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Fashion Trend Forecast and Fashion Design
in the 21 Century
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Abstract

Fashion trend forecast in significant for fashion business since the past.
The process of fashion trend forecast will help fashion designers or fashion
prands to design and plan the production process that suitable for the upcoming
demands. The fashion trend forecast evolved constantly. At the moment, there
are several organizations that provide fashion trend forecast. Most of them are
in the United States and Europe where the fashion and textile industry originally
emerged. Due to the development of the internet and communication, fashion
trends were not solely predicted and directed by those organizations. Fashion
trend forecast is influenced by consumer lifestyles. This paper will explore fashion
trend forecast industry’s importance and development and its influence on

fashion business from the past, present, and the upcoming future.

Keywords: Fashion trend forecast, fashion business, fashion brand
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Indo-Bali

Indonesia's rich culture and exotic
climate sets the tone for a high-summer
vacation story for grown-up getaways

+ Focus on crafted textiles, shibori prints,
baja stripes and artisanal appliqués in
rich earthy colours, with splashes of
bright papaya orange

+ Breezy kaftans, scarf tops and full
summer skirts make for a nonchalant
vacation aesthetic

+ Look to_Jil Sander's contemporary take
on this resort story for more inspiration

+ Drop: High Summer
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