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Abstract

This research aimed to examine the relationship between media types and
news exposure behavior, analyze media content influence on news exposure
behavior, and propose effective public relations guidelines for the population in
Pathum Thani Province.The study employed quantitative methodology, collecting
data from October 2023 to September 2024, from Pathum Thani's population of
1,201,532. A sample of 400 participants was selected through multi-stage sampling,
considering municipal (55.9%) and non-municipal (44.1%) areas. Data were gathered
via questionnaires and analyzed using descriptive and inferential statistics.

Results showed that most respondents were male (58.5%), aged 18-24 years
(46.8%), held bachelor's degrees (74.0%), and were students (45.5%). Social media

platforms, notably Facebook, Line, and YouTube, showed significant positive
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correlations with news exposure patterns. Entertainment content, particularly music
and movies/drama, had the strongest influence on exposure interest. Multiple
regression analysis revealed that media types and content predicted 62% of news
exposure behavior. The findings suggest emphasizing social media as primary
channels and developing engaging content for effective public relations in

metropolitan provincial contexts.

Keywords: Social Media, Public Relations, Communication Behavior
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msnsgideyaldlusunsudnsagunisada SPSS (Statistical Package for the
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1. a@dfTeanssaun (Descriptive Statistics): ldA1A1uD (Frequency) So8ay

(Percentage) ANtady (Mean) wazaiuls s uuuInsgIu (Standard Deviation)

=

\ieasuneanuaenalUTeINgUiIeE AT IwUSTIANY

2. @0nmeRNU (Inferential Statistics)

- MINAADUAT (t-test) WarN1TILATIZRANULUTUTIUNINAYY (One-way ANOVA)
= = = ! a a v A ~ | & A
WaLUTB UL UAIULANAI9YRINGANTTUNITIUATUAIRAzAuTanelasaIlannde
TWUNA LN YUENNUTZTINT

- NMTIATIEREANFURUSULUULHYSEY (Pearson's Product Moment Correlation)
d‘ = U U [ U a a U d‘ U = 1 dy d' LY a |l
WefAnwanuduiusseninanginssunisiadvdeiuauiisnelasioilomdeuasyinunise
NSUTEIAUNUSHIUEDAS 9

- MTBATIVINTaRRLNAM (Multiple Regression Analysis) Wie@nw1sngnaves
Uszinnuasilomdenidong inssun1siaiutnasvesseyns

U ¥ o

dmiudeyandiniudateda Tdn1sTmsiesiilont (Content Analysis) Liloagy

Y

o N

Usy LﬁUﬁW AULAZ VD LAUDULUZLINULAL

o
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5.2 foyarhluvesineunuuasua

nqustegsdulngunavie (Feuaz 58.5) flengsening 18-24 U (Sevaz 46.8)
UMSANISEAUUS Qe InIvsoiauin (Sewas 74.0) WuiniSeu/dndnw (Sevay 45.5)
wagdrsvnis/minauiziamaa (Fesas 44.2) fswldadedeiioudinit 10,000 vv
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6. Mg uINvessuans: aieRanssuvdenaugyiligiuans

7. mAdeuayiannegsioiies

asfin1sAnu3deiorfunginssunisilinfudenazainudosnisvesusz vy
og19saLiles lelfanursnuiunagninisussandusiusliimunzaufvaniunisal
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nan153denansliifiuedadaauindedinueaulatiivnuindrdglunisilaiu

A a o
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