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Abstract

The purpose of this research was to study communication of

death preparation conveyed by Thai elderly, how elderly give meaning to
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their death, and communicative behavior for elderly’s death preparation. Data was
collected via qualitative research method, namely structured and open ended
interviews with 18 elderly case studies. Research results indicated that meanings of
death gave by Thai elderly can be divided into 5 meanings: not being alive, transfer-
ring of the mind, transcending to another plain according to God’s will, a new
journey or rebirth, and an act of separating or being separated from the present.
Four main factors influencing elderly’s death preparation are individual, religions,
socio-cultural and socio-economic status. Media and channel of elderly’s death
preparation are personal media, specific media, cultural media, artifact media and

social media.

Keywords : Death, Dying, Death communication, Death Preparation, Elderly
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Abstract

This qualitative research aims to describe the landscape of personal data
governance in social media. Using Lessig’s (2006) internet regulatory framework that
discusses four mechanisms: technological codes, markets, laws, and social norms.
To explore the roles and responsibilities of various sectors that use these mechanisms,
namely the media technology sector, the market sector, the government sector,
and civil society and the public. The research method is analysis of related
documents in the fields of information technology, law, online media, online
marketing communication with related electronic documents, such as privacy
policies or data policies of social media and marketing companies.

The research results found that for more than 2 decades of development
of the governance of personal data in social media, there have been three eras of
dynamic changes from 2000-2023: 1. Governance as Social Media (2000-2006).
Social media technology is primarily related to the public sector as a communication
channel. User information is stored. But it has not yet been given to a third party.
Social media can fully develop their technology to collect and use data without
government oversight. 2. Governance as Social Commerce Platform (2007-2017)
Social media has developed into a platform for advertising. which has a business
model that uses collected user data to generate income and has been highly
successful. Data governance mode is self-regulation according to the self-regulation

guidelines of the advertising industry. 3. Governance as Social Institution (2018-2023)



28 Siam Communication Review Vol.23 Issue 2 (July - December 2024)

Social media is an established business organization which has a great influence on
society. Facing the huge problem of privacy violations, the government developed
the data protection law such as the GDPR of European Union that affect the enact-
ment of Thailand’s PDPA law.

Keywords Data governance, Personal data, Data privacy, Social media, Online

Advertising
unenuiiludiuntsveinerinusiies
nseduiateyadiuuanaludedinueaulatlulssmalney
uni

nsdeansrudedinuooularl (Social media) \urpmnanisdeansiiiuiien
Tvwhlan luvasierfufduiinseminfuiihidgmannsldoufvifiaanniu Toe
mzlymnsazfindoyadiuynnadadudiunisvesdnsaududiud Suiduans
ué’mﬁé’wﬁ"@aéwwﬁwaww%u (UAS L@35n%, 2557: 98; Martin & Murphy, 2017)
nszvrumslunaiusus Yisinana uaslifoyauildnelfAsnansenuinnanese

%

filudwesdoya wasdgmildldiingssioudiunisdearsnisnatn (Marketing
communication regulation) AifUszavsamanifuldfudedsnuesulalls nszeguen
wilemsiiuguasing q fifleg (Dahl, 2015)

nsnanaludedsauoaulati (Social media marketing) luRanssufifdolawanld
doansdedsauooulatifugnilunisdenuludagld uardaiunndeandedaiu Aeyn
foyadnypnanartoyadu q veslide Fujdoluvanannsofasifenssydnunzes
ﬂfjmf]'mu'mﬁéfaqmﬁ Anduwanglavanuuuamnzyana (Personalized ads) %’ﬂgﬁa
lanumneddaansdadindumslitoyaieatunnuaula (nterest-based) oy

Toyadu 1w UsyiRniseiate anuinilu nsldueundndu dnvagmaszanns iusu

'
=

dodsauooulaifuiuundsasnmaiviunudeyaduilaadwiunn edudomi
L%’waa%’au”aa%'}q%ul,aq (User-generated content) ka5 iRn15lgeusing 4 %ﬂﬁ'sﬁﬁim
dunileniuinslidedsnvesulatideudestimsuuitoyasueseenluduiullsdym
wilnsidufiguanaziondeyamardululdmennii@utim (Martin & Murphy, 2017) &
fANUaenARBIiUTIBNUVRIIANTTANYTEY YA (United Nations: UN) Tt a.a. 2016
UsnngimansUsemaidasdayiuanuviymevateussiiu 1wy msUdunguaneiidedlsl
AsOUARUAIYILaTBveamAlulag vive nsdwiuteyaluuinumsuuau (Cross-border)



Msastimaseuy3viag In 23 atuil 2 (nsngiAx - SudnAw 2567) 29

FaflenaumnssluFessunngrneiduasesdoya Mudadeswesnslviaumngyes
WAenfunisdunsasdeyasie (Murwa wazaay, 2018)
Jonisanaudoyadiuyaaaildusssesfidulddmdenaedouniu
LazIULTINNTY 1Ae$UNARN (2558) wesrdeyavasarasTsumiimsddliiuniaiguia
uazgsRaenvu yarasssuaiiluglidedinnoouladfenguidugliudnide Tuvms
fiFomaluladifnnAvtoyaldmardanduiisuusloninnn mszinsihdeya
ftlasaneldludnuazeing 4 wu msvelavanlasuisnivesdedinuooulay uas
an1suluedeyalaeninavansisiues
anmuweivilnausyndeny Bondesdvisgdnandietiuguainntu negsia
lsfffuguatuedlivhfswazviniion anfivssyuesaniszvn@dsdiuuanimniie
msazseslimsTiumseAuiadumesidn uarsufauiesnnuudmmvedeyalude
Sevooulaflfunniu  Tasmezniedsuarnagstafifesinnsaninistifuguanis
suiunuiifedesiutoyadiuyaealiinniu wu mslideyadmyanaioluiauaud
Toimsefuanudesnsvesiuslnadendudsiinesuilaniase udluvamidentufdos
suifasyislunslideyatiazhinsenusonnududuswesiuilnade Liesandedse
oouladlifissdiunumluguzderiienaw udldnaedudenidvg (Commercialization)
snnu (Temd, 2561; fisesas, 2561)
nseAuiadumesidnazldsuuuunsiiuguanuies (Selfregulation) WJuwdn
(fise504, 2556: 132-133) druvesmisduesesdoyadauyanatufiaduinmsfiansandush
unnganefiinisimununadng fe ngmnefuasesteyavesanamelsy viie Gen-
eral Data Protection Regulation (GDPR) dsUsznieldidle U a.a. 2016 waztaduld a.e.
2018 Tnefinadunsostramsuue hliAnnsuansenusegsianUssmaninisaelou
foyaluitilan Fasamalnglunaniuflifnsfinsunesnngmng wau duasosdaya
druyana WA, 2562 vide nnvane PDPA Fsflmnallndidssiungmeng GDPR 91nan v
msalfsnamdnsiu ssduszneusungrngldiiuudianlunmseAuateyadauynna
Fsazdamariemaiasuuladumsefviateyadnyaraludedsnuesulatedlsludny
lanuagdanulng
unAnuisesuesgivimivesnsefviadeyadiuyaealufiofinuesulay e
Tnsudsrmudsuwdadunindiusm 9 FReatowtaunum wihd uleue waznaln
e g Tnesdumsifonnenars Fwsrililddfiunnsuvemainnswauniseduia
Yoyaduynnaludedsnoolay
Usyniide
pivimivesnseAviateyadiuyanaludedinueoulmiludsnulneiduoisls



30 Siam Communication Review Vol.23 Issue 2 (July - December 2024)

[

TngUszaeA

ieeBunedaniiviminiseAuateyadiuyanaludedsauesulatiludeemilne
VOULIANITAVY

nsibilsesueianseAunatoyadiuyanaludedinueaulat TaTaszili
dugivimivesmsiannluniseAuiateyavesnadiusing q lussifuresnsiasundas
unumvthil ulsuneuaznalnlunmseiuiateyadiuyanaludedinuesulaves 4 aa
du Ao mamaluladde nanann eadniniads waznAUszndinunazyssane Tneisu
Tuthsdedsnuosulatiizuunsvans faus ne. 2543 vido A.M.2000 F4U w.e. 2566 wie
A.f1. 2023 Al#iN15UsEN ALY General Data Protection Regulation ¥3engwany GDPR
YA MglsUnasn. 5. u.AuATOIaLadINUARE W.A. 2562 w3BNg i1y PDPA w8q
Uszinalneg

N1INUNIUITTUNTTY

wwiAndayauazadudiuda

ANUVINEYBIATI “Uaya” (data) M1NIINANRAWIBEAY “datum” viEneds
foufinasesng qildsuanifiosomatiludssana (Buldissnes deam daay suam
Fea 3ile sWase o wasdidrfiieadestufe “arsaume” (information) Aedudildain
nsthdoyauunsrUIuMIUssItaRalud vz 4 muidathnngly wu Tuase
nmstedudn (lona, 2561) Toyafedsiidsnuiuluszudomanelulad Joyadesd
audugud (privacy data) Seigusduavsiavimedvsluinuagssnme ngvne
imunisduesesdnsilasfiotnluduniswesdniaududui  yanalidnaday
Avunndusluesdoyavesmuies dmnuaansaiozAnuazinaulalunsdugenli
nsakedeyadiuynnafaasISMEYBUARANEUBN (UAST, 2557)

Ess (2014) ﬂ&inﬁqmim?{auwaqLLazmmLLmﬂm"msuaqmmLﬂuﬁ'suﬁumzﬁﬁaga
dhuyeaalu 3 IR Ao ialulad ngrane uastausssu lugreaulay dail

1. welulad Jayasnegnudanlusiandvanatedusesin (digital footprint)
figninluussnananarawisldiemeiu feyaieatusuniorauesinduesmeuen
(external) usnindeyatiugnulusvdegnasin ervazdsmaliaiinidunseunni
mslawaluevesiiidunindauuonniaass o wsrdwansenusedslauazdunsnizaie
luBnunnanese

2. ngvane Haglsuidumngmaneiiduasestoyamnnnitanign Tnefinisiam
910 Data Protection Directives f.d. 1995 fouazundunguuy GDPR ludn 20 Ysiewn
fvdnddnluFesdvsvesiiuiwestoyalunislyieudueen (consent) uaznslda
deoaulatisng 9 awisadondisan (optin) nsfivkaznisansloudeyasdedininsnig



Msastimaseuy3viag In 23 atuil 2 (nsngiAx - SudnAw 2567) 31

Auaseatoyafivinfion meilsanig Wuduasesanmsteyaduguamm waynmsiuidy
win daumsserniunisldiudessulatndunsdisunisdendisu (optin) Tag
Solusfneu flidhsawAdeslunmden (opt-out) femues Feazvaduiuvesilslsy

3. Ymusssu Aelugandvariliiauailudosnududiusavesausiluils
Usenany Tunnuazey Tuoondsuudasly wu menmsinsiaiuuuEeads dauHdie
duindufiftennu luvasiisndmsaendasnniy wisadaslauasiamdanlunis
@ondad (voluntary and participatory surveillance) 1u§a§ﬂﬂuaaulaﬂasmLW%ﬁ:ﬂLLaquJJ
yuty fldannsodanmsanududuilidusuvasisng wie anuduasisauzeds
g (publicly private or privately public) §sn1siieusedodnusaulativarinasn
nanfllumsgnaendeunudeyanaeniianguiv

Yoyaduyanateidudsiiyadt Jadudwengvemnowanslewesiviing
andia mathlede vienislusdeyamariianuismesdnsenagiifigugndwiedld
Uinmsiildlsteyadauilifunassuy dmaensdiietu feumngluduled Techworld
(2018) lempaudoyasilvalussdnseineg duudl am. 2011 ufatagiiu wui U3
psAnstefaifioinszuumsAunTostonant19d (U Microsoft, Facebook, Google, Equi-
fax, Yahoo, FedEx, Deloitte fifsuszautlymiinaiudeyadiuynnavesgnénsilva av
9191191NWINVRYINTAMEUDN YiDD1AARINTTUULATYARANSANETULeS Fadananse
nusedeidsetesdns sudsmnudundsdumsiAanansenuiegnidaiuivesdoya
tulpgmss aasdunsgnalussaudionsiesoningdu nsgnltiutionisniseain
Dusiu

wurAnn1safutadedeauaaulal

dinnunwdndingant (2556) Wanumangvead1dn “efuia” Asndnsian
PNANIUIARREFUANged 8AUa (81U ex-i-U1-aw) wladl dAumses lunwilve
“pfuna” Mhlumnien mnefa Aunsosed1sids Undediiuanadunsie Alunw
Sanqu Aed1i1 “governance” Iiinsthunldlunulngluddugdn wu “data gover-
nance” Ao NM3aAUTIateYa %30 555UAUIETRYA Latham (2006) Hasinnisedualily
nstamheny widudssmsnssidleseaulsludowinaglidianmuihlsea Tae
TAnANUmINzaLLasiinNalUUYUE-YuENiig (win-win situation) fAunniglunn
spiuiAeates

nsedutadedinuesulatiilaliuinisuuaiedisdumesidnuugiunes
waluladidu 2.0 (Web 2.0) fimsufuasumunisdidugsiavesuism dodsnuseulat
Susunilsadlanuazvesszimalnserastniuuidminediluanigowsnifl el
vinmadennedsauaaulay freduasiuimsasan fio 11sa draosidsn (Vark Zuckerberg)



32 Siam Communication Review Vol.23 Issue 2 (July - December 2024)

UseTRvealednunanclud a.a 2003 Tufied meuwy (Facemash) léamainnis
Jufiestessdoas suduuwaslesugsfiveeulalasiieteyagltunairengls 3s
Bufivihenusniidu fio AnznssunINaMINIAYeIeIEn 113 FTC (Federal Trade
Commission)

Lessig (2006) Ifauanuprlunsifupuadumesidnduiionuddn lasfiorsn
MNesAUsENay 4 du fo swamelulad aann ngraneuazusTingIudaau fsefidu
nalalun1siiugua (regulator) msldnalniis 4 Tunishuasesnnubudaudaduasdos
fnsHauNau (mix) a819ee 2 AU NsAIvANteyalunialenu desgaedinisauay
TuFesnsdenedoya uay msmuauludumaluladde nsUdesliiinisieloune
arunudaus (privacy policy) funuusmiladu Sgasaedaunesgiliviiousu Tudm
yomaAtiu samAnn1ALET (aissez-faire) adhifintsusuanmafudeyaluld usagyin
othauauusogslsiy inldansnsnasaunuld Ehly (2010) l¢esuneisnisadheneld
mnmsdugudnansvestoyaiildangléosumema warlfiDanuideyamanilitugto
lawanuaziimuueundintusinelidnunldnulaedinsfumadavan uaz Anseais
03 ueUnAldusing o saufsmssuiuanyaeatiadidesnsliteya dsldnateidudu
wuuvesdediruaaulaiiiue fe

Ussiiuresnsihdeyaluadrensldinud Iigndealandstoasdeludosmeins
avlintoyadiuuarasuinduafinunanglugiaiaision 1wy Epic.org (2018) a4Ang
madszndenulainedn teyaylddnuiundt 87 Audadgldmedn lagnuaselusunie
Singudeiauuind ounddinn (Cambridge Analytica) 1luldegnsinasessaulunsiden
fauszsuufianigniadentedyi FTC amaaoukaradiny mIsennguuneiifedesds
AosinsiaivimiudunsindeyaduyemalUldlunsalsing 9
LwIRRN1SaAUIaTaYa (Data Governance)

UN3WIN1IUA18YIIU 19U Kuner (2003) Packard (2010) Ess (2014) uag \Aasul
821 (2015) uaeN ﬂalﬂéﬁuﬂgummﬁﬁmﬂﬁi’ﬂuﬂ'}saﬁmaﬁﬁagafu wiazUsemalunUmaa
mangmneiferiumsiunsesteyaiiuaniaiu vsUssmaddlifingvaneianzluns
Aunsestoyadiuyana warn1seonngrneiulifufumetanivesnelulad lulses
annmglsuiléiunisseuiuirfiniseanngraneluduiidunimnsilsansyaldoon
General Data Protection Regulation (GDPR) fusgneldide 25 nuA1AU A.A. 2018
(wa. 2561) Wungmneangaiiannmglstsemalfieiduinnsguasuloviefunsos
foyavomaillodlumdandn ieunusunnganeiiufe Data Protection Directives
(95/46/EC) U a.p. 1995 dvesuszimelnglafinguing wiu.Auasestoyadiuyang
W.A.2562 vi3eisendn e POPA Tasnsevmsnsddviaiiiewrswgiauasdnmidugoon
nnmneatull wayldussdslidtnaudunsesdeyadiuyana (ana) Wumhenudisy
yihfimiugualnenss
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WBNAINNYVLBUAT Bennett and Raab (2018) nan3nia JULUUNTRAUIGURYAR17 VDS
DIANTAN €) %QLﬂugULLuumiﬁ’ﬁumuLaﬂ (Self-regulation or Voluntary compliance) lng
JumshauvesneananaiildsiamaluladifunalnnseAvradeyaluszuuvesesdns
ﬁ?uﬁ‘] WU 119 351UTUN19YIUAIUAY International Standards Organization (ISO) %38
nseunsiANsuareAunateyaues DAMA International @sldinisthanldlussdng
sns 9 lutssimalnede nsounseiunatoyaivsznaude 10 duneu ldun anidnenss
Uaya (data architecture) NM3T1aIMALN1TOBNKULYBYA (data modeling and design)
m3dnnuLarn1sUURnstaya (data storage and operations) N15ysaun1sdeya (data
integration) nsUsMsSAnsenasuaziiom (document and content management)
Toyandnuayieyas1a8a (master and reference data) ARsUaya (data warehouse)
MeBunsdoyavieyadeyaiuniani (metadata) AnusiuasUasnsiovesdioya (data
security) Aanesdeya (data quality) Sdlunnsunoutuaziivinnisufoamsnau
AugNFias AsUiu Uaende ieules daunm Wusssusetoya Jsesdnseing q dudu
fazdesiinisasunlainseAuiateyalussinsvomueniiolviaenndesnungmne
AunsesteyafilatinsGudeduly

528U
mﬁ%’aﬁﬂumﬁﬁfaL%mmmwﬁaiﬁﬂmﬁqQﬁﬁﬁﬁmﬁﬁwmmiaﬁmasﬁagaéau
yanaludedinuoouladludsnulve tuudd wa. 2543 fa wa. 2566 lnglinseunuadn
94 Lessig (2006) finaniisnaln 4 smilumsiiuguadumesidn Ae samalulad manm
nnmnekaUTITag ey §ideddddnaiinediusisnfiduldnalamend do na
waluladde mAnatn nass uazmaUszndnuuazUszvivu Tagldinsesdlelunside
fo Malnsgiienarsfiisades Thun wdsdeonnsiunnis Msasmisininisily
Usgmelneuagsinaszma lumeoweluladansaumna ngvane eseulay minainooulat
tharileneisadanuiuenasmedidnvselindiifeitos o1i ulsviedwynna uleue
nslitoya vesdessulatl way UTEMAIAANARNS
NAN3IRY
aiviminnseAunateyadiuyanaludedsnuesulatl 91nnsAnuideienansd
Redos fRdemuiannsoudsliidu 3 ga lnefinsananmadiuiiiites deiadn
nsitaueasnamelulagdefidaruudiaradmansenutenadindu 4 fil
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=1

gafl 1. gavasnnseAunadeyalugiuzdedenu (Social Media) @ w.a. 2543-2549 vi3e
A.A. 2000-2006)

maweluladdedsrueaulatfliuinmadudemnmsiomaiundn doyavesld
fnsdnfuuasusznanalasdoudaudidy widslildgninlldtuyenaiian Ussrvn
Jedslifidernalubeeinsvedeya wio mIazdarandudusunnidn ngyene
mualudesiluiuidasyoouladifedlii lutdsiliinseduatoyadiuyanaatis
oy urhanaidedsauesulatausaiauimaluladvesnilunisfuuaslideya
Igegnafiui

- mameluladde Fofnueeuladlugausniidanluyssmalnedu Slsildidhan
amzfoudafuisnanussmdlnsogiaduniing wilnuusvesisnmaluladie
ooulavlvuimssumsieamadundn annslianslulssmegnisliuimsaseunay
Hufiumnnd (Supranational) (Ginosar, 2018) fheehsdedsrueaulatiidaliusnislu
Uszinelne 19U ICQ Hi5 Facebook YouTube @afsunumvesanuidude (Media) usaz
dofinmsfaunsiamalulad (Code) Wuvesmuios Fadunseduiadoyanuunisiiu
AULDY (Self-regulation) (Ginosar, 2018) (W34384, 2556)

- manana TutausndedsaueeulavdlailiUeltuinmaiBanded Sruiuvesde
derneaulatundalvusnistulneldunnidn wasddliladnisdalilavanainaianain
- Mm%y Vssmesudatauasdossulat 2 udnlng fe nifia way letn Creech (2000)
Fuches (2017) uaw Genelle, Jason & Wayne (2019) sgyfismiesmumdniidndugualu
s1uzdedinans fe Federal Communications Commission ¥§a FCC (1934) vt

AIRARULATMAUgLanIUde amsaaneileu n1svesygyn Yoyaillevn nsazilindns

'
=

duyanavadde wiluiuidesoulainduitiymludeswesmanmuauddominaslng
{14 (user-generated content) %'!ﬂziéfaaﬁuaawiyﬂmﬁlm FCC Rsgnuesdndnisannisiniu
aua (de-regulate) luanil dwhlidamildvndelunmssiiunuresdofifussdns
Fosinisdanismungmnesudedilidninganu Snvademmeunsiidesinisdnisnis
fudninefiauelsiogisdasynitmisieanninglsy GDPR EU (2018) Tuvasl A, 1995-
1998: Fadunwiujiflunisduasesioya fe Data Protection Directive (95/46/EC)
wittu dauniadgresnesslildnmsldnalaladlunisaunurty

. mavszndsmmazUszvu TugugvesidauiiFediaudusenlunsify

v 1

JauanaulrusNswazlufaudeausnishinuEedirusaulall wARBIINYALTBUMD

Y

Suwesidn lurrldalinulymnistoredoyausodila neuszdinunwazyss v
Jliilavanundeulmidediudedinuosulatluizeal
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9 9

platform) (U w.A. 2550-2560 %38 A.A. 2007-2017)
vdsnifdnuglduinmsinniuluiitieunniuinlan nsdiidunuvesdednuesulat

gAfl 2. gAvasn1saiuIatayalugiusunannasun1enisnain (Social commerce

Avuludaliusnisludiuesnisd (Social commerce) i N33uaslaivananudndos
Auiusniseneg Jesuiimaranadiuieadesiig uisnsrataegidiaanla
Tunnslédedanuidiugu (Platform) TunsiAanssunsnanasineg dedsaveeulatiisld
sUwuugsiafthiedeyaglinsurulinusiteyavesfidenlitugastavavioyaaa
fiany Yszwudufiemuinadetudeyadiuyanaremuios Fsmsdanistulssiui
Tnenasgiudilifingmneduasestoyalaonss

- mamaluladde madsuguuuumsdiiusiiavesdedsanesulall Tasnsly
Usglovanteyadnunnniisnusuldanuszvvugliau Mestay (2017) fedurei
mandeuludaunummihivesdedsnuosuladililaduiivwadofiviiuiihfidusnans
(intermediary) nszaedeyatniansdndely wsiimsvensveuvAveINITUINSTIN
%uuazﬁmaﬁaﬁy’aLﬂué”ﬂwmzaﬁﬂ{tuqﬂﬁumaﬁﬁmﬁL%'amfj'] “umantlesu” (Platform) @4
ansaUfuasusuiuuiasvendniasilunumelulad Tnedinguszasdludandd
sntu auenldndunidnlavanilgfiaaveddan Fuches (2017) wesd1 nadivaa

4

1% '
a v Ay A

ginAtaauInduuiininuieuarvraiils Wunindduveaensu Jsfianslunis

'
a 1

famsuazasouasasioyaiioglussiavesnu Sedeyamaniviliissldannisvilawan
LLUU%qﬂfjJJLf]’mmEJ (Targeted personalized advertising %39 Personalized ads) N3
I¢andedoyadosondousanuiduiitde “dldmumudn duies

- manaa Iinluldunanestlunnfutesmsdemsnsnainooulay lnonns
Folavan Tnensdodsauooulavasiinmsdnassnguimnefuonmudsuandoyad
S5l sdalimnsmansnanediolavanldidennudoans iy mawe o1delun
dlos auladessnsuduasiaven fadu niseduiadeyasrldnalnmanainivarket) 1
uanudsuseninsdedsauesulatifuuT¥nnnsnain Bennett and Raab (2018) wuin rioy
ngviune GDPR suwuun1sefuiateyadiuyaraiunuuiiuauies (Self-regulation or
Voluntary compliance) vosmananuasimaluladiisiuanalnfuaniuies iy anesgiy
TuN9¥UFUsNge International Standards Organization (1SO) wiesesesdiuraiu
ngvineveamaisiliresimudanduuazinadis Inenanmauesitnalinismanafises
AuBsiaANFBINTS (Demand) vosuilaaludosmulinga (Trust) agidudaiiviily
osdnsiAsuleuneBoanssnmanududiui ludszmelne wuih 9267 a.e. 2009 wy
TUTUFAUA WAz U MsAead i U Daununaesaues wWisldilugeanidlunisds
U179815 dalavaneineg uaruiladauugi doseaiouninanainguilan wu iedninaves
sumseineg gliusnisdumesidn 1udu warldligsRauimsdundiiuifutunn 1wy o
WuTlawanddva vTEilesgidouanndedsauesulail (Social listening)
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- masy iedufinandudiintuuuunanladude 1¢d Federal Trade Commis-
sion vi3e FTC ifuguade Tunsdlves wiwdn iuvssmitaamzifeumunguuneludies
w1la daln Sguadnesille ansgewwsni (Fuches, 2017) 3ntannasnslde (terms of
use) wazuleunedudeya (data policy) vealadnaznuinlunvunismivguanuies
yn4g37a (business self-regulation) FTC fadumbenuiimiunislawan Taefiuleu
fidaszie marnfuguanuies (self-regulation) wuriu usvnlewalafidomiivasnans
FuilnauaziAnaudevne FTC axduiunisasing mailaglsy GDPR EU (2018) Turg
U a.A. 2012-2015 ladn1ssenguane GDPR laganuwsglsulmpatiuayu GDPR uae
55007 ARUTAILAT LazANenIIIBMIT 3 dhafiureuliiiulugduneutfsy

- MAYsEEsALUALUIEIITY 1ABTUNEN (2558) Wui Usernuinlufienusly
nMsfuAsesteyaduindosin wifiianufnaiudnlunsditoyadiuynnatiegluile
vasthegsiagmiresnlumeliyanatiany Smsdadmeusesdenu wu Tuansga 143
Audtoyadiuunnannedianvseiind w3e EPIC (Electronic Privacy Information Center)
Hugudidoinfussiuiduusslonivesasisas Aldtiumumlunsfienudiiued
fumgdin Tuaad e 2008 Wuduan EPIC dededesSeutesnmsazidintoyaduynna
wladnlifumihesanunads FTC Afdunslunsdilvidedsauseulatudlyiuusmvie
adnuususadld luvneiiussvvudunduinisufoaiisseentyu Bames (2006) wu
anudauddluiiemwesldluBosmnuinakesenudududiiumsamedoyaves
auedludedsrueeulaifiiendn “Privacy paradox” sududnuazves “laldnsatuiie”
vould Aoduvedlafiveninsdmuinaisesmududui uillondunaoyaenie
fanidoninu uvszunm flegsns e damedoyadiuyanauuunaniesudedsauooilar
MYAULEY

gafl 3. gavasnseiutadeyalugrundusaniuniedenu (Social Institution) @ w.a.
2561-2566 %38 A.A. 2018-2023)

dodsnueeularl Favswasedsaulusgrannlusunsiviinasveiau e
yruvesipuludodsnuosuladlngiudonidamunuefiiatumuanduiy wu af
asidindoyaduyanainnine masgiatunuidamienstygfngmnefiduudsian
Tun1sAuAsostoyanee GDPR vesannmelsy meUszwealvenlainisiiugangmung
\ATwgRaRavia 9w 5. uANATesTayAdILYAAa WA, 2562 AL Liesananudnduly
msaeleuteyaidosdimsguluszduiianaseuiu FadumshiluGeaasugiadu
vdn  gruzvesdedsauesulatlugaiiagiiu Ssfesdinsuanseentsrnuludiunilves
dpufifaruiuintey Snsmevaussiumalszndsauannty weliiAnnndnuaids

YBIFINAFDLDN
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. nameluladde Mcstay (2017) sesvidedinuesuladldonsziudu “andu
dsAn” (Social Institution) fivisnefis Afiffunum Tuwada erden Fadudunidy
lnssairsvesdsan uazdimsdnnisiiferiufuinssuvesieiludeny Adudesnsud
Honitugiusequesiingaumeaniu uastliihegodwaidessuululassaisdnly
U3unenag” dedsnuesulatiiinsdnmssefanssuvestiausienisaudna (disrupt) JUluy
ﬁugmiumiamia?iami NIARRRAIIELUULAN 9 lnenisute il qguitiiausliny
fiou yritluvasieatudedsauooulatedranetn Alausfaunmeerountiuas
wdaaniingvang GDPR oonun  finmssassAsefuanmaUssndsnuuasyssamily
saUssinalinanldinegdn wazaenaaladnisimnevurinlisamiuvesansdnanluzg
fun winafimunginiioud dedsuoeulaidinsimnegldvilowdy

- mamann luusgmealnetadingaladn 19 Wusuan dedsemeeulatiiungussia
Aoseulariidinelduinan lnemetnliasan sesasunfe gyu wasfiuussde infion a1n
578974 Thailand Digital Spending 2023 lawaunaulavanRIawisUsEwAlNY (Digital
Advertising Association (Thailand) %38 DAAT) Tud a.#1. 2023 mﬂ’j’lﬁlzﬁmiamﬂu%a
Tawandvtaogd 28,999 &wum Andumadvla 13% ndreu  uenanuiswiive
Tawanuds yeravhluflesndelamantannsavilfivutiu Wy nqudugouses gyu
wos Bedidrnuiusntuuuunaniosy

« 71AT5 NN38BNNYUNNY GDPR EU (2018) A.f. 2016-2018 lagsganiuazani
vusswisamamglsUliZadsduld 25 nauanau a.a. 2018 Lilelirudunsestoyadou
yanavesUszvvluanamelsuifnisaeleulunnil dwansenuiuuien ssdnseing o
vhlansufededseuoaulay] uideldmunauAsuasilussmauleusauudi
Fweanudn el am. 2012 iWsuduatule.a. 2019 ndnTldifieangmneveigua
Avosidefindndndiey Seldtinafduidngmnevessmeioduiilinuinisie
wieuduiinseanyriwatnlalausuulevelidiiunguune GDPR udd  AAsgves
Uszeindlny lnonsensnddvaifiowmsughonazdeny viie nsgvsision ldeenm sy
AunsestieyaduyAna w.A. 2562 yiengmane PDPA fifodnflaanitsuwindunguane
GDPR iflesanarmdndulunsieleuteyaiifesiimsgnlussiuiianasousy

- mAdszndsnuazdszansu Ianmusadunmaussrdeuanniu W osdns
fidoin Fightforthefuture.org wum'ﬁimsaﬂmeﬂmaaulauéua “Security Pledge” e
Senfedlvinguuivnnalulad (Tech company) waneliisiudaaninaviiinmsnsiu
ns¥nundeyalvimay warlitoyalunsadrasslondlFituglite uwiflildfunanausy
g 9w wiedn gia weuila warlilaseesi Tunduussvmugldaudedsan
sevlavdeiiantzues “Privacy paradox” wilouiswaziinsldmudfiuanndu Ine Ador-
jan and Ricciardelli (2019) wuilunguissuueauian fanuisaieseaudaud us
Tumeuiaua Tulanesulatninudamesinuegiann wazliaulaludnsnisaiueu
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Anguneivuslvidedsnuooulaliialv uazurenguandliflerlsiesunla nguiennvy
lailffinnusueeivmein wazaziaslildladesmnududuiludodinuooulal 3
firnuaonadosiuaideves Bames (2006) finuin ngugluajazdnaluFosnndy
dusannn Tuvazingugawu (tweens) AlfiAssanrenisdnnisanandudaui dwsu
arudndulunslfnudodienesulatiy Wellidmu fdoides .ufiddn annsafiase
fuifiou 9 warldsuuseloniing o Adesantuanuudiusetmandesllls

aAUTI8Na

aivimivesnseAviatoyaduyanaludedsauesuled finainmsiasuuuases
nalneing 9 ANYIIaT NMsefiviateyanisasiesiarsanieuselevivemnningiu an
N0ULLIARAYDY Lessig (2006) azuiuléin nalnfiddnyfewmelulad dededinueoularild
Tumsiauunasresivemues warldmmualinmedindusdosdinisusunalnaulusie
fadu mewaluladfsfediarusuiolumsodunateyaliftudmsuniadiudue
anznansmanaiitgusdugdelawnluiedsauooulall Femslianuddytunia
Usgrnvugliausng fail Ess (2014) seyd dolugandviaviliimuailuEesanududou
fudsuuvadly uaz Fuches (2017) seyin fldnuasinslamedeyauasiidinsuluns
aamdaa%’a;ﬂaﬁuamuﬁu (voluntary and participatory surveillance) Asfimuandenis
azidiateyadiuyanavesilivudedsaueeulatl uinadgasldifinununlunisldnaln
manguanednanaua uafgdlifingrnefazauaudedsnuesuladlilnonss daaziiiu
g usivedingune GDPR #3e PDPA va4lngaanuniiuwdinani wan1snsIaaeuimu
weluladlnemasgiulilddesie muiidedsenooulatiiifuvesenildudsldiy
manguIneiequi uidefimsiiinszdulunslirususioduniaisie llinsia
ANSURAYOU LU Bickert (2020) anntonansunu1a (Whitepaper) laonstisanuladniau
YossTyan ALY n Jadeiflan s fuiisswiiinsesnnauvidoniideriu
ilesnunanslunsuansmiuAaiiunamdnves Intemational Covenant on Civil and
Political Rights (ICCPR) uage1ailadimsasudmuauinlunistesiudessuund nes
U331 (2558) WU suuleuievesansy « dinsatvayuiazidaesiunismaiamalulad
98190 Faupnaaainysivesylsuiitindnnslinnassiivihiimiuguauasdunses
foyaduyaraiioglumsnseunseseigsiasineg Suinlvinismuaudednuaniliansyy
Hululgenn dedsauesulavfilauafirnusie seudemusudndesdediousunsle
uavszlosiannuwanesurisneldlamannmanmsnanauastoyaumenanusss
fiflusiazidiutiu fadu yuisuaenuuu (surveillance capitalism) Tudnvmsduiiisaiiu
lnegnegnnguanesialy (Fuches, 2017)
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ynuesluBuasvgiauaznsnain dodsaveeuladffitedlugiuzuegsiania
nsnann Wuuisniddudienmenaardils iunswdduresoneu Seiavslunisdnnig
uazAsoUATRITayaTieglugsRrvesny Janslavanuuusyynguiimine (Targeted per-
sonalized advertising #50 Personalized ads) Sufifugesmeiidaeliinnsnanaussnda
Andeldunndu léUsyavBuainniu uasamnsndsansisuilnaldosanniuagiiaie 8n
FasnamudunisnseAuud (Ginosar, 2018) flimnauldunnuindeslunsls
fumsUftAdernuudusnluszduiiduana flivnlnedddsuuseloninnnunsgu
TuSesdvsenundudusmidsuyinfogiuan - masmualeuisanududuiney
Bslidunmspudontu {ldanmsiaussmazegneliulouisanuudium
witeutu Sefuldindedinueeulat WWuouussiaguiialusui

nnaln 4 fudi Lessig (2006) lepeasungls Tutlagdu Lessig (2023) waei
Fodldwany qnalnsiufusazdedldsuanusuiielasnnizaniedinuesulay e
wialuladdufienuddysedsnslususingg uidedsausoulay iy wedn laildiduru
du Lessig ldidiusanuliimngauluuumavesdodinenenunsgdulsiildedlussuuly
uwu%uuazﬁﬂﬁﬁuﬁué (Engagement) lfunntu Tnewdonaeunusdiianundsadauas
foyaifia (Hate-filled and misinformation) tipazldfinadentsuansaulawanldunniy
Lessig lugnugAdutinimnisanengyane uesin ngumaneddsiivesnilumsaiunu sy
tnnadiesaunsafiazgnioutlémeiuangsivdemani meoeni Lessig diniaue fo
nalnlufualuladfifasesssuanty Tnewiunisavasludulessadsvessyulaly
m'imua]méj’]mﬁam (Regulate structure not content) L nstlusTUUNSUYSSe
repost &y 2 adznaudlaily Fadli copy-paste unu Fwazdievrasnisuridon
Anepietnivasuld wie nsld Al linsadureumudfifanuduiiavionaenans uide

'
1A

Senooulaviuiasfiagyinludanard iszsjsitazadreiuul fauiudiftenslawan
TneldlFailahufduiusduazdmantnslsthaiofiny uiagadsenuindends uavaany
dlaRaldunnegafiituiu Snnalnfeniausendsaudesiiufiofuinniy Taeilagtu
Lessig fdsrtas “Applied Social Media Lab” fuminendvensansa TnoadugiiAetos
MAANIAdIL Hindens n1ady MausErdaen Vioaeinin ileinsmainessuy
savlavlvl q ulsvnelvl q wiorsnslml q lunisadredsnuesuladli %qcﬁé’]’waq
Judunmsudunalnuesussiiagiu (Norms) Tnsnausswndsay GsonaazyiliAauuiin
ity wilunsaudelidusUsssutundlallvidosins mszihefodinuesulaiiy
duildrnamnnwettagldnalangrane sane uazmaluladlunisfinsguassaiazan
yhanegsAaveInL UAALLUTIINg1IUYB AL A fiB A3859IUV0TIIO1UTIYES
AegsRe daduvdniildsumsdaaialussivunnyd lnesamfudunseunsitmuniiddy
(SDG) Tagasdnsavszrnd (UN) Bsenaaiunalndnsumilsiuninfudedenuooula

Ttasesssulunisedviatoyadiuyanaiiny 1Wewinnsaun simungsey 17 el
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Wunseuiuunndnnassududhun gduiuimslunsiaundsewa faiinasan1snnie
Syuaasthanldiuniediusingeg SunnAgIRaensusne e lidwuImanisusenay
AN LAUTASUFITUBALAIRIDIEIUTINUINTU

oAUy

dodsnueeulavdrlvgifuvesinsemanagildfisumuiiniesas liteyaly
Bosilld nmsfnwienansweunsnndedsauesulatdulifisslsusenududn
fhitfimsusenald uasiimadsuuladdnalaaslalldinsddaiasuiigalm
Jumsendiagldvsuiaimaasuniasiiuioss Ynmsimeunsludesnavusinasdu
Uspifiuinndeau wudeyaiisalva uisrludesnisimuimalulaglunisedunatlally
fSnsmsundiaueroasisne feenmaziemeauaiiin meluladludutihasduaudy
ynagsiavasusariotimes ey mnldideyadednludumaiianseiuiadeyadan
yanaludedsauooulatifidaauiu fagilvipnaednlfidrlanisdiiunsvesdedsns
ooulavléfdy

JaiauauuzBssenaly

magsiavesineg ansnsntieenuiludesiluuiulilunmsefuatoyadiuyana
Inglusgauuimsanansaagiinseuniseiuiateya wWuves DAMA Interational T4
Tussdns ilelvilinnsgruiduanaaz duiivensulunmshaudsiuteyadiuuiseis
Uszina dhuvesmiadgasaziinmsiiuguaunanie fudedsemeeulatlliiinruiuiiaveu
sodsnannnty  dldfuauisnisnailiuinammimaafissesiaien el
i’jm;ﬁ’uﬁﬂawﬂuL’%aqnnﬁazl,ﬁmsﬁagadauuﬂﬂaLLazm'ﬁwaaﬂmwi’me]Lﬁﬂ%W'}ﬂM&ﬁﬂﬂﬁ@
denueoulay

JatauauurdmTUNUIdesaly
nszvaunslunseiviadeyadiuyanamunganefmuatiy WWuiSesdid
Fwazdunun wazdiunnguine PDPA vaslne Alillddinsivuauuiufialiniuynnie
dlaegnatnau mszdegludiusngvainsderuld nsaneseluadioqlumsas
sslufimsdunuaidednangiuszaunsaiuuy “alu” annadauiiieades enii e
mumasgduiiiunumlumstsduldngmne mamanasluvasgnguanannssiiia
uwlng) nans wawdn delvinsudedam guassn Tunszurunsiasunlasiiiniu
3399 Fdluuunvetingenneiiinuuanensaniioun wazerassnunalnlvalafiviilviin
gelmivosniseduateyaduyanaludedsausoulauifinduls
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Abstract

This research examines the application of Kristin Linklater’s natural voice
technique to enhance a solo performance in the play The Human Voice. The
researcher initially encountered difficulties in conveying the character’s inner truth
through vocal expression, which affected the emotional depth of the performance
and limited audience engagement. The researcher interested in studying this
technique, which helps actors discover a free and natural use of their voice. This
leads to more subtle, profound, and sincere communication of the character’s
inner truth. The researcher applied this technique during vocal exercises to
develop and prepare the voice before rehearsals and performances, including script
rehearsals and preparations prior to the actual performance.

The researcher found that after practicing voice using Kristin Linklater’s Free-
ing The Natural Voice technique, the researcher was able to effectively overcome
the obstacles that hindered the connection between the voice and the character’s
inner emotions. The researcher was able to convey the character’s inner truth more
deeply and sincerely. Additionally, the researcher discovered that this technique
also developed other acting skills, such as body movement, imagination, and
sensory awareness, which contributed to overall acting improvement. Data collec-
tion and analysis were conducted through a combination of theoretical research,
documentation and video recordings of rehearsals, audience questionnaires, and

seminars with voice experts.

Keyword: Natural Voice/ Voice / Solo Performance



46 Siam Communication Review Vol.23 Issue 2 (July - December 2024)

unin

“Foe Wuwildly 1edesile’ vesinuans fflie3a uessa nanliin indesileves
dnuansfedises sulseneuluse Inlaimind) s19n18(body) Ld(voice) wag
o15uni(emotions) s udutineuns edesdleveusfifeinieanun? uslugiustinuang
fifissurvintues idosdlonSsuaiioutusuminugshmiindeneaauannsnes
srRatulugiva mniedesflovesdaliufndigaidevouasliannsaldauldegraiy
Uszansnn mnuanansafiuviaieneluifatiugengniuneuadlusmeiiuiiy wihdatu
fiuasdianuanmnsomnualyufinm mniedesdievesinuansusiazaiuliiaunaiu deuds
ualiinsuanseIRTvasinuansdtiuliauy saiuuy (Morris, 2011, p.21)

MnUszaumsaimaduiinuansmaenitvesiide fifenuinaiesdefidugy
assArensuansweITundign Ae ‘idee nanAediteaansafirianihanudlaun
azasuaziazasld anunsaldsrsnelunisdeansidedadumaras wazanansaitnds
o1suainniEneng q IeedsaziBonseu wigidelianunsademsauidnneluvesi
azasrudssliesnansslunssnluuisaniunisal (circumstance) Tnglannzanunisald
fazasmnogluanmedudunsosunl Wuanunsaiuwinnugyde vioanunisoii
Ao lsineilu Tnegidedanninileshavasidnzdosyaussloama q Alauaziiou
Meo1sualge Bawienuianneluresideasidnlaegwnasas uidsaesidedinay
lsisonadestunnuiandill nanfeszsuanudiduvesensualaudnaglunazneuen
fgnaevensudesiuliduiusiu Tuuefififednazaesesninnninusiagas
warldarudnlugueinuansiinnesiinuonsayliddseddlsiagauasaiuany
Snfuintusnitgn Fedgymdanandanvmdaiuinanaiuliifulaludsweinuies
danalvinisuansesgiselsiundefiowiniirds wagliannsadomsanuaianeluvesi

(%
=

azaslugiuulionanisla uagdnds Feingusvasdudnvesnisliidosveainuansie
nnsdeans AitdnuansemonluirudesnanauAnuazauidndndu msuanses
duansaziiszansnmnniufvadetnuansautiliinaduifswesues fdasiiny
AnuazdAnlugiuzovas (2138 nedang, 2561, 1.109) ey ifiteTafesnslilonia
Tunsanwsziulsyainluaddlifetmunisldidewosmuediannsaldnulgodn

WuUszansnm ienaansveansuansifiauysaluuuinngdu wieetananilaingide

a

Fosmsiagiaundesvesnuedliannsadenlouazdeveneisuaimiuidnngluves
fhazasliogsinteuas Dussauen
fideldtlomafnuvisdofeiumeaiansliidesiiidodn Freeing The Natural
Voice lng A3afiu feAtainas (Kristin Linklater) giinaaunisidide(vocal coach) @1375€)
AOUNITHARI JNAUNIIUENT waztinuans ¥IananLaus lnewedadanawlaiduniv
Inglsimedansiannmslidessudusssuni duneiadildsudvinananinaia

WuINISIde9v09 bosa 211565u(ris Warren) 819158@9Un151 @09 ad London



Msastimaseuy3viag In 23 atuil 2 (nsngiAx - SudnAw 2567) a1

Academy of Music and Dramatic (LAMDA) g3i3sshanadnlamaesnudningumuan
WhAunsRAnsldEs(voicework) dusutinuans (Looser, 2005, p.12) lagmalinveg
Asdlamesiqeszasaifielinuansansnsndandaosiossenandnuasddouisusens
fivaunalilaunsavanyasadosudusssumnfvesnuedtd Asamesdinailisni

'
=

dletnuanausaUasdaesidesdulusssunfvemnulivi deutiolivanUaasnuios
s fudasefeduiu (Linklater, 2006, p.7) uazilelafitnuansidndudasy dhuansd
sranunsnilame(reveal) ANNABITIazAs(truth) iudesvenuedls  siudedvud
wannsaduialatisdsiiduasiiiouognelushazas Jadvsdsnanuansnsndesideas
aufdnuazinuvesiiazasidiiodlusefuiaiy wiendediamesldd1dinig
oSune(describe) namAsLdesfivinanuguansesuaiauiEn uazdesendonisly
dosrlunisesuieindiavasidniduls Fidedaduiuinnedaimuinslddedudy
S3sUMRTINELNEUS TR Inewar sl ds il liufieranusatouslatym
nstddeslunisuanavesidela Lﬁaaﬁnﬂﬂ@mL%'aamﬂ%’tﬁawméﬁﬁaﬁulﬂé’lﬂuﬂfgm
fszifiuFesnuamvesdsaiissedafior uidunanisnnanizesesdnlaseiduiu

fidetaualaluuazasi3es oy Bauwu 2989 (The Human Voice) 194 aips
nenln Jean Cocteau) tiseriuunazasyvndfuma Jaduunazasmanuifeaimonologue)
fignusstustudaudd a.a. 1930 Sidevifetundgsanaunisiindmeinsdmitumnedy
Huiishueusaidunadigevineneufiviedtuazussilul nenlndseitusunasasioss
namduieyaivssduietunnudiiuiuasmsdeasvomyed mauaulavesun
avesiosinanmetinuanazdosneinsdmilaeifumazfBuunaunnanilweiiayes
ydjsanuiosilaufeaviu Sniaasamdeamessrautuensuaiauidniidutulae
prenaiies InslanzaudAnuisnisagudeausn fideidaiufnnufneonis
uamsunazasizesfanaiduegienn Wesmnmsuanafnensuansildinuanaiios
AudelunsthausuazienenFessiamnuesaashindasassslifissinfemnie
yaeafinm (viyyy grasasnd | 2560 , u.6) Aulutinuansasspauandlifuden

a o

fionsazamilildneveagluaalnsdn Fasatorfevinvemnisuanaduegiawn wenain

v v *

UiRdeduduiuiniledesgnandulumeunaunundunan esinnisnseimanfenis

¢

nsdnil ideweainuansdssesimhiduaiodiondniunisaievenssualnnuianias
ANMUAATBIAIAZAT FILUUUNALATIIDY LAY FALUU 2989 F9TAMUMLNEALDEN9EIAINSU
ASHAILINTST M LASLNDNSHARS

[
v A

NATeaTUTINzAnvmadaniswauinsidds e UantUasedeesuduy

STIUNAVR ASERU AeAlames Mannsadiglvideindwguassanisididedunisuans
opeals wiaumaduasgvinseuisnisimeliadinaiunusulddmsunsiauinmsuans
WeunwaAuieses ey Fiuuu teed egradusyuu SnneRTeninduegadeina

[
[y v A =

Weaduieiivsloyildegnauladnwinisimunnisididesdmsunisuans



48 Siam Communication Review Vol.23 Issue 2 (July - December 2024)

Usyniins3de

1. Bnsilndumedansiaunisldidsafievanldesdossudusssued ves
ASERY AeAlawmes danwagoenals

2. MmsduATeinszuIumstmadamsiaunnsldidoaievanUdesido i
555UTR Vo9 AR Avamed uUsuldmsRRunsSwERLReIUNarasiies e 59
Wl 2089 @unsavinlaegnls
I UILEIAYD9UTY

1. WeRnwadisnsindumadamsiaunislddsaiiovantasadessuy
55UYIA VB9 ASARU BIALALNDST

2. fiedunzdnszuiumsmaihmaiianswaunisldidosiiovandaosidodu
Dusssund vee Adaiu dsdamesunuduldlunsiauinisuanaferunazasises
NBY BIUUU 188D
52108U3599Y

sUnuUATatuiAesULUUIUATILUUaS9@55A (Creative Research) suldu

Y Y

NuATeTaiunsafleUfiRasassfnanunwanaiienaulangnisive fusndey
FieFonsvuin- mewhow “adassfranunuans iunfuduneunistuiindeya
INAUDY VITOHIIITY (W50 e, 2560, 1.21)

1. numunquiuazesranuiiisadestumaiansimuinislfidoaievan
Uaeeidossudusssund ves adaru dsdiames othandaasesiduuuimauns
Anrumalla Lavindaunisuans

2. Hndumsiannnslfidsaiovanuadesidssulusssund vosniaiu dedia
wos niewiatuiinidle uazandufinimuinislugaenisfindumain

3. ulaunagas AaszvimuniarmarATIRugitunIsuana

4. Andauniswanssiuiuginunisuans

5. fiaueNsUANAET 1304 1oy Fauuy 1009

6. \iuTUsIdoyangua waziidermaymenunisuanauaznisldides se
WUUADUANLLAZ N TINEUNUINRIIUNSHARS

7. agluavUsziliunansidenioudelausuuy

VBULYAYBINTIRY

1. {Hidpuulufimsvhuuuiindeluunil 1 vesmsimuinsUanUsosidessudy
sssunAdundnqeuszasdvosnuiiindinaenndesiudamnisldideaiyidedonisudly
namAensmundsdiduiusiuauddnneluegralusssunfuaziludasy



Msastimaseuy3viag In 23 atuil 2 (nsngiAx - SudnAw 2567) 49

2. Adegatiuimunnsihawededuiifvesmnuaunsolunisdeasaun
asualarAuidnvesiazashiliegralusssuyflspontaneous) 1nNIINITIHALY
Foadulnsg suduiymmdnmenuauamsalunsliideaiedeasvoside

3. vaulamszazalunsEndusuuEnfauasiindeunisuanssasidu 12 §Unm
FuduszeznaniifiemeliinnrandasunUamwenisliidesls

nsauuwIAamAan s slHidsuieUanusenidesduiiussmued Tng ASanu
Asdamas

A3aRu asdtamesliadenuein @essudusssun@’(natural voice) 13311884
Sudusssurifeded Tidlatransparent) augilsanmnsoduialédadouivesensual
AwEnuazanuAnvestine Suidudeidamelvgiladlefannuatanegluve syl
Tneglidesedune Wisuiaousumsagildlalldifondlidudousduialditnumoan
(Linklater, 1976, p.2) lagdsidwasionisasmeuruannsavesyananiliunisldides
sulusssumfvesnulusgrann laun anufaesenannslddin Uszariu uazdnvue
UdeduiuiaUsemsveusazynna

Basluwutiindansiannnslfidsssudusssunagnoonuuuaniilesaelsiin
wansanusaAunuLarUanUaesidesdudusssumnfvesnueanug luiunisimuvinue
nslfideatvocal technique) Mgl inuansanunsauanseenisensuainuianuaza
AnldegradudassBaiuy dumsianuiuineme des o1suel mudn wasfiddoyd
AumnuIN13(imagination)

Tusazuuiilnvindnuansazdeadeuiiazlidunnisuaz amimagery) 1Wush
ngdulstimulate) iletaetinuanianidesidesomuedlmiudassldiedatu dedrin
A o Fiivenededaassie 5 Tiu U savid ndu e Tnedunuinisagyimdhi ey
aileuivgunvugdiglidnuandlsvaneeniinnseunuAnuaznsARILATIEI Ladula
fuusvaunsaifivannuane Weulesszmnesaniewazdalaimind and body) wazaaeli
dnuansegifutiagturnranndstu Tuvasdamsimihiduitienssdueuidnuesin
wandlvidaud s

wuURnAlunlsde Freeing The Natural Voice (1976) v99 A3@RU AsALaWNDT
wtsoaniusienun 4 un T (1) unfl 1 denssuiunmstanydesidsuaginanely
\Judase (The Freeing Process) (2) unfi 2 1dhenssurunsiaundulaasioudes (The
developing process: the resonating ladder) (3) undl 3 IehenuseulmkazNs
(Sensitivity and Power) wag (4) Undl 4 1eeMsdeurevesukazAISUEAns (The link
to text and acting)

' o
va o o =2 U v

Tasuwuutdniaun? 1 suduluvtininunudniendsuiutnduiudnuansazle

Y

Hnelunsdaune wazdnseidyusineussnuled SIUTNA9ARUaTIARNY 9 NIUAU219N1S

9



50 Siam Communication Review Vol.23 Issue 2 (July - December 2024)

UanUdesidssdudusssund Wisliinuansaninsasanseondnudeseadudaseni
nsldRununisuazamdudinszdu
Sndmisiiddnlunsiuuiiiniameieimunislédesudusssumane 1
uansazsosliauauladuIsnsvihuuuinininninsiauaulainuesidwiesls
ang InedsAtamaslgaan “It is not what you are doing is important, but how you are
doing it.”ieliinuandlddunasinenasdnlavesnuietesasidenseu SaudeUsy
Wasusmsldsumelndulunaluwudings Feduudumdunginsulnivesianie
wazdnla wnnmntnuansaulaissuanuesaesyiezlsunlilalianudAyduisnis
thuansazlsiamnsadanssuiussaunsallminauedldduda uinduneremidonles
ihfudnfuimieneeduiamnuds SsdssaliliAansiasuuadlureiian egilsfnu

AdelasIuTusaasUnsvihuuuRniinllugduuumsduitedaly

=2 2 L% a v F I | [ < a
1.A1SENAURUURNAMATIANISWAIUINTS LY L 899U US T TUYIR

M 1 wandasunansviwuuiinge

LUURNYA

WqUszasA
= LY
YDILUUNNKA

NNSAUNUTENING
o =2 L%
AISNILUUNNKA

NanU A URUAY
a o < g ¥
maqmmmu/ganlm

The Spine: the sup-
port of breath
(NSEONHUNRALNNS
atvayuaumela)

« HOUAATHAIY
RuAsaRnduiie /
dnsrileunseandu
N

- anlasansean
meluivaaugagli
aunsadudaszann
ATIUAILAT AT
néile

- SuianuAuAsen
la/caunatgniny
Rupsoaldsingaty
« @IUITOUNTVEY
NHIUIINT N
NAatu

 Hueghafunsday

Breathing:The
source of sound
(n1svela:unas
ALtinvaLdes)

« Yapgaumealadn
wazoonlidulusniy
55546 US1A91n

Y a

NIAIUANTIAUTY

q

. AULBITAILDANY
CRERLERFEGRIE
Uaendy wagliildy
YOUAIUANININY
FILDY

- melaladnuay
anefidudionn
« ATUANAULBIDEAS
- Su3audnnnglu
sunelatalaunay
asiBunsoudaiuy




Msastimaseuy3viag In 23 atuil 2 (nsngiAx - SudnAw 2567)

51

LUURNYIA

WQUszaen
=2 o/
YDILUUNNKN

ANSAUNUTENING
o =2 L
NITNILLUUNNKR

NanUUAsURUAY
ndanaiu/santa

The touch of sound

GEDGIRINGEN)

. BeuFunasniLile
voudgs/Hnlulv
EENEMGIGE RIS
nszdulagnss / Hln
n1sfuideany

LY

LNALNUAITT

. NMYDINAULAY
dudaanusonszau
Awanlsnniian
* AULBITIAUNE IR
lun1sdearsain
SNk wdeagunn
 lifulaluanugdn
WazIUAUINITVN
AULDALYINTIAT

- Feludyunfno
yosnutesliundy
lagarmelunisidas
BN REANAGNGEN
99NUIIINUTLIN
nansdINTy

G NG PRHGITRE
Fdleanunsadeans
ANUIANATY 9 VBN
AULDINULEEY

Vibrations that am-
plify the initial
sound (LLiﬁé"u
azifioufivenedos

(%
U %

YUFHU)

o Hneuldides
arusawnvenele
11N P9

. SeanAnuiaaden
awtay Tauaula
wssduazifiou Foed
9ONUNALDINVEY
. leldauladae
EegazBaunnvene
20NN

o LFYITNAIUINTULA

9NLIIUDLAY

« H9SUSDIANUSAN
Y Y Y o

Yo IveladaLauty

Jaw awareness (N3

. HRUARIYUSLI

aa o

« AUy RUNANSIY

« nanutialunin

Sustansw) NINUHALUINTTINT aunABINNTY
. awsadrUnla
nranniu
The tongue (A1) |- ounanendnaiile |« dadlavdwniadu [snruaulaludiay
A Wity NNIUANeU
* NYIYIUAIUANNT
yhauesautoeats
The soft palate ?\Iyuvjmsﬁwmsuaa - duialdtannudu |« L@enfiunisesn
(1waugew) MAUEDY wavguvesammela | mndneliiededu

. duialanannulas
Meluaine

« dudalanadeaiun
AUNYLATEINIUINTU




52 Siam Communication Review Vol.23 Issue 2 (July - December 2024)

- . Inguszasn

9
BUURNYA - o
YDILUUNNUA

ANSAUNUTENING
o =2 o/
NITNILLUUNNKR

NanU A URUAY
ndanaiu/santa

The throat (81A8) |+ NOUAANYEIAD

a I

« JUAUINTTINFYS
1@ helvisaninesie
nsilasdesunds
Funarlilddinoly

. ADLAULDYAY

[

. imwﬁummim%a

&

Ya3d1molALsIu
¢ LEYSNNAININTY

ANSLUANLEY

TnsusazuutiindiniseasBeauasdunounsviuutindndd

1.1The spine: the support of breath (nseandumas: Msatuayuaunigla)

wutBinvindandrdusuuiindadeiurosnssuiunsiindunisiaunnsldidessu
Husssnvd ilesantnuansegliiFuiEeudnsmseningfenmeveanuiesediaziden
gou fudaruuandsssrivanufuaieauasouaats wiontaseudisnstidaanu
funTeavesndunidosuiuguassddfyidnunnsvhegadudassresiienis (e
wazaumela
dnwagmeviuuiindin - dnuansBundunediakounats ssanuadlaluil “ainlase
nszgn” ludumunisvewu Ssnmlassnszgniudunmunuedasinmsgnadaadiin
wanates MnlinuanssAs sz LazuuvE T nalUTugumth (§hwazadnes i
nsfuadluiifmg wazdesadalnduinasatuiy Inemwmouiisiauastasatu
uansazasiumunnisliifiuninng vanfsuzuanszandundsoanuiosrone lnansiiuy
uazsdnduindnssfiazde ilelilinuanddndudelunsemuaunmsiedoulmues
$1ume desalindundoeunasaruiunionas uenainiaiaiu Asdiames Satug
Dlukuuinndninuansazdeanreiunszgn uaztedliiunszgndundivenuies “Talk
to your bone, See your skeleton” igliinuansiuuuiininldognsdouwivayd
UsyAnEnnd e

NaMTYUULRNTe © fdedunuindsienndigalutiausnizuveanisviuuiinga
Aensiadoulmiramesoamnszgndundsluduauins esnawludununnsuay
$umedsliannsnhauaenUssanuduniafontu Sniaifomedusunandeulm
$umoegvieth dwmalildnduioindoulmilaslidi wafronaninduideiin
u §ideIadenfiazinunmiasnszgniewihnuuiinda dWeldeuesannsaiindanm
Tassnszgnludumuinisognsdinaudeiu WenmdaauudagldiRnanufnaiany
afouatsvasninluiumns dwaliideidelunmiusuinisiely uazona Al
fumenevauastenmlasinszgnogadudasy uenaniiidedidunuingideaunn
LBNLEEANLANITEIeT e TiRuASen uassameiiounaneldanBenbet iosnenie



Msastimaseuy3viag In 23 atuil 2 (nsngiAx - SudnAw 2567) 53

Aarnufaaseadideiaunsanaennufsaieniuliegisings dwalisamedudy

[ Y

gunsalddyresinuansniousenisinluldnulasing wazivszdninmau
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Abstract

This research article is to study Uta Hagen’s Sense Memory and Jerzy
Grotowski’s Physical Approach to Acting: A Case Study for Death and the Maiden.
The purposes are to study, research and apply to improve actor’s skills consist of
imagination skill and skill to express by using physical while acting as Paulina in
Death and the Maiden. This research was divided into 2 phases: 1) study, research
and compile Uta Hagen’s Sense Memory and Jerzy Grotowski’s Physical Approach
to Acting to apply into rehearsal duration and also analyze play “Death and the
Maiden” and analyze “Paulina” character 2) performed 2 rounds and interview
acting’s experts, director, actors and apply with questionnaire of general audience
to analyze the result.

The result of this research revealed that Uta Hagen’s Sense Memory and
Jerzy Grotowski’s Physical Approach to Acting can improve actor to create sense
memory stably and can feel 5 senses that appear in play while acting even it is not

true. Moreover, actor can feel free with every part of body and muscle while acting.
Keywords: Acting, Uta Hagen, Jerzy Grotowski, Actor
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Abstract

This research aimed to 1) develop a video content series for public relations
the travel show Joy’s Day on Instagram of Munwork Production Co., Ltd., 2) evalu-
ate the quality of the video content developed, 3) assess the perception of the
sample group towards the video content developed, and 4) evaluate the satisfac-
tion of the sample group with the video content series developed. The tools used
in this research were 1) a video content series for public relations the travel show
Joy’s Day on Instagram, 2) an evaluation form for the quality of the video content
series for public relations the travel show Joy’s Day on Instagram, 3) an evaluation
form for the perception of the sample group towards the video content series for
public relations the travel show “Joy’s Day” on Instagram, and 4) an evaluation
form for the satisfaction of the sample group with the video content series for
public relations the travel show Joy’s Day on Instagram. The sample group used in
this study selected by simple random sampling from followers of munworkproduc-
tions Instagram who have watched the video content series for public relations the
travel show Joy’s Day and are willing to respond to the questionnaire, totaling 50
people. The development results found that three video content clips were
developed for public relations the travel show “Joy’s Day” and were assessed by
experts. The experts’ evaluation results showed that the content quality was at a
good level (x = 4.50, S.D. = 0.44), the presentation media quality was at a very
good level (x =4.73,S.D. = 0.40), the sample group’s perception was at the high-
est level (x = 4.90, S.D. = 0.30), and the sample group’s satisfaction was at the



78 Siam Communication Review Vol.23 Issue 2 (July - December 2024)

highest level (x = 4.88, S.D. = 0.32). Therefore, the developed video content series
for public relations the travel show Joy’s Day on Instagram of Munwork Production

Co., Ltd. could be used practically.
Keywords : Public Relations, Video Content, Travel Show, Instagram
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Abstract

This research aimed to study the factors affecting the quality of underwater
virtual reality (UWVR) images. A field trial was conducted to examine the impact of
various factors on image quality. The independent variables included light, visibil-
ity, depth, equipment, and techniques, while the dependent variable was the
image quality. The controlled variables were location and time. The results revealed
three main factors influencing the quality of both still and moving UWVR images:
technical factors (type and quality of VR camera, dome type and quality, acces-
sories, camera settings, lighting, focus, and composition), environmental factors
(water turbidity, currents, sunlight, and marine life), and the photographer’s skills
and experience (photography experience, knowledge of underwater photography
equipment and techniques, and knowledge of VR technology).
Keywords: Underwater virtual reality photography, Image quality, technical factors,

Environmental factors, Photographer’s skills and experience
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Abstarts

This study is a study of content marketing strategies through social media
at Mubankru Technological College Bangkok. Through the use of tools with
interviews with content creators. Analysis of statistics from short series video content
using YouTube Studio and Meta Business Suit tools and a population survey tool
for a total of 110 people living in the college’s area. This study has two goals:
1) to study the content marketing strategy of Mubankru Technological College
Bangkok Through social media and 2) To study the lifestyle, media use, and social
media usage behavior of students at Mubankru Technological College Bangkok.

The findings of the study revealed that the content marketing strategy used
comprised of defining objectives, defining target audiences, understanding customer
journey, knowing communication platforms, and analyzing and adjusting. Also, from
the study of interview analysis results of video content statistics and data from a
population survey of 110 people reveal that the insights gained from the analysis
are invaluable in improving the effectiveness of video content and distribution
platforms. YouTube and Facebook Fanpage. In the sample video content section,
there are 4 formats: 1) multi-episode series 2) single-episode series 3) series that
has the highest number of views on the Facebook Fanpage channel 4) series that
has the highest number of views on the YouTube channel, results from analysis of

platforms, digital marketing communication channels, and video content formats
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Short series content is the most effective communication channel for distributing
short series video content of Mubankru Technological College Bangkok is a YouTube
channel and has higher views and interactions than the Facebook Fanpage channel.
The most effective type of video content is single-episode content that references
stories from real life. student Inserting the teaching and learning atmosphere
within the college is the most important factor in meeting the needs of the

audience.
Keyword : Awareness / Content Marketing / Content / Platform / Social media
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Abstract

This research aims to use tools actors with essential skills in imagination,
concentration, and physical engagement to enhance the realism and credibility of
each character portrayed. The focus is on the solo performance “Insomnia” by
Nikorn Saetang, where the actor must embody multiple characters and scenarios,
and also engage directly with the audience. This study employs acting training
processes and integrates concepts from key theatrical theorists: Constantin
Stanislavski, Stella Adler, and Michael Chekhov. The research hypothesis posits that
systematic acting training can significantly aid actors in realistically and credibly
portraying various characters in different situations. The methodology includes
analyzing the impact of these training exercises through video recordings and
rehearsals with a director, evaluations by academic advisors, feedback collection
from audience surveys, and discussions with experts post-performance. The findings
suggest that consistent and focused practice enhances the actor’s belief in their
character’s situation, reduces anxiety, and increases the freedom to embody the

character during performances.
Keywords : Developing the Skill of Using Imagination, Performance Actor, NSOMNIA
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uansazAsifelazfiossznouluse mstevnenesm WeliiuuiunuAsuesiazas
(Thought) A sFBansYssIALAS (Objective) limanevesinazas (Goal) tiethluga
FoansgegavesnazasneluiFes thuansiesdiauduazdununmaiduegnigs 1Wesan
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2.4 %297 4 : Fouumaila
wazdoulug (Run with
Technique and Dress
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Abstract

This research article is a part of the thesis The creation of devised theatre
for enhancing self-confidence and self esteem: A case study of mermaid in literature
and media This research aims to study mermaid This research aims to study mermaid
characters, their needs, obstacles, and decision-making in different contexts.
Compare one’s mental state with that of other people in society. In addition, to
study the process of creating collaborative theater works (Devised theater),
interpreting and creating work together in creating plays developed from mermaid
characters in various contexts, leading to the development of confidence and
appreciation in oneself, The research used practice as the research model and the
collaborative theater creation model (Devising theater) as the process for this study.
The research results found that the story of the mermaid character can be compared
to everyone’s mental state. Because the needs, obstacles, and decisions of a mer-
maid character are no different from the needs, obstacles, and decisions of a
mermaid character. More than that, there are obstacles that one must encounter as well.

From the co-creation system, the researcher further discovered that working
in this space of performance becomes a creative space. From the interpretation of
literature and media in many dimensions that developed mermaid characters in a
different context outside the framework of the original culture, open democracy. It
makes everyone participate and develop their abilities through learning their own
identities through characters. This process focuses on respecting the differences,
opinions, attitudes, experiences, and abilities of every participant in the process. In
addition, encouragement from yourself and those around you is important in
helping build confidence and self-worth. The process of creating this collaborative
drama can be applied to other interesting issues, including various social issues, to

\ develop good learning in the future.
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Abstract

The objectives of this research study are to 1) design and develop a
augmented reality technology application via smartphones to promote the Master
of Communication Arts Program in Innovative Communication Administration,
Kasem Bundit University 2) Evaluate the quality of augmented reality technology
applications via smartphone which developed and 3) assess satisfaction with the
developed augmented reality technology application through smartphone which
developed. The sample group used in this study consisted of 6 experts and
30 students using purposive sampling. The tool used was a augmented reality
technology application via smartphone to promote the Master of Communication
Arts Program in Innovative Communication Administration, efficiency evaluation
form and satisfaction evaluation form. Statistics used include mean and standard
deviation.

The research results found that the results of evaluating the efficiency of
augmented reality technology applications via smartphones by experts has an
average of 4.56, at the highest level. And the results of the evaluation of students’
satisfaction with augmented reality technology applications via smartphones had
an average of 4.27, which is at a high level.

Therefore, it can be concluded that the developed augmented reality
technology application via smartphone, is appropriate to use to promote the
Master of Communication Arts Program in Innovative Communication Administration,

Kasem Bundit University.
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murti et al, 2017) nsdunalulagnmiatousssluussgndldlunaenu wu munuuay
ANUTULAY AUSIAY NISHEAR NsWImE n1sEneuTH Uazn1siseunsasy lnen1saing



sanstimeasenUvied U7 23 adudl 2 (nsngrau - Surnau 2567) 163

gondursuielsunsussgnddmivionstu wdeddlunsudwivadluaaauds
yosazas Wagdawing o fiusngluanwiadeudiass uaslusunsudmivadawendng
7019 Wleadsanivszneuselunatiaield lddeswsseouazidessznou wazioud
dpuaunsuanseanunslineuvesild (Kelley et al, 2019)

1194910 Augmented Reality ({umeluladiiannlusuluy Human - Machine
Interface fio1deimaluladnonfiunes uazszuulaiionats (Virual Reality) Inofiingiaile
uifug asgnadrensausvaninlulanaisluzy 3D uazkanImaLUY Real Time vhls
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9nfinaandsduazulein andality (Smartphone) maneda Insdnwviiadounishinle
snndinisinsean-fuane wianmsolddumedide Snisdueundinduiivraulals
Alvanunineg gldnnulvansuainusens mstdauaunsalny agldlanssiuay
aula upzanudosnisvesldldinnniiedertily dafunsiwelulatialiousss (AR)
Tusanildudunislussuvandaliuialdummudoegnaunsvas iesanaunin
ufidnwaeiau fe bn w1 WawldiSuavaunsadnfedeya iueseviedumnesiin



164 Siam Communication Review Vol.23 Issue 2 (July - December 2024)

letsne laidnazegitla flifanunsaiuimansleviui Faazdiuldansenudoyaluivled
onlinecolleges.com fldmusmaiafiiraulafeafunginssunsly aundalu andeya
wu fngAnssudanld iPhone luild foag 65 drunisldausinuniueundiaduuan
Salvlutiu glddulngaedly iWwmnnniiands Sovax 64 Sudu 2 Hidadeya anmernia
Yovay 60 susiu 3 Tilunns Anvedeanssumna Social Network feeas 56 Tag nsidu
il dndlvafasiauuussuudiineg 05 wiufian Tasiadeds 1.7 dlusdeidiou soe
awnfe Android agfl 9.3 Halussieiitou uaziAIeansaliuAgamnsaldunugUnsal
oeaBuld 19y wdoadunnw MP3 ndes dhesy way GPS FsauanunsngUnsnivand
avgninsauliluandolruiomn (sunvusl wiaisnsd, 2556)

A5AHUNN5IY

4

g &

NNT39AIILTUNTIBLTINAILT (Developmental Research) n1santiiunisidy

Ua v

Tu 3 Jumou Ao 1) HIT8N1T9DNRUUBLATHAILILDUNALATUWALULAT LA o UISIHIUALISH

Y

3 (% a

Trhuileussdiusvdngasiamansuiudin anyivnmsuimsuinnssunsioans
uvinendeinvudadio 2) fidsngussdiugunmieundindumaluladiaiiousewiiy
asnsnlvuileussduiusvdngnsimamansuvdading way 3) Ussiiuanudianela
vosfliueundindumaluladiaiiousdsmuaninlriuiiovssudiusudngnsdumamans
wniiudins Insusiastunouiisisandenvesnisiniunsdtelud

1. nseenuuukazimuineundiatumaluladiaiiouadsinuaniialnuilo
Uszaduiudndngnsiimamansuyndudio a1v1ivinisuimsuinnssunisideans
wninerdoinvuludn §idoduiunsruiunsiauueunaiadus Bufuanmsfng
Joyauaziarvianululildvesszuu Inefinundeyauazeanuuudeyanisussanduiug
véngmstimamansuyndading wazthdeyailduniieseiieduuumslunsiam
s3UU AusveuwANUTsutseenilu 3 de Ao 1) Aeuruiu 2) Foluames uas 3) msn
Uiiu fusoungfitelienesianudulyldvesssu Anwiatesdeldlunsadauas i
szuu ielviniseanuutLAs T sTUURT I ngUszasA soaniuiseidoneensiuag
wazimungunsal isoonuuuszuuaugesludiusineg lusuuuuvesusuninlaszunsy
(Diagram) wazoonuuunthaensUiduiusiudldnu (User Interface) doaintusuiiu
msaauaimunszuulngldvensiiiuazgunsaliildivmunly uazvinsinesdsyu

Va v

nuielldnanuiiarwanysaiinndy sdmnilivannssuuiesateuiosud §ide
yhnanadeUsEUUINIYNuesAeily 3 Ussiandanannin udasdefiwanndusnduite
unwsesuazdofiamainuesszuunsvhaeglsthe saienuuamdunsudldgmi
W AuNSEIM AN S UUTa ARt 3 Uszandmnuauysnl nasannsiaussuuLEss
Aundr  fdeldhssuuueundinduaiiiauntunnluussdiuauninang deamguas

Usziiunnuitanalanngldaussuuieundindunuddu



sanstimeasenUvied U7 23 adudl 2 (nsngrau - Surnau 2567) 165

2. msUszifiunuamueundiadumaluladiadouaieiruausnlviuiile
Ussmduiusvdnansinaemansumdadine
fideldfmunduinUssnnsnduiegeideivgiivihnisussiliugunmueyndiady
voamsisendsiilisuiiduy 6 au LLa%SL“Eﬁ%‘miLﬁ@ﬂéL%EJ’J“U’]iQLLUULﬁ]’wﬁN (Purposive
sampling) InendugiFermasnumelulad $1uam 2 au §ieamgsulssunduiug Sy
2 AU Lz sdusEdmangn s 911 2 au leeidelduuuysudliuaunmie undiadu
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ANA1ARY: Goosgle Ads, Google Keywords, lawaniuiuas, lawandiuls, lawanduansy

Abstract

This study focused on improving the performance of a YouTube channel,
known as “BAR BE KARN”. Its objectives were to optimize the visibility and
popularity of this YouTube channel through the use of various tools and strategies
available on YouTube Studio (Effective reach ads (bumper ad Skippable in-stream
ads or use a combination of multiple formats), Google Ads ads (Google keywords),
non-skippable stream ads and frequency format ads) This study, specifically,
comprised three main targets of studying YouTube tools and strategies, evaluating
these tools and strategies, and developing such tools and strategies. In other words,
it aimed at studying various tools and strategies available on YouTube Studio that
provided the best performance 1) in order to enhance the performance of the
BAR BE KARN YouTube channel, 2) evaluate audience metrics and engagements in
this sampled YouTube channel, and 3) propose directions to improve this sampled
YouTube channel’s performance and performance. Repeatedly, the BAR BE KARN
YouTube channel was employed as this study’s case study and the tools and
strategies available on YouTube Studio were analyzed.

From studying the BAR BE KARN YouTube channel and YouTube Studio
analytics, the findings revealed that the insights received from the analytics were
highly valuable for improving the YouTube channel performance. All of the four ad
formats were effective in increasing the number of views. Google Ads (Google

Keywords), also known as search ads provided the most effective performance. It
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was followed by Bumper Ads, Skippable Ads, and In-Stream Ads). The directions
for improving the YouTube channel’s performance were that various tools and
strategies including TrueView, In-Stream Ads, Bumper Ads, and the like should be
used because these types of formats could help segment and define target
audiences and optimize visibility. Also, video optimization could be generated
by using relevant keywords by putting these keywords in video titles, descriptions,
and tags so that videos could appear in search results. And, the most important
factor in getting more views was to create high-quality, engaging content respond-

ing to viewers’ needs.

Keywords: Google Ads, Google Keywords, Bumper Ads, Skippable Ads, In-Stream
Ads

UNUI
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Abstract

This creative research article aims to: (1) To integrate knowledge of
communication arts into academic services in designing products to promote the
vitality of the Tao De Xin Si Elderly Club to generate enhance income from com-
munity capital by studying and collecting community capital data and wisdom that
can be used to create and add value to community products based on the lifestyle
of the elderly. (2) Find cultural identity from community capital that can be applied
to develop new products, support community development, develop areas to
promote local wisdom products, promote the potential of local communities,
leading to the creation of a stable social foundation. And (3) To create learning,
collaboration, develop cooperation between Siam University, the community and
coordinate with all relevant agencies and promote self-reliance from community
development and generate income from selling products of Tao De Xin Si Elderly
Club. In addition, the study of community product development processes is being
conducted to expand sales and marketing opportunities.

Researchers found that embroidery of the Mon shoulder cloth also provides
a guideline for further development of the knowledge of Mon shoulder cloth
embroidery to be used in creating other products as can be seen from the large
number of entrepreneur groups. The product developed for creative research is the
Siam-Raman Bag. That should refer the products come from community capital and
can add value, have guarantees, have a unique identity, and emphasize stories and
ways of life, which will promote the strength of the elderly in the Tao Te Xin Xi

Club to be stronger and bring more income to the elderly. The results of the
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evaluation of satisfaction with the results of the “Raman-Siam” bag product were
most satisfactory (average = 4.26). It was found that the level of satisfaction in the
issue of suitability of style/shape was most satisfactory, with an average score of
4.56. Next was the issue of suitability of utility, which was most satisfactory, with an
average score of 4.44. And third was the issue of suitability of pattern/color, which

was most satisfactory, with an average score of 4.32, respectively.
Keywords: Elderly Power, Product Development, Community Capital
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Abstract

The purposes of this research were (1) To develop a digital content set on
the online platform for public relations a television series “Emergency Couple” by
True Digital Group (2) To evaluate the quality of digital content developed (3) To
evaluate the perception of the sample group , and (4) To assess the satisfaction of
the sample group towards a digital content on the online platform for public relations
a television series “Emergency Couple”. The tools used in the research were (1) A
set of digital content on the online platform for public relations a television series
“Emergency Couple” (2) Quality assessment form (3) Sample perception assessment
4) Satisfaction assessment form of the sample group. The sample group used in this
study included people who liked the Tiktok channel “TruelD”, which was obtained
from simple random sampling, who were willing and voluntary to cooperate as vol-
unteers for the sample of 50 people. The research results had developed a set of
digital content on the online platform for public relations a television series “Emer-
gency Couple” by True Digital Group. This included a total of 3 sets of infographic
album posts and 20 short video clips. The results of which were evaluated by experts
found that the content quality assessment result was at a very good level (x = 4.79,
SD = 0.41). The presentation media quality assessment result was at a very good
level (x = 4.75, SD = 0.44). The perception of the sample group was at the highest
level (x =4.61, SD = 0.60) . And the satisfaction evaluation result of the sample group
was at the highest level (x = 4.72, SD = 0.49). Therefore, the digital content on the
online platform for public relations a television series “Emergency Couple” developed

could be used practically.
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Abstract

Evaluating the Effectiveness of Digital Marketing Communications Influencing
Engagement and Awareness through Google Ads: A Case Study of Krua Muang Trang
Restaurant aims to examine the effectiveness of digital marketing communication
measurement through Google Ads for a restaurant in Trang City. The study will as-
sess the impact of advertising campaigns on the online platform in creating aware-
ness and engagement among the target audience. Additionally, it aims to understand
consumer preferences for creating advertising campaigns via the Google Ads platform
that can be tailored appropriately for the brand to be memorable. First, to study
the effectiveness of digital marketing communication on the Google Ads platform.
Second, to study and experiment with the results of advertising on the Google Ads
platform, comparing the outcomes between Generic Keywords and Competitor
Keywords. This will be measured based on ad performance (Impressions), the num-
ber of clicks (Clicks), and the Click-through rate, to observe trends in the most ef-
fective search keyword formats for the target audience. This research collects data
on advertising campaigns on Google Ads to measure the effectiveness of these
campaigns. This research collected data on advertising campaigns on Google Ads

to measure the effectiveness of advertising campaigns by publishing a total of 2
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campaigns: 3 Ads Groups: Generic Keyword, Competitor Keyword, Generic Keyword
divided into 2 Ads Groups (ingredients, food menu), Competitor Keyword divided
into 1 Ads Group (Competitor Restaurant). The results showed that using the Google
Ads platform in this experiment was able to increase the reach of the website. The
group of keywords categorized as Generic Keywords are keywords related to food
menu items that have a higher number of searches and clicks compared to other
keyword groups. In the research, it is evident that food menu items are the most
relevant keywords for the restaurant business in Trang City, with higher search vol-
umes and ad visibility compared to the other two groups. Keywords such as fish
kidney curry, Southern-style curry, and yellow curry receive more clicks than other
keywords. Therefore, in future keyword purchases, it is crucial to consider the most
suitable keywords for the business to effectively reach the target audience and

create opportunities

unin
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Abstract

This research focuses on studying digital marketing communication, using a
case study of content on the Facebook platform and its impact on sales and con-
sumer reach. The primary data was collected through social media channels,
specifically Facebook, with a total of five content pieces in three formats: (1) Single
Photo 3 content pieces (2) Photo Album 1 content piece and (3) Video 1 content
piece. Among the five content pieces, there are different content types: one post
was aimed at stimulating product purchases, while the other four posts provided
information and knowledge. The comparison of formats and content types shows
that the type of content created depends on the desired message and matches
the preferences or appropriate presentation styles for the target consumer behavior.
Video and audio content were found to generate the best engagement and sales

results, proving to be the most effective formats.
Keywords: Content /Facebook / Format/ Reach / Social Media
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ANENARY: S1UNALYU LATUFNIATINETIA AUAS Aavznisuans

Abstract

This research aims to study the construction of soft power through the
dissemination of cultural heritage using creative music and performing arts, content
creation across multiple platforms for utilizing storytelling across various media
through creative music and performing arts and cross-media storytelling for employing
cross-media storytelling and cross-boundary storytelling through creative music and
performing arts of Keng Tachaya Prathumwan. The study used qualitative research
methods by summarizing issues from research, academic articles and related
information from artist’s platform. The research found that artist has created media
content that possesses both horizontal and vertical characteristics with the content
that can be disseminated across various media platforms, expanding its reach and
engagement and vertical characteristics with the content that invites deeper
exploration, allowing individuals to delve into the narrative and engage with it on
a deeper level. The artist has meticulously crafted a cross-media strategy that
seamlessly integrates various platforms, captivating the audience’s attention and

encouraging them to follow the narrative across different mediums.
Keywords: Soft Power, Creative Economy, Performance Arts, Streaming
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Abstract

This research aims to find Develop and show the identity of the Ban Nong
Khao community. The Hundred Colored Loincloths, The famous village of Tha Muang
district, Kanchanaburi. The objectives were 1) to study the identity of Ban Nong
Khao community 2) to design product packaging of Ban Nong Khao community to
show the community identity and create an image for the community. The samples
in the research were divided into 3 groups as follows : The first group consisted of
50 people who were not related to Ban Nong Khao community by using research
tools. was a questionnaire evaluating a prototype of a loincloth pattern. The second
group was a population group of 50 people in the Ban Nong Khao community and
the general public. This According to the research results, the identity of the Ban
Nong Khao community can be divided into 2 types ; Tangible identity is Loincloth,
Wat Intharam and Ban Nong Khao Museum, and Intangible identities is Belief in
grandmothers and Traditions in the local way of life. Started to develop products
from the integration of Lai Ta Kau. The identity pattern of weaving loincloth, Nong
Khao, matched The Design Cult. Weaved as a prototype of new Loincloths : De
Stijl Loincloth, Pop Art Loincloth and Psychedelic Loincloth. More than other cult
loincloths with a score of 4.78, this cult De Stijl Loincloth was used as the main
material for lifestyle Product development. The category of home decoration
products is The Contemporary Khit Pillows. and The Multi-Purpose Cushion. Pillow
Khit scored the highest overall satisfaction rating at 4.65 and the Multi-Purpose
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Cushion scored the highest overall satisfaction rating at 4.48. Packaging design for
both loincloth and lifestyle products, item by bringing a tangible identity is pattern
from loincloth, and the color scheme from the Ban Nong Khao Museum building is
a guideline for the development of new packaging. The packaging for the loincloth
product received the highest overall satisfaction rating of 4.72, The Contemporary
Khit Pillows packaging received the highest overall satisfaction rating of 4.48, and
The Multi-Purpose Cushion packaging received a high overall satisfaction rating score
of 4.49.

Keywords: Loincloths / Identity / Design Cult
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Abstract

This creative production aims to study the choreographic
process of the cultural performance of Pakistan. The purpose is to study
the work process and the development of knowledge about the trans-
mission of ideas in the creation of gestures for performance. There are
4 processes of this show, which are (1) Meeting (2) Choreograph (3)
Training and practice with performers and (4) The performing day.

Keywords: Creative Production, choreography, Performance
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Abstract

This article aims to present how media studies relate to or
apply the concepts from Actor-Network Theory (ANT) by examining
transmedia storytelling phenomena as exemplified in the Joylada ap-
plication and art exhibitions. Traditionally, media studies have not

fully recognized art exhibitions as a form of media or as capable to
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to function as a medium. This paper highlights the potential of employing ANT to
study transmedia storytelling phenomena and invites consideration of transmedia
narratives from different perspectives. Such an approach could lead to the new
research questions and new research methods, offering alternative insights and

explanations for these communication phenomena.
Keyword: Transmedia Storytelling, Application of Actor-Network, Media Studies
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