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Promoting Cultural Identity

munication in the Historical Cultural Tourism
Context: A Case Study of Asia-Pacific War Sites,
Kanchanaburi Province

UNANYD
ao Xao < A s | P @ &
unanuiseldinguizasn 1) iieAnwaniwnisneenuszifmaniuas
Tawsysvluleqiiu 2) AnvwgAnTsvtnreviienamznguidanuaulefiasiiaums
VIMOINYILEUNIITA WA 9D TUE 3) LUIMINTARILNINNTODNUUUAINTTUNTNOILAY)
U Rmani-Tausrsudaivasya tuidunissalwansusoe Ssmianyeuys n133ey
g : o a a v a VYas @ v a = AI A
avotianfiunsluguuuuniideussiaw WBmafiumumudeyaduim inTesde

v A

¥ lunifivdeysde wvvseunwdrimenginyrutnnesiisauareduguuuums

1
A

%mmiﬁ@uﬁmiu%@ﬁu UIz¥nIuasnquenedy laun tnvesiiauazauluiiy
$1UIU 400 AU EATEIRENIBMIFULULIENIINZAY N1 diaTzideyalaelFaia
L%WﬁmmLm:mﬁLmﬁxﬁaﬁﬁﬁo@gmuﬁﬁ'm%o UTznoumy t-test WAz One-way
ANOVA (f-test) §Asawuiniinviesiiiendaulng Dumemedseglusaseny 21-30 § 1Fun
zjuﬁnvimLﬁmﬁmﬂmﬁm%mn"lty@uq‘%‘l,l,ﬁammdw 1055 TneBimguszavaluniaums
piieRneuIasries e iumsniuaTeualnuTnusdns uazideniiozuin

ANAU 9UATIWUIN (1) wodnssuauauaulalulrasesiivalazienssudszinn

Aaunssuans OA 15 a0UR 2 nsnpiAu - SUdIAU 2565 .



| | 1 ,dl a .J I3 v v dl ar va s
nuUMaIMeNYIsTIUTANINAGA (2) Tusziunsiuideyaifsniulszifmaniuas
. ¥ o4, Ce v e o e 4
witusssuluiuidumesalnaisusae wuanduiluszavuin (3) miuAaiiuluiies
wansznuanunIainIuwITTLIae hialalsun (COVID-19) Augduuumivesiiean
wWasuwasluwuduaasauiusmseytuszduuin (4) wwamminIwmmnfenssunig

] P wa ¢ o a v ¢ e A X Lo
NONNYIUTEIRANGAT-IAUSTIUITIEIIETTA WuItnnenneauazaulunuiivainy
drftgegurziiuun (5) MInageumd (t-test) Lazn133ATIzRANVLUTUTIMULUNY

a U ar | AI adldﬂ/ (zdl U s =y a a
LAY WU UNVDILNYINTUIYATUUTEBINTANGATALANAIINU wwqmnsw‘iuﬂ@mw

INDINYY UANAINU ATEAUNYEIAUNIIETA .05

AAIATY : MSHOVIRYIIISCUUSSSU MSNOVIRYDIFVASWASSH
IAuNsniWagustu:

Abstract

This research studied 1) current historical and cultural tourism contexts; and
2) specific tourist group behavior to 3) formulate guidelines for developing creative
historical-cultural tourism activities about the Burma Railway (also known as the
Death Railway), Kanchanaburi. Quantitative research and development (R&D) was
done with survey data collected by questionnaire about tourist behavior and new
tourism management models. 400 samples were tourists and local residents chosen
by purposive sampling. Data was analyzed by descriptive and inferential statistics,
including t-test and one-way analysis of variance (ANOVA) (f-test). Results were that
most tourists were female, aged between 21 and 30 who had visited Kanchanaburi
multiple times for travel and leisure in private vehicles with their families for overnight
stays. Findings: 1) interest in tourist attractions and activities was highest among
nature tourists; 2) samples had a high level of experience and perceptions of general
historical and multicultural information relating to the Death Railway region; 3) there
was a perceived high level of impact from the Novel Coronavirus 2019 (COVID-19)
pandemic in changing touristic patterns; 4) tourists and local residents were essential

for formulating guidelines to develop historical-cultural tourism activities; and 5) the
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t-test and one-way ANOVA revealed that demography influenced tourist behavior at a

statistical significance of .05.

Keywords : Cultural tourism, Creative tourism, the Death Railway
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UATWYIAIUDTTY
ningnImIveiisauiuidune 0250 0062 0.260 4.049  0.000%*
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ﬁ@ﬂ‘ﬁllﬂ’]i‘ﬁ@\ﬂ“?llﬂ’) 0.103 0.050 0.114 2.059 0.040*
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WANTEMUENIUNNTAINITUWTTEUIA 0326 0.045 0.322 7.276  0.000%*

wolaia CoVID-19

R=.754, R’ = .568, Adj R = .562, Std. Error = .520, Sig of F = .000
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Unstandardized ~ Standardized ll
Coefficients Coefficients

(Constant) 0.494 0.155 3.185 0.002

1 nauilsinmans 0.094  0.043 0.097 2.201  0.028*
UATWYIAIUDTTY
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ﬁﬁm‘immiview?'ma 0.187 0.048 0.217 3.879  0.000**
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mumzaulunsUimIeniisn 0127 0.042 0.131 2.988  0.003**
WANTEMUENIUNNTAINITUNWTIZUIA 0307  0.043 0.318 7.107  0.000**

wolaia COVID-19

R=.747, R’ = .558, Adj R = .552, Std. Error = .500, Sig of F = .000

mmymmnmn?mu 05 ** .uuymmrymm“ "WU 01
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ANumEun1sTalnasusae (Beta = .160) AuwuizaulunIIUSNTMenen (Beta =

131) war n3FuiUsEiRmaniuaswyinusIsy (Beta = .097)

A13197 5 MITRATITAIRnRTREUNRN
FRNHaNEnasaLu TUUNIN T ARNS s ez n1suansia lua Ul AR

Unstandardized ~ Standardized
Coefficients Coefficients

ct

(Constant) 0.872 0.195 4.471 0.000
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UATWYIAIUDTTY
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TalWaguTu
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WANTENUANIUNNTAINITUNTTZUIA 0.248  0.054 0.233 4.570  0.000**

wolaia COVID-19

R =.652, R® = .425, Adj R = 418, Std. Error = .629, Sig of F = .000

** fiydrAyn1ananszay .01
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