1NIFTITHURLAINNT HMANENRY I BAYFINFITUNT

THsunsUszifingnnmansansimnaesg uguiieya TC ngw 1

yneiugln : aAnuniagiladunisldsranieaiioudngniana
INUa e

madndnuemans ansfalemansussynd anninerdumelulagnszaeuindmssunasvile
UNANED
unARdetil Ing Usvasdie@nw1i3ea SPORNOSEXUAL Hunemiuglvil: anun1ngila

q
o =

funsldseneatioutngmana fdmalinaneludagiuienunduanseonainiulues
vasmsthiauenmieusanndueie 1wy ndanie dadausng 9 YoIUTiLAnIAILEE I
landefsganianasengdeaisisuy lasuszyndlinguinisivinuwaiioutng (Selr
Objectification Theory) wazuwaRansiiuAnATlunues (Self Esteem) Tun1seSureyawne
pladdnivinlimamendaniunug nues

Kan1sAnyINU AvmfaanenisainaisuendugUlanduldsudninaunain
nsWasudeuaznisiiujduiudiudeny Jsiinansznudenisiiuguilunuiesiivilug
nsiadngamsvnigvesnane lnaiduinszqudnaiuliinseendidameiiieaing
ndsilefiansem Fududuaiunruniagilalueusns Winasiedarund iaviuaue
amunupuesuulandsnuseulavlfosailienusiulanniy

AdATy : SPORNOSEXUAL, nssuinuailoutng, Sngviane, nsiiuaneilunuies

2 ) o) 2
{BUANVITUIY L@ﬂ ﬂ@@vﬁowﬁmw@mwm?;ﬂ%%ﬂ%@vmqmﬁvmrkauﬁ%ﬁn@

24



1NIFTITHURLAINNT HMANENRY I BAYFINFITUNT

THsunsUszifingnnmansansimnaesg uguiieya TC ngw 1

SPORNOSEXUAL : Self-Esteem theory, present body

characteristics by online medias

Worakamol Wisetsri
Department of Social Sciences, Faculty of Applied Arts,
King Mongkut’s University of Technology North Bangkok

Abstract

This research has been conducted in terms of SPORNOSEXUAL more extreme,
sex- and body-obsessed version has emerged, proud to present body such sex
machines effect to new concept of man. The issues which influence muscles and fit
body for attractive others to promote their own, the theory of Self-Objectification and
Self-Esteem in certain was then discussed along with discussion of the factors that
influence the SPORNOSEXUAL to revolution. The results from this research refer to
Media Influences motivate SPORNOSEXUAL to Self-Esteem theory, present body

characteristics by online medias.

Keywords : SPORNOSEXUAL, Self-Objectification, Sex Machines Effect, Self-Esteem
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