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Satisfactions of Marketing Factors that Make American Tourists Choose
to Revisit Thailand
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Abstract

The main objective of this research was to
study satisfactions of marketing factors that make
American tourists choose to revisit Thailand. While
dependent variables were gender, age, and educa-
tion, independent variables were satisfactions in
four important areas of marketing mix which are
product, price, place, and promotion.

The samples used in this research were 400
inbound and outbound American passengers who
were at the Suvanabhumi Airport. Questionnaires
are used for collecting the data. Descriptive statistics
used in this research include percentage, mean, and
standard deviation.

The findings of this research found that 96
% of American tourists wanted to come back to
Thailand again. Also, 97 % of American tourists who
have visited Thailand wanted to tell friends and
family to visit Thailand. The overall level of satisfac-
tion about market factors was “satisfied”. The image
of Thailand in the eyes of American tourists includes
Thai food, Thai culture, and Thai beach. The most

influence factor that makes American tourists to visit
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Thailand was the recommendation from friends and

family.

Keywords : Satisfaction, Market Factors, American

Tourists
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