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Abstract

This research aimed to 1) develop a set of digital content for public relations
of food vendors in the market area within King Mongkut’s University of Technology
Thonburi (KMUTT) through the ECT Social Lab Facebook fanpage, 2) evaluate the
quality of the developed digital content, (3) assess audience perception, and (4)
examine the satisfaction of the target audience toward the developed media. The
research instruments consisted of 1) a set of digital content for public relations of
campus food vendors on the ECT Social Lab Facebook fanpage, 2) content and
media presentation quality evaluation forms, 3) a perception assessment question-
naire, and 4) a satisfaction questionnaire. The sample group comprised 50 followers
of the ECT Social Lab Facebook fanpage, selected through accidental sampling from
volunteers who willingly participated in the study. The results revealed that 1) six
pieces of digital content for public relations of food vendors in the campus market
area were successfully developed, 2) expert evaluation indicated that the content
quality was rated at a good level (X = 4.44, S.D. = 0.43), while the media presenta-
tion quality was rated at a very good level (X =4.72,S.D. = 0.38), 3) the participants’
perception was rated at the highest level (X = 4.86, S.D. = 0.44), and 4) overall
satisfaction was also rated at the highest level (X = 4.82, S.D. = 0.41). These find-
ings suggest that the developed digital content for public relations of food vendors
at KMUTT via the ECT Social Lab Facebook fanpage is effective and suitable for

actual public relations.
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Abstract

This study aimed 1) to develop an infographic media set that presents
guidelines for classroom arrangement to foster interaction between students and
instructors for students in the department of educational communications and
technology, 2) to evaluate the quality of the promotional media concerning class-
room arrangement to foster interaction between students and instructors for students
in the department of educational communications and technology, 3) to evaluate
the perception of the sample group toward The development of an infographic
media set to provide information on classroom arrangement to foster interaction
between students and instructors for students in the department of educational
communications and technology, and 4) to examine the satisfaction of the target
group towards the infographic media set for students in the department of educa-
tional communications and technology. The sample group for this study was 30
undergraduate students from the 1st to 4th years of the Department of Educa-

tional Technology and Communications, selected using Convenience sampling. The
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instruments included the infographic promotional media set and three types of
evaluation forms: a media quality assessment by experts, a perception evaluation,
and a satisfaction evaluation.

The overall quality evaluation by experts on content was at a good level,
with a mean of 4.00, S.D. = 0.27, and the overall quality on Presentation Media was
at a good level, with a mean of 3.81, S.D. = 0.90. The student perception evaluation
recarding the importance of classroom arrangement for interaction was overall at
the Highest level, with a total mean of 4.77, S.D. = 0.44. The item with the highest
perception score was the recognition that classroom arrangement impacts the
learning atmosphere and student participation level. Furthermore, the student
satisfaction evaluation toward the infographic media set was overall at the Highest
level, with a total mean of 4.78, S.D. = 0.42. The highest-rated item was the
appropriate and continuous sequencing of content, which demonstrates that the
developed infographic media set possesses high quality and can be practically

applied.
Keywords: Public relations media, Infographics, Classroom arrangement
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Abstract

This study aimed to examine consumers’ perceptions of influencer credibility,
perceptions of changes in influencer image, and the influence of these factors on
expectations of relationship continuance between followers and influencers in the
context of social media. A quantitative research approach was employed. The
sample consisted of 400 social media users in Thailand who had previously followed
influencers. Data were collected using an online questionnaire and analyzed using
descriptive statistics and stepwise multiple regression analysis. The results indicated
that consumers’ perceptions of influencer credibility, changes in influencer image,
and expectations of relationship continuance were at a high level. The stepwise
multiple regression analysis revealed that interest in changes in influencer image,
influencer credibility, and familiarity with and resistance toward the new image were
significant predictors of expectations of relationship continuance. These variables
jointly explained 57% of the variance in the dependent variable, with interest in

changes in influencer image identified as the most influential factor.

Keywords: Influencer, Image Change, Credibility, Relationship Continuance Expectation,
Social Media
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Anwionans wnfAn wasnquiiieates uazthiauslienansdiuinuinednudnga
aeunnugniesiarATIINaLvesdiev snthildiuuasunufiiiuntsuiulssly
yaesld (Try Out) fundunegissuiu 40 ya wamsvaaeuANadesiy Tnesiuwiniy
0.954 wagiilofiansanuenauiiu nuhiunsiuivesfuilandeniuniidetiovesdunly
leulwesilan 0.884 mMunisiuisen nanualuedumgiousasiia 0.964 uaziuAILAIN
wisonusoidlesesruduiudiudungieusesiia 0.935 wandliiiuiuuuasuay
fmnuidesiueglussiugaazamsmhluliifununudeyalumsideldogamnzan

4. MINATINVRYA

dnsuIBmsinszideya wazadanldlumside fIdevhnsiunurudeyauas
Nassia (Coding) 3euseeuad thtayanlauusvananalaeldlusunsy SPSS e
(J 1 aa 1 A a v o A a L4 a v o & £
Aenansing q Nllunside wasdwanlaluiesien efuse agune Javindude
iweugaua U Tzideyaldulumuingusyasdlunside tneldad@idanssonn
(Descriptive Statistics) [dnsaasgviaunisanneeienyan (Multiple Linear Regression)
FeannnlglunsiTeluaseil laun anud Sosas Anade drulenuunnggu ttest uaz

Multiple Linear Regression #2835 Stepwise

NaN15338

1. na3dudayanulsEyIng

fneuuuvaeualumsfinuindsl $1uau 400 au freuuuuaeuaudlngidy
wnemnda $1uau 235 aw AnduSosaz 58.80 01gszning 21-300 duau 152 Au Andu
$puay 38.00 syAunsAnwIUSeR3 $1uu 184 au Antdudesay 46.00 shelareliou
#1n31 10,000 V19 Sy 131 Ay Andudosas 32.80

NANTIATIEUNSTUSHeNsIAsuILas I walve sBurgonwes 91nn1s
AnwfunsiuremauAsunasnmdnualveBurigioumes wuin ngusiieeeinigiu
¥ fhumnnidefievesdugiouees lnssmeglusziuann fanadewintu 4.02 vz
shunmdnualvesdurigeumes lnesmegluszauannui Inefldiedewiiu 3.83 uas
funnmman e ufellsvesnmdiug eglusyiuinn fauadewiniu 3.88
Sofinsanuenidunesues nmdnuvalBurgieuees dufidelsvhnsneiesniiu
3 fu nui yndnuiidiedeeglussduinniomn TneFosddudel

1. shupwaulasensivAsuudasnndnuallval faadegean wiriu 3.91

2. fueuasdosensivAsundasnmdnuailval faadewintu 3.78
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3. fhumnuduTusazsiesusionmanuallvl fanadewindy 3.78
mﬁLﬂswﬁmsamaastmmLmu%’jumau (Stepwise Multiple Regression Analysis)
namsAfenui eduussavsavduiusgaiden 755 uazindaesesmanduriusnyga
fifin 570 wanviduusnennsaliavan 3 & saufunennsal NAFIN VBN A LA
wiseloseseuduiug W¥esay 57.0 AanuAaAARUNIATT LTI TNEINTALT
f 491 (319 1)

MTN 1 WARINANITIATIgianduiusnyan Masdewesmanduiusnian Maswes
yosmanduiusnyguiuiund warAnnunaAAADLIATEIY

Model R R Square Adjusted R Square Std. Error of the Estimate
1 118 516 515 .520
2 142 .550 .548 .501
3 755 570 566 491

a. Predictors (Constant), X1 anwaulasenisiudsunasnindnuellv

b. Predictors (Constant), X1 anuaulasienisiudsuwdasnndnwallung, X2 A
unTefiovesdungioues

c. Predictors (Constant), muaulasionisidsundasnindneallvil, X2 auin
\ofevesdurliglouiees, X3 amnuAuTuuaznsresunmdnuallvsl

Wolnan19ileszRaNuLUsUT U Nenade utlud Agyvesmdnuse Bnoandunus
WA nud1 AduUsEavtanduiusnyaaiideddgyvealiinsedu 01 uansinmiy

Y 9

v 6

FUNUTTENINIPU TN T AL ILUTNYINTUTS 3 FduNuSAUlUTLEURSI Feanusain
Tasraduaunisdals (115199 2)

A5 2 LEAIAHLUTUTINNLAINNTIATIE RN TA0 LN AMLUUTUABY

Source of Variation  df SS MS F Sig.
1 Regression 1 114.864 114.864 424.713 <.001
Residual 398  107.639 270

Total 1 399  222.503
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Source of Variation  df SS MS F Sig.
2. Regression 2 122.467 61.233 243.009 <.001
Residual 397  100.036 252
Total 399  222.503
3. Regression 3 126.724 42.241 174.648 <.000
Residual 396 95.779 242
Total3 399  222.503

miamaawmmmu%umau (Stepwise Multiple Regression) \iefnwiAy
anunsavesiiulsdasylunsyiunefulsna nanmsisenuin duusiiinglunaseisd
tfodfamaada liun mnuaulademsivAsundasnmdnual mnsnindedevesdurigiou
e uaranududunarnistesunmdnvallvalutuisn (Model 1) fudsaruaulase
mMswasuulasnmdnuaidigaunsneu Tasanunsaviunedudsauldessdiuddry
e (B =718, t = 20.609, p < .001) wandliidiuinanuaulasensdsuwdasnm
dnualfidvswaeuanlusziugedenadnsidosnsing

¥

Waiingunass (Model 2) MnUsanudnielovasdungiaugesgniiudndaunisuay

Y

[

NlpdrAgynsana (B =244, t = 5.493, p < .001) lvaunIslunaaINIT005UI8ANM

o

LUSUTIUVRIILUSANULARTU VadE NdUsAINNaUlafa NSRS UL UAIN WS NBalTIA]

v o w

ovdwaneeiifedifty (B = .560, t = 12,622, p < .001)
Tutugaviie (Model 3) MudsanuAuiulazmIfsmumwanuailnsigniisdiga

q

a o v a

M3 wagitedRynsanRmeuiu ( B =210, t=4.195p <.001) dawalilunaianiig
G

]

'
a

auysaluniian Tnesuusiianudanedidviwadeinegnedideddnlulunagaiine faus
arwalasionsuAsunUasnwanuaiiavswanndian ( B = 432) sesawunfemunuTy
uaznssiedunmEnwallvl (B = .210) wazAdeRevesdurlgiaules ( B=.202)
aguladn IumamsamaEJW‘v;@zuLLUU%umauizq'iwﬂﬂ%’aﬁwﬁﬁgamﬂﬁsmsam'ﬁa
wensaliuUsmuldegnaditddymeada Insnmefulsanuaulasensiudsunyag
amdnuaitadughueifdminnniiasluleagaie Suasieudsunumadomes
awalasensiudsuntasnmdnuallunsimuanadnsidnw (anssi 3)
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AT 3 LERINANITAATIENNITANADENANUUUTUR DU

Model Predictor B SE B B t p

1 Constant  0.953 0.144 6.598 < .001
AuANLEUlane

nswWasuulas

ANanual 0.749 0.036 718  20.609 < .001

2 Constant  0.166 0.200 0.832 .406
AuANLEULIse

nswWasuulas

ANSNWYA 0.583 0.046 560  12.622 < .001
ANNUIToRounq

dungiowwes  0.356 0.065 244 5493 <.001

3 Constant  0.296 0.198 1.492 136
AuANLEULase

nswasuulas

ANENWYA 0.451 0.055 432 8.160 < .001
ANNUIEoRouns

dungiowwes  0.296 0.065 202 4.534 <.001
AUAUAUTULAE

AN5HDAU

Awanwallul 0.167 0.040 210 4195 < .001
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wyauwUT fudsBaseidannsadiuiueiuisnnuulsusiuveseusidlatosiu
weundedu TikTok le5awaz 45.9 uansbiiuindadesununimdud Yszaunisainis
T wazmuduiudidsanulindafiunumddenisaismiusilatesvesdulon
Tuudunaes Social Commerce wamsideafsdiannsotlulfiduuumdlunsiam
NAgNSNI9INIIRAIAULLNARYIDTU TikTok Shop Wielafuaiaszaunmsnideuan il
wola wazgauilindavesuilan Suazihlugns Snwigrugniuasanudsdunsgsia
lusgezn

AdAy: wsegslavesfuilam, mnundlagedn, TikTok Shop

Abstract

This research aimed to examine perceived product quality, exposure to
TikTok users, satisfaction, and brand trust as predictors of consumers’ repurchase
intention through TikTok Shop. The study employed a quantitative research
methodology, using online questionnaires for data collection. The sample
consisted of 400 Thai residents aged 15 years and above. Data was analyzed using
descriptive statistics, including means and standard deviations, Pearson’s correlation
coefficient, and stepwise multiple regression analysis. The findings revealed that
exposure to TikTok users was the strongest predictor of consumers’ repurchase
intention, followed by perceived product quality, satisfaction, and brand trust,
respectively. All variables exhibited a statistically significant positive relationship
with consumers’ repurchase intention (p < .001). Furthermore, multiple regression
analysis indicated that the four independent variables collectively explained 45.9%
of the variance in repurchase intention through TikTok Shop. These findings
demonstrate that factors related to product quality, user experience, and trust-based
relationships play crucial roles in fostering consumers’ repurchase intention within
the social commerce context. The results can serve as practical guidelines for
developing marketing strategies on the TikTok Shop platform to enhance positive
user experience, satisfaction, and consumer trust, ultimately leading to customer

retention and long-term business sustainability.

Keywords: Consumer Motivation, Repurchase Intention, TikTok Shop
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5. iungAnssunsasuseyld

kaUNALATY TikTok 1.000
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4. MFAATIEHNsannveLFanmgas (Multiple Regression) ilevnnaey auufgiu
Hasdeiannsanennsalauddlateswiuounandu TikTok #aeisuuuiunou (Step-
wise Regression) HamsATzvinuIn MuUsdaseiigndmdenidngaunsiaiuaonados
fudeyaiBeszdng wasdiaruanansalumemeinsaimiusdladeslfedamnyan Téun
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Wity 0.459 vieAnLduseras 45.9 FauansinlumaasnsnosulsnULUsUTILTB AN
siladernldlussduunansiegs ansadeulugaunisnennsalfe arwddlatodrinu
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1599 3 ANTMARIANEUUTEANTANNINTOANRLTIMNAMLUUTUABY AIETS Stepwise

fLUsNLADNNALNNS

eI INTp B Std.  Eror Beta t p-value
(Constant) 476 211 2257 .025

AungAnssunsnsusieyld

woUnaLATU TikTok 295 .056 248  5.292 <.001
AUNTTUIAMATNEUA 218 .046 220 4.728 <.001
aupulinddalunsdua 189 044 194 4.299 <001
Auaufianelavesgnan 192 .047 197 4.069 <.001

R =.681 R2 = 0.464 Adjusted R2 = 0.459 Std. Error of Estimate = 0.26640
*Tijedndaynnaadifiseiu0.05

d5UNan1IAdBUANNAZIU
A157 4 @FUNSNAFeUANIAZNY

dunAgIU NANSNAFOUANNRAFIU

duufgIud 1 n1sfuiauninduaivesyuslan GRILIERN
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Y9ANIWIY HANTITENUT (1) Auduiusseninnsiinlnedunsfinlanusngeenates
4 5Uwuu Aa N135ulaense MsUsUlY nsaseassalual waznisaenadessivade dlvies
JULUU “Onuvias” wuuidunss (2) seezinamiaia (time lag) vaensinlnefidnuveasilu
watnuarfiuunliimamandudifu ansedu 1-3 nassulutisiuedadamssui 20 1

[y

dszau “Usiol” lugpaspsundu wazszaulndlifesianase (realtime) Tugaddvia (3)
n3inlnedanvazAuAaNISNAIERLINIagULUL (stylistic hybridization) Aelviiingn
dnualgnrauiluendnual 3 sUuuuvdn Ae Tne-Innel3ou (Tha-Victorian) e15misla
nsudles (Political Art Deco) wazlneriesuiga1stey (Thai Vernacular Pop) (4) N3
sonuuunTinlneddonemadiesugusiedosdioadsmuveusssunazdeasgaunisal
vesguarrvIunsadeulmnisdiey nan193defianlnisvadonisdounisaey
UsgiRmansnsooniuu msuftRnueenuuuifnngumeiansssy uagnswanngu

ToyadededmIuIIvINITNTeRnLUUlng

AdAgy: UseiRenansniseanuuunsiiin, sdunandseuiieu, nsesntuuniiiining,
JPYLMNNIWIA, NINANERUNFULUY

Abstract

This article presents a comparative chronological analysis of graphic design
between global and Thai contexts from 1890 to 2025, encompassing the transition
from chromolithography to generative artificial intelligence. The study employs a
qualitative documentary research approach combined with comparative analysis,
developing two principal instruments: a comparative chronological matrix and a
six-dimensional codebook covering production technology, media channel,
typography, art direction, media economy, and institutional role. The analysis is
informed by five theoretical frameworks: McLuhan’s media determinism, Ogburn’s
cultural lag, Rogers’ diffusion of innovations, Bhabha’s hybridity, and Manovich’s
software-takes-command thesis. The findings indicate that (1) the relationship
between Thai and global graphic design manifests in at least four patterns—direct
adoption, adaptation, reinvention, and contemporaneous synchronization—rather
than a linear “following” pattern; (2) Thailand’s time lag is dynamic and progres-
sively diminishing, from 1-3 decades in the early twentieth century to a year-on-year
level during the Cold War and to a near-real-time level in the digital era; (3) Thai
graphic design is characterized by stylistic hybridization, producing three distinctive
hybrid forms: Thai-Victorian, Political Art Deco, and Thai Vernacular Pop; and (4) Thai

graphic design carries political significance as an instrument of state legitimation and
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ideological communication for both governmental and social movements. The
research contributes to design history pedagogy, culturally rooted design practice,

and the development of reference databases for Thai design scholarship.

Keywords: graphic design history, comparative chronology, Thai graphic design, time

lag, stylistic hybridization

1. uni

nseeNLUUNIIAN (graphic design) fldiisan1sdaresiusznauifionriuey
yniduszuunmsdemndeiausisufiasionisan lassa¥usiung iesugiade walulad
NINGRA LLaxsaﬁammmsmzmaawwamﬁiuuﬁazﬁwnmashqﬁﬂs’i?q Fusausvaneaian
A3l 19 10uduan mssenuuunsinasuulasmugluiussueumeluladnisuan
(regime of production technology) Tassadnede (media structure) LazlATIETINATYENI
Jawuss (cultural economy) vesusiazgaagadunatn nmaedeuainszuuiFesiu
lanz3au (hot-metal typesetting) gn15i3esiiuninieuas (phototypesetting) N153ANNN
vuiaariviey (desktop publishing) MssenLULULIULargUNTalinAeuR SeUUAle
(design system) wagliyauszAngilsaiassdiadivifisinisuasueiosilo malums
WALUNTEUWIL UL T wagItasnuAMLATYENITesUeBNwUULUNTaNAY
(Manovich, 2013; Meggs & Purvis, 2016)

wiA191 “n1seenLuunIIin” ﬂzgﬂﬁ@ﬂaﬁuaéwqLﬂumamﬂu'ﬂ A.A. 1922 1oy
Jalduy wenfdau ainaud (William Addison Dwiggins) \ieasueianssunsinssideu
Iﬁma%nwaqﬁﬁuﬁmiumﬁ%aa'ﬁ (Meggs & Purvis, 2016) agnslsiniu ¥n3wn1s
UsgThemansnisesnuuusiuiuainndi evlunsiisveansiiindlevasielmiile Sudui
nMsRete Mnisuduanmsasuuddasaseiiviliunumesnunmsasiasnes
gnugneendnlandalzuiqud (fine art) waziadeudnglandauziioniswidivd (com-
mercial art) wazszuUdeasIsares19wIWiluramasse 1890 (Jobling & Crowley,
1996) MsimuAveULAEAUYeINTITEAT A.A. 1890 Fulumsdvuavynysneids
UsgiRmaniiiteulunsdien walulad wavqunismansvasusmiuauriliaunsiln
fimuunumanmsUseiunnusislugnisdeansinay

1.1 annudlunuazanudrAgyvaslem

15TUNTIUBSNAUUTEIRA@nsNIINISEAUEING 919 Meggs’ History of Graph-
ic Design (Meggs & Purvis, 2016), Graphic Design: A New History (Eskilson, 2012),
Graphic Design: A Concise History (Hollis, 2001) it&iz Graphic Design History: A Critical
Guide (Drucker & McVarish, 2009) fiaayumsddglunsnaduizesvesinmniins
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oonuuunainegradiuszuy agnlsfinny assanssungudaindndaanuilliiaundia
waludszeudAyaasdsznis Usemsusn Useifmansnaiindingndnssuunugudnans
glsvuazeuinidundn iliimunnisvesgiinndu Teslanziodons Fusonuazieid
nziusenidedld dngnnandddugiuznsaiszneuvensezuananazTunniinninaegn
Anneilugugiannnmsfiifouluamezvesauies (Lynam, 2024; Minick & Ping, 1990;
Zhuang, 2012) Usemsfides msesuteUsyiimansnsfinguiunnnddalosiumuin
dladginnnimnneiiiussuoumalulaBnisnanuaslassaiede

Tuvunlng esdauiudseidmaninisesnuuunsnfindalidnwus
N38IANTELANUVILRY UANYIIUUTEIRNSALN (155 adisng, 2545) NAWINTT
YosuuUSNuslng (Usvan gisiuum, 2545) Asiuidendusluuss iimans (eiun uiin
wa, 2542) uagimuin1sguiuuAaUzniseaniu (ansel Augiug, 2558) filanniny

1 1

Yavauegluszduntanielunsazurus egilsfiom fminnuduangisrozenidnng
asdmudimaniaduddunanientu WerSeudsutuianinisvesnseeniuunaiin
seivlaneghaduszuy wafiausnfe UsiRmansnaiinlnesingnesueludnunzues
Bousmmumdmsiuan innimseneiiluisazgeatis daslnedu U5 desu vie
afuassAsUuUlanzvesmuesegsls meldfoulvvounaluladnisdn lnssaiede
wwswgian s waglassadndniuandeaindauduluy
uenantesheduionudy fsngrerinndundeuiziiteddy nande
s iRenaninsiinlneswunndildtmunnasidadentunuriemsnisaiogs
Wsdla vemadeseifidaneulsddy wu naluladnnsmdn demade n1sda
Nednes ordnlatandu iesugiade wagunumvesanitu Irduiusiutisatediadu
szuv Jgymdnduessyiaemansnaiinlnedadildey fisnisvadeya mnegiinisua
szuunsInINdayaliduiiusiuimuinisvedan Jeymdsnaniululdymiidassains

voteainny Fsdndudedddsunisnevaussislussiunsaunuifnuarszdeouisidy

1.2 FngUszaeAnisive

ATt R IngUsrasdmaIf e sensiiaenUssanuiu Ussmausn Lo
Baseilguunuaradunmun (determinants) ¥esn1sneguniseaniuuniilnadelvy
TneAnwiauinisdssy Rmaniuaziinngiuiundinunazimaluladiiugaaou
@y (critical turning points) Tutnsseesonsanenssuf 19 Usensiides iWead uas
WIBULBUAIAULIaLTNEN (comparative deep chronology) 9843 TMWIN1IN1T9RNLUY
namnlanuaglnesening A.a. 1890-2025 lagldmsiiasenseaugania (micro-level
analysis) ﬂiaUﬂquﬁgﬂﬂﬁzLLaMéjﬂ (mainstream) Wagnsewasas (counter-culture) Tulif
viundsay wielulad uavelad uazusznsfian Wledunsizsinalnanuduiusuazns
Uiudsumatnmsssuszriauiunlaniazuiunlneg lnefigainsulsingnisalszes
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WIMNLIaT (time lag) wAENSTUILNITNANENUENFURUL (stylistic hybridization) &u
Wludnisnesuresdndnuainiiiningluwsazyiaim

2. NMINUNIUITTUNTTNUALNTOULUIAANI B

nsieiysannanseunguianaiviniivarnvans WeliaunsneSuisai
duiugsevinanalulad deen wazguwuuniseeaniuuldeganseunqy lnedninmeud
yénliinseu FevimihiaduiuluiAfiuansg

2.1 M munvesdanazvandulugiuzads

uaAgdu (McLuhan, 1964) lauedeldudsdndnyin “fdofoas” (the medium is
the message) Ineitiuinlnssairsvosdoiinarelnssaiunisdeasuagisnisiuiansves
Hapupensdnds augdnariderlosiunuresiadond Williams, 1974) fluenesues
Tnaluladdesoadilasuiusuuuumeiausss (cultural form) fifunsldames
fu eaeansoutiwesueiuveladomalulaBnissdauasmameunsiuasuly suuuy
LaATINgNITeRNLUUIBUABUA UMY

lugaddnia u1lwiy (Manovich, 2013) vg18kulIAARINAINILIN1TNUS
“gonfuaslugiugmds” (software takes command) nedingenduwasilvifieaedosile
a$1901u mndu “Fananameimusssu” (cultural intermediary) fifwunaudululs
wazdadinvainiseenwuulusziulasaasne luameskazni@u (Bolter & Grusin, 1999)
FunseuinuuuAn “n1sulasdelns” remediation) fiosuneidelmisinsunazulag
dautlrinaeduziuuulnllufongfiiiuden 4

2.2 AMNEIT IS TAIUSTIULAEAITUNINTEIBUTANTTY

donidsu (Ogburn, 1922) L@usuwifAn “Aua1t e iausssy” (cultural lag)
lngeSugnTausssunneing (material culture) 1y maluladuaglasiasianisuds dn
WasuuUadldsinsy susiitmusssunisusuda (adaptive culture) de5audernien
U3399g14 wagszuunseausuludany dnusuaudindy dewalmingiwiaiveinisee
sesneuiisUuuulmiaznaunduiudsauiasiy

1519954 (Rogers, 2003) t@3UNTBUAINAIHNIUNG L “N1SunInIzareuinnssy”
(diffusion of innovations) A iMsunInszatevesuinnssduegiuesdusznaudusenis
16uA dudnnssuies ¥m1en1sdeans (communication channel) 1an (time) WA sy UY
A (social system) 50930 niquidfvsslovionisesuedn welaaladognsosayls
(Art Nouveau) kaza15aiala (Art Deco) FJausngluaenudiniglsuuseana 1-3 nenssy
ynugiinsyuaswalivosn flat design Usnglulnglndidssnaiataiulan

2.3 armdugnusuuaziuiiesaslusening

(%
=

U101 (Bhabha, 1994) waupuwifn “anudugnuan” (hybridity) wag “Huid
a” (third space) Tunseunasoranilaudnu (postcolonial studies) lngdingmnantal
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me¥musssuludnuiiognelfusssnsvosTanssadumauasaems snesuluiiuine
sodlusening (in-between space) innminsAssoguUULIansMest uwAndanarudun
seuddnlunisesuied wglanunsiinlnedsusnglusuuuugnuasilianansadadings
nszuandnuesns Tunnlfeg1suigvs uazieliiAnsndnualiomziuiidnualufies

2.4 MumuITINNsINUsEIRAansSN1sRanLUUnIinlneg

suynidnueadnss adsna. (2545) 3es aedelne 700 U Wulenansdfayiing
sngruanaudilalseSRmsfissiuassnusisine vazleuveseiun uinga (2542) lugn

'
a

Aalaiaanadn way UseiRnisiuiguanegludsemalng lnsiumundngrudumuieiu

a a ¢

Aeurigandivduazlavangausnvadlve Usen aisuum (2545) Tuau weugsa: nsiles

=

Sosfiuriveting Iihawenisinszsiddygrresisnesinefideuleaiulaseadis
SrunauarmaiAsullanmnsdeny dmdvauduaszilugands aansel Augiug (2558)
LAzITeA 3nETUIA (2561) lauenmnesUsziAmansnsoonuuuluiiffiniiendy

uenanil 1w YseRnuunnis (2552) Tuaw Aavz-aadnenssunnzsugs Wunseu

o w

drAglunisidilamsidiesvessuuuufavglugandinsiuisuwdamisunases w.a. 2475

]

= a

Fellderon15aAUs 185090150 LANTSL B luuIT8T YurNneRce @33N (2568) lalaus

'
P

n3OU “dfugAN1TEENLUUNTIAIN” wariauInIsvesiadnysATvaiiugaReduoims
dunszilusmided

2.5 ¥9991999AAINNZUALNTIVLLIANYDINTIIY

INMITNUNIUITIUNTTU U052 YYDII198IAANULAALUTENIT UseNITusn
Aomsvmadanngiidaieudeuidasuiunlanuasngludwunanfeatu ussns
flaea Fonsuneesleliasgiisszuuiiysanmsifmelulad lassadide uavalnd
\ieheiu wazUsensfiany Aensvianseunguiiiesuisanuduiudsznineniinine
funszualanlduonmiiolunnnsey “smumdimetunn” miadedistauinseuuunind
YsMsaudiavan lawn (1) vsundiauuaznisiled (2) waluladuazuinnssunisnae
uay (3) dladuaznrnnin lnglinguiinunuirsiudueieafloinsevinuduiug
sewhalifviany wavdansinalusurosdifunaiisuiliouussmsinmsissseig
MAIAMAENITNANERUTNFULUY

3. 32408U3529Y

dmﬁﬁﬂaﬁuﬁiﬁfjjﬁzLﬂ&JUﬁ%L%@mmW (qualitative research methodology) Tusy
WUUNTII8LONETS (documentary research) $AUNTIATIZAUITBUWIEU (Comparative
analysis) MelanseuusyiRmansidalaseasng (structural historiography) lnetisgaziden

[

N

D
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3.1 YaulALazUvaItaYa

YDULIAATUTEIZINATOUAGURILG A.A. 1890 B4 2025 wiaun1sfnuguun
flow A.A. 1890 wedaUifioyiiugu veuumduiiuiinsounguuiuvlandefiaudnandy
glsunazaiuinunile uasudunlnedusadesamail 5 fetlaqtu undsdeyailldutseen
Huanungundn nguusniie Lonansinin1stuses (secondary sources) léur #1537
UseiRmansnisesnuuunsiiinfidufivensulussduannauaznelulsema nguiiaesie
LonasTuRY (primary sources) Wy mMnaunudiuatu dduissns dneas Weames
Tullnnmeuns uazlawandsfuilugisnaifing Jeduduanveanvnemgsisna vie
ameuss AifsAusianIzme uazasalandumssazesulatiinsaaeuiounduls uas
nauitanude uneATenarunaIAmMslunsanssEunALar U AR ey
Uszihugon

3.2 \n3aileildlun1sise

Adeiauetediodeszuvassyemdn Yausnie msaRunatIouiioy
(comparative chronological matrix) ﬁ%’m'ml,mﬂflﬁaié’wé’ﬁgmqLMﬂIuIaﬁ dAunIsiiies
uazdladmseenuuulutiunlanuaginglyid@niudiutananfetuluuned yiiaesie
Téadn (codebook) AlddmsuTuunTumuns Aneuifinisienei 6 38 W (1)
waluladnisuan (production technology) ATEUARY 9 sWaRausszuUinsiAuE ayan
Usehugitaasneassn (2) Foenvde (media channel) (3) 133n213628 WS (typography)
(a) 1§mlasnduuaznnwinm (art direction and visual language) (5) LAswgRadauas
wifinsdeas (media economy) uaz (6) UnumAITY 3TN waruIun sy
(institutional role)
uonnil AT smunaeaS el s seieuiunlanuagine
U5ENausieg ININSTLUNENYEANLdURUES 6 sUluy (RO1-R06) NMIINTITAANTAN
JPEEMNNINIAT 5 50U (TLO-TLA) wagineuainsIATIeinIsnateiiugnisguwuy 7 5U
Wuu (HO1-HO7)

3.3 M5ATevdeya

e zideyaiiiululumusziuiivedesiu sefuusnie malinsgidnune
e zrpstunuwarssmInuldntn seduilaesie maSsudsuturunielugiam
Fenfuitendnuazsiuvegs uazsefuiianuio msSsudisututsauaginnion
ssridlanfulneiiiolinsgsiuualiiszevinamana mssuuazUiudvdna waynsnane
fusmegUuuy msdansizsinaldnseunguiimunvluuni 2 Juedesiielunisedue
AN el HemTdieginiulindrdaundsdeyafinnaseuoundy
141 (traceable references) ilelsiannsnnsaaeunasiamusiosenlalunuidodaly
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3.4 93¢5551771539¢
Wesnnlunisideienarsiliiiertesivuyedlaenss »uidedujianiy
F3535UN509B Uz InInEdun1e i Ineldnmusenoukasteyanlasu

= I [ va o . o (% = a v [
augyevisedulumumdnnislandusssy (fair use) dmsun1sfinwide uazddunas
VIUIMLINTFIU APA 7th edition ag19ATUNIU

4. Wan133Y
Han15Idetauely 3 dwmdn laud (1) ITwuinisniseenuuunsiinlan a.e.
1890-2025 dmdu 4 ga (2) Awuinisnisesnwuunsiininglutiananieiu uag (3)
nam T piTeuifisuii lugnsdanseidefumundnuesaniide
4.1 FIwuIn1snseanuuunsinlan a.A. 1890-2025
IINMITFAATIARUIT AU NUTBULTIEY
waznsounqufinisiivuavesde §Idediuun

Wawinsniseanuuunsiinlanesndu 4 gandn
Tneldgaasumamaluladuazingnisainig
UseIRemansiduinusinisuus

4.1.1 gaBudArInuazendayly (ae.
1890-1914) qﬂﬁlé\’%’umimmuumd%ﬂu VRN
03lUames” (the golden age of poster) Fadu
NATDIAINADAARDIRIUTBAINUTENIT Usens
wsnfeusundspugauadionion (Belle Epoque)
warnsvEnefvewuTunansineliindwnuuslng

a

3l (consumer society) ¥l “auu” nanedune
Aalvesuszanau (Meggs & Purvis, 2016) Usen13
ﬁaaaﬁamﬁﬂﬁifamsﬁmﬁﬁu?{ (chromolithography
revolution) lagqad 156l Jules Chéret) Wawn
NSTUIUNTUNALUU 3 AU vileusandnnIn

e bngnidduanlalalusuyuiianas (Heller &

Chwast, 2001; Eskilson, 2012) uagUsemsiianufio
n1segUvesalndensnyla (Art Nouveau) i
ANuELAUADLEULALAIULUUSTTUYARAL FUNTY
ans Inefalud1Ayegnedalnlud yan (Alphonse
Mucha) loasraendnualriuliamesaznsvess

319 WUSUISA (Sarah Bernhardt) (Jobling &
Crowley, 1996)
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Al 1 Wawesazas “Gismonda” (a.f. 1894) senuuulag Alphonse Mucha dwsu
tinuansn Wi uusundn azvieuendnuaivesalndendnylarugunssanifiainam aanane
5ITUYIR WaENSRUNTAUE (chromolithography). fian: Meggs & Purvis (2016, p. 203).
AAuatuaIs1saauURaIn The Metropolitan Museum of Art Open Access (www.

metmuseum.org).

Lasuddmegunismansasgaiie nanuvesees wo goa-lamse
(Henri de Toulouse-Lautrec) ﬁié’%’u%w%waﬁ]mmwﬁuﬁlﬁmzﬁjﬁu (Japonisme) Nun1s
anveuduazmsiniduluusy SsnaefugaiFusuresmaiasuriulugnafinasielvsl
Tugadialy

4.1.2 galupsuiaduazasnulan (A.A. 1915-1945)

griignudndulnsassussguuiuie n1sUFimearAavesuuiunishdiulad
(modernism) wazAnusuLssvesasasiulan Mviliaiwinsfindesmeulandnis
Tawanwude (propaganda) wawn3as 19w mamﬁmmqmmﬁméﬁmaaqﬂﬁiﬁm ADU
andafdall (Constructivism) 1093a@y WU NadU “Beat the Whites with the Red
Wedge” 993198 da@nan (EL Lissitzky, 1919)

Al 2 Wameslasanwiuie
“Beat the Whites with the Red
Wedge” (p.7. 1919) Iag EL Lis-
sitzky wanIn1wIiFuAaUlL Uy

mowansARal (Constructivism)
fldsunsasnndauazdenss
Hruuns-v1 iiledeasgaunsal
nansidlestuadiseau s,
fisn: Eskilson (2012, p. 137).
ABALANTUANSISNE Russian

AA

N9 AWTU3AAT. MOAUTYIIPABAEHAA SAT® POHTA " Ymosmc

tate Library.
wodlad (De Stij) veuusosuausfivlneln uewsdeu (Piet Mondrian) waziile Wi
paisn (Theo van Doesburg) wariue1d (Bauhaus) luiwessiifiesslagioames Ins
e (Walter Gropius) 1wl a.a. 1919 Gldnesingruudvgn “suuuumumiiif’ (form
follows function) (Eskilson, 2012; Lupton & Miller, 1999)

Avuiuliasuilad dladesaala (Art Deco) lugaet 1920s-1930s laltsunss
seda dudss anuauas wasnmarwviuadie iunwnmsesudunasiusing
Fefidvswasevisluamoinmeuns st warsdnuniasAnslurisssainaasasy
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4.1.3 gAnaaNATINLAZEATENATTIENT (A.A. 1946-1980)
pRsasnsulanasifidass landoin1sniwinisaealsivad “iWunae” (neutral)

'
a | [

Wz “UsnAaineni” (objective) datithlugnisiiinues adaalng (Swiss Style) v3e

International Typographic Style #LuuszuUNIA (grid system) Fiadnwsl3LTs (sans-serif)
wagnsadututoyafidaau Tud e.e. 1955 o yaiaes-uSeaunu (Josef Maller-
Brockmann) aanuuullamasnaindsn Beethoven MlUgUNsIwINsssukassyuunInty

A15018NDATINITAUAS

A 3 Wamasratdsn “Beethoven” (A.f. 1955)
ponuulag Josef Miller-Brockmann @145u Ton-
halle Zarich wansaududavesadaalndily
SEUUNIA (grid system) warjunsasvAia
wsssutiogenendamzaund uunisldnn
Usgnauadiousss. fiun: Hollis (2006, p. 184);

Besthoven \\ Museum fur Gestaltung Zurich.,

Yuzdilud A.A. 1957 Wousd Helvetica
(lme Max Miedinger Wag Eduard Hoffmann) wag

Univers (lae Adrian Frutiger) SordinTundoniy
waznanaluntefmdnusvesgalanifiny (Hollis, 2006; Meggs & Purvis, 2016) AU
fuaiadlng TuanigeuinuAnd1iin New York School fii1lag wea wsust (Paul Rand)
HanUuszuudndnualesdns (corporate identity) sdulalives IBM, ABC, UPS uay

Westinghouse

.||

Il
Il
[l
I
i!

B3 D

[
[l
LT
|
M
Q'—
O
S
r;
=
[_r;
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AA 4 ATaIN1IRdanwalusem 1BM sanuuulag Paul Rand L3Ha7nuwuusa
SnwITiu (1956) duuuiduiaunuiueu 8 1du (1972) inanerdudiuwuuresszuudndnual
peAnsasiylul. Nu0: Meggs & Purvis (2016, p. 372); IBM Corporate Archive (www.ibm.

com/design).

yhlvnsfindludiindeuingszuuiasugiassdnsegnadiui Tunmssy 1960 (in
MsUGIAvatamsssa (cultural revolution) AUfiasanuBusvesaiaalngsinu Push
Pin Studios vasfiadu tnalwes (Milton Glaser) wagdig 4a1as (Seymour Chwast) Ay
medavzleAnan (psychedelic art) Tugnunsudaln wazwan (punk) luasuneutislaiy
vy 1970 Mtgurismansuuy “hdnefies” OIY) ilesosuiansssunsyuanan

Al 5 UnBaifia “God Save the Queen” (A.A. 1977) 28939 Sex Pistols BaNLUY
1mg Jamie Reid lngldnalinnsinudsMmenesuuvanvneisenaila (ransom note style)
MATTUNSEUTIRNENaNE] agviougunTomansiaiisesnunusssunsuavdnuayan i
edany. i Poynor (2003, p. 28); Victoria and Albert Museum Collection.

4.1.4 yafdnawazUayeyruseivg (A.A. 1980-2025)

nsfadgnanssy 1980 feifugaiasuaddindyfianlulss Hmanimsssnuuy
Al dlowmeluladneufinmesidranunuiinssuiumssanuuusundonagaduda nns
unfevadlnsnifusianisviidedsfiunt (the trinity of desktop publishing) Turasd a..
1984-1985 léuf Apple Macintosh 191 PostScript 183 Adobe fiwaiunlng aevu 105
91 (John Warnock) uagasenais Aldus PageMaker vinlimlinnseuauns WYSIWYG (what
you see is what you get) ﬁﬂﬁ’;’ﬁummw%m%waém??m%q (Manovich, 2013)
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vy 1990 iugnveansmaaemevimuAadil Fiad i iulineans Emigre o
57 waunesiaud (Rudy VanderLans) uazgeniun Anla (Zuzana Licko) fiiausaunies
WUU Lo-Res Wag Bitmap Fonts 1#3n A5 (David Carson) Tufineans Ray Gun 71l
dlad “nsud” (grunge) way Deconstruction musAIsamL uwenluawmes (Stefan
Sagmeister) ﬁﬁwmimﬂaaqmﬁa@m3'3"mﬂ’18u’1|,fluﬂ'ny'm'1w (Poynor, 2003) VgugiAe i
msiuilaves World Wide Web Tud) a.a. 1991 vilvinsindlsifeandydudelysifgld
aunsoufdunusta

35 20005-2010s Lugavean1sUfduiusuazdiiuea (interactive and minimal)
Kun1srenefivesasvinukaraudduluniseenuuy UX/UI nsiUdsusnumin
skeuomorphism g flat design FiudnlunisiUasuriussning i0S 6 waz i0S 7 Tud
A.A. 2013 azviounisaaveuanududeudiodosomssuiuunthaoradnuazau
Tun1susznana wazlugaangn daudd e 2020 Wudusn nadisnvestlygussiiug
Weai1eassa baun DALL-E, Midjourney uag Stable Diffusion lavinmieunuinvessy
4519859 (creator) uaztleulnuves@als (Epstein et al,, 2023) lWunsaladIu “Theatre
D’opéra Spatial” veuadu Sawau (Jason Allen) Tl a.a. 2022 fivuznsusenmnafausy

294 Colorado State Fair

AT 6 HaIL “Théatre
D’opéra Spatial” (a.f.
2022) ag Jason Allen
a519assaalelusunsy
Midjourney mamwf%uz
T aUsELANAaUL AN
91791U Colorado State
Fair naneidugaiaeu
yosnseiuTeiEesdieny

LAYANIUTVO.
“Naas19assn” (creator) lugalayaUsefvgideasneassa. Nun: Epstein et al. (2023).
DDINUTIVDINAULHBLNS LU Discord ¥84 Midjourney

4.2 FTmuIn1sniseanuuunsidining a.A. 1890-2025

Fannnsnseenuuunsiinlneaninsaduuneeniiu 4 yafidenadosiurisnan
yosuiuvlan usiifoulviuindeuaneiiiuandnaainuIunag fusn

4.2.1 sanagunsWinadielvad (w.A. 2433-2475 / a.f. 1890-1932)

Tuvaiilanay Funnduindeunsiinsiuszuuyuionlawan aonaludvasdonszum
aufanszgasemndnieginduiuindouiunsufsussuugatelv nsdadsssun
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n3eM2e MU n3u Tl wa. 2435 (Aa. 1892) a¥19mufesNsszUULENa Ay AT
s duasgiu iy 1Ry Usenid uuuideu wassuting Adiusivend
flAdudssingmaenans ndulassairsesmnuduszuaatelmiivilrsuuuuns
domsuvune Fuanunsndudanludinussdiu

lufifiquniseans suduihasusuedladinredousazerinyludunuaudy

[

dydnvallve Unngdalusuuheamagmvividmiuandaiediu Royal Warrant) Tul
wa. 2463 feenuvulagauiiaiinsamssenianyiaid wadluineasndnado
(7. 2461-2466) Fududunvuvesdsiinniidnssanssuuaznsiinadelvsivedlne vae
e lewanethgaladin “asaninir” waglavanguiminidu o liagiounmdnual

an3lnegalvdnauguanvalne Tunniuseusinieuagsatiouriaaiu

AT 7 LL‘UU?"NGl’i’]ﬂ?m/\llﬂﬁﬁ’m%'uG]'i’]{;lgﬂﬁ’lﬁ’]u
(Royal Warrant) U w.r1. 2463 anuwuulngauiia ;
NILIUTUNALEE LIThnTunszeusATIYIng
1A wanagUuuy “IngInmeiiew” (Thai-Victo-
rian) AnaunsouaIRaBLUUglsURUAyanval
Insuazlassanssesunuuswddn, fun:
VRIAVLNYLARUAYIF; Weunsly iAsugiuns

K> oS

g5 ﬂﬁ"ﬁ?

NgYauNa (2555).

i

At 8 vihunfineans “aanadin” (Dusit Samit)
atufiLAwadunszruunssw1 U w.a. 2464
dzvioun1susratuaunIszesaylIfuaInany
wazsdnusinglugaivnai 6 sulusedn
FuuuuvesgUuuy “InsdnaeiFeu”. fiun: vo
axBsaad diinvieayauien®; 919l awn
uInya (2542).

4.2.2 gARZI Y TazaInTILaN (W.A.
2475-2495 / p.A. 1932-1952) nsiasuuias | 2L o\
U ST G f
nsunAses w.a. 2475 WugaUdsuddgiidme  § o
" . 2475 vuRan, WA ] . BINSISUTINY
Aon1wInIfinlneed19dnds angsugsld nwnA:

- 093001 AN -

nsinduesesileassunfnazdeansanunisal Sy o
! DAY . DAHWS TuuwssA

Tyl Usinguiudydnualniusysssuyy 13
P9NWUUFUTNT M51UTETINTENTIN havdaiun
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nan13 Aldgunsasnadaveseninelaluns “61szdns” maidnsvesdadzdndiuniy
(1913 Useinuunnsg, 2552) uleunesgiedlugaaouna U. iyaaspsulavensunumees
ns1fintunsassalesastelvsirinudolawananuidilne wu iedoasane 1sem way
BNUTIs (algydl giSeasnsiy, 2522)

Tulifiasugiede Tuiiinmsueneivesgramnssndesing Wy Dosaniuae
Defindnidh Audminelutimdsnsiasuulamisunases agviounsnosUveanis
TawaniBendvdluszuuuievaielvivedine s iinhuamisde “Inglutlhgiu” (e
2483) uagnilsdenn “wWaslng” alu 24 Tguieu w.e. 2484 wansalnafauzwuudatioy
34359U (heroic realism) fild3udvEnannalndmslavanviudessiuaina

awd 9 wihdantadenin “iloslng”
aUuilAy 24 lquigu WA 2484 (A.A.
1941) uansguuuy “esaalanisidles”
(Political Art Deco) sun13ld5unse
wwuamn Anadysuludseivadsvu
WaEN1s “9138dne” ANNIAnTUeIAaUe
Fnfundn ileduldgaunisaidgiouves
ANIYTIUNT. TN MOIMNEVAWIAIIR;
Aty ¥ns Useinuunnis (2552).
4.2.3 galneloUuavainsiudu (w.a.
2495-2523 / a.A. 1952-1980)

" 0E HOWISHI0EGE

DAy

2w 10 lulanmeunsingises
“aa9” (w.A. 2514) sanuuuaziiulag
Wen Wawes uansendnualvesguuy

nIhmaT
e

“Ineipsungaistey” (Thai Vernacular

NSV @ Pop) siunsldFgasetuiisuuss msdn
tu“fnr";"g'}}]‘i%ﬁ“ - Meesrdsznaufisauiu (horror vacui)
BN wazmaflansnanmusznevile dudu
i mmmwﬁﬁ’ﬂaamwuﬁ"ﬂaﬂiuﬂﬁ]ﬁ;ﬁ’u
s, m. veusulugugdnanvalianiziivesive.

i i | .

: P47 MONINYUNS (BIANSUMNTL); A Il
WISUUN (2529).
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Tutsasasudu ngldFudviwamatamsssunnansowiniogiadudu snde
lawan nmeuns wavduigulnauslaa lawanusdnlon “wilu” ludimenssy 2490-
2500 uansdvisnavesnsoonuuulavanuUUslEiU vz ignavnssunmeunsiveiles
Wanludiameissy 2500-2520 Inedlinuansgeg1aing JoUnyn uazmes w1sugs
Hulonsuvasya ludanmeunifinaielaefadutheesnadon Wawes lunanues
“ane” (w.a. 2514) enareifunwinmianzdiithesnuuunsfinszdulanlutlagiiu
paufu (@3¥an] nasoun, 2529) nvazsuvesniinlugaiife nislifgnssduiisunss
sdmsesdUsENeUisalLY (horror vacu) MsnAnUsEneuiiitiueisual wagnns
domaidaFond) faaenadestuaurisrvosinusssuieuviosiunassatiouvostuumuty
nanauazsutuussuludios

4.2.4 gansiinlnesaadiy (w.e. 2523-2568
/ A.A. 1980-2025)

nsiunvessEUUanieUiuasslulng
FaamenmsTy 2520 (Wany A.A. 1980s) Fusu
Msdsuruggedavia Tasdwinfuniuasineans
SumgesUiuiingssuurloudndvialurimemssy
2530 (1990s) 9aiUdsudrfgyAonisiuiaves
fngans a day atulgugneludeuiueiey a.a.
2000 neldn1511veaeANUY TunusaAden (2545)

Faludgdnualvesnisiiiln Tausssudud (inde-

pendent culture) wadlny wazddndnane
amavnssudsiuilnesaaiooganiiwans

(il 11 wihundneans a day adudgunny (Fueneu w.e. 2543) aeldussansng
U3MT 29dnus Fonsaddat uasandslasnmeslugareds fodudydnuaivesnistudn
fans33uBuR (independent culture) vodlneuazmsnegUrasinsasmadoniilinssun
MusoNLUUATVIAWLTULUL. T VT g Tniend drifm; $radialu aedvus donsed
dant (2545).

lusgAueerng MsUSulTmdyanualvesusdnlng Wy YuBiuudunsvads
(Buvd) agvieudfmunisvesmseeniuuindnusinglugaiavia anneusioazideniile
Tldanulaluvansunannesu lugaaan wwilduvessiienysineg “laiivi” (loopless Thai
type) uazmsseftuauniszdnsauy (Thai vermnaculan) tiefinnalvallusuesnuuusia
adie laazviounssednanuallveswadelunillan vaideaiu dnesnuuulnegulmin
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eeeoc ATAT 6:09 PM AR - 100 ATAT = 11:11 AM

B SuldinseslleUyguseRvgiaasneassaly

s
e 0 k ' 3@) g n NILUIUNNTODALUU 91 MATEEERIMIGIEAN

N = & ﬁ'uu’%wmﬂaiuﬁaﬁl,muLflugjus?
AR 12 a1Seuiisuninaessuy
12 & e e il e ﬂﬁﬁ’ami i0S 6 (418 — WUU Skeuomor-

Q‘lmmllﬁ.lﬂnn

phism ﬁaﬁ’ﬂamﬁuﬁﬁa@ﬁa) uay i0S 7 (¥
— WUU Flat Design flanneusivazidenidu
suadinise) Wadalud a.a. 2013 agvieu
- 0 ﬂ - Rl nnsiAsun s wuesduimeSineAIviadiin

aaﬂLLUUlmEJUsuimmmwsamumuumaamLmumiaﬂ Duiieg19we95zs il
Tuseiulndifed1a193e (realtime lag). 7iu: Apple Inc. Newsroom Archive; 3iasei
1 Manovich (2013).

4.3 HaNITUATIZMUTIULTIEY

nsiIeuisuadunandulIsuiiey (Comparative Chronological Matrix)
sewihsuiunlanuayne tilugdodumuddgaussnmsfdusniunaiswesmideadui

4.3.1 JUnUUmNNEITUSIvaInvany

nan1s3eufieunudn anuduiusserinnsiininedunsiiinlandleidudunse
WUU “aumas” Wigegukuuifien mnusinganvaganuduiusegiaies 4 guuuy laun
(n) M3§ulaense (adopt) Wi nsthesduszneusuuineeiseunldludefiuisonisyag
W.A. 2433-2453 (1) N15USUY (adapt) 1w Msihesanlanianneuuidnsvesaiylng
luganzIIegs (A) MIasassayug (reinvent) wu mMsiaululanmeunsingnaile
flendnualaneiuas bifduuuilaeasduny Tunn uas (1) mssenadeddunanfeaiiu
(syno) TugaRdtafinsiinlneualanimunguuiunuasndouty dodunuivengnin
iilavszdRmansnsiinlneannnseuindishesuglugeg “nsmundansTuan” lug
nseumanvansLazazieunainveansaiassAluuunlngeadugusssu

4.3.2 U N130iN1snnsiavedseesiIanIanIm

HANMTUTHUTIEUNUT 58889119989 55UBMENaMUIULUL WWiAn visenalulad
Mnuiunanainguiunineduuliuanasesssioiles Inedwunldidu 3 sedu Ao (n)
szduvieann (hich lag) TutnsdueSadenssud 20 ﬁalméashqm%whl,maﬁmmiﬂi%’
Va1 1-3 nenssuniazunngiudaluae (v) seAuisUunans (medium lag) luga
awnsunduidvinairunidnelusedu “Usel” ua (A) seAvlndiAsananaia (real-time
lag) lugaRviauazdumesidniitnesnuuulveiniasdesdowaznszuaiieatuivanalu
st dosumuiih Tnssadaneluladdoussintorietoyautadddivilitonegnis
Suvsnasznidlaniulvenafias aenndesiung vfn1sunsnszatewinnssuvedlsiaasd
(Rogers, 2003) wazkIAn remediation vasluamasiaznidu (Bolter & Grusin, 1999)
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4.3.3 ATPUIUMINAERUTINTULUY

HANTIATIEREIUI MsTudnSwavesinedildifsludnuaraislougUiuuaina
Tnenssitanun MniAasunssuIunsAndenuasdnulamiudouls ausssy o
Tassai1enseu waruiundoneluussma auneliiAnsuiuuianiziu (localized style)
fiflondnuaiidusgnatios 3 JULUY

sUuuuusnAe TnednmeiEeu (Thai-Victorian) fiusingluasiosanadl 5-6 w1y
nsinseuaeaenenliluuInaeissulazesrusEnauesal N Na Ui udan s Ine
wazdydnuailne Wy Sraflen A uasnsyBuns Tudsfaniswns sndanedu uae
larwandumundn

sULuUTiaesie o1dnnlanisifles (Political Art Deco) AUsnglugARmzs1¥nT
ea WAL, 2475 dunisiiduagsuatinvetninalaun “915ea19” ANUiansvesdaly
dndundy Tnewdsuannanenunidudunss wazdsunmmidnduansysy wesuld
Uunnamsiilesvesszueuluil (1193 Ussinuunnig, 2552)

sUuuufianude Tnenesuigarsdey (Thai Veracular Pop) fiusingluludn
AnpuniinguazAaledneouy fiunsnaunann1sInesRUsEnavaInaiiiuaunIoe
“Aundiing’ (horror vacui) wuulng msliagasaduisunse wagnsdnanaisauiy
suwuuilFsumseensuantnesnuuuilantutiagtulugus amnamanziesing
Fodunuiannssnmstagléi “anudulnglumuniniin’ lunaetasnadnnglu
FIUTNAGNTVDIN TNAUNAUTITN WINNIINTTTAFURUUAURUULTENATULAE?

5. aAUs1eHa

o w

NNHaNTId fATeverhiausssfius Aunenaiftoddymisinns laeideu
TostoAunuiiniunseuwAangul] duundu 4 Ussinundn

5.1 walulaglugruedadsmiuguwuy

Han Il maAsukiuresguuuuniin (stylistic shift) Tuusasgs
nandinuduiusedrelituddytunsdsunlamenniosionaznszuiunsnande
nanfe waluladfilsvimihidufissmnme (vehicle) vsans mndstiunumilunsimua
Foulvrean1siud sULUUNMIInTG wazaunIenmesnudeasing uuAndnan
aonAdeafuimuzveIuNAgdy (McLuhan, 1964) fiiauein “fhdefoans” Jsaunsnesuny
ler iflemelulaBmsnanuagmaweunsivdsuly sUsuulasassnenseenuUUs oAy
aulume

Tutiunanna fhegnasngdalugaeninyly Aawanysaivesnszurunsiiu
fudielmAnnsaduaAdumeotazamaeiivedewasdudou vasillugaludsuial
wazanaalad szuumsiuiidegeamnssukasinaluladnisiSesiurisiguasatuayu

v @ v a a

LuIRANIsInsEUUTaYamenINnIakazisnyslias Wehduananneuiududuas
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6 a 2/

gAnsesiloUyaUseAvgideasnemssd unumvesineaniuudsuilansidugBnase

el

[y

1N “Hasilondn” Wg “didunssuiunis” (process director) NlGWIANES (prompt-

ing) Tunsdensipesilodansey (Manovich, 2013; Eskilson, 2012)

dmSuuiuning nansiduazvieuauduiusiudnuvaziediy lnganizns
WaswhuanszuumadsulasAnasnuuuaalugssuuiafiusingm (letterpress) Tu
afoSunadl 4-5 il “fadnus” dosgninnislugiusmieges (modular unit) dwa
Tqunssamveadumesioideswuuaneiioes 1 anunumas wazlugatagdu maindeuy
yosnsilnlnegunaniesumihaeldnelAnuuliunsldmsnusineuuuliiiney
Tandenusudguuminennuazidoam AnAsy A3, 2568) Insagy maluladvimii
o “Foulavesrmudululs” (conditions of possibility) fiffureuanIsnAaewas

suuuniindulaasluusiazen

5.2 ANEITINITHUSTTULALNITNAAIVDIALIAN

Han1SiUSEUBURaIaMUIY nssudnsnaluusuninelidnuuvasnadeiu
WARAMNANT M TMUSTTH (cultural lag) wesdenidsu (Ogburn, 1922) dlofinnsan
KunsUNEMILNInsTsuinnsTIvedlsiaeda (Rogers, 2003) asnsneSuieifiify
¢4 maunsnszasvesguiuunTiinangudnanany unngduanemsesndlnetuegiy
Yosmensdeans nan uazszuudeauiisesiu Tussezusnueanisudvdnaainaluaey
(Waneedadamssuil 19 fesuaTadanissuil 20) JesmevdnAenaiunamade nisds
Aefanimalusudd wagmstrafivinumamend shlsinmsaenensuuuuldinalusseu
1-3 NFTIY

aghalsfinny nuAseinuunTtidfufiuinde “msvafvessyasauadn”
(diminishing time lag) Aigflulusgradudunou 3 sedu muiinauslunanisise
UsngnisaileRuneldiifennmadeusulassainmnisunsnsyats Taussse nga
Amslyadsuvesnwdiosiennisuudmienienin lWguafideyagnaswiufeiniete
Fdvia aonadosiuriuzyesluamesuaznsdu (Bolter & Grusin, 1999) B remedia-
tion flesugindelmiinfunasudasdailinaadusiuuulnllufongfiiiuden 1
Ussiiudslildufiasuun cultural lag snuathauadnduusngnisaifudsiu
aailassaadouazimaluladluudazgn tnninasdumasiineiamsss msham
dilannuduituslan-Tneludsefamansnniinamsfinsaniadongig (time) ua
laseasan1sunsnszany (diffusion structure) AUy

5.3 MInaEiugnINgUhUUUazenanyalgnaay
Han153vduduI “anudulve” Tunusenuuunsiindlalidnwauzneniavise
usnuwriniaed mndunainfinegurnunssuiunsiaura ks sUagUuuUegng
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soriles WefnsanlunseumwAndeiansssunasvdsoiandaufne uuliudngn
mmsﬂaﬁﬂiwiwﬁuLLu'gﬁmmmLﬂuqﬂmam (hybridity) ¥83u1u1 (Bhabha, 1994) Eieh
SndnuainstausrsuiindesUlufiufideseslusssing (in-between space) snnnins
fMsseguuuuIansmesh lunsdlnueenuuunsiinlng Ssanunseusdldininesnuuui
iy “Gulasmnumng” (translator) wag “fuszanuguiuy” (mediator) seing
mnsanafuauduiuvesdenslng uRnsuuuugnranfiannsdoansisaiduniun
VDINU

sunuugnrausanufiduny 1w Tne-AnneSeu ordaslaniadles uaglneies
ugansTed fdnwazswiiddnfe msUszanugunszannatuleuluviosiiulsioeisd
wadn lnedlinisaondeusuuiedu (passive imitation) MndunIsrauNaNLTIIN (ac-
tive hybridization) #inesnuuulneldiitedeansaumneanzvesusunau Feduwul
yereanilausy Renansnaiinlneannseusidnesuielugiugnsnundans Yuan
lugnseuilvinmuriueuannsalunmsuuiuas msaassdanziu

5.4 an19n131iaevain1seanuunsIiin

Han1IvedsazTiouliiiiudn nseenuuunsiintulszmealvedlamsseglugiue
Aauviitenuwiiy mﬂﬁuwmmm“;Juméaqﬁaé{’ﬁzﬂumiﬁaa'ﬁqmmaaﬁi (ideology)
NTA319ANYIUSTIN (legitimation) waznN1ANAUAIILNLNBAIS1S8MY (public meaning
production) lumanethaen sausnslidedsfusiluatosunad 5 ilevilisgatylvld
amdnualiifussideuuassiuadie mslddydnuvaliasnmunnlugarnysugiiledeans
lassnmsaanduazanandunailosasiolyel luaufenslinafinitenssussdludeden
paulasiualy

SofinsanruILYeses UssRnuunnis (2552) nseials-aaiinenssu
AL IIEY Tl IUEd AN walnanslladluilsgaunisal wulinseanLUUNTIN UL
w.a. 2475-2493 Hudnniwedasimsnnalglunsaisimidelmivesdsuasnaios
Tngldgunsasundn musgossuyy wasdsnusiGoudeile “au” nmdvesszusuidy
uay “anun” amdnuaivesszuauln nseenuuuiwihmihdvsludfiauniosuas
IA3asunaiiAeuiulasiaiesFuasnsrUIUNMa I ImINEas sz o e sl
oon UsingnisaifinanasfieunnAndes “naifiesveszuuu” (politics of form) A7
FIdenBgULUY (stylistic choice) lunuesnuuudlaidunas mnildunisuansesn
yosniudegaunsal fadiuldannsliuuusnusuasdydnvalifiunnetuseninde
susdvassyiuiesnusduenuiunsadoulmmsdsen meeiusglulssfutisuens
nseunseulseiRcmansnafinlveann “Finuinsvesdlnd” lUd “Iiauinisvesunum
yadsniazmailesveansiiin” Jalduddsonsianutilawauinisasuulag
Waguuuuluuiuning
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6. ayUnauazlaLauDLUL

6.1 d5UNan15IY

mAfeifunneidifunanUisuiieutesnmsesnuuunniinssrinsuiunlan
wazuiuvlng daud ae. 1890 9 2025 Tneldmsddunanisuieuwasidndnnsd
wseii 6 DAdueTesdlondn namideazulalu 4 Ussiuddny Ussnisusn nmsidou
ruvesgUiuUninlusazgaduiusetslndBatumsiasuulasvoanalladnisude
Tnswaluladvimihiifulteulvvesmnudululdimivveuinnimaasuaznis
a¥19assd Usenisfiaes anuduiudszninnaiinlnefunsfinlanasunsléviadae
Unngmisairruadimeiamsssuuasinliumeafuesszegienana Aulsiun
lassairsdeuazivaluladnsdeanslundazys Usensfian “aadulne” Tuaunsiin
fegUkunszuIuMsnaneiugmegUuuuludnuasndnuaignuanidegn findnguuuy
rnzduegslne-ineeiou orfmelanailes waglnenefuiganitey wazdsensiia
niinlnefiiiniesnsidesifeaiuiunssaneamngasisaziaglasiadsiunslu
WARZYI9IAN

6.2 tarauanuzigamsirlulduszlevy

nansdansznsdiunanUiouiisvresnuideiasnsod ididudoms
aouedtluneInUsy Amansnseenuuuuasseiniiieates lnedelsgiouiiuan
duifusseninausundenn-nisidles waluladnisuds uagguwuuniseanuuuluszuiu
Featu wnunisBouiuuuuendiumudegenedlad TusunsufdRauesnuuy
ponuuUiaulansanueenuuuiisng umsiausssiansolidedunuFosnian
anptugnegunuuidunseudedalunisinau Taslawzsunuugananiiusingly
UseiRmansnsfinlnedisany Jadufesnaesnisusrauguniezannadudeulutiesiu
I¢egnsdinatn ol msUszandlifliadnsienmnm shoguuiiuguvesmshanudla
“WIRUATULUL” 1NNINSARaaNeIAUTENoUTNEIINY

6.3 UalduauUzAmsUNISITYIUaUAN

mATpatuiidesinlunisldienanstusurastuseadundn msiseseiieis
AITvEegIUnangUlUgnang udeing (material culture) NUNERVANLNBURLNE
MakagAalandudIuyAna uenantl msiteseiflesdannsofamunlusifiamamdn
Toud (1) nsdnwdsdnuuunsdifnuvestnesnuuy drneenuuu Wionuasiusiei
Tulmazaana (2) MsfinensAnludinuszd13u (everyday/vernacular graphics) Liu
Hhedu aandiesdu waveuiuiiutu (3) nsfnwnansenuveslygussivgse
N3¥UIUNT0NRUUIIBIAMANEIUNTAUNWALEEN (4) N1TANININNTIUNIINN
(visual discourse) ludans finnisidlossanaiouuunanlosuiana uaz (5) Msvenenseu
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a

nswWssuiiguligoinmaeidens Tueenidesls iieasanudiladse iRamansnaminiy

NRnINANENYIEeUY

UIFTUIUNTA

mwlne

s afisna. (2545). aredelne 700 U (RUUUTUUTI). NTUNN: BIANITANYDIATANN.

Anfsy w31 (2568). MsnwsAdTa: Maumsuazmsdeanslugamelulad. 1715975dma
a3, 24(1), 316-333.

. (2568). ddugANITERNLUUNTIN: NNTleuywddlnanUsehvg. 275975

dmAae Ui, 24(2), 244-269.

A598f 9¥MEEUA. (2561). Usyifmansniseaniuu. ngunma: ddnfiuiuvsgmasnsal
UNINYRY.

1913 UseRnuunnis. (2552). Aave-a01dnenssunaes1uns: ayanvalniensidlolugs
9AuNITAL NTUNN: WAV,

93 Useinuunnis. (2563). anrtlmenssulnenassyusens 19 fuegr 49. n3amme: ¥
Wi,

ol anSanasw. (2522). 9ouna U. WYAFIATIN ALNIUATNYIA. NTUNNI: UNTANE.

Uy d3suui. (2545). uaugda: msidleasasdaiusivedlne. ngsmme: uivu.

Tnlsand ayil. (2547). wanniseanuuunsiln. njamns: Madad.

AN ToausaRda. (2545). a day stories. NFUNN: a book.

30 faiasey. (2546). MseenuuUnTIN. NFUNN: BUBUALDAD.

A3danl wssaun. (2529). mseenuvUAvUARTRITNIA M UINTsANITIAMAITTY
Mg sine AneinusuSygumdudia). univedufauing, auzdanufad,
v Uszgnadaudnu.

Annsal fAugiug. (2558). Usydfimansniseankuunsidin. nsamne: drlinfianiums
PHIAINTAUUNINE T,

AUSAINATIANUBBNUWUU. (2566). 199smTualan 2024. Nt drinaudaasuasygna
GEANGRRLY

alun WInya. (2542). Usydamsiuisunieludszmealne. nsanwe: asag.

. (2502). FeRlurina1adn. NFANWA: UFVY.

2WDINYY
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Abstract

The objective of this research was to compare personal factors with the
decision-making on local food consumption among Thai tourists in Nam Nao District,
Phetchabun Province. A questionnaire was employed as a tool to collect data from
400 Thai tourists who were interested in consuming local food in Nam Nao District.
The statistics utilized for data analysis included frequency, percentage, mean,
standard deviation, t-test, and One-Way ANOVA. The results of the research revealed
that: 1) the overall decision-making on local food consumption among tourists in
Nam Nao District, Phetchabun Province, was at a high level; and 2) tourists with
different genders, ages, educational levels, occupations, monthly incomes, and
travel experiences did not differ in their decisions to consume local food in Nam

Nao District, Phetchabun Province.

Keywords: Demographic Characteristics, Thai Tourists’, Decision-Making, Local Food

Consumption
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Abstract

This research aimed to: 1) develop and evaluate the quality of the a video
content series on the 9stadium page to promote awareness of the FIFA World Cup
2026, 2) assess audience perception, and 3) examine the satisfaction of the sample
group toward the developed media. The research instruments consisted of 1) the
video content series on the 9stadium page to promote awareness of the FIFA World
Cup 2026, 2) quality assessment forms for content and presentation media, 3)
a perception assessment form, and 4) a satisfaction assessment form for the
sample group. The sample group used in this study consisted of 50 followers of
the 9stadium page selected through convenience sampling. The participants were
volunteers who willingly agreed to participate in the study and media experiment.
The research findings were as follows: 1) six episodes of video content were
successfully developed for the 9stadium page to promote awareness of the FIFA
World Cup 2026, 2) the expert evaluation revealed that the content quality was at
a very good level (X =4.71, S.D. = 0.46), and the presentation media quality was
also at a very good level (X = 4.61, S.D. = 0.49), 3) the audience perception
evaluation was at the highest level (X = 4.79, S.D. = 0.44), and 4) the satisfaction
evaluation of the sample group was at the highest level (X = 4.82, S.D. = 0.44).

Therefore, the developed media can be effectively disseminated to the public.
Keyword: Video Content, FIFA World Cup 2026
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duasunisiui nsudedurnuealan
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BNSANYIISINTHAILIYAIALDABUNUAUULINAG Istadium LiNedeaTUNTT
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1. Uszansuasnguiaegng

dJazanslunisfnmaded vanefs fRanina 9stadium S1uruitavin 3,500 Ay
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2. fidlenvnsy

vy fie fifausauanunsa SanudunauiieUssiiugun ey
UsziflunmunnaeinleAsumuAULIG Istadium Hidaasunsiuimsudadumiauealan
2026 FudunslagBnsdenuuuinnzas Juduinsnandoiuriade uazdufnazan
Hugidennauisesnidu 3 fu loun

2.1 §ifemngdiion fe yarafitqdinsinuldiniseduuiyaed vied
a3 warUszaunmsaifsafunisudsiunmuealanlitesnit 3 ¥ 91nsunesnvies
Wewaziwn fhednluvsema diindnlne Vs eaum $1idn () Weusuidiu
Aunnduiemvssgaiflonsumuiuume 9stadium Liledauaiunisiuinisudedu
Wnvealan 2026 91U 3 Yy

2.2 {idmmnginudeuaznsthiaue e yanafithdimsAnulslfninsesuiag
73 visoimng wazUszaunsaliunsaandendviannnnii 3 ¥ :innunesinivieaiien
uazfinn dhevlulszina dwinvnlne Vs eaum $1dn Gy Weusziiugaam
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Snsuwdstunmuealan 2026 I 3 Vi
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USygeausedilszaunisalnsiaudunifisien1suszsliudeinlelitesnin 3 U
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3. \n3sileldlun1sise

Funeulumsimumeiflonsumusiuuma 9stadium Wieduaiunissuinsudsdy
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3.1 Analysis (M133A529) Aasigidenisidenusyiu “Wavealan 2026”7 lag
vesiduhsusudivvuelvgfifianauiaulaiian wasinisdsuulasgiuuunis
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wudfiiemgnanans leudadenidudiuam 6 neu
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wazagUna dusulnAnREIiunsosnLUUTes ADDIE Model lugunuuuas
nszvIunsldlunisesnuuudouaznsizeunsasu ielvlddeninunmuaznssa
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AazgIdeladniunsnuniumudeyaanngudiegtlaglduuugounny
ooulatnnyaaafiiaauuumae 9stadium fuandlunmduneumsainaaiosionns
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AnwuiAn Nl uITeineades iialuwwimdunsiauyninlensy
WUAUNG Istadium ieduaun1sSuinsudedunnuaalan 2026

WANYAIFLEABUIMUAULLNG Istadium LedualunsTusnswisturnuea
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5. M3AATIzvdaya

o

lumdeassilldatinlunmsieeiteyanmeisnismAtaie (X) wagAuin

drudyauunnsgiu (S.0) Tneinsulannurneasil (Sunga Hauwly wazunasny

YIALURTITY, 2567)

ARALWINTU 4.51 - 5.00 ¥INEANTI AININ YSBNINTIER

ANRAYWINAU 3.51 — 4.50 NUIYAIUIN A %158 1IN

ANRAYWINAU 2.51 — 3.50 NU18AIUIN UIUNand

ANRALWINAY 1.51 — 2.50 NU18AINNIN LY

AMRREWNAY 1.01 - 1.50 nungALdn doswian

HaN15398

1. AN IARILIYATAloAUMUA
UuNA 9stadium Liledaaiunsius
nsudsdunnuealan 2026

ANz IEleBNLUUKAZ AN
YAIALOADUNUAUUNT Istadium
Wledaaiunisiuinsutstunauea
Tan 2026 S1unusitnun 6 %4
Usnausig 1) Uguum vnuealan
2026 2) laganngy A B uag C 3)
\Wanngu D E uag F 4) 11gdnngy
G H uag | 5) Wwigannay J K uay L
uay 6) suanan1unsaluealan &
meuvad Tnedidevnifeiunme
Yoanshdsdunauealan 2026 Yeya
uazaiAvesuazATidngaNnIg
utledy ilodaatunssuiteya
Imansneunsudatunnuealan
2026 A3

(3

AN 3 - 8 MBE YRR leABULIUG

¥

UVULWA Istadium LvoaELEIUN1TTUS

Y

nsudsdunnuealan 2026
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2. HaN15UTEIUAMANUDIYAIALEABTINUAULLINA Istadium LedaasuNsTuInsuady
Wauealan 2026

A151991 1 HansUsEiiuA we e laglie1vgy

578M15UTEIUAMAN HAN13IATIZI
X S.D. FLAUAMANTN
1. gruilomn 4.75 0.45 AuN
2. frumsldneuaznmuszneuiiem 4.67 0.49 AuN
AINTIN 4.71 0.46 AuN

INA59 1 wamﬁ‘dizLﬁuﬂmmwima@%wmmﬁmﬁam 509 N1SNRIUIYA
Flemumusiuuig Istadium teduaSunsiuinsutsdurnuealan 2026 Wethan
Wisuilgusunasifismusly wui finunmlpesinegluseaudun (X = 4.71, SD. =
0.46) WoRinrsandunuanluudazdiu wuin Mensidanadesusuusn dun sy
o aglusgAufun (X = 4.75, S.D. = 0.45) LaTALRATeIRIAD Sunsldnw
LarnmUsEnauLiion aglusgAufun (X = 4.67, S.0. = 0.49) aua1wiy

AN599 2 HansUTEuAA A UdeNsULaUBlagEl eI gy

518M15UTEIUAMAN HAN133ATIZI
X S.D SAUAMIATY
1. UAIN 4.67 0.50 AuN
2. AULEE 4.56 0.53 AuN
3. AUAIDNEIHAYNS LTS 4.56 0.53 AuN
4. AIUNISUILEUD 4.67 0.50 AuN

AN 4.61 0.49 AUIN
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1NM197 2 wamsUsziiunanlnegBnmaiudenisiaus Bes M
ypAAlonsUMUAULIG Istadium LlpduaSunisiuinsudsiunnuealan 2026 1Weth
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6. vhusuiin Reulvmsinudngsoutieae
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q
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M50 4 nan1sUsTiuauanelavenguineg ey iAlonouUATINRUITY

3

sensUsEUANURaNela  Nan1sIASIEN

518 sUsEluAINN HAN13IATIZIA
X S.D.  sgiumnuNInala
ATUAIN
1. amildiananmngay iauls 4.86  0.40 1niign
2. nwdemuvsnglddaiau 4.78 051 1nign
3. awilddiarwaenndesiuiiion 4.86 035 unilan
AN 483 0.2 1niign
AULEEN
1. sgAuAMURIvaRdssdiaumangay Lns
wiseLunAulY 478 051 1niign
2. deetaiau liagan 4.84 037 unilan
3. ausiUsznauiiausanyanfuiden 4.74 056 1niign
AN 479 0.49 1niign
AufdnwIkayn1sYd
1. Y1AURIIDNYT 818 UazdaLa 4.82  0.39 unilan
2. AuazguuuuYeIdnys ey 4.92  0.34 unilan
3. EnwIINTIAeg Iy 4.80 0.49 1niign
AT 485 041 unilan
ATUNNTU AU
1. sUuvunsdnaveiianunsedu Wlady 490 030 Nl
2. MU NAUDIALOADUMUAUUND Istadium
iledaaiunisiuinsudstunauealan 2026
fanuvanzay wazthaula 470  0.54 1niign
3. M3 EURIAlEABUNUAUULNG Istadium
iledaaiunisiuinsudstunauealan 2026
annsatnnaladng 4.86  0.40 unilan
AN 482 043 1niign

dyunanisussiiiu 4.82 0.44 unilan
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99197 4 wansusziiunaanelavengusnegiifiveysiflonoumud
vuma stadium Lleduaiunisiuimsudstunauealan 2026 WethaiSeuiisudu
inausifvualy wud Sszduenafiawelalaesuegluseiuiniian (X = 4.82, SD. =
0.44) iefinrsanduszdunufianelalundazsin wui Mensidaiedsdufuusn
leiun shushdnusuaznslid eglussfuanniian (X = 4.85, SD. = 0.41) uagriadesos
2911 3 579713 luA funm ogluseiusnniian (X = 4.83, S.D. = 0.42) funisiiaue
ogluszfusnnilan (X = 4.82, SD. = 0.43) uay suldes egluseiusnndign (X = 4.79,

S.D. = 0.49) MUAINU

dsUnauasaiusiena

1. d3Una

NANSHARNYRReADUIUAULING Istadium Lipduaiumssuinmsudstiurlmuea
Tan 2026 wansUssduNgdemagmui Suansussifiuaunmduiomedlussdy
Flan (X = 4.71, S.D. = 0.46) namsUsziliunaunniudenmstiiaueiinanmegluszdu
flann (X = 4.61, SD. = 0.49) waUszifiunsiuiueangusinetaeglusyiunniian (X =
4.79, SD. = 0.44) uaznansUsziiiunnufisnelavesnguinegiseglusefuunniian
(X =4.82,SD. = 0.44)

2. afiUs18wa

NANSANYITEINSHAUNYAIAloABUILAUUMAY Istadium (odNASLNNTSUS
nsutsdurmuealan 2026 wut wamsisedulumuanigiuidalinnusadu Tae
anunsnoAUTeraldddl X

ansiANYeIAlenauus Gesznousiginlensumuidinny 6 ga leud (1)
Uguun wmuealan 2026 (2) 11ganNngx A B uag C (3) La1anngu D E uag F (4) 131g8n
nau G H uag | (5) langdnngu J K wag L uag (6) suiananiunisaluealan & nieuyud
wudediiutudtuneunsnuay sonuutiden nwsumesmeinlonouus ua
nsd¥mngesAUsEnaumg o Tillaugnees wanzau oy wazidilang lngduuian
\Aenfuniseaniuuaes ADDIE Model (Instructional Design Central (IDC), 2569) 11
Uswgndld ol 1) Sun1siiesied (Analysis) fAdeldinseitamadenusaidiu “savea
Tan 2026” Tnguevindursusndmnuunelgifasniaulafian uasinnudsunUas
sUsuuMautsduaiilng SuiunuEnnfuandnuarenassiuinuinugii 2) dums
poNUUU (Design) Fduldimunavouiumvonilon Tmsiausvespirloneumnus uay
wiadlovidudiuau 6 aou 3) Sumsiaun (Development) fRdevinsdudin dnsie yn
Alonoumudnaun 6 meu uazhlUlFdsrmapinisussdunmnmeesyniile
pouwLA pthdalaueuurnyUsuysudlelidaruaunysaiinndeiu 4) duneumstily
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19 (Implementation) 338 lmiyaialonsumnudluineunsuuma 9stadium waylviaundn
fifam g 9stadium AlFurLYAIRToABUILFARING1 UazTiuBuRRe LR UA W
P msduALazan S1uu 50 AU vhmsUssliunsus uazaufianelafilsioyeidle
AOUIUARINGN Waw (5) TumsumsUssidiuna (Evaluation) FfeldimamsUsdudild
WAlesgh Anaumsedifnazazuna dmsununAniisafunisesnuuues ADDIE Model
Wugduuunagnszuiumsiildlumsesnuuudenazmsisounisaou telladeni
UssAvBnmuarnsmavnefign lutunoumsiaunInoneumuiuLING stadium
deduaiumssuimautsiusmuealan 2026 fnsldunfndindnegiadutuduney
wastfunsiluuszgndlilunisnwlfenamnyan ol iy ifleneumudiiiauniu
fuansusziudulumuanigiumsinu dsaenadesfunuidevesangissa lnsan
uavAy (2567) AfnwIAfy meianiflensumudlagliinaianisianiossauiu
Aanssumsdeansifiedaaiunisiuiidesnsnansienisinesulay 3PlusNews d1msy
Thinwseiuliuyng Tnefinsinsyuiunts 5 fumeuves ADDIE Model uildlums
AAszilion senuuuumarsUR FauiRte thlumeuns warUssiiunarungudiesis
Fswaanmsdnw wud Idlemsumudlaglfinaianisaiesiuiufanssunisdeans
LﬁaaiqLa%ums%’uiﬁlaamiwémflamiﬁdnaauiaﬁ 3PlusNews dusutin@nuiszauUsaan
sty fnansdssduulumuauigiuvesnsinuiiasly uavanunsei e
U3

mamiﬂizﬁLﬁu@mmwéﬁuLﬁamsuawﬂﬁ‘ﬁiaﬂaumuﬁumwa 9stadium Loty
msfuimsudadusiauealan 2026 feadelasrmegluseduiun L = 471, sD. =
0.46) wagnansUsziugunFudonisinaue fanadslaesmoglusziuun (x [
= 4.61, S.D. = 0.49) ilpsnnyairlereumudiinsseniuulasiaadeovinsuduuas
AsouARuUsTRuAI AT Tusiuessoudiu Tnefimadesdduidomesiadudy
nou ndeyaiiugilugnisiieseiidedn uenani nisléniwlunisussensuagns
osuefaflaudaau donrumnelinsessiiu wasmnzaniunguidmneduumiy
Aavea Sevhliansussiiunmunmduidoniassmeglusydufun
FsaeandesunuAdoves nasan sTaifu wazamy (2566) ARNwUABIAY IR
Falenounudlagldinafianisianiowuu Feature Advantage Benefit ioUszandumus
51813 9th Stadium Tnsfimseenuutlassaisvesifloneunud fuiom Ees am
Usenouldetramngauuaziiala Snidsdinisuenisnmant® gainu uazUsslomives
51813 9th Stadium l#asuduisiliiansUssdiununminuien Seadelngs
oglusedufinn (X = 4.67, SD. = 0.48) uazwansuszidiununndnudenistauedia
delasTmegluszduiinn X = 4.72, S.D. = 0.45) muddy

ansUsEuMIUSveInguinegaTilineynAfleAs uMUAULLIG Ostadium Lile
dugsumsuimsudsdunnuealan 2026 Tanedevesnssulaesmeglusedumniian
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(X =4.79, SD. = 0.44) uazsamsUszifiuanufianslavengusedidineyaiflensy
UL stadiumifledaaiunsiuinsudsdusinuealan 2026 fendsvesniaiis
welalagsamogluseiusnniign (X = 4.82, S.D. = 0.44) ilasanyainlensumudliniiu
nseenuUy Mswlasteyanisudstunauealan uasdeyaierfumnanidnsaunisusstu
vinuealan Woonuudunmnsfiniiinlade saunauiusuuuumsiiausiinssduuay
p3UsEIiU DmnumeNvesnmniin waznsiaseitnfnn vilrausafagaainm
aulavesn fFuansivanansnanst vharudila wesdeuloadomiiiiausldogg
90137 Tadenndeaiuamideves nasan s3nAdud uazany (2567) Adnw AU
fimugedalonoumud 3ee “in3adnidniin” vumamadn oth Stadium laguanis
w1 Uit mswanndelusuiuuvesimlensumud Mideswssens deam wazam
Usgneumsiiaueiiansau vilingumeesaninsaduitoyaldedradila Tnefiaade
voems3uslnesimegluseiusnniian (X = 4.80,5.D. = 0.40) uazAadsvasnnuiienels
Tnesaoglusedu (X = 4.79, SD. = 0.42) widsaenndosiunuidedoamsiaunyaifle
noumUALioUsEndiusuinsvudadousdeauuduuuunaniosuinfon U3en vuds
$17in TneTezSen Taumne uazany (2568) léiannyninlonoumudiiioyssvidusiug
Uimsrudadeuseauuduvuuwanviesuiinden UEn vuds $11n S 3 meu U
nauieg1s $1uau 50 Au IESumAe iUty nan153senu HamsUssiiumsiuies
nauseg1seglusziuINNign (X = 4.90,S.D. = 0.30) uaznaUsziliurufienelavesngs
fognseglussiuanniign (X=4.91,SD. = 0.29) eifidesmuinmsdoasussadusiug
osdnslugathyiudesususuantniudesmauuunaniedueaulatiinntu fudfwie
uaziigugrndiuiunnegudn wiindndeninnounslusuuuuinlensumuduy
uwanwosueaulatig 4 vemhsrufiofiunsd fwesranndisiy iaduns
Uszanduitusesdnsiinaiiazysevinldangldun

3. UalauaLug

3.1 Tovauasugdmiunsimaideluly

1) mswmunyInlersumudUsznlsideyauariiaseiianzaniileds
iESunsTuInsudsturlnuealan 2026 uwna 9stadium vililaaduialeniuensey
nansifmnuthaule gFuasanmnsaiilanasfuiteyanianududouvesnsutedugy
wuulniladng

2) mhsnuansathyeifleroumudiiiauul lUmeunsuwaiete
Finuooulavviounanrlasudu o vesnhenu wu Huled Anfon wiesuanunsy e
duauannsslunsdndsfoyadnfminhenudesnsiiausldinniy
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3.2 UaldURLULAINSUNITINeASImB LU
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1) diaueUiuuRumuAttylalendnuuangae Wy N13vinaay
Aodu (Short-form video) in3anTudsauaalan 2026 UL 9stadium AUgLiaass
arunhadladesiu dlfeeumuduumaiionuifanuwasannvatesUuuuannty

2Waugusuunisdnausialersunudlagldinaiia“dulvnsiiin
\doulin” (Motion infographics) fififisvnaniseenuuualadifuea givaste wunsld
fiufiing nuFaveran uazdansidnuslilandu s1ude Gredestouasi  ddutou
Tifsdlaldlunadusng dueenssdunmdnuaivosdeliigduiioondnundety

4. Faa1nnlun1sAne

Tunideadsiidesinsunsouszornatlunssiiununande  naonaurig
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Abstract

This research aimed to; 1) develop and evaluate the quality of motion
graphic media for publicizing television dramas on the 3Plus online platform;
2) assess audience perception; and 3) evaluate the satisfaction of the sample group
toward the developed media. The research instruments consisted of: 1) a motion
graphic media package for publicizing television dramas on the 3Plus online platform,
2) quality assessment forms for content and presentation media, 3) a perception
assessment form, and 4) a satisfaction assessment form for the sample group. The
sample group used in this study consisted of 50 followers of the 3Plus page,
selected through accidental sampling from volunteers who were willing to participate
in the study. The research findings were as follows; 1) four pieces of motion graphic
media for publicizing television dramas on the 3Plus online platform were
successfully developed. The developed media were then evaluated by experts.
The results revealed that the content quality was rated at a good level (X = 4.19,
S.D. = 0.83), while the presentation media quality was also rated at a good level (x
X=14.44,S.D. = 0.51). The audience perception evaluation was rated at the highest
level (X = 4.95, S.D. = 0.23), and the satisfaction evaluation was also rated at the
highest level (X = 4.81, S.D. = 0.40). Therefore, the developed motion graphic me-
dia package for publicizing television dramas on the 3Plus online platform can be

effectively implemented for actual dissemination.

Keyword: Motion Graphics, Public Relations, Television Drama, Online Platform
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Abstract

This article aims to analyze the role and ethics of sports photographers in
critical situations during global competitions, using a case study of the 2025 US
Open event. This was a period of high tension that directly impacted the outcome
of the match. The research employs a qualitative analysis approach based on
actual event data and an analysis of the social and ethical context. It was found
that sports photographers are not only recorders of events but also factors that
may disrupt the competition in certain situations. The lack of clear guidelines and
ethics led to conflicts among those involved in the event. The article suggests ways
to develop professional ethics and stricter regulatory policies to promote responsible
sports photography practices, ensuring respect for the competition. Additionally, it
proposes appropriate training to strike a balance between capturing images and

maintaining fairess in the competition.
Keywords: Sports Photographers, Ethics, Crisis Situations
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