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Abstract

This research article aims to analyze the portrayal of teacher power dynamics
towards students through school settings in Thai teen series. The study found that
these series depict teacher authority through various mechanisms such as monitor-
ing and enforcing discipline near school gates, issuing commands and punishments
in areas like flagpoles, classrooms, and parent rooms, and even using detention
rooms to discipline students. These portrayals reflect intense power dynamics and
the use of force by teachers within schools. However, the study also reveals that
these teen series do not portray teachers as unquestionably authoritative figures
but rather show student resistance through various forms of communication such
as questioning rules, challenging norms symbolically, and using digital technology
to expose unjust uses of power. The research highlights that Thai teen series depict
schools as spaces where power negotiations between teachers and students occur,
illustrating that schools in these series are no longer exclusively domains of absolute

teacher authority.

Keywords : School, Space, Power, Thai Teen Series
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meladenelunazladoniouen lnedaduneueni 5 Jade Uszneume
1) anTMUINEeNINANA 2) anTuandengnannssy 3) Usswulym 4) i1
dladude aguen uag 5. guassa InetaduneuenidAnigneiesdnig
wanmasglaieilinisduiduanuwasnisdeasiliinagnsuszauaudise
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Ao Uszwulgviuaznguung esdn1suenninsgasaniunanssuauuszsnulgnii
Neasmideriminasiusiananald udwihouswiugidwladuds dudadunelu
ndanasiansdeansidanagnsi 5 Uade Useneusie 1) anvazvewii 2) dnuuredAnis

3) Snwazinuniguasunsiieans 4) SnvarduyaRavesyAaINg LaE 5) AnuarAI
duniusiuynainsniouen Taetadeneluiidfayiigaidmasrionnudifavesnsieans
yeseaAnIsUINAAsAe AnvarvesiiiuaraUassaniely iesndiresdnsndug
fundafemeludun foun uazguassamelufeuviaiiuyu msidedmuinnsdeans
Fanagns vesesdnuenmasglulssmalned 8 duneu Usenoude 1) neiasigy
an1unnsel 2) NMsivue Uy Wdedimd wagiusia 3) msmvuadwineuway ingUszase
4) msmvuangudming 5) nsmruaknuANLANLaTas 6) NSMUUANAENSLAZNATS
nnsdeans 7) mM3tuiiunis uag 8) mMsusziiuna miﬁaamﬁ‘fmﬂaqwﬁmaqaqﬁmiuaﬂmﬂ

3914 8 TupauiiavuTuldsulunutaduniglukas Uadunieuen

AR N1SFRANTIINAYNS NAIBN1THOANT NTFRANTAWINGEYN AIUEIETY BIANTT
UBNNATG

Abstract

This article explores strategic environmental communication for sustain-
ability of Non-Governmental Organizations in Thailand. The aim is to study factors
influencing strategic communication and strategic communication of Non-Govern-
mental Organizations in Thailand. This qualitative research based on in-depth inter-
view with representatives from four NGOs, applied contingency theory of strategic
conflict management and strategic communication management concepts. The
study investigated five external and five internal factors. The five external factors
are macro environment, industrial environment, issue under question, external
stakeholder, and threat. The most essential external factors that contribute to sood
operations and strategic communication are issue under question and law. The five
internal factors that influence strategic communication are characteristic of leader,
organizational characteristic, communication department characteristic, individual
characteristic, and relationship characteristic. The most important internal factor is
characteristic of leader as it is the factor that effectuate all internal factors. The
study found 8-step of strategic communication of Non-Governmental Organizations
originated with situation analysis, then the process of setting philosophy, vision and
mission, goals and objectives, target groups, big Idea and message, strategies, and

tactics before the step of implementation and evaluation. Additionally, that 8-step
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was rearranged due to the internal and external factors in the context.

Keywords: Communication Strategy, Communication Tactic, Environmental

Communication, Sustainability, Non-Governmental Organizations (NGOs)

nsdoasiBanagnivnsdsuindeniiennudsduvesesdnisuenninigly
Usewelng (Strategic Environmental Communication for Sustainability
of NGOs in Thailand) lasunuatiuayun1s33eanAneITaIseansuas
doansinavu unTivendusssumant Ussdd 2566 sialasan1sided SSTU-
EC 046/2567

unii

LLmﬁmLﬁ'mﬁumsﬁ’muwﬁé’q@uﬁuLﬁwuwﬁumuwmﬁwﬁ@uﬁﬁmqmiﬂ’muwaqé’mu
TonifudausiUszmaauBnosdnmsandssesnissssamalngldauamnluusuuion
vodlanilomsWaunidsdunseunutiRnng 21 (Agenda 21) lunsUszyansenvastan
MaPuAaIndon (Earth Summit) AsemausTaiiletd w.a. 2535 tuiduiusnsdiiusas
Ussimadosnuuimaiimnzaslunsiannussmelvidsgaudedu Ussmelngldsy
SvEnannunAamsiannfiddulunszualansmusulflunssuiunmsnausianUssime
aelduuimunasugiouazdsauuiend Taefidmnemsiamunidduazanuegid
guvanulneynay warirualmdunszuiend (@dnauauznssunisiauinis
AiswgRalardinuuianA, 2506) Aunadeudunildumuununansdrdueatminenis
gt Sadudesifaruislssudouimmaduinemans walulad dae
iswgRauaznsiies ivanvaeussiuiiwnnisiusazendenisvhauthla (Servaes
and Patchanee, 2004) MsApansyadaIndonIaiunumardylunsmeunsdoyaais
A laliiussruiienuuamadledogmuss destunansenuilenaasiAntunae
delsussquimanensiauniddumuiidd lasfinauszendsausiufaesdnisuonnin
%E (Non Governmental Organizations: NGOs) ﬁﬁaLﬁuéLduﬁﬁuwuwméhﬁzg’tumi?%ami
madanndeslussnguiimneveasazesding wnelimnuamnsalunsdhdanguiusg
vidlddndmhsauanniedy  wasdadunislumsiauadiafudiunt s
Uszdnsninluninsy 5131933 tonvu wazn1AUseyday (Open Development Thai-
land, 2018)
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wndeullugimnenisiauniidsdu nduuesdnmamhsnuiivanitosdnisuen
aassidainiunsegiiunumnsdidununaingUszasdifueg fiesdiumis vane
psrnsyRunU Ml hea e Tiuaniety dundansznsiiegiliussg inuszasd
vesesimsilieiluusasiuiidmneiieuassnin indnanin Wasuulamginssu
wazdnsnlunsusledgmaundentuiudodidouiienuazdeddina msns
nagnduazdanisniseansiimanunsoliutinleaulugimudofiisadeaiaanuinuay
yaunumswennsluguvy innnumseminfazsiusnlimnusniiolumsquasnwanm
wndeulugusuvoanues Tonadlunisusrauanudisavesnissussdasininu (Harris,
2020)

MM mnTsunTIiRnesiunmsiemInuiesimn i Anivsiagliesinisuen
mpsganiuanssuld (Malena, 1995) Sududesdimnuideulesiuinguszasiuesesdinsg
wazannsndudumieiivhlvesdnsussauadindly sauiaduuumemsieansiiiussuy
Farau anansnhlulszndldléads fafl Yearley (2017) szyinnsdeansiBsnagndaenis
fossnsldnmsdeansegnsdimneflefinsthludnisussanusiafingd dadunisdoans
\FanagmsTadunnfnmansioasineulandanusionisdanan Wesinaudise
yosasinsuanaasgiliasiiAndulasdie (Oliveira, 2019) Ins1zasdn1suannIady
uennazithmnelunsaesanssnuidennliiudinuuazduindenuddsiosanse
guaniiunslagliuatamls (Brereton, 2022) AINBYTOANINNITRUVDIDIANITUDN
madgiduegiuauansalumsdanisminensmsmsiusazmsdemaietuiadou
Jspiunsdanndoniidsauliieruadla fudussdnsuennaszisiosinismagns
MsUMsuaznagmsnsAeasfidalan usume uarasandedluiuingusrasdvosadnig
Al sitelranusaenssenldannanudosusng o 16

NNATBIEes nsdeasiBsnagndvesfiamsiiiedsanlussmalne (sgns Teswus,
2565) FalauTatansidouisnd Usedd ne. 2567 iausuurliinedanuunsaeans
Fanagnsvesesrnisuennasglusesan Suluwssiumalabigidedneonwuifavguiis
namsnAnufusadnmsusnaeigiitidnunzvesesdmaiitnianundisnduazauman
iafulunnadid enaaeuinuunsdeasidanagnslaessneudniiadelatheiil
NAFENTINIUNLNSARANIITNagMS wavasdnsuenaasgiinisdeansidenagmsetndls
Weluusglomiionninetesdruiluliulszgndliiuesdnmsuenniasgiimdsiuiy
Aanseglfannsonnaununagnsléiteiu

IgUsEasA
1. weAnwndadeningidesiunisieansiianagnsneduinaeuiionnudseuves
29ANTRIANITUBNNATTIUUSEMA LY
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2. WieAnwn1sdeansilinagnsneduindeiienlag 19818 uret0IAnITUaN
masglulssmelng

DRI

839AN15UBNN1ASY (Non-Governmental Organization) %38 Uil (NGO)
yanefia asdnsfieguonnnig Igunduifyanas Tinguszasdodidlnoeng
wilslahjauenandils el TngldsuRueamyuanyanauianguiiiingUssasd
Pty luunndesdnisuenmasgduhmihiidiemiedseludiisglieons
nszvhmsmumi il TaevhluliBonngusasedsudany Jaussau
v uardsnadendiiidmnevanmansi wiilegaunisalluns
Untesuszrmulilildfunansenuannmsiannddlinsdansia

nsAeasdenagns mnefa msdeansegnaiitimaneiiefiazilugnisussg
fushadidsld deflesdusznouunzdunoudsd nsinsesianiunisal n1s
MvuaUTveyVIdevied wagiusia msﬁy’qLﬂmmmaﬁmqﬂizaqﬁ n3AvUA
naudmsng MIMUALIUANNARLAYENT NSAIMUANAYNSLAENAIBNNT
doans maduiunis uay MsUsziliuNan1sdeans

JadeiigatasiunisdearsiBenagns vuneds Jadeiidudaimunli
ssrnsuenmasgdentinagnslumsdeaslasannsaduuniutadunely
wazdafumeuen il Jadunelu éun 1. Snvmzvssiih (Characteristics
of Leaders) 2. anwadzasAns (Organization characteristics) 3. anNWaNUA
M%@ﬁﬁ@l,l,aﬁmmi?iami (Communication department characteristics) 4.
anwgdLYAAAYRIYAAINS (Individual characteristics) Uay 5. AinwazAIM
duiusvesasAnisiuyAraniguen (Relationship Characteristics) Ua3e
Mewen kA 1. anmwIndeuurnia (Macro Environment) 2. @0 ML IndaY
20a1mn3Td (Industry Environment) 3. Usziutlaym (Issue Under
Question) 4. Hildulddiuduneuen (External Stakeholders)

N1IVUNIUITIUNTIY

matdeedsdlfunfnesdinisuonniedy ievharudiladnuusanizresesdns
SfungumsuimsiBsaniunsallunisdnnisanudaudainagns uarlduuifanis
domaianagnd Wunmdunsnudedeiifedestumsdemsidanagys uazuumms
TumsAnwinszurumsaeansidenagms
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99AN15UBNNIASY (Non Governmental Organizations : NGOs) finstvienienulivians
e lAEVaNMIBNY WU B3AN3EMUTE11A (United Nations) 8sdnsiilenina
i"mﬁavmé”mmwgﬁaLLazmﬁﬁmm (Organization for Economic Co-operation and
Development : OECD) wazsuA15tan (World Bank) Ingiiseazidenlagaguin 8adn1s
uaﬂmﬂ%’gﬁﬁnL%ﬂﬂwamwaw%a Taun asAn1sUsEandsan (Civil Society Organization)
p9ANTas15UUsElewtl (Public Interest Organization) ®9ANTWAILILONYU (Non-gov-
ernment Organization) 84AN15n1130fa (Philanthropic Organization) Faaneda 03dnns
fiFstulasgndowmungraneviodussdnismediendedingUszasdilondnauduas
U3ns wiseldiAntuliansnduundseld flsviouvdaiunudu  THfugieds
AAIUANVTOR N atiuayui1unisiu (Buechler, 2013) lumuuRnanssunsnanves
swmamatiannsoneliAsiaihlsuazananu uinaslsduliannsoudsduliituasdnig
YosnULEMI00IAN1TaU willliifledliunsnuingUszasd nandessdnsuenniais
Jussdnsiililimieanuvessy dnoglumnavesesdnisionvuilivaramails finns
AvupdirnsuazulouisvesesdnisiiiessuinsmsnsurUsslevilngldiuiutiomie
MnuvEiuuInneuenasmelulssmediisndeunsy maeldlagisnnasineg
auslailsifiouaranmariils s1eldgninludndufanisausiusisveausazesdnis
(Gaggin. 2024) Imsﬁi’muﬂﬂmﬂmﬁuﬂﬁjwmG] MUURUUAINTSH AnunTsaluazidiving
Y99036M3 Fnsvinuetesinisuenniadiiviiliannsosissianisedlé wan
(1) Ruu3aa (2) MaPgulasINsveunamuy way (3) MsatuayuyueinIaiy 1o
mﬂqiﬁﬁ]Laﬂﬁuuﬁaﬂﬁ]mé’aﬁuuﬁimﬂcgmﬁu 9

Salaron uazaay (1996) SuunUsziavvesesdnisuannaiglilungusing au
sUsuURanssy geumniuasimangvesesdms Tk 1. ndufmussauuasmsiiuni
RerfuRauimusssn 2.nguiviasnunsineiuazadds 3. nguivhauduguam
oule 4. nauiivihuiudsauaaaseis. nguiivhausudaindon 6. nguilvhanusiu
sWaLaEASIANE 7. nguiviinushungine Avsuyvevuiaznsides 8. nguiiviau
frumsidenUszaunarnsduauenaaing Wy ssdnseietny esdnsteyaians
9. nguiviaufuAInTINsENINAUsEINA 10. nguvhausumaL wag 11.auANsY
NnnsAnmMsAeasiBsnagnsvesiansifiedsnnluuszimelne fisgws Toswus (2565)
¥nseunnAaguinmsuimsideaaunisallumsinnisenutaudadenagms wednw
iadelatheiifinadonsimunnisdemaidanagnd aunsoduuneenidunguiieds
MeuanUsynaume (1). guassa (Threats) (2) anMLIARELYDIQAAIMNTIN (Industry
environment) (3) @nun1saiN1TLileY/ANNLINRBY NIFIAN/TRINTTTUABUBN
(General Political/ Social Environment/ External Culture) (4) @#1571504%UN18UDA
(External Public) uaz (5) Usziiutlaym (Issue Under Question) wasnautadanielu
Usznaumiy (1) anwazesAns (Organization Characteristics) (2) dnwagnuI891U
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Uszyduius (Public Relations Department Characteristics) (3) anwagvaeRtseaug
(Characteristics of Dominant Coalition Top Management) (4) guassan1elu (Internal
Threats) uag (5) anwaizian1zveayana (Individual Characteristics) (6) dnwasgANUEIRUS
(Relationship Characteristics) m33dasailldFnuessmuenmassifsnumuzmssiiy
AamslndiAsivAanisiitedeny Sninerduuunsdessidanagnivesiansiitedsauan
AnwUsauiisu

odlsfinunisiteadsiidonlduudnnisdomaidanagnsues Witson, Ogden,
and Wilson (2019) wa¥ Silverman and Smith (2024) {uuamslunsnuinisdeans
Wanagns aeg Wilson et al. (2019) "Lé’szq%umausuaami?iaam%qﬂaqwﬁdfmizﬂaué’aEJ
4 93dUsznau 8 tumeu e 1. M314Y (Research) Usznauday 1). nivaa (Background)
2). MTUATIEY @a1un1sal (Situation Analysis) 3). Jeymindn/ Tenna (Core problem/
Opportunity) 2. M33NUURTRNS (Action Planning) 4). 1Wwisng wazinguseasa
(Goal and Objective) 5). wAu AUAA (Big Idea) nquilvisnenan (Key Publics)
&13 (Messages) Nagws (Strategies) wagnais (Tactics) 6). UJAuMsviulazsulszunm
(Calendar and Budget) 3. nsdeans(Communication) Usznaude 7). ns@nuiunns
(Implementation) waz 4.n5UsziliuNa (Evaluation) Usznause 8). \3oslowazinaudi
MsUsziliuna (evaluation criteria and tools) vauzdl Silverman & Smith (2024) 5314553‘14
neuveInsdoandanagninssnoude 4 swer 10 Suseu i 1. msiduriagy (Formative
Research) Usgnaumig 1). n19ilasizsanIunisal (Analyzing the Situation) 2). n15L@en
7579% (Choosing Research Methods) 3). N153LAT1E183ANTS (Analyzing the Organiza-
tion) 4). MFAATIEMUIMLIY) (Analyzing the Publics) 2. ﬂaqwﬁ‘ (Strategies) Usznau
Mg 5). MsasnassAveny i mnewar IngUseasA (Creating Positioning Statements,
Goals, and Objectives) 6). N1stERNNAYNSLTIFNUALLTISU (Choosing Proactive and
Reactive Strategies) 7). msﬂ’@nm‘ﬁamm@maqwé (Developing the Messages Strategies)
3. na33 (Tactics) Usenaudne 8). n1sidennaisnisdeans (Selecting Communication
Tactics) 9). msﬁ%ﬁumsmmmuﬂaqmﬁ’ (Implementing the Strategic Plan) uag 4.n15
1d8Useiiiuna (Evaluative Research) Usgnaume 10). n15Usziilunalnunagns
(Evaluating the Strategic Plan) Supouiivhiauslaeinivnsmaewihuiinnuuansig
fuagune wilaesiuiinnuadeadluluniam ity

Pang et al. (2010) tausuwAansidenlinagnsnsioansiuseonidu 2 firmns
fio 1. msdeansludnunirBudiugniiu (Advocacy) wag 2. msdeasludnvasleugousiou
3 (Accommodation) GsUszneulde 7 nagns loun 1. Aefimunls (Controlled
media) 2. NM3lin1satiuayu (Sponsorship) 3. ?iaﬁﬂ’mﬂﬂzﬂﬁ (Uncontrolled Media)
a. deufduiusuiodediay (Interactive/Social media) 5. n1sa¥1awusiing (Build
Alliances) 6. NANFIUNLAY (Special events) 7. ?%aawdwqﬂﬂa (Interpersonal media)
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NATBTUIRRFN g NTUIINTEuNsadlunInnsANNTALERTINaLNS Way
wwifan1sdeansilenaens unldiduwuimsdunisfinwnindadeladieiinasdenis
ruANSaRaNsinagnsvesesRnsuannasglulsenalng

5218u3FY

NUATeTUEIuNAITeilenmaw (Qualitative Research) dnidendiegiaiuy
191294 (Purposive Sampling) 1Nasdn1suenmafsiudnndonfifiuuedn fndineu
UsedlsiiAu 5 au dwu 4 wde leun 1. yadBlan@iden 2. amneumsmuinnssudie
mawnunsive 3. yadstufiguihlve uas 4. auauoydnsunuassumRuissmAlne
Tnefinausilunsfnidenanasdinisusnninigiilingussasdiilon1ssassdmasuas
mnderlulssimalnefifinouuunnglugiuteyaveansudaiununinduindon
nIEnTIMININ TSI ALAY A IAdDY S unuiun 298 asdmsTiaandoundn uay
8n 8 ssdmsfiegszwineduiuns Tnedesinsdndumsuudilitesnit 5 U dudu
Aamsiudsnndessnegsieidles Tnanufnsmiinansenuiudanadeusgiasu
¥ woedarudulaflaglitoyafiomside Wunuradeyalaensdunuaiiiess uims
sefuge uaziisuRnveuiunsdeasvesosdmanuiau 12 au Taglduudinuuuy
A TAs9an9 (Semi-Structured Interview Questions) Tavlss1uTdeyaanonaIsves
asfnsuardesineg fesrnsldmeunssande msanvadsifldiinismsedeunnuni
dofievosdayalneliiimansiaaouanndn (Triangulation) Usznausienisensusedeya
BansAnw wagdungul] felswasden de nsliteyaainvansunasniuduai
aonAdassiosiu (Data Triangulation) Inennslideyaanglsiteyafieglussdnsifediu
vangAusUIsUisufiofusunanisiing mansaaaevaudlnenisliszideuisnms
Anwifivainuats (Methodological Triangulation) Tasnnsld33nmsifiuteyaninnis
Sunwaiuazmafudeyaanenansiieadesandiduiy wasnislénemmaaouauidi
sunqui] (Theoretical Triangulation) Tasnsldmguiinarnmanifuwuimislunns
Annilazasaaeumniideiiovestoya elitanuindefigavinfiasduldls

Funsunmsinseitoyautsoandu 3 @ l¥ud 1. nsanveudoya (Data Reduc-
tion) Ae fATeaginmsanuuateyaannsdunival uazienasiiietesliivdeans
foyaiinssuingusrasdveamsine wdwhmsudsteyasenidiussdtesaten (Corpus)
ausviadeya (Coding) Tasmsthundunwal Sufinfldnnmsdunnuniinssiuazdaio
aluieid (Concept) 2. MsuaneUaya (Data Display) thaluimidildandunouit 1 Smdun
duvestlusim] (Categories) wazvhmadenlowluimifldidvhedu ahadunnuany
mMadlenles uay 3. Msa¥aunazl/meafigad (Conclu sion Drawing/ Verification) fe
idafumuildluusiaznadiadiivesdmauenmeaigi 4 widldnsaaouarugnudaan
duanidedunuiia 4 nsdifnvvhnmssudisuiieatafuunasisveen
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ieunazatuayulipmuidnenmuazanuannsalunisians wethlugnisiausius
Fauleune “Aufiduiguen” vuftugumsidusuvesgursuriesiy

Yo flannaueyinTuNLaYsTIIMAWIUszINAlNY (Gu.) vi3e Bird Conservation
Society of Thailand (BCST) esAnnsusnnasgiuniseyinysssumaiiuafigaly
Ussinelng ﬁa;m‘%'ué’umﬂﬁaulmamﬂu %38 The Association for the Conservation of
wildlife (ACW) radalag wgwnndyds tavena “InunieniseusnYsIsuyAves
Useinelne” Wotudl 14 wwiou wa. 2496 Wugudnanansanw Auah dmsudala
Rendumseyinusssued daivuaziiliuiausnvesusemalne deunludn.a. 2536
AaNTIUVRITUTURUANTINN LTUNIINTUATNIUAIUNTaY SN s T5UYIRE1995991 39
FaunasdnsdnsaduaunaueyinsunuazsssumAudsszinalng (aun) vie Bird
Conservation Society of Thailand (BCST) ﬁgﬂLLGﬁuﬁ 12 NINIAN W.A. 2536 Tneiiung
&8 fnsging Wuwenanau auwsn Jag0ud asines uluddng Wuwenauaum way
3 oYt et WDudsrwensaunaus
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ohdlsfnufosdnsuenmassunsduiiBusufanmsnngsudedafiionuisn
lontusmiunefuaratuayuiuny Aeawaunsduinnssudionnnwnslng (Thai
Agricultural Innovation Trade Association: TAITA) AeauiAuiion1sauaSLLMINTg
Funumsiinnglulsemelne fesudleud 24 NEFINYU W.F.2561 Tngresanusom
wnruiisifiufansndnannaiisglng nelusfismeauaunesiduionssaluuiuves
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uay Croplife Asia MhduanaunsfsEniUssmaAvesUTdmaiinums Jaquull ueyy
gneosana ymThiigeensauawy
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8 Step strategic
communications matrix

(Wilson et al., 2019)

Ten Steps of Strategic
Plan (Silverman, D.A., &
Smith, R.D., 2024)

Strategic Environmental
Communication for
Sustainability of NGOs
in Thailand

N19398

(Research)

1. piiviaa (Background)

2. MFIATIEAADIUNITL
(Situation Analysis)

3. Ugundn/lenna(Core

n133nagy

(Formative Research)

1. MTIATIERANIUNITO
(Analyzing the Situation)
2. N9189n75798 (Choosing
Research Methods)

Jadunirvusnnuazlade
aelufiiderdesafunis
doansidenagns

1. ANIASIEvdaIun15al
(situation analysis)

2. USveyn Idevimu wayius

(Action planning)

4. Whnnguayinguszasa
(Goal & Objectives)

5. AnuAavian naulnmang
WAN @15 NaYNs wazNads
(Big Idea, Key Publics, Mes-
sages, Strategies & Tactics)
6. UfAun1svinauuazauy
Uszuraw (Calendar &
Budget)

5. N385 1NETIATAN LT
nenazIngUseas (Cre-
ating Positioning State-
ments, Goals, and Objec-
tives)

6. NMSFONNALNTLTITNUAY
193U (Choosing Proactive
and Reactive Strategies)
1. msﬁwm%’amwm%aﬂa
84‘1/1’5 (Developing the Mes-

sages Strategies)

Problem/Opportunity) 3. MTILATIZIIANTT (Ana- | Ad (philosophy, vision, and
lyzing the Organization) | mission)
4. n15Asizilanuie)
(Analyzing the Publics)

N159UNUUZURANTS nagns (Strategies) 3. WinineuagInguszasd

(goal and objective)
4. naquslavune (target
groups)
5. AuANUAALaZaNs (big
idea and messages)

6. NAYNTLALNAITNS
dods (strategies and tac-

tics)

nNSHeE1S
(Communication)
7. N13ALHdUN1S (Imple-

mentation)

na35 (Tactics)

8. nMaudennaisnisdeans
(Selecting Communication
Tactics)

9. NIFALHUNITAULNY
ﬂasmé (Implementing the
Strategic Plan)

7. A5AWUUANT

(Implementation)
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8 Step strategic
communications matrix

(Wilson et al., 2019)

Ten Steps of Strategic
Plan (Silverman, D.A., &
Smith, R.D., 2024)

Strategic Environmental
Communication for
Sustainability of NGOs
in Thailand

n1sUseiduna (Evalua-
tion)

8. nugN1sUsELIUNaLaY
5eilo (Evaluation Crite-

ria and Tools)

N3338UsTIEIUNE

(Evaluative Research)
10.
ﬂasmﬁ (Evaluating the Stra-

A15USELUUN BN

tegic Plan)

8. N1SUSELIUNA

(evaluation)

MIITUATIHUBNINNNSAUNUTITENBUaNLazAeluMNeITINUNNSERANSTNNE
gVELAE TUNBUNITAOAITINALNTVRIBIANITUBNAIASTLA) Salaufainsnaaaute
AUNUVDINSANE L URINSINDFIALNTIA NWL NI TALRUAINISNIANUAAIYARINU 9910

v v

Fodunuluruiteineusuidedunuiinaniiauaenndesiu ogslsfimudadumny
ifufesnEuiureinsadesdminimnsiomadinagmifoguuguvemnui uay
Foyaanmsnunndeyainesdnisuonaadgssnvvilsnnvatsseion  uinves
asFmsuenmasiivaduenaifedunuiiuandeenluld Jadudsivheneludsivins

Pesgninluneaeulpenisfinuluiuiuazuandeentuluewan

URIGHGITTE

1. mndefunuiriadenieueniiianuddyiessdnisuonninizaiunsold
Ustlewidldinniian fo Ussiiullym nguine uae dRdudoniouen fedugduiiunis
¥e309AnITUINMAsgMITuaImANilulssiiullgm ngranediAades uagain
fiustinsAugildnlddmduaeuenlneamenguifuudaluluwmadedu fuily
dlonadsraunaduiniadunsioansuasnsduiufanms

2. Yaduaneluiiddyidmasionssniunswaznisdeasdanagns Aodnwoy
Yosfiin0sdnIg faiu asdnisuenmaszisesliauddndnunsvesiinowding Wy
amutdeusrdimudlaniediluiou msedulefemelufidmansenusetiadonie
Tudue uaridaudAnyedadefiagsilyinsaoasuazssifiunuussaua daduuuma
Tun1snsmeuwnuszeze1IRoN1sAnEaNgeAn1TluNsEanlY

3. asFmsuennasgarsTimatuangudmanedsaauiaidungud mnevdn
uaznguitivng 509 iseidesnguinnuddyteanudifavesesdnsuennindguan
ety wazidonldnagndlunisdeansivangan
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4. mAdvadsiinuhesdnisuenaasgiinagvdnmsdeasitonun 7 wwame v
Ferfunelunagnénisdeasuiaziuimafiinaisnisdeansiiunnsisvannnans ued
Reaunanagns/natiwintu fidsadeanudisavesianiaitedsnegnsdaa iwu auau
oudnsunuasTImALAUsEmAlngldRanssufies Ao Madafuiuuinedeiinude
mseudnuthuthnmzia ieduunasorfeimnzauasfedudmivunmeoauiindou
llauarusnileisnnneluagissuna udminiudomavuuazduslnass
aulauaglinseusu dadu esdnisuennasglasuiudodlimnnagms/nas lunsdeans
uimsRasadenitnagns/naisd mnzaufuanunsaiveanuTige

5. mATenuMAThlesdnsusnnasziul madulauaznisussauimned
FomsfunumssiiunsuagnsUssdiunaiivae fey BIANTUDNNIASTATUNTINNA
msdiuntsuazsanis earmng dasna ilussesdu srernan way szazen Lo
yhlansnsnUsufienanssuiiunu wesnsdemsliaonadesiuniaiisuuast Jad

meuenuwazadenigluldegraminzay wazaunsaligidmnessezenlaluiign
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wazdoensliialonsFouiianndiladnes wiaula wazliinde Tne msiamen d-6
it ndsniu §ideldadeiflomatsustuugyumuuumedidannisduntval ied
iieusyiliunauszavsuaruauiuazanuilalasnsliuuunaaeunounasndsnisiu
wiARlenaFous e wansvndeunUhAzLLLIRAB T ABIN I ALTUNE TS
wiATomateus JudumauandifiuiimomaGeulildasassdtuiiszavinalums
dineuiuazanudilalunisldanutesnsdodseuooular Mastodon

AdnAny: Ilensiseus, deyadadnguslag, anmiaudile, minaiadailenn, Mastodon

Abstract

This research aimed to study consumer insights on the use of the Mastodon
platform, an alternative social media platform of Twitter (X), to develop the guide-
lines for creating video tutorials for using the Mastodon platform, and to examine
the effectiveness of YouTube tutorials on knowledge and understanding of the use
of the Mastodon platform through employing interviews and pre-test and post-test.
Consumer insights were obtained from interviews with 11 target groups who had
never used Mastodon before. The results of the study found that the interviewees
used Instagram as their primary platform. The participants, likewise, wanted videos
to be easy to understand, interesting, and not boring, with 4-6 minutes long. Video
tutorials on YouTube were created, according to the guidelines obtained from the
interviews and evaluated for the effectiveness by using a pre-test and post-test.
The test results showed that the average scores of both groups increased after
watching the video, indicating that the video tutorial was effective in increasing

knowledge and understanding of the use of the Mastodon platform.

Keywords: video tutorial, consumer insights, user knowledge & understanding,

content marketing, Mastodon

unii

Mastodon Ludedsnueeulaimadonuuulivaamnailsuaznszasgud
(Decentralized) findeadatuninimes (Twitter/X) Bsldunnudeifiutumndsaind Elon
Musk 1ihdeRanis Twitter ludaunanay 2565 wardolnediuundsldliauddyi
uwasosuil (301 widda, 2565 waylne$goeulatl, 2565) windsanil Mastodon 1é¥u
araufisufindundusnlutasasd 2565 Suudlinunedouveunanosulianas

Tueaut 2566 FetinIAs1ERIenIalaNa127LANINNTSA Mastodon Hanugudauly
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nnsldfanu (Nicholas, 2023) 8nita Diaz (2022) léna31 Mastodon asfasldsuen fos
Bendsnesfivzadedadneu (sﬁqnﬁdaéfﬂé’ﬂﬁzmmlﬁlﬁuﬂmmﬁumsmé’mé’a (Belanger,
2023 uay Rochko, 2023)) uaziAflen1i5eus (Video Tutorial) fivnuazutaduvansneu
LAnANsaInTInees (Twitter/X) fianansadenihdodomiiaulaldndaddaTiade
uenNITenU e adianing 4 a1 Mastodon ieuuiules, woundiadunianis
(1 10S wag Android) wazkoUndiatunyaraiianiisnislfnuiliuiousu e
aseanuduaulvigldauld
MAdouaznansinweng 9 uandliiuinnsldimeniaiFoud iudddglu
nsvibgusinaiinlanisldeuvendndiod lnenanisfnyilag Google/Ipsos Connect
Tuansgeisni (2017) wunlunsiseuisnisidndniaeiivng dldgnuiuwilduiusinle
NSSEUSUNEYUNINNINTTEUdilaveNEn i 3 111 (Think with Google, 2018) La
Alevianans How-to li3uanuaulasnniigaainyamnemialouugyy (Moore-Broyles
& Moore-Broyles, 2018) Lazd1u3uv8d Hans van der Meij & Jan van der Meij (2014)
AFsuiisuszninnislddenisizoudaeunsldnurenlduaslunuunszay wuunas
gmaNTEABIaLIALe WazuuuARle nuhiitrsiunidelideuuunanszinenszay
uazirleuazuuimeifissegrafefimnudusalumsinldnunnnigilideuuunszay
Fesoghaien fidesmuiug Mastodon wediffiouazunasdayase  fisluniweg
Uszimnanazn1wing wiluniwilngnuitgileasunisiday nglaniznisldausiu
woUndndulnsdmislofiofiiities uay video tutorial d1m3u Mastodon Tunwlnedis
Wenutuiuadansldnuhureufunesiaszriedume fsamdnguiundn win
#197504191 Mastodon Aewuinnssu uaziilefiansanainnszuiunsvesnssensuuinnssy
(Stages of Innovation Adoption Process) Fahwauelae Hashem wag Tann (2007) Tng
nszvIuMsMIseuuLTnsIUsznauie 5 Junouddy Ao 1) nsnsening/mnug
(Awareness/Knowledge) 2) n15a319viAuAf (Attitude Formation) 3) A1sUsziliuna
(Evaluation) 4) n138au5UUINNTIU (Adoption Stage) wag 5) ﬂ'ﬁiﬁiﬁ’ui’mmﬁmfmaahwia
ilog LLaz/vﬁami‘dﬁLaﬁﬂ’l'iﬂau'%'uufmﬂiimﬁ?uﬂ (Continued Use/Rejection) Tnglugiu
YoIMsas19AuAR LaznsUssiukavzfeesiasunly 4 Useihudaty laun Uselewnily
M3lU91U (Relative Advantage) auaunsalun1slaau (Compatibility) Auadugy
Foulunislaau (Complexibility) haganuaiunsatunisidlaluseuu (Observability) Tu
sy lutuneuresnisseusuuinnssy Ussnoudetuseugosy 2 dunou nan
fie nmsdndula (Decision) warmslduinnssuiuaian (Actual Use) fatiu 9nnnssuiums
fanamil asdtildhnmsesenting uazmsinnug uasenudladeatuuinnssufodu
Haduisusuddgiegiliynnasensuuas/mieufiasuinnssy ndoyauaz gy 4
ffATenuiay Fningnuiteatul fuadulssleniegsiasg 4 AiFesnsliinle
mM35eus eiiumuiuazarundlaredudwieuinisvesnues vidogisesnisieiy
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JIndayaveunannasuwaznginIsuddanvesyldaudedemnsdedenuaaulal
Mastodon uazidulszlesiserldnuiideinissusuainsldau Mastodon 1uasawsn

gUsTasA

1. iiefinwdeyaduilandednvesnislivesmadednuesulati Mastodon

2. Wiefnwunmsmsinialensfeuidmiunsltidomdedsnuesulat
Mastodon

3. lefnwUsravuaveinlonsBusuugyurenuiuazanutilaifeaiu
nslnudeamsdedsemoailar Mastodon

NUNIUITIUNTINLAT N BTN T

wurAauasngufiitietesiunginssuguslnaidedn

HAE15I991NUTEN TechSmith (Bozarth, 2021) Tulautiquieu 2564 ana1iis
afifising 9 RefungAnssunsiunAflenisaeu (instructional) wagdnleiieduaug
(Informational Video) lu 6 Useina (avigouidnt ansivenaundng diuaa twesuil
peawms\ay wazuaunn) Fallansvddred

1. $ovay 83 veafmouuuudiTaveudifuiiomnisaeu (nstructional) was
devnieatuarug (Informational Content) #1u3dle Funnnirdwuaugiiveuidndein
ToRIUNTBLAEN

2. fpounvudmaieuiunialeyssianinefuiifinnmen 34 way 56 un
(59 43%) uaz 10-19 Uil (Fowaz 22) anilan

3. msiinleanunsauiiRnuliie (Fasy to Follow Along) iumspaiidndny
faeivilviguniumialese Jeegiivszanasesas 50

4. mangualdsudeyaiideansudn fuulaildsudeyatimanis uazdvuidnide
viodnloliiaule 1y 3 enaduduusnivinliungasurainle

wurAnuasngufiieatesiuiflenisisous

UNAINTBIUTEN Synthesia (n.d.) labilenuvediflonsiieudinduislevin
silsfiaouismsluusazdunou Jaduselomlunsouivinuslmiviovhaudifaniudy
dou Tuvaziiunanuves Ezell (nd.) seyin FensiBouiifulssinmmilsvesiflons
@ou (instructional videos) sinfiAueseming 2-10 und uasluisnsaouiiiinltues
dufumsaounssuiunmavie i uusihfiestuseu

11338709 Weeks & Putnam Davis (2017) @adusnAdeiferiunsinialons
Fousluviesayn Rerdumsldaurenduasdmiunstumdsdeluriesayn leeiusiena

[
o w v A

wazazUtomsuuene o TumsvinialenisseuslaeiivodAtyaal: (1) Weuunitaau
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uaziFoudie Inegdeinasuiuseduduusnifissyinmsldunilidudeunsieisni
au%suaqééuu (Betty, 2008; Bowles-Terry et al.,, 2010; Kern, 2013 219k Weeks &
Putnam Davis, 2017) uslsiaguiesliuniimnuiSeuite uidesdaauneiiazlsidin
HoyandliarliFunnauinanuasds (2) SirfamnuenvedimlenisFouilsed 1-2 ui
(Bowles-Terry et al.,, 2010; Hess, 2013; Kern, 2013 219h Weeks & Putnam Davis,
2017) uag (3) Todma 1 (cues) niazidss (Reece, 2007; Oud, 2009; Plumb, 2010;
Mestre, 2012; Kern, 2013; Scales et al., 2013; Clossen, 2014; Evans, 2014 813lu Weeks
& Putnam Davis, 2017) TagluunIn 1y gnas, n517n, N1578 WagwuuLdes 19 (dea
ovling, [lmuiewiuiom, iwasdu 5 NIDATUTTUNUUNULELY %qmaﬁammaﬂa@w
LUfagasng 9 vuniee

9338904 Iftikhar, Riaz & Yousaf (2019) s@nwinavesinlonisiBouiuugyy
AanIsawTinwy seYiniatentsiseuivugpuiiunumdAyluniswaunsinesluny
tindne TuvazfienAdeves Teng (2015) Fafnw sz avEnavesinlensiouduugyuse
dniFeutulszoufnuiti 6 ssydilifiemuuandsedneitooddny wifitedreiusey
oA BiiAlensFeusTilsitnfage

wurAnTiEadasiU Mastodon

Mastodon Ludedsnueeulainmadonuuulivamnaiilsuaznszagud
(Decentralized) fifimupdeadafuninme?d (Twitter/X) Feradatulng Eugen Rochko
fimumenlduayiwesilud 2559 Uszneulufevanaidsrnesinnduasdiiums
TnenguynnaviessAnsfiuandaiu uazlinguasmaguadiuansnaiu §lénuausaden
aadyBuudiinesidomisld ade q funsdendliuinsdiua uazannsodeans
wazmouldtutyTuudimnesdu 4 1§ uenandauassuvteadivnediu q 1wdadu
lglFnudomstuidsinesdu 1 ffguassuulddeals unnssnunansesuuusu
@ué (Centralized) 1u Facebook, Twitter (X) #38 Instagram %ﬂ;ﬂ%’ﬂﬂuﬂqﬂﬂua%’mﬁ'ﬁﬁ
Wiolduunudnsiien (Silberling, 2023 wae Mastodon documentation, 2022) ewsis
299 Mastodon 1Jurenduisiasiazlomusesa (free and open source software)
Faulasegnadumanisues Mastodon syingldauanunsold viduu fnwn uaz
AnkUAweNALISAINANUMNIZEN Wag Mastodon ausylegiannnislidusiunnyusy
(Mastodon ¢GmbH, n.d.)

wurAnuaznuieafunsseniuuianssy

a‘im%uLLmﬁmﬁg’qﬁwLauaﬂwmumﬁsuaamﬁsJan%’wifmﬂsiu (Stages of Innova-
tion Adoption Process) #stiiaualag Hashern waz Tann (2007) iundn Tnesanizee
faludunouusnuesnssuiuns namie namsenting/anud anwuieadu Stark (2021)
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lFtugrinssuiunisvesnisuninszanevesuiangsu (Diffusion of Innovation) yaaa
duqaedosdianug wazarundilafeatuuiansalvidu sd wmnfinnsanfenisuns
AszaEveIuTAnTsy (Diffusion of Innovation) awamilae Everett M. Rogers wuinil
yaRaTiaLSULTANTsHBLaTLA 5 Ussav nanfe 1) nauuinns/naudasie (innovators)
2) ﬂfjwﬂ“fﬂl,iﬂﬁ'u (Early Adaptors) 3) nguviualy (Early Majority) 4) naumuasie (Late
Majority) e 5) nauanasfe (Laggards) il nauuinns/naudateindunduiiianug
wazanudladeatuuinnssduroginds edumnefinguduenadienug uazanu
LS?I'fLﬂLﬁ'mﬁ’uuﬁfmﬂsiuﬁ?us]awé"uﬁuaqm (Burbank, 2018)

Frowmil Fesuluogadefasfesadonud waranudlalifntuuduneu
wazadousn q il tieliynnagonsuunnssu lnsrunagns uasmadaisnisengg 39
TunmAteiatuiiflensSouiifuaiesdolunsaiunnug uazanudnlaifeiures
ynadtedsnueeulati Mastodon

Fendun1sideuaziaioilodnld

dmiuis tuneu uaziadosdlefililunisifedmivudagngudmansuas
Inquszandivhiniside Wulummnnd 1 Taedidelivinnaiudeyauazyhmsisessming
WauTuIAY 2566 DufaumwIY 2567

. ngadanung 10 518
ngadanune 10 518

.. . wazngumuneiindrend
(ToyatgadnuazuuInnanisi

(3nAu§ aAnudila)
video tutorial)

Google Forms

A1auduwalyad 1 (Pre-test 10 48)

o a sl
+ SUTUIRlEENE1TE 2 S19N13

1 Ju%sl Video Tutorial

AR AU wlYAT 2

Google Forms
(Post-test 10 ¥8)

;

. WigueungwuuYeINg
3 @ L4 a v !
USRI HUYAT 3 nadeu 2 Asuiietanu}

AEla

Suwy Video Tutorial

[

a aq o a av J [ sal o a
AN 1: ’Jﬁﬂ’]i@’]Luu’Jﬁ]EJﬁ]’]ﬂJﬂEj@JUijﬂEJLLﬁZ’J@Q‘UiSﬁQﬁVWI’m’]i’J 3]

Ingdmsunsifiuteyaddnuazuuimidlunisvinitlensdeus livihnisdunivel
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nqudvang 10 selaeludiifieny 18-30 ¥ Mingldvomnsdodinusaulativinmes

'
=

(Twitter/X) uslshaglddesmadedsauoaulatl Mastodon wreu vl [Hunisduntwal

yslnsdwidemanuduntval 3 g0 Faudsoonudal:
dunwaindedl 1 Ineldfmouduniuaiyed 1 Feastuasunudeyaieaty
mslfouumantiesuvinmes (Twitter/x) losannidudeamnsdedenuesulay
ydnidmnuAdeAdstU Mastodon Litelilsdeyaidsdnvesnslivemisde
dapweaulay] Mastodon ndtanduasliinguimanesurilefimeund du
A51500% 2 19NNV TEY LNESARUA (2566) Way Saltyman Ch. (2566)
WieasuaufauamsunsiiiflonsSeusdmiumsldauromadedsay
aaulay Mastodon

dunwalasan 2 lagldnudunivalyai 2 Maeuaufauuimanaysiuy
lunsviniAlenisiseus fremnIuinIzaninsdunvalnsausnielila
JayanHAninlensiieuininalAssiunuaufeIn svesnguinvng

¥
a = ¥

dunwalasan 3 nasnbinguidmunesurinleinaaduns tngldrmay
dunvalyai 3 aeunumnudniululadesing 9 Nidelaldeanuuuisle
N3SgU3Y ANUevediile wazsULuunsiLaueveiile

n¥ntulideashnmieseideyadeiBnrinsgidenmnin (Qualitative
Analysis) BaAdeldvhnsieseiiedunoudsdl (1) sruasutorumnglidunwally
Aanuduneniudarteigidslfanadlulu Google Forms dushvesiidevaizdunual
deliiunmuvestoya 2) dnduladendouarUssiuiiidoiiuind Aayiigalunis
WAR video tutorial ASsENMIBILasUter sy (3) arnaeutenunenidsaiiy
Wveslvduaualusiasmeielvilmugniewestoya waz (@) dnauslunuidedy
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Abstract

This research aimed to 1) develop the digital content set for promoting
KMUTT Library on an online platform, 2) evaluate the quality of the developed
digital content, 3) assess the perception of the sample group toward the developed
digital content, and 4) evaluate the satisfaction of the sample group with the digital
content set for promoting the KMUTT Library on an online platform. The research
tools included 1) the developed digital content set for promoting the KMUTT Library
on an online platform, 2) a quality assessment form of the digital content set de-
veloped, 3) a perception evaluation form for the sample group, and 4) a satisfaction
evaluation form for the sample group. The sample group consisted of followers of
the Instagram account kmuttlibrary, selected through accidental random sampling.
The participants included 50 followers who had previously viewed the developed
digital content set and were willing to respond to the questionnaire. The data were
gathered in the first semester of the 2024 academic year. The development results
included the design and creation of 6 sets of infographic posters and 4 short video
clips. Subsequently, these materials were submitted to experts for quality evalua-
tion. The assessment results indicated that the content quality was rated at a very
good level ( X =4.80, S.D. = 0.46) while the media presentation quality also received
a very good rating (X =461, S.D. = 0.49). Additionally, the sample group’s
perception was rated at the highest level (X = 4.75, S.D. = 0.55), and their satis-
faction achieved the highest rating as well ( X = 4.85, S.D. = 0.36). Therefore, the
developed digital content set for promoting the KMUTT Library on an online platform

was suitable for practical implementation.
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mssusmdeyadu 2 szer Taszesdl 1 nmslwadlaain Video Content WUy Behind
the scene Tagvinssaurudoyaidunat 2 Wou uazszosi 2 mslwadlawanldnisi
lawaun Video Content 2 wuu @8 Behind the scene wa Real time wW3guiiteuiu lag
yhnmssusadoyaliuna 1 dou namsidedlmiiuinnsld Video Content g
aufuilomuessuansavilinguidmnefiansiduiufumuunudduiu tae
ansdom ity viral vudeleduaife uauiny “Whale” fifimsidndsldzean 14,859
A NITHARIHAZIER 25,304 AU

Mneamsise uuihliudsvinisnstersudamidemds vemnszuiums
yhaususnsnanluaudeuiiRnduandusauiissaiieldlunisvi Content ﬂ%gwiae]
1V wazAnwunanvlesudug wiesesfunguidmneiivarnuaisannninis

AdARY: Video Content, Facebook, M3idiusiy, nislawanesulal, Us¥mueagu
8159 , Behind the scene , Real time ,Viral

Abstract

Two research objectives are pursued in this study on “Building brand aware-
ness and engagement with video content on Facebook pages”: 1) Research how to
use short videos to communicate on Facebook in order to increase brand awareness
for the balloon art company; 2) Create content for the balloon art company’s
Artinflate Facebook page that shows behind-the-scenes work; and 3) Determine
which real-time and behind-the-scenes videos produce the best results by tracking
the results on the balloon art company’s Facebook page. The study employs the
Experimental Research Method and measures the effectiveness of the video content
campaign behind the scenes of Balloon Art Company before it begins. This is done
by using Engaged and the number of followers on the Facebook page as indicators
of the campaign’s success in increasing brand recognition and awareness as well as
viewer engagement on the Facebook platform. The data collection process is
divided into two phases: Stage 1 involves posting behind-the-scenes video content
ads and gathering data for two months. Stage 2 involves posting two different kinds
of video content ads—behind-the-scenes and real-time—and comparing them. The
data collection period was one month. According to the study’s findings, employing
video content that is relevant to the event’s theme can boost target audience
engagement with the business, particularly when it comes to social media viral
content. With 14,859 persons reached and 25,304 impressions, the “Whale”

campaign got the highest reach and impressions.
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To leverage the research findings for future content development, the
company should start filming behind-the-scenes footage of the entire production
process, from the day of the event until it is installed in the actual location. Other
platforms should be investigated as well in order to satisfy a wider variety of target

audiences.

Keywords: Video Content, Facebook, Engagement, Online Advertising , Balloon Art

Company , Behind the scene , Real time ,Viral
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(Video Ads) sinaefigaidnuazdiinwinlearlfifieidfessniedomstoyaieatu
dufonsuins JshelviguuitilanaziFeudiiufnieiudsignlavanaiiang
aulannidle fhagldnsinsaidomuasnmilmegaiiieFensesaualavesdFum
vulaneeulau flavanaunsaindseansnimeues Video Ads (awaniale) :9nn1sann 1y
st maud manalad wegnsldneuaTuAaiuiieusularUSuAB o
Tawanlusuarialedusuuuunslavanifauamnsalunisaiunnadilouasusyii
Talugfuasenwdssuaznaindeulmlugatiagtuiuifendeiflessulaviduduiy
wnmsfmuadmnevesnsaiudelavanuuunanwesy Facebook fosn1sasnenis
u3 (Brand Awareness) Page Facebook 483u38v BalloonArt Tneiidormuaded (Dite
s ugRenaiing mngendiuugRamufuedistios 50% (2) ielinfsngudfn
malnie Alaiddnmamatnvesu3on Balloon Art anrieu

2. Uszvnsaznguiiegng

mMsieLdmeansineanusunguiifnmuuudemis Facebook Tutsimale 1y
AN Generation X 439918 38-53 U WAy Generation Y ¥3301g 21-37 U flesanifu
Generation Al4deluiTuauniian
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3 1n70sileildlunside

sdumstuszuulaan (Facebook Ads) Tasthmsmanaidaiiemn (Content
Marketing) ailddidiuny Wuedesdloaadonifofunanuiimiddassomionngs
fianuil ndhaandidvun 30 Yu Fafesnmamauiifledemdimahauazann
a51985191135U5uUTUA (Brand Awareness) law3ali lnedeanisinnaannisiiviusy
ToyadwIuNsiie (Impression) N15ildIusIu (Engagement) uaziana KPIs 31u7u
fanalyalung MiAnturisszesnm 60 Sulusswhensduiunis Campaign Teya
Behinamesmstiduimtarmsiuinsueaiiuvedavandeseulaveuna Artinflate
fin1suaninsdnda (Reach) wazeananisueiu (View) vatusarnisinawauiayiildine
ung in3esdlofldlunisiinsgsinaziiusiusiudeyald Facebook Ads Manager
Sousvansnavesnsvilavan Tneflupudasionan 6 waniUy wuu Behind the scene
(1) wpnweydl 1 Thai Pavilion Inflatable demiAefunuiauazing (2) wasUeyf 2
wAsUgy Whale waeun1soaniuvueaguIawindniilomianiseanuuusiniby
(3) unsiUayil 3uauiny Whale nasumssenuuuteaguiwauindnidomdsnuins
(4) wpneydl 4wy MANIAC LﬁuﬁﬂwﬁwamuqmﬁwmEJLW%&?JSUEN BalloonART 7130
LARIUUABULASAAaUUNIME 91UUDRUUILISY 8 1 (5) uAsiUyil 5 uesaytes
Sleeping lf‘f]utmuLﬂwﬁgﬂdwawam%ﬁiaﬂaumuﬁtﬂu 2 LUUAD Real time Wa Behind the
scenes asummagln BalloonArt WukaunIsARaLaUiusznineusem vaagu 81w
fu AaTiugnuss Ins uay (6) uAsay?l 6 uAsLay The Melody of Flower Huuaiay
¥afl 2 fignanevenddlersumuiidy 2 wuUfe Real time uay Behind the scenes
asuumawledn BalloonArt  Lunanuiinisiinueagueniv imdsnings 1adn-19
TneAleviavmamaiinuldvhnstuinlinnauwdniundndensanuibunssuauude
Tdsaifiovunmenendedlinguidhmane sy

4.n1siusausandoya

mauTuTindeualudiuveinisiug (Awareness) Nsupaiiu wagn1siidinsiu
(Engagement) Tunmsnalading iiefinwinisinisnanesuladuuunanilesy Facebook
Tmnzaufungudminefidesnsliiiussansamedisgsiian lastindeyaainsens
ammuﬁtﬁwﬁummamauﬁ%L’%'mmmﬂﬁyimwm’] Video Content

5.1M1931ATedayan1sIY

Tudumslinsideyavesnuifediiumauisuiisuteyaildaniedosdens
lawandunedn (Facebook Ads) Wiguiigun1sidndia (Impression) n1sdIusiu
(Engagement) ﬂﬁzﬂauiﬂéhEJ%umm?iﬁgﬂLLUULﬁamﬂaummﬁ Short Video (Hoemdinis
yhanauisnmsadeaniufiade svezaan 30 3 - 1 it eethdeyauiasiginnmsld
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Joyatomrualunsinsenideya fie (1) Tasgvideyadly Wi o1g e Useiansly
U AnEadla w89 (2) ArseRteyananis Wy S1easBenradiants MInainfiagly
wseluslnun 8% (3) Wpsiendeyadszwing wu Ussansluvinaldndlfes viednin

wumiuiednseina uar (4) IinTendeyalszanamsldnu wu Jnnuvesldaun
TgUsgdn Swaumsina nsues

d3UNaN15338

PNMTIATIENTRaNUIINISY Video Content UKUU Short Video Content
UuuaaWesu Facebook Y8 Artinflate vesuisusagu 913w Freifiunssuiuay
nsfidusiuveanguifinnuldednedusyansnim Tnoasunaldad:

1. MsldpaunuAzUluy Short Video:

« Behind the scene TupMuMTLIIET NSUARING IIWIUNITATN kAT UIULARNIY
vensnagnle wesyldnadndunniian fo wauy « Whale ” fadudniomanis
ﬁwqwu%umaumsaaﬂLLUUﬁmLﬁuﬁaawwuaaqu1%’§ULLUUﬁ1Laua Short Video Content lag
vlawanuu Feed vasumaniasa Facebook Fuluplamandifinisfiakenuds 3 vhafe
Wunsatuindn Wunsanseaw 2 uasdunsagiin Yevenldigaulvimualananud
wenuiesluanuiiansisae Saninanuhalaudlivsuiainiluvemanu wide
Iga Video Content fifinsuasuuunaslasuseulaiiuwiliuaualdsunsaulaunn
fian wanidlefinssduiagelingutimneaulafiednlnaiiiuus

« wANtdey “Whale” Whale waa1ung
9ONLUUUBARUNWILNAINY AiTA eI
14 wes Agniludauanslyinanslas 4
Wumsa 3 @ Téud 1unsatundn Wunda
WIZIIM 2 UBLEUNSANIAn wANWI LU
poniu 2 uengy whgusnandudes
Mé’a%gumauiumﬁaaﬂLLUUﬁwaanm Te0)
My IneEuduuauayTud 11 wweu
2667 LLazﬁmum?:uqm 18 Lw18U 2667

ESTIN2

BalloonART

N Ay “ Whale ” 9isn: Facebook tna

Artinflate . @UAUAIN https://www.face-

book.com/artinflate/

uadnien ol
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Pnamuanlalavan Tngldnisesnuuupsunudinuiale fiddenueduiauy
Ina Tngvinlawanluguuuu Video Ads uumiin Feed vasunanvlesu Facebook W1un1g
14 Facebook Ads Manager lngidoninguszasdlunislavandunisadnanisiuduazand)
wususfuszoznaiaun 7 u SulSudunaundaTud 11 wweu 2667 LAZFMUARY
an 18 wweu 2667 laedenngudmnedunamsuazinands 81a5ening 20-35 U
sguUnansIMImIuATY farwaulafeaiuau Event gnlis vesussmniufivey

M15199 1 wansnanslawanuauly “ Whale”

JLYLIIAN UIURY QRS NSWERING | Uy UsENATNS
() (Um) (Reach) (Imps.) (Um)
7 1,399.52 14,859 25,304 4.40

ASIIWUENULNAANBSY Facebook A8k Video Content lagddanlny

asuneUszneululng Tnowauwayil 1 “ Thai Pavilion Inflatable ” @nadwseenun feil
annsoddngutimangld 14,859 au finsuanssas iy 25,304 ada Sfuyuronadns
4.40 Uum

. Real Time  Tugun1sdnds nsuanina
Sunugeansinmavidenagnla uasiad
Igkadndunniigatios Sleeping itunaanunis

ARaLAUNUTENINUTENUBAQU 27157 AU

AatuAnss Ins tner1un1shuzinaInme
Wunsa Midugniweamsuisnusagu e1iw
Tmasuesnuss Mduuuy 20 Tdy
WUy 3D fazasiinusieenuuugiitin lng

whugyiaguuadu 2 Aeumusiae Real time

awaulgy 1ee “Sleeping” uA:

way Behind the scenes fiasnsouiu Sauans
ﬁqm THE MUTUAL FRIENDS "'iuﬁ 7 ey U
~ 8 wun1AY 2567 Mdunia a

Facebook LW Artinflate . &uAuaIn
https://www.facebook.com/artin-
flate/

ngunmdunanilglavansuuuu Behind the scenes uumatedn Balloon-
At Tngnnslémseenuuuneumudiiuinle Aidenmedunsuulng Inevilewanlusy
WUU Video Ads uumnti1 Feed vasunanasu Facebook W1un1sty Facebook Ads
Manager lneideningussasalunislavandunisadianisiuiuazanduusuiussey
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namiaNe 7 U JuiisuauwauleTun 24 denau

M15199 2 danananIslauauauyyadl 1 ¢

JLYLIIAN UIURY QRPRThK NSWEARING | UyURENATNS
(Tu) (umn) (Reach) (Imps.) (um)
7 1,399.18 4,232 8,474 9.09

nslawaiusnanasy Facebook saensld Video Content Wuu Behind the
scenes lagilvanuesulgusynaululng Immmmﬂzyfqmﬁ 1 “Sleeping” lanadnsoon
11 fetl ansnsoddanguidhvengld 4,232 au fmsuanswadiuau 8,474 ady Tfuyuste
HAAWS 9.09 U

2.11514 Facebook Ads:

- mlilavauu Facebook Ads iiunadiiswesnguthldinniulasiamzngy
;:JammmimﬁLﬁuL%’mﬂuLm

« lawau13Ulluy Short Video Content dgan Engagement Wisgusnnninreud
rfimsviuasiayogadiuldda n1sudhds (impression) Windwanda 106.1K% nsaeuld
fuidewmiiiudiuanniiy 104.2K9% ;:Iamiamu%’ammLﬁwﬁummau 100% HagN1IAAMAIL
WiTuanniiiu 100%

AN 97 3 WAAIHNANSYINIABUN UL Artinflate ’uwwannasy Facebook Seaziianty
MaNuTIUTINdeRafuaiui 3 wwiey - 9 Ngun1AN 2667

(EURTLY Thai Pavilion Inflatable

JLHELIAN "S'uﬁ 3-10 .8 2667 CPC 7.53
n13441819 (Reach) 7,601 CPM  184.18
AISUERIHS (Imps.) 12,562 CTR  0.024
UIUNTHARL-9nla 186

(CEURTLY Whale

FLHLLIAN "S'uﬁ 11 - 18 1.8, 2667 CPC 440
n13441819 (Reach) 14,859 CPM  94.21
ANSWEAING (Imps.) 25,304 CTR  0.021

UIUMIFARL-gIla 318
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wauLUgy Whale

J¥8zLIaN 22 - 29 .8, 2667 CPC  5.05
N1349184 (Reach) 9,416 CPM  148.68
Askanang (Imps.) 13,607 CTR  0.029

uuMsian-gnla 277

ALy MANIAC

JE8Ea0 2 - 9 N.A. 2667 CPC 833
N1949184 (Reach) 7,744 CPM  180.78
ANSWEAING (Imps.) 10,155 CTR  0.021

FIUIUNTANNIN-NLD 168

AN3197 4 UanamsiUSeuiieugensfnnuvison1snagnla uazeaan1sinfi nasuLailey

”»

7i 1 veq “Sleeping”

Real Time Behind the scenes
maﬁ@m’mﬁaﬂﬂgﬂ% 201 154
A5L004 6,334 4,232

ANT197 5 uanam sl uiieugensfnnuvzon1snagnia uazeean1sinf nasuwaily
71 2 “ The melody of Flower

Real Time Behind the scenes
maﬁ@m’mﬁaﬂﬂgﬂ% 126 137
A5L004 5,264 9,999

3. N15AsUUsEINlIwN:
« 1,400 UW/AUANY 5709UUSEUIUNIUA 11,200 U LAEIUNTOLALEDAUIE TS S
nMsEuLaNg? 1 Uszuna 77,029.00 v glidiiuitnisasmulunisiineennisius
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WaENN AU WAULRAMUANAT
15197 6 JULUUNS@RkALLUgY (Campaign) Content kU Real Time d1miuuy Face-
book Ingldaudszanauaznguidmvuneiie i

UUTEN 1,400 Uw/dUan

ShUIUUsEIAUT VLA 2,800 U

syezalunsbaailyy meﬂz:yﬁl Jul 24 - 31 Aswan 2567
waalgyfi2 Jufl 7 - 14 fueney 2567

Tawndu Uszwelng

nau g VA 81g 18-65 U

15197 7 JUkUUNISEEnuANLgy (Campaign) Content WUy Behind the scenes @13y
uu Facebook Ingldeuuszanamagdnaudmneideniu

uUTENIa 1,400 vw/dUan

ShUIUUsEINQUT A 2,800 U

syezalunsbauailyy meﬂz:yﬁl Jul 24 - 31 Asweu 2567

walayfiz Sufl 7 - 14 fueneu 2567

Tawndu Uszwelng

nau g ynnA 81g 18-65 U
et w2 sonm
¢ daymidean 8 6

maigfiauY Facebook 301anianad 81.8% ludnarfidan

i maldnuibiion

'.'k A AN
VAJA\J_/‘I‘__JJ RV AAYY W‘J UNA NS /

58 1

4 B18% 1 93.3%
dRnRBHMN1IAIIEAYI LT
0 0

- 0% 4 100%

A 1 Jeyallieinvadna Artinflate neuiaiiunsviuauiUey
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01:40 . 2088, F 06% I

3 &

¢ PDNAITNGN B 6

mahisuy Facebook sasaniingy 106079% lugrnmiiden

¥ ¥ v oA
N ﬂ"lﬂlln'l}ﬂl.ll\.ll]“"l

N T e i ” sl W e WY
30.8K 1.0K
T 106.1K% * 104.2K%

dRARDHUNTIREB A NIRRT

el T Lt W e W
5 914

T 100% T 100%

M9 2 Toyallednuauna Artinflate Aoundiunsviuaugyluudy 4 upasy

PN 1 uag 2 awmiuladninneunasndwauadinisuasuwUamdaauly
AIUTBINITLIDY (impression) NAUAINAN 106.1K% , N15naulafullloniinduain
\AiYl 104.2K%, HAnsas1utonnUiuTUINGL 100% Uazn1sAAMULRNTLINGL 100%

a11AY8IN15IY

1. ANuvaINaNeYeInguiiee1: mﬁ%’ﬂm%&iﬁumjuLﬂ’mmaﬂfjm:{ammm
UUTRIMNA Facebook Tulszimelney ang 18-65 U Fsenadrinrmanusalunisnaasd
wadnslunguitmneegdus

2. swpzialumsiinnesinadng: svorlunsdiiunsideiidu envdmanseny
birumaInviaieued Content linauauassiannngutmung

3. nansEnuNTaTuNIeUaN: NAMUVBDIUTENUAALYIAAIUEINILUARATY
Juogfumamaluuiasdiaranudoinisvesgné Tversdmaliliiannsotmanuina
$79 Content wu Video lsivaliles

4. pyiavannvianevesLiienn Content: Video Content ithiauenasuiiuduna
sufilinguidmnemieuedluaniunisaiaie wimsfnuadsilildaseunqusuuuy

Video Content ynguiuy Fve1agyihlnldannsadifsngudmngunengy

2AUs8NANTIVY
nsaduasfneumuiRlovadutudunagniiidsyaninalunisaidliian
manseviing uazmssudlunusudinntu Tngdsfnanimsonssdulinoumudlisy
arwionvuuwanvlesuludeaiiie a1naAdeves Smith wag Johnson (2022) wudied
aulad  eoumuiiRlovuaduannsnadansiuiluusudldlugnamnssurats
gRAmNTIY wenINTuAeuMUTMRloTAdu AN sRuN s ANy sudlduinn
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Youaz 50 WeiUFsuiiisuiunmsnmils vidensnanfussasns dmsunsairensiidu
sulupoumudiflovuedululadeaiiie Martinez uaz Gupta (2021) uansdoyafiun
aulad nsliirlevwaduaunsavilfiAanad-dauuvesuninlfinnniiesas 135 3l
Wieuidleuiumsidnmion 91U wasilhiangenlar, weiuavaeuaudiiiuinniuse
Tuvausil Brown uay Lee (2023) Tuansfagaiiudt roumusiiflovundulsifiosusdis
manseuiing adransuivssuusudiniy ufinsen Conversion Trigedufsfasay 20

MnuamIfenu wsdyiifiyalavanimun 2 ga 4wy dessasioduaunis
s msfldusudulnauazSuaunsiamasenisgalafiuanseiulumusuuuuves
Hanuitanulanguidminegessnuruesumuduuule usdrwiunsidtdedlusydiu
laidefu aenndesiuunALves STEPS ACADEMY fiynfiensifiuuszavsnmlsiiuneu
wusuilanledeaiifiesonisvi Real time Marketing 11ilagtuAnmsiasuutasnid
funsvhmanan evndnasiesdmanlitudeaniunisal Sufenisvhmanainuuy
Real time 21N318471UV8Y Monetate uaz eConsultancy Midoyan1unIsnaInway
noulidy AT 1zHiN1TiiNanaa Real time aunsaliiy Conversion Rate g4fia 60
Wefldud nsviinisman Real time finsndosindulaasiioviluszesiisinia Yaamm
fomngadlumsireumuidanafireunudgndeasesntu anusngauiomaou
wiusiifesiliiduans dosfilifedlinsenuanuidnesdu sULuunsii Real time
ADULUALIAIN ALY Live event photo Keyword # Hashtag Live Steaming Short
cut video 18

n199h Real time Aauwud [HunstiiemiAsafuaniunsaltagtu uwild
fagiintuiunginssuveanduuilnalurasdu viemafianszuaiiulhisuudelndea
nagvsuuuiiazteluusuiviossdnsaiematidausautungudmanewasRnmaléy
nszuarety Vil uusuduiesAnsdumiug (“sUnuumes Real-Time Content fums
afunoumuATnzanlyifuLUTW”, 2567) UMUUAmegdaviitiUszgndlife Real
time 910 Event Marketing #l{Usslowiia1neu Event imnauiduoagu endv leusin
naunuAeudUfuesgnd Srulunanuiignyeieuudeledeanumaniatug gy
/94 Sleeping Muasuiindunauvesgas 81 s Aauiifiteidesanuaiiunin Exhi
bition MIU3EMURagU 813 Sedenuanutuiifldreauatiuanss Ins imiauslugy
LWUU Video Content 14 2 JULUU Real time Wag Behind the scenes mU@'ﬁJuLﬁaLU%EJU
feufuiomireumudnuulamnzaufiazianldiumaismnnian §idels
NaANEN1TIABUMUALUY Behind the scenes Aldiuuimg Artinflate fildnaneuiuiiu
e 19RNUTUTHULINAG BalloonArt imandnvesusEnatugiuiuAsunUALUY Real time
Imawaé’wéﬁaammmﬂmmﬁ 1 189 Sleeping JULUUABUIMNUALUY Real time Hlgan
Engagement Wazgangnnamiagennagnlafiunnnitneumusiiuy Behind the scenes
LLoﬁLﬁameﬂcgsqmﬁ 2 The melody of Flower §UkuuAuINuALUY Behind the scenes
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ndvilan Engagement kazganRRANRINYI0EANAYNLATININNIIABUNUAKUY Real time

Yo o

HanvinAasulainguuuunanuiwandeiudvhvreumudwiwuulinaawsnuansineiu

Y

WszaztusIAIsientdreumudliingauiullenulinsaingudiming

URIGIGITTE

Farauauuzitanisiluuiuldunuisn Balloon Art

1. unnglavandidesnsaiunsiviuususasidinfnguitvine ievnlug
nssosaaeluewien K1un1sld Short Video Content Hufiohiiamsfidtuiesan
rounthiigsldiner Content lnquumasziiunsnanauuy Word of mouth nan

2. lufumsadiassdidommsioaiusdaluasumuiiilevuadulae
Whugfnures wususliinntulagld Visualization Wumsienisesdidndey

3. Uuuuilflureumudiflevuadudmiuuusudueaguerimaistuluiins
Tifponuuusunesuiadutoyady 9 wWelidlanszuiunimdnuasUsznauanly
Faaunndeiu elududfteasuusudliienudideonaraienissudiunguidhvane
Fiuanniy

a. 14ﬂﬂ%u’qﬁﬁmiﬁuiﬂil,aﬂiﬁﬁéfaqﬁwLﬁumﬁd'mﬁﬁ”'qLwimwvﬁyawﬁq (Behind the
scenes) ToINTEUIUNMIURIUANTHAR AU TuRiRedsnunandluaniufiaiafield
Tunsvi Content adste « 14

5. wasanmsaulusiardesiinleandaioninlusaalamangiunsumnuinte
wuula Wielinadnsoenuniiuszavsanmanndign

6. lumuiirladomdnisudn Tuduidulsinediu aldviliguddnindu
aflou auftogiruludunounisinds wietunoundniia q 1wy nmaviliueaguamiloud
Fna3e9 wndeulmlaseq Tuilduneusdrals

7. madentunuiifulyinadlumaduneunufiflorundy Tnegususa
femasaudulvglutisnantiug hroumudsuuuuihdsoglunssuaduiinadaitevils
Anensanlasniy

FarauauurdmiunsAnenilonisidedmdunisdesanarnnisiuauidey
Tawaniiintuasell fivedeluil

1. siinsfnwunasosudu wu Tiktok 13e Instagram LiiaiUSeuiilounadns
TunasefuseulafleffnadnsinniwieddeAunnsnaiuegidls ludmves Content
fidenliluneuivgersaziinumanvaneioiiuussfsganguitmaneifisida

2. M3l Content Short Video lunsdeansluganguitivane foinszaunadia
Juethed uisheszeznaiveaulgiites wasaue1Ive Video fitazifiuainueny
Tuewanidlouvsudfuiiidnuazansivesfuilan vsudemlneniniunsdunvel
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winanlunsiiny agdsadeamnssiilalindudmnesuideudilaiinieuiom
Tdlafuneandeavemaiuyniu

3, psiinisldia3esiiodu 9 (Analytic Tools) LieTniansiidrusau Wy Engage-
ment Metric fiflufid ingpuiidanuanseufniiu nisues Content vasina manelad
wionedluduansmusdn uas Click-Throughs viilianunsauiudeyainusazuauiUyngy
WmanedAnosils idsnslavanueuaiinndoadiodn dnadwdumusuiaunden
Content Aifungutimunelunnaga Wsndeinunntu dilifioaunsafnyanudy
youvoangumneiwaeiu Content wuulafiddadulita dwalidevn Content
AnuLUanlnimumsuanaon ®sen13kd Facebook Inspect 111591 Facebook Ads L
aradndlailu vieUsuillunadnslsignsies firiesile Facebook Inspect axtsUszidiy
Ié"jﬂwmwﬁﬂdaalﬂafuﬁwmulé’au%aizwmﬁLmuL“Ufg%’uagjﬁ{lfgmiswjNmaaﬂivﬁa
13i Short Video whaulanaziianissuiuazandnuusug sevonluimunganglaaiuil

G

mMyAseinaIdeluaildlRiutsmnud ety Video Content 1W1an
rglinguifnmuluma Facebook Suiwazildrusiunmelumasiunisuys nsiused
aurtusTnaveumadewaliifunguimsnglmitunaelume Fevilidomiaungiuuy
Content Wingauduiunuiifesnisdofanguimneiivarnvasinnninuiy

UIFTUIUNA

4
%
[

'
o v A

doyaa1gnves Nielsen uanaliiiurinisansuasidnamduiuiulueds usiiuuy
Fudugininsesulavauasauuves1gls. (2567). Fufuan https://www.
nielsen.com/th/news-center/2023/streaming-and-digital-on-the-rise-in-asia/

Infng sysunnsaiand. (2561). vludedlneded e’ woe. AUAURIN httpsy//www.
chula.ac.th/cuinside/14539/

wrsnuualidelneT 2567 susameaindyns §uims Sungouwes uasdouiami.
(2567). @UAuaIN https://www.infoquest.co.th/2024/367129

msuAlayal) Behind The Scenes ... ABIUNANAAIYIIDY YIgYeN. (2561). EUAUAN
https://marketeeronline.co/archives/19714

ayUdoyaiinasF DIGITAL 2023 THAILAND 990 We Are Social uag Meltwater. (2566).
dUAUAN https://www.insightera.co.th/digital-2023-thailand/
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Usednl nsinidnved gnlie. (2561). EUAUANN https://galaxy-7.net/%E0%B8%IBIED
%B8%A3%E0%B8%B0%

InlnSasisng ibunsaiias 2024 vaug lWseavuasAin1ygnaas. (2567). dufuann https/
travel.kapook.com/view275704.html

gﬂw”wﬁﬁalwyf/ 2564-2565. (2565). @UAUAN https://techsauce.co/pr-news/infoquest-
thailand-media-landscape-20224

q A%nﬁﬂm’ﬁ@mﬁaofn'au% Real-Time Content. (2566). @uAuan https://creativetalk
conference.com/4-checklists-for-real-time-content/

9 lawdisTun15a3579 Brand Awareness ligsAaidnluiislulagulng. (2564). Auduan
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Abstract

This research aimed to 1) develop a series of video content using storytelling
techniques to promote KMUTT BOOK STORE on the TikTok platform, 2) evaluate
the quality of the developed video content, 3) assess the perception of the sample
group, and 4) evaluate the satisfaction of the sample group with the video content
using storytelling techniques to promote KMUTT BOOK STORE on TikTok. The
research tools included 1) a series of video content using storytelling techniques
to promote KMUTT BOOK STORE on the TikTok platform, 2) a quality assessment
form focusing on content and presentation aspects, 3) a perception evaluation form
for the sample group, and 4) a satisfaction evaluation form for the sample group.
The sample group in this study consisted of 50 followers of the KMUTT BOOK STORE
TikTok platform. Participants were selected through accidental sampling from
followers who had viewed the developed video content series and were willing to
complete the questionnaire. The design and development process resulted in a
total of four video content pieces. The developed media were subsequently
evaluated by experts for quality assessment. The evaluation results indicated that
the content quality was rated at a very good level (X = 4.80, S.D. = 0.41). The
quality of media presentation was rated at a good level ( X = 4.42, S.D. = 0.55). The
perception of the sample group was assessed at the highest ( X = 4.81, S.D. = 0.48),
while the satisfaction of the sample group was also rated at the highest (X = 4.83,
S.D. = 0.42). Therefore, the developed video content series could be practically

applied.
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Sonia and Masha and Spike” iasn3fedaiuszaunsaliaunisuansll

o § Yya v = a 2 o =~

wnwevhlvigideuszaulymilunisuans 2 1589 fis 1) nsiludazavise
NSINEIUNUIMYBIMIAZAT Uag 2.) N1508AUAINNABINITYRIMALAT lnedl
MounuAdeh fideazaunsaimuvinvensuanasesnaduiazasiasy
n1sedivanufeInIsvesilarasveslnuanslunIsuansuNaATINE 09
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*Dramatic Arts Faculty of Arts, Chulalongkorn University
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a VY

“Vanya and Sonia and Masha and Spike” laagaslstng %ﬂiquu%’a%uu@ﬁalﬁﬁuﬂ%
ydoya wuidn ngud vesinnisazasnzfuanildiizounnmanisunisuanives
angasUS i Malvdaumsazas AusdNYIAMEns INaINIINMIINeNdY Tnesa
Joduiivgu vesnddelinnsduiarasuaznmsegiunnusieanisvesiiazas “ugn”
wtelinevesiiseluguzinuansaninsoneuaussoonuliogadusssuyi el
nszvIumssLinnATeudeonduiinun 4 nsruaunis fe 1) msvhawdiesesiun
avAsLaiIarAs 2.) NsEUIuMsEndounIsHand 3.) FaessasiaIMviniuteuiukand
ua 4. P5EEEaINTLANILATRE N1 TWAnI uenn i felieTesdefllflunituiie
Jssidiunanside 2 wuudal Ao 1) wwusuiiniflemsteunisuanwazmsdaung §ide
¥imsantiufinduugthangifundimstindouynas nieufstufinnwinlonsudag
HndauunsyisiuduiininlesouTuuantass wag 2.) N15UseiluNaINNITHAAIDSIVRIY
szoyvdamsuans JeideladnhuuuasunuangSusunsuanasiuuzianginf
wazAzfivinumdndumauans namsidoadsinui maduiazasuazmsagiuay
Foamsvasfiazasiuioaiuannindlafazasiaonisiinuansiosdauidniindn
wuuitazas wieurnstseswmuiedediuiligturny (Moment) avanunsagasly
fidpannsadeansmsuansdneveaunum wavanansane UausIUsuABLIENsLAnS
fffAnanvaeniouiswansuaniunisafluninldogumnzan T3l wake
yquf wedansuanesiimynisuansdedeis 3 viwde 1) usurledn ludes
2) eousanufiu anfaamead uas 3) 3 ansiadin faudiis 3 viwasindnmams
wansfiwnnenatuussis 3 fwanedeatufeifes nnstaliinuaniaaanunisuans
faussuariiBintlnglditnsdndiensuauasdoulsmeinssuvesiazaseddngs

Tunanuesual ANAR WazngRnIsu Lieas e N LedalunIIans

Ardndey : naudiagas , Msegiiuanudeinisvediagns , MIteneaunumimazas,
NSuEnIANITazdTIng | wsuvlesa ludiues , Aouuanudy anlaanan , § ans
adsn

Abstract

This research article explores the process of solving the problems of being
a characterization and being on a character’s objective : A case study of the char-
acter “Masha” in the play Vanya and Sonia and Masha and Spike (2012) by Chris-
topher Durang. The objectives are to practice and develop the actor’s skills in
characterization and living the character’s needs, and to discover approaches to
resolving these the problems of being a characterization and being on a character’s

objective of the character “Masha.” Due to the researcher’s limited acting experi-
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ence, they encountered two primary challenges 1.) the problems of being a char-
acterization or getting into the character and 2.) being on a character’s objective
with the research question focuses on how the researcher can enhance their skills
in characterization and being on a character’s objective when performing in the
play Vanya and Sonia and Masha and Spike. The study involves reviewing the
theories and methods of Western theater practitioners learned in the Master’s
program at the Department of Dramatic Arts, Faculty of Arts, Chulalongkorn Univer-
sity. The proposition suggests that understanding and the process of solving the
problems of being a characterization and being on a character’s objective “Masha”
will enable the researcher’s body to respond naturally as an actor. The research is
divided into four phases: 1.) script and character analysis 2.) rehearsal process
3.) pre-production and 4.) production and post-production. The research utilizes
two tools for evaluation 1.) video recordings and observations of rehearsals, includ-
ing notes from the director after each rehearsal, and 2.) post-performance evalua-
tions through questionnaires from audience, feedback from the director, and from
the acting advisor. The findings indicate that effective the problems of being a
characterization and being on a character’s objective start with understanding the
character’s mindset and emotions. By remaining present in the moment, the
researcher can communicate the role effectively, adapt various acting methods,
and perform appropriately according to the scene’s context. The study integrates
the acting concepts, theories, and techniques of three renowned acting experts:
1.) Sanford Meisner  2.) Konstantin Stanislavski and 3.) Lee Strasberg.Despite their
differing principles, all three share the same goal to help actors create realistic and
vibrant performances by deeply connecting with the character’s emotions, thoughts

and behaviors to establish credibility in acting

Keyword : Being a characterization , Being on a character’s objective , Portraying
the character, Realistic and vibrant performance , Sanford Meisner, Konstantin Stan-

islavski, Lee Strasberg
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Tnemsa avdulsinddnnaniusgiauoilunisinuansazas 1sausadaynamnoeng
oonld ulfusitnuanuasiindenasyaluud dndniitanusiegun uaslutagiu
wilisnaedigraunundeunniie uinatnuanssilionalasasld dnuansaedossednly
e azaseRaUzsiinuAatsvansuuslifetu arudifavesasasiuogfumi
naunduvesdatzynivus uazausnilesnlavestmnunndedediisamnuihedinag
AvhdulunmsdaaSunazlalendliinuansanunsavunmdsnnuasaliiuinuans
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pguAu uazgTinanunndefssilundilinasinvesazas lnedidnuanuludiud g
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onunganenmasiunlusuiiauysaifian (anla sWugulnua, 2524, 1.36) Fauruddnyd
diniigavesnsiduinuansiesiilefioie Wedidnlulu Scene udiinuansies “Be
in the moment” viseagiulaguu Tugiuziazas Unuansagdes lumdudies 1duas
Fouauwuuil shidssuuutuy vhorsusluuuiusitinuanssdende 1dnesduluiazas
melfanunisaifusiequados asde” fudnemieudeslimnegiafntumiiouns
wei3e dnuansielimnenosUseAulszaediiBelulufinmeiindionis wifdesediu
nsvuatuasfimsadlurarduie dusdamdnmedonuildmaunly agliauls
Aaflognsaiinafvsmilesuaziiofionnasay dufu uiiinuanssosuninegied dou
1egned uiillewilulu Scene tnuansazdosineylsiinsduliisiyandoveeid
Avunliuazseniiozdameu a3datunnuidnvesinazasiouiulasdnuaniazdos
néflar “lweslnsd” dueathe tnuansesanunsadfiianrmannaszritanaidui

Y1 W 1

azas uaznstutinuandlusaizuansdsinuansiesaunuiaiodiold dosilafziviarg
pglsilaezlsvilile urfdes “vase” dyvineuvesiavasyaunieuiunsiney
otsselosrtgliinuanudmglunis “Be in the moment” yionsagiulagiu
atafiadlailuagned

Nnnsdaneiidenui fifoedugustdnuansddammsiadeulmsisnie
MNNsuanaTiEnuIn wazwuiligmmdnvesiduienisindeulniliaunsudesiv
Sumenevausslfosadusssned Wy iarnuAndaafiazldsienie anmsdanauay
melenet Fsaduitiynifeiudomniauinafesiiasasuazantlianioo

Va v =

fuANABINITYaLitarATIUI ke sauansoenn1esunglaegadase §I3e3

Foensuitiymdsnaniiunsliunagasazasussinnguuignasuiiodeligiseld
sumelfedrafufinazinsuansensuallivarnvareunniudsiazesfifisetnl 4
AsdiAnwIAD fazas “Masha” MnUNazAsTiiZes “Vanya and Sonia and Masha and
Spike” \{uunazasiilésusnata Tony Award Weuunlae Christopher Durang §3fazas
“Masha” ihufasasTonanauiifieusameidaauinn Sniadudufasasiiuansoonls
ot luvnisifeaiu Uuniidudeunesiavasivihli Masha idusazasiuanan
fouudsuanudesnisvesiies usssimanelubesazaiuauaugasenineesie]

utuiugaanuivlInvesazasiunsiaueugUkuvadelvg
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ey §AseSadetnmaiinusiuiazes “Masha” asdeligisannsoudly
Homnaadoulminnmevesinuandd §ideiddunasasnfiFestteiinduiigmnis
wansowide MifedoimanunmsuanazasniiFesiastisfauinunsuansos
Welalnefigifoasfesdumuumavioimsuansnsiindexlude el Bnnsuanan
Mnnmsiindeumuglufunsiuuuiindinvemauinisuans (Acting Theory) Ag3dels
Anvilumeimaaunisares pnasnsaiuninends sewni (ideTeulafnwinisiam
MinwenisuaniarAnwinssuiunisuilulgmnisduiazasuagnisegiunnusieanis
gasarasanmsldnsdfnensuanaduiiaves “Masha” Tuunazasinfides “vanya
and Sonia and Masha and Spike” waznsiusazasiarn13egiuaNREINTVDIF
avasiu ddnuanadile dagesuaziiarasiesnisesls insnsshuuuiluiie
ogls Eﬁﬁ&lﬁ@’hﬁﬂLLamﬁlzﬂ’luﬁﬂ‘d’lﬂwaﬂﬂﬂiLLﬂﬂﬂ%aﬂﬁjazﬂiﬁu"'] panulaeg 19T
uazdeansliegnaiusyansnin saufefunarannsadiledeiiinuansdoaseenluls

ANNNVDINUIRY

'
va [ Y A

Adeazasaimuinuznswandsesnsiuiagasuaznisediunnusiednis
YasfazasvasinuanslunIsuansunasasiises “Vanya and Sonia and Masha and
Spike” Tapgslstng
IngUszeeA

1. et ledeismstinduuagiamminue nsuandumaiduiazasuazniseg i
ANABINTYBINIALATYBIINULERS

2. ilenswisiEmsfumuumadluyvnadusiazasuasnisegivany
Fosnsavasvestinuandlugiuziiazas “unti(Masha)” luunagasiiiGes“Vanya and
Sonia and Masha and Spike”

DRI

1. msegivagtu (Be in the Moment) - dnuansEnUTaTUILaLA1TI08 0l Vodg
tilugrugsazas Tnglifaviensumudimiilunisuans dnuanedemeuauese
anunsaliargaununluainegeaidlanarsssuwd (anla Wugulnua, 2524, 1.36)

2. mnufieansesiiazas (Objective) - Asfifhazasavsnsviesjmisiiaz s
vioussaluanumsnity 1 Sedinadenisnszvhuaznginssuvesiiazas (anla Wugu
lnua, 2524, 11.36)

3. $agAs (Character) - uﬂﬂaluumazﬂiﬁﬁfﬂme%éfaamuuwmwLﬁuﬂuﬁ?u
diornevonansunl AuAn wagaadaansvasiarastiug Tiirudnla (anla Wugy
lnua, 2524, 11.36)
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4. nufn15wand (Acting Theory) - Mé’ﬂmﬁu,azLLmﬁmﬁiﬁiﬁ’ﬂuﬁugwﬂuﬂ'ﬁﬂmu
wazAILTInYeN1TWaRNs Ineiingusiing finuansanusadentdiientlulamnisuans
wazmuInULeY (Stanislavski, 2010, p. 102)

5. msipdeulisianie (Physical Movement) - n1sldsrsnievestinuanslunis
doansensual mwddn uazanuAnvesiazas Tngriunnindeulmazdosaenadesiu
o1suniuazanunsailuaintus (anla Wusulnua, 2524, 1.36)

6. nsfnelu (Rehearsal) - nszurunsiidnuandldnatlunswdeuduasiindy
UNUImMYeInes Wielidilaunuimuesiiazas wasiauinveN1SLANIIuaINISa
aevonRanUlARY19ENa3e (Meisner & Longwell, 1987, p. 79)

VOUVAVIUIITY
n9ifenSsiliATedatiinseiesdussnouresnsliedosdiolugugiinuans
Uszneuseiies madusazasuaznisediunnudeanisvesiasas lnefinsdlfnwiann
UnazAsTiEes “Vanya and Sonia and Masha and Spike” lunsuanadusiazas
“Masha” utseaniusiail
1. m3uansly o 1 felu a1nfl 1 wag and 2
2. msiindounisuansazintulutisuieuiney - nanadeunguniay e,
2566 (szavnamaAUTzIN 2 Heul)
Yosulieg1uveasuildey (Proposition)
madufazasiarn1segiuanudeansvesiiagas “u1Y1 (Masha)” Tuunazas
1384 Vanya and Sonia and Masha and Spike awyaglvisnnmevesidelugiusinuans
ausanevausssanuliegadusssui

NITNUNIUITIAUNTTH WUIAR NBY) NuARefieades

AT Tt dunmmaaeuilaliymnsuanadiomimeulitudedulivg il
Wefonsfnwinagidonumuissunssy waAe nouiiietes Tagiunsldesd
AMUIMENNISLaRazRUUENTR runnsiinay Bzt lunsddne msdudiayas
“11%1 (Masha)” Huunazasifiiies “Vanya and Sonia and Masha and Spike” (The
process of solving the problem of being a character and being on the character’s
objective : A case study of the character “Masha” in Christopher Durang’s Vanya
and Sonia and Masha and Spike (2012)) 6'??&;3’%“8%u:u'aLﬁamﬁuaqmﬁwummﬁimmsu

2ONAUUTLLAUANS 9 a8l
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1. wallan1suansvasuaunasa ludiwas (Meisner Technique)

wauledn ludues (1905-1997) ihumilduinaounsuansfisianiwamnniigalu
AR5 20 mﬂﬁﬂsuaalu&ua%gmﬁwm%uﬁimL%'&JumiLLam Neighborhood Playhouse
Tuuasiigesn Imewndulianudduiunisadremisuansanudusssuvfnagaii
Fodnslunaniazas WUIAANITUANINANVDYIAB “Living truthfully under imaginary
circumstances” %130 “nsdiiuTineganelfaniunisaiflauni” Javmnefanisaing
Uszaunsalvnisnsualiaymsneuausimsuansfiauatlngedunsdeudetufiugians
Tumnuazaisanuidosleatuguulfeg1edings

(1.1) wuuilninnsiindasingn (Repetition Exercise) nmsinuuulindieis
nsideduilandnvounaialudues fadumnmsiidnuanmalsslendis q g1l
iy “andladiodndy’ warduansiosmoundudeyselonfiniloutu udiliuthided
avvtouansuaifiAntuidlurnedu mefindasdieiaunanuansolumsdunanasaon
auasriengAnssuuazorsuaivesguandluiui nglifesdnuionanisaiarsih dalud
wos Wehmsfinvindduiiagtelidnuanadnds “anuduriduvnedu” (moment-
to-moment reality) 1§ABstu Sniedatneadannnalindasewiainuans (Meisner,
1987, p.23-37; Smith, 2018, p.104-110)

(1.2) nmsw3suensual (Emotional Preparation) n1siwSeueisuaiidy
wadlafiteliinuansannsadhganiugmeosusifiaenadesiuanyieanunsaifimds
uang dnuanszdesaiauaznsedusnsualinmelulidiidvanunsalfisiayasidandey
U mnmazasianings v tnuansdfessyanisUszaunisaldrusiinsydueisuallngs
dowdemdoudmiuaniianiatu Suhliinuansensntenennnudinldosnsausie
Tngldfesfianpnumsssuemadinnsasenindunuinis (Meisner, 1987, p.23-37)

(1.3) Reality of Doing ludiuesidoiniinuansdos “dWeludsiilinie”
viseldeluanumsalauninuansindauantet dnuanamsvilimnnisnseviiliivgua
fitaiau wagilidieandoiddimdshegtulurestie iadeifesnslinuandd
Usvamduaimuslunsiuiuasreuauaweanumsaifiduual uumumuasmsfiney
n1sleeEednds (Deep Listening) %szhaiﬁﬁfﬂmeawmsaﬂqLLasé’qmm@jLLamﬂummzﬁ
mnavieuans dWelAnnsnevaussiidusssund dnuansersiledeauisla
lilduaioaiiowdondney usilo3usisensual Anudn uazwgAnssuvesguans deaz
Freasrnnudonlofiuivsissninatnuandluain (Smith, 2018, p.104-110)

2.mAllANSILEAUDIARUALAURAY dnndaatnan

(Konstantin Stanislavski Technique)  AauauAUAU @nlidanan (1863-
1938) huinuansuaziituasasymiadenfunumddglunmsiauinaianisians
atfelval weadevesamdaamlafiuluinsasanudusssumfuasauaussslunand
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azAs HIUNTIEIUALINTS 91500) WasUsEaunTalduiITelnLAAdeY WNNIMaNYeY
wrldnanedusnguddydmiumsiindulasiaunfausmsuansilan

(2.1) Magic If ¥38 wufaus@ walla Magic If nseiulvdnuandlddunuinis
lunshnt “Gufniiiesedluaniunisaiiinss q wvhegsls” WelmAnanuidonles
ynaesuaiuaznsnsEfiaaiuaraonadesiuunumiley dhuansziUssaunsal
wagAusAndIuiNUssendld vilinisuansinnnuilusssumfuazanunsadieven
onsusildesne@ns (Hagen, 1991, p.34-45)

(2.2) Given Circumstances TNULaAAIABIANYITIEALLALALALENIUNTTA]
ynetnsfiegluunazas 1y nan anuil Uiurmsdsnsuaziasugia “an evhasdila
fhazasuazuanseonliegiegnios msansaaunsaliidaauuazaniaazdielyidnuany
annsasduiisluunumlglaesssund (Stanistavski, 1989, p.15-28) §ail

- MIUATIIUNUIM (Role Analysis) lunszuiunsddayiitnuandes
vhaudnlads “ussduindeunely” vesiazas Sevaufs Wvne mnudesnis A
&1 anudn waganmndeads nsiindatomant vilviinuansanansauansoanldings
fuypanvasiiazasluUTUNUDIUNALAT

- 9nslavNEgedn (Super-Objective) Uay Msjsnangdey (Objective)
anfaavlafidoindazamniail “easjamnegean” Adesnsussglubessnvedasas
uiaznvideaniumsnidenazdl “aagavinegos” Mludumsgnisussagesjimnegagn
Unuansressyylazidiladnfmarasvemuieinisezlsluusarydisvainisians wagaiiu
nslumawseuiiaeld (Moore, 2000, p.78-90)

« ANUNTITNOINA (Emotional Memory) ABNITAIAIIUNTININGD
Usvaumsaiduiaiaeiinduase  vesiaiinuang Wienseduesuaiinzanfuunum
Adpan1s mslimiaarunsadimeorsuaitiglinisuansiianuauaiuazananso
LanDeNGIensuaifiua3ald (Stanislavski, 1989, p.15-28)

3. mallan1suanewasd ans1atdsn (Lee Strasberg Technique)

3 ans1anddn (1901-1982) \uwilslugiedsves The Group Theatre Tuflvgadn
YDINAIITY 1930 waziugtmwinunisuandds “Method Acting” luansgelsni waile
mﬁLLamﬁﬁﬂ’mmsﬁuﬁﬁﬁugmu'mﬂLLmﬁmamauaLmuau amflaanan (Konstantin
Stanislavski) wiinldnUsulsafafufioadseufindaageuauaisluunum
Tneunslgussaunisalaiudvesinianslunisidiieisualuesinasas

(3.1) nMsrlounae (Relaxation) @ ansadsn Woimsreuranalusu

o w o v W

mouLsndAgdmsuinuanslunisidntsrudusssun®d msinanussuaaiaiduns

AMINAMUALATLA I UTIINENDIVTAVININTHANIDONTLTDII UNLANIADIAIUITOFLARN
waztanUdoganuaseanianiennls iielviaunsalantseanniersuallasgsauysal
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Asiinisaiisnsmeladin @ nsvieus warmsumsndileriteUanddesmuasen
(Strasberg, 1988, p.45-52)

(3.2) Uszamidiia (Sense Memony) umadaildlunssiassuszaunisel
Tuefnlagliusyamduiaun dnuansefoaioniu Recal) AnuiAnsiumatszam
dulla 19y nsléBu ndu savA msduda uaznmiliAeadestuszaunisalianiy
dioassonsuaifivangausiuunum medafivsslomdlunsdeliinuansamnsodife
ansualfiandanazdusssumdldednadiussavisnin (Strasbers, 1987, p.23-34)

« M3a519nme1sual (Emotional Imagery) agaglAUNLEAIASTI9A N
orsuniidauluduauns wedaildnsiumnnafeatenmanumsaifieaayliiae
Aeduasaiiensefuensuainuiifenis maladivslenidletinuandlianmsodoniu
AIUNTISTINzaNnTInaald (Alison, 2000, p.102-110)

« N33EANNeNTUN (Affective Memory) @1unsallun1siUnfenIuns
Smsensuniluefniioaduersuaiivenganiuunum dhuanssiinfeaniunisalnio
Usraumanlluefnfiaenssduesunindnendsivensunivesases madediinldiilevils
huansanansouansanuiiniidednduazantdlassaiilidiversuaifuiaseinuni
n3addIYARa (Strasberg, 1988, p.66-75)

(3.3) nsldmnusmsnenm (Physical Actions) madindldnisnsevid
Jusussauuazidenlesfuuszaunisalnisensual dnuansazdesufiinmunisnszving
afanmanliiusies dunsedumnuiinvesiiazasnusssund Wy miedie
usl¥eu 9 easrsanuidneueila vidensnszduimiuseusifieaiinnuiinasa s
msnsgvimemenmiiaenadosfuensuaiagtnslimsuansgauaianniu (Merlin, 2007,
0.88-95)

(3.4) NMTAATIERUNUM (Character Analysis) Lﬂuﬂﬁxmumsé"]ﬁ@ﬁﬁfﬂ
wandiowiiievieadlafeaiufiazasiuan dhuanifeainig Tinsed usegsla,
Hwiane, 9asmane, mnuAn wagensualvesiazasiileainsnisuanifiauaiauariianiy
arundusssnmi Manmgiunumiisasasitisdnuansanansadeslssiufazes
Tuszeufiandadatu (Strasberg, 1987, p.112-120)

ogslsfmumsihauvesiiteFuainnsimume Jammsidusazasuagnis
ogffumufasnsvasitazas Seafuliin uwfn nquisaquesinnisasasia 3 viu
L1t uwuvesa ludiues , Aounanufiu anidaamad, 8 ansiadsn vnvidinada
msuansiaoulitinuanadiladsnmsdusazasiuansooninegnadusssnnd wasiide
Iftunsldmaia Repetition Exercise vasludiuesiianunsatiedeanisiearsorsual
uazAua3dla kunsuaniazas sududsdiadendstutmineves ludiwes lunisilnsu
Tinuanslvianunsonouausegensslauasdusssumilasfseg uuitugudAyues
wrunase ludiwes A nsliinuanala3dnainuaseweanisnseyin (Reality of Doing) fiau
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o
Y YA v v

faziingmaidusazasldegiauioss Snvsfidedannliin nsfiaunsandeiiaifoinan
msiidinuanssesideiedlisgiutlagturai (Moment) uaznisilivaesliaodlald
é’i’fymmgmm’mLﬂuﬁaasﬂiﬁuaaﬂm dsaliindyminuinie nsuansensual sy
fhazas mIegiunnudeanisvesiaas dududddyidesidaiaignvosnindy
dnuans Taosiunsinduannislémeiiansuansvestinnisazasiinariluiiamn §3de
Feinszuiumsnanundildnanludeinduaiedeitddyvosmsifutnuansamnse
PwimuTinvzuazinuanssduazdedtindustaiiane esmiudumnszuiunis

Weunswasnaluluaurnn

521U8u3FY

nuATTuIduAfensiaUsnsazas Inaiudeyanaideanuszaunisalves
fidlunsasileufiRnisiindeunisuans uazimounsnasmAdeimnisuans dadugy
WUUYBY “MTINBBIULUANNT (Practice as Research)” Imaqwui%’aﬁﬁuﬁ;ﬁ%’aﬁwLauam'm
MIuansdiazas “Masha” lunisldunazasii 3eq “Vanya and Sonia and Masha and
Spike” Faflnszuaumsesil 1) Ainseiunazaswaziiazasiiuans 2) nszuunsiinday
3) Yiauonaiterunsdanans Tnefisnafunaidossd

1. Ainwideyanaziianeifiniuiiazas “Masha” 9nunazAsfites “Vanya
and Sonia and Masha and Spike”

2. Andioumsuanaifiodumnszuauniautladayiliiatuiulide

3. Wawineensuansuiue1asefivnviiietiemisnmsuiladagmnindu
MazAThay  N30giUAINNABINITTRIMIALATIUNTUARIYBEIRY

4. szyismsiindeufimsfnwndeyamaiianisuanivesinnisazasng unnd
mnzauAusIgIsouaiothaldinduiaunsinugmsuansweafide

5. aptufindeya Journal) wazduiiniaviminisuansasiinden iefuidudoya
lunszuiunsinuidy

6. Pre-Production: dunwalinuanuazginiunisiansunsviauiuunagag
niides “Vanya and Sonia and Masha and Spike” Lﬁaﬁl%lflwﬁazgaiumﬁ%’a

7. Production: $iauUaRaIsERNIuNISL@AIUNAZASTIZEY “Vanya and Sonia
and Masha and Spike” dnuansfl i gudRauznisazasanla fugulnua Tuszmineiui
28 WQWAIAL W.A.2566 1981 19.30 u. (Fesilng) 1 50U) waziufl 29 nquwaiau w.A.2567
1181 19.30 . (LaAAIA39 1 50U)

8. Yssilunannniseenuuvasunulaglduuvasuanilugianesy (Google
forms) Badifrnsunaunuuasumudiauieamn 25 au uarUssiiunaangitunion
fuAgTiUIn
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9. uasevinsdanuiiliuazasunaiunsnunideniondeiausuuslne
iaualugUkuuidInetnusiarunauivy

NnHaM T FuRmsildduiunmsluud §idenuinmengiweginnm
frazAs “u1mn (Masha)” 99nUnazAs “Vanya and Sonia and Masha and Spike” Hdau
ddnlumsatsarudlafidndufeituussgdla anudesns uasarududeunesludh
azas dilvinisuansdlin Sarwauaduaziidefiotstu wenani mstindevethude
eswazmsiamninuesiunsldinaianisuansuestinnisazasnzfuan inligide
annsadunuisualetamitistulunisuansld wu nsdhdensualvessasasuaznis
Usuildnfuaanunisalvesdessnldedeiiussansamenin snvilalymiiiniu
AIdulidsvueasAunyd MiewinssAnnauwauate vaunnnsaldarminiium

watuusaglatdeluasiluegrslsuagyiliAnanuinasenunawinlidmatsdnduas

'
=

19N Tsdaarinliiaseaunnnify dedmsiisisluguednuansayniunisuans
15198nE A NénAR ndh néTlazeywlsidm g duyedliinusgady
fuagludiuos [¥yadsrnuignm (Politeness) IBuvildutladofitniu daynngainstinc)
fusiassesuywd ilruyeslaildvihmudammana isgasiumsuansinuansdssi b
diosiiamnugnimieeniuou lunisiithuanssndudesdosne nsmueuiaiesainms
Fineneurindu “gnn” %39 “mmmmzam”%qmﬁ]%Lﬁum'ﬁ%ﬁguﬁfgsmmgmmm
P3dlalunismeuaues
msuszdlunangasuazgindunandlsiifuinnisuansanansadeanseuidnuas
AufissnsvesiIazAseaninlfeafluTunan sl misaniindeniumasn £indu
nanhiiaunnsdiitu dufrdenudenditowanaiuiazasldinouuarauie
ogslsfnu Salifeiausuuraniuisdniinaiunsiamensusluuisanliedngs
U mafiueusolomwemds ensualszwrianmsuans wasnswieuanmizensual
Hunszuaumsiitnuansdesdimanuies wazaivannzorsuaiidens ety
msuand Ingdsmswsenantiversual ludiues iuuseanidu 238 fie 1) mawSeuaniiy
p15unifEuauNs 2) Mawdsuanizesunidenslisns Tuegiuinuansoin
visounAuTslvunarannsamauediiluisannzorsualiifmunldviolsinisimua
anmeorsualdmiumsilndu enaduduanmsimusegadienou 1wu dla Tnss 1dela
Hudu anthiliinuanddneassisaosiimsdeouuuiinia msvidn Wenasesseli
anmzensuaifiwiesl v nufudyvegnarazegiutiagiueedls

[
v A

il gdeldRadedanmdnin mavhnusunsiieneiunazasnduduneuiiinuans
Fosseinszimoauads iesnmsinneiaanuenaviliinuans Badnegiuumye
AnuvIewuUitnauluS s lalndunsiauvesdymegamesinuands azdu
nszuaumsvhauitlaundmiv ludiues Aensduviulasyinanudilafisiiuves
o1sunivesharasfiovimdenlestuiinuans wanilewmunaAdelusuan fifoils
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fgldnstuiindfviaiuaz an Sufin Journal fiavaulifiothundnszidadulunis
WannuzuaznszuumsLandiiBty sadimsiauenanuluuiuniluelg wu ns
wansluguuuusingg ilenaaouisnsidindssaaslviiifuazanunsei Ul luanunisal
Fivannuangls

wr3aellaNntylun1sive
1. WUUTUTNIALENSTRUNNSHENILAZN1TELAR (Observation)

Y

HRdelatunnIAlalun1sdounisuansnnass unaatuninteyalounal) Taiaue

o w v v

wurangiiundsgeunisuanssuiio luiautnduselunisdeuasmiiaz sauuans

W3eBnviadsldnsdann (Observation) anialefitudinlinasanistesilefinaunis
Wasuwasinuensuanswesidoiitnaulumsiaradmesnsden Mifimuiniadueels
the Iduflusnugadeiausuuzvosfinfuiungiivinuiudsiss wielidymnsuansogls
dudufidesudludln dilielfiAvdudeyalunssuiunmsieide
mnmstldiununadeyaludimst fitedunuhnmstufiniflelunstdeunas
nsdane (Observation) MligIduamnsafanuiaunsveansuandlaogradussuy
uazdlau msdaunnanimenvuiinlinaennszuiunsdentieliiidanunsaussidu
msuansaswmuedldluusarads hillmsusuusateiaouusresifuuazagiiuin
videlal pgdlsting wasnadmsanmislfiedosiiotuandifuigidvannsausuudlonis
wanslugeiidadidamlfosamwiunanouunaniass nefWamuinisluGesnsidhieh
azas Msdeasensualiuginuansfiidusneiu uaznsususuiniuaniunisaivesun
avasnniu egdlsfiniy Ssurmaiinisiosiaundiudy wu ardeideswesensual
sgwismnnudemsiiausiuiazes ogfutagtiliinntu lunstufinuasdanaivily
anunsaRnnLnsiAeg1seilles uaztielunsUssiiy

2. msUszillunanaansiana (Post Production)

Tun9iteadsdl fisldmuiunafununuamiaiusasdeimuouurangu
KunTseenwuukUUdeunmesulal saudinissuiladedaiuaingindunisuantuas
911967UTnw Foyaildazihuldlumslssiuaindidannsadeneaiiomuazans
ddyresnauandldnsmuiisesnmaviel uenaniduhluinsanfapmeuardeoiaue
wupfidungruuasdidoay weliidvannsmideAndumdrilufanivinuems
wandluowianld edeyafinumuliiuidershluinmsiuaragunafiooAu ey
fnquszasiveanuide Tnsnansusuiiuazsasligideiuigaudaazqnoouiides
Ufudsslumsuans sadsfimndlunisimuiifomsuandiiiussansnmnndsdusiely

defuannssuiunmsuanmdanniideldindeyanndeniimiunouiuuaoun
weauula MnansUseiuegnls waznauansliiiudl {iduaunsoneuauesniy
Foanslunisdeasuazdienenalszdrfyriunisuandddegaifianelalusesud
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aonndesiuinguizasivosnuidetul Tnsenudadiunnduuuasdifunandlmiud
fAdeiinnuanansalunisdeansensusl mnuseamsvessiazasesnlsunsann usdiiung
anflensuaifendlsisoidesuagngnainaniunisalvesiiessiedistaiou fildeiauouuy
usdetifefiumsiamusinuznsuandludiuifsiumsiiundmsorsualluuisg
yosmsuans saduteyadidyunniifiseannsailuuiuussinuznisuandusuale
FWAMTUATIENTBYAN Nsdunwaliiiunisuans wudideannsaimunvine
mauandlussduiiunfianela wardifmunisnasonmsfindon Sniidolausuuslasy
PreliiufuumamsuiuUsafinduiidang feyanmuaiignirludnanmeviuay
Ansedt foaAuTenansidumutanUsrasduastoduivguilddetumn Teagld
ffoannsaneuaussamiesnimdnemsideldogaiiussanianinfu wiouts
lesudeyadadniidudsslonilumstauinuznisuanslusunansely

NAYDIN1TINY

navesside §iseldveazuiimuntt medianisuanswes usumedn ludues,
ARULAAUAY andaainan) uay 8 ansiaidsn anansavinusiulaegsiiusz@nsnm
wzmadaveasazauiigaiuiiannsadenliuldlusesmsdumarasuazmsei
mufeInsvesiiazas fudaringmsiinfiunnsety uwidsdfufiuuAnueats 3 v
Suanansateinuandldfetnuansaunsaudnsazasoenuldedadusssurinas
auasslunisuananiian

msadeenudeiiulusaveswarmsldumunniaduesdusznavdfylunsasa
nMsuansifinuansdsuaziinansenudedagun anudesiulusazasvagliinuans
aunsadtenenauidnuazusigslavesiazasiiegiesdaiay udluvugieiu nsld
Junuinstu Heasuadenmdnualuardaiuniseifitieifiuanudnddunisuans
MapsesUsznauiiTuiwihldnsuansdinuindetowasduiiiransanndu

Adelasuunumee Mazas 1191 (Masha) waga1udde “nszuiunisuilutym
madusiazasuaznsodiupufen sveiiasas | nsdAnyn1suansduiiazas “un
917 luazasifiios Mugl waz goud waz 1 waz dlus  (2555) ves Asalanes
AU 34'&Lﬁulﬂﬁmi?]nNuﬁﬂmmmam anudevesmsiliudazas uagnisidusases
fuanseeninansiauazgiusssumdmniign Taolddnu dum nszuiumsmaiianis

VU VA v al

WAL ALLNO UL IR NEUNUAEI8LD9 DnNagLiaveafnanInkazifiuines Ty

U
Aaaa v

Fuetaunifieadsassdiazasiidnsoudumnntu fidelfuuuiinadudnseen
niounemusineluaufsuuinrinlunsessunseuneeuiala Aunin1swanseen
Aeuenvide yadnuargUids uazdeansannzensuaineluvesnazaseonumiie’a
unganemio ndniigideldihauenamidoadedud fitvannsovsadhvane
Tumslnstumsuansinumsuansazasiivssamauunignasulding s hagasyniluises
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wiomazasNgIelasuunumiunanusanuaeliasslutiouyud dauas ldlddieans
aglulanvuosazas muumswmasﬂmuwmwmavm 1191 (Masha) Fesiaeindulena

=

Qa‘ng'LLazLfduﬂsvaum'ﬁmmﬁluﬂmwmmmvmimﬁmlmaﬂLLm LAZNISLARIAYATIS DY

[y

liseluguginuansaninsadimnuidonuuiazasliaie

De $

sudvasiddfvaluldifeediotinsuanaintu mudauds Conflict luazas
feidussdusznavddunluazas msganudaudaduindniuisassiivaniunisel
seqanansaindeuiluinamhuagiliguuRnnuaulamazas daaasazdoandamin
fuaudaudsiigeudle arudaudsiiiatuluazasastasadanufiuy o1sualiide
HowuarenuintsvesFessm Wiuldinnuidnosngse Aanu wntufudasasuas
ovnguiusion meluswamizemnisaldaluiazasazyinedilafioevusviteudly
Aradaudaiild

(1.) AA5zifIazAs “U19 (Masha)”

uindushazasiadlawazdudousnn eliufianauln e1guszanusn q 50
Huazifuaufenlunaseuatifivszauanuduioiudin weduinuansdedsineidoidos
199619 LLGi‘fJﬁ]ﬁ;ﬁuﬁwé’qLm%mﬁ’uﬂfgmmmﬁauﬁamm Lﬁaamﬂmqﬁmﬂﬁﬁu WAZNITHUITU
futhuansaudilulsnsthufisiigiien

- dnvazddonazausnined : indiduauifierusiulalusiesgann uay vou
muauAudY tsesinazaanitliausouthahmudisedomnis uenNTisedafinuian
fnafefuergfiuntuvionnuuiasauansofianaseiaes Inhlisesnag
foensiBonfeseuaulaninaudug wazdesmaiuaudnarsesmuaulaane 119l
anudndeaaziniziUieuiisusiestuiivesnudug Tnaane goudt Tisoueditls
AMNEInsauaz a1 Ay

- auduuSTUFazAsBuY | i deuduiusidudeusufivewense (1uen
uaz goueh) ilesnniserluauiivszaumiudiianniiglunseunia uiisaniadeitos
fiseidliiomds uenand anudiiudsewiaseduuniumu dlud Aduludeauda
uauaranuliianna 1oanindesinssniverguazarmuanismeiamsssy

(2.) An1sUEUINAU

[y

 {Adelshinauonauuansly 09Ad 1 (@10 1 uaz 211 2)

. fiamun 2 996 (Acts) SvovmansINTmun Ussanal 2 $lus wie 2 alue 30
W91 53Ua1MA (intermission) S¥WIN9@BI09A

- fravesudnveutesie 1ueh (Vanya), geugn (Sonia), 1191 (Masha), alud
(Spike), T (Nina), Aawaunsi (Cassandra)

. peATinds : wufinsuuzidaraswazanmwndeumelut e ueLaE

yaugazussonaazdululududenduazasnounaiianaanazanudunusnlusiu
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Juszminafaras Weandinduanfitudn wieusvualud (wilwdnnin) fAviliAnanuda
wHameluaseunsh mnufaesendes o nefvulnaemsserinandwazeoud

- D9ATiaRY : nETNNIIINIUSA N1snsevilussdfiaeatiuluiinsadnateunay
Toudssemindiazas tnedimmnsaiiietulunudsdundniuaudduinisussans
mNENn wagmsdiameauianmeluvessnazas msuiuuveadeatiunsAudiu
YeInTUATIAE ST UANMANLTuDT LT In

{idevenaniiates mnusieinisvesiiazas (Objective) lpsannsiiasesiuy
avasuarfinnuitazasastaeliiitodlafarasniuudaFesnsiin An wuumazas
fddndadesmsyinanudesnmsazasieesls ssteviliinausaduiazasidods
auysaluUuINNAY dnanldn “AausniiFenldlunssgndundimesnisuansiiiiun
auT3e Mavasfiaunsadisudsdldfuauiismuesludiay viendnnisuanshuuuima
Realism Wag Naturalism fineon1sfumuazimua faquszasd vesiazas Jauvaldie
11 AnufeInIsvesiarAsuie” Thuanmisaaiauiifazasiiunaunumiy
Fosmserlslufinvonn vie widesniserlslutidinvenuiludedd wideinserls
Tuaine wil wiensaununiudnfazasiliuas Tunsuansiishazasdassuilsnude
FunarSudaruidnuesiiazasdndnis fiauunuindugits ansadainguszasdly
21n9 Tl

« AoansTusaziilanudn AuIAnvesdndiy

- dipsnslidndnedudaldfnuldlauasaruasdlafiveuly

- o aiduiiiounasegifesindniie

detinuanssuaaufoanmsludnunsdeiud favastuasneniurmnia
ymadieussgauieanstug ferauniwuaretaunwiue dsfesdiannuaziden
gouresnsnsvvhilauegiunmsdunaufnielinevvesdndiefe Tinssvhitueuliitu
fuanniuly visetesld visafinuseansninunnualyy

Lﬁ@;ﬁ%’amaaqmzmuﬂ'ﬁﬁ éﬁ%’aié’&ga%’aé’qmmw 915ual Way dy1nInl 13
tihuansdndugeadonihausiuiusgsivssansam snuinogislaegiamils o1aviili
nsuans WITInTnla weunese ludwes IniuSesuiisunisuanslidn “fsnusieu
wiloufudouey way wiihisumiioutuoisual Wessnwsdeslunuushinfisuuss /
yagounspifienlunuiy suluegiunmsluavesusitwisosunl fshvsiauanisenniu
withifu fegasimsnevewuiindat thuanssliuitivesosunivalogsdassnion

v o )

fuAmenlaeguuiulaegals” (Meisner & Longwell, 1987, p.115) fisu Hnuansda

<

Fududpainanutlaundusged wazwssuan1ie o1suallinday welinisuanatiu
\JusenuiegnedassuagsssumAunian
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PNNUANlanEIY So9UBILUIAR NBE NITKANITNNITALATAIENNYINY AY
winlsnfimsdeslesiuiieindusostdymnmaluiiasasuas MsAUmMANNABINITUDS
Maras Feuduladeasudymuesideiealowu du o feil Ae

'
v a

(1) Msliflaans aunvndeivdsdu liliiaduanmsatiy Hinnnsigide L

'
[y =

#159NAwans dAman gindukasasnuinwiveniugidedn “niladesaniveunadie

Y

e

Y

flashemnuaslauazanudednd ndrlasliauidwosdu”

(2) madusasasiilfesnundnauiian wifidelianmsaidufasaseenunld
agAuysaliuy Wz §Ivelivandasy lindlismeavhaumudysagiaenudu
uyud veuAnmansalluiesieudininusazasdesiinuarAnuuusazaseenalils
1niign Uaeslrifiesuanseeninegsdodnduayliuaiase

(3) msegffumnufiesnsvesitagasiu Wedimaunsaegifulagiiu (Being in
the moment) ag¥iliinuansiansuaziliniunsieasanguananntu shlfaunso
USuiuarmevauesensisuuladluunaunmnlgluiug fsnnuddguesnadui
wamafrensidushazaslvigansuavidenlodldunniian

d3Uuazaiusnenan1sivg

nsvuumsIdoadsliiteldiinatanisuansei 3 vinusnusuldlunssuauns
aswassAnazidngnisdudiazes Yagliiduansadigunumuessiazas 1191(masha)
ﬁﬁm’mLmﬂm'Nﬁ’ué’ﬂwmzﬁﬁwaﬁaﬂ%ﬁaﬁgﬂumﬁumgméﬁ Tuefn TwUsTIN USUNUDY
H9AU 818 UWazgAdaTY I$ognsdiusyAvEnmuarausianntu Sniafioiaunyinuznsuans
azasguungnssy Tnegaiuluimsianvinuzanudelunnusazasveside dns
14 watianisuan dunislddes iusienie dnunmsuanseenunliguuldiiuaindiayas
119(Masha) 91nUVasAsITiiSes “Vanya and Sonia and Masha and Spike” maen
nsvuunsindeusnduszeraniomn 3 Weuimyn auflsoutusansaieiud 28 uas
29 WuAIAY N.A.2566 Bl AUSRAUzNSarATanla Wugulnua AudNwsANEns IanTal
wnends annszuiunmsiaun iyl iseansonoulandaunigiunuide
fiin mausarasuaznisegiuanudesnisvesiiazas “Masha” luunazasi3es
Vanya and Sonia and Masha and Spike 3438l 19n1evew3elugiugdnuantaiunsa
novausteanyliegnlusssuya

nuATsTus i lURnEnduinuensuans anudevesnadusasasuasnis
Husazasiuansesninaussuazgiusssunamnniign laglddnw dum nszuiuns

watlANsuanigaivenunlginsuiufiiIdeIes anvisduiiavenedneniniaz iy

' £
aaaa 4 =

vinweluiueiaunwiieaswassAmagasniinsouiuuniy idelduuuiiniingus
ASLASIUNSBUNIIAIUI9N18 IUAUDIUURNAR L UNISIMS IUNFTBUNIIA LAY AUIINT
wanIeanAuanYise yadnuavaUllde wasdoasanzarsualnigluvesinazasoanyn
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yseaunmwganenou udmniigideldinauenamuidoadedud fifoamnsovg
Wmnglunsiindunisuanaiiunsiansazasiivssnvauugnssulainge fazasyn
sludowvdosasasiifideldsuumumiufannsonuaeldvidudinuyes deuaseld
Idifosudeglulanvosaras fatunsigifeldsuunumiagas udiMasha) esiided
Fulemanddvguasdudsraunsalfianlifnindntdazmldanluusnug uasnsuans
avasFesivillifiteluguzdnuansanusodianudouuuiiazasldnienuiedeiady
Fnllildaedlefinsuanaindu Arudauds (Conflic luasastadussddsynauddty
wnluasas wmszanudaudadusndnsudessriliaaiunsaliisaunsanioudly

o

HranthuagilifuRnnuadlamazas Fehazasazdeandamihiunrudauddides
uily arwdaudsfiintuluazasasisatueuiiudy orsuaifideidesuazaiudinds
ve9309317 Wivulddianuidnesingse Aamu yniuiufazasuazesinduiusiod
meluewanriamensaliinlufarasagyinosdlafiolousvidoudlomudaudeduld

AITEAUNUIUMWIAR Moed) dnn1suanives ueuvlesa ludiues (Sanford Miesner)
atiulufienuaiewesnmsnsyimiefiiendnegiein “Reality of doing” foindusingu
diyfiazaeliinuansedfulagtuunsnuiahsaisiaseenunliauaauaziinam
Fusssuni wuiilndaiidfves ludues Taun wallanisven | mawsssuensunl way
Aanssunseuan (Improvisation) Waliansuanuwahazannsatietnuandldiaznss
s vungvetludiues sufsnsldmatia “Magic If” ¥99 Konstantin Stanislavski €9
reliiinuansannsaduaunnsuasdlafaanumsaivosiazeslidnddedu wu nns
o “Gwmniduuingiluaniunsedd Suesiianudinuazasshedls?” iada
feliuansaninsnadeUszaumsninisorsuaifiuiadauasiinsdmansenuogian
Tun1suana (Stanislavski, 1936, p.76). Wiadiansuansiissgnussgnildluseninenisiin
Fouietaelifuansanunsadeansesunivessazaslioisiiuszavsamuasdauu
535UA BsioanfAfelddunundnnisuanivesneuaauy andaaman (Konstantin
Stanislavski) flazgaiunslifunuinisuazanudedmivtinuanaiielidnuansdngs
unumilsanasanniign wuuilndiniiddyvesnsunanuiu lFun uutinianstduusiaund
Aelinuanddiunuinislunsairsaarunisalifiedivanutilalunadusiazas
wonanil msldudnnisuansesd am$dsn(Lee Strasbere) Tngtamiznnsilnd “Sense
Memory” %38 “n13andnanuidn” lasunisiigadidielidnuansaiuisadngs
Uszaunmsninsensunivesiaaslédndsdetu msfintumadadteliinuansanuise
fndaUszaunmsaiinueaneilusfinuazidenlosiuesualvesiazasldegnauviass 1wy
nsFumuINsianusangade nslasuniseensu viseanuailuedn uddtwnldly
ASUERa (Strasbers, 1987, pp. 122 - 125). wallaiazdelvdnuansanunsasienenaisual
melufiuiesiesnuiludneasiiazdenseunazdudou Fulvddiddalunisadaniy

YR

duitussening davasuazguusionngidulanuimannisuansves 8 ansradsn (Lee
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Strasberg) shutiulfinuansadamuasiannelulneldusyaunisaidausannisieiiy
anunssdiluednvesinuans wuuilndadidfuves 3 ansadin W F8nskeunans |
nslaUsamduRaRs 5 , wasuuulinfanssoiiuanumses (Memory recall) §avis 3 vinu
iduBemgmadumsuansiivszauanudifa uasthmnefagtiednuansei 3
vhuffedes miveliinuansaisanumItaniansiuasitindnlagldisnmadnds
psualuanidorlomginsnmesiavasednedndslusuensual avuda uasnginssy il
ahemnutdeiielunisuans wiavyinuiiBnsuuiAnuazgaiiuiunnseiu
wavasmsAnTiAiuT msdadluaiudenisvesazasuaraua e
Tumsuansanusanneluresiasasiiunisidmainnisuanasing finudfyeeeds
Tumsilsifsuianidenlsafuiazassufadilafsmuduteuvesdinuazauidnves
fhazasldogauiinie :innsdua’ wRe nquimasansuesis 3 viwu vliisedla
fsmaidenldiedosdielumeinminuvgnsuanaivngauiuauies waganunsotly
Uildldmnzauiuunmumiiiselasu desmnmsdumazasuasnsegiuanudesnis
vosiaras szdosnevenfiazaseenuilransuasdusssunaiieigvsldsuansd

Yy A o &

Foiau waznsidulnuaninfagsesdednduarasdaduiasammioniadile $antindn
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Moving \Uudeyastufed AoumuAveIn1sSTUSUAU 1 U4 Disney+ Tlan wazAouNug
Junmilowmdweanisaneii

ANEARY: ABULNUA, 37, FIANMAE, adnurlung

Abstract:

In this study, the Facebook fan page “1 day with series” will be used to
determine the content and presentation technique of the review content of the
Korean series “Moving.” his study focused on wall-posted information through the
application of narrative and user generated content concepts to study findings.
Facebook content from June 29 to September 21, 2023 was included in the unit
of analysis.

The study also found that there were 11 content review types as follows:
content that mentioned on characters of main characters, special abilities of char-
acters, content that mentioned relationships of lovers in series, content that men-
tioned all main characters, content that summarized all episodes, content that
portrayed love and romanticized of characters, content that portrayed woman
power, conversation content between mother and son, mission content in series,
content provided series information, content of 1st ranking of Disney+ in worldwide

and behind the scene content.
Keywords: Content, Review, Korean Series, Facebook Fan page
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Abstract

This research has three objectives: 1) to study the behavior of consumers
in using beauty clinics in Bangkok, 2) to study the marketing factors that affect the
decision to use beauty clinics, and 3) to study the social and cultural environments
that affect consumers’ decision to use skincare clinics. This research is a quantitative
research. The sample group used in the study is 400 people who have experience
using beauty clinics in Bangkok. A questionnaire was used as a tool for data collection
and statistics were used for data analysis, including percentage, frequency, and
mean.

The research results found that the majority of the sample group were
female, aged 21-30 years, students with a bachelor’s degree or equivalent, and an
average monthly income of 15,001 - 35,000 baht. The behavior of using the beauty
clinic services of the majority of the sample group aimed to care for their skin and
had skin problems that they wanted to treat, such as dull skin, and used acne
extraction or acne injection services the most. They mostly used the services on

Saturdays and Sundays from 4:01 p.m. to 7:00 p.m., an average of 1 time per month,
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and spent approximately 1,001 - 3,000 baht per service. The decision to use the
beauty clinic services of the majority of the sample group came from receiving
information about the clinic’s advertisements on social media.

For the marketing factors, the top 5 most important factors for the sample group
were: personnel, i.e., the treating doctor is skilled and experienced; staff who can
give advice before and after using the service; physical presentation, i.e., the clinic
area is clean and tidy; legal certification notices of the clinic; and quality, safe, and
reliable treatment products. As for the social and cultural environment factors that
influenced the decision to use the service, the top 5 factors for the sample group
were: social class, which mostly considered confidence in living in society; the role
of influential people on social media; family, which mostly considered total family
income; information about the experiences or results of those who had used the

services at that clinic; and expectations of safety from criticism in society.

Keywords: Marketing, Social/Cultural Environment, Influencing Decision Making,

Skin-Treatment Beauty Clinic Service
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drAnylunsnsedunsTeduA LAz USNNS (Hamml 5358 wazAE, 2567)
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azidavedlusunsuniauiuuims azvieudisaudesnsdeyaiivaiauuayasy
fhuneumssinaula msfigulnadesnisteyaiilefinrsanuanslidiuienni
dfyresnsadunnuivlainunsieans aenndesiuauideves vivg
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shumiinau (People) {liusmsliimnuddyseiunnianluFeaunmdgin
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THu3msaddnaiunnunuduimssuesduilaauiniian uonani 8
donndosiunARdILUsTaNMIMIIANATIna B sunU A ARy AN
Tumsasaszaumsaifidunguslan msmuninvesazaudomgves
yaansiadudsddylunislivinsidaunmiagneuaussienufesns
suaqqﬂéh (Aksarapak, 2566
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a ¥

FosuinunainazeauazdussilouEouies avvioufsuildlalunisqua
aunnuazanulanafvesduilag Vel naiiauenndnualfidvesnatn
ansawaRuaieudesiliitugninldegnaiusyansnm aenndesiunun
5500 Nes3Y (2555) Fduisesdeduiitinadensdndulelduinisaadnady
Pmnuvesuilnaludminaszys wuivnudnwaeynanen 3esanm
azonvasndinidutladefifinaiensidonltuiniseaineaduanuany angs
unadius (2564) TéAnw1iEes A wuIMswaznmAnwalfidsHarea i
nelauazanuidlalisiadinieduarumumesuilnalunsunmmiuas wa
NSANYINUIN AMNNUSNISLAEAMENvalvasAdlnESuAUNUTaTENE
mMeuInsieaueneladendtnatuANLNIverltuSNslunJunNaUAT
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Tunstthmssinauladeduduazuinisvesiuilng @l sssuzunzany,
2567) uenanil faenndesiuutnfanguiimsdnaulaliuinisves Koontz
uaz O’Donnell fissuigimsdadulafonsidenmadoniivnzandigaain

nanensaenddley eaiunisluaniunsainils (Aayat, 2024)
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audAnueInsAdsisrudemeTansssulunsnanunagydvnans
nam (Tnend 5554 UavAy, 2567)
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Facebook, Instagram, TikTok @sldnaneifuraamamdnlumaddstoya fuslnamani
fnlddeyaannmsiinasdurgeuesiioszneumsdndule Jsaenadesiunuafnnis
naA 6.0 184 Kotler ssydmamamngaiitiunanausswiruneluladidvauasUsyaunsal
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sowelulaBuarayudifioadaszaunsalfintedu laonsld Al uagmsdinszsinginssu

Hustnaandeyamiviaderislvgsiausudmennusesnsiasuwlatluvesnguuslng
Tud 9 lapgneduszansnim (Kotler, et al., 2024)
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Tnensluslumsinu Facebook ADS faglidhdsnguitimanelfegniswnauasifivduu
ALY Snvienenssuuazion Infographics SU"JEJLﬁum'ﬁﬁdauéamaﬂ;ELEMML%%WL’J@%
Inegneliuseansnm

PNWANTIVY ;ﬁé’]’aLLuzﬁﬂﬁﬁmiU%’UU;qLLazﬂ’meﬁam Infographics Tt
ihanlawagviuaivegiseiiles mugiunsnausumsvihlasansin Facebook ADS 881
sounau wielfannsaddanguitmanelfogneiusyansnmanniy

ArdAsy: Bulnnsiin nislavansnumadn inuAsuIMeT NSILELEY N5deans

Abstract

This research, titled "A Study on the Effectiveness of Infographics on
Facebook for Grand Theft Auto V (GTAV) FiveM under the Apocalypse Universe
FiveM Server," aims to evaluate the effectiveness of using infographics on the
Facebook platform to enhance player awareness and engagement within the
Apocalypse Universe FiveM server of GTAV. The study focuses on communication
and promotion through Facebook Ads and the use of infographic content to attract
new players and retain the existing player base. A quasi-experimental research
method was employed to measure key performance indicators, including Follows,
Reach, Impressions, and Engagement, using Facebook Ads Manager.

The research findings indicate that the use of infographics in Facebook
promotions resulted in a peak engagement of 91 interactions, with the highest ad
impressions reaching 6,124 views. The implementation of Facebook Ads effectively
expanded audience reach and contributed to an increase in new player acquisitions.
Additionally, infographic-based content and activities significantly boosted player
engagement within the server.

Based on these findings, the researcher recommends continuous improvement
and innovation in infographic content to maintain its appeal and relevance. Moreover,
strategic planning of Facebook Ads campaigns should be carefully executed to

optimize audience targeting and maximize effectiveness.

Keywords: Infographics, Facebook Ads, GTAV FiveM, Player Growth, Communication
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Tugaadviafidumesidniunumddnlunsdenlesteyauaznisdoanssening
HelvansuazeTuans niswiulavedlulualiifis (WU Facebook, Instagram, Twitter Uay
TikTok dsnalisuuuunmstiauaiiominuddysonisiagaauaulavesdld Tng
lannzogsBdlugnamnssunuesulatiffinisutsiugs (Statista, 2023) msldediannsn
devendoyaldogisnsedunazihaulaisnaefutiedvddnlunsfiuussaviamues
nnsdeans Infographics iumilsluieiesfiodeansiilasunuionegaunsvane esan
auasnywdauisalszuranadeyalugduuunmlaiiinindaninuds 60,000 L1
(MIT, 2022) damalvinnsld Infographics anunsafagaamaulauaztaeliteyaidudou
Qmsﬁﬂalﬁdflaéﬁyu (Venngage, 2021) uenani Seflauddeiitdldiiuinlnasiia Infograph-
ics vuunanlasuesuladanusaiiu Encagermnent Tdunntuts 94% wafiouiulnada
Liflnmusznou (HubSpot, 2023) Asilasveuliiuisnudfayues Infographics Tuns
duesumsaeansuaznsnaiadavia Tugnavnssunslagianiz Grand Theft Auto V
(GTAV) FiveM aifuunanosuiidalifiduanadininosvesaueaiteimuniluiuy
fifoans nsudsduiiiofsgadidunazifiunisidmuimameludsnnesiadusesdny
1MABY09 Newzoo (2023) syt mslddenmuayinlefunagnivaniivaeiiud iy
denlvaiuaz3nungugiauidn lngiamzegnsds Infographics Aelvdeyaiferiuianssy
melun, nnin, waranruresdinesamnsdeasidesnediusyavinimunniy

uennil N1338U1A83 COVID-19 dwmalvigrannssunnaniulnguagreddeddny
dHosnginssumesiuilnawdsulugnistdnalulaneeulavinndu (PwC, 2022) vilv
N5 Infographics Lﬂwﬁﬂuﬂaqwﬁﬁﬁ@ﬁ;ﬁﬁu’%m5Lﬂuﬁmﬂ%’tﬁaa%’mmmLLmmfi'm
waziinnisddengudmane fdu euifeifejudunsinudssanduavonisly
Infographics UuLnamesi Facebook Liledaaiunisiuiuasnisiidiusmvesdiauly
\@5vlaes Apocalypse Universe FiveM lngldvayansaifan Facebook Ads Manager
LLazﬁa%i’mé’wﬁzg 1% Follows, Reach, Impressions kag Engagement iiatihiauauuan
fanansmhludsegndldifindiuudiay uasiaminagnsnisdeaslugnamnssung
soulavsely
IngUsTaIAvaInIsAne

1. iiefnwunuIvues Infosraphics sluﬂ'ﬁ?iaa'rﬁ%’agaw Facebook Page 184

Sv. Apocalypse Universe FiveM
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vauwnvosiseluadsiliiednvdmaass Sauszansnanisi Infographics

vuunanylasu Facebook veuny Grand Theft Auto V (GTAV) FiveM vinegnalslyignug
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VL ENEELI RERLRR
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dulins @in (nfographic) \Juguuuunmsieansiasudeyandudeuliinasanis

Y
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Y
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35n15733

ﬂ']ﬁﬁﬂmﬁajuﬁumﬁm Uszandravesnsky Infographics uuuwanwesu Facebook
84 Sv. Apocalypse Universe Thailand lneiiinguszasdifie iludiunugiaunasiasy
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1. NSDBALUUNITINY

< . Jumsituidmnaes lnewSeudisu nan1sld Infographics wuuiluag liiilawan
(Facebook Ads) vuuwanwess Facebook 483 Apocalypse Universe Thailand

- iudoyanayinINeiANUANA1IYeIN1SHdILI (Engagement) wagn154d
014 (Reach) ey

2.5z mNnIEiauLaznguiiegnd

. ﬂfjuﬁ’;asi’ml,l,ﬂﬂaamﬁu Roleplayers, Content Creators, Wag Server Adminis-
trators Fadunguiiaundnuasing GTA V FiveM

- Anvdenngusegalagly nsduegadisyuy (Systematic Sampling) wielsile
Toyailamzinzasuazassiudmngnside

3. indestiefltlunsifununadeya

« 14 Facebook Insights Wag Google Analytics lun1ssiusiudeyaatifnaynganssy
nslganu

« Sufinsad¥addny 1dud S1uaugfnmu (Followers), nstdhils (Reach), $1uau
N1SLERINE (Impressions), Wagn15id1usIu (Engagement)
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4. NMsNUTIUTINToYE

« SumoumITLiuIL(L) MvuningUszasdves Infographics (2) genuuuiiom
waznUsenau (3) Inad Infographics Ui Facebook Page (4) 1% Facebook Ads Tuung
uasaiterUSeuifisuna uay (5) Aamunauaziiudeyaruedesiefifmue

5. MIIATINTRYA

- Aesiiat aiiieadeniiousdiu UsyAvdkaves Infographics
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- thwaildluasuuaziaueuumslunsiamn nagndnisdeanssne Infographics
Weduafunaginugudiduegnadiussansam

d3UNaN15338
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« Infographics mmiaﬁa@mﬂamauslﬁ]suaw:&dulé’u']ﬂ%u dlonifemiinny
nazdu Farau uandladne dealifiduiuiinasuasdeyadidyondsoslais i
« Infographics Thjauelusuuuuvesianssumie Content Meludinines wu
Infographics Event faeifiunisiidnsinludsnnestiivesnd

2. msl4 Facebook Ads:

- m3ldlavanuun Facebook Ads Lisnadidsngudmngléneiu Tnsans
Aalmififiuunliiauladhsndsvines

- Tawan Infographics il Facebook Ads ilafi# Engagerent FfiuTuagng
Fonau Tnetannglewan ADS 5 fifinisuansuagaanis 6,124 ads 5 Engagement geanil
91 ads uazmauasaeandi 5 ade

- laiwa?iil Engagement Rate gsgafia ADS 4 (2.13%) Faaevioufisuszansualy
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« Tawau ADS 5 Tdautszanaiiies 400 v uanaulinansuunulusiu Cost per
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QRGP VR FGILE ALY
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AuaaifienTaTUnan1TIdevewaIUy A, B uaz C Belidayaain ADS 1 &9

ADS 5 maulsenalaznaansnlasuainnisvinlawaln Infographic Ui Facebook lag

WUiNI9158 (Impression), A15i@1s (Engagement), 8ns1n15ila@iusiu (Engage-

ment Rate) wagAltan8son15a1Us1 (CPR) MILanINaltenanven15vin Infographic

dmsuiuiassnudauludiniies

wauley A
naalaiwai (ADS)
oy Tagusyasd
Impression
Engagement

Share

Engagement Rate
CPR (Cost per Result)
Budget Spent (THB)

wauley B
naalaiwai (ADS)
oy Tagusyasd
Impression
Engagement

Share

Engagement Rate
CPR (Cost per Result)
Budget Spent (THB)

wauley C
naalaiwai (ADS)
oy TagUsyasd
Impression
Engagement

Share

Engagement Rate
CPR (Cost per Result)
Budget Spent (THB)

ADS 1, ADS 2
uisnansddyiieatiunmssinanaengludviies
5,500 (12@t)

65 (1ade)

2 (10dw)

118%

6.00 THB

310 THB

ADS 3, ADS 4
Ussmnduiusvanssufimileriiunsidusmvesiiay
5,900 (103e)

79 (0@v)

4 (19de)

1.34%

5.06 THB

400 THB

ADS 5

Titoya wavdulumsiaununiouduaiunisassiagzas
6,124 (1ade)

91 (19av)

5 (19de)

2.13%

4.40 THB

400 THB
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mMsfldusgeaauaaliiiesonsildiusiusgn shlviiussansnmadumsisgadisu

Ua1AY8IN15ITY

1. AnuvaInvanevesndudaegns: msadeiidungutmanefidudiduly
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Abstract

From a research study on the effectiveness of marketing communications
with digital public relations strategies on digital platforms. Focusing on case studies
at the 44th House and Condo Expo. K2L Advertising Agency Company Limited whose
objective is1.To study marketing communications and formats of digital public
relations strategies in organizing the 44th Home and Condo Expo and 2.) to study
the effectiveness of digital marketing communication operations through digital
public relations strategies that affect perception. Number of participants in advance
The 44th House and Condo Fair using the research method is to useUsing digital
marketing communication strategies and strategies, digital public relations strategies,
digital digital through Facebook.

From the study, it was found that digital public relations strategies for orga-
nizing exhibitions are effective and efficient in creating awareness and participation
of the target group. It is considered a communication strategy that is consistent with
behavioral trends. Consumers make the target group able to receive information.
and various activities of the home fair and condos that are happening well

Including encouraging the target group that has been set to participate in
all activities, including online channels. Most visitors to the expo have a desire to
buy a home and decide to reserve at the event immediately. The majority of visitors
are Gen Y in the age group of 21-30 years, followed by those in the age group of
31-40 years. In addition, it was found that the Gen Z group born between 1997-2012



190 Siam Communication Review Vol.24 Issue 1 (Januarry - June 2025)

visited the fair more than before. which was promoted through various online
channels such as Meta Ads, @Line, Google Ads, YouTube Ads, and TikTok Ads. These
digital promotion strategies were used to attract the target audience and encourage
them to join. work Which today’s digital public relations strategies play an important
role in creating cooperation and acceptance in various activities. Through the use

of various communication strategies to effectively reach target groups.

Keywords: Strategy, digital public Relations ,Creating awareness ,Attendance ,Special

Event
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Abstract

The purpose of this research is to study design thinking for creating motion
graphics in digital learning and teaching for older adults. The design thinking
approach was applied following five stages: 1) Empathize, 2) Define, 3) Ideate, 4)
Prototype, and 5) Test. Data was collected from a target group of 20 participants,
consisting of 10 older adults, 5 professionals, and 5 academics, in order to produce
motion graphic media for teaching and leaming for older adults. The data was
analyzed based on the research objectives.

The research findings indicate that design thinking can aid in creating media
that addresses the real problems and needs of older adults, thus enhancing the
effectiveness of teaching materials in promoting learning. The design thinking process
was applied, starting with empathizing to understand the physical challenges of
older adults, followed by clearly defining the problem based on this understanding.
The creation of motion graphic media focused on five key elements: imagery, sound,
scenes, and typography, leading to the production of video content and the
identification of suitable solutions. The prototype was tested on YouTube, and the
feedback from the three target groups was analyzed. The analysis focused on two
aspects: 1) the motion graphics in digital learning for older adults, which received
positive evaluations; and 2) the quality of the motion graphics in digital learning,
where the three target groups showed differing opinions. The highest rating was for
the clarity of voice-over and the accuracy of the text, while the lowest rating was

related to the use of color.

Keywords: motion graphic, Digital Literacy Education Among the Elderly, Prototype
Motion Graphics Media, Design Thinking, Elderly
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Absact

Nowadays, online media is essential in the field of communication arts
careers. Variety of online skills are important and necessary for Communication Arts
Program students. This research aimed to explore the problems, needs, and guide-
lines for developing skills in creating online media for Communication Arts program
students in the at Rajabhat Universities in Northeast Thailand. A mixed-methods
research approach was used in this study. The quantitative data was collected
through a survey of students from 10 Rajabhat Universities in the northeast region,
involving 400 participants. The qualitative data was gathered through focus group
discussions with representatives from faculty, students, graduate users, and graduates.
The survey results revealed that 54.5% of the Communication Arts students aspired
to pursue careers as online YouTubers, TikTokers, bloggers, influencers, or content
creators. In terms of skill development needs, students expressed the highest need
for skills in using image editing, graphic design, photo enhancement, and drawing
(X = 4.19, S.D. = .902). The focus group discussions revealed that stakeholders in
the Communication Arts program identified the rapid changes in technology as a
significant problem, leading to the quick obsolescence of learning support materials
and the necessity to update instructors to keep pace with technological
advancements. The suggested guidelines for developing online media creation skills
among Communication Arts students included enhancing the curriculum to focus
on utilizing technology for information gathering to create content, fostering creativity,

and improving skills in online media usage and production for online platforms, as
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this aligns with modern job trends that cater to contemporary individuals and or-

ganizations.

Keywords: Problems, Development Guidelines, Creative Media Skills, Online Media,

Communication Arts Students, Northeastern Rajabhat University.
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Abstract

The purpose of this study was to study the appropriate approaches for the
operation of public and community broadcasting in Thailand. Through the analysis
of concepts related to the administration of broadcasting both in Thailand and
abroad from collecting data in the form of public hearings from relevant stakeholders
and a population survey of 1,010 sets in 4 regions: central, Bangkok and its vicinity,
northeastern, southern and northern regions.

The results of the study from the public hearing under 8 issues that will
make public and community service broadcasting stations have quality are:
1. Policies/Guidelines 2. Supervision 3. administration of radio stations 4. Contents
5. Program format 6. Finance and source of funds/income generating 7. Principles
of a quality radio station and 8. Other related issues. The study results from the
survey found a suitable guideline for the operation of radio broadcasting stations
that is good and should be suitable for Thailand, different from the public hearing,
consisting of 5 elements: 1. Organizational management 2. Program content
3. Program format 4. Programming 5. The principle of a safe and creative radio
station. along with providing policy recommendations, namely No one size fits all,
Force/Drive, Upskill & Reskill, Partnership, Great Value, Excellent Relationships,

Mentors and Guide.

Keywords: Administration, radio broadcasting, public service broadcasting and

community service broadcasting
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Abstract

This research aimed to study the motivation communication strategies that
affect the decision to consume meal replacement supplements among Generation
Z consumers in Bangkok. The quantitative research method was used to collect
data via an online questionnaire with a sample group of Generation Z in Bangkok.
The results of the research found that the demand for meal replacement supple-
ments of the Generation Z sample group in terms of gender did not affect the
decision-making process. The researcher inferred that the reason for the lack of
difference may be because there are currently more genders than males and fe-
males, namely the LGBTQ+ group. This group is a variable that causes the attitudes
of men to change more and is the point that led to the results that different genders
will affect the decision to consume meal replacement supplements equally. In
addition, the aspect of saving is also a part of the decision-making process. The
research results pointed to the fact that saving is the main reason for deciding to
purchase meal replacement supplements among the Generation Z sample group
in Bangkok. The results of this research can be used to adjust the marketing strate-
gies of food supplement entrepreneurs because they can identify the limitations
and needs of Generation Z consumers from the research results. It can also be a
part in helping to improve and create more understanding and attitudes between
consumers and food supplement entrepreneurs. Keywords: communication strate-
gies, motivations that affect consumption choices, choosing to consume food

supplements as a replacement for main meals.

Keywords: Communication Strategies / Motivation Affecting Consumption Choices
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Abstract

This research aims to study and explore methods for writing a psycholosgical
horror play about loneliness from childhood emotional neglect. The researcher
began by studying the concept and the characteristics of psychological horror pre-
sented in the articles by film and television writer, Jason Hellerman (2024) and film
journalist, Ivy Lofberg (2016), as well as the utilization of theatrical elements in
horror plays appeared in Emily O’Donnell’s research (2018) with the purpose of
exploring the methods for writing a psycholosgical horror play. The researcher stud-
ied psychological researches related to loneliness from childhood emotional neglect
so as to use the subject matter as the main theme of the play. The knowledge
gained was then applied into writing a psychological horror play Wang, with a focus
on using the concept and the characteristics of the genre to convey a portrayal of
loneliness from childhood emotional neglect and the negative effects of the child-
hood emotional neglect to the audience. Wang was presented as a staged reading
to collect audience’s feedback via questionnaires. The feedbacks show that the
audience was able to understand and acknowledge the negative effects of child-
hood emotional neglect conveyed in the play. However, some audience mentioned
that the ambiguity of the narrative and the lack of a clear explanation regarding
what the character ‘gshost’ is resulted in the main theme of the play being unclear.
Having analyzed the feedbacks, the researcher found the ambiguity to be a distinc-
tive characteristic of the genre that opens the play to the audience’s subjective
interpretations. If the researcher were to develop Wang in order to address the issue,
the researcher would add actions, as well as dialogues between the characters to
strengthen the presentation of the main theme while maintaining the ambiguity of

the narrative and the ‘ghost’.
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Abstract

This study aims to: 1) examine the demographic differences among Netflix
Thailand subscribers, 2) investigate the decision-making process behind becoming
a Netflix Thailand member, and 3) explore the influence of satisfaction with Netflix
Original movies and series on the decision to subscribe. The research employed a
quantitative, exploratory approach using purposive sampling through an online
questionnaire. The findings indicate that most respondents were female, aged be-
tween 31-40 years, held a bachelor’s degree, and worked in the private sector.
Interest in Netflix Original content—particularly new releases, large-scale produc-
tions, and high-quality content—significantly influenced both initial subscriptions
and continued membership. Additionally, users considered value for money through
comparisons with other streaming platforms, ease of access via multiple devices,
reasonable pricing, and social media promotions. These factors collectively con-

tributed to a high tendency for long-term subscription retention.
Keywords: Netflix, Netflix Originals, Satisfaction, Subscription Decision
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Abstract

This research article aimed to know the significance of top using Emo-
jis on an online platform by qualitative research method, documen-
tary research, and analysis with 10 Emojis @ @A @O 60 C
The result found that Emajis are significant by icon index and symbol.
Emojis can used in emotional for emotions and functional for bullet

points or message decoration arbitrary by user in symbiosis form. However,
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the signification of emojis depends on the contexts of communication become the

codes
Keywords Emoji, Context, Symbiosis
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1. @ : Face with Tears of Joy 3o sesfunferinuiauge
: Rolling on the Floor Laughing %38 Fnas
: Red Heart 1138 11313duA4
: Folded Hands %38 wuile
. Loudly Crying Face w38 lunthfisesliidaass
- Smiling Face with Heart-Eyes %38 iaa‘é/mw%’aumamgﬂﬁﬂﬂ
- Sparkles 38 tUasuszng
: Fire vi3e wiignlvu
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- Smiling Face with Smiling Eyes 38 Tuntinuaienfilses
10. © : Smiling Face with Hearts 3o lunifdlsesduniouiila
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unAnidesensualidullunisinseise Suldun ensuaifugiuie 8 vee Plutchik
(1980) (8191 ENVISION YOUR EVOLUTION CONTEMPORARY PSYCHOLOGY) leiuA 1.
AALNTS (Anger) 2. AuNdL (Fear) 3. AMuLATT (Sadness) 4. AR (Disgust) 5.
ANNUTENANRLA (Surprise) 6. AIUIIS (Anticipation) 7. A21121414 (Trust) wag 8. AW
$1134 Uoy) uwaRne1su0iues Ekman (1999) tndsiveniidunuinnudiiensuaiiiugud
wanseonyantludnuazaina (Universal Facial Expression) 6 8154l laa 1. A9
¥ (Happiness) 2. Aulentadn (Sadness) 3. Aun&s (Fear) 4. A1ULNTS (Anger) 5.
ANSUABY (Disgust) wag 6.mMNUTTWAIRLA (Surprise) LazlhiIARB1IUAIYOY Cowen
waz Keltner (2017) ldiiaueesunifiunnsnsii (Distinct Emotions) 83 27 wuu fie 1.
Fuwn (Admiration) 2. §nlag (Adoration) 3. qun3e (Aesthetic Appreciation) 4. @un
(Amusement) 5.3anA%a (Anxiety) 6. d@zn33naa (Awe) 7. dnsnta (Awkwardness) 8.
\{Jouwe (Boredom) 9. @su (Calmness) 10. &uau (Confusion) 11. 887 (Craving) 12.
affen (Disgust) 13. Wlaluananiutan (Empathetic Pain) 14. U1l Entrancement)
15. 8321 (Envy) 16. Ay (Excitement) 17. né1 (Fear) 18. @anagas (Horror) 19. awla
(Interest) 20. 9159 UJoy) 21. Wen (Nostalgia) 22. vaslua (Romance) 23. laniAsn
(Sadness) 24. wela (Satisfaction) 25. fasn1si3aaine (Sexual Desire) 26. Winenifiula
(Syrpathy) waz 27. l§Sudewuey (Triumph) 8is nan1sAnw1ves Cowen way Keltner 84
919NNl YN Tanauiuasualiulaviatee1TUnlaIY
MnuAnesuaifmuaifisinfinsanitelfifuumdunissuundeya
Tnsnsduundeyaifiseldsnsfamuiounes Clevenger T. (1966) Bowmninssuuins
(Consummatory) Tasuasinisidenlddluddumnananufionslavesddsans uas
wanssutlUlduselond (nstrumental) #8ludgnihlulfifieUsslovdnanszasdvea
daans (srufisniiu wilsde Audience analysis, 1966 Wt 24) 1ngaude Fsanunsaldly
msduundoyadludeenidudiunisuaniersuniniuidn (Emotional) @rmuventii
(Functional) wagn155IufurInIsuantensuaiuagniing (Emotional & Functional)
ogslsfnm fideiiteduiugiui sluddanhedemsthluldlunisdeasnae
Usaanntaanuiiu (Anchorage) vilaumnevesdludldnsfinneds uSum (Context)
Sadunvhmihfivanslianumneiamuaninwndeuresnisaeaseis Justyna et
al,, 2022) {AdeldUssufanandluvhmsduniuaings (Focus Group) futinAnundud
7l 1-2 vosnnzimamansuaswuii STudva 10 FilanAnwiduiidtnuasgnldnuan

o v = I

WnAnwlunisuam (Chatting) Aeudnsusedsliiluusydn dnAnwidiunissyyin nsldd
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JUNE 19 '
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9NA5197 1 wud LL@’I@I@J%LL@iazé’hﬁ]3ﬁgﬂé’ﬂwcﬁﬁ%ﬂﬁ]umuaﬁﬂizﬂaumaqﬁzgcgg
og19mNe (Signifier) e (Signified) wazdefanrmaieignimunliuda (External
Reality) snufruzvaslogs (Saussure) wivimundiudosiisuTuniedu wsezaralsiu
favesnamneyilviuiunvean s lldvesidsans (Wittgenstein) aztlusarfivunly
Sludfiarumnglunuanimuindouresnisioans uenanidmuindluiyniaegly
anwzvasdyIy (Icon) muniswialsenndyasvaiioss (Peirce) insgldmnuandey
§1U (Isomorphism) AUAiEads (Reference) (873501 unnduiase, 2552) Ui
AuAuaNass (Hyperreal) a8 @ Aivlasoulumhuazaslaununiam v
Feafudludfiduivll (Index) MnemnAiusSesvauvnaunaldme Wy iy @
finfannuin Wiy ¥ dndseudssenme e wiu @ dnfeanuieunss 5ifeu
wazanududaydnual (Symbol) 1wu b vanefanisluimuusunvesdenslne viseus
widld @ ﬁ%‘aﬂ'smumaLLUUé’@gﬂ (AuSasli) wuusatl (Anaadla) Lagluudaanual
(Aalanias) sulandidiuindludldanunsauwenanudulssianvesdygyzuuuunain
Muls anuvunguandsesntuauyataswaznsilyly

oufinsandludildlunsuaniesusinuiin (@ @ @ @ G @) inv
Tfeurmuadunsuansersualidauan (Positive Emotion) wiifineaniusinguuy
Tunthusifdauansieeorsuaivesnimindedsdusunuiivvesfidslfandovesdluife
i@ﬂéﬂW%@Mﬁ’]@’lLmemqﬁU (Face with Tears of Joy @) wardnas (Rolling on the
Floor Laughing ) Faumaiu @ violunthiisedlmdeess (Loudly Crying Face)
figiurnueinidela (Sadness) pg1sdnau uazandludfuansensuaiinluniiingu
Linudlusilduaniorsuallngs (Anger) nd (Fear) uazsaiies (Disgust) ustagnsla dadu
Tumsedl 1 dauvesosuninuddnduiedifissaosszinnensual

vl FeseSuaiiumdnilusnudludndaaiuiniy 8ludfdeersuaivann
viany o ey Audu fna 1nss ndr faufen man Asesfumsthluldluvisensual
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unnane Wissudnisinwedaliidelideyanndludfignlivuunanesuoeulatiinn
fignlulanues a.a. 2023 whiudaiuudrinfioisunifigdau (Negative Emotion) e
fudraiiy e ufifudunsfedliudiliforlsnfumiinsouindlud @ dodld
amgiFenaivity wuiefusluiuansesualidined @ Aeragminluléty
orsualidsaufiduld dnvazdnaniahlibluduieudsdeifu (Cold Media) muuafn
5550 RADUE McLuhan (1964) (81ufisfi Understanding Media, The extensions of
man) flinsdoamaendusumadiluiddlFsludsiuesiidesnis
dmsudluafidnoglungumiini (Functional) Wiulfindusludludnuasadneausss
nanAeneALUUBBNININASIE9T 1y & Aiswedinrlavesnudlallifisusatu
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fanemeaiuldihianndfuresdluilunguensusimuiFnuasuiil (Emotionald:
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Functional) Be3duasindudownilasusnmmanfulasdudmnnguiaaosusinsi
fidouanamadslumssinaniiieuaniiannudewiuiuvesauannsavesdlad
nspUNIARGERINSHANHA LR IBRY (Symbiosis) §3Tud1afeUsAnine
(Parasitology) (33um Winlvewsaa, 2549) Fuludnuaenilmwenisuaunauddoi
Tnefinsesueiasanindunduiusseninegsdin 2 vin Nerdvogsmiuaninisal

M39TINT I LY 9EEITIN (Biological Association) tumnuduRusnuwiunalulagiin

£ (%
= Y

Jumasanaismelunaznouenszuuina liuA amgfien (Mutualism) Wuaudiug
fasdTinaesindniusoserfoagiuiu fumededetuuas iy Welrlisudsslomivs
aesihe amwifioga (Commensalism) Winanmsegauiuvesdsddinaesinlneienis
Isudsslovinnnsegsiuiu daudnihenilailideusslond uarliliuussloviudegs
la A2xUsEn (Parasitism) LuAmdiusiAnannsegsmifuvesdsdlTinaeuin Ty
femilslesuusglovd Bonin Usan(parasite) daudndendadeustlovd Sonindgnends
(host) nslénseudnifideinnuiiuin Sldiesdinnumneusioginedis uiiesdou
nduludausigaussasdvosiadafiiolisludtelunistomsmandtudaaudeduull
lmnedanisuseandenry uazmndunanisldanudludnenuindludawnsadily
imeAafuidiomuuulauuunisdaieiniunadilunaunaussineidosetues de
AT dddnseuAnitessininemelitulvgesnanamaudndetufiosiuisms
dorumnevesdluisie

soluifunisesuenaresnisine Tnefifeasldietsuasnisnin (Tweet)
NnFlndnTiBludnunseviidnmusngegedisas 2 Mindtelnsunsldnuuazai
mnefiuandsooniuredludauuiun el nmslénmeesnsvindnaidideveuans
wBuseaawessgeh fsedldlanuasdanieannouausosninvioiion
Tundnusensla sswdliuszneunisedueieidunuusslevidenisinyiniediu

TNAANENSVINTY

NaNISANEN

fdeTsfienuiuinnnuminevesdludtuegfuuiun (Context Dependent)
(Edwin, 2023) ¥lweludsiieatuianumneunnsetueenty asiuusunnaneidudiu
adnisesenlaindu “sia” (Code) vaanisdeansifionnnundusiunu (Represent) 13
o1suninudAnuasyminitlddanuddiulainluanumsalifuan (Positive) wasifsay
(Negative) (Deepak, 2022) ﬁaiﬂﬁpﬁ%’a%a%maﬁqmwwmEJsuaa%Im%ﬁﬁ’lmﬁﬂwﬂma
Fusddumunnufonlagerfenisianzmannnin (Tweet) ludnd () euandliifuds
wsumdusafvuaniuvnevesdlud Fasuduiisld @ Face with Tears of Joy 138
iaﬂéuw%auﬁwmLmemqmﬁﬂmﬂgiuﬂwwﬁ 3 giail
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typography as a representation of technological and social change, the study
covers aspects of design, application in various media, and influence on contem-
porary communication culture. The results indicate that digital typography not
only reflects the limitations and advances in technology but also serves as
evidence of the Cold War era competition and the transition to the digital age.
Keywords: digital typosgraphy, typeface design, history of technology, digital

communication
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