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Abstract

The objective of this research was to study demographic factors,
technology acceptance factors, and Marketing Mix in consumer perspective
factors affecting purchase decision of Chinese electric vehicles by Thai

consumers in Bangkok Metropolitan area. It was quantitative research based on
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406 samples, and statistical procedures were carried out to prove scale and data
appropriateness. Data received through the online survey during October and
November 2022 was analyzed by descriptive statistics, independent t-Test, One-
way ANOVA, factor analysis and multiple regression at the significance level of
0.05.

The results of the study revealed that different age ranges affected
purchase decision differently; three technology acceptance factors including
perceived usefulness and ease to use technology, social influence on
technology, and technology anxiety affected purchase decision; in terms of
marketing mix in consumer perspective, value for consumers affected purchase
decision, and these four significant factors could explain 66.4% of the variance in
purchase decision of Chinese electric vehicles. The manufacturers of electric
vehicles can use the research results to improve product design and
development strategies as well as marketing strategies to increase consumer

confidence in purchasing and using electric vehicles.

Keywords: TECHNOLOGY ACCEPTANCE, MARKETING MIX, CONSUMER
PERSPECTIVE, PURCHASE DECISION, ELECTRIC VEHICLE
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(Energy Regulatory Commission, 2024) @sileg] 4 3Uiuv Ao srugudliileuda
(Hybrid Electric Vehicles: HEVs) grusudlniileUsauansy (Plug-in Hybrid Electric
Vehicles: PHEVs) g1usudlniiuumines (Battery Electric Vehicles: BEVs) kageugus
TWfwad@onas (Fuel Cell Electric Vehicles: FCEVs) Tuussinalnefinnsldsasus
UseLnm HEVs snunuuds uslugas 1-2 4 nsvuarnudenldsoouslvidiuunldiluly
fiandldsnudlafiuszion BEVs wntu ilesnléFuinsnsdaaiuanniaigie
nsann® uazduilaaduiufsssloniildannisand ldaiglunislda
ﬁy’qﬁwwé’muu,a3ﬁ11%d181uﬂ15ﬂ1§a%’ﬂm (Bangkok Business, 2022)
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100% W3efiSuninsoeudlada BEVs Fsiinsannsdoutunsunmsvudanisun 879 fu,
3,051 iy, 4,834 fu, 15,090 fu waz 75,451 Au Tl e 2562-2566 audsu dadl
nsuivlnvessanseg niulatn arunisiusonvesaaus7ilgas oseudduny
meluildndanuanihiuiemasiinasias (Department of Land Transport, 2023)
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MG, Ora, BYD, Neta V iag Wuling 51A191888 581319 394,830 um dmsusalui
Wuling Hongguang MINI EV wag 1,390,000 U @115 BYD E6 uaﬂmﬂﬁ’mﬁmmuﬁ
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sooudlin3ulusuide wineds saoudlnfiuunme’ (Battery Electric
Vehicle, BEVs) iusasudidianzuemesiuindudumddieoususindoud uazld
wdsoulwihigniiveglusumaed wozlusosudlviindymiviidy

Jadedulszmnseansiunisdadulaiodudn Satavetin (2003) aguin

AuUsAUUTEYINIANEAS (Demographic) ¥8INqufI8813 UsENauale e o1y
a0UAIWALTA TEAUNITANY 91Tn warsele IunariAdenthulilunisdangu
ané fuslam uagnisutsdaunmenisnan Wuaudnvarddyiivisvdnandmng
Ifegetaau wazdniudoyaldienardanu sgnlsinmuluniidessesnds {3deay
lLifleuaeunuFesanuamansa iesanifudesifaugoulmgs
Uadgnisgausumalulad wuudtaesniseausumalulagvesyldau vie
Technology Acceptance Model (TAM) 984 Davis (1989) ‘isq’iﬁﬂ’l‘ﬁ'uiﬁﬂﬂiﬂﬂﬂjﬁ
(Perceived Usefulness) wagn133u3iendudiglunisly (Perceived Ease of Use)
\Juiladuddyiidmaseriauniuasnginssunisiiivelulad deieun Venkatesh and
Davis (2000) lsiamnuuuiassnissensumalulad 2 (TAM2) Taefinisifintladedn
5 dnllukuuinaes ﬁﬁammﬁugﬂuﬂqaami‘]u 2 nguvidn Ao nquiladedifiavina
siadmu (Social Influence) UsenNaunieg UTVIagIulieanIde (Subjective Norm) ag
awdnval (Image) uagng udaded faudnyuzianiz10932UU (System
Characteristics) Usznauge anmiAadosiuau (Job Relevance) nadwsiianansa
figaula (Output Quality) waznisiuiiisninudelunisly (Perceived Ease of Use)
smmmimmuaumﬂmlﬁmwsﬁmmumamaa (Subjective Norm) CRTTLN
vssinguvasypaaiieglng souduiladendniidmuneuddafiarldeu (Intention
to Use) warfidninaranisiuidsusslovdildsuannsldmeluladansaumaly
Feuan wuvdiaesnissensuuianssukasimalulad (TAM3) Tégnimundulag
Venkatesh and Bala (2008) {Jun1simuisieganveswuuiassnseausumalulad 2
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(Computer Self-Efficacy) muinnisalunisldauaeniiames (Computer Anxiety)
Anuaunauulunisidauneufiames (Computer Playfulness) Mssustianisaiun
MnA18UBn (Perceptions of External Control) nslasuauieanelalunisldeu
(Perceived Enjoyment) LLazﬂwﬂ%ﬂsﬂmju‘iﬁmui’mq‘dwmﬁ‘ (Objective Usability)
ludiunssuiteuseleniannnisldanu (Perceived Usefulness) Usznauludae
MsmdpuRUAId1989 (Subjective Norm) nndnwel (Image) Anuduiusiunisinay
(Job Relevance) Aan1nvaadayaiila$u (Output Quality) waznadwsiusing
¥ (Result Demonstrability) f33s1denAnwidadoiiduduusdrdny ¢ Jade
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sapudfunsunsvUdeunls lulwansanmamiues wazUiuama Aldsooudlin
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nsun1sUnases uagldnisgudiagrauuuagain (Convenience sampling) lneld
wuuaeunueaulatk1u Google Forms wagdsdanludingudmunaniugemigsing 9
i3 v A uiYeITy uaznslnaduunguesulatilifvadestunisld snoudlnd
JENINAUNAIAN-NEAINIEY 2565

Department of Provincial Administration (2022) Usgnad1tinngideunans
Fes FuunegsiiTwernndng aumdngiumasdeunegs a Sud 31 funay
2564 WU ‘Uis‘mﬂﬂuqumﬂiﬁmwumumuaw%um%aﬁﬁgﬁu 10,872,100 Au lngag
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lungannuviuas 5,527,994 au (Seuag 50.84) uasugy 922,171 Au (Segay 8.48)
wuNY3 1,288,637 Au (Fouay 11.85) Unus1dl 1,190,060 Au (Sevay 10.95)
a3nIuInig 1,356,449 Ay (5e8ay 12.48) WazAYNIAIAT 586,789 AU (5e8@ay 5.40)
fidermusvuinveangusegislagligasues Cochran (1953) fisziunundesiufes
a¥ 95 uagAmNLAMALAADLNMIFuTDE1saNIUlY Sosa 5 vilvid e
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dadrudszmnsluwansunnumuaswazdiumna lnsuuadu 206 dr0819910
NIUNNUMIUAT 34 A108199NUATUTH 48 FI9819NUUNYT 45 Aeg19anuyusiil
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Foraumndeldinziuu 10C = 1 Vanichbuncha (2003) aguinnsvadeuauidesiu

oA IadEMsmmdUUszanSSani (Cronbach’s Alpha) tneusazannsindedian
wnnimderiady 0.70 lunuideinuirdrdulsyans saveunnsinnisseusu
walulag Wasindiulszauninisnainluyuuesesuilan uazunsianisdndula
Fosnoudlniidu wiiiu 0.889, 0.950 way 0.946 AUERY Jeagulainwuuasuaiud
Aann ansai lUldAudoyanoluld deyasinnisiivsuuasuniudiuau 406
fegregnidignszuIumsiinseiveyaatifdanssaun (Descriptive Statistics) fiag
A1Aud (Frequency) A1¥esaz (Percentage) ALade (Mean) wazdaudsauy
1173571 (Standard Deviation) Liteldussensaudnuuzyosnguiieg1a uaznis
AaszsidoyaaiAieoyuiu (Inferential Statistics) MensTeuifisudadenuy
dasz (Independent Sample t-test) N1931AT1ERAIULUTUTIUNIGLAET (One-Way
ANOVA) 115315121 U38 (Factor Analysis) kagn153LAI18MN1S0ANBENY A
(Multiple Regression Analysis) fisgdurivdfaymsada .05 Lﬁawmaauauuagmﬂﬁ
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NaN133Y

Han153ATIev oy aad g anssuundmuladedudssvinseans
Y9INqUA79819 NI Jrovuuvasuamdlugiuneae (Fevaz 54.9) foy
agluae 31-35 U (Fewar 32.3) fisvaunisfnuUsyyns (Gevay 58.1) Usenaua1dn
wifnauusenenvy (Sevay 46.8) wazilsielaiad vaeiioulaiiu 30,000 U
(Fowaz 30.3)

Han15AATIEvtayaadAlissauudmiuladeniseensumalulad wud
mMssuifeselomiannnisliinaluladidedsgegn (X = 3.9, SD = 0.799) 503041
A M3suitannudglunisldinalulad (X = 3.87, SD = 0.877) BvSwannsdsausianis
Twnalulad (X = 3.77, SD = 0.856) LLasm’mﬁ’ma@iamﬂ%mdﬂaﬁﬁmLagaﬁﬂqm (X
= 3.50, SD = 0.879) A9

dmsudadudiuusraunianisaaialuguuesvas s uilaa wudn dunu
vosfuslaniiduadogegn (X = 3.82, SD = 0.821) sesasnie Arwazadnlumsldany
LarUINIMAINTTYIE (X = 3.79, SD = 0.739) A1ufednsveguilaa (X = 3.74, SD =
0.778) waznsaeansifuguilnaiianadesgn (X = 3.64, SD = 0.790) suaG

Tuduesiauusniy msdnduladesasudlifinFuvesiuslnamlnelun
nsummsuAswarUIuumalasnmsiiAedseglussiuiiusenn (X = 3.69, SD
= 1.079) Tneffmevuuuaeunsliazuuuadsningsanlumsian fed asfiarsan
sosudliihIudumadonwds (X = 3.95, SD = 1.125) agdesosusilniihIunely 5
Franin (X = 3.84, SD = 1.193) Sanudululédfasdesooudluiinusinninsoous
Tihdaymiau q (X = 3.63, SD = 1.256) lumssesasusiulmiazdosasudluingu (X
= 3.60, SD = 1.204) LLﬁ%E]EﬂﬂLLu%ﬁﬂIﬁ%Su%@iﬂEJuﬁWﬁﬁu (X = 3.46, SD = 1.177)

AEUAIN1TILAS1E% T8 (Factor Analysis) 1ag38 Principal Component
Analysis ¥3uwnULUY Varimax wazldinauel Eigenvalues finannan 1 wudndede
nsvousumelulad Mndufififuysuds S1uau 4 d wegfuusdang Sruiuiieay
20 #1 gadnngulvailifindoduusus $1uru 3 #7 AamisneSuieaiuuysusiy
vosmulsdaseldfosar 61.429 Tnefiduldusuussdomundlmision 1 #1 Fonin
nsfuitalsrleviuaranuielunisldmalulad dwsudadediudszaunianisnana
Tuunesvearfuilaa MniAnATfuUsu S1uau 4 #1 wazdudsdans Sruauiiedn
20 ¢ gndangulvallimdesiudsuls Sy 3 1 flanunsasuienuuUsusIuees
fuusdaszlasovas 63.586 Tnefidelausuusededunslmisiuin 1 ¢ Foni
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A9197 1
wamadeUaNLigURTeR MUsETINSmIans iasuanan1sanaulagesaeud Wiy
vosguslnpynlneluwenyunmumunsuayUsuana

Jadeduuszunsanans  adanly AERR Sig.
LA t-Test 0.026 979
018 F-Test 9.878 .000* (* p < .05)
SEAUNTIANY t-Test 0.820 412
DTN F-Test 1.776 151
s1eldadesaiiou F-Fest 2.001 .094

A3 1 wanaman1IvadeuaNNRgIuN Ideduanuduiusseninsiiade
futszansmanitunisinaulatosnsudlnihiu wuhengfuandieiu Suadeainu
ilatosnsudlnihiuresiuilnamilnglumnniammamuasuasUsunmaunndisiu
fiszsutioardy 05 Tnefuslaafifonglura 41-45 3 fenadevesnsinduladosneus
wlh3ugaan (X = 4.38, SD = 0.859) uaziuilaafifiongdosniuiowindy 25 T 4
Anadsresnsindulatesasudlniniusiian (X = 3.32, D = 1.102) dauiladesu
Usprnsmansdug uandnstu SuadomsdnduladesnsudliirFuvesduilansm
IngluwangammumuasiasUsunmaliunnsineiu

AN5197 2

wanIsnmaevauuig NN ssausumAluladuay Todea vl syaun19n15naInly
yunoswosu3lng iuadenisdaduladesosusiniiuvesusinnyralnelum
AT IUATUALUTUAUTA

msandulade b Std.  Beta t Sig.
Error
AR ) 0.256 0580 562
0.149

nsfuiteUseleviuagaudgly 0675 0074 0502  9.088 .000*

msldnalulad

dvsnamedinusonsidmalulad  0.146  0.053  0.116 2750 .006*

Anuiasensitmalulad - 0.037 -0.135 -4.452 .000*

ANUANANYDIEUILAR 0.166  0.087 0.189 3.294 .001*
0.288
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AnNagmInlunsideulazusns - 0049  0.068  0.037 0.728  .467

NAINITVUE

msdeansiiuguilae - 0.058 -0.017 -0.412 .680
0.024

R = .815, R” = .664, Adjusted R = .659, SEest = 0.63027, F = 131.217, Sig. = 0.000%
, ¥*p<.05

Tunsimsevideyaneadfdseyuudadodaseiidmanafulsniy
f915001970A7 Sig. 1158 A p-value Tivanedsrnanuinsduiifulsdaszezdamase
mMswdsuulavesiulsmussanudeiumindiuan 1 audaean p-value winen p-
value fialndmud viedesndn 0.05 (syaulieddty 0.05) dauvanefaniseensu
aunfguiihdulsdassdu q dwadonisudsuuamesiudmy @ufnazdendy
Significant (Sig.))

To3ya91nAN5197 2 LARINANTVIAABUALLAFILNTITEANE TS ST
Jadenseensumaluladuasdadvdruuszaumansnansluyuuesweaiuilan Aidea
son1sinauladosnsudlnidu nuiatenssuifestleniuazarudglunsly
wialulad (Beta = 0.502, t = 9.088, Sig. = .000) MNUANAYDIEUTLAA (Beta = 0.189,
t = 3.294, Sig. = .001) AMuiManenstnalulad (Beta = -0.135, t = -4.452, Sig. =
.000) Lazdnsnanisdspusionsltinalulad (Beta = 0.116, t = 2.750, Sig. = .006) il
wasensdinaulatonudiy Tnesudsia 4 § anansneSuisauulsusiuesnis
dnduladoldfenay 6.4 (R = 664) fisgduiuddymeain 05 daldadonsiuids
Usglevtuwazanudglunisidmalulad anuduatvesiuilng uazdnsnanisdenusie
nsldimalulad duanisuaindentsdadulade Tusneidadsautnanenisld
walulad fuavsausonmsdnaulade

a51971 3
aTUNANITNAOUANLIAT 1Y
fauUsdasy msfnauladasagudlnii
Juvaguilaardlng
fina lsigina
Yadumuusznsaans
Ll /
21y /

SYAUNNSANY /
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anuaulaned esosudliiiniu awdeadunquanrnuiavlamalulad dansld
weluladasfelmifuuszsislunsiouarlufindius uazfidArydoaduliiids
67‘?@ Feaenadasiu Unified Theory of Acceptance and Use of Technology (UTAUT)
989 Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F.D. (2003) ﬁiwdwmquazmﬂ
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2. Uadenswousumalilad lumideinuidadonseensumeluladin 3
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FunFeldsudoyanuauifvossasudlniiildnuine Uszvdandanu uazduiinsiu
Aunndeu nan1siseiiaonndosiu Dinudom (2019), Pakdeesuk (2017), Panson
(2019), Rattanaporn (2019) wag Tuncel (2022)

22 anuinadensltimalulad idutadeifinaidsausienisdadula
Fosneudlnindu osnnfuilnawnlnesslifimududutusnsudlniissanm BEVs
wntn esnniudimsiinismaineganiedeioud 2563 windu arufaiadensld
sosudliiUseian BEVs Usenaume Aannuaze1gnsideu Suiuauduinisuas
msltarelunstgednu mmaasadslunisniauusneilufiegerds Srusuanni
PiauummeIUuLAETan srernaiisnlslddensmsauunmeinisads engnsld
NUYBILUAABS UazANunaEeINIInavestoyadiush Kamsiduilaonadasiu
Panson (2019) Anuiglsasuslniihazisdsldielunsiigesnm szogmaiisa
Aldromsmsaliihusazads uazdwauandnsaliihdliusnsassue

23 vdwandsnudonsldinalulad 1udedeiiinadsvandonis
dndulatososudliindu esnduilaasnilnedeudadulausloadudniunszua
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Usgnaufummsagudlindunfuanasios « wagteqiuilsngnniisasudild
S pssuRdunUneluLd) nansideiaenadesiu Dinudom (2019), Panson (2019)
way Rattanaporn (2019)

3. Hadvdrutsranmnamanaalugumesveasgndn lusiddsinuintade
arwduamesuilnadufisstadofefifnafuindomsinalatesaudludihdu
TnefiAn Beta wiriu 0.189 Tuvagiithdvanuazmnlunslinuuazuimavdanisuie
LLau{]‘\]ﬁlﬁJﬂ’liﬁ@a’liﬂUNUﬂﬂﬂ liifinasonisdaduladesnsudluindusgraiidudfry
Faunneina91n Aksorn (2017) finuinanudesnisvesuilan dunuvesiuilan
LazANAzAIn dwwaronisdaduladenisdesa ﬂmauﬂamawjuﬂmiuwm
NTANTNLMILAT UAT Jongpinij (2019) Awuitmnudesnisvesuilan dunu
vosffuslna Anwazaan wagnsdeans denaseruiswelaninnislinistududn
TusUwuuddva

Jarausuuz
31NN13ANw1anSnavesniseeuumaluladuazdiudszaunianisnain
Tuynsesosfuilaadifinasonisiadulatosaudluiiniuvesuilnasilngluan
nyuvmLUATWa UTuee idelitoausuus fall
1. doiausuuzdmiugnansaoudlulin arnsanisideiinudn nssude
Usgloviiuazanudrelunisldsasudlai uazenuduevesfuslag iuladeiidma



72 | M58153INT Wy weAansuardInUAIEnS
VIMINIRYINVAUATEAITIA

Fawnsearudsladesasudlnihiumniian fuanensidunsifounsiaunandiasi
Ifismdsenda engnmsldaueniuiu deunsalgnneanuazamnniesluriedlagans
fifaunw fguduinsnendinsuenszasluiiuiinig 9 uasfialdaiglunis
thss¥nws

2. Jowausuwuzdmiunsiduluewien §iTearsfnwiuTeuiisudnsnaves
nsveusumaluladuazdiuuszaumsnisnainluyuuesvesuilnai dnasdenis
sndulagososuslrihdayminng 4 vosjuilnaedou luussmafifivuinyszvinsann
fian 4 Susuusn Uszneusedulaiide MaUTud o wasUsemalne Seasduis
AanauargIunsHAnsnoudlniiiddglusuian wazasldnis@nuiseuuuna
(Mixed Method) finsifudeyaiadsuinauandnanin lneiun1sduneaidedn
(In-Depth Interview) dmiunguiegnaifiuszaunisalfifuaslaifiannnsldnusasud
i ielrlddoyadedniidnaudty

LONAI581989
Aksorn, P. (2017). The 4c’s strategies, lifestyle and technology acceptance of
innovations related to working clothes purchasing behaviour online
among consumers in Bangkok [Unpublised master's Thesis].
Srinakharinwirot University.
AmarinTV. (2023). Five Chinese electric vehicle companies invested in

automotive plants valued 67,900 mil. baht.

https://www.amarintv.com/spotlight/corporate/detail/56302
Bangkok Business. (2022). TTB Analytics estimates that in 2022, the xEV group of

electric vehicles will increase by 48%.

https://www.bangkokbiznews.com/business/1006527

Cochran, W.G. (1953). Sampling techniques. John Wiley & Sons.

Davis, F. D. (1989). Perceived usefulness perceived ease of use and user acceptance
of information technology. Management Information Systems Quarterly,
13(3), 319-339.

Department of Land Transport. (2023). Transport statistics report, fiscal year
2019-2023. Department of Land Transport.
https://web.dlt.go.th/statistics/plugins/UploadiFive/uploads/6f6897ce35
cd1d6ad88eabdc29a548a0b5d0973421176078322eff0d7d61b5a5.pdf



https://www.amarintv.com/spotlight/corporate/detail/56302
https://www.bangkokbiznews.com/business/1006527
https://web.dlt.go.th/statistics/plugins/UploadiFive/uploads/6f6897ce35cd1d6a488eab4c29a548a0b5d0973421176078322eff0d7d61b5a5.pdf
https://web.dlt.go.th/statistics/plugins/UploadiFive/uploads/6f6897ce35cd1d6a488eab4c29a548a0b5d0973421176078322eff0d7d61b5a5.pdf

v o

Uil 12 auil 1 unsau-Siquiou 2568| 73

Department of Provincial Administration. (2022). Announcement of the Central
Registration Office on the number of people throughout the Kingdom of
Thailand according to the population registration evidence as of
December 31, 2021. https://stat.bora.dopa.go.th/stat/pk/pk_64.pdf

Dinudom, W. (2019). The acceptance of technology and the intention to use
electric vehicles in the Bangkok Metropolitan Region in Thailand
[Unpublised master's Thesis]. Thammasat University.

Energy Regulatory Commission. (2024). Update on the global and Thai electric
vehicle market situation in 2024. Energy Regulatory Commission,
https://www.erc.or.th/th/energy-articles/3094

Jongpinij, M. (2019). Factors influencing satisfaction with the use of identity
verification in digital identity (digital ID) [Unpublised master's Thesis].
Thammasat University.

Kotler, P. (2011). Marketing management: analysis, planning, implementation,
and control. (13" ed). Prentice-Hall International, Inc.

KS Research Strategy. (2022). Why China becomes number 1 in the world EV
industry. https://www.kasikornsecurities.com/th/research/stock-
selected/V3ojlW

Lauterborn, B. (1990). New marketing litany; four Ps passe; C-words take over.
advertising Age, 61(41), p. 26.

Pakdeesuk, K. (2017) Attitude, marketing mix elements and technology

acceptance affecting consumer’s decision to buy electric vehicle in
Bangkok and metropolitan area [Unpublised master's Thesis]. Bangkok
University.

Panson, T. (2019). Behavioral acceptance of electric vehicles in Bangkok
[Unpublised master's Thesis]. Chulalongkorn University.

Punpisootchai, W., & Worapishet, T. (2023). Factors influencing acceptance of
electric vehicle technology in Thailand. Journal of Marketing and
Management, 10(2), 133-155.

Rattanaporn, N. (2019). A study on the attitudes towards electric car purchasing
decision of generation X and Y in the Bangkok metropolitan area
[Unpublised master's Thesis]. Thammasat University.

Satavetin, P. (2003). Principle of communication science. (3th ed). Phab Pim

publication.


https://www.erc.or.th/th/energy-articles/3094
https://www.kasikornsecurities.com/th/research/stock-selected/V3ojlW
https://www.kasikornsecurities.com/th/research/stock-selected/V3ojlW

74 | 15815IVINT WY WAERSuATAIAUAIENS
VIMINIRYINVAUATEAITIA

ThaiPublica. (2022). China's £V automobile industry from a follower to a world
market leader. https://thaipublica.org/2023/04/pridi344d-ev.
Tungel, N. (2022). Intention to purchase electric vehicles: Evidence from an emerging

market. Research in Transportation Business & Management, 43, 1-10.

Vanichbuncha, K. (2003). Statistical analysis: statistics for research and
management (7" Ed.). Chulalongkorn University Press.

Venkatesh, V., & Bala, H. (2008). Technology acceptance model 3 and a research
agenda on interventions. Decision Sciences, 39, 273-315.

Venkatesh, V. & Davis, F. D. (2000). A theoretical extension of the technology
acceptance model: four longitudinal field studies. Management Science,
46(2), 186-204.

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F.D. (2003). User acceptance of
information technology: toward a unified view. MIS Quarterly, 27(3): 425-
478.


https://thaipublica.org/2023/04/pridi344-ev/

