistuesauiuaseuii as.enlnlariuszuvatemnasudsn
Huauesaulunewnie Taedwed wianeifiegluanuiituivavludeumumealiin
a3uUUTAYINg

wimmetaivsingeevtiues (gnueusiuay) Fauidliinesuiusntae
AdRanBmNsAiRaNaT ueeuuAud LTIz BeTalunesususieve sny

= a !

JednsioilosnTlofuas.eenlnyaindnalunosuny wideussinrmaieindlunesuay
Aotines mimnesiitouainvesmuesiminlias Yo mimnesulutioduaienn
Tnuns.oonlnyaliiiussosesiualimesuun navsneadadualuinefuuudugnasdu
% as.eenlnydlda@nduinannsgnaseud Weldadisnduin as.eenlyadadindula
WHnmuilegdtaym Wuelaienueieinag lnosuuudelines mimnesuazdaauls
ogiutimes msmnes nouneBeslineiusiidrianaluladfiveinsldasrsyaniy
fovauiuduiidelomavesnisiendu Tugaifidoureifisnduin nmeunsidutmdu
ihdgamaluladignruandfuayuduasliiduaiesdiolunsassdainsdovhiednald
NaNAYINY LAY 198stNsTINYIRvRuvMAlulaganutlsde The Nature of Technology
What it is and how it evolves (W. Brian Arthur, 2009) ﬁliij’l 3 gﬂﬁLﬁUﬁﬁm%’la%m
weluladfo Uszasd (Purpose) nswawaTy (Combination) wagiintuauelsisay
(Recursiveness) daainameunsaluinesunuiiuudrinnsfitines msaneslaiings
Aanaminzlauiiguniemeasiin uazihAaseluBnimnnuususinanailineg
Aorouudlufnyanadu 1 fenavhliyeeaduindatudeatutulives wisaines ulus
Hevesuasundiliinaluladifie TnguszasdlunsifiuUszavsuanissrsnenouaiuyn
n3ufieuduftasiieudansnufuresyudtuniona wasmaluladiudgndsionds
weatdugneialy

dlunesuan 3 (a.m.2007) ussreduiiousnnaeduiiouuduiiaeulanitines
ynsmnesfimaanadundwealinoduuy vasiuFaudsnnuidnmazidineslu
yaalunes wwuguiniu awduuuitmesineiiuise dwaldl 1B Anuooniing Tiwes
wsainesfvuzdudoudundniimeieidslaseudidunaliusinieaniegianon

(Venom) 11dsiudnla Usdndsnariilitmes wisanesfegluyaaluinesuuniindsmas
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snTuusigueInduanas luniatialuines wwy
Uzmﬁ’mgﬁauﬁﬂﬁy’qmul,l,uu (Sandman) ue3
soauesuuluyaniufiovdu vmfeusdnnuend
adlugnametines mdaines auwiiuniani

'
=

ndvessAniithasgfisinmeneuadneanau
UsAmuAeuludshadad uden (Eddie Brock)
Fraamiinnnuwsizgnines minnesuan
Behdasenmaluimesusiiovisinaunae
Gunseudngsiian uineuineesugiiindu
Tasndhealumofusudiunusuusuadiesiide
Pinasiwnanenudslavedines mianes

wazwusuiigduiiousniiieusreuassnanu
137 (A7 3) i 3 mihunuilsde The Amazing
Fantasy Lauil 15 (1962)

193U 2 $1u9u 2 AA sEUdned 2012-2014

7 ozl aluinosuan (.a.2012) BuaFessnlvaiveun vardnasudnludy
Fowionuadly UT¥nesanasulines wsmned lnuunaminviliiauaunsofim
wuuussyuslsianansavivleandedioldies Idddineluladuaniaioadils (Web Shooter)
¢ Uwas misamnesillonialasiunuiuns. Asuiuaiiasyiiniunmeaeauiiuindes
fugauumszdulusutdiinusudnld aseiviuiige wulsuBadedinlines wsa
nesTTuminluagldndlignne vauziferfiulasinimaaswews. Asuueslaugy
Fdenmenuesdufmnaesisdsalsing reuueinaeidudn fuszvaneiauads fer
F130) s¥nInmsvgneivalinesuuuns.aouiuesiliafinduan Ausiauyedlasyie
Unosld wazmmnsaidanarviliaiu awd (uaenveades) fanuaiaialinesuay
Aolwes mimnes

A 0zi® dluwesiuu 2 (A.r.2014) Ywes msanesuazinJudenagifeineiu
UuzLe’ voavesuiileuainvesTimesunngitundoutunisiauirimuesiisade
fifunssuiusanuesusugidusie Isissnsdenvesalinosuuuininw mgnsaliin
%umu@ﬁ’umsﬂﬁfmgﬁ’maaﬁLaﬂimwwﬂw%ﬁﬂu@ﬂ%’uﬁu dlumosunu nsiidngau
Fetuiliugiinaneduniu fevdusuilefudiaalasiilerdnlumesuuu infuiiduile
Healunosuuudmaliisodedin Uwes msanesuuniuaululinainnisdaniu
Fameluinlngdeuusngsdnadailetarandlsiy
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nastudl 3 (efduiagtu) 1wy 3 ma 5wl 2017-2021 dliine
lauAusie (A.A.2017) ¥A9INTWRT NISANDSLANSILINLNN LA RBNTIBRBK AU
adUludslni andn (loseuusny ilithned mianeslésulenmadhswd@nseninagles
SlslunmeunsSesiusiu ewsnn @ndlssvinlan (Captain America Civil War, 2016) uaw
yhlsithmes mdaneslasuyaaliinesan (Spider Suit) Mmaluladifuninindseuvans
awnléles lemadithned wianesldanini amindwmaliivndesnsadeeuusgivla
Tiunimsendoudinszauvesny Tnsdudesiiiniliorsifmeluladdasilums
Udunindauvesanindusianid (Uisnuedini andn) Tned msanostium (Ned) 1ilou
adnfivusausiduitines wisainesfedlunesuuu SshmmsArduiisuasunuieuiie
s iawes (Vulture) ogiJamds usdhemiuiielivesistines wisainesidu
dluwmasuuuuaziun vhliaaunsainaneilundlynesunufierieninuiueununis
naud desaliiniiBngpaluine Sannduld Thaed wisanesfivoanmyndedositeenUfon
mslagliyauuuthu q Megliindeunthlsaluinesgninunsununisvesianes Yinos
wisanaslilaenfanesusidunsilinualonanauni wazgndunuidngnszuiunis
gisssn Wdidiunrametsniddaeuyndliinosgnily ievimrhifioutuiiuaus
Fethwdfuimnuatamendainttined wisanesAealuinesusuuazatuayudnie

alunaduuy w3 wedu Taw (A.A.2019) Twed mianedindayanudsunyas
vangetnmdsgidelnilufiniusiuea (Avengers Endgame, 2019) Thnas msanosiay
gnduritustufiva Tau odu sideidun (Mmounsnesfuiivasudonnud ww) 9nms
ponyEUTirLANw T vusfeiuinmgnsaidaiiiaussraausegsdsigdlasd
Wewdngnimsuasmefiamesle (Mysterio) 35ujuusAuinounnuasalamedn
faweile Aeneiefidunusondeoiumiindueulitines wdanes dawiumiy
fimeluladithseYafodelines wisanesimuairinuesiliuauarsoudtelanis
drludsiu uwilduiudandnndumuimansaiduduaneuddyuodlineui ua
Uod widaned osnndaweSleWamemnuiuvisswesallinefuiusevlanuas
Tasohalumefuiuuasines wisainosfofdomnuneudulame

dluimefuin Tu nd Tau (a.6.2021) iflelandMsisdamasiodtines msrnesuay
Ausouisegrannlnslanzuafiufidimarionisding1devestines wianesies
ufaduauriuanuaziuniiouain udwed wianesdndulaveniudismdsain
A5.8WIUS (Dr. Strange) wnvauvsTinesu@niuunliseuud (Spell Magic) wiioli
fruislandusmuiuisiaesdlunefuuuidelines mianes wimuduavestines
wsanesingzndrinduawaziunizduinwndulasiumevilimuudldanysaivasde
Yodlimanensindluinosunuiaztwes mianefiiumansuiuludngaifessm
fdauiiuegmunuaAneamyinaa (Multiverse) wnidsmalialuinosusnsedouly
medngniausulaunniu fevdu (nalunesuuu T 2002) as.eentnda (nalunes
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wuul 2004) wwuuny A1nlumesuuul 2007) d91sa (A oz aluinasuuu
U 2012) uazdiaalang (110 & 9z1uBs dlmesiau 2 U 2014) Yiwes wisanasiniuan
Swenfeweniiduemsmeludnmaitlildfuriiaveusaraunazmsdanauludumas
fanfiuttads udmanirelnsiameniufouduiiuidfolonaduiimivay lifesmugaan
wuiruandsdarnensgnasinndu sualiinesunudeadsed nsusnedsnandanali
Sruudidedin Dwed mndanesuazaluwosunivuzduiiaruududuuiiausslula
JadenmaeiazdamsiaeunumsdinduneuldiunsifeusitiifuiegdeElsan
aluwmesuuiludnsmadufianunsadrudnsnan Ideui @wed misanes/dlunesu
97nT 2002-2007 Uwos wisainesuazaluinesiuuaint 2012- 2014) nelminn1ssiuile
furesaldinefuiianuay (naunesdulunmeuns) suaansadeiamaneriomn
Tugsiifinnunle
Sefinnsananfunvesnmeunialinesiuuiis 8 Boswn 3 weitu Swmad

fensdediduniundnveadedasionzmssodidamiim Yines msmnedrediudam
guassALUUTimwlUFmUIDe Hadeymnnsnu M3ty arwsh dasam dvdliines
usedifudsiaienamansniuaziieusziine uinssisiiensfidireediv

o o

guassaiavemudienniiedivalume fusuiunaeiinusuusadiuiluain
redudtuifeniludnunrysyiveaninuniuugosBlsfidshemshmuunum
(Role Play) whilu uenannigesliduingide (Medium) Soviswasnnningens (McLuhan,
1964) dluinosunuiteldudesnilinisnsgifisuussesyosBlsausadaieluggiu
asléiviuiilasmeziudniisliaansauenuesld 911388970 Brigham Young Univer-
sity (#3lws, 2560) WU UasBlsiANToUANTULSIINAINAASIIUAINA Inelinneu
FoFeuiiuwildulun s uwuung AnssuAMITULIENNANTIINSEEULUUYATNAIULIN
vowiiazas TiluansideldssyBniinsztemesmesBlaiaududouiuningn

v

i lafernuivsamarangeuaglungfinssudnand mewnilideulweuwnsniseanis

sodfineindumnuguussedimilsliiinaginannisnsgiwesgdeBlsiosiofam
Usziunsldmnusuusdunmeussgesslsialunsfnfiansanvesisuasusasauled
Tgndeamnzaumiol TnsdesszaniinmeunsyuodElavieusinsgisnmeunsnian
Tdidsanunsaugnileanuiinieesianiuidn (Desensitized) AMUAIINTULSY YiS085UY
Tagiede efpuiiunisdedieomnuguussuiudesasiynslimannumiosuuse
w3l Fefinunnviodeddvgieirinadndely
uennigdsutenaninuiuiufirindniunmeunsaluinesuamne sHui
3 TldnseEesuvugavdadislvsl (Postmodem) sgrasudnninassneitunounth
I@EJ%QLLmﬁﬂL%aﬂmi‘qmw (Implosion) w89 McLuhan (Understanding Media The
extensions of man, 1964) finutenilemiifiegudadnnsuiu wasnaeduland s
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236 Siam Communication Review Vol.22 Issue 2 (July - December 2023)

AMNEUAT NIRAMeUmsalUmBswIY tu 138 1au (2021) TrnnsBudunuwnunIneuns
115089 ANWATINNNEUASALUMBSWUUA AT 2002 D9 2021 Tauiellesdeiuluy
seaulassaawsiliiiomigniannduvsorihdulninudnuazvesalunesuuy

NAN1SILATIZN

Y a

AWeuveatuENaNTIATIEIsIENsLendItines wisanesuaraluineasiiueen
1y iesangileufinnuiiuiuluameunifFuasiuiintines nianesde
dluinefuin usiypdiandonsunTauazsuondnuusdagieenainiu Seduanuseigf
wagInwien1suiRgenuanseiulusig uenanuendiazasiaRWeudauaLenniy
nedtuluatiunimeuns alimsesuienanmsiinsgienadssmisduusenouduiisuiu
017 \flades Magasiiendes maviinsie uasideludes

meesinameunsalunesuuuestuiinds wWulsitlunmeunsalunes
iy U 2002 fazastnes msamnesgnanalesiaun (Intertextuality) ludnwayisun
(Hypertext) smgni1saenidguuy (Imitation) (Genette, 1997) unanwiadenisnueie
mstiauadunetedsenats grusaoulunisau yaantons Tauwiu lidau naneeds
nagvhimslin (diot) sunaneidushmantiifuauseuirdasenzifiousududou fun
feveamuuaniwasyanalatlinmnsiUTouiisunngaseinaiiedennumaneny
unAnveslugs (Saussure) sEnindlines msmnesiuugs eeausiuiiiyadnaioueni
97 g1uz1ne dsendeluiflosarSeuiiioaiu Twes msanesmileudusuny
(Representation) wasnuefniiuonani i visusiudfaroadoquuudidusimaus
suddaineeglumonvonss 1wy Fndu (8ua) ndjsanidrstinu (The Girl Next Door)
fwwasinuaznerouvlenalsdinuazlndde

dwsunistindafiviivrasdines msamnesusnguuaindrdglunineuns (@am
71 0) Fefuindunismeiinnvesuassaveseenuyed nmsiarsadiulsitines
wsmneslimdanmomiududymszuusmuiidnanifismaaoonunaniiiniuuas
fothmes miimneiflegluuinntuned iaflounmeunsidideiyanailldndsdorndy
TasAls nszuiudnassglindsimiadutomedunueaviemudady
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A 4 anuieyEiniaznsUsuLlamanenmeedines wsines

sdnlnuusuie Tes mianefiadouldifalmimsedenefquiusdu
liidpsany wiumn wazanunsadslonusyuoanaindaliduansvesdnvauydinaunde
(Symbiosis) sywineauiudns Ussiiuilsesunelddeiselinmeunslddnelosdnuae
yesazannnvildenspuiitines minnesgiduauseuleiiioslausilosioenansly
Jusonuyudvideydesdlaudidnvarmamenmidesgiunudausmunuuanmdy
yefuansmuansalunmsseduazunloiiisouueninle (113w, 2556) lurrsusntines
wifeineslindsimuilenausglomidiunuasyiousssunAvosyudfsiniuuiduas
nszvimsle o ieusslewiguresnuenouileuaniudsinuiesunsaunaiioutusy
$9¥a uigamanduAeMsTitines wianesideniuasdensinduiodnundeiioon
HuavglviguuudeTin safnuniduaiounisadnslulnsyieowaznasanmiu
usdnlitnes wisanesdosindsiimumieriuinfiiusndnu Sefidudnuaeiiugn
Jsemavisveamsliiinlanueseguuiiugunguimadouianddanginssumans
melgunnvesaiuues (Skinner, 1953) nsltarialafiagyhnslafnufunainannis
s tameuunuviomsadinuunyanatusudusuudaoses S-R (Stimulus-Response)

dmiusazasaluwesuuulunmeunst 2002 wansdanruneeslunisusenie
ANUTFINUNIUNISUTINGFD (Appearance) ﬁ?ﬂgﬂéjﬂwﬂj‘ﬁaﬂLLNﬂlU‘ﬁﬂLg@ﬁWﬁﬂﬂﬂﬂnﬂ
dndindauslidydnvaiuasu (Spider Symbol) LlelAnaman nsiadeulmdiiiuns

v

vioglnuiidianuusiugn (Precision) lumsiadeulmvesimeszrinsiansfatiemaes]
IFsumnuiieuseusnanvginssulaeaniznisudu (Robbery) flasvaudsdamsesu
nmghfinullenanuneuaySiazvioufsyviasugia manseivesdluinofuuds
ualAnmssamadsdsnuaudufiaulavesdomary aluwesugnuosuasfingvas
wdnANuusesauludiesddunmeunsumnganiivssvvunansasiusy
Aorsturunagiush vaudidmihivessgedahmanduuansaudivinalune suiudy
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fumsiiglesdlaiinmanualvesaluinesuuueenuiluiieau ase guesalsnszyinig

]
Ly

Miulduiumagnlasunsussaruszuuduesy nisnsevivesaluineiuuuisie
Wun15uauvinanemnuu I diod ave 95z uuANNITUAILINAIdnasy Useihuldnying

a

AfiansIal (2562) namlihaulad unumvesUesdlawudatuldisedenalnanuduag

q

Univessgruduwmal Ussrmunduidndudrenisusingnievesgilesalsauauluimes

va v

voguasalsiilasudumud TladinguuneUyafsusesdiunauaznsisaeulils 61u199

]

LY

damarielanenanduriateyssmvulaudeaiu
TunmeunsmalumefundiiBnsaiunnssiulaluFes 4 sugauEulinm
Widodolauaridngulannadafunisusngnisvesaluinosuuy Fefafuans oy
Aneuesd) Aenaneanuiuenviula (Empathy) Aetines wﬁﬂmaﬂugmsﬁmuﬁuﬁa’%q
voslinefuan wiouduliidslawsdlume fusnlulunanfendu sussaesiizuliu
yupafineyanaUimuaznarsanmduiduauununaduduisiualunosuuy 39
foldalumesunulinsFoudnsdsny (Social Learning) Tunsidennszsinilesusa
povunudunsiimssensulumsisn dnvustuddumsldudnlinuemesides
BlsfiAnTusnnmgAnssudindnannguimadeimedinumes tugan (Bandura, 1977)
TmgRnssuvesmyudiAaluannisieiinyaeaseuinsiinevaussesnsiunaluniansy
yhdanan nanfensnsgvilafiassimluinunufienssyhuuutuseld
stlstimuuosdladosndiuiman
Hoiflenaninisdodidsdydnvalszning
535UTLALRETIN AMmeunsalunesuIuT
Aasrenaniaue laglunmeunsl 2002
T#nFufioudu (Green Globin) Yiuihiidsnan
(@it 5) dwsuiedfuiiindanedi
asfdsznauadefualimesunduie 50

fnunilsfeuasiuy ooavaiu (oveduss
Al 5 n3ufeuduy oo Uosu) tingsnefilauldesnainuitmiisn
vugindslaaalunesuu wsnass Usingnislugndideanieuaies
lnawne$ (Gliden) vioLA3assou usqaLANFNg
foussuuulindfivananuidasarlindaiiorhareds lenadsslovdduaudutiu
\Jun1munu (Representation) vesrnudaie Wetsziasivlusienuiuesuum se
avesumgradiviilifiosnaradunuiemsziennuiianisinnisteldesn Tnuuds

'
a a

Fadafinuesassuuazaumewisedalasuiinaiiounszanasiouninuluuyuwdnd

Medwar e wneuhlumeganneunsyledlsredvithusssusyuziatouiinazaunsen
Wealafinnd WaRaTUIFIUNYDININEURSNUIINS1vUEYedlUwa sk uRanisUNdeq
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upsuy soavesulude aliTahdiedinauas
wilaunsyulvgvunneunsfindl InAenans
Junssndulavestives wisanesiivesunsuum
soavosulunovoniion (W3 osdussy) wie
Hunsindulavesalumesuauiivesiaudanasls
$ulemandusi ugnineveuosusnuazniu foud
UNSUABLNIIE AU LR DI UL NI ZEILH
wSessoudvealunesuuunsmaluinouum
vaviudsjaiumsiaeuuieiiuanglunini 6

ameunsalinesiay 2 U 2004 fiavas
Uwmos wmisamnesgninawslunmanualveslng
UnTuSETILMINeT§onayi I uAsdnrane
odmneuiuimihiigosElslusg Wudeaiu
fazasdu 9 9 wSeuiitunuLans weiduse
U3t vedusudidune ludnillfuansiditng
NRuAMUEULUUBLLSAU (American Dream) U84

wianiazasiagviouludAtuiainujoAteuves
ausfurufigesnafuiuifieludathuune us Al 6 2INUBTUUUGN
MsuURZUMInTinansegwasined mianedds  IA3esIeuvRImUBINAdETI
nalvusazuthfiunnsenasnssnuianuduiug
Tnsaneiuus’ evavesu omntnes mianestntidenisidualumesuuul vy
dentuflivsslevinnaluimesuuuiensaugenmalumesuuudiioluedting
namfe Uwes wisanesaenmauewaziduadlunesuuunaiilvvedindun Tu
JsduiuandiidiuiTines wdane sl idemmuiuuimudnuns ddovesyud
wazuansiamsiutouinuiionausylavd maviudoutuvesiasasaosdgnidudlu
meiinadefuaziuiiuldniitines wisanesiiotnsmuela Bum out) funsidu
dlumasuuunsztymialanundeutuilitines wsrnesidondsfivre suuansls
winhmsugdesdlsludndudemidnuunaoniaiwasuaniternuduauiuiiayasy
WS WIsALNeS

dmsusharasaluweunlunmewnst 2004 Tiuansdnisiivinvesiiazasi
wuify Teensivlalufidnnefmisfinadessuifmsifmueguesalinoiuuuuay
Tmsatiuayuilealuinosumudeusngdndunsetaialume susuldsuainnisdy
Weuthuiuaud vazforfudlunefumidmmsiilinueadugleBlsiginaudn
faldiouazndeutiomdenndes mansgvivesaliinosusuuenanldsuiaimssensu
LarmsTuTLLE AT meunsliiaueiuAensiiderunduihelimuhemaendunnds
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mgesslsludnuusiismanduiu dmiusingluanalumesuuuiiengasallalinnss
(N9 7) AunueaRneugAuYleiuinsalune suuuiwazdulunhnwiasdladame

| v v | ~ v v & o A vl & &
soanssazrukdniunluruIusaln neulgtunthnnalumesuuunduaulitines wis
anes alounsadluaygaliallwmesunwhmhaigivindueswuwuseluniouiuinn
JUEIIAUNIWISIvRIalUInDT kUL

29 7 2nUwes wisawnes waraluneswuutielrvuiusalalainngna

Tunmeunsdlunesuuut 2004 uandliiutisnnudAgainusaivayuvesgau
Tudspnfusngiuesls mmemndseslileugalialuinosuumimihiiielsidduses
fannsfleguosdluinesuuuvdogesBlailinnumne fanfufwaguldivisialiines
wuazgpuludinusnsdesaoniudatuuasiu dmsusiendnlunaiie as.oosln eon
widya viens.oonlnya Ininermansineeumaassaiiuniiefinddiassninujizen
Ty (Fusion) AOUARALARANAIAIUYNUVUNAAIUANAIINARLAETALY MNLUSEULTIEY
fiuiun1Anaunn (WeshiY PaAURSUMSENSY ADUAY) NUATILABAINNEEIUBEIN
Iasimileninfiermiwidnirdavesyudaugnaseuivhedeiinudninazdugtielu
pwantuAemelulal avviouliifuiweluladdudfissduaiuviduusislaresauds
Jushulsddysensnsginivieds dwsumaluladiivnngilasieuiuwmanisenes
uyudeus (Cyborg) 1 Clynes, Manfred and Klin (1960) $19ifusy uuinausamyyd
fuindesdnsiianansadanisldlusvessiues Wunisdraediiiuisdnenimusininy
wengaliunanuduiyudesnafelaelfinalulad wudedundululsiuywdgn
asevilnemaluladdedin “gnasoudilaemelulad” Ausngiaudianimnisaidiie
Jufiuns.oanln oonwilsaviousinssiuesuan ooavasuies

QREIO LI LR GIRIT LR RILATR
Wennunisweinisundesunniinats lag
dluwasuuy uazlines wisanesliladmis
n3.00na uiliiouvauaznaiiioSenaindy
1191NN1TYNAIUAN (Qmwﬁ 8) riowd f3.00nNY

AN UAATNAULDILNULNT D DI TUnUNI
WeiegRnage andeilimilouiuseningia 2 awil 8 as.eenindavaidudily
aarensEentialumeasuuy wazlmes msa  lumsenfindinasaiiaUdndnauLod
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! 1 9 3
Umngmdeutudenindgiie Tnefifeusyuuindudyyzveinmstandesdsiiuna
wagldnnuasadudnidaym wasdunmsdalenabigualdinsugruvesnuewndu
Snasriummmsnifiietuluaindasuesuamufaviosusosmesdines mianeivie

U UANANYTRYNNBIvE UMD S UL

ameuasaluwesiuy 3 U 2007 anugadoanudunueinindasigniiaue
Hufazasl wes msanes n1swdyivefndudvuinanEesvesguuuiinduniaen
vaou anmdnlalilauyseneullatesindinnutiseaseuile lnglunmeunsnanaily]

' '
a v Y

assldsnen (Venom) unlunmunuresdstiigluguuuddidindnuasdululon

=

(Symbiote) wiauuunWndifesedodadidindudunvglvinuiesogsonuaznszdu
wgAnssuinnvesdsiidunneg idunaiifaiaindsguingulue (Metaphor) iy
Tonifudshiaaiasniluansdvsgnildreleinziulavesuyud Sednlagouusedstnie
fansovitlaie driudeed mianesTanmadulinginssuinim anudnuudiula
wuaudeideumelunnuludiinuazanusadmann darunmeuniionsanszdun
Snutuenitila (Empathy) Ifidemazastines wianesatuiunsznginssuiusn
nganunAmeEuns eglsinuiunnmeuastiuandiiuindazastines wisenes
Ieuansfansienvurlymanislaignaseud lnsameidlefisuiuuuianbesnsiEes
93 Skinner (1953) #tines wsanes lurhilanuedlsiadanion senluiiosusisia
HuauBaszaingnaseud funadugiesdlsdeiumsdoduesdines mianeslume
HRadunsdediudameswinansssn anufasaruihigluislaalieufiuyudiadn
ADLNTEYLELD

dwdvalumesuuulunneunst 2007 wuindmnmeuasitliiuisanusivdeu
sgriiedaey AsiiAatutulined indanostoudmamdsialuinesuuy Jangnisal
vhusstiusnguddlumeans @ 2004) Wetnes wisaines mualwlumadugosslss
laaunsadsloeeninla dmaualunesuuuiideuarsasandiiuisdnvayaoinisian
BesmunguinsiaizesvesgavdsaielvsfilassairsveGosuasfazaslinedud
Funsusznevaauaniieliifianmsimnumngldedslififesia (Mark, 1998 p3

lafiliisiunsvestines mfanesnuaniuanudesnmsdauduliqauu dliines
wndlumeiifsgifugestlsiansemesudnuaivesyads esnddululonaseud
uagvimnTsuizuus fudeitnenmiivedenmssrisdluinesusurhinisiia sUdnwel
TugasdmuinfungAnssusdsnanaluinesusndagnnamieanntimdsdefiusiiinm
dluimasuuluynddnfioniu nioudeauin “THIEF! Spider-Man Shows his true colors”
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i 9 aluinesuuuluyadi
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LALRINUUNTATIADNUN

A7 10 21NLHAR (WKz)

vuzgnaluinesuuuma
Wawanasnandulules

niasuanulinduiinasnindatels lusialuwmeswuy

lauseld Usziudiinseidelasnimdees
dowavulunmeunsisnnannnelunisnondi
Funaounnudeiiuvesszvvuiinedimiliidla
(@meﬁ 9)

nsdaueu1sgvesalunesuuuluyadi
Wuihhauladfasliudsioerveaninulsiiung
msdnlavesiigesslsdsdamasonisyimindie
fiinduazhesensgunsnusavieldine wluiian
maluinesiuuuazdines msmnesSuiiuay
Wasuuuasluludsauiidaasonuiassdom
mumaiieadaeuiissesnly wilewdunisd
duiifuriennufvosuuuyuesdlsdeds
aonAdesuLLNARITBINTE5M9dsnnuas Ban-
dura (1977) mszddusangauideumellan
ngAnssuldfduindunmsasinelaeuiens nsagle
inBerdurauazanulindanuuifudsiomnsei
wAnssaAuelF

dmsusendnlunaifenounied

ululen wisiifesesuneiiuiusaeinlunmeuns
dluimasiuu 3 Ifavasiesednaasifouyuluy
wayhAeuau (LeTeeaus suiwmuynnTu Aeuay
A INYAUBTUUY saduasutiune) uAum
AnguasuausliksuLulasalunasiuugen
Tefeiuneussudn warlitifioudunanaidumas
iwSunvasaluinesususediuitenluineisos
wiasenliinndngnaneluiins uavtielvaluin
oSuusenne feufifeufaasuhidonfesine
wénvesnail

FAUMINITIevUEANvaal U B S LLUADILEND NI UADIAIULTLDIAINFIS18AD

Fululeaildsrneiulunme Aiualuwesuuuiwowennneiduuyvdoanain

Fylulendeneuwazisidndulule negrsaeniisld (@nmd 10) Useiulidsuanidiege

guhalunesuuulishauudsn@ululenitauny nanlagasuanameunsalinesuamma

3 MAlUESTURNTY N1saseslirnusaLlosnuws luluuain tesannlunneunsaly

wasuuunanaw @ 2007) dnsdeundululumnisaiiquuulaugadedinludnuuy
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yosnsvenemnslvgsuamsiiilamnnsaifiwiaiuasdwiolrfusuusuiirnuauvnas
waluunum eaeafuiuunAanisiandeslugandsaielysl (Postmodern Narrative)
Mark (1998) Ain1sianizeslaidnduseaiudunss (Non-Linear) lanoluiFuasdesiinm
nszidetu (Active) lumsumaiilelivznuzseFosm sdrlsAnmuimuinnweuns
dlumeduuuis 3 BeudiFesmuulalumuiiaas omnadusnEudurodines
mianesnndnmisdldsundsfiavananuiadguasdndunuestuindugessls
AmEuRSenensruuTsinTeanaimudiull Tnes wisainesaunisdnu gty
v wansiedinfideshumAudssdmuunfvunasisnumumdugosalsfn
dlumesunuiidomanfnduddediuiundstudon q TasameafitneuiiasSuny
athmaluladindedandsfimwuandifiuinnisdidaneluladiodunaming s
Joynuasiuns Junalulatifugnlfifuedosdovesyuslumsassdainmierhanedns
AliFnnnduluiiFewesdnladndiiinvesanudnrudiidaidliuanseenidedydnval
Humaluinasuiulaziise

'
= o

seluiunisesunenavesnisinmainnmeunsalumesununesdud 2 3l
$1uau 2 Beasid

nostufides fnmeunssnu 2 maldud i ezwds dldmesuau U A.A.2012
uay A oxuds dlu weduuu 2 Y ae. 2014 fifudesesuaidenouiiluneiduiitedums

'
| =

BuAWSs N dlnglilaungIve s asaLladlaiunasTUANd

a a

ANYUNS A DLUTS FLUWBSHUU (A.A.2012) NA1IDINI

Y

ndahazastned mniainesuazauvmiifeanefoiugs
wuuaziiudneudesmlddnludisieisenvae (e
finsanUssiutinuhtees wsanesdegniiauoniy
wuuatunidenispuiatnstouasundomousfively
ageU3AuN vuzInIsEUemaAsUmes minnes
nauiianuuandeanbunnifisuniuadunineuns
neftunestuiivil Aodnuvazneueniigivuauaznd
wansyaduiilenuieaulsigndes ainuedn (Skate-
board) nanatdugunsalglauansienisldtinegamnaluy
ffeueynuingaiadalitines mimnesiinginssy
Tn&iAssiualuimesuuy wniitines minnesiitaudsu
nlduiuminldnauueiaud (Contact Len) sanvou
amdnvalvasrnudunnieuas sugiuzauduegl
wei ywnirnasudusaniineainanuenauualsifeius
718 dnmdeanivasnlunestuiine iy awdiieu
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hutu watvnueslulsuifiureansiasuriunstieue
Ymos wisanestusreziial 10 Yindauannnineuns
dluimosunudesusnuaanesiunsnoanansfineiuda
AnaUAsuulasinuuiuniasdiunginssuvesaurasly
ﬁﬁamﬂmaﬁLLamaaﬂmchu?iamwaum%ﬁgﬂa%ﬁﬂwﬁaq
nay q fameunsanennaluladilnddnfuay
sutunansdaiusadl Ymed ndmnediiindosreufinmes
Tuesueuvinlidniadoyasie o ladulndunalitines
wsanaslddudosmslunsiudessnveamousiieuny
ienuieiusiuusTesanesUTidnumaluladsu

it 11 anTiwes Wugeans Mndsinanundinansbiiuudrintines wis
wisaneslauuuauin  Aneilunmeunsneiduilgnaseulivhewmalulad nm

ayvisuvaaNsiiauadilned nsanesIadeguuay
Hunugandsasielmiflimaluladiuindoutin

dwsunsheindsiiavresdines wisanesdmsunngluanlndulunineuns
Tnoimansaiifntundsniniitines msanesdnasudiomaasaiugnssuluuien
poanesudeulauLssLTinzRsantaiivinenes (gamd 11) vhlvdnasisinntuu
oonusILAY Tines wismnesBudanadiudsiuasundasuasieaSouifazmunumds
dlAld ananiusingiuandiifuindadadinsiosnisdoansiinaudsundasiiu
dnenmuesiiunivesdlsivosuiusaiielfenuudussiundosiisounendy

nisnlsmdsimstines mianosdilildldeslsogendsiaiesangsmnuaula
TunsduFearieusisny as.nsuluesefniiousnavemisutlsunsE N e Tinesgs
wuinanedunswdndulitines mianesisalindsiimwnnntunnuisumeluladi
anansananAosddle (Web Shooter) wagsihmaaliinesusnlagefuesdauiimnis
\ndouil Tnoyadsaslisedydnvalunapiileuaninnandusauneuiusunsfionud
Tasidmnsqauu giaiueadunsufusmidiiauninusdnyuviled Aenisnsgsiiinay
\nAeuARnYeuLes (esnameunsldineittines msmnesfodumilsiivinligs
wudsTinmszenulisuinveuresauies Junansaiiinetnngudalunmeuns
aluimeduiu U 2002 uazgnldalunimeuns & exiuds aluimeduuu U 2012

Fofarsanudmuinsléndsfievrasdines mianoslunesiuililvary
Sudaidelvavgmuuuunestunsnusidubomesmnudiusmeaneidon esnmeuns
Ioaagneuvingdn3viin nsanes (Wevesthaes nsaines) Aernaasdasaiiugnsuves
wsysriafiiay vilitines wisanesfilaudnldsundaiimsdanaaiiesandaidue
(DNA) fdnuld fFuansiadiufanududensinermans (Sci-Fi) Ahunliluisnng
BRERE
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dmsumaluwesuuulunineuns i aviwds dlumesuuu U 2012 nuialuwes
wunaneifugesBlsifimalulatifuddeionauuqnseuiuyusivansisiisunad
Wasulunmmdswissssunadundaainnsussivivesiysd mstavesaluinesusuds
assudusenslasiuevgnssuadeunsuiauinssvesisawindunatesduiinig
nsgyhifudiduaudeanulineladedifuiunuautuasesss WeisuiAssnsds
namnuiluneunsaluinesuund 2002 Aluuuifentu fafudesfifeiudiunads
Reteslnenssiunmsnsevinduzesmsnaides (Politicization) iudnwaznilwesnis
ieniseseseandsaitlu (Mark, 1998 p1-5) WsizgaEuduves aluinesuumieyos
Blasingnuoawuuwian T (Stereotype) iuminuenngranesamudumaiifiminynu
sunela Wusvanusiuadneuiens dafualunefunlumaifoveneuaisniwdnual
(Image) THuieauiuag (F1579) Tfumndentu Tnenavesnisnisnseysna
ndusnddluinefuuuludnuuzenuliideidolanndsauasiau nginssuiifsealiin
osunudsuangsedunduiinsiuldananninesesimsesnisaasainlaens
funisasasunsdiussrinsaldnesisulmileiu auduinsuassihiefuasuludie
yafialuneuuulvmilely Yssduifsasiouseinnshwihfivesaluine fusuldumam
fuseuuarmsatuayundsauludnuuzifogatusasfuuasudaiosz hnsvilidos
awlildvihfivedaseunisenla mufinaraniidefeufssiunguinaiouindea
%84 Bandura (1977) finui ngfnssuvesaldinesusndilinuedldsuaudur S mensu
vheludos q Afuruiufionstanouun (Skinner, 1953) faiifasndlduandlidiuds
anandtuenidiula (Empathy) fissasazyszvvuiivealunesuuunarlinnutemie
nauly

dususendnluniaifedensa (Lizard) wiefifens aouueiiildnuoaiui
yanoudierniutosiin veumyulasordemaluladidusinie matudaieinuie
Tumesunulsildasiiodomsudldismsmanaluladndnguiielfdonsanduausis
nseuued (gam 12) Bsdiliduhalunesumniailfinaluladifudugiglunsi
asfawazdunwazvioutianisldmalulad
sedifumaluladiduinduitannnsiiungwd
Tgvdnnmsdeanaludagdu

SlefBeuiisuiRssanndediiuam
gunsluinesuant 2004 finugasiwiitiauls
(Houndulugnmil 8) fio Tans. AeuupSuA
A3.p0RlnYaneINTsleYUE eI inveLd

mawaluladusndunaneiluieuennagy
aelinsaseuiveanalulagidaies 0l A i 12 fursanduAuinems.noulLaTLaL
wansliuimealulaganunsaiseuivae Defdines wianeiuazalumesuuuly
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vgnoamassavesauedld Taodlefsganianalulad aunsadusvesines msgn
asouilnawalulafvesiieransiludnisnssriidosiifedeugniFenainduanly
Indrilniy YssiuiFatudrimeluladannsaduldiaiuay Selnefuyudidusuys
ddlumslinuuazinaluladidvifazaseuiuyudluguzdldamls

MneuRs A avlude dldweiuay 2 U 2014 wansdamsiaulavesinazasines
WITALNDIAIBAINTUUTYQN LAMBMEATLIANOIURIUINDS Wﬁﬂl,ﬂa%na%%’uﬁﬁasidu
sdausnanilrTeulsiduisauensannueinlunsmnei susdetudideundy
vy indiwes msanosneneildlaluGesmorusniidsoiniu awduazwensmin
aunauesn v whiivanedulundouiy Mg usurumjivenniu sauvesthud iou
vousd soavosu (Unngiluniat) wesnsduluanefuuufuansdniadiganu
Juglnaifinmdenniszuiihfinazunuimiinainmaisunnsiasuldmuaniunisal

dwiumazasaluinesuuulunmeuns & svuds alumesuuy 2 U 2014 wul
nsaseuiindfansileguesalimeuiuazeulideidelafidlumefunuldsuusuds
1‘uaig§gm1ﬁalﬂLﬂ@%LLuuﬁwéqma q Tduntuviiananadendeiwasdessuilionn
Fwithiidananasussrsuuisdn uwivansedsiialunefunuimdil@usiuasd
idulunmshasiauntiostomugiudmanies q fuvimifiaesdesruiFeuiesves
FodrnuewdedailiinGondavislngsiiusnglunmi 13 udlsimnauazdsm
Uinffumsiismuasnmsvimifivesdlunesuuu Insamenisndulusssauitillasie
flrisunaudnveddls Ussiuiifasiouisnmuniuiiuansiusududvsiiugiuves
uywdnuassasszrdulneuaslangemdsasielvifiuesaudutiaenyy wssnaduan
Aiiuinsesnallosfiinduludsialuinesuiues sgslsfmummeunitinniiaus
Taluinefunuufifniifluseuwegesdladelunondiauduinujifdeues
yuosBladil

dsusiglunmeunsniaiivedu 2 Msuldun Saalasuagniufoudu 91n
MsiAsEsisIunU fadaadesinuuiuresnulineinazusiudsumnsoisual
(Emotion) wesaywd Hufonnuin Anueimsifinaneiduusaudusuiulinniazes
w83 seaueiuiiiouainiinaadudnsvdsindluinefunudotines wismnasilasunds
NnuLuETunsiauAeiugnssuuindullirutiemdevniinsaiaziadyeinis
theuuuwe wardlarlnsiiefudunuduniunfedunulifiseulumenilas winse
dlunosunutiedinliinndemsmslumialunesuaum Tumanduiuidewssauimmnany
Husngudlaiih Giaales) dlumesusunduiesvndusisunnemszgudnuvalmeusnd
Anunndianlasisdnduladudsmgivaluinesusmlaeui efinnsandseifudanan
w uhlsidmhelaeelunmeunidlunesuuuieegdlfingranniazasduiivuuay
Dowmdvisau Aanddunmeduuiuniitmuanginssalffansnszrhnmaiigiona
Tuanesa Vv e URSHIUYINDYREAS 1
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dmsusaiglunmeunsniailfivedu 2 fsuldun Siwalasuasniufoudu 9n
MsATEsisaunnUI fadaaidesinunuvesainilineiiuasuysiuasumaensual
(Emotion) vesaywd tufeamin muasvsinaneifuusudusudiuldnniasasus
3 seavesuifiouainiinanefudngndsiialune funufetines mfmnesilisundsan
uugaTRuMsARussTugnssuuAndulliaudiemdeniiinssinaziedyeinistae
wuutie uagdiaalasiinsafuyudunfunfediumulifismilumenilas udinszalie
ofuueTinliundeesmsiludalumefusy Tumandufuillew ssaummnaneidu
uywdlaih Blaalns) dlunesunundussaridusisunsomszgudnualniousniiie
unndraalnsdefaaulaiudsngivalunesusnlaeiiui Wefiansanysaiusana iy
sholsifidelaeslunmeunsaliine fumiisoedliivanayniazasduivuuas
Dowmdvisay Aawnddunmeduuiuniitmuangdnssuliifnnsnssrhmsiigiienia
Tuae o veIR v NEURSHIULNLDIVBIEAT

nsdanisiumanevesalumesuuulunia
dnuanuusnsnseenluaniududealuinedusy
Fudusesiindianlns (gamd 14) fevdnns
I aiounuiuganieruinuslinaelninie
USunaufisuln (Overload) Wiievinansdianlnsas
NaNsINNIIAISIBazyauin Tty Tuiunas
Tunsuidem dinue’ esavsiurioniufeviua
Tmasuuliilaasilodumsusvilinuamgduasds
ENTEUIUNTNING VY
MNAMEURSH axds dluneuautians

A wansdeiinuransaseslugandsadylny
(Meta Narrative in Postmodern) a8 4gaau iws1e

AN 14 Branlassumad b

o mnmeunslauauanuiainratslulioBe s
WumMasaus1saansly N o e e . ¢ de
HInUIULIBS WISALNBS wazalunaSuluNRuLUs
TUmuunumniedany (Social Roles) sauldila

U51n9n130i38a519 (Deconstruction) Tiiiuuau
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Yosnssegseuinsdstamivasiinenieldgnanisiies (Politization) infansdou
FuspmissuvesesBlsiusunavesivindduisegs wisilasaFesdsnaiunis
venagarilauazmaiuluresiazastines mimnesuazalunesuam Fadmauin
nosfuiliBnmsdZesuuuiionginemans (Science-Fiction : Sci-Fi) Taslanzeny
fmthaesmeluladfignaunnidudruniduiainsveayudinluiusazasdines w3
Anes UsziiuEesveanaluladfidouldensis weran @efaudd) Budrinddnvae
sysuvAvenalulagauUsenshe aUsEasd (Purpose) N1sHaANNE1U (Combination)
wasiintuiugilaiau (Recursiveness) Segausrasdlunmeunsfidiuldsninilennfusy
AMIMEELUBIINYBIY LIRSt IANLUATeIeInT ABULE ST SUYLT AR
weluladfinauiugnssuuywddnfudnifianmsnsene Toareonumaunuldiasren «
sensvigsuienszagluluenaligauilunarsdunuuinueady viousus
Umed wdaunediosiliinalulatinyszivsiaiesdile uasnanunsn q ilelfrumelulas
fusnglunmeundalimesunuiivduaiulifufgdesdlsduanuaumnauna
mnifleufunmeunsis 3 melunestuusn fungiitines nisainasfestni wmnai
yilildsundafivay uagimuinisveandssilolunndualumesuuugifubeanun
11NNIANUTLE QY

fatinsuansnudumndunavosnimeuns 7 ozds alimeduuu 1-2 il
maazedlifudunse (Non-Liner) mgiiniséoundulumseninavmnisaledniin
sheBesesvapaitines mianesgnihurnifigauuiuiumg daadusindangnisal
HagtunoundulufiendnadufiosuemmmanideTinvesviawazund mianes
(viouazwivesTines wifaned) wagndunaumamssiiduiuluiagiuse Jsnaisns
id@Feanuulaisieiiles (Discontinued) 1ABmMInilsvesmaiaFosnuugavdaarisll
(Mark, 1998) fifffuansdioatnlufidusufiuussiuimnosaeldladiothFesun
YouFusonuesdniinile

fiail nsthiaueazastines mianosuaralume suuulunweundiia 2 neddu
fvsanumileunagsing anuwdioufomaanFesditliiuanudulivedines mianes
Fausunfvunaeduguessls dumiuifeguidovestines mianesililiaudey
31 fiu uagtonouuuiiy winduileund Bundaluifinuasioufisnnuliimedioh
azaseuanvazvesgavaalislnl mnuduinuseivg dnnaaes Tesdrmnuduaziiues
foyaliinfannwelunsairsdsssiviiiies neussloviundnmnunilemsedfedly
sk Tudusazasalunesuuudsgn diaueliduiviniin fiRteuidewhemiu
Audufoudldiiunsianendomallaglunsdusiisauuiumuesnneunsnga
Tumuauinuimanaluled widessensuianuiudeuvesiausngiusemez
Snunrddtlunufiaurestined mianesliuanseentuiallanosuuuauhlidy
RN PG REGN
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solutiumsosuisnavesmstianginmeunsaliinosuuunesduiian tas
reudufTeuvedidnafihameunsdluinefuuuneuiiegmeldnissmiiosswinded
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wihfipeslimutiemdeetndliifsseadnviolvy

(0?15 Yealinasanilasuanini ansn)
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soiflouuyudmetuuaylifrinuesdoiiloutuiuaufinuds
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Abstract

The support of government agencies to the Thai film industry has continued
from year to year. At present, the integration of relevant government agencies
according to the National Film and Video Committee's integrated work plan "Content
Thailand" is in response to the national strategy on building competitiveness. and
strategy to promote film and video phase 3 (2017-2021) by continuously supporting,
disseminating and generating income from Thai film and video industry abroad. The
Ministry of Culture has integrated cooperation with the Department of Tourism,
Ministry of Tourism and Sports and the Department of International Trade Promotion
Ministry of Commerce on behalf of the Thailand team under the name "Content
Thailand" to promote Thai movies to foreign film markets. This article aims to share
experiences and benefits of receiving government support to attend film festivals
abroad.

As the author had the opportunity to attend film booths and negotiate trade
with foreign buyers with support from government agencies, it was found that there
are many advantages, namely, the exhibition booth is in the form of a pavilion with
a spacious area attracting the attention of the participants and a lot of visitors and
trade negotiations. The Department of International Trade will negotiate the
purchase of exhibition space with the organizers, resulting in a good space, spacious
and the department will take care of the design. Also the department allocated
the number of exhibition booths appropriately and in line with the number of
entrepreneurs traveling to the event. This made the booth unique and beautiful.

And the Department of International Trade Promotion has purchased public
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relations media at the event and organized various public relations activities in
order to build a good relationship between Thai entrepreneurs and foreign buyers,
allowing entrepreneurs to have the opportunity to get to know more buyers and
gain more customer databases. In addition, the Department of International Trade
Promotion organizes a matching event for entrepreneurs, which provides an
opportunity to get to know buyers and have a trade negotiation, which is very
beneficial for new entrepreneurs who have just entered. Comes in the industry and

doesn't have a buyer database yet.
Keywords: Thai films, the film market, Thai films in foreign countries
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AEATY : NITASNATIA / N1T9NLUULATNLANINY / azAsinsiaudilseiReans

Abstract

This article, titleds, “The Creation of Costumes in the Historical Television
Series “Bridgerton” tries to investigate costume production using The SCAMPER
Technique, which is a tool for developing creativity. Consisting of Substitute (S),
Combine (C) Adapt (A) Modify (M) Application (P) Eliminate (E) Rearrangement and
Reverse (R). According to the research, the costume production in this series
comprises of six techniques: 1) Combination of period clothing and a modern
appearance 2) Adapt and modify clothing silhouettes using a variety of design
techniques, fabrics, and embroidery 3) use of modern-era color palettes in place
of traditional garment color palettes 4) Use inspiration to define character 5)
Eliminate the out-of-date appearance 6) Changing the order in which you dress or
wear Furthermore, the research suggests that clothing design in historical television
dramas must consider era aesthetics. In addition, merging and aggregating team
viewpoints must be considered. This subject also broadens design skills and can be

applied to a job in costume design.
Keyword: Creation / Costume Design / Historical TV Dramas
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ls91 WM (Raissa Bretana) FeaaeuinvsziAmandiaieaudniouazunduly
ameuns nand “duinilisuduiazgnies meseiRmand) lawelu” ( don’t nec-
essarily think accurate is always right,) uag “lunsaluesusaesau duAnIITULAAL
wlugrduiin Anunn... msgldiauensuunuvesduaunmsmeUssicmans Tvads
aufusnwduaunmsliednsasudu venani dududenifiaildBousinaioudnie
falsngrunanusziimans uarderumnelulanvesuiame fiuneldduaenin
ﬁmfu” (In Bridgerton’s case, | think accurate would be very, very wrong... It’s a show
that borders on historical fantasy, While still keeping that fantasy intact, it’s also
fascinating to learn about which of the show’s costumes are rooted in historical
accuracy, and what they signify in the world of Bridgerton. Below, a thread.)
Fruudn unmntnms e “nsadEssEnsesnuUUAIoIAIEd MY
azAsnsiAldeUsyiRmans lunsdldne: usawesiu Teaush wnulaly” WunisAne
AT wazdunTIEn IagAuaT TIuTINdayaanmtisde WNa1s M58 9 (Document
Research) Taudsnnnissuruazasinsviadides “Usawesiu: Tnush nulely” iiuusns
ansudadendng ggnia 2 ggn1a (Season) S1wIumaw 16 nou wiauiutwaTiang
A9 TIATIZRNNTERNLUULAS DI IN 8 fymglavnglumsfinyiuavnanisesniuy
\esustsneLAesuRsed s iRmans e lugnsiannanuAnainsassduanuy
PONUUY  YeNBgILANNSAUNIToBNLUULASasuAINY viFethlugnsuszgndldlunis
Uszneulvdnesnwuuedeausiniedmiuiuazasaely

wuaAALazNuneata

ANANUBYDINTTES9ETTA

“anufnaieassn” lunlideaufnasnaasse (813 $9d0umn,2527) nanifieni
yngliin “anuAnaiisassd Wunssuaunsaanesiinsludnuazeluntosutilug
MsAnduny Awdanlmisiensfednudas UssusnasRninasnauiuliAngs
Tyl esaaiamsUssiugAndunudeng 4 naenauiBnishn naud ndnnsldduse any
AnasassraziAntuldiilifoudfnludeidulls viodsidummdunafiosesadien
Wiy mnusienuAndusuins Mdudddyiinelmananuwdanlu wikesaaug
AulufumnumeeiiazairsnnuaniuvieduaunsTidululd wiediFenindu
JumunsUszgnitiues SesvhliAnnanuananufnainsassdiu’
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nspvUNsARasasIAiva e insuasvatla  widlumadanisAnaiisasiuas
JueTesileinnanudnaieassruasnanioilag “aidnd seauesu” (Alex Osborn)
Anduun Bondn wadinauauUas (The SCAMPER technique) iifiugusnannuuin
1 Advl 9 wisaududumsdaulasdaiiiflegseusasn Vel anunam SCAMPER
\nsesilo/naliannuAnaisassduasimuuinnssy Tneafun guainauagunam The
SCAMPER Technique lnglodiis wasin (Olivier Serrat) nanfamalinalatUes (The
SCAMPER technique) 7 3513 feil (1) s dewran Substitute vianede n1suMui
(replaced) umMsmIsnsviodsfazamaunudaufiflogrieusulsdsiieg (2) C do
11971 Combine Mgl MsuasanUAs 9 AflegeenuiliiAnddvs videnssamn
Anassassrdesegnadndieiu (3) A geynann Adapt vneds nsusulendduald ns
Wasuulandntiosluaudenswisuwladlassadsdng (@) M gounain Modify (Magnify
and Minify) Mneds nsusuiasw/saudas (5) P 6831970 Put to another use 131
fa Mevszendldifudau dednnuhdsdfegduaniluldtuaduliviol (6) € deunan
Eliminate yangfs msfdaniedinoen dadsilidnduooniiouiuuss wag (7) R don
910 Reverse mefis mM3FeuFedlvsiviodoundu msdadedwiiensaaeuiioudly
Jamwiseairsddminmgunind 1 ununminedeauauiosveseldnd soauesu Tneg
Anvimednaueuofuniesginau WefinwuuimemuAnaiiassd (Creative

Process) thangnisussgndniseenuuuiaseuwsineiiiesiassnanulilanuvainvay

Combine Modify Eliminate
Substitute Adapt Put to another use Reverse

sUNNT 1 wnunwwefinauauesveseling eeaussu

KUIAAITDINITIDNLUULAIDILAINIUAZAT
nseanuuuLAIBILAINgazAsiiuAaUsuwnmilaniinudAmannlunisasisan
YoazAs Y19l gMETIA 32NN (2557) lolausiuifnfauzn13eenkuULATBLsINTY
azgasnitadelndliin iwseusinteazasasiideyaieiuiiagas ddu usseInie
SITUYIA WAL FULUUTDIALAT LagdMTUBIAUTENDUVBININTINUUITINIIUA LATOIHAI
2 a ao 19 ° W A Y v o RPN 1 ' =
nedudandnuandvanuddguinian Tunisaielvmarasidintusnlantauuui
Unuans Jennazastiunsidouluuiings insesnimendonduluuifeiurioauwss

memsauldegnniu msgden1slrarasianuauaswInian N15eaNIUULAYNITHER
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Jafedlitanuarinssadslunsdliviloutuatiuie q Woassamudelvifuaug
wazlnslanisinuans TeiudAIesusinearasIdinuddLazuIUIMTITTluANS
a¥sasamniluunazasliusngluatiuund aseudelussesuasyhmiidy
funansvesazaslidaau Sedanuddyuarunumitdsaivazaslaosiudsd fvue
UTEINALAE JULUUTRIaEAT YIAARe15UalAN3EN (mood and tone) Uandiauag
0wl (time and place) dauaSulinmsudnanuiiavisvesazas (direction of a play)
Usuenisdimuazrutu vsuandnunzvesdsnuuariatin Sausssu maun wazamunu
agvoRAY Usvananunmludiny azvieulinugiuiteendn duwmia e g1ug uag
AU MYBITIALAT LATATIIALAY IASDIRINNERIgRaNANYBIALY A3 gALALLAL
aanusiulalifuinuans uansauduiug inseausimeadudsiiuansdsnuduiug
vospuludany gauludinuusiinienuanImwinaeuuazA el WanIiRuINTYeIiIaTAs
Faudduauaudos wieaudsnisanuisnadiegulvadlituinuans wosdnarenis
indsulmvestinuans uisEi s mitansnuuuni Insanansaduunesowsiineasas
pakunImstiaue 6

1. ip3aausamauuudouga ielasaasimeniuuuulsRmans (Period cos-
tume) teFeaudsniefindndudeunuuieiossiinigluein fatiuiinisaiiagunse s
pnusls Madentan wasadossdulilauaunSenugaatioty 9 wnflan wdes
nsanulduagmsldnnuuTunmadeay

2. inFeauAsnenuvaelvsl (Modern costume) e ingaaussnefidunuy
Fenfuilituegluadiotagtu sanmsdemeiunuasfauiasasogadnts Wundn
dAey \Wioazieunazdnasumufusarasvatuogrunudnunniu adsmuideuas
ANNANATIALAAUY

3. 1A30ILAINNEAILTUALINTS (Fantasy costume) LASBaLAsNBTiRpRnLUY
a¥sasstuesanduauins dislidulunidnssifinuasasty q
fau nusenuuuiifiaiesusime Ao Muiinouausinudisinsvesaras Adtues
$UDONUUU A NSUARIBEANIATIIARKIUANTIUTINQUUNT feenuuuiivtiiiviili
AruAnmaAnT RSN odeastuauglidda

uudAnBasazasnsviriuazUssnnvasazastnsiiay

azaslnsvied fe Anutufiswuutiudiend (Fiction) Fellguuuunisiausizes
srvaegULuUieiy TnsenmasduFessmifitiauedudesustsduniuaunnsvesy
Usziuduafiouun fdlisuduavdeauBensa azasnavimiotaidubesadsiifnudas
Tnunzandunsduunazes vie avasinsviniontAlasenuaseusdiuLIveny
wiadin InsUssinnvasaasinsiiataiunsoudalavateyssnm wu n1sduunausukuy
n1sepNeINIA SuunmuMItIaueEossn TnsusazdssinnileasBonded
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arAsInsiAtLUInNFULUUN15e8NeINTA (Format) 9a1saNaNanvazaAIY
suazanuseiodumsoonainia laganansadwun Iidu 1) azasiesen (TV Serial)
oenenmegeroLioniulsedmndUnni 2) avasduitasuossniaulusou (TV Series)
Tngazeanonaduusysiyndunnd sxdidommdnidululuwuaifentu 3) azasouindu
(Miniseries) Insasiduazasiifiarmenussana 2-8 nou senernadUnisiay 1 sy vio
ponemaraLioatulunniuauau 4) azasduaulunou (Anthology Series) Ineiilonmuos
azasdsminnilazegmeliuunFoadondu uinmsdniudessmluuasnouaylifiani
Reudeatu thuanierswfuyaieiuvidellvyadeafufls

azaslnsmintanuiiomueades (Genre) mssuunUsuinnuesavasingiid
munileifomueaies (Genre) axfinnsananilemuesasas nmsuntionaseie 9
Yoilide Y0499813 AWidmes azaITeves Wannsuazaunsevimilunisasiaassed
unazaslulnsirilnevesassa ?‘15mﬁqw§ mmiaa@ﬂl,m'sl,%‘aw%aLﬁamsuaqa:ﬁm
Tnsvifae] 1iod]

g3 (Drama) fiilevnssedtinvesasasnenognafummduna

. azAIBITNgVTeazALlanTILY (Melodrama or soap opera) @519AMUTULTY
Fesudun@in shemsundestimiiulogisaynauny

- azpsnan (Comedy) IuazasiiiausiFessnTingpusospmosfinanuuiuy
Tnefifsazasnandniunaues (Romantic Comedy) Lagarasnanan1unised (Situation
Comedy) #50agAsTNABN (Sitcom)

« axAsNIAed/azast (Action) itfumndedsevinafienuazinie

- agAIN (Supernatural/ Mystery) LﬁuazﬂiﬁﬁLﬁamL’%’Iaasfnmuﬁuﬁuaaawi’iy
Lﬁ'mﬁﬁaqﬁ’ugaﬁ YTy rad INGUUAT AMUANGU ANNUIAZTNTING?

- avAsAUSuNT Y /azasnanse (Adventure) azasfitiaue 3assmnswanyse
TuAuLAUsIg 9

- avAsaNaUayeIYiny (Horror) LﬂuazmﬁﬁtﬁamLﬁ'mﬁ’wuﬁmmﬂw’%ﬁm

« azATAINNTIU (Thriller) LﬁuazﬂsﬁﬁLﬁamLﬁ'EJ';ﬁ'umimmmﬁué’utﬁméﬁumﬂﬂ'ﬁ
MUY iFENTE LA UAY

« ayAsAULADUAL (Suspense) iuazasiifiifoniAaiunisduauiimyana
1'71'a§jLﬁawé’qﬂ'ﬁmzﬁwﬁﬁmﬂgmw

- avAstiougn viiefiGeninaras “aznsfiien” (Period drama) Wuazasfififon
Boe3m vieann (setting) TAnTuluain

. azAsdeUsETRmans (Historical) \Juavasiiiidemidessnludseifenans
warnaens fidaavas (uyaraifiawddynisse SRmans
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« axAsB9deny (Romance) luFossniungudlliluagldwuinnniniaglimuassg
TuiaUszs1iu 13) avasuriun@vioasasuuiduauing (Fantasy) Wuarasidinlass
Bendaiflomisrestudeanieniwonuanismiionss wazmuunisne q wileu
Fuideswnd viaeavasuunieiluuirassd fuazasidiieniortuauuiaassdms
Inenenansuazinelulad wu uun@Inenmans (Sci-i) 14) azasiuiiu (Folktale) n3e

Mleuzenin “azasing q 2194 97 WuazasiiideSeunrtesiuiniuiuiiu wndene

'
=

FosUiuus Feaditudiny 15) avasinad (musical) Wugluuuvesazasiinugs ias
A kazn1siuTINmeiy nskansensualslufnsaiiuisessinueniaiiuy
azastagldrinm auns nsdeulmuazmaliadig 9 iinauduiiie

azaslnsvimiGos “Usawesdu: Yoush inalsly” (Bridgerton) WugUuuuazas
Tnsvieniidesen (TV Serial) uazsnnuusminiiomuasidos (Genre) asnduazasuunds
JseiRmand (Historical) Ineldu3unmeadassnavidonn (setting) MiAnTulutngediaud
(Regency Era) 517U A.¢. 1811-1820

Fn1seanuvuuaraieaTIAlATaudIneB s iRmans
1. MsNALNEUTEILAS B UusseeRniusUdnwalate
Pnundunival lwaau 115198a (Ellen Mirojnick) Wnesnwuudeudanigls
nanfsnszurumanaanau TnsEuanmsinyiedosusiinonuss iamanslugaat
SudnuunUsesius (a.a. 1813-1814) TuynneaniseenuuuLAIBsURsNBYes “U3niaes
fu” FuduBessndaulasifiunnmsmangaadie luilvEesseeiidassuaslania
lunsassassAldunnniiFessniintuaie vieynnaiififauegass auioaaul
dunrwalasluunanuesulail In conversation with Ellen Mirojnick, Bridgerton’s Cos-
tume Designer Ingffidlsuunaa aeull atawnos (Connie Slater) nanafiedn “sfufiondn
SFnveansUiuAsunazainsnimawnvesgaadotu A q lumsuans winlesuds
snanifiugiuanannidefiviinuiy wansngiulugaiaud wezananmsieniuni
Uuniiteaiadennuiendeseeia wiu gisu (e1uiensndn) uaziileviliuiaees
FuiTindntu warundunuwaliinaidnth Fessnluwndegldfumadiaulas il
Bosmiiintuase (Telling a real story) uavauiidnulasasoudsiiintunutasan
FrfuudFadunmagiiougai (a reflection of the period of time) udlsfldnshen/
nnsaand i (duplication) i3aitiumnagniesmatss SHeansvintu uardsiiddyian
fio MsfifuuTamiunssiu (we all knew what page we were on) 12U WNAY
agluntiifeaiu (being on the same page) vinnuaannodkazlumeiu
Faiuudn wdesusimevesuinmei Sdlinsthiauetiauanmornegnauiugh
LANAINNTEUIUNTITeIASRusansuazsiay  Taedidmanendnluasanmlan
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s v a

U3nesAUNIdIngn Jwwifndfaenndesiugsiuienisuanilideadodiniuwuy

s

Usgifenans (re-create) wiailunisdoSounisseTamans udseanistideyaniy
UseSamandinseussmensendgundusuuuluadiassinnni Tnedaionduuny
vdn fie “lassaniaTeusiine” viefiFondn “amdagien” (silhouette) uazifiuiAdos
Usgudnunesndly wu qefle (Gloves) wagiia (Fans) fazvioufisnsem vssing1u
madsan Tfafueiesdolumsdienuiionunseuvesanilugnatoduely
Slefnwuadeaussnigmugaasie mnnsdunindeyaiiainawig wassuTy
SrwaziunvosdetintiiensnIinisusineuaznsnuALEeiivuasTe (modern-day
fashion) sadaN1sAUMILIITUAATRNLIANRS 9 919 UnTsAnsAaUy Christian Dior:
Designer of Dreams fiaauneu (Victoria & Albert Museum) wuwmadaveadetnanions
Fausd a.er. 1947 aufisdagiiu Wneenuuuidonusuivdsulnuduasiiief (color palette
and the fabrications) TngldlnuAirdoaussnglugasyaasio 19505 uay 1960s 9ntug
onuuUAuAuazasavisdonn (the look book) ilunszuumssdiuiiGenlsdn “ns
Mo inTesusiinie uazdoenuuulddnidonnimeiewusnisfifeuleatududefnouds
yatlagiiu(modern approaches) sidealostu  nszuaunsiviliAndunanszming
wsausimeafniusUdnuniadlva aonedosrusseairiousinedosiifignnaiiiei
“Regency with a twist.” fogrsuszney sUnmdl 2 fegrsnmiaioausianie (Look
book) azasinvimiEes “Usnmetis: Ynusn inulsly Afeenuuuirdosussnielsndl

Wan1satuauluTusia by

2. Fautasnminvesdeinemaianueenuuy e uaznstn

Tnsssrsvesdorilugainudfidondt “nsudulnslat” (classic empire silhouette)
Aeditneanuuuinsdnwld uidendaulas (modify) Serbeffivuate @eonlddh
posunuT (oreanza) feasunui (oreandy) fl (Silk) videdluse (tulle) waziniiam
a8 neununsliiaaudondnnsimugaaits nfoududaudasifidudou wu n1sduiu

sUAMA 2 fMeganmiATedwsene (Lookbook)

ALASINITTIALSDY “USAaseu: Tnusnh wnulale”
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sUnW# 3 amdeilouanaaud (Color palette)vadazas

LAZANYNLDUAAILNATANIIANLAILATOILAIAE

WnsUfin madeuiiunieatnaaiees (ayer) fefimaetu viliatosusdsmegiuadoun
Gﬁulﬁaa%qgﬂmﬂm (shape/volume) fiutanmannifiy safen1sanussiaTausian
dreTBnsadvlnl Tasfuussiunialaninioadodugs (Haute Couture) deflioaiaulyt
Funwalfufineans Harper’'s BAZAAR 131 atuseulatidlotuil 25 uiey ».A.2020
namistureuvaamaiauladassalugatioud Weatsarudinatlu a¥ensual
nziwonzey ANuaule uasasuaidunuinig

(overlay the look of the Regency era with a bit of a modern sensibility,
make it aspirational, intriguing, and with... a layer that would actually

be very imaginative.) 1% 21n91UU8a (The Trowbridge ball scenes)

& N a oo &~ ] ] v o v s & a

dorhuanfidndmadlugniiudvunseu anussnanlindameiawesdalumaia
Togl ddmanequesipedelionsuaiuuuyiug uansdisdnsnawnIasusinieadslyiii
WAakUautnlATYRALAL

o a v o = ] o vy
wenniifadimtnainaeuar UnUseAumhunaSunmanusivade uaslddoans
DAMURANANNTENINADINTENA LABKYBIATEUATIVTALRIAUGeN TN 1sUnUTEdU
anangieny lvu wase liyn gnlivisedmeaslud uiaseunsunisesiu Horay
UnawemeUssiuuseauniuly (over-embellished) faehu ioudan vannuAswun
Tnaniiddusiniunseinsssussiuamaluglanau ieazvouisatounlun Aiiegi
= Y oA =~ A& a
JUN A 3 amednediauantatud (Color palette) vatavAs wavn nvdiadunallanig
ANUFASLATOLAINTEY
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3 msliinudvesgnaliolmiunuiilnudiedousmeuuugaiin

muundsetustisgasuTidutiaavesmuisufauzuuunindsuiimundy
fusn(neoclassical) nuidosussmelnudunvdelnudsewdundn isensdoudtuas
vhunnsssued dulnuddunieanlansumngtufvodiotisimdamsed 19 ug
tiheenuuulessudineidoniuustunalalyudnioaind (Color palette) 91n%29gn
1950-1960 Aivshnafuilrlanudiiiaulannntu uasdentdlndnauwududngn
PORUAMTUATIUATIVIALD S

uenaNiiud feenuuuiedowussnielddmndnudlifuutasasega (The Family
Color house's signature hue) éfﬁﬁ

3.1 Aondnualraensenau3nlesau (The Bridgerton family's signature

colour) AsUATINTBVEWAluAIALMBANLEYNIEIAL wazgILN9NSEY 19l
Dulnudeaws) wilouddu (powdery) Wudunisnss@u (whispers of color) szl
Jndudesilimuenauiiiunumdidy egradu wedissuduldsuasuiasiuwig
(shades of pastel and blue /powder blue) A%y #R¥u dvuy dvesdeu uazdle) lag
wsedumalannann “Wedgwood Blue” Inudiedesiufumniilurnasseil 18 dofanau
Gugfiian (The old-money) iuiifioamessdi azvioutszindilana
niidayay AuULLIA ailsuuuRnuaziuag %ﬂﬂi'mgimﬁﬂ;l'jqLﬂ%‘lauwiqmauazﬂqmaﬁ

3.2 Andnuynlveansz)ainisoseiu
(The Featheringtons family's signature
colour) Avauadisessiuazldnudnseiu
PIUAUATOUATIVIANDIFU Inuainanla
(bright citrus colors) &du waudu (colorful/
vivid/vibrant/neon shades) tin3au (Spicy)
auunUsziusluwaionedldnanidanisus
nevensznadn “salleulid uaviinden
Lasiisaien (tacky and ugly and citrusy)”

ait

W ddu Awvdosunuiu Flsan dvuwdy

e
Ak

o w o

Inudden  Fadudndndddmsuiezas
@e  WLEBSIRU WU AWYINTe ATYINTU)

Lazdiniaesdalsydnvediazasiniulal

EUmwﬁ i nqﬁmfm‘{wu%mgqaﬁgmﬁu (Penelope) anlanazuinmnundiving ded
ANUL ATOUASIUSALDDSFU ausniifisenedu Uiamesu wasndan
ANEN ATBUASINIGDS IR luaseuaTiazusngmevulviindagaungs
SUNUMIMTO B TUAIMUUNUT A ULAY

N sglizinasusdinenuuladasiiieme
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sUnsaetaausameenelngiuazyun (bold patterns) AnusisagagaaIavosNALAuAIL
$udu Tnglihmuianeifodofennudugdlvs (new money) wansdnwazanelussin
T¥ififAu3an (desire to be noticed within society) sepennliiiuaudn (-want-to-be-
seen) fanmusznaugunwd 4 msdnnslnudnsygaiiunneinaiu

33 %Laﬂﬁﬂwﬂhaamzqmaa@ﬁ (The Hastings family’s signature colour)
aseuaLeafzgniauelulnudieg &1 uavdnes uazleuaviduvisnseuaiiuinnes

funulgupunrduringny AUAINNERIATBUATISUAINTEELAEISUAINLAR WALLUBS
(Lady Danbury) wazianlileids (Violet Bridgerton) defamsuszanudussinsena

4. Yszgndldusatuaialadiviy
NSAAUARNANYULLANIZFIALAT
FBnseenuuuiinesusitunial
(Source of inspiration) Tufisng « laidnazidu
AR UG TTNA mﬂ?ﬁﬁgﬂ
as19tu Femu wardeing qiiogsoudiuda
WngnleafudiazasuAazil enfegis
Usgneu Unnil 5 feganmiusedunia
Tasuszgndliasnsassdiaioausianie
4.1 auavilidedndnvaivos
AseuAfd : LinAumInevesauL iy
AsauATIeNsIdddnwal Tnoasauasa
Uaadiu Wandnval “fe” uansduna
fuviasuaznsegsiniy (ansdad) Usinglu
\Pesussnesiazas 017 MRnnuvolelada
UniFiovauiufing (shirt collar) uamdarn
(waist) ¥09PREY druAToUATINLTETIRY 1Y

deyanwalvesilde (butterfly motifs)

szUsnguulugnveuniulall (Penelope) sUuamil 5 faodresnimibussiunialasn

weaiisenseitiainada Mdey
Uiﬂﬂgﬁgﬂusqm'm%‘ \PRDIUsEAU LTSS
ny tazswasumelulduazaenliuiuiius

4.2 mslanndvanaiotu
nuLNUN1SRTYAULe @ wad (Daphne)

@ornlusuisesldlvudiieeu q wWisulanu

Uszgndlfadeassdladosuss (1) dydnwal
AdlunseunsIUSAwesHu (2) dydnuaiide
Tuadosusaniefazasinulad (3) nnsls
AndvenaTaufiMevesiiazATuANT uas
(4) wdpwusanmeneluansvesiudvaua
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tonenlifanluggluliig widousmonguintu diluslowdsnorsifduiudes 1
munsiivlnganududlnguesiazas sudlowsmniudanuazusiamesioyndsis

4.3 Lﬂ%"aqLwiqmasmsJ‘Luam%suaaﬂmﬁﬁwuaz a7 uALUDS3 (Lady Danbury)
ansilanavludesaidyalunsudladam JunndunuwemdaiiSendeannui
e Fadoana dutu uardin thiauedeirioussmefifidnusduniefnnquiu a
wudosn Feliivhuasammnnsgeegnaus wioufulnuAduwaniananism
g wazsazasielada (Eloise) nijvaniimudesnisvenselilinmaduusivaznssen Ll
Eﬁﬂﬁ]ﬁ/]ﬁ]”UQU@@’]&JﬂQLﬂm%V}NmﬂNLLE]“ZJ’]GI?%’]U?]T]@N’]EJ PosusneTlduHaIveg

a

wazfmide mudoueninnzgu  Lafaemaienenisns Aarunsadoude il
anaenenlsifisauniu V3mNganBLanton (shaggy haircut) Aofsayasiayliide
nawrsmanedalusessanivly masefudsnusiuderidisnuduresyainsadud
hupdowuadmeiangua wavauldideuanvosue

4.4 \p3esussnegaliunWAnge: Aursasns (Queen Charlotte)
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dsunauasaiusiena

azaslnaviemiiFes “Uiamediu: Tnuin inilsly” WuarasTnsimidesy Renans
AGesuietosiunudiiusuazaudn (Historical romance dramas) fa1nmds
wazUFuvlutegasiand 9asl .. 1811-1820 Fudugeasioianzinizas dalfunmseenuuy
\n30susengardesasvioulseiimand ussiagiumsdeaunazUseing feiduau
oonuuuiiddsisgunionimurisazasdouyn (Aesthetics of a period drama) uaddias
vt fAududusunnisuazaieanududdituduiiiaenndesiuuaiEos 3o
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LAAKAENTFUIUNTINUYDItnoDNLUUATUAINY  NTEUIUNSALTuIuEudY
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PUTIWAMMTUAIMEYeIazATuiari LAy Ia 9 LAV InuAaisn e LATD duss
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ANFNALY: N13FDANT, N1THAINEN, YRd, 8TAUNTY

Abstract

This article aimed to analyze characteristics and dynamics of nonverbal
communication identities through the makeup of Thai northeastern folksingers. The
study revealed that folksingers’ makeups were sign language and concluded as
nonverbal communication in three aspects: gestures, artifacts (items and images),
and paralinguistics (such as volume or tone of voice). Furthermore, text was formed
in situations during folk singing performances by self-expression through folksinger
makeup. The application of codes in makeup resulted in a dynamic of identities as
a level of meta-communication, resulting in different makeup of folksingers. Thus,
the alteration of forms and characteristics altered human perceptions in numerous
outcomes, resulting in enjoyment and enthusiasm known as the moment of

happiness between senders and receivers.
Keywords: communication, makeup, Thai northeastern folksinger, non-verbal

unin

yed HuAavzmsuansiuduvesmadany Tnsdufeunasiiutudszney
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Hueted Srsdimsvssiusuntudunviiudan vued uwadu 2 Yssion fe 1)
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nMsvmuedBnUszinnnils Ae nuediFesronasu Wumiediing Waunuainvued
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Fealnsnsliguansauyfunumuitasasing 4 (yuns Saumdus uazden wslszans,
2553: 95)

i luunuInunsanin s lagnasnnazlasuaulieuyngannady
BaanmdsnuAeunadl uazeuniaanntuviile Aslunsod fineteuiiosu sl
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fignlavessfon (uudnd Bouav, 2552: 3)



294 Siam Communication Review Vol.22 Issue 2 (July - December 2023)

'
= [

msuans “vued1” \udsiegdiudinurniBansndusefnauistogtu “vued” Wums
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A131 10. MsAnvunUaey 11. nMsUawny uay 12. 11501
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puzdnsdann” Weliauumumidutiniesad anduidlodhdiasnsuanseoudsn Iy
Tng Adaziny” Ialinmsudomhludnvasisiuaisynanlinueuineuasny e
unumidu “lelng rdazny” Tuife “mslsfavasnsuimiihAaduvenmunivued)
AMZLAENDATY”
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Abstract

This article aims to collect, compile, analyze and explain the origin, inspiration,
concept, and creative process of a series of abstract paintings. “Poetry from the
Fields” in terms of aesthetic value and meaning. The result of the creation found
that the abstract painting series “Poetry from the Fields” is a systematic creation
inspired by observing natural phenomena. To analyses as a creative idea in a
metaphorical way between poetry and visual elements. Which leads to a form of
abstract painting that conveys a subjective connotation all of them have a systematic
creative process. The finished works are considered by experts to be published in

international art exhibitions both in the form of on-site display and in virtual media.
Keywords: Creative Process, Interpretation, Painting
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Abstract

The article titled “Designing Identity for Creative Tourism Promotion Based
on Local Cultural Environment in Koh Lat E-Taen Community, Nakhon Pathom
Province” discusses the design aspect of the research project “Creating a Brand for
Promoting Creative Tourism Based on Local Cultural Environment in Koh Lat E-Taen
Community, Nakhon Pathom Province.” This project is funded by the Science,
Research, and Innovation Promotion Fund for the fiscal year 2022. The objectives
of this research are: 1) to study the local cultural characteristics of Koh Lat E-Taen
community in Nakhon Pathom province, 2) to analyze the components of local
cultural characteristics related to brand creation in Koh Lat E-Taen community in
Nakhon Pathom province, and 3) to design a “brand” to promote creative tourism
based on the local cultural environment in Koh Lat E-Taen community, Nakhon
Pathom province.

The tools used for this research employ qualitative research methods, using
in-depth interviews to gather data for analysis from local experts regarding the
community’s needs. The information obtained from the analysis is then used as a
guideline for creating a brand to promote creative tourism based on the local

cultural environment in Koh Lat E-Taen community, Nakhon Pathom province.
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The tools used for this research employ qualitatiThe research results found that:
1) The prominent local culture of the community is the area of Koh Lat E-Taen,
which has abundant natural resources, an agricultural lifestyle, and convenient
transportation near Bangkok. Additionally, there is the Klong Phi Suea Community
Lifestyle Museum, a local agricultural museum that serves as a personal collection
of knowledge related to the area. 2) Designing the Koh Lat E-Taen community brand
to communicate with target groups utilizes the unique characteristics of the
community, which include agricultural products such as pomelos, the identity of
the canals and waterways that are intertwined with life, and the personal identity
of Uncle Panom. All of these elements have been incorporated into the design of
the Koh Lat E-Taen community brand, including logos, identity patterns, and
symbolic cartoons, so that the community can use them in various activities.ve
research methods, using in-depth interviews to gather data for analysis from local
experts regarding the community’s needs. The information obtained from the
analysis is then used as a guideline for creating a brand to promote creative tourism
based on the local cultural environment in Koh Lat E-Taen community, Nakhon

Pathom province.

Keywords: Identity Design, Brand Building, Creative Tourism, Koh Lad E Tan

Community
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Abstract

This article aims to reflect the feelings and opinions involved in the creative
process of designing book covers and illustrations by myself, the author as a
designer. It leads to a learning process that can be summarized as follows: The
design of the book cover and illustrations of the book is titled “Mom, Me and
Alzheimer” deliberately employed the embroidery technique to give the book an
adorable, cozy, and captivating aesthetic. Subsequently, the technique of removing
embroidery was utilized to create an experience of the lost memories, as a way to
simulate the condition of memory loss in Alzheimer’s patients. Creating a work
through this method helps readers empathize with the writer’s narrative of their
personal journey in caring for their mother who is afflicted with Alzheimer’s disease,
allowing them to experience and understand the story alongside the writer. In
addition, this method also enhances the writer’s ability to communicate their

message clearly and with greater impact.
Keywords: Creative process, Design, Book cover, Illustration
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